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1 Hean n 3a0a4u H3y4eHUs1 JMCHUIIJIMHBI (MOLYJI51)
1.1 leab ocBO€HUST AUCHUTLITHHBI

Lenp aucrumiuHbl «JleoBOM MHOCTPAHHBIA S3BIK» — OOECIEYCHHE MPAKTHUYECKOTO OBIIAICHUS
JICIOBBIM ~ AHTJIMHCKUM  SI3BIKOM BO BCEX €ro acnekTax B €JUHOM KOMILJIEKCe (OCBOEHHE
JIEKCUYECKHUX, TPaMMaTUYECKUX U CTUJIMCTUYECKUX HOPM JIEJIOBOIO S3bIKA).

1.2 3agaun AMCHUILINHEI
1) pa3BUTHE HABBIKOB YCTHOH M MHCHMEHHOW aHTIIMICKOW PEYH C YYETOM CTHIIMCTHKH OOIICHUS,
2) cucTeMaru3anus TPaMMaTHYECKUX, CTHIMCTHYCCKUX, MParMaTHYeCKMX HOPM aHTIHHCKOrO
A3BIKA;
3) MoBBINICHHE U UHTEHCU(DUKAIINS JEKCHYECKOTO 3araca CleHaln3upOBaHHON HAIIPaBICHHOCTH;
4) s3pIKOBasi paboTa B Pa3IMYHBIX BUJAX PEUCBOM JEATEIBHOCTH U (OpMax peud (ayIupoBaHUE,
NUCbMEHHAs W YyCTHAas peuyb, YTE€HHE OU3HEC-TEKCTOB) C YIOPOM Ha CBOOOJHOE TI'OBOpPEHME
(CTIOHTaHHBIN MOHOJIOT, AUAJIOTUYECKUE BBICKA3bIBAHUSL, ITOJIUIIOT-IUCKYCCHS);

5) BemeHue A€I0BOM MEPEHCKU;

6) Pa3sBUTHUC YMCHHUS IIPUMCHATDH ITOJTYYCHHBIC 3HAHWA U HABBIKU B 3aIaHHBIX CUTYallUAX O6IIICHI/I$I B
mpouecce HpO(beCCHOHaHBHOﬁ HpaKTH‘IeCKOﬁ ACATCIIBHOCTH.

1.3 MecTo tuCHUNJIHHBI (MOYJIs1) B CTPYKTYpe 00pa30oBaTe/IbHOI MPOrpaMmMbl

Juctunmaa «b1.0.32 JlenoBoli MHOCTPAHHBIN SI3BIK» OTHOCHTCS K OO0S3aTCIIBHOW 4YacTH
broka 1 "Aucuuminael (Moaynn)" yueOHOTO M1aHa. B cooTBeTCTBUU ¢ pabounM y4eOHBIM TUIAHOM
JTUCIUIIMHA U3y4aeTcs Ha 4 Kypce 1o ouHoil Gopme o0yueHus. Bua mpomMexxyTOuHOM aTTecTanuu:
sk3aMeH. K TpeamecTByONMM JUCHUIUIMHAM, HEOOXOJHMMBIM JUISI €€ HM3yYCHHUs, OTHOCSTCS
[TpakTHyeckuii Kypc TMEpBOr0 HMHOCTPAHHOTO  sA3bIKa, lIpakTukymM mnpodeccruoHanbHO-
OpUEHTUPOBAHHOW peuM (NEepBbI HMHOCTPAHHBIA $3bIK), AKAaJEMUYECKHH aHIIIMHCKUI S3BIK,
Teopus nepeBoza (MepBblii HHOCTPAHHBIN s13bIK), [[pakTUKYM yCTHOI M MUCHbMEHHOMN peuu (TepBbIii
MHOCTPaHHBIN S3bIK).

1.4 IlepeyeHb NJAHMPYeMbIX pe3yJabTATOB OO0y4YeHHMs MO JUCHUILUIMHE (MOAYJI0),
COOTHECEHHBIX C INIAHUPYEMBIMH Pe3YJIbTATAMH OCBOCHHA 00Pa30BaTEJbLHOM IPOrPaMMBbI
N3ydyeHne naHHON y4yeOHOM NMCUUIUIMHBI HAllpaBJieHO Ha (popMHpOBaHUE y O00yUaromuXxcs
CIIEYIOIIMX KOMIIETEHIINMN:

KOI[ W HAMMCHOBAHUEC I/IHI[I/IKaTOpa* JOCTHUIKCHUA

PesynbraTel 00y4eHUs O TUCIUTLTHHE
KOMITETEHIINU

OIIK-5. Cioco0eH co31aBaTh H PeIaAKTHPOBATH TEKCTHI MPO(eCCHOHAIBHOT0 HA3HAYEHHS

OIIK-5.1 - JleMOHCTpHPYET TEKCTOB CIIOCOOHOCTH K [3HAET OCHOBHBIE MPHUHIIUIIBI TPO(ECCHOHATFHOTO Ha3HAYCHHS
po(heCCHOHAIBHOTO CO3/IaHUIO HA3HAUEHHUS CO3/JJaHUSI TEKCTOB

'Ymeer CO3/1aBaTb TCEKCTbl Ha H3Yy4Ya€MOM A3BIKE B ,HGHOBOﬁ
KOMMYHHKAIlNHU

BnaﬂeeT HAaBBIKOM  CO3JJaHHsSI  TCKCTOB HpO(bGCCI/IOHaHBHO'
JCJIOBOI'O Ha3HAYCHUA

OIIK-5.2 JlemoHCTpHpYET CIOCOOHOCTB K 3HAeT MPUHIMOBI U MpaBUIa  PEJAKTUPOBAHUS  TEKCTOB
peIaKTHPOBAHUIO TEKCTOB PO(HECCHOHATLHOTO IpoQeCCHOHANBLHOTO Ha3HAYECHUS
Ha3HAa4YeHUsI

'YMeeT  NpUMEHATb  IpaBUa  PEAAKTHPOBAaHUS  TEKCTOB
PO eCCHOHANBLHOTO Ha3HAYCHUS




BnageeT HaBBIKAMH CaMOCTOSTEIIHHOTO pPE€aaKTUpOBAHUA
HpO(i)CCCI/IOHaIIbeIX TCKCTOB C Y4C€TOM CTAHAAPTOB U Tp€6OBaHI/II71

PesynbraThl 00yueHHs 110 AUCHUILTAHE TOCTUTAIOTCS B PAMKAX OCYIIIECTBIICHUS BCEX BUJIOB
KOHTaKTHOM W CaMOCTOSTEIbHOW paboThl OOyYaAIONIMXCS B COOTBETCTBUU C YTBEPKICHHBIM
y4eOHBIM TIJTAHOM.

WHauKaTopsl JOCTHKCHHUS KOMIIETCHIIMA CUUTAIOTCS CPOPMUPOBAHHBIMH TIPH JOCTHKCHUN
COOTBETCTBYIOIIIUX UM PE3yJIbTATOB O0YUYCHHUSI.

2. CTpyKTYypa U cojiep:KaHue TUCHUILIMHBI

2.1 Pacnpenenenue TpyA0éMKOCTH AU CUUILIMHBI 10 BHIaM padoT

OO6mas TpyZOoEMKOCTh AMCUMILIMHBI COCTaBIseT 2 3aueTHBIX eauHulbl (72 4yaca), HX
pacmpezenieHue Mo BuaaM padboT IPeCTaBICHO B TAOIHIIE

Bunsr pa6or Beero Dopma 00ydeHHS
4acoB OYHast
7
ceMecTp
(gacer)
KonTakTHasi pa6oTa, B TOM YHcjIe: 26,3 26,3
AyauTopHble 3aHATUS (BCEro): 26 26
3aHATHSA JEKIMOHHOTO TUIIA
nabopaTopHbIe 3aHATUS 26 26

MPaKTUUECKHE 3aHATHS
CEMHUHAPCKHE 3aHATHA
HNuas koHTakTHaAs1 padoTa:

KonTpons camocTosTeIbHON PabOTHI

(KCP)
ITpomexxyrounas atrecranus (KP) 0,3 0,3
CamocrosiTeJbHasi padoTa, B TOM 10 10
qucJie:
CaMOCTOSITEIbHOE H3YUCHHE Pa3/IC/IOB 8 8
IToaroroska k TEKyIIEMYy KOHTPOJIIO 2 2
Kontpoas: 35,7 35,7
IToaroToBka K 3K3aMeHy 35,7 35,7
Oo6man gac. 72 72
pr)loeMKOCTb B TOM YHUCJIEe 26 3 26 3
KOHTAKTHAasI ' '
padora
3a4. eJI 2 2

2.2 Conep:kanue THCHHILITHHBI

Pacnipenenenne BuaoB yueOHON pabOThI U UX TPYJOEMKOCTH 0 pa3jieiaM JUCIUIUIUHBI.

Paznenbl (TeMbl) AUCIUIUIMHBI, U3y4aeMble B 7 cemecTpe (Ha 4 kypce) (ouHast ¢opma
o0yueHwsl)



KoanuectBo yacos
Bueaynut
Ne HaumenoBanue pa3znenos (Tem) Aynuropuaz OpHast
Bcero pabora
pabora
JI 113 JIP CPC
1 Brands 3 2 1
2. Travel 3 2 1
3. Change 3 2 1
4. Organization 3 2 1
5. Advertising 3 2 1
6. Money 3 2 1
7. Cultures 3 2 1
8. Human resources 3 2 1
9. International Markets 25 2 0,5
10.  |Ethics 2,5 2 05
11.  |Leadership 25 2 0,5
12.  |Competition 45 4 0,5
HUTOI'O no pazdenam oucyuniuriol 36 26 10
Kontpons camocrostensHoi padots! (KCP)
[Tpomerxxyrounas arrectarus (MKP) 0.3
ITonroToBKa K IPOMEXKYTOUYHOMY KOHTPOJIIO 35.7
OO61mas Tpy10€MKOCTb O AUCIUTLTNHE 72
2.3 Conep:xkaHue pa3/aesioB (TeM) THUCHHIIMHBI
2.3.1 3aHsATHSA JIEKIMOHHOI'0 THIIA
He npexycmorpeHs!.
2.3.2 3aHsTHA JA00PATOPHOrO THIA
No HaumenoBanue paznena Temarixa sansTHii/paGoT ®dopma TeKylIero
(TeMpr) KOHTPOJIS
1. Discussion: Talk about your favourite brands. Listening: An Tecr, ompoc,
interview with a brand manager. Reading: Building luxury CIIOBapHBI JIUKTAHT
Brands brands — Financial Times. Language work: Words that go with Nel
brand, product and market. Skills: Taking part in meetings. Case
study: Hudson Corporation. Writing: e-mail.
2. Discussion: Talk about your travel experiences. Listening: An | Ompoc, cioBapHbIii
interview with a sales director of a hotel chain. Reading: What JKTaHT Ne2,
Travel business travellers want — Financial Times. Language work: JIeTIoBast poJieBast
British and American travel words. Skills: Telephoning: making urpa
arrangements. Case study: BTS: Retain a travel agent’s key
client. Writing: e-mail.
3. Discussion: Attitudes to change in general and at work. Omnpoc, CIoBapHbIi
Listening: An interview with a management consultant. JUKTaHT Ne3,
Change Reading: Mercedes, shining star — Financial Times. Language | mnpoMexyTo4HbIH
g work: words for describing change. Skills: Managing Meetings. TecT
Case study:Acquiring Asia Entertainment: Solve the problems
arising from a recent merger. Writing: action minutes.




4. Organisation Discussion: Talk about status within an organisation. Listening: | Onpoc, cioBapHbIit
An interview with a management consultant. Reading: A JuktaHT Ned, acce
successful organization — Financial Times. Language work: Nel
words and expressions to describe company structure. Skills:
introductions and networking. Case study:InStep’s relocation.
5. Discussion: Talk about authentic advertisements. Listening: An | Omnpoc, cioBapHsIit
interview with a marketing communications executive. IHUKTAHT Ne5,
Advertising Reading:A new kind_of compaign-— F_in_ancial T_imes. La_nguage npesenTarms Nel
work: words for talking about advertising. Skills: Starting and
structuring presentation. Case study: Alpha Advertising:
Develop an advertising campaign. Summary.
6. Discussion: Attitudes to money. Listening: An interview with an | Onpoc, cnoBapHsbrit
investment director. Reading: An inspirational story — Financial JUKTaHT Ne6,
Money Times. Language work: words and expressions for talking about | noxnazn/pedepar,
finance. Skills: Dealing with figures. Case study: Make your POMEXYTOYHBIN
pitch: Present a new idea to investors. Writing: e-mail. TECT
7. Discussion: the importance of cultural awareness in business. | Omnpoc, cioBapHbIit
Listening: An interview with the manager of a cultural training | muxranT N7, acce
Cultures centre. R_eading: Cult_ure shock— Fi_nancial Ti_mes. _Langugge Ne2
work: Idioms for talking about business relationship. Skills:
Social English. Case study: Business culture briefing: Prepare a
talk on business culture. Writing: Essay.
8. Discussion: Job interviews. Listening: An interview with an | Onpoc, cioBapHsIit
international recruitment specialist. Reading: Women at work. JUKTAHT Ne§,
Language work: words and expressions for talking about job JIeTIOBast posieBast
Human Resourses S o L .
application. Skills: Getting information on the phone. Case urpa
study: Make your pitch: Fast Fitness: Find a new manager for a
health club chain. Writing: letter.
9. Discussion: the development of international markets. Listening: | Onpoc, cioBapHbIit
An interview with an expert on negotiation. Reading: Trade JUKTAHT N9,
International Markets betwgen China an_d the US. Language Wo_rk:.words_an_d POMEXKY TOYHBIH
expressions for talking about free trade. Skills: negotiation. TeCT
Case study: Pampas Leather Company: Negotiate a deal on
leather goods. Writing: e-mail.
10. Discussion: guestions of ethnics at work. Listening: An Omnpoc, CIoBapHbIi
interview with the director of an environmental organisation. | muxrant NelO, acce
. Reading: The ethics of resume writing. Language work: words Ne3
Ethnics : ; - . .
and expressions for talking about illegal activity or unethical
behaviour. Skills: Considering options. Case study: Principles
or profit? Writing: Essay.
11. Discussion: The qualities of good leadership. Listening: An Omnpoc, cIoBapHbIi
interview with the managing director of an executive qukTant Nell,
Leadership recruitment company. Reading: Le_ading L’Oreal. Languag_e JOoKJa/pedepar
work: words and expressions for talking about character. Skills:
Presenting. Case study: Lina Sports: Decide on the best leader
for a troubled sportswear manufacturer. Writing: e-mail.
12. Discussion: How competitive you are. Listening: An interview | Omnpoc, ciioBapHbIit
with a manager from the Competition Commission. Reading: JUKTaHT Nol2,
Competition Head-to-head competition. Language work: idioms for sport. HUTOTOBBIN TECT,

Skills: Negotiation. Case study: Fashion House: Negotiate new
contracts with suppliers. Writing: e-mail.

npe3enTanus Ne 2




2.3.3 IlpuMepHasi TeMaTHKA KYPCOBBIX padoT (IPOEKTOB)

He npexycmotpensl.

2.4 TlepeyeHb y4eOHO-METOAMYECKOT0 OOecleYeHHUs IJIs1 CaMOCTOATEbHOH padoThl
00y4yaruuXxcs Mo JUCHUILINHE (MOIYJII0)

[TepeueHs yueOHO-METOIMIECKOTO OOECTICUCHUS TUCITUTUINHBI TI0

BBIITOJIHECHUTIO CaMOCTOHTCHBHOﬁ a6OTBI
No Bux CPC p

1 CaMocCTOsTENLHOE Memoouueckue ykazanus no OpeaHU3AYUU CAMOCHOAMENbHOU
U3YYCHHE PA3NelioB, |pabomel no oucyuniure  «/enosoll  UHOCMPAHHBIL  S3bIKY,
CaMOIIOJITOTOBKA U |ymaepoicOenuvie KagheOpou NpukiaoHol IUHSBUCTIUKU U HOBLIX

MOJITOTOBKA K TEKYILEMY |UHPOPMAYUOHHBIX MEXHOL02UL

KOHTPOJTIO

Y4eOHO-MEeTOINYECKHE MAaTePUAIIbI JJIsi CAMOCTOATEIBHON pabOThl 00YJAIOUIMXCS U3 YUCIIa
UHBAJIUAOB M JIMIl C OTPAaHUYEHHBIMH BO3MOXKHOCTAMHU 370poBbsi (OB3) mpepocraBnstorcs B
dopmax, aanTUpOBaHHBIX K OTPAHUYCHUSAM HX 30POBBS M BOCTIPUSATHS HH(POPMAIIHH:

JUist mun ¢ HapyLUIeHUsIMU 3pPEHUSL:

— B II€YaTHOM (hOopMe yBEIHMUEHHBIM IIPUPTOM,

JUnist U1 ¢ HapyIIEHUSIMH CITyXa:

— B TIe4aTHOM opme.

JUnist i ¢ HapyIeHUsIMUA ONTOPHO-/ABUTaTeIbHOTO anmapara:

— B TIe4aTHOM opme.

JlaHHBI TepedyeHb MOXKET ObITh KOHKPETU3UPOBAaH B 3aBUCHMMOCTH OT KOHTHHIEHTa
o0y4aromuxcs.

3. O0pa3oBaTebHble TEXHOJOTWH, NPUMEHsieMble NPH OCBOEHHH JTUCIHUILINHBI
(Mmoay.is)

B xome wu3yueHMs AMCUMIUIMHBI IPEIyCMOTPEHO  HCIOJIb30BAHUE  CIEIYIOLINX
00pa30oBaTeNbHBIX TEXHOJIOTUH: TaOOpaTOPHBIE 3aHATHS, CAMOCTOSITEIbHAS PabOTa CTYIEHTOB.

KoMneTeHTHOCTHBIH TOJIXO0J B paMKax MpenofaBaHUsl IUCUUIUIMHBI pealu3yercs B
MCII0JIb30BaHNN MHTEPAKTUBHBIX TEXHOJOTUN U aKTUBHBIX METO/IOB B COYETAHUU C BHEAYAUTOPHON
paboToiA.

OOpa3oBarenbHble TEXHOJOTHUH, UCIOJNb3yeMble B IpoLecce peanu3anuu Kypca JlenoBoii
AQHTTIMHCKUN SI3BIK HANpaBlieHbl Ha AaKTUBU3ALMIO TO3HABATENbHOM JESTENbHOCTH CTYIEHTOB,
pa3BUTHE CHOCOOOB MPOAYKTUBHOW AEATENBHOCTH, PACIIMPEHUE CTpaTeruil oOyyaromuxcs Mpu
paboTe ¢ UHPOPMAIIMOHHBIMU TEKCTaMH, CTUMYJIUPOBAHUE KPUTUYECKOTO U TBOPUECKOI0 MOAX0Aa K
pELICHUIO yYeOHBIX 33/1a4 M MOJEIMPOBAHUIO MPO(PECCHOHANBHON NEeSATEIbHOCTH, aKTHBH3AIUs
COTPYJIHUYECTBA, Pa3BUTUE YMEHUH paboTaTh B KOMaHIE.

ITpu ocBOGHUY JUCHUIUIMHBI IPUMEHSIOTCS ClIeAYIOIINE 00pa3oBaTeIbHbIe TEXHOIOTHH:

1) JuddepennupoBanHoe oOyueHHE — oOpraHu3anus 00pa30BaTENLHOTO MpoIecca Ha
OCHOBE yueTa WHAMBHIYaTbHO-TUIIOJOTHYECKUX OCOOEHHOCTEH 0O0ydaromIMXcsi MU BapUaTUBHOIO
IOCTPOEHHs Y4eOHOro Ipolecca B BBIIENEHHBIX Ipynmnax. Peanusyercss myTeM BKIIIOYEHHS B
y4eOHBIM TpoIecc 3aJaHU Pa3IUYHOTO YPOBHS CIOXXHOCTU (PENpOIyKTHBHBIM, MPOIBUHYTHIH,
TBOpueckuit). [Ipu ncnonp3oBanuu n1uddepeHIMpOBaHHOTO MOAX0/Ja UCIOIb3YETCSI METOJ MaJIbIX



TPy, METOJI TPOEKTOB.

2) NntepakTHBHOE 00yYeHHE KaK CIIOCOO OpraHu3alii y4eOHOro mporecca, Ipu KOTOPOM
CTYAEHTbl W IMPENOJaBaTelib AaKTUBHO B3aWMOJCUCTBYIOT JApPYyr C Apyrom. Kaxablii y4acTHHK
B3aUMOJICKCTBUSI BHOCUT CBOM BKJad, B X0Ji¢ PabOThI MPOUCXOIUT OOMEH HICSMHU, 3HAHHUSIMH,
BBIPa0OTKA COBMECTHBIX CHOCOOOB nelcTBUsA. VHTepakTUBHOE OOyYEeHHE pean3yercs B XOJe
(bpOoHTAIbLHOM, TPYNIOBOM M MapHOU paboThl. [Ipu3HaKW MHTEPAKTUBHOTO OO0YUYEHHUs: KOM(OpTHAs
NICUXOJIOTHYeCKass  atMocepa  3aHATUH, MMO3BOJSIONIAS  CTYACHTY  UYyBCTBOBATh  CBOIO
HMHTEJUICKTYaJIbHYI0 COCTOSITENIbHOCTh, IICUXOJOTHMYECKYI0 3allUMIIEHHOCTh; CaMOCTOSITEIbHbBIN
MOWCK OOYYalONIMMHKCS BapHUAaHTOB pEIICHUS TOCTaBICHHONW Y4YeOHOU 3ajauu; TpU ITOM
HCKITIOYAeTCs IOMUHUPOBAHUE KaKOTO-TM00 YyYaCTHUKA y4eOHOTO MpoIiecca WiId KaKon-11u00 nueu,
MPEBOCXOJICTBO AKTHBHOCTH OOYYaIOIIUXCS HAJ AaKTUBHOCTBIO MPETOJaBaTelis, aKTUBHOE
BOCIIPOM3BE/ICHUE paHEE IMOJYYEHHBIX TEOPETUYECKUX 3HAHUN B HOBBIX YCJIOBHUAX, HaJIU4ue
00paTHOM CBsI3H.

3) [IpobaemHOE 00yUYeHHE KaK TEXHOJIOTHs, OCHOBAHHAs HA CTPYKType y4eOHOro mpoiiecca,
MIPEIITOJIATAFOIIETO pa3pelIeHre OCIeA0BATEIHFHO CO3JaBACMbIX YICOHBIX MPOOICMHBIX CUTYAIIHH.
[IpoGnemMHass cuTyanusi — OCO3HAHHOE HHTEIUIEKTYaJbHOE 3aTpyAHEHHE, TMOPOXKIaeMOe
HECOOTBETCTBHEM MEXKIYy MMCIOIIUMUCS 3HAHUSAMH U TEMH, KOTOPbIE HEOOXOIUMBI JIJIsl PEIICHUS
BO3HUKILEH cUTyalud. Y4yeOHas mpoOiieMa HampaBisieT MBICIUTENbHBIM MOUCK, MpoOyXkaaer
WHTEpeC K wuccienaoBanuto. [IpoOiema BeIpakaercs B ¢GopMe TNPOOJIEMHOr0 BOIMpOca WU
poOJIEMHOTO 3aIaHUS.

NudopmaniioHHble  TEXHOJOTHHM, MPUMEHSEMbIE TIPU  U3YYEHUU  JAUCIUIUIUHBL
HCITOJIb30BaHUE uH(}OpPMaAITMOHHBIX pecypcos, JIOCTYIIHBIX B nH(pOPMaIMOHHO-
TEJIEKOMMYHUKAMOHHOU ceTh MHTepHeT.

AnanTuBHbBIE 00pa30BaTEIbHBIE TEXHOJIOTUH, TIPUMEHSEMbIE TPU U3YYCHUU AUCIUILTHHBI —
JUI8  JIUL  C OrPAHMYEHHBIMH BO3MOXKHOCTSIMH  3J0pPOBbSl NPEAYCMOTPEHA OpraHu3auusd
KOHCYJIbTAl[U} C UCIOJb30BAHUEM JIEKTPOHHOMN MOYTHI.

4. OneHoyHnble cpeAcTBAa ISl TEKYLIEr0o KOHTPOJISI  YCIEBaeMOCTH H
NPOME:KYTOYHOM aTTecTALMHU

OneHouHblE CpeAcTBa IpeIHa3HAYeHbl JJs KOHTPOJS U OLEHKH 00pa3oBaTeIbHBIX
JOCTIDKEHUH  O0ydaroluxcs, OCBOMBIIMX TpOrpaMMy Yy4eOHOW JUCHMIUIMHBI  «/[enosotl
UHOCMPAHHDLU A3bLK.

OneHouHBIE CpPENCTBA BKIKOYAET KOHTPOJBbHBIE MaTepuaibl Ul NPOBEACHUS TEKYILero
KOHTPOJIA B (QopMe TMOATOTOBKM M 3alllUThl pedepara/qokiaga, TECTUPOBAaHHUSA, OIpoca,
NOATOTOBKA M TIPEACTABIEHUS NPE3CHTALMN, HANUCaHUS JCCE, CIOBAPHOIO JAWKTaHTA W
NPOMEKYTOYHOM aTTecTalM B (JOpME BOIPOCOB U 33JaHUN K dK3aMEHY.

CTpyKTYypa OlleHOUYHBIX CPEACTB /ISl TEKYylIeld H MPOMEKYTOYHOM aTTecTanuu

Kon 1 nanmeHnoBanne HammveHoBaHME OLIEHOYHOTO CPEACTBA
PesynbraTe! 00yueHus
MHJMKaTopa
Ne o/n
. IIpomexyTouHas
Tekymmii KOHTPOIJIb
aTTecTarys
OIIK-5.1 JlemoncTpupyeT| 3HaeT oCHOBHBIC NpUHIUIEI | Tect Bomnpocs! Ha
1 CIIOCOOHOCTH K CO3JaHHIO CO3aHMS TEKCTOB sk3ameHe 1-2
TEKCTOB po(hecCHOHATLHOTO
po(hecCHOHAIBHOTO Ha3HaYCHUs
Ha3HAYCHUS
2 OIIK-5.1 JlemoHcTpupyeT | YMeeT co3aBaTh TEKCTHI Ha | [{enoBast poseBast urpa Bompockr Ha




CIIOCOOHOCTB K CO3IaHHIO
TEKCTOB
PO eCCHOHATBHOTO
Ha3HAYEHUS

N3y9a€MOM A3BIKC B ,Z[eJIOBOﬁ
KOMMYHHKaIlHU

sK3aMeHe 3-4

OIIK-5.1 /lemoHCTpHpYET
CIIOCOOHOCTD K CO3/1aHUI0
TEKCTOB
podheCCHOHAIBHOTO
Ha3HaYCHUs

Braneer HaBBIKOM co3/1aHUs
TEKCTOB NMPO(eCCHOHATIBHO-
JIETIOBOTO Ha3HAUCHHUS

Pedepar/doxnan 1-3

Bompocsl Ha
sK3aMeHe 5-6

OIIK-5.2 JlemoHCTpHpYET
CHOCOOHOCTH K
PEIAKTUPOBAHHIO TEKCTOB
IpoQeCCHOHATEHOTO
Ha3HaYCHUs

3HaeT NPUHLUIIEI X IIpaBUIIa
pEelaKTHPOBAHUS TEKCTOB
IpoQeCcCHOHATBHOTO
Ha3HAYCHU

Ompoc 1-12

Bompock! Ha
JK3aMeHe 7-8

OIIK-5.2 JlemoHCTpHpYET
crocoOHOCTh K
PEIAKTUPOBAHHIO TEKCTOB
POeCCHOHATBHOTO
Ha3HAYCHUS

YMeeT npuMeHsITh paBuia
peRaKTUPOBaHMS TEKCTOB
po(heCcCHOHAITEHOTO
Ha3HAYCHUS

CrnoBapHsrii tukradT 1-12

Bompoce! Ha
sk3amene 9-10

OIIK-5.2 JlemoHCTpHpYET
CHOCOOHOCTH K

Bnaneer HaBbIKaMu
PEeIaKTHPOBAHUS TEKCTOB

ITonroroBka u
TpeACTaBJIEHUE TOKIIaa ¢

Bompoce! Ha
sk3amene 11-12

PEIAKTUPOBAHUIO TEKCTOB podecCHOHANTBEHOTO npe3eHTanuei 1-2
npo(heCcCHOHAIBHOTO Ha3HAYCHUs
Ha3HAYCHUs

TunoBble KOHTPOJIbHBIE 32JaHUA WJIN HHbIE MaTepPUAJIbl, HE00X0AUMBbIe VIl OLeHKHU 3HAHMI,
YMeHMii, HABBIKOB H (MJIM) ONBITA JeATeJIbHOCTH, XapAKTePHU3YIOLIUX 3TANbl (JOPMUPOBAHUS
KOMIIeTeHIHI B Mpolecce 0CBOEHNs 00pa30BaTeIbHOI POrpaMMbl

Tecr
WRITING
Read the advert below and write a letter of application. Write 120-140 words.
Wanted: Market researcher

This could be the best job in the world! A travel holiday company needs researchers. We will pay
you to visit resorts and hotels and to write reports about their products and services. If you think this
is the job for you, write to us at the address below, telling us about:

your education your work experience
languages you have studied or can speak
reasons why you would like to have this job.

VOCABULARY
A Correct one wrong word in each sentence.

1. We interviewed more than 2,500 customs at our London shop.
2. Can you help organisation the conference next week?
3. We give every new employee six months of on-the-job train.



4. We product most of our components in the Asia Pacific region.
5. We’ve invited the team from EBS to meeting with us in Madrid next week.
B Complete the sentences with the words (a—h).

a) line manager

b) trainer

c) trainee

d) customer

e) colleague

f) CEO

g) employee

h) manufacturer

1. The person who directly supervises me is my

2. | learned my job when I was a during my first year.

3. 1 own a small business with only one , who helps with office work.
4. The is the highest-ranking person in my company.

5. My company is a of electrical goods.

6. | share my office with one and we work together on a lot of projects.
7. My company’s biggest is the car-maker BMW.

READING

A Read texts a) to e) from the Financial Times and match them to the types of business.

Hi, Joe, this is Sam.

I’d like to add two things to the order.

We also need one case of A4 note pads, your part number 89-0093. I’m ringing about my order,
number 2179.

We need 200 conference badges, your part number 79-0098.

Speak to you soon!

Give me a call if there’s a problem or you don’t have those things. If | don’t hear from you, I’11
assume everything’s OK.

Consumer goods and retailing

Travel and leisure

Agriculture and construction

Telecommunications
Drink and food
a)

Oriental Land Company manages and develops theme parks. The company also has retail
businesses and manages entertainment and leisure facilities. The company primarily operates in
Japan. It is headquartered in Chiba, Japan, and employs 2,193 people. FT

b)



Heineken brews and sells more than 170 beers, including Heineken, Amstel, Cruzcampo, Tiger,
Zywiec, Birra Moretti, Ochota, Murphy’s and Star. It operates in Europe, the Americas, Africa, the
Middle East and Asia Pacific. It is headquartered in Amsterdam, the Netherlands and employs about
54,000 people. FT

c)

Revlon produces, markets and sells cosmetics, skin-care products, fragrance and personal-care
products. The company’s products are sold in over 100 countries across six continents. It is
headquartered in New York City, New York, and employs about 5,600 people. FT

d)

101 Corporation Berhad is a diversified group that grows oil palm, produces rubber and is engaged
in property development and investment, landscaping services and general contracting. The group
has manufacturing facilities in the Netherlands, the US, Malaysia and Egypt and sales offices in
eight other countries including China. The group primarily operates in Malaysia. It is headquartered
in Putrajaya, Malaysia, and employs around 27,330 people. FT

€)

JDS Uniphase Corporation manufactures and markets optical products for communications,
commercial and consumer applications. The company offers test and measurement systems and
services for telecommunications service providers, cable operators and network equipment
manufacturers. The company primarily operates in the US, Europe and Asia Pacific. It is
headquartered in Milpitas, California, and employs about 7,000 people worldwide. FT

B Now decide if these statements are true or false.

36 Oriental Land Company has more employees than Revlon.
37 Heineken produces more than 200 beers.

38 Revlon products are sold worldwide.

39 101 Corporation Berhad’s main operations are in Malaysia.
40 JDS Uniphase Corporation is based in Mexico.

SPEAKING

You will have a ten-minute speaking test. You have five minutes to prepare. The examiner will
ask you a few questions about yourself. Answer the questions as fully as possible. Remember
to cover the following.

- Greet the examiner and introduce yourself.
- Be prepared to answer questions about yourself, your work/study, your free-time activities, etc.

- Tell the examiner what your ideal job is and why. Speak about factors such as the salary, location,
responsibilities, etc.

Kpurtepun onenku recra.
OHeHKa 10 TeCTy BBICTABJIIACTCA HpOHOpHI/IOHaJ'II)HO 0JIC HpaBI/IJ'H)HBIX OTBCTOB.:
90-100% — orteHKa «OTIMYHO)

75-89% — o11eHKa «XOPOIIIOY



60-74% — olileHKa «yJOBIETBOPUTEIHHO)

Menee 60% IIPpaBHUJIBHBEIX OTBETOB — OLICHKA «HE YIOBJICTOPUTCIILHO»

YcTHbIi onipoc
Onpoc k pazgeay 1 (Unit 1)

1. What is the difference between the notions “brand”, “brand name”, “trademark”, “brand image”?
2. What makes customers loyal to a brand?

3. Enumerate the aspects of customer awareness.

4. Which of these takes a longer time: brand positioning or brand stretching?

5. Differentiate the main aspects of a brand and a product(ion).

6. Why do some brands turn out to be more successful than the others?

7. Dwell on the road to success of world-recognised companies.

8. Speak about the way for a start-up company to turn into a well-established brand. 9. What are the
common demands of modern consumers?

10. Do all brands have the same life cycle? Why? /Why not?

KpuTepun oneHku ycTHOro onpoca:

Pa3BepHyTBIi OTBET CTyIEHTa JOJDKEH IMPEACTaBIsATh CcO0O0Ml  CBSA3HOE, JIOTHYECKH
MOCIICIOBATEIbHOE COOOIICHHE HA 33JaHHYI0 TEeMy, IIOKa3blBaTh €ro yMCHHE IPUMEHSTH
orpezieNieHus], MpaBujia B KOHKPETHBIX CIIydasx.

Kpurepuu ouennBanus:

1) mosHOTa ¥ IPAaBUIBHOCTH OTBETA;

2) cTerneHb OCO3HAHHOCTH, TOHUMAHKSI U3YUYEHHOTO;

3) s13bIKOBOE O(OPMIICHHE OTBETA.

OreHka «omauyHoy CTaBUTCS, €CIU CTYACHT MOJIHO M3JIaraeT MaTtepuai (0TBeUaeT Ha BOMPOC),
JTaeT MPaBUJIbHOE OIpe/ieTICHNe OCHOBHBIX MOHATHI; OOHApyKMBaeT MOHMMaHUE MaTeprasa, MOXKeT
000CHOBATh CBOM CY’KJIEHUS, TPUMEHUTH 3HAHUS HA MPAKTUKE, MPUBECTU HEOOXOAUMBIC MPUMEPHI
HE TONBKO M3 Yy4eOHMKAa, HO U CaMOCTOSITENBHO COCTAaBJICHHBIE;, U3JIaraeT Marepual
MOCJIEIOBATEIHHO M MPABWIIBHO C TOUKH 3PEHHS HOPM JIUTEPATYPHOTO SI3bIKA.

OueHka «xopowio» CTaBUTCA, €CIM CTYAEHT JaeT OTBET, YJOBJIETBOPAIOIIMI TEeM Ke
TpeOOBaHUSAM, YTO M JJIA OLIEHKH «OTIWYHO», HO JOMycKaeT |—2 OmmuOKH, KOTOpHIE caM K€
WCIIPABIISET, U 1-2 HemoueTa B MOCIEI0BATEIBHOCTH U S3IKOBOM O(DOPMIIEHUH H31araeMoro.

OreHKa «y0061emeopumenbHo» CTABUTCS, €CITH CTYICHT OOHApPY)KMBAET 3HAHWE M TTOHUMaHUE
OCHOBHBIX MOJIO)KEHHUM JaHHOM TE€MbI, HO M3JaraeT MaTepHall HEMOJIHO U JOIYCKaeT HETOYHOCTH B
OTIpeIeTICHUH TIOHITHI UK (OPMYITUPOBKE MPABIIT; HE YMEET JOCTATOYHO TITyOOKO U JI0Ka3aTeIbHO
000CHOBATh CBOM CYXJICHHS U IPUBECTH CBOW NIPUMEPHI; U3JIaraeT MaTeprall HeloCIeI0BaTeIbHO U
JIOTTYCKAeT OMUOKH B SI3IKOBOM O(OPMIICHUN H3JIaraeMoro.

OrneHka «HeydogremsopumenbHo» CTaBUTCA, €CIU CTYJEHT OOHAPYKUBAET HE3HAHUE OOIBIIICH
YaCTH COOTBETCTBYIOIIETO BOMPOCA, JOMYCKAET OMIMOKH B (DOPMYJIHUPOBKE ONPECICHUIN U TPABHII,
HCKaXXaIOIIHe UX CMBICI, OECIIOpSAI0OUHO U HEYBEPEHHO m3naraet marepuai. OleHka «2» oTMedaer
TaKUe HEIOCTaTKHA B TMOITOTOBKE, KOTOPHIE SIBISIFOTCS CEPHbE3HBIM MPEMATCTBHEM K YCIEITHOMY
OBJIQJICHUIO TTOCJIETYIOLIUM MaTEPUATIOM.

TemaTuka pedeparoB/ 10K1a10B.
K pazaeay 6 (Unit 6)
IIpumepHbIe TeMbl U5 J0KJIaaa/pedepaTa.

1. Trade indexes of world stock markets.
2. The threats of the credit crunch.



3. Ways to avoid economy recession. Modern business retail chains.
4. ls it acceptable to sell something without the right of proprietorship?
5. Tips to pay off the credit (mortgage, loan).

Avre short sellers necessary?

Kpurepum onenku pedeparos:

OneHka «OTIMYHO» CTaBHUTCS, €CJIM BBINIOJHEHBI BCE TPEOOBaHMS K HANMCAHUIO WU 3aIlUTE
pedepara: oOo3HaueHa mpoOiemMa UM OOOCHOBaHA €€ aKTyalbHOCTb, CAEJIAH KpAaTKUM aHaIu3
Pa3IMYHBIX TOYEK 3PEHHUS HA PAcCMATPUBAEMYIO MPOOJIEMY M JIOTUYHO H3JI0KEHA COOCTBEHHAS
no3uLKsA, cOpMyIUPOBaHbI BBIBOJIbI, TEMA PACKPHITA IOJHOCTHIO, BbLIEpkaH 00bEM (12-15 cTp.),
coOmonieHsl  TpeOoBaHMsT K BHEHIHEMY OGOpPMIICHHIO, JlaHbl IPAaBWIIbHBIE OTBETHI Ha
JIOTIOJIHUTEIIbHBIE BOIIPOCHI.

OreHka «XOpOIIo» — OCHOBHBIE TPeOOBaHUS K pedepary U ero 3aliuTe BBITOJHEHBI, HO MpU
5TOM JIONYILIEHbl HEeIO4YE€Thl. B 4acTHOCTH, MMEIOTCSI HETOYHOCTHM B H3JIOKEHUHM MaTepuala;
OTCYTCTBYET JIOTMUECKasl [IOCJIE0BATEIbHOCTh B CYKICHUSX; HE BblIep:kaH 00bEM pedepara (12-
15 cTp.); umeroTca ynyueHus B opOpMIICHHH; Ha JOMOJIHUTENbHBIE BOIPOCH! MPH 3allUTE JaHbI
HETIOJTHBIE OTBETHI.

OrneHka «yIOBJIETBOPUTEIbHO» — MMEIOTCS CYLIECTBEHHBIE OTCTYIUJIEHHUS OT TpeOOBaHUM K
pedepupoBanuo. B dYacTHOCTH, Tema OCBeIIEHA JUIIb YaCTHYHO; JOMYIICHBI (DaKTHYeCKHue
OIMOKM B COJAEp)KaHUM pedepaTa WM MPU OTBET€ HA JONOJIHMUTENbHBIE BOMIPOCHI; BO BpeEMs
3aIUTHl OTCYTCTBYET BBIBO/I.

OneHka «HEYJOBJIETBOPUTEIIBHO» — TeMa pedepara He packpbiTa, OOHapYKHUBAETCS
CYLLIECTBEHHOE HENIOHUMaHUE IPpo0OIieMbl MO0 pedepaT CTyA€HTOM HE MPEICTABIIEH.

TeMaTHKa JOKJIAA0B C IPe3eHTALM I

1. The difficulties of cross-cultural communication in business.

2. Lack of cultural awareness as a factor leading to negotiations breakdown. 3. Cultural identity of
English-speaking business environment.

4. Cultural identity of Asian business environment.

5. Cultural identity of American business environment.

6. Cultural identity of Russian business environment.

7. Relocation for working abroad: pros and cons.

8. Levels of formality in language and business behavior.

9. Proximity and body language as a challenge in business communication. 10. Role of men and
women in cross-cultural business deals.

Kpurepun oneHkn 10K1anoB:

Kaxap1ii u3 npeaioKeHHbIX OKa3aTeael OLIEHUBAETCS M0 KPUTEPUSIM
BBITIOJIHEH — 2 Oajuta

YaCTUYHO BBITIONHEH — 1 6arn

HE BBINOJIHEH — () 6aioB.

1. Crpykrypa (KOJMYECTBO CIAWOB COOTBETCTBYET COJEPKAHUIO W TPOJIOJDKUTEITBHOCTH
BBICTYIUICHHUS, HATIPUMeEP: ISl /-MUHYTHOT'O BBICTYTUICHUS PEKOMEHYeTCs HCIIOIh30BaTh HE
6osee 10 cnaitoB, BKIrOYAst TUTYJIBHBIN CIIAMI U Cai/] C BBIBOJAMU)

2. HarmsinHocTh (MILTIOCTpAllMK XOPOIIETO KadecTBa, ¢ YETKUM H300paKeHHEM, TeKCT JIETKO
YUTAETCS, HATPUMEP: MCIOJIB3YIOTCS CPEICTBA HATJISTHOCTH MH(GOPMAIIMK B BHUJIE TaOJIHII,
cXeM, rpauKoB)

3. JluzaitH m Hactpoiika (odopmieHHE CIal0OB COOTBETCTBYET TEME, HE TPEMATCTBYET



BOCIIPUSITUIO COJIEpKAHUS, JUIsl BCEX CJAlIOB MPE3CHTAIMU WCIONb3YETCs OAUH U TOT Ke
mabs10H opopMIIeHU)

4. Copnepxkanue (TIpe3eHTANNS OTPAKAET OCHOBHBIC ATAlbl UCCICIOBAHUS — IIPOOIIEMy, IETb,
TUIOTE3Y, XOJ BBINOJHEHUS padOThl, BHIBOJABI, T.€. COACPKHUT IOJHYIO, MOHSTHYIO
uH(pOpMAIIMIO TI0O TeMe JAOKIana npu Hammuuu opdorpaduyeckoil W MyHKTyallMOHHOU
TPaMOTHOCTH)

5. TpebGoBaHusi K BBICTYIUICHHIO (BBICTYMAOIIUNA CBOOOTHO BIAEET COJEPKAHHUEM, SICHO U
rPaMOTHO U3JIaraeT MaTepuall, BRICTYHAIOIN CBOOOAHO M KOPPEKTHO OTBEYAET HA BOIIPOCHI
Y 3aMEUYaHUsl Ay JUTOPUHU, BBICTYAIOIINI TOYHO YKJIaIbIBAETCSA B PAMKH PETIaMEeHTa).

IIpuMepHBbIE TEMBI 3cce

K pasaeay 4 (Unit 4)

Small and medium-sized enterprises vs. multinational companies: advantages and pitfalls.
‘Glass-ceiling’ in modern business environment.

Job of homeworking/teleworking/telecommuting type.

3K3aMeHaHI/IOHHI)Ie MaTepHuaJbl AJI l'[pOMe)KyTO‘-IHOﬁ aTTeCTallun (3K3aMeH)

9K3aMeH BKJIIOYAeT B ce0s cgieayromime 3agaHusi: 4YTCHUEC H IIEpECKa3 TEKCTa, 6606,[[8. C
9K3aMCHATOPOM IIPO NPOUYUTAHHOMY TCKCTY; IOATOTOBKA MU ITOPOKACHHUEC YCTHOI'O MOHOJIOTUYCCKOI'O
BBICKA3bIBAHUA I10 HpCHHO)KeHHOﬁ pa3r0130pH0171 TEMC.

CIcoK MOHOJIOTUYECKUX TEM

1.Brands as one of the key parts of marketing. Consumer loyalty.

2. Experience that people are likely to have when travelling for business.

3.Change of business. Difficulties connected with mergers and acquisitions.

4.Different types of organizations, good and bad qualities of an organization.

5. Typical stages of an advertising campaign. Subvertising — advantages and disadvantages
for consumers.

6.The best ways for businesses and entrepreneurs to raise money. The functions and
behaviour of the global stock markets.

7. Lack of cultural awareness as a factor leading to communication breakdown. Cultural
identity of Russian business environment.

8. Human resources as an essential part of business company integrity. The recruitment
process.

9.Trade (trade globalization, free trade and letters of credit). Different types of negotiations
techniques.

10. Dwell on ethics at workplace and possible unethical activities in business. Corporate
training as a prospect for in-house staff improvement.

11. Types of leadership styles. The most essential decision-making skills.

12. Doing business on a competitive edge — features and factors of success. The future of
business.

Kpurepuu oneHuBaHusi pe3yJbTaTOB 00y4eHUsI

Onenka Kpurepun onieHnBaHuA 10 SK3aMEHY
Bericoknii OLICHKY «OTJINYHO» 3aCILy’KMBA€T CTYJE€HT, OCBOMBILNI 3HAHUS, YMEHMUS,
YPOBEHB «5» KOMIIETEHIIMM M TEOpEeTHYeCKHi  Marepuan  0e3  mpoOesnos;
(oTNIM4HO) BBITMIOJHUBIIMKA BCe 3aJaHMsl, IPEyCMOTPEHHbIE Y4eOHBIM IUIAHOM Ha
BBICOKOM Ka4yeCTBEHHOM YPOBHE; IIPaKTUYECKHE HaBBIKH
npodeccnoHaTbHOTO MPUMEHEHHSI OCBOCHHBIX 3HAaHUN CPOPMHUPOBAHBI,
CrocoOeH CBOOOIHO BECTH Pa3TrOBOP MO MPEIIOKEHHON TeMe, YMeeT




nepecka3aTth U 00CYIUTh TEMbI, TOJJHUMAEMbIE B MPEAJIOKEHHOI cTaThe
JUTSL YTCHHSIL.
OIICHKY «XOpOIIIO» 3acly’KUBAET CTYICHT, MPAKTUYCCKH ITOJHOCTHIO
Cpennnii OCBOMBUIMI 3HAHUS, YMEHHsA, KOMIIETEHUUH M TEOPETHYECKHUI
YPOBEHB «4» Martepuasn, y4deOHbIE 3aJaHus HE OIICHCHBI MaKCHMAaIbHBIM YHCIOM
(xoporio) OasiIoB, B OCHOBHOM  C(OpMHUpOBaJ  MPAKTHYECKHUE  HABBIKH.
JlommyckaeTcsi ONpPEJEICHHOE KOJUYECTBO OMIMOOK B SI3BIKOBOM
oOopMJICHUHU BBICKA3bIBAaHUS U MHCBMEHHOM Iepeckase ( He 6oiiee 5).
OIICHKY «YyJIOBJICTBOPUTEIHHO» 3aCIIy’)KHBA€T CTYACHT, YaCTHYHO C
[ToporoB.srii nmpoGenaMyd  OCBOMBIIMH  3HAaHUS, YMEHHUS, KOMIETCHLUU U
YPOBEHB «3%» TEOPETUYECKHA MaTepuai, MHOTMe Yd4eOHble 3anaHus JMOO He
(YnoBieTBOpUTE | BBIMOIHWI, JIMOO OHMU OLIEHEHBl YHCIOM OaljioB ONM3KUM K
JIHHO) MUHUMAaTbHOMY, HEKOTOPBIE IPAKTHYECKHE HABBIKH HE CPOPMUPOBAHBI.
bonee 5 omubok B S36IKOBOM O(OPMIIEHUH YCTHOTO M MHCbMEHHOTO
BBICKa3bIBAHUH.
OLICHKY «HEYJOBJIETBOPUTEIILHO» 3aCIy>KUBAET CTYACHT, HE OICHKY
MuHUMaIbHBIA | «HEYJIOBICTBOPUTEIILHOY 3aCITYKUBACT CTYICHT, HEC OCBOMBIIUH 3HAHWSI,
YPOBEHB «2)» YMEHHMsI, KOMIIETCHIIMU U TEOPEeTUUYECKUil MaTepuan, ydeOHble 3aJaHuUs
(HEYIOBIETBOPH | HE  BBINIOJHWJ, MPAKTHYECKHE HABBIKK HE  Cc(HOPMHUPOBAHBHI.
TEJBHO) MHorourciaeHHble OMIMOKU B SI3BIKOBOM O(OPMIICHHH BBICKA3bIBAHHIMA
(6omee 8).

OrneHOYHbIE CPEICTBA IS HMHBAJIUIOB U JIUI] C OTPAaHUYEHHBIMU BO3MOXKHOCTSIMH 3/I0POBbS
BBIOMPAIOTCS C yUETOM MX UHIMBUAYAIBHBIX ICUXO(PU3NIECKUX OCOOCHHOCTEH.

— TIpU HEOOXOIMMOCTH MHBAJIUAAM H JIMIAM C OTPAaHUYEHHBIMH BO3MOYKHOCTSIMHU 30POBBS
IPEOCTABIIACTCS JOMOJHUTEIbHOE BPEeMS /71l TIOATOTOBKU OTBETA Ha SK3aMEHE;

— TIpU TIPOBEJCHUH TPOIETYPHl OLECHUBAHUS PE3YNbTATOB OOyUYSHHs] WHBAIWIOB M JIUII C
OTPaHUYEHHBIMH BO3MOXKHOCTSIMHU 3/I0pOBBSI IpPeyCMaTPUBAETCSl HCHOJIb30BAHWE TEXHUYECKHX
CpeACTB, HEOOXOTUMBIX UM B CBSI3U C X WHAWBUIYAITBHBIMA OCOOCHHOCTSIMH,

— NpU HEOOXOAUMOCTH I 00YYarOIUXCs C OTPAHUYEHHBIMU BO3MOXKHOCTSIMU 3/10pPOBBS U
MHBAJIUOB MPOIelypa OLEHUBAHUS PE3YIbTaTOB O0YUEHHUS 110 TUCIHUIIIMHE MOXKET MPOBOAUTHCS B
HECKOJIBKO ITaroB.

[Tponienypa oleHUBaHMS pPE3yJlbTaTOB OOYYEHHsS HMHBAIMJIOB M JIMI[ C OrpaHUYCHHBIMU
BO3MOXKHOCTSIMH ~ 3JIOPOBBSI 110 JUCIHUIUIMHE (MOIYJIO) TMpeayCMaTpUBaeT IPEIOCTaBICHHE
uHpopMmanuu B (¢opMmax, aJaNTUPOBAHHBIX K OrPAaHUYEHHUSIM UX 370pPOBbS M BOCIPUITHSA
UHpOpMalUK:

JUist mun ¢ HapyUIIeHHUsIMU 3pEHMSL:

— B I1I€YaTHON (popMe yBEIMUEHHBIM HIPUPTOM,

— B hopMe IEKTPOHHOTO IOKYMEHTA.

Jns man ¢ HapylIeHHUsIMH cltyXa:

— B IIeyaTHO# hopme,

— B (hopme AIIEKTPOHHOTO IOKYMEHTA.

Jnist i ¢ HapyIeHUsIMUA ONTOPHO-/ABUTaTeIbHOTO anmapara:

— B TIeYaTHOU opme,

— B (hopMe AIIEKTPOHHOTO IOKYMEHTA.

JlaHHBII TIepedeHh MOKET OBITh KOHKPETH3WPOBAaH B 3aBUCHMOCTH OT KOHTHHIEHTA
00yYaroIIMXCsl.

5. IlepeuyeHb y4eOHOii JIMTEpaTypbl, HHPOPMALMOHHBIX PECYPCOB H TeXHOJIOT U

5.1. YueOHasi auTepaTypa
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JlaGopaTopHbIe 3aHITHS TPEACTABIAIOT COO0N OMHY M3 BaXHBIX (hOpM pabOTHI CTYIECHTOB.
HOIIFOTOBKa K TaKOro poJa 3aHATHAM NpCAIoIaract npeaBapuTCIbHY0 CaMOCTOATCIbHYO pa60Ty
CTYZCHTOB B COOTBETCTBUHU C METOJMYECKUMH Pa3padOTKaMH 10 KaKI0W 3aIUIaHUPOBAHHOHN TEMeE.
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C TOuUkM 3peHUsT METOJUKHU IMPOBEACHUS 3TO KOMOMHHMPOBAHHAs, MHTErpaTHBHas (opma
y4eOHOTO 3aHATHSA, KOTOpas SBISETCA BakHemer ¢opmol ycBoeHuss 3HaHWH. Takxke
nabopaTopHbIe 3aHATUS KaK pa3BUBAIOIIAsA, aKTHBHas (Gopma yueOHOro mporecca CrocoOCTBYET
BbIpa0OTKE CaMOCTOSITEJIbHOI'O  MBIIUIEHUS CTyAEHTa, (OpMUPOBaHMIO HH(DOPMALMOHHON
KylIbTypbl. B opraHuzauum 3aHsATHH peanu3yeTcsl MPUHUUI COBMECTHOM JE€SATENIbHOCTH,
COTBOPYECTBA.

B oTiinume oT MHOTHX JAWMCIUILINH, MPEIyCMaTPUBAIOLINX JabopaTopHble 3aHsTHs, “busnec
KyPC aHIVIMACKOIO sA3bIKa~ HAIIPaBJICH HA ITOCTOSHHOE IOJIYYEHHUE, YCBOCHUE U 3aKPEINIEHUE HOBBIX
3HaHU# (0COOEHHO B 00JACTH TEPMHUHOJIIOTUU M YCTHOW PE4M) M HOCUT WHTEPAKTHUBHBIN XapakTep.
JU1 MOATOTOBKM M TOYHOI'O M MOJHOI'O OTBETAa Ha JJaOOPAaTOPHOM 3aHSTHUU CTYAEHTY HEOOXOJIUMO
Cephe3HO M OCHOBATEIHHO MOATOTOBHUTHCA. [lJIs1 3TOrO0 OH OJKEH yMETh paboTaTh ¢ y4eOHOH u
JIOTIOJIHUTEIbHOM JIUTEPaTypoOH, a TaKKe 3HaTh OCHOBHBIE KPUTEPUH JJIs HaMcaHus pedepara win
MOJTrOTOBKHU JOKJIa/1a, €CIIH 3aHATHE MMPOXOINT B TaHHOU (opMme.

CamomnoAroToBKa CTyI€HTOB SIBJISIETCS OCHOBHOM 4acThIO yueOHOro npouecca. B coorBercTBrM
¢ ®enepanbHBIM TOCYJApPCTBEHHBIM 00Opa3oBarenbHbIM cTranaaptom Ill-ro mokonenus moms
BHEAYJUTOPHOM (CaMOCTOSATENbHOW) paboThl CTyJeHTa 1/3 KOJIMYEeCTBO YacoB, CIIEIOBATEIIBHO,
OCHOBHas paboTa CTyJeHTa I0JKHA HOCUTh CaM0O00pa30BaTeNIbHBIN, IIOMCKOBBIA XapakTep. CTyneHT
JIOJDKEH YMETh BECTH KpPaTKHME 3allMCH, COCTABIATh KOHCIEKTHI, IUIAHBI U TE3HMCHI BBICTYIUICHUH,
noaduparp Jutepatypy u T.A. DakynpTaTHBHBIMH (OpMAMH MOTYT BBICTYHAaTh MOJATrOTOBKA
TBOPYECKUX paboT (COooOLIeHUH, TOKIIA0B, pe3eHTalui, MpoeKkToB U T.11.). Ilpu ocymecTBnenuu
CaMOCTOSITENIbHOW pPabOTBhl CTYAEHTHl MOTYT IIOJIb30BaThCsl (hOHIAMH OHOIHMOTEKH (haKyJIbTeTa
Ky0aHckoro rocyHuBepcuTeTa WIH OOpaTHThcs K HH(DOpPMAMOHHBIM pecypcaM BcemupHoi
KOMITbIOTEpPHOM ceTH Internet.

CamocrodrenbHas paboTa npeAnoiaraeT HalucaHue pegepaToB 1 dcce.

Pedepar siBiisieTcst 01HO U3 BaXXHBIX (HOPM CaMOCTOSITEILHON pabOTHI, TOCKOIBKY MO3BOJISET
CTPYKTYpPUPOBaTh 3HaHMs 0OydaeMbIX. OTO IUCBMEHHBIM JOKJIaJ WIM BBICTYIUICHHE IO
omnpenenéHHol Teme ¢ o00oOmeHneM HMHPOPMAUM U3 OJHOTO WM HECKOJBKUX HCTOYHUKOB.
Pedepat npeanonaraeT 0CMbICICHHOE U3JI0KEHHUE COJEpXKaHMS INIABHOTO U HanboJiee BaXKHOTo (¢
TOYKH 3pEHHUs aBTOpA) B HAy4YHOH JIUTEpaType MO OMpEeNIEHHON MpolieMe B MUCbMEHHOW WM
yCcTHOH (hopme.

Oransl paboThl HaJl pedepaTom:

1) Beibop TeMbl. BeIOOp TeMbI TOJKEH UMETh MPAKTHYECKOE U TEOPETHYECKOEe 00OCHOBaHHKE, B TO
e BpeMsl TeMa HE JIOJDKHA OBbITh CIMIIKOM OOuHied W rio0anbHOM, Tak Kak HEOOJbIIOW 00beM
pabothl (10 20 cTpaHUIl) HE MO3BOJMUT PACKPHITH ee. JKenarenabHO, YTOObI TeMa pedepara Obuia
CBsI3aHA C BBIMYCKHOM KBalM(UKAIIMOHHON paldotoit Oakanaspa. IIpu BbIOOpEe TeMbl HEOOXOAUMO
YYUTBIBATh MOJTHOTY €€ OCBELEHUS B UMEIOLIEHCS HayYHOH JINTEPATYPE.

2) Tlocme »3TOrO COCTaBISETCS CIHMCOK M3JaHHOW 1Mo Teme (mpobiieMe) JIUTepaTyphl,
OINyOJMKOBAHHBIX CTATEH, HEOOXOAUMBIX CIIPABOYHBIX HCTOYHUKOB. 3HAKOMCTBO C JH000I Hay4dHOU
npo0JIeMaTUKON ClleyeT HadyMHaThb C OCBOEGHMS HMMEIOIIEeNCs OCHOBHOM HAy4yHOM JUTEpaTyphl.
HaunHaTh 3HaKOMCTBO ¢ M30paHHON TEMOI1 Jiyullle BCEro ¢ YTeHus 0000mammux padoT no JaHHOH
npobiieMe, MOCTENEHHO NEPEX0/Is K Y3KOCHEeUalIbHOM INTEpaType.

3) Ha ocHOBe aHanM3a MPOYMTAHHOTO M MPOCMOTPEHHOI'O MaTepHaia I0 JaHHOH TeMe CleayeT
COCTaBUThH TE3UCHI 10 OCHOBHBIM CMBICIOBBIM OJIOKaM, C TOMETKaMH, COOCTBEHHBIMU CYXKIECHUSIMU
Y OLIEHKaMH.

Bo BBeneHuun 000OCHOBBIBAETCSl aKTyaJIbHOCTh BBIOpaHHOW TeMbI, GOPMYJIUPYIOTCS LIETH
paboThl U OCHOBHBIE BOIPOCHI, KOTOpPbIE MPEAINOJIaraeTcsi packpelTh B pedepare, yKa3zbIBarOTCS
UCIIOJIb3YEMbIE MaTepuaibl M JaeTcsd UX KpaTKas XapaKTepUCTUKAa C TOYKH 3PEHUS TOJTHOTHI
ocBelleHus1 n30paHHoi TeMbl. OOBbeM BBEJIEHHsI HE I0JDKEeH MPeBbIaTh1-1,5 cTpaHuIsl.



OcHoBHas 4acTh pedepara MOXKET OBITh MPEICTABICHA OAHON MM HECKOJIBKUMH TJIaBaMH,
KOTOpBIE MOTYT BKJIIOYaTh 2-3 maparpada (moIamyHKTa, pasfena). 37ech JIOCTaTOYHO IOJHO U
JIOTMYHO H3JIaraloTCsl TJIABHBIC MOJOXKEHHUS B HCIOJIB3YEMBIX HCTOYHHKAX, PACKpPBIBAIOTCS BCE
MYHKTHI TUIaHA C COXPAHEHUEM CBSI3U MEX]Iy HUMHU U IMOCIIE0BATEILHOCTH Mepexoaa OT OJHOTO K
apyromy. Marepuan B pedepare peKOMEHAYEeTCsl Hu3jaraTb CBOMMH CJIOBaMH, HE JOIYCKas
JIOCTIOBHOT'O TEPENUCHIBAaHUS U3 JIMTEPATYPHBIX UCTOYHUKOB. B TekcTe 00si3aTeNIbHBI CCHUIKM Ha
nepBOMCTOUHUKHU. PaboTa 1omkHa OBITh HATMCAHA TPAMOTHBIM JIUTEPATYPHBIM SI3BIKOM.

3akmouenue. B 3Toif wacTu 0000mIaeTcsi M3NOKEHHBIM B OCHOBHOM 4YacTH MaTepual,
dopMynHpyroTCs 00IIMEe BBIBOJIBI C YYETOM OIyOJMKOBAHHBIX B JIUTEPAType Pa3IMYHBIX TOUEK
3peHus no npobiieMe, paccMaTpuBaeMoil B pedepare, COMOCTaBICHUS UX U JMYHOTO MHEHUS aBTOPA
pedepara. 3akioueHue Mo 00beMy He JOKHO MPeBbImaTh 1,5-2 crpaHu.

bubnuorpadusa (cnucok nuteparypbl). 3/1eCh YKa3bIBae€TCsS peajbHO HCIOJIb30BaHHAS [T
HamucaHus pedepara JMTeparypa, MEPHOAMYECKHE W3JaHUS M DICKTPOHHbIE HMCTOYHUKHU
uHpopmanmu. CHUCOK COCTaBISIETCS COIVIACHO TpaBUiiaM OHOIHMOrpaduuecKkoro OmnucaHusl.
Odopmitsiercst pedepat B cooTBeTcTBUU ¢ TpedoBanusmu 'OCTa.

[ToaroroBiaeHHbIE U OQOPMIIEHHBI B COOTBETCTBHHM C TpeOOBaHUSMHU pedepaT OLIEeHHBAETCS
npernoaaBaTeIeM 1o CIIE/TYIOIIUM KPHUTEPUSIM:
- JOCTH)KEHUE MOCTaBJICHHOM e u 3a1a4 UCCIIEIOBAHMS,
- YPOBEHB 3pYJIUPOBAHHOCTH aBTOPA MO M3YyYCHHOH TeMe (3HAHHE aBTOPOM COCTOSIHHS MU3ydaeMOi
npo0JieMaTUKK, LUTUPOBAHWE HCTOYHUKOB, CTENEHb HCIOJB30BaHUS B paboTe pe3yibTaToB
WCCIICIOBaHUM );

- JMYHBIE 3aciyru aBTopa pedepata (HOBBIE 3HAHMS, KOTOPbIE IMOJYYEHBI [MOMHMO
0o0pa3oBaTeNbHONM MMPOrpaMMbl, HOBH3HA MaTepHaja M pPacCMOTPEHHOM NpoOJIeMbl, HaydHOE
3HA4YeHUE HCCIIEyEMOTO BOIIPOCA);
- KyJbTypa MUCbMEHHOTO M3JIOKEHHS MarepHaia (JIOTMYHOCTh MOJadu MaTepuaia, rpaMOTHOCTh
aBTOpA)

- KyJbTypa O(OpMIICHHS MaTepuajoB paldOThl (COOTBETCTBHE pedepaTa BCEM CTaHAAPTHBIM
TpeOOBaHUAM);
- creneHb OOOCHOBAHHOCTH apryMEHTOB M 000OHIeHMH (IOJIHOTa, IIyOMHA, BCECTOPOHHOCTH
pPAacKpBITUSL TEMBl, KOPPEKTHOCTh AapryMEHTallMM M CHCTEMbl JO0Ka3aTeJIbCTB, XapakTep H
JIOCTOBEPHOCTh TNPHUMEPOB, WILTIOCTPATHBHOTO MaTepHaia, HAIWYHE 3HAHWH HHTErPUPOBAHHOTO
XapakTepa, ClocoOHOCTh K 0000IIEHNIO);

- UCTIOJIb30BAHUE JIUTEPATYPHBIX UCTOYHUKOB.

Psn Tem mpeamnonaraeT Takke HalucaHHe 3cce. JTO COUMHEHMs HEOOJbIIOro o0béMa u
CBOOOJIHOM CTPYKTYpsl B (QopMe 0003peHuss MNpoOJIeMbl C HCIOIb30BAHUEM JIUTEPATYPHBIX
UCTOYHUKOB. ABTOpPOM (opMyIHpyeTcss mpobiema, 3aTeM paccMaTpuBaeTcs €€ CyTbh, MPUBOIATCS
apryMEHTEHI C OTIOPOil Ha JINTEPaTyPHBIE HCTOYHHKH.

Occe oTpa)xkaeT WHAMBHyaJbHbIC BIEUATIEHUS U COOOpaKEeHHs aBTOpa MO KOHKPETHOMY
MIOBOJIY HMJIM TIPEMETY W HE MPETEHIyeT Ha MCUEPITBIBAIOIIYIO MJIH OTPENENISIONIYI0 TPAaKTOBKY. B
OTHOIIEHNH 00BbEMa M (PYHKIIMHM 3CCe TPAaHUYUT C HAy4YHOM CTaThEW. 31ech JOMYCKalOTCS Takue
JMYHOCTHBIE 00OPOTHI KaK «sI TyMakoy, «sI MPEIOoJIararoy, «s CAuTa» 1 np. YToObl BBIPa3uTh CBOE
COOCTBEHHOE MHEHHE I10 OIpeJeNeHHON mnpolieMe, TpeOyercs, BO-NEPBBIX, XOPOILO 3HATh
MCXOJIHBIA MaTepHal, a BO-BTOPHIX, OBITh TOTOBBIM YMEJIO MEepeaTh €ro coAep)kaHue B MUCbMEHHON
¢dopme U 1enaTh JOTUYHbIE BHIBOIBI.

O0wem acce — 1 meuvaTHas cTpaHuia, 3 — pykonucHbIX. CTpykTypa W odopmileHHEe He
pEerIaMeHTHPYIOTCSL.

[TogroroBneHHOE dCce OICHUBAETCS MPEMOJABATEIeM IO CIEAYIOIIUM  KPUTEPHUSIM:
- IOCTHKEHHE OCTaBJIEHHOHN 1IeH 1 33/1a4 UCCIIeIOBaHUS;

- YPOBEHB 3PYAMPOBAHHOCTH aBTOpa MO H3YYCHHOH TeMe;

- CAaMOCTOSITEJIbHOCTh BBIBOJIOB U HAOJIOACHUIA;

- KyJbTypa MUCbMEHHOTO W3JIOKEHUS MaTepuaia (JIOTMYHOCTh MOAAaYu MaTepuana, TpaMOTHOCTb
aBTOpA);



- 3HaHUS ¥ YMEHHS Ha YPOBHE TpeOOBaHMIA CTaHIapTa JaHHOW AUCUUIUIMHBL: 3HaHUE (PAKTUIECKOTrO
MaTepuaia, yCBOCHHE OOUINX MOHITHIA U UACH.

OOBEKTUBHOCTh  OIGHKH paldOThl  MperojaBaTelieM 3aK/IoYaeTcs B OINpEICIICHHUH e
MOJIOKUTENBHBIX W OTPULATENIBHBIX CTOPOH, IO COBOKYIMHOCTH KOTOPBIX OH OKOHYAaTEIbHO
OLICHUBACT TpeACTaBICHHYIO pabotry. Ilpu oTpunarenbHON peneHsun paboTa BO3BpaIlaeTcs Ha
JI0paboOTKy C TMOCHEIYIOUIMM TMPEJCTaBICHUEM Ha TIOBTOPHYIO MPOBEPKY C MPHIOKEHHEM
3aMeuyaHuil, CINIaHHbIX IIPEToAaBaTeeM.

B ocBoeHMM OuCHMIIIMHBI MHBAIUAAMH U JIMLIAMHU C OFPAaHUYEHHBIMU BO3MOYKHOCTSIMU 3/10POBbS
0oJbIIIOE 3HAYCHHWE MMEET WHAMBUyalbHas yueOHas paboTa (KOHCYJbTAllMK) — JOMOJIHUTEIEHOE
pa3bsicHEHHE y4eOHOro MaTepuarna.

WuauBuayanbHble KOHCYIBTAIMU 10 IPEAMETY SBISIOTCS BaXKHBIM (DaKTOPOM, CIIOCOOCTBYIOIIUM
WHAMBUAyANIU3allid  OOyYeHUsT M  YCTAHOBJIICHHIO  BOCIHHUTATEIBHOIO  KOHTAKTa  MEXIY
npernojiaBaTeseM M OO0y4aroIuMCsT MHBAJIUAOM WM JIMIIOM C OTPAHMYCHHBIMH BO3MOXKHOCTSMU
3JI0pOBBSI.

7. MaTepuaJIbHO-TeXHHYECKOe ofecreyeHue Mo JUCUUILINHE (MOIYJII0)

HaumeHoBaHue crienianbHbIX OCHAaIICHHOCTH CIENHATbHBIX [TepedeHb JTHIEH3HOHHOTO
MIOMEILICHUHN MIOMEILICHUHN MPOrpaMMHOTO 00ECIICUCHHUS
Y4ebOHas ayAUTOPHSA 1T ITpoeKTop, BBIXO] B HHTEPHET, Microsoft Windows, Microsoft Office
POBE/CHMS JIAOPATOPHBIX 3aHATHH | 351eKTPOHHBIE PECYpChl, JOCKa Professional Plus

ayn. 347 (350040 r. Kpacronap, yi. y4eOHas1, yaeOHas MeOeib
CraBpomnonbckas, 149)

Jns  caMocTOsATENbHOM  paboOThl  OOyYaromMXCs  MPEIyCMOTPEHBI  TOMEIICHHUS,
YKOMILJICKTOBAHHBIC CHGHI/IaJ'H/ISI/II)OBaHHOI\/’I M€6CJ'H)IO, OCHAIICHHBIC KOMHBIOTCpHOﬁ TEXHUKOU C
BO3MOXXHOCTBIO TOJKIIOUEHUS K ceTh «VHTepHeT» U obecriedeHHeM JOoCTyna B DJIEKTPOHHYIO
nH(pOpMaIMOHHO-00Pa30BaTEIBHYIO CPEly YHUBEPCUTETA.

HaumeHnoBanue nomenieHui s OcCHaIIeHHOCTh TOMEIIEHUH IS IlepeueHb IMLIEH3UOHHOTO
CaMOCTOSATENIEHON PabOTHI CaMOCTOSTENTFHON paboTHI MPOTrPaMMHOTO 00eCTIeYeHUS
00yHaroLMXxCst 00y4aronmxcs

INomemenne 1 camocTosTensHON | Brixon B MHTEpHET, 31ekTpoHHBIE  [Microsoft Windows, Microsoft Office
pabothl oOyuaromuxcs (aya. 347) pecypcesl, ocka yueOHas, yueOHas  Professional Plus
Mebenb




