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1. Ilenu u 3apa4m U3yYeHHUS TUCHUNIMHBI (MOIYJIs).

1.1. Heab ocBOCHMS TUCHUIJIUHBI.

[lepBocTeneHHOW MNPAaKTUYECKOW LEIbI0 OOy4YeHHUs JI€JIOBOMY aHIJIMMCKOMY
A3bIKy TI0O TOPOrpaMMe MarucTparypbl SBIseTCS (POPMHUPOBAHUE HMHOSA3BIYHON
KOMMYHHUKAaTUBHOW KOMIIETEHIIUU I MCIOJB30BAHUS JCIOBOTO aHTIIMKUCKOIO S3bIKA B
npouecce MNpodecCUOHANbHONW JIEATETbHOCTH KaK B pOAHOW CTpaHe, Tak M Ha
MEXKIYHAPOJHOM YpPOBHE, B II03HABATEIbHOM ACATEIIBHOCTA U JUIA MEXIUYHOCTHOI'O
OO0IIEeHHUS.

IleneBass ycTaHOBKa NpOrpaMMbl HpeaycMaTpuBaeT (POpMUpPOBAHUE HABBIKOB
JIEJIOBOTO OOIIEHUsI HA AaHTJUMHCKOM $S3bIKE€ B MUCBMEHHOM M YCTHOM (popmaTtax;
pacliMpeHue S3bIKOBOM 0a3bl s OM3HEC-KOMMYHHMKALIUK; OCBOCHHME KYJIbTYPHO
3HAYUMBIX [apajgurM Yepe3 W3y4YEHUE JIMHIBUCTUYECKOI'O KOMIIOHEHTA JEeJI0BOIO
JMCKypca.

1.2 3agayu TMCHMUILIMHBIL.

OO6yuenne moOAYMHEHO OOIIEH 3amade TOATOTOBKHM Maructpa-uionora W
IpeayCMaTpUBAET pPa3BUTHE y OOYYAIOIMIUXCS KOMIETEHIIMM, HEOOXOIUMBIX ISt
BBITIOJIHCHUSI KOHKPETHBIX BHJAOB TPOPECCHOHATBLHONW PEUYeBON  JCATEIHLHOCTH,
onpenensemMbix denepanbHbBIM  TOCYAapPCTBEHHBIM 00pa30BaTEIbHBIM  CTaHJIAPTOM
BBICITIETO 00pa30BaHMUS.

['maBHBIMU 3a/1auaMu OOyUCHHUS SBIISIOTCS:

- TMO3HAKOMUTHh MATrHCTPAHTOB CO CIEHU(GUKON J1eTOBOM KOMMYHHMKAIIUM Ha
WHOCTPAHHOM (QHTJIMHCKOM) SI3BIKE;

- TIO3HAKOMUTh  MATrHCTPAaHTOB C  OCOOCHHOCTSAMHU  JIMHT'BUCTHYECKOTO
KOMITOHEHTA JICJIOBOT'O JHCKypca IPH peaau3alii OCHOBHBIX CTPATETUH HHOS3BIYHOMN
JI€JIOBOM KOMMYHUKAIINY;

- chopMupoBaTh CHOCOOHOCTH OCYIIECTBIIATH JIEJIOBYI0O KOMMYHHKAIIMIO Ha
MHOCTPAHHOM $I3BIKE B paMKaX Mpo(eCCHOHATBHOU JIeSITCIIHHOCTH.

1.3 Mecto aucuMIUIMHBL (MOAYJIsI) B CTPYKType 00pa3oBaTebHOI
NMPOrpaMMmbl.

HNucuumnrHa «JlenoBol MHOCTpAaHHBIM S3bIK (QHTJIMKACKUM)» OTHOCUTCS K
0a3oBoit uwactu brmoka 1 «/lucuumiauael (Momgynu») pabouero y4eOHOTO IUIaHa TIO
[porpaMMe  MarucTpaTypbl, TMpEACTaBisisi CcO00M  00s3aTENbHYI0  JUCLUHUILIUHY
porIIbHON (HUITOIOTHH B COBOKYITHOCTH JAUCIUIUINH TYMAHUTAPHOTO ITUKJIA.

JIns v3ydeHusl AUCUMIUIMHBI HEOOXOJMMBbl 3HAHUS, YMEHHS U KOMIIETEHIIHH,
MOJIYYCHHBIE O0YYAIONUMUCS TPU W3YYCHUW AUCIUIUINH, COCTABISIONUX (YyHIaMEHT
dunonorndeckoro oOpa3zoBaHus, 3aJI0KEHHOTO B OakanaBpuare («IIpakTmdeckuii Kypc
MEPBOTO MHOCTPAHHOTO s3bIKa», «Jlekcukomorus», «Ctumuctuka», «PedepupoBanue
Hay4YHOT0 TEKCTay», « TBOpUeCcKoe MUCHbMOY), a TAK:KE OOIINX I'YMAaHUTAPHBIX AUCIUILINH
(JIMHTBOCTpaHOBEICHUE, JIMHTBOKYJIBTYPOJIOT U, OCHOBBI MEXKYJIbTYPHOU
KOMMYHHKAIIMM, UCTOPUSI CTpaH HU3ydaeMbiX s3bIKOB). Kypc cimyxut HeoOxomumoun
OCHOBOM ISl TOCJEAYIOIIET0 H3YyYEeHHS JUCHHUIUIMH TPOQPECCHOHANBHOIO IUKIIA,
JUCHUUIUIMH 10 BBIOOPY, MPOXOXKJECHHUS NPAKTUKH M HANUCAHUIO MAarucTepCKOu
JIUCCEPTALUH.



1.4  IlepeyeHb INIAHUPYEMBIX Ppe3yJbTATOB OOy4YeHHS] MO JMCUMILINHE
(MOayJIl0), COOTHECEHHBIX ¢ IUIAHMPYEMBIMH  pe3yJbTATAMH  OCBOCHHS
o0pa3oBaTe/IbHOM POIPAMMBI.

N3yyenue AUMCHUILUIMHBI HAIIPaBiI€HO Ha (POPMUPOBAHHE CIIEIYIOLIUX
kommneteHimii: OITK-1

B pesynbrare uzydenust yaueOHOM TUCITUTIIIMHBI

Wupnexc Conepxanue oOyyJaromuecst T0JIKHbI

KoMIle | KOMIETeHUuH (Wi

TEHIN e¢ 4acTH) 3HATH yMeTh BJAaJeTh

u

OIIK-1| Cmocoben 3Haer Ymeer Buaseer
IIPUMCHATH B ITPUHITUAIIBI IIOKa3bIBATh CHOCOGHOCTB}O
po(heCCHOHATBHO aHaM3a HaBBIKH AHAJIM3UPOBATH
1 IeATENBHOCTH, B 3aKOHOMEPHOCT UCIIOJIb30BaHU 3aKOHOMEPHOCT
TOM YHCIIC u A nu
HeHaFOFquCKOﬁ, HCITIOJIB30BaAHUA KOMMYHUKATHB HCIIOJIB30BaAHUA
IIUPOKHI CIIEKTP KOMMYHUKAaTUBH HBIX KOMMYHHKAaTHUB
KOMMYHHKATHBHBI BIX CTPATEruil U CTpaTeruii u HBIX
X CTpaTerut u TaKTHK, TaKTHK, cTpaTeruii u
TaKTHUK, PUTOPUYECKUX U PUTOPUYECKUX TAKTHK,
PUTOPUYECKHUX U CTHUIIMCTHYECKHX u PHUTOPUYECKUX
CTHUIIMCTHYECKUX IPHEMOB, CTHUIIMCTHYECK u
[IPUEMOB, HPUHATBIX B UX IPHEMOB, CTHIIMCTHYECKH
[IPUHSATBIX B Pa3HBIX CTHIISX NPUHATBHIX B X TIPHEMOB,
pasHbIX chepax KOMMYHHUKALIUH Pa3HBIX CTUIIAX HPUHATHIX
KOMMYHHKAIIUH KOMMYHHUKALIA B PasHbIX

u CTHIIAX
KOMMYHHKAITH
u

2. CTpykTypa H coiep:KaHHue TUCHUITUHBI.

2.1 PacnpenesieHue TPy10€MKOCTH THCUMIINHBI 10 BUAaM padoT.
OO0mas Tpy10éMKOCTh TUCIMILTHHBI cocTaBiisieT 3 3a4.e1. (108 gacon), ux
pacmnpenesieHue 1o BUIaM padoT MPEACTABICHO B TAOIHUIIE:

By yaeOHOM paboTh Bcero CemecTpsl
4acoB (dacsl)
3
KonrakTHas paboTa, B TOM 4ucJIe:
AyauTOpHbBIE 3aHATHA (BCEro): 22 22
3aHsTHS TEKIIMOHHOTO THIIA
JlaGopatopHbie 3aHATUS 22 22

3aHsATUS CEMUHAPCKOTO TUMA (CEMUHAPBI,
MPAKTUYECKUE 3aHSATHS )

HNuas koHTaKTHas padora:
Kontpons camoctositensHoM padoTsl (KCP)
[Tpomesxyrounas arrectamus (MKP) 0,3 0,3




CamocrosiTesqibHasi padoTa, B TOM YHUCJIe: 50 50

KypcoBas pabota

[IpopaboTka yueOHOro (TEOPETUYECKOTO) 24 24

MaTepuana

BrinosiHeHHe MHIUBUAYATIbHBIX 3a1aHUM 20 20

(MOATOTOBKA COOOIICHUH, TPE3CHTALIHI)

Pedepar

[lonroToBka K TEKyIIEMY KOHTPOIIO 6 6

KounTpousb:

[ToaroroBka k sK3aMeHy 35,7 | 35,7

Oo6man yac. 108 | 108

TPYA0€MKOCTh B TOM YMHcCJIe 223 | 22,3
KOHTaKTHas padora

2.2 CTpyKTypa AUCHHUILINHBI:

Pacnpenenenue BuoB yueOHON pabOThI U UX TPYJOEMKOCTH IO pa3jenam

TUCIUIUINHEL

Pa3znensl (TeMbl) TUCHMIUIMHBI, U3yYyaeMble B ceMecTpe 3

KoanuecTBO yacoB

Breay

No HaumeHnoBaHue pazaenos (Tem) Bcero Ayitopras AMTOPH
pabora ast

pabota

J | 113 | JIP | CPC

1 2 3 4 | 5 6 7
1. | Brands and branding 6 2 4
2. | Company profile 6 2 4
3. | Forms of business organization 14 4 10
4. | Financing the business 14 4 10
5. | Banking system 6 2 4
6. | Markets and exchanges 14 4 10
7. | Insurance 6 2 4
8. | Contract 6 2 4
HToro mo nucuuiinHe: 22 50

2.3 Coneprxanue pa3iesioB (TeM) TMCHUILIAHBI

2.3.1 3aHATHS JIEKIMOHHOI0 TUNA — He NMPeAyCMOTPEHbI

2.3.2 3aHATHSI CEMUHAPCKOT0 THIIA — HE MPEIYyCMOTPEHbI

2.3.3 JlaGopaTopHble 3aHATHSI.




dopma

Ne [HanmeHnoBaHue 1a00paTopHbIX pabOT TEKYIIErO
KOHTPOJIS
1 3 4
1.| Brands and branding. Definition of the brand, its purpose and IT

benefits. Types of brands. The brand as an emotional charge. |(mpe3enTanun)
The brand as a mark of loyalty. Branding and profitability.
2.| Company profile. The type of the company. The origin and I, T
development of the company. The company’s policy. The
secret of the company’s SUCCESS.

3.| Forms of business organization. Sole proprietorship, I1
partnership, corporation, procedure of establishment,
advantages and disadvantages. Mergers and takeovers.

4.| Financing the business. Business finance. Capital. Revenue. I1
Financial statements. Financing international trade.

5.| Banking system. Types of banks. Functions of banks. Personal I, T
banking. Commercial banking. Central banking.

6.| Markets and exchanges. Why markets matter. Types of IT
markets.

Stock and commaodity exchanges. Foreign exchange markets
and exchange rates.

7.| Insurance. Insuring against risks. Life insurance and saving. I1
Insuring companies.
8.| Contract. Subject of the contract. Prices and total value. Terms I, T

of payment. Terms of delivery. Guarantee.

2.3.4 TlpumepHasi TeMAaTHKA MPe3eHTALIMA U KYPCOBbIX TPOEKTOB
1. Takeovers, mergers, buyouts: classifications, distinctions.
2. Partnerships. General and limited partnerships: formation and operation.
3. Insurance. Typesof insurance: life insurance, healthinsurance,
automobile insurance, property insurance. Types of insurance companies.
4. Letter of application: structure, layout, vocabulary.
5. Company profile: Sony.

2.4 TlepeyeHb y4eOHO-METOAUYECKOT0 00ecTiedeH s /I CAaMOCTOATEIbHOI
padoThI 00yYaKIIMXCS M0 JUCHMILIMHE (MOAYJII0)

[lepedyeHpb yaeOHO-METOIMUECKOTO 00CCTICUCHUS
No Bux CPC JUCIUILINHEI IT0 BEITTOJIHESHHMIO CAMOCTOS TSIIEHOM
) paboTHI

1 2 3




1 [IpopaboTka Meronuueckue yKkazaHus 1 MaTepUabl 110
y4eOHOro MaTepuaja| OpPraHU3aLMUUA CaMOCTOSTENBHON padoTHI,
YTBEPKIEHHBIE KapeApol aHMHICKOH (uitonorum,
npotokos Ne 11 ot 18 anpensa 2024 r.

2 Bemonnenue Mertoauyeckue ykazaHusi 1 MaTepualbl 1O
TNPaKTHIECKUX OpraHU3aIii CaMOCTOATEIBHOU paboTHI,
3aMaHui yTBepkAEHHBIE Kadenpoit aHrmuickoi gunonoruu,
npotokosn Ne 11 ot 18 anpenst 2024 r.
3 IloaroroBska k Meroauueckue yka3aHusl U MaTepUabl 110

TEKYLIEMY KOHTPOJIIO| OPraHU3aLUM CaMOCTOSATEIBHOM PaOOTEI,
yTBEPKIEHHBIE Kapeapol aHruiickoi puonorum,
npotokosn Ne 11 ot 18 ampenst 2024 r.

VY4eOHO-MeToIMYeCKHe MaTepHalIbl JJIsl CaMOCTOATENbHON paboThl 00yJaroUUXCs
U3 4YHClIa WHBAJIUAOB U JHI[ C OTPAHWYCHHBIMU BO3MOXKHOCTSIMHU 370poBbsi (OB3)
NpelocTaBiIsloTcs B (opmax, aJanTHPOBAHHBIX K OTrPAHUYEHUSM UX 3/0pPOBbS U
BOCHPUATHS HH(POPMAIIUH.

JIjist U1 ¢ HapyIIEHUSIMU 3PEHHUS

- B hOpMeE AINEKTPOHHOTO JIOKYMEHTA.

JIjist v ¢ HApYIIEHUSIMU CITyXa:

- B (hopme 2IIeKTPOHHOTO TOKYMEHTA.

JUist U1 ¢ HApYIIEHUSIMU OTIOPHO-/IBUTATEIBHOTO armapara:

- B (hopme 27IeKTPOHHOTO IOKYMEHTA.

3. OOpa3oBaTe/ibHbI€ TEXHOJIOTHM.

Br160p 006pa3oBaTeIbHBIX TEXHOJIOTHH I JOCTYKCHUS TIeJIeH U peIIeHUs 3a/1a4,
MIOCTaBJICHHBIX B paMKaX Yy4YeOHOW IUCHHMIUIMHBI «JIeOBOM WHOCTPAHHBIA SI3BIK)
00YCJIOBIICH:

1) HEoOXOIUMOCTHIO dbopmupoBaTh y MarucTpaHTOB KOMILIEKCA

OOIIEKYIBTYPHBIX U IPO(HECCHOHATBHBIX, KOMIIETEHITUH;
2) HEOOXOJMMOCTBIO 0OecIieunBaTh TpeOyeMoe KaueCTBO O0yUCHHS Ha BCEX €0
JTanax.

@opMbl ¥ TEXHOJIOTHH, WCIOJIb3yeMbIe [JIsi OOy4deHHs JeKcukorpaduu,
peanu3yloT KOMIETEHTHOCTHBIN U JIMYHOCTHO-AESATEIbHOCTHBIN MOJAX0/Ibl, KOTOPBIE B
CBOIO OYepeab, CIOCOOCTBYIOT (OPMUPOBAHHUIO W PA3BUTHIO a) CHOCOOHOCTEM
CTYIEHTOB OCYUIECTBJIATh Pa3JIMYHbIE BHUJbI ACATEIbHOCTH, HCIOJIB3YSl AHTJIMHCKHI
A3bIK; 0) KOTHUTUBHBIX CIIOCOOHOCTEH CTYJIEHTOB; B) TOTOBHOCTU UX K CAMOPA3BUTHIO
1 caM0o0Opa30BaHUIO, a TAKXKE CIOCOOCTBYIOT TOBBIIIEHHUIO TBOPYECKOTO MOTCHITHATIA
JUYHOCTH K OCYILIECTBIECHUIO CBOUX MPO(PECCUOHATBHBIX 0053aHHOCTEN.

VYueOHpIi mpoliecc 0aszupyeTcs Ha mMojenau cMmermanHoro odoydenus (Blended
Learning), koropass mnomoraer 3(p(EeKTUBHO CcOYETaTh TPAAUIUMOHHBIE (OPMBI
00y4eHHUs U HOBbIE TEXHOJIOTHUHU.

Cnemuduka nucuuruinHel «Jlekcukorpadus» omnpenenser HEOOXOIUMOCTh
0oJiee IIMPOKOTO UCIOIb30BaHUS HOBBIX O0O0pa30BaTENIbHBIX TEXHOJOTUH, XOTS
TpaAulMOHHbIE  (PENpOJYKTHUBHBIE) METOJbl, HampaBl€HHbIE Ha Mepenady



ONpEJENICHHON CyMMBbl 3HaHMM M (OpMUpOBaHHE 0a30BBIX HABBIKOB MPAKTHUYECKOU
NESATENbHOCTU C HCIOJIB30BAHUEM MPEUMYIIECTBEHHO (PPOHTAIbHBIX (OpM padoThI,
TaK)K€ MOMOTAIOT PEaTn30BbIBATh PsiJl 3a4au.

Takum oOpazom, oOydyeHHE JEKCHUKOTpauu MPOUCXOIUT C UCIOJIb30BAHUEM
CJIEIYIOIINX 00pa30BaTeNIbHbIX TEXHOJIOTHH:

TexHo10rusi KOMMYHUKATHBHOIO0 00y4eHMsl HAIpPaBJICHA, PEXKIE BCEro, Ha
(dopMHUpoBaHNE KOMMYHUKATUBHOM KOMIIETEHTHOCTH CTYJIEHTOB, KOTOpas SBIISETCS
0a30Boil, HEOOXOIUMOMN AJI afanTalMi K COBPEMEHHBIM YCIOBUAM MEKKYIbTYpPHOMN
KOMMYHUKAIUH.

NHTEepHeT - TeXHOJIOIMH NPEAOCTABIISIIOT IUPOKUE BO3MOKHOCTH I MIOUCKA
uHbopMaIiK, pa3pabOTKA MEXIYHAPOJIHBIX HAyYHBIX MPOEKTOB, BEJICHUS HAy4YHBIX
uccinenoBanuid. Mcnonbs3zoBanue 3nekTpoHHOM nouTsl U Ludposoro kammnyca Kyol'y
NO3BOJISIET OKa3bIBATh KOHCYJBTALIMOHHYI MOJJEPXKKY CTYyAEHTaM, OCYIIECTBIATH
KOHTPOJIb MUCbMEHHBIX PabOT, BHIMOIHAEMBIX CTYIEHTAMH CAMOCTOSITENIBHO.

TexHoJOTMA WHANBHAYAJTH3ANHN OO0yYeHHS IIOMOTacT pPCaM30BBIBATH
JUYHOCTHO-OPUEHTUPOBAHHBIN TIOJIXO0J, YUUTHIBAsS WHIUBUIyaIbHBIE OCOOCHHOCTH H
NOTPEOHOCTH yUAITUXCS.

TexHoJIOTHSA TeCTUPOBAHMS HCIIOJB3YETCS JUIsl KOHTPOJSL YPOBHSI YCBOCHUS
JeKCUKorpapuiYecKux 3HaHWM B pamkax moayis. Kpome Toro, maHHas TEXHOJIOTHS
MO3BOJISIET TPEMNO/IaBaTeN0 BBIIBUTh M CHUCTEMAaTHU3UPOBATH ACIEKTHI, TPEOYIOIIHe
JIOTIOJTHUTENIbHON TPOPAOOTKH.

TexHonorusi 00y4eHHsi B COTPYAHHYECTBE PEAIU3YET HICIHO B3aUMHOIO
oOydeHHMs, OCYHIECTBISIA KaK  MHAMBUAYaIbHYIO, TaK M  KOJJICKTHBHYIO
OTBETCTBEHHOCTH 32 PEIlICHNE yUeOHBIX 3a/1a4.

TexHonoruss  pa3BUTHSI KPHUTHYECKOT0  MBIILIEHU  CIIOCOOCTBYET
(GOPMUPOBAHUIO PA3HOCTOPOHHEH JMYHOCTH, CIIOCOOHON KPUTHUECKH OTHOCHUTBHCS K
uH(pOpMaI, YMEHHUIO OTOMPATh MHPOPMALIUIO JIJISl PEIICHUSI ITOCTABICHHOM 3a/1a4H.

Peanuzanus KOMIIETEHTHOCTHOTO M JIMYHOCTHO-AESATEIBHOCTHOIO IMOAXO0AA C
WCIOJIb30BAHUEM IIEPEUUCIICHHBIX TEXHOJOIMM MPEeAyCMaTPUBAET AKTHBHBIE U
WHTEPAKTUBHBIE (POpPMBI OOyYEHHMs, KOJUICKTHBHAS MBICIUTENIbHAS JEATEIHHOCTD,
aucKyccuu W T.1. [lpu 3TOM 3aHSTHS C HCIOJIB30BAaHUEM HMHTEPAKTUBHBIX (opm
cocTaBisit0T He MeHee 70% BcexX ayJUuTOPHBIX 3aHSATUH.

KomrmnekcHoe, WHTETpaTUBHOE WCIOJIB30BaHUE B Y4EOHOM TMpOIecce BCEX
BBIIIICHA3BAHHBIX TEXHOJOTUA CTUMYJIUPYIOT JIMYHOCTHYIO, WHTEUIEKTYaIbHYIO
aKTUBHOCTb, PAa3BUBAIOT MO3HABATEIBHBIC MPOIIECCHI, CIIOCOOCTBYIOT (HOPMHUPOBAHUIO
KOMIIETEHI[UI, KOTOPBIMU JOJIKEH 001anaTh OaKaiasp.

I[JIH Jun, € OrpaHHMYCHHBIMH  BO3MOXXHOCTAMH 3A0POBbA IIPCAYCMOTPCHA
opraHmu3anusia KOHCYJ'IBTaI_II/If/'I C UCIIOJIB30BAHUEM 3JI€KTpOHHOI71 IIOYTHI.

4, OIIeHO‘IHbIe cpeacrea A TEKYHICIro KOHTPOJAA YCHEBACMOCTH H
HpOMe)I(yTOqHOﬁ aTrecCranmum.
4.1 @®oHJ1 OLIEHOYHBIX CpeacTB IJisl MPOBEACHUS TEKYILIECTI0 KOHTPOJIs.



dopMaMH TEKyILIEHW AaTTeCTallMd [0 JAaHHOM JUCHUIUIMHE BBICTYIIAKOT:
KOHTPOJIBHBIE BOIPOCHI, 3aJaHUs, KOMIUIEKCHBIE 3aJaHUs, TECThl JJIS IPOBEIACHMUS
TEKYLIErO0 KOHTPOJsI H TIPOMEXKYTOYHOW AaTTECTAllMM IO HWTOraM  OCBOCHUS
JTUCLUIUIMHBI, a TaKXe JJIsl KOHTPOJISI CaMOCTOSITEILHON paboThl 00ydaromierocs mo
OTAEIIbHBIM pa3feiiamM IUCUUTLIUHBL.

IIprMepsl TECTOBBIX 3aJaHUH I IPOBEIACHUSA TEKYLIEH aTTECTAllUu:
Test on International Marketing
Choose the correct word from the list below:

We are one of the world’s (1) in consumer electronics, introducing new types
of product that did not exist previously. However, where we are not first to the market
with a new product-type, we look at the market (2). If it looks good, we develop our
own versions of the product. We usually test our offerings in focus (3) before

(4) them on to the market, or, if there’s not much time, we may just launch
them, monitor market reaction and then modify them accordingly. We try to identify
the different market (5): groups of end-users with particular characteristics. We look at
the marketing (6). This includes the best way of distributing the product, deciding
which (7) and retail (8) we are going to use. In the early stages, when the market is
growing fast, it can be quite (9): there are a lot of competitors, and the ‘rules of the
game’ are not yet established. Later, when everyone who is going to buy the product
has bought it, and the market is essentially one of replacement, there are usually fewer
competitors and conditions are more (10). Of course, we try to be among these
surviving companies, preferably number one or number two in the market.

1 beginners pioneers premiers starters

2 possible potency potential power

3 circles classes gatherings groups

4 casting lancing releasing throwing

5 sects segments selections sets

6 combination miscellany mixture mix

7 immediacies intermediaries intermediates intermezzos
8 outcomes outflows outlets outpourings
9 variety various vicarious volatile

10 stability stable static stationary

[Tepeuenp TEKymIMX 3aJaHUI IO TUCUUTUIAHE:

1) mouCK cTaTeH MO TeME U MX aHaJIM3;
2) pEHIEpPHPOBAHHE CTATEH C PYCCKOTO s3bIKA HA aHTJIUHCKUIA,
3) pa3paboTka ypoka o MeTouke case study;



4) HamucaHHe CIy»COHOH 3aIMCKH, TPOTOKOJIa COOpPaHHS;
5) cocraBieHHe BOKaOyspa 1o TeMe;

6) pa3paboTKa POJIEBOIl UTPHI U BEIYYHBAHUE POJICH;

7) paboTa co CIOBapsSIMH;

8) cocTaBieHHE PE3IOME TEKCTa;

9) cocraBieHHE PE3CHTAIUN 10 TEMaM MPOrPaAMMBI

10) moaroroBka 0030pa SIKOHOMUYECKUX HOBOCTEH.

4.2 ®oHJ OLEHOYHBIX CPEACTB /JIsl IPOBEIeHUs NPOMeKYTOYHOMI
aTTecTallu.

Bonpocsl 1 npakTrdeckue 3aj1laHusi K 9K3aMeHy 1o AuCHUIUINHE «JlenoBoi
WHOCTPAHHBIN S3BIK»

Cemectp 3

B koHIe cemecTpa maructpanTsl BeimosHsoT Reading Comprehension Test.

[Ipumep tecra:

Four Ways to Turn 'No' into 'Yes'
by Michael Chaffers

In every negotiation, there comes a time when the other side rejects your idea,
no matter how well you have done your homework or how reasonable you think your
proposal is -- especially when negotiating for more money. You can't force someone to
agree with you. So what can you do to turn a "no™ into a "yes"?

Don't Take No for an Answer

Assume that "no"™ merely means "not yet,” especially early on in the
negotiation. This is a concept that every child, and every good salesperson, knows.
You will be a better negotiator the minute you act on it

Understand the Other Side

People say "no" when their interests are not being met. Your manager's
interests may include keeping a valuable employee, not setting a bad precedent for
future negotiations, or staying within her budget. Your first task in this negotiation is to
understand her interests.

How? Ask about them. You could say, "I think we could make more progress
here if we talked about our goals for this negotiation. Here is what I am trying to
achieve... What are your goals?" Or you could say, "If | were in your position, | would
be especially concerned about staying within my budget and retaining a skilled
employee. Are there other key matters | would be overlooking?" Ultimately, you need
to consider the interests of both sides to come up with options that satisfy them.

Solve the Problem Together

Once you understand your manager's interests, work together to address them.
Persuade her to join you in crafting a solution. You might say, "I think we have a joint



problem here. If we are going to reach an agreement, we will have to find an option
that meets both of our interests. | think we can do that most efficiently by working
together to come up with good solutions."

If your manager seems amenable, provide guidelines for your joint problem-
solving effort. For example, you could say, "I think if we put our heads together and
brainstorm for the next 20 minutes, we could generate a lot of ideas. Then we can take
15 minutes to select the most promising ones and refine them for consideration. Can
we agree to brainstorm -- without commitment -- for that time period?" With hard
work, and a little luck, this activity should carry you past the resistance and lead to an
agreement.

Consider Your Alternatives

If you have tried to understand the other side's interests and develop options
that satisfy them, but you are still getting a "no,” you have a choice to make. You can
agree to whatever option your manager does accept, or you can pursue alternatives. An
alternative might be making an appointment to talk with someone higher up in the
organization who may have the authority to make a better deal. Or you might begin to
actively look for other positions in the company or elsewhere. Or you might decide to
wait and try again later. In any case, make sure you leave the door open as you walk
through it. You could say, "I appreciate the time we have spent trying to reach an
agreement. Right now | don't feel we are close enough to continue this conversation.
Perhaps we could revisit this topic in a few days and see where we stand?"

The key to negotiating is to avoid letting a negative response become an
obstacle to agreement. You can do that by recognizing the legitimate reasons causing
someone to resist your idea, and then working together to address them. Not only will
this approach make agreement more likely, but it also will cause the other person to
appreciate the respect you have demonstrated -- a good outcome for any negotiation.

B koHI1e cemecTpa MarucTpaHThl BeITOMHAIOT Vocabulary Test.

[Ipumep Tecra:

I.  Translate the following sentences into English:

1. AxuuvoHepbl KakOW KOMIAQHWHU BBIUTPHIBAIOT OT TMOTJIOMICHUS —
MpUOOpETArONICH Wi TPUOOPETAEMOi ?

2. Tloyemy cumraercs, YTO HHAUBUAYATHHOE MIPEANPUATHE JIETYE YIPEAUTH,
geM J100y1o Ipyryto Gpopmy OuzHeca?

3. B ornmume oT CeKpeTHOro MmapTHepa — JWIa, MPUHUMAIOIIETO YIacTHE B
yIpaBJeHUH, HO HEU3BECTHOIO OOIIECTBEHHOCTH, MapTHEP 03 MpaBa roioca U3BeCTeH
00I1IeCTBEHHOCTH KaK WiIeH (PUPMBbI, HO HE UMEET PeaibHOU BIACTH.

4, AKKpeauTUB OTKpBIBaeTCs B TedyeHHWe 14 1HEW ¢ AaThl TOANMUCAHUS
KOHTPAKTA U ACUCTBYET B TeueHue 30 qHEN.

5. ITlockonpky OIHON U3 CTOPOH BHEIIHETOPIOBOM CHEJIKU SIBIISETCS
MHOCTpaHHOE (PU3NYECKOE UK IOPUITUUECKOE JUI0, 111 PEryIUPOBAaHUS OTHOIIEHUN



MOXKCT TaKXKC IIPUMCHATHCA NMHOCTPAHHOC ITPAaBO.

6. Cawmpblil KpyIHBIN €IMHBIA UCTOYHHUK J0X01a OaHKA00OeCIIeYnBaeTCs
BBIICIICHHUCM KpeauTa.

7. MBpl xoTenu Obl yBe1oMUTh Bac 0 BU3UTE Halllero npeacTaBuTeNs,
rocnojnuna /[.JI. ABneeBa, KOTOPBI YIIOJHOMOYEH MOAMUCATh BCE HEOOXOIUMBIE
JTOKYMEHTHL.

8. d)aKTop CIIpocCa 1 NpCaAIOKCHUA NMCCT TCHACHIINIO BIIMATL Ha ICHBITOBAPOB.

9. Kakoii 6aHK MOXET pelaTh, KaKylo MPOLEHTHYIO CTABKY HAUYUCIUTh?

10. Copoc Ha Haly TOBaphl yIaj Ha 5 TPOLIEHTOB, U, €CJIM UHQISALIUS
YBEJIMUYUTCA A0 / MPOLIEHTOB, HAIlla MPOAYKIIMS CTaHET HEKOHKYPEHTOCIIOCOOHOM.

Il.  Guess the term by the definition:

1. Currency that can be exchanged for other currencies at the market.

2. Tax paid on the money that you earn.

3. The movement of money in and out of an organization.

4. Aprice below the usual or advertised price.

5. Apartnership in which all partners are legally equal and equally liable
for the firm’s debts.

6. Buying business in completely different fields.

7.  The rate at which the money of one country is traded for the money
ofanother.

8. A negative trade balance.

9.  The income that a company receives from its normal business activities,
usually from the sale of goods and services to customers.

10. The difference between a country’s total earnings and its total expenditure.

I1l. Decipher the following abbreviations, give definitions of the terms
theystand for and Russian equivalents of the terms:

1.L/C 2.MNE 3.VAT 4.fob 5 TIN 6.ATM 7.CEO

8. p.l.c. 9.B/L 10. cif

IIpuMepHbIi IepeYeHb BONPOCOB K IK3aMEHY:

1. What are the indicators of the success of a company? (give an example of a
well-known successful company)

2. International marketing: aims, problems, examples.

3. What different marketing approaches can be used when a company opens up
a new market?

4. What are the ways of managing marketing mix in different national markets?
5. What can you say about different launch strategies for different categories of
products?

6. What is a brand? Branding? What are the functions of the brand.

7. Company profile: SONY.

8. Branding and profitability.

9. Brand as a mark of loyalty.

10. Brand as an emotional charge.



MUHUCTEPCTBO ObPA3OBAHUA 1 HAYKU PO
®I'BOY BO «KYBAHCKUI I'OCYJIAPCTBEHHBIN YHUBEPCUTET»
Kadenpa anrnuiickoii gunonoruu
Marucrepckas nporpamma 45.04.01 - @unonorus
«/1e10BOM MHOCTPAHHBIN S3BIK»

Card 1

1. Sole Proprietorship
2. Company Profile —SONY
3. Job Application

PykoBoaurens MarucTparypol T.M. I'pyieBckas

KpI/ITepI/II/I OLOCHKH OTBCTOB MAIrCTPAHTOB HA 9K3aMCHC

Ouenky  "oraum4HO'"  3aciyXKMBaeT  MArucTpaHT, JE€MOHCTPUPYIOLIUN
COOTBETCTBHUE C(HOPMUPOBAHHBIX KOMIIETEHIIMH HOPMATHUBHBIM TPEOOBAHUSM Pa3HBIX
ypOBHEH HW3y4aeMmMoro JeJIOBOTO HWHOCTPAHHOTO fA3bIKa JHOO JOIMYCKAOIIUNA
HE3HAYUTENIbHBIE HapYIIEHUS O3TUX TPeOOBaHHM, HE HOCAIIME TNPUHIUIUATBEHOTO
XapakTepa, He BIUSIOIINE HA YCHEIIHOCTh MPOBEPSIEMBIX HABHIKOB KOMMYHUKATHBHOMN
NeATeIbHOCTH 1 He NpeBblmaroniue 6apbep B 5 — 10 %.

Ouenky ''xopomo' 3aciyXMBaeT MaruCTPaHT, JI€MOHCTPUPYIOIIMI HaIuyue
cOpMUPOBAHHBIX KOMIIETCHIIUHA C HEKOTOpsIMH HapyieHusmu (10 - 25 %)
HOPMATUBHBIX TPEOOBaHUN pa3HBIX YPOBHEH H3Yy4aeMoOro JeJOBOIO0 HMHOCTPAHHOTO
A3bIKa, HE BIUSIONIMMU B 3HAUYUTEIHHON Mepe Ha YCHEIIHOCTh MPOBEPSIEMBIX HABBIKOB
KOMMYHUKAaTUBHOU JIEATEIHHOCTH.

OrneHka "yJ10BJIETBOPUTEIBHO' CTaBUTCS CTYACHTY, B IIEJIOM 00JIaIaf0IIEMy
OTIPEJICTICHHBIM YPOBHEM HEOOXOAMMBIX KOMIIETEHIIMA, HO CO 3HAYUTEIbHBIMU
HapyumeHusiMu (25 - 45 %) HOpMaTUBHBIX TPEOOBAHUU Pa3HBIX YPOBHEW H3y4aeMOIO
JI€JI0BOTO MHOCTPAHHOTO SI3bIKA, BIMSIONIMMHU HA YCIEIIHOCTh MPOBEPSIEMbIX HABBIKOB
KOMMYHUKAaTHUBHOM JE€ATEIbHOCTH.

OueHka ''HeyOBJIETBOPUTEJBHO' CTaBUTCS CTYJIEHTY, HE 0OO0JaJainemMy
JOCTaTOYHBIM ypOBHEM C(HOPMHUPOBAHHOCTH KOMIIETEHIIMH, BIEKyIIeMYy 3a co0O0M
O6onee 45 % HapymieHWH HOPMATUBHBIX TpeOOBAaHWUN HM3y4aeMOro JEJIOBOTO
MHOCTPAHHOTO $3bIKa, CBUJETEIbCTBYIOUIUX 00 OTCYTCTBUU HEOOXOAMMBIX HABBIKOB
KOMMYHUKAaTUBHOM AESATEIbHOCTU C UCIOJIB30BAaHUEM BTOPOI0 HHOCTPAHHOTO SI3bIKA.

OneHoYHBIE CcpeACTBA [IJII WHBAIMIOB MW JUI] C OTPAaHUYCHHBIMH
BO3MOXHOCTSIMH ~ 37I0POBbS  BBIOMpAIOTCA €  y4€TOM WX  HHIAUBUAYaJTbHBIX
ncuxo(U3NIECKUX 0COOEHHOCTEH.

- mpyu  HEOOXOAMMOCTH WHBAIMAAM U JIMIIaM C OTPAaHUYCHHBIMU
BO3MOXHOCTSIMHU 37IOPOBbS MPEOCTABIACTCS TOMOJIHATEIHFHOE BpeMsl JIJIsi TTIOATOTOBKHU
OTBETa Ha dK3aMeEHe;



— IpU TMPOBEICHUM NPOLEAYpPbl OLEHUBAHMUS PE3YJIbTaTOB OOYUYECHHS
MHBAJIWJIOB U JHI C OrPAHUYEHHBIMH BO3MOKHOCTSAMH 30POBbSI IPENYCMATPUBACTCS
UCIIOJIb30BAaHUE TEXHUYECKUX CpPEJCTB, HEOOXOINMMBIX MM B CBSI3U C MX
WHIUBUIYAJIbHBIMU OCOOEHHOCTSIMU;

— Opy  HEOOXOOUMOCTH  Juisi  OOydYalomMXCis C  OTrpaHUYEHHBIMU
BO3MOYKHOCTSIMM  3I0pPOBbS M HMHBAJIHJIOB MNPOLEAYypa OLECHUBAHUSA PE3YIbTATOB
0Oy4eHHMsI IO JUCHUIUIMHE MOXKET MPOBOAUTHCS B HECKOJIBKO ATAIOB.

[Ipouenypa olieHMBaHUS pe3yJAbTaTOB OOy4Y€HHsS UWHBAJIMAOB U JIUI C
OTPaHUYECHHBIMU  BO3MOXHOCTSIMH ~ 3[0pOBbS IO  JHUCHMIUIMHE  (MOJIYIIO)
npenycMaTpuBaeT IMpeaocTaBieHne uHpopMmanuu B ¢Gopmax, aJanTUPOBAHHBIX K
OTpaHUYEHUSIM UX 310POBbS U BOCHPUATHSI HHPOPMALIUHU:

JUist UL ¢ HapyLIEHUSIMU 3PEHHUS:

— B (popMe ANEKTPOHHOTO AOKYMEHTA. [|J1sl I ¢ HapyLIEHUsIMHU CITyXa:

— B (popMe ANEKTPOHHOTO IOKYMEHTA.

Jist U1 ¢ HapyIIEHUSIMU OTIOPHO-JIBUTATEILHOTO armapara:

— B (popMe AIEKTPOHHOTO IOKYMEHTA.

5. IlepeyeHb OCHOBHOM M JONOJHHUTEIbHON y4eOHOM JIUTEPATYPHI,
HEe00X0UMOI1 111 OCBOCHUS TUCHUILVIMHBI (MOLYJIs).

5.1 OcHoBHasiIUTEpaTypa:

1. Caxno, A. A. [lenoBoit anrnmiickuii si3bik (Skills for Business English) :
yueOHoe nmocobue / A. A. Caxno, A. B. 3unbkoBckast ; MUHHUCTEPCTBO HAYKH U BBICIIETO
obpazoBanus Poccuiickoii @enepanun, KybaHnckuii rocynapcTBEHHbIN YHUBEPCUTET. —
Kpacnonap : Kybanckuii rocynapcTBeHHbI yHuBepcuteT, 2023. — 179 ¢. — ISBN 978-
5-8209-2312-8 — Pexxum nocryna:
http://212.192.134.46/MegaPro/UserEntry?Action=Link_FindDoc&id=272658&idb=0
(mara ob6pamenus: 20.05.2024).

2. lumkuna, T. C. AHMIHMCKHI A3BIK IEJI0BOr0 OOIEHUS KaK JIMHTBUCTUUECKOE
ssineHue=English of Business Communication as Linguistic Phenomenon : yueOHUK :
[16+] / T. C. [lumkuna ; KOxHbIN dhenepanbHblii yauBepcuTeT. — PocToB-Ha-Jl0HY ;
Taranpor : KOxubIit dhenepanbubiii yausepeuret, 2017. — 201 c. : Tabi., uin. — ISBN
978-5-9275-2605-5. — Pexum mocTyma:
https://biblioclub.ru/index.php?page=book&id=570896 (mara obpamenus: 20.05.2024).

3. Amuna, T. A. AHMIMACKUH S3BIK IS ISJIOBOTO OOIIEHUS : yueOHOoe mocodue /
T. A. Smuna, /1. H. Xatkua. — 3-¢ uza. — Mocksa : @JIMHTA, 2021. — 110 ¢c. —
ISBN 978-5-9765-0335-9. — TekcT : anekTpoHHbIH // JIaHb : 371eKTpOHHO-ONOIMOTeYHAs
cuctema. — Pexxum gocrtymna: https://e.lanbook.com/book/166592 (naTa oOpatenus:
20.05.2024).

JInsi OCBOEHHUSI AUCUUIUIMHBI WHBAJIMJIAMU U JIMIIAMU C OTPaHUYEHHBIMU
BO3MOKHOCTSIMU 37I0POBbSl UMEIOTCS M3JaHUSI B AJIEKTPOHHOM BHUJE B AJIEKTPOHHO-
oubnnoreunbix cuctemax «Jlanb» u «OpaitTy.

5.2 JlonoJHUTeIbHAsI TUTEepaTypa:
1. Enucetixmna, M. W. Pa3Butue HaBBIKOB JCIOBOTrO OOIICHUS Ha


http://212.192.134.46/MegaPro/UserEntry?Action=Link_FindDoc&id=272658&idb=0
https://biblioclub.ru/index.php?page=book&id=570896
https://e.lanbook.com/book/166592

anrnuiickoM s3pika = Development of communicative skills in business English :
yueOHO-MeTouueckoe mocodue / M. W. Enwuceiikuna, A. B. Konorypckas, S. B.
MosroBas, H. A. Cmetranuna ; coctraButenu M. W. Enucelikuna [u np.] ; moa oOuieit
penakuueit H. A. Cmeranunoil. — 2-e uzn. — Mocksa : ®JIMHTA, 2023. — 92 ¢c. —
ISBN 978-5-9765-5296-8. — Tekct : o»nektpoHHbld // JlaHb : S3JIEKTPOHHO-
oubroTeuHas cuctema. — Pexkum noctyna: https://e.lanbook.com/book/333416 (nata
obpamenus: 20.05.2024).

2. Konecnukosa, H. JI. JlenoBoe oOmenme. Business Communication :
yueOHoe nocobue / H. JI. KonecaukoBa. — 13-e u3g. — Mocksa : ®JIMHTA, 2019. —
152 c. — ISBN 978-5-89349-521-8. — Tekcrt : a5eKTpoHHBIN // JlaHb : 31€KTpOHHO-
oubaroTeuHas cuctema. — Peskum goctyna: https://e.lanbook.com/book/198123 (nata
obparmenus: 20.05.2024).

3. UYuxkunena, JI. C. Aurnuiickuil s361k B OusHec-uHpopmartuke. English for
Business Informatics (B1-B2) : yueOuuk u npakrtukym ais By3os / JI. C. Yukunesa, E.

JI. ABneena, JI. C. Ecuna. — 2-e uszg., nepepab. u mon. — Mocksa : U3mgaTenbcTBO
Opaiit, 2022. — 196 c. — (Boicmiee oopazoBanue). — ISBN 978-5-534-14565-6. —
Texcr : snextponsslii // OOpazoBarenbHas miargopma Opaiit [calit]. — Pexum

nocryma: https://urait.ru/bcode/493463 (nara ooparienus: 20.05.2024).

5.3 Ilepuoauyeckue U3IaHMs:
1. The Economist
2. The Financial Times

6. IlepeueHb pecypcoB HH(OPMAIUOHHO-TEJIEKOMMYHUKAIIMOHHON CeTH
«HTepHET», B TOM 4YHCJE COBpeMeHHbIe MpodeccHoHANbHbIE 0a3bl JaAHHBIX H
nH(POPMALIMOHHbIE CHPABOYHbIE CHCTEMbl, HEOOXOAMMBIX [UI OCBOEHHA
AMCHMIIMHBI (MOZYJISA).

Koncyastant [lnroc — cipaBounas cuctema Web of Science (WoS)
http://webofscience.com/

Scopus — 6a3a ganHbBIX pedepaToB u uTHpOoBaHUs http://www.scopus.com/
Hayunas snextponnas 6udimoreka (HOB) http://www.elibrary.ru/ TloaHOTEKCTOBBIC
apXuBbI BEAYIIMX 3aMaHBIX KypHaIoB Ha Poccuiickoii miuaTdhopMe HaydIHBIX
xypraioB HOMKOH http://archive.neicon.ru/ YauBepcuteTckas nHpopMarmoHHast
cucrema POCCUS (YUC Poccust) http://uisrussia.msu.ru/

«3JIEKTPOHHASI BUBJIMOTEKA JTUCCEPTAIININ» Poccniickoii

I'ocynapcrBennoit bubnmoreku (PI'B) https://dvs.rsl.ru/ Oxcdopackuii
Poccuiickuiit ®ona: http://www.oxfordrussia.ru HarimonanbHast 3J¢KTpOHHAS
oubmoteka http://H36.pd/ KubepJlenunka http://cyberleninka.ru/

Jlekropuym — on-line http://www.lektorium.tv/

1. Meroauyeckue YyKa3aHusl MJIA  O0YyYAWIIMXCH MO0 OCBOCHHIO
AMCIHMIIMHBI (MOZLYJISA).

B xoxne camocTosiTenbHONM pabOThl IO U3YYEHUIO MaTepuala ClIeAyeT MOMHUTb,
YTO pa3IUYHbIC JEJIOBbIE KOHTEKCThl TPEOYIOT OT HAac YHNOTPEOJICHHS Pa3IUYHbBIX
JEKCUYECKUX €AWHULl W TPAMMATHYECKUX KOHCTPYKIMH JUISI  JTOCTHXKEHUSA
MOCTaBNEHHBIX lieneid. COOTBETCTBEHHO, Kaxaas TeMa Kypca (B paMKax KOTOPOM 3Tu


https://e.lanbook.com/book/333416
https://e.lanbook.com/book/198123
https://urait.ru/bcode/493463
http://webofscience.com/
http://www.scopus.com/
http://www.elibrary.ru/
http://archive.neicon.ru/
http://uisrussia.msu.ru/
https://dvs.rsl.ru/
http://www.oxfordrussia.ru/#_blank
http://cyberleninka.ru/
http://www.lektorium.tv/

JIEJIOBbIE KOHTEKCTBHI MOT'YT BO3HUKHYTh) TpEOYyeT OT/IEIbHOM TIIATENbHONU TPOPaOOTKH.

[Ipu pabGote Hax OTAENBHOW TEMOW PEKOMEHIYETCS MPUIEPKUBATHCS
CIEYIOIIEH MOCIIEI0BATEIILHOCTH.

Nudopmarmonnslii nouck. [Ipexne, yem npucTynaTh K BHIIOJHEHUIO 3aJaHUI
no TeMe, HeoOxoAumMo coOpaTh HUHGOpPMAIUI0O 00 MHOKYJIBTYPHBIX peausix
paccMaTpuBaeMoro Bolpoca (HampuMmep, OCOOEHHOCTAX TPYAOYCTPOMCTBA B
AHTJIOSI3BIYHBIX CTPAHAX, BHYTPUOPTaHU3AIMOHHON UEPAPXUU U KYJIbType U T.I.). s
coopa wuHGOpPMAIIMU MOXKHO BOCIOJIB30BAThCS HCTOYHHMKAMU HAa POJHOM M Ha
U3y4aeMOM S3bIKaX, TaKUMU KaK TEKCTbl MH()OPMATUBHOIO XapaKTepa, CIpaBOYHAs
JUTepaTypa, CTAaTUCTUYECKUE JlaHHbIe, CIelUajgbHble OYKIETbl W HHbIE BUJbI
PEKIIAMHOM JIUTEepaTyphl, MyOJIUKAIMU B Ipecce, rpaduyecKkrue n300paskeHus.

O6pabotka coOpaHHOTO MaTepuaia J0J/DKHAa ONUpaThCs Ha OECCIOpHbBIC
KPUTEPUU: «OCHOBHOE — HEOCHOBHOE», <JIErKO — CJIOXHO» u T.a. Paboras c
uH(opMaInKel, MOJIE3HO COMPOBOXKJIATh YTEHHUE COCTABIECHHUEM CIIOBAPHOTO CIIHCKA
UCIIOJIB3YEMBIX €IMHUII, pacrpeaesisis ux B aahaBUTHOM WIH TEMATUYECKOM MOPSIJIKE.

N3yuenne nexcuku. Ha sToM »9rTame crieayer COCTaBUTh CBOEOOpPA3HBIM
«BOKaOyJsip» MO u3ydaemMoil Teme. Bo-mepBbix, oTpaboTaTh ¢ PYyCCKO-aHTIHMHCKUM
CJIOBapeM IMEPEBOJ YK€ COCTABIICHHOTO CIHCKAa CIOB W BBIPAXEHUM IO TEME; BO-
BTOPBIX, BOCTOJB30BaThCA TMPEJIaraéMbiM TEMAaTHUYECKUM CJIOBapeM B ydeOHOM
II0COOHH; U B-TPEThUX, MPOAHATU3UPOBATH COOTBETCTBYIOIIUN pa3ien B
OTPAaCJIEBOM CJIOBapeE.

Breimonnenue 3amanuit w ynpaxHeHuit. K pabore Hang 3amaHuSIMU |
YOPOKHCHUSIMH 110 TEME I1eJIeCOO00pa3HO MPUCTYIATh TOJBKO TOCIE MPOXOKIACHUS
IPEeABIIYIINX IBYX ITYHKTOB TUIaHA. TONBKO B ATOM CIIydae BBIMOJHEHUE TPEOYEeMBIX
NeHCTBHM OyAeT OCO3HAHHBIM U IUI0JI0TBOPHBIM. OCOOCHHOE BHUMAHHE Ha ATOM dTarie
cleayeT YyIeNsATh aHaJu3y TUIOBBIX 3aJIaHUH, IMpejjlaracMbIX B YYEOHBIX MOCOOHUSX.
IIpexxe Bcero ciaeayeT MOMbITATHCS BBIMOJIHUTH MO OJHOMY YIPaXKHEHHUIO Ka)IoTO
BUJIA. 3aT€M COCPEIOTOUNUTHCS Ha JIOMOJHUTEILHON padoTe HaJ TEMU BUIAMU 3aJaHUM,
KOTOPBIE BBI3BIBAIOT HAMOOJIbIIIEEe KOJIUUECTBO 3aTPYTHCHUH.

[Ipy u3ydyeHUW KaXKJI0M TEMBbI, MPENJIaraeTcsi HCIOIb30BaTh METOJIUYECKUE
PEKOMEHIAITMN U MaTepHAJIBl B YUeOHBIX TTOCOOUSX (CM. OCHOBHYIO U JIOIIOJIHUTEIIBHYIO
JTUTEPATYPY).

B ocBoeHMM AUCHUIUIMHBI HWHBAJIUWJAMM U JIMIAMM C OTPaHUYCHHBIMU
BO3MOXKHOCTSIMH 3JIOPOBBSl  OOJIBIIIOC 3HAYEHHWE HWMEET HWHIWBHUAYyaJbHas ydcOHas
paboTa (KOHCYJIbTAIlMM) — TOMOJHUTEIBLHOE pa3biCHEHHE YUeOHOr0 MaTepuania.

NunuBuayanbHbIe KOHCYJBTAIUM TI0 MPEIMETY SIBJISIOTCS BaKHBIM (haKTOPOM,
CIOCOOCTBYIONTUM HWHJIMBUAYAIU3AIMA OOYUCHHS W YCTAaHOBJICHHUIO BOCIIHUTATEIBHOIO
KOHTAaKTa MEXJy IMperojaBareieM M OOYydJaroIIMMCS WHBAIMIAOM WJIH JIMIIOM C
OTPaHUYEHHBIMHU BO3MOKHOCTSMHU 37I0POBbBA.

8. Ilepeyens WHPOPMANUOHHBIX TEXHOJOIWH, WCMOJb3yeMbIX IPH
OCYIIeCTBJIEHUU 00PA30BATEIBLHOI0 MPOIEcca MO JUCIHUIINHE (MOIYJII0).

8.1 Ilepeuenb HHGPOPMAINMOHHBIX TEXHOJIOTHIA.
[TpoBepka qomManIHuX 3aJaHUI U KOHCYJIbTUPOBAHUE MOCPEICTBOM
3JIEKTPOHHOM TOYTHI.



Hcnonb3oBaHue 3J€KTPOHHBIX PE3EHTAIMH MPU MPOBEJECHUU J1A00PATOPHBIX
3aHATUM.
Hcnonb3oBanue HHPOPMaLMOHHBIX pecypcoB cetu HTepHeT.

8.2 IlepevyeHb HEOOXOAMMOIO JIUIEH3UOHHOTO MPOTPAMMHOI0
odecneyeHus .
Microsoft Office, Microsoft Windows

9.

MarepuajbHO-TeXHHYecKasi 0a3a, HeoOXoauMasi VIl OCYIeCTBICHUS
00pa30BaTEJbHOI0 MPOLECCa MO JUCHUILINHE (MOTYJIIO)

No

Bun pa6ot

MaTepI/IaJ'IBHO-TCXHI/I‘ICCKOG obecrieueHue
JUCHUITIIMHBI (MOI[yJ'ISI) N OCHAIlICHHOCTD

1.

CamocTrosTenpHas
pabota

[Tomermenust s camocrostenbHoN padotsr 320, 321,
323

Nmeercs HE00X0IUMOE o0opyToBaHUE VIS
obOecrieyeHnst  ydeOHoro  mporecca.  [Ipoekrop,
KOMITBIOTEpHAs TEXHUKA C TIOJIKIIFOUYCHUEM K CETH
Uurepuer. Windows 8.1 Enterprise  MSDN,
[Mporpamma  DrcamSpark  Premium  Electronic
Software Delivery (3 vyears), CyOiuiieH3UOHHBIH
noroBop Ne55986/PHJI5195 ot 01.09.2016 ¢ AO
"CodJlaitn Tpeiin".
Microsoft ~ Office  Standart 2010, OPEN
90311946Z27E1404

Ne 61091980, 3A0 "CodrJlaiin Tpetin", akT npuema-
nepegayu HeuckirountesnpHoro npasa NeTr057051 ot

15.10.12.

JlaGopaTopHbie
3aHATHUS

AyIATOpUM  CEMHHAapCKOTO  THIIA,  ayJUTOPUH
TPYNIOBBIX W HWHAWBUAYAIbHBIX  KOHCYJIBTAIIHH,
ayIMTOPUHU TEKYIIEr0 KOHTPOJIS U IPOMEKYTOUHOMN
arrecraunu 343, 343a, 3430, 344, 349, 351, 352, 353,
354, 355, 356, 357, 358, 359, 360, 361, 362, 363, 364,
320, 321, 323, 348, 307, 305a, 350, 309

JIuHrBHCTHYECKAS Hay4HO-UCCJIEI0BATENbCKAS
nabopatopus 323,
Y4eOHo-MeToanIecKas nabopaTopus

JIMHTBUCTUYECKUX UCCIET0BaHNNA 321

[IpoekTop, KOMITBIOTEpHAs TEXHUKA C ITOAKITIOYCHHEM
k cetrt Mateprer. Windows 8.1 Enterprise MSDN,
IMIporpamma  DrcamSpark  Premium  Electronic
Software Delivery (3 vyears), CyOJiuIieH3UOHHBIH
noroBop Ne55986/PHJI5195 ot 01.09.2016 ¢ AO
"CodrJIaitn Tpeunn".
Microsoft Office Standart 2010, OPEN
90311946Z27E1404

Ne 61091980, 3A0 "CodrJlaiin Tpeiin", akT nprema-




nepeaayu HeMCKIrounTeIbHoro npasa NeTr057051 or
15.10.12.
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