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1 Hesn n 3axa4M M3y4YeHUs JUCHHUILIMHBI (MOIYJIsST)

1.1 Ilean ocBOeHUSI TUCHUILIMHBI

Kypc «PeknaMHble KOMMYHUKAlMM Ha AaHIJIMHCKOM S3BIKE» IPEAHA3HAYEH UL
MOBBILICHHUS] KA4eCTBa HE TOJBKO OOLIETYMaHUTAPHOW, HO U MPOo(ecCHOHATBHON MOArOTOBKU
CTyAeHTOB. Peub omocpeayer npodeccruoHaIbHbIE OTHOLICHHS C JIIOJbMH, SIBIISISCH TJIABHBIM
WHCTPYMEHTOM OakanaBpa 1o HampabieHuio mnoarotoBku 42.03.01 «Pekiama u cBsi3u ¢
OOLIECTBEHHOCTBIO» B €r0 NPOEKTHOM, IPOM3BOJCTBEHHO-TEXHOJIOIMUYECKOM, OpraHU3allMOHHO-
YIPABJICHYECKOM, CEPBUCHOM, HAYy4YHO-UCCIEAOBATEIbCKONM  JIEATENBbHOCTH. PeknamHble
KOMMYHMKAaIlUM  HA  AHIVIMHCKOM  A3BIKE  SIBJSIOTCA  HEOOXOIMMOH  COCTaBIAIOLIEH
npodecCHOHANBHOM  yNpaBICHUECKONM KyJabTyphl. JlaHHBIM Kypc U MpeAHa3HaueH st
(opMHpOBaHUS OCHOBHBIX IPABHJI PEYEBOIO0 KOMMYHUKATHBHOTO MOBEJICHHUS COBPEMEHHOTO
CIIELMAJIMCTa HA UHOCTPAHHOM SI3BIKE.

Heablo nzydeHus kypca siBisgercss (popMHUpOBaHUE COBPEMEHHOH S3BIKOBOW JIMYHOCTH,
CIOCOOHOM 0CO3HABAaTh COOCTBEHHBIE KOMMYHUKATUBHbBIE HAMEPEHHS U CTPOUTH B COOTBETCTBUU
¢ 3TuM 3G (HEKTHBHYIO PEKIAMHYI0 KOMMYHHUKAIIMIO HA aHTJIMACKOM SI3BIKE.

1.2 3agaun AMCHUILIMHEI

['maBHBIMM 3aga4aMu 0Oy4EHUS ABIISIOTCA:

1. PackpbiTh 0COOEHHOCTH PEKIAMHON KOMMYHHKAIIUU B COBPEMEHHOM OOIIECTBE,
KOMMYHHUKATHBHYIO M 3CTETHYECKYIO (DYHKIIMIO peuH, CBA3b KYJIBTYpPhl MBIIUICHUS U KYJIbTYPHI
CJIOBa;

2. JIaTh  TpaBWJa TOJB30BAHUS  PEUBIO;  CIOCOOCTBOBATH  MPAKTHUECKOMY
COBEPILECHCTBOBAHUIO PEYEBOr0 IMOBEACHHUS M KYJIbTYpbl PEUM BO3MOXKHO MPU CIEAYIOLIUX
HAYaIbHBIX TPEOOBAHMSX K H3YYCHUIO AUCUUIUINHBL:

3. OBJIAJICHHE TEOPETHUYECKUMHU OCHOBAMH MPOLECCa PEKIAMHOM KOMMYHHUKAIUU Ha
AHTIINHACKOM SI3BIKE;
4, (dbopMupoBaHHE HEOOXOAUMBIX SI3BIKOBBIX 3HAHUN B 00JIACTH KOMMYHHKATHBHOU

KOMIIeTeHIINK Oynymiero OakamaBpa (BHIbI OOIICHUs, BepOalbHbIE M HeBepOabHBIE CPEICTBA
KOMMYHHKAIMH, TPUHIMITEI KOMMYHHUKAI[HOHHOTO COTPYIHUYECTBA U T.1I.);

S. (opMHpOBaHKE NPAKTUIECKUX YMEHHI B 00JIACTH CTPATETHH U TAKTHKH PEUYEBOTO
IOBEJICHUS B PA3JIMYHBIX (popMax M BUAAX PEKIAMHOM KOMMYHMKAlUU (IMCbMEHHBIE, YCTHbBIE
(GOpMBI U XKaHPbI pe4un; MOHOJIOTUYECKUH, TUATOIMYECKUH, TOJIEMUUYECKUI BUIbI PEUn).

1.3 MecTo AucuuIuInHbI (MOLYJIs1) B CTPYKTYpe 00pa3oBaTe/IbHOM NPOrpaMMbl

JucuunnuHa «PekjiaMHble KOMMYHUKAIlMK Ha aHTJIMHCKOM SI3bIKE» OTHOCHUTCS K YacTH,
bopmupyeMoii yuacTHUKaMu 00pa30BaTeNbHBIX OTHOIIEHUH yueOHOro miaHa. B coorBeTcTBuu ¢
pabo4ynM yuyeOHbBIM IUTAHOM JUCIUILIMHA U3ydaeTcsl Ha 3 Kypce 110 O4HO U Ha 4 Kypce 10 3a04HOM
dopme oOyuenus. Bug npomexxyToyHOM aTTecTaluu: 3a4erT.

OcBoeHue cojepkaHue IUCHUILUIMHBI «PekiiaMHble KOMMYHUKAallMM Ha aHTJIUHCKOM
A3bIKe» Oaszupyercs Ha U3y4eHHM TakuX TIpeaIMeToB, Kak «BBeneHue B HampaBieHHE
NOATOTOBKKW»,  «/HTerpupoBaHHBIE = KOMMYHMKAlMM B  peKjaMeé U  CBA3SIX C
00I11eCTBEHHOCTbIO», «THOCTpaHHBIN A3BIKY.

1.4 TlepeuyeHb NIAHMPYeMBIX pe3yJbTATOB 00y4YeHHMs 1O AWCHMILIMHE (MOIYJIO0),
COOTHECEHHBIX C INIAHUPYEMBbIMH Pe3yJIbTATAMH OCBOCHHS 00pa30BaTeJbHOH NPOrPaMMBbl

N3ydyenne paHHONW y4yeOHOM JAMCUMIUIMHBI HAlpaBiIeHO Ha (QOPMHUpPOBAaHUE Y
00yYaromuXcsl CIeYIONMX KOMITETEHIIUMI:

Koxa u HaumeHoBaHue nHanKaTopa* Pe3ynbTarsl 00yueHus Mo AUCHUILITUHE

JOCTUKEHMS] KOMIIETEHIIUU
VYK-4. Cnoco0GeH oCyIIeCTBIATh AEIOBYI0 KOMMYHUKAILIMIO B YCTHOM M MUCbMEHHOU (hopmax
Ha TOCYJJapCTBEHHOM si3bIke Poccuiickoit Denepanyivi 1 ”HOCTpaHHOM(BIX) sI3bIKe(ax)
NVYK-4.1. Cobmomaer  HOpMBI M | 3Hae€T HOPMbI U TPeOOBaHUS K YCTHOM U
TpeOOBaHUS K YCTHOM M NHCbMEHHOM | MUChMEHHOMU JeI0BOM KOMMYHHKAIUH, IPUHSATHIE
JIeTOBOM KOMMYHHUKAILIUU, TPHUHATBIE B | B CTpaHe(aX) U3y4yaeMoro s3blKa.

CTpaHe(ax) U3y4aeMoro si3bIKa.




Kon n naumenoBanue nHaukaropa*
MOCTHIKEHUS KOMIIETEHIINU

Pe3ynbrarsl 00yueHus Mo AUCHUILTUHE

YmMmeeT cobito1aTh HOPMBI U TPEOOBAHUS K YCTHOM
Y MUCbMEHHOM J€JI0BOM KOMMYHHUKALIMH.

Brmageer cmocobam  coOmromeHHST  HOPM |
TpeOOBaHUI K yCTHOW M NMHCBMEHHOH JEJIO0BOM
KOMMYHHMKAIlU¥, TpPUHATBIE B  cTpaHe(ax)
HM3y4aeMOro S3bIKA.

NYK-4.2. JleMOHCTpUpPYET CIIOCOOHOCTH
K peajlu3aluu JeJI0BOM KOMMYHHUKALIMY B
YCTHOM W THChbMEHHOW ¢opMax Ha
MHOCTPAaHHOM(BIX) SI3bIKE(AX).

3HaeT OCHOBBI JI€JI0BOM KOMMYHHUKALUH B YCTHOMN
Y TMCbMEHHOHN (OopMax Ha HHOCTPAHHOM(BIX)
si3bIKe(ax).

YMeer AeMOHCTPUPOBATH CIIOCOOHOCTH K
pealn3aiuu JeJI0BOi KOMMYHHUKAIIUU B YCTHOU U
MMCEMEHHOM (hopMax Ha HHOCTPaHHOM(BIX)
si3bIKe(ax).

Brageer cnocoOHOCTBIO K peanu3aiuu JIeI0BOM
KOMMYHHKAIIUU B YCTHOM U MUCHhMEHHOH (opMax
Ha MTHOCTPaHHOM(BIX ) sA3bIKE(aX).

NVYK-4.3. BpiOupaer KOMMYHUKATHBHO
IpUemMJieMble  CTWJIb M CpEACTBa
B3aUMOJICHCTBHS B OOILEHUH C 1€JI0OBBIMU
HapTHEpaMH.

3HaeT KOMMYHUKaTUBHbIE CTUJIM U CPEACTBA
B3aMMOJICHCTBHSI B OOIIICHUY.

YMeer BbIOMpaTh KOMMYHUKATUBHO IIPUEMIIEMbIE
CTHJIb M CPEJICTBA B3aUMOJICHCTBHS B OOIICHUH.
Brageer crmocoOHOCTBIO — B3aMMOJCHCTBHS B
OOLIEHUH C J€JIOBBIMU NTAPTHEPAMH.

NVYK-4.4. Bener nenoByr MEpPENUCKy U
HCIMOJIB3YET QHAJIOT JJISI COTPYAHUYECTBA
B CONHAJIBHOW M MPOQEeCCHOHATBHON

chepax.

3HaeT OCHOBBI AUANIOTA VISl COTPYAHUYECTBA B
COLMAIIBHOW U MPo(hecCHOHANBHOM cdepax.
YMeeT BeCTH JEIOBYIO IIEPEIINCKY.

BJIaI[CeT HaBbIKaMU JuaJiora Jis1 COTPyAHUYCCTBA
B COLIMAIIbHOM 1 NPO(eCcCHOHATBHON cepax.

PesynpraThl 00yueHHs] MO TUCHMIUIMHE JOCTUTAIOTCS B paMKaX OCYIIECTBJICHUS BCEX
BUJIOB KOHTaKTHOW M CAMOCTOSITENIbHOM pabOThl 00y4aroInXCsl B COOTBETCTBUU C YTBEPKAECHHBIM

y‘Ie6HHM IIJTaHOM.

Nuaukatopel  TOCTHKEHUS

KOMIIETEHIIUN

CUMTalOTCAd  CHOPMHUPOBAHHBIMU  IIPU

AOCTHIKCHUHU COOTBECTCTBYIOIIUX UM PE3YJILTATOB 06y‘IeHI/IH.

2. CTpyKTYpa M coiep:KaHNe JUCIUIITHHBI

2.1 PacnipeaesieHre TPYA0EMKOCTH JUCHHUILIMHBI IO BHAaM padoT

Obmas Tpyao€MKOCTh AUCHUIUINHBL cocTaBisgeT: ansi ODPO 1 3avernas enununa (36
ygacoB), s 3®O 1 3auvernas emununa (36 vacoB), UX pacmupenereHHE MO BHAAM padoT

MMpEaACTaBJIICHO B Ta6J'II/II_IC

Bunet padot Bcero ®dopma 00yyeHust
4acoB ouHast 3a09HAS
6 7
cemMecTp cemMecTp
(gacsr) (dacer)
KonTakTHas pabora, B TOM YHCIIE: 18,2/6,2 18,2 6,2
AynuropHble 3aHATHS (BCETO):
3aHSATHSA JIEKIIMOHHOT'O THITA 14/6 14 6
nabopaToOpHbIE 3aHATHS
3aHATHUS CEMUHAPCKOTO TUTIA
(mpakTUYeCKUe 3aHSATHUS)




WHuast konTakTHAs pabora:

Kountposb camocTosTenbHOM
pabotsl (KCP)

4

[IpomexxyTouHnas arrectauus
(MKP)

0,2/0,2

0,2

0,2

CamocrosrenbHas paboTa, B TOM
qHCIIe:

17,8/26

17,8

26

Kypcosas paboma/npoexm
(KP/KII) (noocomoska)

Konmponvnas paboma

6/10

10

Pacuémmno-epaghuuecrkas paboma
(PI'P) (noocomoska)

Pechepam/>cce (noocomosra)

6/6

Camocmosmenvhoe uzyuenue
pasoenos, €camono020moeKa
(npopabomka  u  noemopeHue
JIEKYUOHHO2O mamepuana u
mamepuana y4eOHUKo8 U y4eOHbIX
nocobuti, n0020MosKa K
1aOOpPaAmMopHbIM U  NPAKMUYECKUM
SAHAMUAM, KOJIOKSUYMAM U M.0.)

5,8/10

5,8

10

[ToaroroBka K TeKyIiemy
KOHTPOJTIO

KoHnTposs:

3,8

3,8

IToaroroBka K 3K3amMeHy

Oo6mas qac.

36/36

36

36

TPYIOEMKOCTh | B TOM YHCIIE
KOHTaKTHast
pabora

18,2/6,2

18,2

6,2

3a4. €1

1/1

2.2 Coaep:xaHue TUCHMILINHBI

PacnpeneneHI/Ie BUJI0B yqe6H0171 pa6OTBI U UX TPYAOCMKOCTU IIO TEMaM JUCHUIIIIHNHBI.

Tembl AucIMIIIUMHEBL, U3ydaeMble B 6 cemecTpe 3 Kypca (ouHast popma 00yueHus)
KomnmuectBo wacoB
Bueayn
AynatopHast | ,p
No HaumeHnoBaHue pa3zienoB (TeMm) Bcero pa6ota opia
spado
Ta
J |13 | JP | CPC
1 2 3 |4 5 6 7
1 [Temal Advertisement. Its types, aims and structural 4 i i 6
" elements. Model of advertising communication and
tasks of advertisement. Types of modern English ads.
2. [Tema 2 Phonetic peculiarities of English ads. Lexical 4 - - 6
means of English ads. Syntactic peculiarities of English
ads.
3. [Tema 3 Types of advertising communications. The 6 - - 58

instruments of ad communications. Integrated ad
communications.




Hmozo no oucuunnune: 31,8 |14 - - 17,8
KonTtposb camocTositenbHOM padoTsl (KCP) 4 4

[Tpomexyrounas arrectanus (MKP) 0,2

[ToaroToBka K TEKyInieMy KOHTPOJIFO

OO01ast TPYA0EMKOCTh IO JUCITUTUINHE 36

[Tpumeuanue: JI — nekmuu, [13 — npaktudeckue 3aHsaTus / cemuHapbl, JIP — maboparopHbie
sansitusi, CPC — camocTosiTenbHast paboTa CTyIeHTa

Pacnpenenenue Bu0B y4eOHOU pabOTHI M MX TPYJOEMKOCTH IO TEMaM JAUCIUTUINHBL.

TeMbl TUCIMIUIMHBI, 3y4aeMble B 7 cemecTpe 4 Kypca (3aouHas Gpopma o0ydeHus)
KonnuectBo yacos

Bueaynut
N H B AympTopHas opHasipaboTta
0 aMMEHOBAHHE Pa3JIeIIOB (TEM) cero pabota
J | 113 | JIP CpC
1 2 3 | 4 5 6 7
Tema 1 Advertisement. Its types, aims and structural
1. 7 S 2 - - 9
elements. Model of advertising communication and
tasks of advertisement. Types of modern English
ads.
2. [Tema 2 Phonetic peculiarities of English ads. 2 - - 9

Lexical means of English ads. Syntactic peculiarities
of English ads.

3. [Tema 3 Types of advertising communications. The 2 - - 8
instruments of ad communications. Integrated ad
communications.

Hmozo no oucuuniune: 32 6 - - 26
KonTpoas camocTosarensHol padboTsl (KCP)

[Ipomexyrounas arrectarus (MKP) 0,2

[TonroToBKa K TEKymemMy KOHTPOJIO 3,8

O01ast TPYA0EMKOCTh IO JTUCITUTLTAHE 36

2.3 Conep:xanue pa3iesoB (TeM) THCHUTLTHHBI
2.3.1 3anATHA JTeKIMOHHOIO THNA (04Hast popma o0yueHust)

dopma
Haumenosanue N

Ne Asena Temaruka NpakTUYECKUX 3aHATHH (CEMUHApPOB) TEKYLIETO

pasa KOHTPOJISt

1 2 3 4

1. Tema 1 Advertisement. Its types, aims and structural BomnpocHo-
elements. Model of advertising communication and OTBETHBII
tasks of advertisement. Types of modern English KOHTPOJIb
ads.

2. Tema 2 Phonetic peculiarities of English ads. Lexical means| BompocHo-
of English ads. Syntactic peculiarities of English OTBeTHas paboTa
ads.

3. Tema 3 Types of advertising communications. The KoHnTponpHbIH
instruments of ad communications. Integrated ad oIpoc
communications.




3aHsATHSA JEeKIMOHHOT0 THIA (3a0uHasi gopma 00y4eHus1)

dopma
HaumenoBanue N

No assena Temaruka npakTUYECKUX 3aHIATHI (CEMUHAPOB) TEKYLIErO

pasit KOHTPOJIA

1 2 3 4

4. Tema 1 Advertisement. Its types, aims and structural Bomnpocho-
elements. Model of advertising communication and OTBETHEII
tasks of advertisement. Types of modern English KOHTPOJIb
ads.

5. Tema 2 Phonetic peculiarities of English ads. Lexical means| Bompocuo-
of English ads. Syntactic peculiarities of English oTBeTHas pabora
ads.

6. Tema 3 Types of advertising communications. The KoHTposbHbI#H
instruments of ad communications. Integrated ad ormpoc
communications.

2.3.2 3aHATHA CEMUHAPCKOTO THIA.

He npenycmoTpenst

JlabGopaTopHble 3aHSITHSA.

He npenycmotpenst

3amuTa abopatopHoi padotsl (JIP), Beimonnenue kypcosoro npoekra (KII), kypcosoit
pabotsl (KP), pacuerno-rpaduueckoro 3amanusi (PI'3), manmcanme pedepara (P), scce (D),
koiuokBuyM (K), recruposanue (T) u T.x1.

2.3.3 llpumepHasi TeMAaTHKA KYPCOBBIX padoT (IPOeKTOB)

He npenycMmotpenst

2.4 llepeyeHb y4eOHO-METOAMYECKOT0 O0ecneYeHUus JJI CAMOCTOSATeIbHOH pPadoThl
00y4YaOIIUXCS M0 JUCHUILINHE (MOIYJIIO)

No Bug CPC

Hepequb y‘le6HO'MeT0,I[I/IquKOFO obecreueHust
JUCIUILIMHEI 10 BRIITOJIHEHUIO CAMOCTOSTEIIHFHOM pa6OTI>I

1 |CamocrosiTenbHOE U3ydeHue
paszienoB, CaMOMOATOTOBKA
(mpopaboTKa 1 MOBTOPEHUE
JEKIIMOHHOT'0 MaTepuasia u
MaTepuana yaeOHUKOB U
y4eOHBIX TTOCOOHIA,
MOJTrOTOBKA K J1a00paTOPHBIM
U TIPAKTHYECKUM 3aHSITHSM H

T.J.)

1. Meroanueckue ykazaHus JUIsi OOy4aromuxcs TI0
OCBOCHHUIO JUCHUIUIMH IO HANpaBICHUIO MOATOTOBKH
42.03.01 Pexitama U cBSI3U C OOIIECTBEHHOCTBIO, B TOM
qupcie MO0 OpraHu3aliil  CaMOCTOSITENbHON  PaboThI
CTYJEHTOB M IIPOBEJCHUSI MHTEPAKTUBHBIX (POPM 3aHATUH,
YTBEpKACHHBIC Ha 3acelaHuu Kadeaphl peKJIaMbl U CBSA3CH
¢ o0mIecTBeHHOCTHIO, mpoTokoa Nell ot 20.05.2021

Y4yeOHO-METOANYECKHUE MaTepuaibl I CAaMOCTOATEIBHONW pabOThl OOYYalONMUXCs W3
Yrclia MHBAIHUJIOB U JIUI[ C OTPaHUYCHHBIMU BO3MOXKHOCTSIMH 3710poBbsi (OB3) nmpenocraBnstorcs
B (hopMax, aJanTUPOBAHHBIX K OTPAHUYEHUSIM HX 3/JOPOBBS M BOCIIPUATHS HH(POpMALIUU:

Jis U1 ¢ HApYIICHUSIMH 3PEHUS:




— B [1€4aTHON (hopMe YBEIUYECHHBIM HIPUPTOM,

— B popMe IIEKTPOHHOTO IOKYMEHTA,

— B (popme ayamodaiina,

— B IIeyaTHOM opMe Ha si3bike bpaiins.

JIyist JnL ¢ HapyIIeHUsIMHU CIIyXa:

— B IIeYaTHOM ¢opme,

— B (hopMe 2IEKTPOHHOTO TOKYMEHTA.

Jljig au11 ¢ HapyIIEHUSIMHA OTIOPHO-JBUTATEIBLHOTO amnmnapara:

— B mieyaTHoM hopme,

— B popMe IIEKTPOHHOTO IOKYMEHTA,

— B (popme ayamnodaiina.

JlaHHBIN TepeueHb MOXET ObITh KOHKPETU3MPOBAaH B 3aBUCUMOCTH OT KOHTHUHIEHTA
o0yyJaromxcs.

3. OoOpa3oBaTe/ibHbIe TEXHOJIOTMH, NPUMEHsieMble NPU OCBOCHHH IMCHUIIHHBI
(Momy.Jis)

B xonme wu3yyeHus JUCHMIUIMHBI TPEAYCMOTPEHO HCIOJIB30BAHHE  CIICIYIOLIUX
00pa30oBaTeNbHbIX TEXHOJIIOTHIA: IEKIIUH, CAMOCTOATEIbHAs paboTa CTYICHTOB.

Jlexunonnsie 3ansatus (JI).

Jlexuuu SBIAIOTCS ayJUTOPHBIMU 3aHATUSMHU, KOTOPbIE PACCUUTAHBI HA MAKCUMAJIbHOE
MCIIO0JIb30BAHKUE TBOPUYECKOTO MOTEHIIMAIA CyIIaTeNeH.

By3oBckast yiekuusi — TJaBHOE 3BEHO AMJAKTUYECKOro Iukia oOyueHus. EE€ memp —
dbopmupoBaHre y 0O0YyYarOUMXCsl OPUEHTUPOBOYHOM OCHOBBI IS TMOCJIEIYIOUIETO YCBOCHHS
MaTepuaiga METOJOM CaMOCTOATeIbHOUW paboTel. Coaep:kaHue JEKIUH JO0KHO OTBEuYaTh
CJIEAYIOIIUM TUIAKTUYECKUM TPeOOBaAHUSIM:

— WU3JI0XKEHHE Marepuaiga OT HPOCTOr0 K CJIOKHOMY, OT M3BECTHOIO K
HEH3BECTHOMY;,
— JIOTUYHOCTb, YETKOCTh U SICHOCTh B U3JIO)KEHUHU MaTepUaa;
— BO3MOXHOCTh TPOOJIEMHOTO H3JI0KEHHUS, IUCKYCCHHU, AHAIOTa C LEJbI0
AKTHUBM3AINH JESTEIBHOCTH 00YJarOIINXCS B XO€ JEKIUU;

— OIopa CMBICIIOBOM YacTH JIEKIIMM Ha TOJJIUHHBIE (AaKThI, COOBITHS, SBIICHUS,
CTaTUCTUYECKUE TAHHBIE;

— TeCHas CBs3b TEOPETHUYECKUX TIOJIOKEHUH W BBIBOJOB C TMPAKTUKOW W Oymymieit
npohecCHOHANBEHOM NeSTENbHOCTHIO O0yYaIOIINXCS;

— HAYYHOCTh U ”H(HOPMATHUBHOCTH (COBPEMEHHBIN Hay4YHBIN YPOBEHB), TOKA3aTEIILHOCTD 1
apryMEHTUPOBAHHOCTh, HAIMYUE JOCTATOUYHOTO KOJIHYECTBA SPKUX, YOSIUTENbHBIX MPUMEPOB,
(dakTOB, 000CHOBaHMI, IOKYMEHTOB U HAyYHBIX JI0KAa3aTEIHCTB;

— aKTHMBM3alMs MBIIUICHUS CIyllaTeseil, MOCTaHOBKA BOIPOCOB JUJISl Pa3MBIILICHUS,
YEeTKasi CTPYKTYpa U JIOTUKA PACKPBITHS MTOCIIEI0BATEIHLHO H3JIaraéMbIX BOIIPOCOB;

— pa3bsACHEHHE BHOBb BBOJMMBIX TEPMHHOB W Ha3BaHUH, (HoOpMynupoBaHHE TIIABHBIX
MBICJICH U TTOJIOKEHUN, TTOTYEPKUBAHUE BHIBOJIOB, TOBTOPEHUE UX;

— OMOIMOHALHOCTH (DOPMBI U3JT0KEHUS, TOCTYIHBIN U SICHBIN S3BIK.

AJlanTUBHBIE 00pa30BaTEIbHBIC TEXHOJIOTHH, PUMEHSIEMbIC TIPU U3YUCHUH JTUCIUTUIMHBI
— i JIMIl C OrPAHMYEHHBIMH BO3MOXKHOCTSIMH 3JI0POBBSI MPEIyCMOTPEHA OpraHu3alus
KOHCYJIBTAIIMI C HCTIOJb30BAHUEM JICKTPOHHOM MOYTHI.

4. OueHo4YHbIe CpeACcTBA JJISl TeKYLIero KOHTPOJIsl yCIeBaeMOCTH U MPOMeKYTOYHOI
arrecTanuu

OrneHouHBIE CpelcTBa MpeJHa3HAueHbl U KOHTPOJIE M OLEHKH 00pa30BaTebHBIX
JOCTHKEHUH 00ydYaroluxcs, OCBOMBUIMX IporpamMmy ydeOHOW IUCHMIUIMHBL «PexmamHbie
KOMMYHUKAIUU Ha aHTJIMHACKOM SI3BIKE).



OneHouHblEe CpPEeNCTBA BKIIOYAET KOHTPOJIbHBIE MaTepUaibl Ul MPOBEACHUS TeKyIIero
KOHTPOJIA B (hOpMEe MPAKTHUECKUX 3aHATHI U MPOMEKYTOYHOM aTTecTalluM B opMe BOIIPOCOB

K 3a4eTy.
CTpyKTYpa OlIeHOUHBIX CPEACTB JJIsl TeKYIleil 1 NPOMeKYTOYHOM aTTecTalluu
Kon n HanmeHnoBanue o1ieHOYHOT0 CpeacTBa
Pe3ynbTaTel
No HAaUMEHOBaHUE 0OVeHILS [TpomexyTouHas
UH/IMKaTOpa v . aTTecTauus
/i (B COOTBETCTBHUH C II. Tekymmii KOHTPOJIb
(B COOTBETCTBHH C TI. 1.4)
1.4)
NYK-4.1. 3HaeT HOPMBI U OO0cyxaeHne TeMbl Bormpoc na
Co0uto1aeT HOPMBI U | TPeOOBAHMS K YCTHOM 3aueTe
TpeOOBaHMS K YCTHOHM | U MUCHbMEHHOM 1-8
u IIICBMEHHOM | 1€JI0BOM
JIEJIOBOM KOMMYHHKAIIH,
KOMMYHHUKAIIHH, MIPUHSATHIC B
MIPUHSTHIC B | cTpaHe(ax)
cTpane(ax) M3Y4aeMOro S3bIKa.
M3Yy4aeMOTO SI3bIKA. Ymeet cobmoaTh
HOPMBI ¥ TPeOOBaHUS
1 K YCTHOH 1
MUCHMEHHOM JIeTTOBOM
KOMMYHHKAIUH.
Bnageer ciocobam
COOJIOICHUSI HOPM U
TpeOOBaHUI K YCTHOM
Y IUCbMEHHOU
b1 (N (0):10)
KOMMYHHKAINH,
MIPUHSATHIC B
cTpane(ax)
M3Yy4aeMOro SI3bIKa.
NYK-4.2. 3HaeT OCHOBBI OO6cyxneHre TeMbl Bormpoc na
JemoHCcTpHpyeT JIEII0BOU 3auere
CHOCOOHOCTh K | KOMMYHHUKallUU B 9-16
peanu3anuy JeN0BOW | YCTHOM U
KOMMYHUKAIHH B | MUCbMEHHOHU (opmax
YCTHOM U | Ha THOCTPaHHOM(BIX)
NUCbMEHHON (hopMax | s3bIKe(ax).
Ha UHOCTpaHHOM(bIX) | YMmeeT
A3bIKe(ax). JI€MOHCTPHPOBATH
2 CIOCOOHOCTB K

peanu3aiuu 1e10Boi
KOMMYHHKAITUHU B
YCTHOU U
MUCbMEHHOU popMax
Ha MTHOCTPAHHOM(BIX)
s3bIKe(ax).

Bnaneer
CIOCOOHOCTBIO K
peanu3anuu J1e10BOM
KOMMYHHKAITUU B




YCTHOM u
MUCHMEHHON (opmax
Ha WHOCTPaHHOM(BIX)

ACJIOBYIO IICPCIIMCKY
M UCIIOJIB3YCT Auajior
AJIL COTPYAHHUYICCTBA

JMajora JuIst
COTPYAHUYECTBA B
COLIMAIBHON U

sI3pIKe(ax).
NYK-4.3. Bwibupaer | 3HaeT OO0cyxaeHrne TeMbl Bomnpoc Ha
KOMMYHHKATHBHO KOMMYHHKATHBHBIC 3aueTe
MIPUEMJIEMbIC CTUJIb M | CTHUJIM M CPEJICTBA 17-26
cpencraa B3aUMOJICVICTBUS B
B3aMMOJICHCTBHUSL B | OOLICHHH.
oOLIeHUH ¢ | Ymeer BoIOUpathb
JIEJIIOBBIMU KOMMYHHKATHUBHO
MapTHEePAMH. MpUEMJIEMBIC CTHIIb U

CpeacTBa

B3aUMOJICVICTBUS B

0oO0LIeHNH.

Buianeer

CIOCOOHOCTBIO

B3aUMO/JICCTBUS B

0OLIIEHNH C

JICIIOBBIMH

napTHEepamH.
NYK-4.4. Bener | 3Haet ocHOBBI OO6cyxaeHre TeMbl Bormpoc na

3auere 27-35

B COLMAIBHON W | mpodecCHOHATBHON
npodeccuoHalibHON | cepax.
4 chepax. YmMmeer BecTH

JIEJIOBYIO TIEPEITUCKY.
Bmaneer naBpIkaMu
JIAanora s
COTPYJTHUYECTBA B
COILIMAJIbHOM 1
npo¢ecCuoHaIbHON

cdepax.

TunoBbie KOHTPO/IbHBbIC 32JaAHUS MJIA HHbIE MAaTEePHAJIbI, HEOOXOAMMBIE VIl OLCHKH

3HAHMH, YMEHHI, HABBIKOB H (MJIM) ONBITA AEATEIbHOCTH, XapPaKTePU3YyIOLIHMX ITAIbI
(opMHupoOBaHUSsSI KOMIIETEHIIHI1 B IpoLecce OCBOCHUsI 00Pa30BaTeIbHON NMPOrpPaMMbl
Ilpumepuuiii nepeuens 60npoco6 u 3a0anuil

Ooépaszey camocmoamenbHoii KOHMPOJIbHOU PAOOMbL:

Read, translate and express your ideas on the following:
Marketing communications

As the term suggests, marketing communication functions within a marketing framework.
Traditionally known as the promotional element of the four Ps of marketing (product, place, price,
and promotion), the primary goal of marketing communication is to reach a defined audience to
affect its behavior by informing, persuading, and reminding. Marketing communication acquires
new customers for brands by building awareness and encouraging trial. Marketing communication
also maintains a brand's current customer base by reinforcing their purchase behavior by providing


https://www.referenceforbusiness.com/knowledge/Reinforcement.html

additional information about the brand's benefits. A secondary goal of marketing communication
is building and reinforcing relationships with customers, prospects, retailers, and other important
stakeholders.

Successful marketing communication relies on a combination of options called the promotional
mix. These options include advertising, sales promotion, public relations, direct marketing, and
personal selling. The Internet has also become a powerful tool for reaching certain important
audiences. The role each element takes in a marketing communication program relies in part on
whether a company employs a push strategy or a pull strategy. A pull strategy relies more on
consumer demand than personal selling for the product to travel from the manufacturer to the end
user. The demand generated by advertising, public relations, and sales promotion "pulls” the good
or service through the channels of distribution. A push strategy, on the other hand, emphasizes
personal selling to push the product through these channels.

For marketing communication to be successful, however, sound management decisions must be
made in the other three areas of the marketing mix: the product, service or idea itself; the price at
which the brand will be offered; and the places at or through which customers may purchase the
brand. The best promotion cannot overcome poor product quality, inordinately high prices, or
insufficient retail distribution.

Likewise, successful marketing communication relies on sound management decisions regarding
the coordination of the various elements of the promotional mix. To this end, a new way of viewing
marketing communication emerged in the 1990s. Called integrated marketing communication, this
perspective seeks to orchestrate the use of all forms of the promotional mix to reach customers at
different levels in new and better ways.

INTEGRATED MARKETING COMMUNICATION

The evolution of this new perspective has two origins. Marketers began to realize that advertising,
public relations, and sales were often at odds regarding responsibilities, budgets, management
input and myriad other decisions affecting the successful marketing of a brand. Executives in each
area competed with the others for resources and a voice in decision making. The outcome was
inconsistent promotional efforts, wasted money, counterproductive management decisions, and,
perhaps worst of all, confusion among consumers.

Secondly, the marketing perspective itself began to shift from being market oriented to market
driven. Marketing communication was traditionally viewed as an inside-out way of presenting the
company's messages. Advertising was the dominant element in the promotional mix because the
mass media could effectively deliver a sales message to a mass audience. But then the mass market
began to fragment. Consumers became better educated and more skeptical about advertising. A
variety of sources, both controlled by the marketer and uncontrolled, became important to
consumers. News reports, word-of-mouth, experts' opinions, and financial reports were just some
of the "brand contacts” consumers began to use to learn about and form attitudes and opinions
about a brand or company, or make purchase decisions. Advertising began to lose some of its luster
in terms of its ability to deliver huge homogeneous audiences. Companies began to seek new ways
to coordinate the multiplicity of product and company messages being issued and used by
consumers and others.

Thus, two ideas permeate integrated marketing communication: relationship building and synergy.
Rather than the traditional inside-out view, IMC is seen as an outside-in perspective. Customers
are viewed not as targets but as partners in an ongoing relationship. Customers, prospects, and
others encounter the brand and company through a host of sources and create from these various
contacts ideas about the brand and company. By knowing the media habits and lifestyles of
important consumer segments, marketers can tailor messages through media that are most likely


https://www.referenceforbusiness.com/knowledge/Integrated_marketing_communications.html
https://www.referenceforbusiness.com/knowledge/Synergy.html

to reach these segments at times when these segments are most likely to be receptive to these
messages, thus optimizing the marketing communication effort.

Ideally, IMC is implemented by developing comprehensive databases on customers and prospects,
segmenting these current and potential customers into groups with certain common awareness
levels, predispositions, and behaviors, and developing messages and media strategies that guide
the communication tactics to meet marketing objectives. In doing this, IMC builds and reinforces
mutually profitable relationships with customers and other important stakeholders and generates
synergy by coordinating all elements in the promotional mix into a program that possesses clarity,
consistency, and maximum impact.

Practitioners and academics alike, however, have noted the difficulty of effectively implementing
IMC. Defining exactly what IMC is has been difficult. For example, merely coordinating messages
so that speaking "with one clear voice" in all promotional efforts does not fully capture the meaning
of IMC. Also, changing the organization to accommaodate the integrated approach has challenged
the command and control structure of many organizations. However, studies suggest that IMC is
viewed by a vast majority of marketing executives as having the greatest potential impact on their
company's marketing strategies, more so than the economy, pricing, and globalization.

3adyeTHO-3K3aMeHAIMOHHbIE MATEPHAJIBI IJIsl IPOMEKYTOYHOM aTTecTanuu (3a4yer)
1 Advertisement. Its types, aims and structural elements.
2 Model of advertising communication and tasks of advertisement.
3 Types of modern English ads.
4.  Phonetic peculiarities of English ads.
5. Lexical means of English ads.
6 Syntactic peculiarities of English ads.
7 Types of advertising communications.
8 The instruments of ad communications.
9.  Integrated ad communications.
10. Product marketing
11. Account-based marketing
12. Marketing communication
13. Marketing strategy
14. Marketing management
15. Advertisement as the main means of marketing communications nowadays
16. Socio-psychological factors of advertisement
17. PR in ad communications
18. Ad communications. Its types, aims and structural elements.
19. Branding — the main instrument in marketing communications
20. Direct marketing — the means of marketing communications
21. Advantages and disadvantages of advertisement in modern society
22. PR communication vs Ad communications
23. Basic principles of printed ads
24. Image vs Branding
25. Copywriting
26. PR techniques and PR campaigns vs Ad communication
27. Creativity vs Ad communication
28. Ad communication and the Internet
29. Ad communication and Business
30. The role of Ad communications in Media
31. Ad communications in the world of “Big Business”
32.  Ad communications and Ad campaigns
33. Media writing and Ads



34. Ad communications in Politics
35. Ad communications: the future prospects

Kpurtepuu oueHuBaHus M0 324€Ty:

«3aumenoy»: BpICTaBIsAETCS CTYAEHTY, €CIIM OH IIIyOOKO U IPOYHO YCBOMJI IPOTPAMMHBII
MaTepHual, UCYEPIBIBAIOIIE, IIOCIEI0BATENIBHO, YETKO U JIOTHYECKH CTPOMHO €ro U3JIaraer, yMeeT
TECHO YBSI3BIBAaTh TEOPHIO C NPAKTUKOH, CBOOOJHO CHpaBIAETCS C 3aJadyaMH, BOIPOCAMH U
JpYT'MMH BUJAMH IPUMEHEHUS 3HaHUM, IPUYEM HE 3aTPYIHAETCS ¢ OTBETOM IIPU BUIJOU3MEHEHUN
3a/laHui, UCIIOJIb3YET B OTBETE MaTepuall Pa3jIMYHOM JUTEpaTyphl, IPAaBUIBHO OOOCHOBBIBAET
IPUHATOC HECTAaHAApPTHOE pELICHUE, BIAINCET pPa3HOCTOPOHHMMM HAaBbIKAMH M IIpUEMaMU
BBITOJIHEHUS TPAKTHUYECKUX 3a71a4 10 (POPMHUPOBAHUIO OOIIETTPOPECCHOHATBHBIX KOMIIETEHIIHH.

«He 3aumeno»: BpICTAaBISIETCS CTYIEHTY, KOTOPBIM HE 3HACT 3HAYUTEIBHOM 4YacTH
IPOrpaMMHOI0 MaTepuaia, HEyBEPEHHO OTBEYAET, JIOIYCKAeT CEepbE3Hble OLIMOKH, HE MMEET
NPECTaBICHUN TI0 METO/IUKE BBIMOJIHEHUS IPAKTUYECKON PaOOTHI.

OneHouHBIE CpencTBA Ui HMHBAJIMIOB W JIMIl C OTPAHUYCHHBIMH BO3MOKHOCTSIMHU
3JI0POBbSI BEIOMPAIOTCS C YUETOM UX WHAWBUAYAIBHBIX IICUXO(DU3NISCKIX OCOOCHHOCTEH.

— IpY He0OXOMMOCTH HHBAIM/IAM H JIUIAM C OTPaHUYEHHBIMU BO3MOKHOCTSIMH 37I0POBbSI
NPEJOCTABIISACTCS TOMIOJHUTEILHOE BPEMS JIJIsl IOJATOTOBKU OTBETA HA SK3aMEHE;

— IIpH TPOBENICHUH TPOLEAYPHI OIICHUBAHUS PE3YyIbTATOB 00yUSHHsSI MHBAIMAOB H JIUIL C
OTrPaHUYCHHBIMU BO3MOXXHOCTSIMH 3I0POBBS TIPEAYCMATPUBACTCS UCIIOIB30BAHUE TEXHHUECKUX
CpeACTB, HEOOXOIMMBIX UM B CBSI3U C X WHAUBUIYAIBHBIMUA 0OCOOCHHOCTSIMH;

— IIpU HEOOXOAUMOCTH JIJIsl O0YYArOIIUXCS ¢ OTPAHUYCHHBIMH BO3MOXKHOCTSIMH 37I0POBbSI
U WMHBAIWAOB TPOIEAypa OICHUBAHUS PE3YJIbTaTOB OOYYEHHUS TIO JUCHUIUIMHE MOXET
MPOBOJIUTHCS B HECKOJIBKO ATAIIOB.

[Iponienypa oneHMBaHUsI Pe3yJIbTAaTOB OOyYCHHS WHBAIWAOB M JIUI] C OTpaHUYCHHBIMHU
BO3MOXKHOCTSIMH  3JIOPOBbSI 10 JTUCHHUIUIMHE (MOJIYJIIO) MpEIyCMaTpUBaeT IPEIOCTABICHUE
uHpopManuu B QopMmax, aJaNTHPOBAHHBIX K OrPAHUYCHHSIM WX 3J0POBbS M BOCIIPHUSATHUS
uHpopMmanuu:

JUist i1 ¢ HApyIIEHUSIMHA 3PSHHS

— B IieyaTHOU popme yBeTHMUEHHBIM HIpUPTOM,

— B (popMe 2IIEKTPOHHOTO TOKYMEHTA.

J17i U1 ¢ HApYIICHUSMHU CITyXa:

— B TIe4aTHOM opme,

— B (hopMe 2IIEKTPOHHOTO JOKYMEHTA.

Jliist T ¢ HapyIIEHUSIMH OTIOPHO-/IBUTATEIBHOTO ammapaTra:

— B I1e4aTHOM (opme,

— B (hopMe 2IIEKTPOHHOTO TOKYMEHTA.

JlaHHBIN TepeueHb MOXET ObITh KOHKPETH3MPOBAaH B 3aBUCUMOCTH OT KOHTHHIEHTA
o0ydJaronuxcs.

5. IlepeuyeHb yueOHOIi JIMTEPATyPbl, HHPOPMALMOHHBIX PECYPCOB M TEXHOJIOT Hii
5.1. YueOnas auteparypa
1. Awnrmmiickuii si3bik s rymanutapues (B1-B2). English for Humanities : yueonoe
noco6ue s By3oB / O. H. Croruuena, A. B. Bakynes, I'. A. I1aBnoBckas, E. M. MykoBHUKOBa. —
Mockga : U3nmatenberBo HOpaiit, 2021. — 206 c. — (Bricuree oopaszoBanue). — ISBN 978-5-534-
08016-2. — Tekct : AIIEKTPOHHBIN Il ObC Opaiit [caiit]. —
URL.: https://urait.ru/bcode/474641 (nata oopamenus: 26.05.2021).
2. JKunbenoga, O. H. CBsi3u ¢ 001IeCTBEHHOCTHIO | yueOHOe Tocobue st By30B / O.
H. Xunenosa, . M. CunsieBa, 1. A. XKuieo. — Mocksa : U3narensctBo FOpaiit, 2020. — 337
c. — (Beicmee oopazoBanue). — ISBN 978-5-9916-9890-0. — Tekcr : anexrponnsiii // DB5C KOpait



[caiiT]. — URL: https://urait.ru/bcode/451046 (nata oopamenus: 04.06.2021).

3. CwmmumpnoBa, H. B. Anrmuiickuii si3eik st MenemkepoB (B1-B2) : yueOnuk s
By3oB / H. B. CmupnoBa, A. B. Cokosnopa, 0. A. Jlyrnac. — Mocksa : U3natensctBo FOpaiiT,
2020. — 185 c. — (Beicmiee obpazoBanue). — ISBN 978-5-534-08395-8. — Tekcr : snekTpoHHbIii //
OBC IOpaiit [caiit]. — URL: https://urait.ru/bcode/455833 (nata oOpamienus: 26.05.2021).

4. UYwmkwmnesa, JI. C. AHrmiickuii sS3bIK IS MyOnuuHbIX BhICTyIUIeHHH (B1-B2).
English for Public Speaking : yue6noe nocooue mist By3oB / JI. C. UnkuneBa. — 2-e u3.1., UCIIP. U
norn. — Mocksa : WznarensctBo IOpaiit, 2022. — 167 c.— (Bricmiee oOpazoBaHue). —
ISBN 978-5-534-08043-8. — Tekcr : anektponHnsiii // OOpaszoBarenbHas miardpopma KOpaidt
[caitr]. — URL.: https://urait.ru/bcode/490415 (narta obpamenus: 14.10.2022).

5.2. Ilepuoauyeckas Jureparypa
1. Basel nanubix komnanuu «Mct Brero» http://dlib.eastview.com
2. Dnexrponnas 6ubimoreka GREBENNIKON.RU https://grebennikon.ru/

5.3. UHTepHeT-pecypchl, B TOM 4HCJe COBpeMeHHble TpodeccHOHATbHBbIE 0a3bl
JAHHBIX U MH(OPMAIMOHHBbIE CTIPABOYHbIE CHCTEMbI

Inekmponno-ouodauomeunvie cucmemst (I6C):

1. 9BC «Jlaub» http://e.lanbook.com/ OO0 «3BC JIAHb» Kourpakt Ne
1011/2022/4 ot 01 nexadps 2022 r.

2. 9OBC «YHuBepcuTeTckasi 0mbamorexka oniaaim» Www.biblioclub.ru 00O
«InpexkT-Menuna» Jorosop Ne 1011/2022/3 ot 05 nexadps 2022 r.
3. OIl «Opaiir https://urait.ru/ 00O DjaexTpoHHoe U3aaTeabcTBO «HOpaiiT»

Jorosop Ne 1011/2022/2 ot 29 nosops 2022 r.

4. 9BC «BOOK.ru» https://www.book.ru OO0 «KnoPyc meaua» /loroBop Ne
1011/2022/9 ot 06 nexadops 2022 r.

5. 9BC «ZNANIUM» www.znanium.comOOO «3HAHUYM» Jlorosop Ne
1011/2022/5 ot 30 Hosiops 2022 1.

Ilpogheccuonanvhuie 6azvt Oannvlx

1. Scopus http://www.scopus.com/

2. ScienceDirect https://www.sciencedirect.com/

3. Kypuansl nznareancra Wiley https://onlinelibrary.wiley.com/

4. Hayunas s1exTponnas o6udamorexa (HIB) http://www.elibrary.ru/

5. ITotHOTEKCTOBBIC APXUBBI BEeAYIIMX 3aNaJAHBIX HAYYHBIX 3SKYPHAJIOB Ha
Poccuiickoii miiargopme Hayunbix :xypuaios HOMKOH http://archive.neicon.ru

6. HauuonanbHass  Jj1eKTpoOHHass  OuOamoTeka  (IocTyn K DIEKTPOHHOM
oubnmoteke auccepraimii Poccuiickoit rocymapersenton oudmunoreku (PT'B) https://rusneb.ru/

7. Ipe3unentckas o6udanorexa um. b.H. Eabuuna https://www.prlib.ru/

8. Ba3za nannbix CSD KeMOpHAKCKOr0 HeHTPa KPUCTALIOrPadpuIecKHX JaHHbIX
(CCDC) https://www.ccdc.cam.ac.uk/structures/

9. Springer Journals: https://link.springer.com/

10. Springer Journals Archive: https://link.springer.com/

11. Nature Journals: https://www.nature.com/

12. Springer Nature Protocols and Methods:
https://experiments.springernature.com/sources/springer-protocols

13. Springer Materials: http://materials.springer.com/

14. Nano Database: https://nano.nature.com/

15. Springer eBooks (i.e. 2020 eBook collections): https://link.springer.com/

16. "Jlekropuym TB" http://www.lektorium.tv/

17. YHuBepcurerckas HH(popMaNOHHAA cHCTEeMA POCCHUA

http://uisrussia.msu.ru



http://dlib.eastview.com/
https://grebennikon.ru/
http://e.lanbook.com/
http://www.biblioclub.ru/
https://urait.ru/
http://www.book.ru/
https://znanium.com/
http://www.scopus.com/
https://www.sciencedirect.com/
https://onlinelibrary.wiley.com/
http://www.elibrary.ru/
http://www.elibrary.ru/
http://archive.neicon.ru/
https://rusneb.ru/
https://rusneb.ru/
https://www.prlib.ru/
https://www.prlib.ru/
https://www.ccdc.cam.ac.uk/structures/
https://www.ccdc.cam.ac.uk/structures/
https://www.ccdc.cam.ac.uk/structures/
https://link.springer.com/
https://link.springer.com/
https://www.nature.com/siteindex/index.html
https://experiments.springernature.com/sources/springer-protocols
http://materials.springer.com/
https://nano.nature.com/
https://link.springer.com/
http://www.lektorium.tv/
http://uisrussia.msu.ru/

Hngpopmayuonnsie cnpagounsvie cucmemol
1. KoncyabTant Ilaroc - cnpaBoyHas mpaBoBas cHCTeMa (IOCTYI MO JOKATbHOU
CEeTH C KOMITBIOTEPOB OMOIHMOTEKN)

Pecypcul c60600n020 docmyna

1. KuoepJlenunka http://cyberleninka.ru/;

2. AMepuKaHCKasi NaTeHTHas 6a3a qaHHBIX hitp://www.uspto.gov/patft/

3. MuHuCcTEepCTBO HAyKM UM Bbicmiero oopaszoBanusi Poccuiickoit ®enepamun
https://www.minobrnauki.gov.ru/;

4, ®denepanabHblii moptau "Poccuiickoe oopazoanue' http://www.edu.ru/;

5. NudopmanuonHas cucrema "EquHoe OKHO JocTyna K o0pa3oBaTesibHbIM
pecypcam" http://window.edu.ru/;

6. Ennnas kosexkuusi nugpoBhIX o0pa3oBaTebHBIX pecypcoB http://school-
collection.edu.ru/ .

7. IMpoekt TocynapcTBEeHHOr0 HHCTHTYTa pycckoro si3bika umenu A.C.
Iymxkuna "O6pa3oBanue Ha pycckom' https://pushkininstitute.ru/;

8. CnpaBouno-uHpopmManuoHHbIii moprana "Pycckuii s3bik" http://gramota.ru/;

0. Cayx0a TeMaTHYeCKHX TOJKOBBIX cjioBapeii http://www.glossary.ru/;

10. CnoBapu u 3HIUKJI0Ne uu http://dic.academic.ru/;

11. Oo6pa3oBaTebHbIi mopTai "Yueda" http://www.ucheba.com/;

12. 3akononpoekT "0O0 06pa3onamm B Poccuiickoit ®enepanuun'. Bonpocsl n

orBeTnl http://xn--273--84d1f.xn--plai/voprosy i otvety

Coocmeennvle IneKmponHvle o0pazosamenbHvle U UHOOPMAYUOHHBIE pecypCbl
Kyol'Y

1. JIEKTPOHHbI KATaJIOr Hayuynoi OnoIMoTEeKH KyoI'yY
http://megapro.kubsu.ru/MegaPro/Web

2. DJIeKTPOHHAas OoubmoTexka TPYAOB YYEHBIX Kyol'Y
http://megapro.kubsu.ru/MegaPro/UserEntry? Action=ToDb&idb=6

3. Cpena MoayJbHOro AMHaMu4eckoro ooydenus http://moodle.kubsu.ru

4. ba3a y4eOHBIX IUIaHOB, y4e0HO-METOAMYECKHX KOMILICKCOB, MyOJMKAHI U
kondepenmmii http://infoneeds.kubsu.ru/

5. buoanorexka wuHpoOpManuMOHHBIX pecypcoB Kadeapbl HHPOPMANMOHHBIX
odpa3zoBaTebHbIX TexHoJormii http://mschool.kubsu.ru;

6. daexTponHblii apxus 1okymenToB Ky6I'Y http://docspace.kubsu.ru/

7. DJIeKTPOHHBbIE o00pa3oBaTelibHbIe pecypchl Kadeapbl HH(POPMALNHOHHBIX

CHCTEeM M TexHoJIoruii B oOpasoBannu KyO0I'Y m Hay4yHO-MeTOOAMYECKOro :KypHaJa
"INKOJIBHBIE I'OAbI" http://icdau.kubsu.ru/

6. MeTonnueckne ykasaHus 1Jis1 00y4aroLIUXCs 110 0CBOCHHUIO I CUMIIIMHBI (MOLYJIs1)

W3yuenne nuctumianHbl «PekiaMHble KOMMYHMKAllUM Ha aHIJIMHACKOM  SI3BIKE»
ocymiecTBisiercss B (Qopme y4yeOHBIX 3aHATHI TOJ  PYKOBOACTBOM  IpPOQeccopcKo-
IPEenoJIaBaTeIbCKOro CcocTaBa KadeApbl M CaMOCTOATENBbHOM MOJATOTOBKH OOYYaroIIUXCS.
OCHOBHBIMU BHMJIaMU YY€OHBIX 3aHATUH 1O H3YYEHHMIO JAHHOW JUCHMIUIUHBI SIBISIFOTCS:
JIEKIIMOHHOE 3aHsTHE; KOHCYJbTallUsl TMpernoaaBarens (MHAUBUAYyaldbHas, rpynmnosas). Ilpu
MPOBENCHUN Y4YEOHBIX 3aHATUNA HCIHOJB3YIOTCS JJIEMEHTHl KIIACCHYECKHMX W COBPEMEHHBIX
NEAArorn4ecKuX TEXHOIOTHM.

MeTtoauyeckue yKa3aHus 10 3aHATUSM JIeKIHOHHOI0 THIIA

B Xxone 3aHATHA JIEKIMOHHOIO THIA CTYJEHTaM PEKOMEHJIYEeTCS KOHCIEKTUPOBATh €€
OCHOBHBIE TMOJIOKEHMSI, HE CTOUT IBITAThCS JIOCIOBHO 3alKcaTh BCIO JIEKLHIO, MOCKOJBKY
CKOPOCTb JIEKLIUM HE PacCUMTaHa HAa ayTEHTUYHOE BOCIPOM3BEIEHUE BBICTYIIJICHHUS JIEKTOpPA B
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KOHCIIeKTe. TeM He MeHee, OHa SABJISIETCS IOCTaTOYHOU JIJIsl TOTO, YTOOBI CTYZACHT CMOT HE TOJIBKO
YCBOUTb, HO U 3a)MKCUPOBATh HAa OyMare CyIHOCTb 3aTPOHYTHIX JIEKTOPOM ITPOOJIEM, BEIBOIBI, A
TaKXe y3JI0BbIe MOMEHTHI, Ha KOTOpBIE oOparaercs 0cod0e BHUMaHKE B X0/1€ JeKIU. OCHOBHBIM
CpeACTBOM pabOThI Ha JIEKIIMOHHOM 3aHATHH SBJISIETCS KOHCIIEKTUpoBaHue. KoHcnekTupoBaHue —
IpoIecC MBICICHHON mepepaboTKi U MHCbMEHHOHM (ukcanuu nHpOpMAIMH, B BUJE KPaTKOTO
U3JI0KEHUS1 OCHOBHOTO COZIEPKaHMs, CMbICIIa KAaKOro-1100 TekcTa. Pe3ynpTaT KOHCIEKTHPOBaHUS
— 3aIUCh, [T03BOJISIIOIIASL CTYAEHTY HEMEIJIEHHO WIN Yepe3 HEKOTOPBIN CPOK C HY>KHOM ITOJIHOTOU
BOCCTaHOBUTH MOJIy4eHHYIO MH(popMaluio. KOHCIIEKT B epeBose C JIaTbIHU O3HAYAET «0030p».
[To cymiecTBy, €ro u COCTaBIATh HAAO Kak 0030p, colepKalluii OCHOBHBIC MBICIH TEKCTa 0e3
oApOOHOCTEN U BTOPOCTEIIEHHBIX JeTalleH.

KoHcnekT HocUT MHAMBUyaTU3UPOBAHHBIN XapaKTep: OH pacCUMTaH Ha CaMoro aBTopa U
IIO3TOMY MOXET 0Ka3aThCsl MAIIOMIOHATHBIM U1 IpYTUX. J{J1sl TOro 4TOOB! OCYIECTBIIATH 3TOT B
paboThI, B KaX/10M KOHKPETHOM Cllydyae HEOOXOAMMO I'PaMOTHO PELIUTh CIAEAYIOUIUE 3a/1a4u:

1. CopueHTHpoBaThbCsi B OOLICH KOHLENIMM JIEKIUH (YyMETh ONPEAEIUTh BCTYIJICHHUE,
OCHOBHYIO 4acCTh, 3aKJIIOYECHHUE).

2. VYBUAETb JIOTMKO-CMBICIIOBYIO KaHBY COOOILLIEHMSI, IOHSTh CUCTEMY H3JI0KEHUS
MH(pOpMaLMHU B LIEJIOM, a TAKXKE XOJ Pa3BUTUS KAXKAON OTJEIbHON MBICIH.

3. BBISBUTH «KIIIOUEBBIE» MBICIH, T.€. OCHOBHBIE CMBICIOBBIE BEXM, Ha KOTOpbIE
«HAHHU3aHO» BCE CO/IEPKAHHUE TEKCTA.

4. OnpenenuTs JeTaIU3UPYIOLLYI0 HH(OPMALIHIO.

5. JlakoHnuHO c(OPMYITHPOBATH OCHOBHYIO MH(OPMAIUIO, HE TIEPEHOCS Ha MUCHMO BCE
LIEJIMKOM U JOCJIOBHO.

Omnpenenenus, KOTOpblEe TAeT JEKTOp, CTOMT IO BO3MOKHOCTHM 3aIllUCaTh JIOCIOBHO U
BBIICTIUTH IPYTUM LIBETOM WJIM )K€ TOAUYEPKHYTh. B ciiyyae U310KeHUs JIEKTOPOM X0Ja HAyqHOU
JUCKYCCHU KEJaTeIbHO KPAaTKO 3aKOHCIEKTHPOBATH CYILECTBO BOIPOCA, OCHOBHBIE MO3ULIUU U
(bamMuIuK yyeHbIX, MX oTcTanBarouux. Eciin B 000CHOBaHHE CBOMX BBIBOJOB JIEKTOP MPUBOJIUT
CCBUJIKM Ha CIIPaBOYHHUKHU, CTATUCTUUECKHUE JAHHBIE, HOPMAaTUBHbIE aKThl U Apyrue opuunaiIbHO
OINyOJIMKOBAaHHBIE CBEJCHHS, UMEET CMBICI JIMIIb KPaTKO OTPa3UTh MX CYLIECTBO U YKazaTh
HCTOYHHUK, B KOTOPOM MO>KHO MOJTHOCTBIO TIOYEPIHYTH U3JIaraeMyro HH(POPMAIIHUIO.

Bo BpeMms siek1IMM CTYyJEHTY PEKOMEHAYETCSI UMETh Ha CTOJIaX IOMUMO KOHCIIEKTOB TaKXkKe
nporpaMMy Kypca, KoTopass OyJeT cHocoOCTBOBAaTh pPa3BUTHI0 MHEMOHMYECKON MaMsTH,
BO3HHUKHOBEHUIO aCCOLMALINI MEX]Y BBICTYIIJIEHUEM JIEKTOPA ¥ IIPOTPaMMHBIMU BOIIPOCAMH.

B cnyyae BO3HMKHOBEHUS Y CTYJ€HTA 110 XOY JIEKI[UH BOIIPOCOB, UX CJEIyET 3alucarh U
3a/1aTh B KOHIIE JIEKLIUU B CIIELIMAJILHO OTBEACHHOE JIJISl 3TOTO BPEMS.

[lo oxkoHuyaHuu nexkuuMu (B TOT K€ WJIM Ha CJIEIYIOIIMHA JI€Hb, MOKa €Ile B MaMATH
COXpaHWJIach MHPOPMAIUs) CTyIeHTaM PEKOMEHAyeTCsl J0padoTaTh CBOU KOHCIEKTHI, IPUBECTH
UX B MOPSI0K, JOMOJIHUTh CBEACHUSIMH C YUYE€TOM JIOMOJHUTEIBbHO M3y4YEHHOTO HOPMATHBHOTO,
CIIPAaBOYHOI'O M Hay4yHOro marepuana. KpailiHe jkenaTrenpbHO Ha IOJAX KOHCIEKTa OTMEYaTh HE
TOJIbKO WM3Y4YEHHbIE TOUYKM 3PEHHS YUEHBIX 10 paccMaTpuBaeMoi NpoOjeme, HO U BbIpaxaTh
COIIACHE WJIM HECOTJIaCHE CaMOr0 CTY/IEHTA C 3aKOHCIIEKTUPOBAHHBIMHU MTOJIO)KEHUSMH.

JlexIMOHHOE 3aHATHE MPETHAZHAUCHO JIJIST U3JI0KEHUSI OCOOCHHO BaXKHBIX, MPOOJIEMHBIX,
aKTyaJIbHBIX B COBPEMEHHOM HayKe BOIIPOCOB. JIEKIs, TakKe KaK U CEMUHAPCKOE, IPAKTUYECKOE
3aHsATHE, TPEOYET OT CTYIEHTOB OIpeeIeHHOU MOAroTOBKU. CTyIeHT 00s3aTeIbHO 10JIKEH 3HATh
TEMY NPEICTOSIIEro JIEKIMOHHOTO 3aHATHA W o0ecreduTh cebe HeoOXOAUMBIH ypOBEHb
aKTUBHOTO YydYacTWs: IMOA0OpaTh M O3HAKOMUTHCS, a MPH HEOOXOIMMOCTH HMETh C co00it
PEKOMEHIYEMBIN IPENOJAaBaTEIEM HOPMATUBHBIA MaTepHall, NOBTOPUTH paHee NPOWJEHHBIE
TEMBbI 0 BOIpOCaM, KOTOpble OYyIyT 3aTparuBaThCsl B MPEACTOSIIEH JIEeKIUH, BCIOMHUTH
MaTepuail UHbIX TUCIUILINH.

[Ipumenenne oOTAENbHBIX 00pa3oBaTeNbHBIX TEXHOJOTUH TpedyeT crenuaibHOU
MOATOTOBKH HE TOJIBKO OT MPENOIAaBaTENs], HO M yYaCTBYIOIIUX B 3aHATUSX CTYIAEHTOB. Tak, Ipu
MPOBECHUHN JIEKLUUU-AUCKYCCUU, KOTOpas NpeanojiaraeT pasjejeHue MPUCYTCTBYIOIINUX
CTYACHTOB Ha TpPYIIbl, CTYIEHT JOMKEH OBITh CIOCOOEH BBICKa3aTh CBOIO IO3UIUIO



OTHOCHTEJIbHO BBIIBUHYTHIX MPENoaBaTeieM TOUEeK 3pEeHusl.
MeToanuyeckne peKOMeH AN 10 MOAT0TOBKe pedepaToB, cOOOIIEHUI

[lepBuyHbIE HaBBIKM HAyYHO-HCCIEIOBATEIBCKONW pabOTHl JIOJIKHBI TMPHOOpPETaThCs
CTYAEHTaMHM IIpH HAIIUCAHUU pedepaToB 0 CHEIUATbHON TEMaTHKeE.

[lenp: HAYYUTH CTYIEHTOB CBSA3bIBATH TEOPUIO C MPAKTUKOM, I10JIB30BATHCS JIUTEPATYPOH,
CTAaTUCTUUYECKUMU JaHHBIMU, IPUBUTH YMEHUE MOMYJISIPHO U3JIaraTh CJIOXKHBIE BOIIPOCHI.

Pedeparsl cocTaBngOTCS B COOTBETCTBHM C YKa3aHHBIMH TEMaMd. BbIomHeHHE
pedeparoB npenycMoTpeHo Ha ucTax Gpopmara A 4. OHu caroTcs Ha IPOBEPKY MIPENOo1aBaTellto
B COOTBETCTBHH C YKa3aHHBIM I'PauKOM.

Tpebosanus x pabome. PedeparuBHas paboTa JOKHA BBIABUTH YIUTYOJICHHBIC 3HAHUS
CTYACHTOB IO TOH WJIM MHOHM TeMe AUCIUILIMHBL. B paboTe J0IKHO MPOSIBUTHCS YMEHHE paboTaTh
c sutepaTypoil. CTyaeHT 00s13aH U3y4uTh U UCII0JIb30BaTh B CBOCH paboTe He MeHee 2—3 KHUT U
1-2 nepuoanvecKkux UCTOYHUKA JIUTEPATYPHI.

Odgopmnenue peghepama:

1. Pedepar momkeH UMETh CIEAYIOUIYIO CTPYKTYpPY: a) TUiaH; 0) MU3JI0KEHHE OCHOBHOTO
COJIEpKAHUS TEMBI; C) CIIUCOK UCIIOJIb30BAaHHOM JIUTEPATYPHI.

2. O6muii 00bEM — 5—7 c. OCHOBHOT'O TEKCTA.

3. Ilepen HanucaHueM JOJKEH ObITh COCTABIIEH IJIaH PabOThl, KOTOPbI OOBIYHO BKIHOYAET
2-3 Bompoca. [Inan He cnenyeT W3JIMIIHE NETaTU3UPOBaTh, B HEM NEPEUUCISIFOTCS OCHOBHBIE,
LIEHTPaJIbHbIE BOIIPOCHI TEMBI.

4. B mpouecce HanucaHusi pabOThI CTYIEHT UMEET IIPaBo 00paTUTHCA 32 KOHCYJIbTallMeN K
IpernoJiaBaTesto Kapeapsl.

5. B ocHOBHOW wyactu paboOTHl OONBIIOE BHUMAHHE CIEAYET YACTUTh TITyOOKOMY
TEOPETUYECKOMY OCBELIEHUIO OCHOBHBIX BOIPOCOB TEMbI, NPABHIILHO YBS3aTh TEOPETUYECKUE
MIOJIOKEHHS C TIPAKTHKOW, KOHKPETHBIM (DaKTUYECKUM U IH(DPOBBIM MaTEPUAIIOM.

6. B pedepare 00s13aTeIbHO OTpaXkaeTcsi UCIIOJIb30BaHHAs! IUTEPATypa, KOTOpast sIBIISETCS
3aBeplIaloIIel YacTbio padOTHI.

7. Ocoboe BHMMaHUE cieayeT yaenuTh opopmieHnto. Ha TUTYIbHOM JUCTe HEO0OX0AUMO
yKa3aThb Ha3BaHHWE By3a, Ha3BaHUE Kadeapsl, TeMy, TPYIIly, CBOIO (aMHIUI0 ¥ HHUIUAIBL,
bamunuio HayuHOro pyKkoBoauTess. Ha cienyromeM Jincte NpuBOAUTCS IUIaH paboThI.

8. Ilpu 3amute pedepara BoicTaBiseTcs AUPphepeHINpOBaHHAs OIICHKA.

9. PedepaT, HEe COOTBETCTBYIOUIMH TPeOOBAaHUAM, MPEAbSBIAEMBbIM K JAHHOMY BHIY
paboThI, BO3BpAIAeTCs HA JOPAOOTKY.

KayectBo pedepara oleHUBaeTCs MO TOMY, HACKOJIBKO IOJHO PACKpPBITO COAEp)KaHUE
TEMBI, HWCIOJB30BAaHbl IEPBOMCTOYHUKH, JIOTHYHOE W  TIOCIIEAOBATENIFHOE H3JIOKEHUE.
OrneHuBaeTcst ¥ NPAaBUIBHOCTD 110A00pa OCHOBHOM U JIOMOJHUTEIBHOM JTUTEpaTyphl (CCBUIKM 110
npaBmiaM: (aMIIINU 1 HHUIHAIB aBTOPOB, HA3BaHWE KHUTH, MECTO M3IaHUs, H31aTEIILCTBO, TOJT
U3JJaHNs, CTPAHMILIA).

Pedepar momken oTpaxkaTh TOUKY 3peHHS aBTOpa Ha JAaHHYIO TPOOIeMy.

ITonroToBka cooOlIeHUs MpeACTaBIeT co00i pa3paboTKy U NMpecTaBlIeHNe HEOOIBIIOro
110 00bEMY YCTHOTO COOOIIEHHMSI U1 O3BYUYMBaHUs Ha 3aHATUN ceMHUHapcKoro tumna. Coodiaemast
uHpOpMallMsg HOCUT XapakTep YTOYHEHHUS WM O0OOIIEHHs, HEeceT HOBHU3HY, OTpa)kaer
COBPEMEHHBII B3TJISA]] 10 OMPECIICHHBIM MPOOIeMaM.

Coo0b1ieHne oTanyaeTcs OT I0KI0B U pedepaToB HE TOIBKO 00beMOM HH(pOpMAIUU, HO
U € XapakTepoM — COOOIIEHHS JOTOJHSIOT HW3y4aeMbldi BOMpPOC (HAaKTUIECKUMHU WA
CTaTUCTHUECKUMH MarepuagamMu. Bo3MOXHO MHCbMEHHOE O(QOpMIICHHE 3a/JaHUsl, OHO MOXET
BKITIOYATh DJIEMEHTHI HATJISTHOCTH (MJUTIOCTPAIINH, IEMOHCTPAIIHIO).

PernameHT BpeMeHH Ha 03BYYMBAaHUE COOOIIEHUS — A0 5 MUH.

B ocBOCHMW MUCHMITIMHBI WHBAIMIAMU H JIMIIAMH C OTPAHWYCHHBIMH BO3MOKHOCTSIMHU
30pOBbsl OOJIBIIOE 3HAYEHHWE MMEET WHIMBHIyajbHas ydyeOHas paboTa (KOHCYJIbTAllMHM) —
JIOTIOJTHUTEIIFHOE pa3bsICHEHNE YIeOHOTO MaTepHara.

MeToanyecKkue peKOMeHIALUM 10 CAMOCTOATEIbHOI padoTe CTYy1eHTOB



CamocrosrenbHas paboTa - IIaHupyemas yueOHas, yaeOHO-ucCle10BaTeNbCKasi, HayYHO-
UcclieoBaTeIbCcKas padoTa CTYACHTOB, BHIIOIHIEMasl BO BHEAYAUTOPHOE (ayJUTOPHOE) BpEMsI IO
3aJJaHUI0 ¥ TIPU METOJMYECKOM PYKOBOJCTBE IperojaBaTelisi, Ho 0e3 ero HermocpeiICTBEHHOTO
y4yacTus (IIpU YaCTUYHOM HENOCPEICTBEHHOM Y4acTHH MPEenoJaBaTesisl, OCTaBIAIOIIEM BEAYIIYIO
pOJIb 32 pabOTOMN CTY/IEHTOB).

Iesnbto caMOCTOATENBHOW PabOThl CTYACHTOB SBISETCS OBJIAJCHUE (PYHAAMEHTAIbHBIMU
3HAHUSMH, TPOPECCHOHATBHBIMA YMEHHUSIMHA M HABBIKAMU JIEATEIBHOCTH MO TMPOQHIIIO, OMBITOM
TBOPYECKOH, HCCIIEOBATENIbCKOM  fesTenbHOCcTH. CaMmocrosTenbHas paboTa  CTYIEHTOB
CIIOCOOCTBYET pa3BUTHIO CaMOCTOSATEIBHOCTH, OTBETCTBEHHOCTM M OpPraHM30BaHHOCTH,
TBOPYECKOTI'0 MOAX0/1a K PEIIEHHUI0 Mpo0ieM y4eOHOro U npo(ecCHOHaIbHOTO YPOBHSL.

B mporecce camocTosTeNnbHOM pabOThI CTYACHT NPUOOpETAaeT HaBBIKM CaMOOPTraHU3aIINY,
CaMOKOHTPOJIsI, CAaMOYIIPaBJIEHUs, CaMOPE(IIEKCUU U CTAHOBUTCSI AKTUBHBIM CAMOCTOSITEIIbHBIM
CyOBEKTOM Y4€OHOU JIeATEIHHOCTH.

Buinonnsas camocmosmenvnyio pabomy noo Kowmponem npenooagamens CHyoeHm
0oaxcen.

— OCBOUTb MMHUMYM COJI€pKaHMs, BBIHOCUMBII Ha CAaMOCTOSATENIbHYIO paboTy CTYAECHTOB
U TIPE/JIOKECHHBIN MperoiaBaTelieM B COOTBETCTBHH € ['0CyIapcTBEeHHBIMU 00pa30BaTEIbHBIMU
CTaHJapTaMM BbICLIETO MPO(EeCCHOHAILHOrO0 00pa3oBaHusl.

— IUTAaHUPOBATh CAMOCTOSITENIbHYIO pab0OTy B COOTBETCTBUHU C IPA(PUKOM CaMOCTOSITENIbHOM
paboThl, IPEIOKEHHBIM MPENOAABATEIIEM.

—CaMOCTOSITEIbHYI0 pPabOTy CTYIAEHT [JOJDKEH OCYIIECTBIATh B OpPraHU3alMOHHBIX
dopmax, nperycMOTPEHHBIX Y4eOHBIM IUIAHOM U paboyell IporpaMMoii IperoiaBaTels.

— BBINOJHATH CaMOCTOSITENIbHYI0O pabOTy M OTYHUTHIBATBCA IO €€ pe3yibTaraM B
COOTBETCTBUM C Ipa)MKOM MpEeACTaBICHUS PE3ylbTaTOB, BUJAMHU U CPOKAMHU OTYETHOCTH IO
CaMOCTOSITENIbHOI paboTe CTYAEHTOB.

CMYOeHm MOdHCen.:

CBEpX MpPEMJIOKEHHOTO IpenoaaBaresneM (Ipu 0O0OCHOBAaHUU U COIJIACOBAHMM C HUM) U
MHUHMMYMa 00513aTeIbHOT0 conepkanus, onpenensemoro @I'OC BO:

— CaMOCTOSITEJILHO OIPENEATh YPOBEHD (TIyOMHY) IpOopabOTKHU COAepKaHHUs MaTepraa;
— mpeajaraTh JOINOJHUTEIbHBIE TEMbl M BOINPOCHl JJS CaMOCTOATENBbHOM HpPOpabdOTKU; — B
paMkax o61iero rpaduka BhITIOTHEHUS CAMOCTOSTEIFHON pabOTHI MIpeaiaraTh

00OCHOBAHHBIM MHJIUBUAYAJIbHBIN I'pauK BBIIOJHEHHUS M OTYETHOCTH IO PE3ysbTaTaM
CaMOCTOSITENIbHOM paboThI;

— IpeJiaraTh CBOM BapUaHThl OPraHU3alMOHHBIX (JOPM CaMOCTOATENbHOM padoThI;

—HCIIOJIb30BaTh [UIsI CaMOCTOSITENIbHOM pabOThl METOAMYECKHE NocoOus, yueOHbIe
nocoOusi, pa3paboTKU CBEPX MPEII0KEHHOTO MPEToiaBaTesIeM MepeyHs;

— UCIOJIb30BaTh HE TOJILKO KOHTPOJIb, HO U CAMOKOHTPOJIb PE3YJIbTATOB CAMOCTOATEIHHON
paboThl B COOTBETCTBUM C METOJAMH CAMOKOHTPOJIS, MPEUIOKEHHBIMU ITpernojaBaTeieM WIn
BbIOpaHHBIMU CaMOCTOSITENIBHO.

CamocrosarenbHass pa0oTa CTYJEHTOB JOJDKHA OKa3blBaTh BaXKHOE BIIMSHUE Ha
dbopMupoBaHHE JIMYHOCTH  OyIylIEro  CHEUHMATUCTa, OHAa IUIAHUPYETCS  CTYIEHTOM
camMocCTOsATeNbHO. KaKplit CTYJIEHT caMOCTOSITENIbHO ONPEENseT PeXUM CBOEH paboThl U Mepy
TpyZJa, 3aTpauylMBacMoOro Ha OBJAJIEHHE YYEOHBIM COJEp)KaHHEM IO Kaxaoil aucuuruivHe. OH
BBITOJIHSICT BHEAYJUTOPHYIO paboTy MO JIMYHOMY MHIMBUAYAIbHOMY IUIaHY, B 3aBUCUMOCTH OT
€r0 MOATOTOBKH, BPEMEHH U JIPYTUX YCIOBHIA.

B ocBoeHHMH TUCHMITIMHBI MHBAIWIAAMU M JIMIAMH C OTPAHUYEHHBIMH BO3MO>KHOCTSIMHU
3JI0pOBbsl OOJBIIOE 3HAUEHHWE HMEET WHIUBUIyaldbHass ydeOHas palboTa (KOHCYJIbTAIlMHM) —
JIOTIOJTHUTEIbHOE pa3bsiCHEHNE Y4eOHOro Marepuara.

WupuBuayanbHble KOHCYNBTAlMM IO TPEIMETY SBISIOTCS BaXKHBIM  (PaKTOPOM,
CHOCOOCTBYIOIIMM MHIMBUAYAIN3aUU OOyUEHHs U YCTaHOBIIEHUIO BOCIIMTATEIbHOTO KOHTAKTA
MEXJIy TpernojaBaTeieM W O00yJarollMMCS WHBAJIWJIOM WM JIMIOM C OrpPaHUYEHHBIMU
BO3MO>KHOCTSIMH 3710POBBbS.



7. MaTepuajibHO-TEXHUYECKOe o0ecnevyeHne mo JuCuuIinae (MoayJir)

HaunmenoBanue
CIIELIMAIbHBIX [IOMENIEHUN

OCHAILIEHHOCTD
CHELUAJIBHBIX TOMEIEHUN

[Iepeuenb TMIEH3MOHHOTO
MIPOrpaMMHOTr0 obecreueHus

VY4eOHble ayAUTOpUHN IS
NPOBECHHUS 3aHATHI
JIEKIIMOHHOTO THIIA

(Ayn. 205, 209, 302, 309,
401, 402)

Meb6ens: yueOHast MeOeb
TexHuueckue cpencraa
o0y4eHHs: SKpaH, POEKTOpP,
KOMITbIOTEP (HOYTOYK)

Microsoft Office 20109,
Photoshop, InDesign,
AnTtuupyc Kacniepckuit

VY4yebHble ayIUTOPUH IS
MPOBEJICHUS 3aHATUI
CEMMHApPCKOI'0 THIIA,
IPYIIIOBBIX U
MHIVBUAYAJIbHBIX
KOHCYJIbTAllU}, TEKYILETO
KOHTPOJISL U TPOMEXYTOUYHON
aTTecTaluu

(Ayn. 202, 301, 302, 304,
305, 306, 307, 308, 404, 405,
406, 407, 412)

MebGenb: yueOHas MeOenb
TexHuueckue cpeacTaa
00y4eHHs: IKpaH, MPOCKTOP,
KOMIIbIOTEP (HOYTOYK)

Microsoft Office 2019,
Photoshop, InDesign,
AntuBupyc Kacniepckuit

VY4eOHble ayAUuTOpUU IS
IPOBEICHNUS JIAOOPATOPHBIX
pabor

(Ayn. 301, 307, 308, 400,
406, 407, 410, 412)

Mebens: yueOHast MeOeITb
TexHuueckue cpencTaa
o0y4eHwUsI:

9KpaH, MPOEKTOP, KOMITBIOTED

(HOyTOYK)

Microsoft Office 20109,
Photoshop, InDesign,
AnTtuupyc Kacniepckuit

JUis  caMocToATENbHOW  paboThl  OOy4aromMXcs  NPEAYCMOTPEHBbI  ITOMEIIEHHUS,
YKOMIUIEKTOBAaHHbIE CHEIHATU3UPOBAHHON MeOesblo, OCHAIIEHHbIE KOMIIBIOTEPHONH TEXHUKOH ¢
BO3MOXHOCTBIO IIOJKJIOYCHUSA K CCTH ((I/IHTepHeT» 1 o0ecreuyeHHEM A0CTYyIIa B DJICKTPOHHYIO
UH(POPMALMOHHO-00pa30BaTENIbHYIO Cpely YHUBEPCUTETA.

OcHalIeHHOCTh OMEIIEHU I
JUISL CAMOCTOSITEIIbHOMN
paboThl 00yUaAIOIIUXCS

MebGennb: yueOHas MeOennb

HaumeHnoBaHue momenieHuit
JIISI CAMOCTOSITEILHOM
paboThl 00yUaAIOIIUXCS

TTomemenue s

[lepeyeHp NUIIEH3UOHHOTO
MpOrpaMMHOTO o0OecrieueHus

CaMOCTOSITENTLHOUN pabOTHI Kowmrmekr
oOy4Jaroruxcs (YuTaIbHbIA CIIELIMATM3UPOBAHHOMN
3an Hay4yHoi 6MOIHOTEKH) MeOenu: KOMIbIOTepHbBIE
CTOJIBI
Ob6opynoBanue:

KOMIIBIOTEpHAsI TEXHUKA C
MOJIKJIIOYEHUEM K
nH(}OPMAaLIMOHHO-
KOMMYHHUKAIIHOHHON CETH
«HTEpHET» U TOCTYNOM B
3JIEKTPOHHYIO
nH(}OPMAaLIMOHHO-
00pa3oBaTeNbHYIO CPEy
o0OpazoBarenbHON
OpraHu3aluu, BeO-KaMepsbl,
KOMMYHHUKAI[HOHHOE




obopynoBaHue,
o0ecreynBaroIee T0CTy K
CETH MHTEPHET (IIPOBOIHOE
COeMHEHUE U OECIIPOBOIHOE

COCANHCHUC ITO TCXHOJIOI'nn
Wi-Fi)

TTomerenue mis
CaMOCTOSITENIbHOW PabOTHI
obyuaroruxcs (aya. 301,
307, 310, 410, 412)

Meb6Genb: yueOHas MeOenb
Kommnekr
CHelHalIn3upOBaHHON
Me0en: KOMIIBIOTEPHbIE
CTOJIBI

O6opynoBanue:
KOMITBIOTEpPHAs TEXHUKA C
MOJIKITIOYEHUEM K
HH(pOPMaIMOHHO-
KOMMYHHUKAIIMOHHOU CEeTH
«IHTEepHET» U TOCTYIIOM B
ANEKTPOHHYIO
HH(pOPMaIMOHHO-
00pa3oBaTeNbHYIO Cpeay
o0pa3oBaTenbHOI
OopraHu3alu, BeO-KaMephl,
KOMMYHHKAITUOHHOE
obopynoBaHue,
o0ecrneunBaroIee J0CTYI K
CETH UHTEPHET (IIPOBOJIHOE
coeIMHEHNE U OECTIPOBOIHOE
COCIMHEHUE 10 TEXHOJIOTUU

Wi-Fi)

Microsoft Office 2019,
Photoshop, InDesign,
AntuBupyc Kacniepckuit




