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1. Henu u 3a1a4u U3yYeHUs1 TUCHUIINHBI
1.1 Llenb ocBOEHUA AUCLUNANHDI

Lens auctumuinabl «IIpoABUHYTHIN KypC aHTIHICKOTO S3bIKa» (POPMUPOBAHHE U PA3BUTHE
CIOCOOHOCTH OCYIIECTBJISATh BHEHIHEIKOHOMHUYECKYIO JESATEIbHOCTh B YCTHOM M IHCbMEHHOU
dbopMax Ha MHOCTPAHHOM SI3BIKE.

1.2 3apauu AMCHUILIMHBI

- pa3BUBaTh HaBbIK P(HEKTUBHON KOMMYHHKAIMUM B YCTHOW M MHUCbMEHHOH (Qopmax Ha
WHOCTPAHHOM SI3bIKE ISl PELLICHUS ITOCTABIICHHBIX 33/1a4;

- pa3BUBATh YMEHUS IPUMEHITH HOPMbI U TpeOOBaHUS, IPUHSATHIE B CTpaHe(ax) U3y4aeMoro
A3bIKA, P pEATU3AUUHA YCTHOW U MUCbMEHHOM JEI0BOM KOMMYHHKALINU;

- pa3BUBaTh CHOCOOHOCTh OCYIIECTBISATh BHEIIHEIKOHOMHYECKYIO JESTeNbHOCTh Ha
MHOCTPAHHOM SI3bIKE.

1.3. MecTo AMCHHUILINHBI B CTPYKTYpe 00pa30BaTe/IbHON NPOrpaMMblI

Hucunmmna b1.B.09 «IlponBuHyTHI Kypc aHTJIMHCKOTO $3bIKa» OTHOCUTCS K YacTH,
dopmupyeMoii yuacTHUKaMU 00pa30BaTeNIbHbIX OTHOUIEHUH, bioka 1 «/lucuuniaunsl (MoLysn)»
y4eOHOro IJIaHa.

Jucuumnnza «IIpogBUHYTBI Kypc aHIVIMHCKOro s3blka» mpenmnoiaraer 3(QekTuBHOE
NEPBUYHOE OCBOCHME TAaKOW NUCIMIUIMHBI Kak VHOCTpaHHBIN s3BIK HAa ypoBHE He MeHee Bl u
HarpasieHa Ha (popmupoBaHue npodeccuonanbHoil komnerenuu (MIIK-1,6), obecneunBarorieit
CHOCOOHOCTh OCYIIECTBISITh BHEITHEOKOHOMUYECKYIO JEATENBHOCTh B YCTHOH M NMHUCHMEHHOM
(dopmMax Ha HHOCTPAHHOM SI3bIKE JUIS PEILICHHSI TOCTABIEHHBIX 3a/1a4.

1.4. TlepeyeHb NJIAHNPYEMBIX pPe3yJIbTATOB 00y4eHHUsI N0 JUCHHIIJIHHE, COOTHECEHHBIX
¢ IJIAHMPYEeMbIMH pe3yJIbTaTaMM 0CBOEHHUsI 00pa30BaTeIbHON NPOrpPaMMblI

N3yuenne nanHON y4uyeOHOW MMCHMIUIMHBI HAmpaBiIeHO Ha (QopMUpOBaHUE Y
00y4JaroIUXCsl CIEAYIONUX KOMITETESHITHI:

KOI[ W HAUMCHOBAHUC NHAUKATOpPA
JOCTHXXCHHA KOMIICTCHIIMH
MK-1: Crocoben OCYIICCTBJISITb BHCITHCOKOHOMUYCCKYIO ACATCIBHOCTD

PCSYHLTaTH O6y‘leHI/I$I IO JUCHUIIIINHE

HIIK-1.6. KommyHnunmpyer Ha | 3HaeT HOPMBI M TpeOOBaHUS K YCTHOW U

WHOCTPAHHOM  SI3bIK€ JUISl  PELICHUS | TUCbMEHHOW  JIeJIOBOM  KOMMYHUKALIUKA  JJis

IIOCTABJIEHHBIX 3a7ay. OCYILIECTBIIEHUS BHEITHEOKOHOMHYECKON
JIeSITENIbHOCTH.

Ymeer npuMeHsATh U 3()(HEKTUBHO HCIOIB30BaTh
KOMMYHHKAIMIO HA JIEIOBOM MHOCTPAHHOM SI3bIKE
JUISl pELIeHUs] TOCTAaBJIEHHBIX 3aa4

Brnaneer cnocoGHOCTBIO K MOPOKACHUIO YCTHOU U
NUCBbMEHHOM  JIeJIOBOM  KOMMYHMKALUW  JUIs
obecrieueHus BHEITHE3KOHOMHUYECKON
JESITEIBHOCTH.

2. CTpyKTYypa U cofepkaHue JUCHUILITHHBI

2.1. PacnipenesieHue TPyA0€eMKOCTH TUCHUILIMHBI 10 BUAAM PadoThI



OO6mast Tpya0€MKOCTh JUCIUIUIMHBI COCTaBisieT 8 3a4eTHBIX eauHuI] (288 vacoB), ux
pacmpezenieHue Mo BuaaM padboT IPeCTaBICHO B TAOIHIIE
Bunet pabot Bcero ®dopma o0yueHust
4acoB OuHast
5 6 7 8
ceMecTp ceMecTp ceMecTp ceMecTp
(Jacern) (Jacern) (gacer) (dacer)

KonrakTHas paGora, B TOM 4HcJe:
AyauTopHble 3aHATHSA (Bcero):
71a00PaTOPHBIE 3aHATHSA 162 50 50 34 28
HNHuas koHTaKkTHas padora:
KoHTpoIb caMOCTOSITENbHON paboThI i i i i i
(KCP)
IIpomexxyrounas arrecranus (MKP) 0,9 0,2 0,2 0,2 0,3
CamocrosiTeJibHasi padoTa, B TOM 98.4 218 218 378 17
qucie:
CaMOCTOSITeNIbHOE U3YyUCHUE PA3/ICIIOB,
CaMOIIOJITOTOBKA (TIpopaboTKa U
MOBTOPEHHE MaTepHaia yueOHUKOB U 58,4 11,8 11,8 27,8 7
y4eOHBIX TOCOOHA, TOATOTOBKA K
71a00paTOPHBIM 3aHATHIM U T.J1.)
[ToaroroBka k TekyniemMy KOHTPOJIIO 40 10 10 10 10
Konrtpoisb:
[ToaroroBka k 3K3amMeHy 26.7 - B _ 26.7
Oobmas gac. 288 72 72 72 72
TPYA0eMKOCTh B TOM YHCJIe

KOHTAKTHast 162,9 50,2 50,2 34,2 28,3

padora

3a4. e]1 8 2 2 2 2

2.2. Conep:xaHue TUCHMILINHBI

Pacnpenenenue BugoB y4eOHOM paOOTHI U UX TPYJOEMKOCTH MO pa3zesiaM JUCIUILIHHBL.
Paznensl guctumuinael, uzydaemsie B 5 cemectpe (ODO)

KonuuectBo yacos

A Bueayaut
Ne HaumeHnoBanwue paznenos (Tem) yIutTopHas opHasi
Bcero pabora
pabora
JI 113 JIP CPC
1. |UNIT 1. Brand Management 18 12,5 55
2. |UNIT 2. Human Resources 18 12,5 55
3. |UNIT 3. Marketing Sportswear 18 12,5 55
4.  |UNIT 4. Marketing Ethics 17,8 12,5 5,3
HUTOI'O no pasoenram Oucyuniurvl 71,8 50 21,8
KonTtpons camocrosrensroit padbotsr (KCP) -
IIpomexxyrounas arrecranus (MKP) 0,2
IToaroToBka K NpOMEXYTOUYHOMY KOHTPOJIO -
OO6mast TpyJ0€MKOCTh IO JUCIIUILTHHE 72

Pazpensr quctuminHel, nzydaeMele B 6 cemectpe (ODO)




KomnaecTBo gacoB

A Breaynur
Ne HammeHnoBanwme pazaenos (Tem) y/utropHas OpHast
Bcero pabota
pabora
JI 113 JIP CPC
1. UNIT 5. Pan-European Advertising 18 12,5 5,5
2. UNIT 6. Meetings 18 12,5 5,5
3. UNIT 7. Negotiations 18 12,5 5,5
4. UNIT 8. Presentations 17,8 12,5 5,3
UTOI'O no pasdenam oucyuniurl 71,8 50 21,8
Konrpoiss camocrositensHo# pabotsl (KCP) -
IIpomexyrounas arrectranus (MKP) 0,2
[ToaroroBka K NPOMEXYTOYHOMY KOHTPOJIIO -
OO61mas TpyJ0€MKOCTh MO JUCIUILTUHE 72

Paznensl quctuminnsl, uzydaemsie B / cemectpe (ODO)

KommaecTBo yacoB

A Breaynut
Ne HanmeHoBaHUe pa3ziesioB (TeM) YAHTOPHAA opHast
Bcero paboTa
paboTa
J1 113 JIP CPC
1. UNIT 9. A country’s economy 18 9 9,4
2. UNIT 10. Mergers and takeovers 18 9 9,4
3. UNIT 11. The consumer society 18 8 9,4
4. UNIT 12. Commodity markets 17,8 8 9,6
HUTOI'O no pasoenam oucyuniunvl 71,8 34 37,8
Kontpos camoctosTensHoN paboTs! (KCP) -
ITpomesxyrounas arrecrarys (MKP) 0,2
[ToaroroBka K MPOMEKYTOYHOMY KOHTPOJIIO -
OO61mmas TpyJ0€MKOCTh IO JUCIUILTHHE 72
Paznensr muctmmnael, nzydaemelie B 8 cemectpe (ODPO)
KomnngectBo yacos
Bueayaut
Ne HanmeHoBanwme paznaenos (Tem) AyauTopHas OpH};}{
Bcero pabora
pabora
JI 113 JIP CPC
1. UNIT 13. Company finance 18 7 4,2
2. UNIT 14. Bankruptcy and receivership 18 7 4,2
3. UNIT 15. Stocks, shares and investment 18 7 4,2
4 UNIT 16. Exchange and interest rates 17,7 7 4.4
HUTOI'O no pasoenram Oucyuniurvl 71,7 28 17
KonTtpons camocrosrensroi padotsr (KCP) -
ITpomexytounas arrecrauus (MKP) 0,3
IToaroToBKa K MPOMEKYTOUHOMY KOHTPOJTIO 26,7
OO6mas TpyJ0eMKOCTh IO JUCIUILTHHE 72

2.3. Copep:xanue pa3iejioB IMCUUIJIMHBI:

2.3.1. 3aHATHSA JEKIIHOHHOI0 THIIA

B cooTBeTCcTBHH C y‘IC6HBIM TJIaHOM JICKIIMOHHBIC 3aHATHA HC NPCAYCMOTPCHEI.

2.3.2 3aHATHA CEMHHAPCKOro THNA (J1a0opaTopHbIe padoThI)




HaumenoBanue pasgena
(Temer)

Temartuka 3aHsTHII/PabOT

<DopMa TEKYIIETO0 KOHTPOJIA

UNIT 1.

Brand Management

IIpakTuueckoe 3ajaHue

3anaHue Ha epeBOa

IloaroroBka u npe3eHTanys JOKIaLa
3agaHue ¢ pa3BEpHYTHIM OTBETOM
KoMMyHUKaTHBHAS CUTyalus

UNIT 2.

Human Resources

[IpakTuueckoe 3ajaHue

3amanue Ha IepeBos

[MonroToBka U mMpe3eHTAINS JOKIIAAa
3amaHue ¢ pa3BepPHYTHIM OTBETOM
KomMMmyHUKaTHBHAS CHUTyanus

UNIT 3.

Marketing Sportswear

[IpakTHueckoe 3ananue

3aiaHue Ha MepeBo

[ToaroroBka u npe3eHTanus JoKIaaa
3amaHue c pa3BEpPHYTHIM OTBETOM
KomMMyHUKaTHBHAS CUTyalus

UNIT 4.

Marketing Ethics

IIpakTuueckoe 3ajaHue

3amaHue Ha MepeBo

[loaroroBka u npe3eHTanus JOKIaaa
3amaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHMKaTHBHAas cUTyalust

UNIT 5.

Pan-European Advertising

[IpakTuueckoe 3ajaHue

3ajaHue Ha ePEBOJ

[loaroroBka u mpe3eHTanus JOKIaaa
3amaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHHUKaTHUBHAS CUTYyaIHsI

UNIT 6.

Meetings

IIpakTuueckoe 3ajaHue

3amaHne Ha MepeBo

[MoaroroBka u npe3eHTaNNs TOKIa1a
3amaHue C pa3BEpPHYTHIM OTBETOM
KoMMyHHKaTHBHAS CUTyanus

UNIT 7.

Negotiations

IIpakTuueckoe 3ajaHue

3aaHue Ha IEPEBOJ

IMoxaroroBka u npeseHTanus J0KJIaaa
3aaHue C pa3BEPHYTHIM OTBETOM
KomMmyHuKaTHBHAS cUTyanus

UNIT 8.

Presentations

[TpakTHyeckoe 3aJaHue

3ajaHue Ha IEPEBOA

[ToaroToBKa M Npe3eHTalus A0KIaaa
3amanue C pa3BepPHYTHIM OTBETOM
KoMMyHMKaTUBHAs cUTyalust

UNIT 9.

A country’s economy

[IpakTrueckoe 3agaHue

3amaHne Ha MepeBo

[MoaroroBka u Npe3eHTalus T0KIa1a
3amanue C pa3BepPHYTHIM OTBETOM
KoMMyHMKaTUBHAs cUTyalus

10.

UNIT 10.

Mergers and takeovers

[IpakTrueckoe 3agaHue

3ajaHue Ha epeBo

[ToaroroBka u npe3eHTalus JOKIaaa
3aiaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHMKaTHBHAs cUTyalust

11.

UNIT 11.

The consumer society

[IpakTuueckoe 3ajaHue

3ajaHue Ha epeBo

[ToaroroBka u mpe3eHTAHS JOKIaIa
3amaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHUKaTHBHAS CUTYAaITHs

12.

UNIT 12.

Commaodity markets

[IpakTrueckoe 3ananue

3amaHne Ha MepeBo.

[ToaroroBka u mpe3eHTAIHS JOKIAIa
3amaHue ¢ pa3BepHYTHIM OTBETOM




KOMMyHI/IKaTI/IBHaﬂ CUTyalus

13.

UNIT 13. Company finance [TpakTHyeckoe 3anaHue

3a;[aH1/Ie Ha 1IiepeBoOJ

[loaroroBka u npe3eHTanus JOKIaaa
3amaHue ¢ pa3BEepPHYTHIM OTBETOM
KoMMyHMKaTHBHAs cUTyalust

14.

UNIT 14. Bankruptcy and receivership [MpakTHyeckoe 3aaaHie

3amanue Ha IepeBos

[loaroroBka u npe3eHTanus JoKjIanga
3amaHue ¢ pa3BEepPHYTHIM OTBETOM
KOMMyHI/IKaTI/IBHaSI CUTYyalust

15

UNIT 15. Stocks, shares and investment  |[IpakTudeckoe 3aaHue

3a;[aH1/1e Ha 1iepeBoOJ

HOI[I"OTOBKa " Ipe3CHTalU JOKIaaa
3amaHue ¢ pa3BEpPHYTHIM OTBETOM
KomMMyHUKaTHBHAS CUTyalus

16

UNIT 16 Exchange and interest rates [MpakTHyeckoe 3aaaHie

3amaHue Ha MepeBo

[MoaroToBKa 1 Mpe3eHTanus JOKIaaa
3ajanue ¢ pa3BepHYTHIM OTBETOM
KoMMyHHKAaTHBHAs CUTYaLus

2.3.4. IlpumepHasi TeMaTHKA KyPCOBBIX padoT (IPOEKTOB)
B cootBeTcTBHY € YUEOHBIM IJIAHOM KYpPCOBBIE PA0OTHI (IIPOEKTHI) HE MPEAYCMOTPEHBI.

2.4 TlepeyeHb y4eOHO-METOUYECKOTO ODecTeYeHHUsl IJIsi CAMOCTONATENLHON PaGoThI

00y4YaIIUXCS 10 JUCHHUILIMHE (MOYJII0)

No Bunx CPC [Tepedensb yueOHO-METOUUECKOTO 00ECTICUSHHSI TUCITUTUIMHBI 10
BBINOJIHEHHUIO CAMOCTOSTENIEHON PabOTHI

1. | CamocrosiTensHOE Meroanueckue yka3aHus 10 OpraHU3alUU CaMOCTOATEIBHON
U3YyYEHHUE pa3enoB, | paboTel mo aucuuiiuHe «IIpoaBUHYTHI Kypc aHTIUICKOro
CaMOIIOATOTOBKA S3bIKa», YTBEpPXKJICHHbIE Kadenpol aHTIMICKON (QHUI0I0rHH,
(mpopaboTka u npotokox Ne 10 ot 27.04.2021 r.
[IOBTOPEHHUE
Marepuana

yu4eOHUKOB U
y4eOHBIX TTOCOOUH,
MOJITOTOBKA K
71a00paTOPHBIM
3aHATHSM U T.J.)

y‘-IC6HO-MeTO,Z[I/I‘-ICCKI/IC MaTcepuaibl JIA CaMOCTOSTEIbHOMI pa6OTBI 06yqa101111/1xc;1 us3

YHUCIIa MHBAJIUIOB M JIUI] C OTPAHUYCHHBIMH BO3MOKHOCTSIMHU 3710poBbsi (OB3) mpenocraBnsroTcs
B (hopMax, aanTHPOBAHHBIX K OTPAHUYEHHSIM HX 37JOPOBBS M BOCIIPHUSTHS HH(DOpMAIIHHN:

J171st TUTT ¢ HApYIICHUSIMH 3PEHHS:

— B I1€4aTHOW (hopMe YBEIUYEHHBIM HIPUPTOM,
— B (popMe 2IIEKTPOHHOTO TOKYMEHTA,

— B (popme ayamnodaiina.

JInst AL ¢ HapyIeHUs MM CITyXa:

— B Ie4aTHoi (opme,

— B (hopMe 2IIEKTPOHHOT O TOKYMEHTA.

JUnist a1 ¢ HapyIIEHUSIMH OTIOPHO-/IBUTATEIBHOTO amnmapaTra:
— B IIeYaTHOM (opme,

— B (popMe 2NIEKTPOHHOTO TOKYMEHTA,

— B (hopme ayauodaiina.



JlaHHBIN TepedeHb MOXET OBITh KOHKPETU3MPOBAH B 3aBUCUMOCTH OT KOHTHHTEHTA
oOyJaronuxcs.

3. OOpa3oBaTe/jibHbIe TEXHOJOIMH, INPHMeHsieMble NPH OCBOCHUH IUCHHMILIUHBI
(Mmomyuis)

OOpa3oBarenbHble TEXHOJOIMM, MCIIOJIb3yeMble B IIpOLIECCe peaau3aluu Kypca
WMHocTpaHHBIN S3bIK HANpaBJIeHbl HA aKTMBHU3AIMIO MMO3HABATEIBHOMN NEATEIFHOCTH CTYIIEHTOB,
pasBUTHE COCOOOB MPOIYKTUBHOM NEATEIBbHOCTH, PACLIIMPEHHE CTpaTernil o0ydaromuxcs npu
pabore ¢ HMHPOPMALMOHHBIMU TEKCTAMH, CTUMYJIHPOBAHHWE KPUTHYECKOTO U TBOPYECKOTO
NOJX0/1a K pEIIEHUI0 Y4eOHBIX 3a7ad U MOJEIUPOBAHUIO NMPO(ECCHOHAIBHONW NEeSTEIbHOCTH,
AKTUBU3AIMS COTPYIHUYECTBA, pPA3BUTHE YMEHHUI pabOTaTh B KOMaHIE.

IIpu ocBOCHMM AMCLUIUIMHBI IPUMEHSIOTCS CIEAYIoLIe 00pa30BaTe/IbHbIE TEXHOJIOIHHU:

1) duddepenuupoBannoe oOyueHHe — opraHu3anus 00pa3oBaTENBHOrO Ipolecca Ha
OCHOBE y4yeTa UHIUBUIYaJIbHO-TUIIOJIOIMYECKUX OCOOCHHOCTEH 00Yy4aroluXcs U BapUuaTUBHOIO
MOCTPOCHHS Y4eOHOTO Tpolecca B BBIACICHHBIX TIpymmax. Peamusyercs myreM BKIIOYEHHUS B
y4eOHBIH Mpouece 3aJJaHui Pa3IMuHOrO YPOBHS CIOKHOCTHU (pErpOyKTUBHBIM, IPOABUHYTHIMH,
TBOpueckuid). Ilpum wucnonp3oBanuu audQepeHINPOBAHHOTO IMOAX0JA HCIONB3YEeTCS METO[
MaJIbIX TPYIII, METO IPOEKTOB.

2) MuTepakTuBHOE 00YUYEHHE KaK CIIOCOO OpraHu3aiii yaeOHOro mpolecca, mpyu KOToOpom
CTYACHTBl U IpernojaBaTeslb aKTHUBHO B3aUMOJCHCTBYIOT Apyr ¢ ApyroM. Kaxaplii ydacTHHK
B3aMMOJICHCTBHS BHOCHT CBOH BKJIaJ, B XOJ€ pPaOOTHI MPOUCXOAUT OOMEH HAESIMH, 3HAHHSIMHU,
BbIpabOTKa COBMECTHBIX CIIOCOOOB neicTBUs. MHTepakTHBHOE O0ydyeHHUE peau3yercss B XoJie
(GpoHTaNbHOM, TIpynmoBod u mnapHOM paboTbl. I[Ipu3HaKM MHTEPAKTUBHOTO OOYYEHHUS:
KOM(OpPTHas IICUX0JI0rnyeckas aTMocdepa 3aHsITUi, TO3BOJISAIONIAs CTY/IEHTY YyBCTBOBAaTh CBOIO
MHTEJUIEKTYaJbHYIO0 COCTOSTEIBHOCTD, NCHXOJOTHUECKYI0 3allUIIEHHOCTh; CAMOCTOSTEIbHBIN
NOUCK OOYyYaroIMMHUCS BAapUaHTOB pEIICHUS IOCTaBIEHHOW y4yeOHOM 3agauu; HpU 3ITOM
UCKJIIOYaeTCs TOMUHHPOBAHUE KaKOro-1u00 y4JacTHHMKA y4yeOHOro Ipolecca WIM Kakoh-1nbo
U/ied, IPEBOCXOACTBO AKTUBHOCTU O0YYarOIUXCs HaJl aKTUBHOCTBIO NMPEMNOAABATENs, aKTUBHOE
BOCIIPOM3BEJICHHE pPaHEe IMOJNyYSHHBIX TEOPETUYECKUX 3HAHUH B HOBBIX YCIIOBHUSIX, HAJUYWE
00paTHOM CBSI3H.

3) IlpobnemHOe oOyueHHE KaK TEXHOJIOTMs, OCHOBaHHAs Ha CTPYKType Y4eOHOro
npoliecca, IPEINoJaraloiero  paspelleHde  IOCIeI0BaTeIbHO  CO3[JaBaeMbIX  y4eOHBIX
npoOaeMHBIX cuTyanuid. [IpoGieMHas cuTyarus — 0CO3HaHHOE MHTEIUIEKTYalIbHOE 3aTpyIHEHHE,
MOPOXk/1aeMO€ HECOOTBETCTBUEM MEXK/1y UMEIOIIMMUCS 3HAHUSIMU U TEMH, KOTOPbIe HE0O0XO0IUMBI
JUIS PEIICHUs] BO3HMKINEH CUTyaluu. YdeOHas mpoOiieMa HaIrpaBisieT MBICIUTEIBHBIN MOWCK,
npoOyxJaeT HHTepec K uccienoBanuto. [Ipodiema Beipaxkaercs B (hopme MpoOIEeMHOT0 BOIpoca
WJTU TIPOOJIEMHOTO 3aIaHMS.

JUis a1l ¢ OrpaHUMYEHHBIMH BO3MOXKHOCTSIMU 3/10pOBBSI MIPEIYCMOTPEHA OpraHMU3alus
KOHCYJIbTAIH C HCIIOJIb30BAaHHEM DJICKTPOHHOH ITOYTHI.

5. OueHouHble cpeAcTBa ANA TEKYLLEro KOHTPO/NA YCNeBaemMOCTU M MPOMEKYTOUYHOM
aTrecraumm
OreHouHBIE CpelCcTBa NpPEJHA3HAYeHBl Ui KOHTPOJIE M OLEHKH 00pa3oBaTelbHBIX
JOCTHKEHUIN 00y4arolMXCsl, OCBOMBILUX MPOrpaMMy ydeOHOW AuCUMILIUHBI «IIponBUHYTHIN
KYpC aHIJIMHACKOTO S3bIKa.
CTpyKTypa OllEeHOYHBbIX CPECTB AJIs TeKylIeil U MPOMeKYTOYHOH aTTecTaluu

HaumeHnoBaHue OLIEHOYHOTO CPEACTBA
Pesynbrarer 00yueHus Texymuit IIpomexyTounas
KOHTPOJIb aTTecTanus

Ne | Kon n HanMeHOBaHHe
n/n MHANKATOpa




MUMNK-1.6. 3HaeT HOpMBI U I'pammaTHueckue Keiic-3aganue
KoMMyHHITUpYET Ha | TpeOoBaHus K ycTHOU 1 | ympaxueHus Nel - | (cemectp 5)
MHOCTPAHHOM  si3blke | MChMEHHOM JIENOBOM 16 Kelic-3ananue
TSt perenus | KOMMYHHKAIHH JUTs [IpakTuueckoe (ceivleCTp 6)
JIOCTAB/ICHHEIX 3141 OCYLIECTBICHUS 3amanue Nel-16 Ketic-3ananue
BHEIITHEOKOHOMHIECCKOM (cemectp 7)
JESTENBHOCTH. Bompoc 1
9K3aMEHalMOHHOTO
6unera (cemectp 8)
UMK-1.6. YMeeT NIpUMeHATh U KommyHukaruBHas | KommyHHKaTUBHAsS
KommyHumupyer Ha | 2P PeKTUBHO cutyarus Nel-16 cutyarus (ceMecTp
MHOCTPAaHHOM  si3bIKe | MCIONB30BATH 3ajanue Ha 5)
IS pemerus | KOMMYHHKAIUIO Ha nepeBog Nel-16 KommyHukatuBHas
[IOCTARICHHEIX 334, JIeIOBOM HHOCTPAaHHOM cuTyanus (cemectp
SI3BIKE ISl PELICHHS 6)
[TOCTaBIICHHBIX 33/1a4 KommyHukaTtuBHAs
cuTyanus (ceMectp
7
Bompoc 2
HK3aMEHAIMOHHOTO
ounera (cemectp 8)
MUNK-1.6 Brnageer 3anaHue ¢ KomMmyHukaTriBHas
KoMMyHHITUpYET Ha | CTOCOOHOCTBIO K Pa3BepHYTHIM cuTyarus (ceMecTp
MHOCTpaHHOM  si3bIKe | TOPOXKICHHUIO yCTHOW 1 | oTBetoM Nel-16 5)
s pelenus NHUCHbMEHHOHU JIEJI0BOM Iloaroroska u KommyHnukaruBHas
[OCTAB/IHHbIX 38/, KOMMYHHUKAIIAN IS IIpe3eHTAIHS cuTyarus (ceMecTp
oOecrieueHust nokiaga Nel-16 6)
BHEIITHEOKOHOMHUECKON KoMMyHMKaTUBHAS
JESTeTLHOCTH. cuTyarus (ceMecTp
7)
Bomnpoc 3
9K3aMEHaIMOHHOTO
ounera (cemectp 8)

TunoBbie KOHTPOJIbHDBIC 3aJaHUA UJIX MHBIC MaTePHUAJIbI, HGOﬁXOIlI/IMBIe AJIsA

OLICHKH 3HAHUH, YMEHMI, HABBIKOB M (MJIM) ONBITA AeATEIbHOCTH, XapaAKTePHU3YI0LIHX
JTansl (POPMHUPOBAHUSI KOMIIETCHIIHI B polecce OCBOCHHUS 00pa30BaTeIbHOM NPOrpaMMbl

Tunoeoit mecm:
Match each word in the left box with a word in the right box to form common expressions. Then
use these expressions to complete the sentences that follow. (Don’t forget to change the form of
the words!)

stock company commonly annually
make stock specialism institutionary
interesting issued

marketer rate shareholding money share
company exchanging investor shares
profit

A company can raise money on the (1)
and selling shares) in two different ways.
Itcan (2) , or units of its capital, to (3) or the general public. Different types
of (4) or equities are available, but the most common are known as ordinary shares (US
common stock). When an investor buys a share, using the services of a (5) or broker, he or
she becomes a (6) and owns a part of or has a stake in a company. Shareholders can (7)
by receiving dividends, paid as a proportion of a company's (8) , and when the
value of their shares increases.

or stock exchange (a market place for buying



A company can also borrow money from investors by issuing bonds, loans for fixed
periods with fixed (9) .

Securities refers to both shares and bonds. Each year billions of shares and bonds are sold
or traded on the world's major (10)

Kpurepuu oneHku recra

OrieHKa 10 TECTY BBICTABIIACTCS IPOMOPIIMOHAIBLHO JI0JIE MPABUILHBIX OTBETOR:
90-100% — oreHKa «OTIUIHOY

75-89% — o11eHKa «XOPOIIIO»

60-74% — orieHKA «yIOBJICTBOPHUTEIIHHO

MeHee 60% MPaBUIBHBIX OTBETOB — OIICHKA «HEYJIOBJIIETOPUTEIIHHOY

Tunoewie npakmudeckue 3a0aHUA
A. Guess the word by the definition.
1.A well-planned series of actions, that are intended to achieve a particular aim, especially over a
long period of time;
2.Money paid every month, especially directly into a bank, especially to people who work in
offices or professional jobs;
3.The top manager of a company or one of the large departments of a company, who is in charge
of its daily running;
4.Money which is earned in trade or business, especially after paying the costs of producing and
selling goods and services;
5.To use resources or time, especially in large amounts;
B. Translate these word-combinations into English.
1.cOeperaTenbHbIil/ IEMO3UTHBIA CUeT
2.)10CTI/IFHyTB COIJIalICHUA
3.3aMaHUBaTh KIUEHTOB
4.pbIHKH COBITa
5.mouck, Habop HOBBIX COTPYIHUKOB
6.y4eT TPYIOBBIX PECYPCOB
7.,[[6}IT6J'IBHOCTB IO COCTABJICHUIO MAapKU
8.0aHKOBCKUE Olepaluu
9.HepCHeKTI/IBHaﬂ pCeKiiamMa
10. HpaBCTBEHHBIE TPUHIUIIBI YIIPaBICHUS
C. Choose the correct answer.
1. this holiday for ages.
A. We’re looking forward to
B. We’ve been looking forward to
C. We look forward to
D. We’ve looked forward to
2. “Has anybody offered to look after the children?” “ Jo it”.
A.istodo
B. is going to do
C. does
D. will do
3. Walking under a ladder be unlucky.
A. is suppose to
B. should
C. ought to
D. is supposed to



4. The new computer system next month.
A. is being installed by people

. is be installed

C. is being installed

D. is been installed

5. My parents wouldn’t to the party.
A. allow me go
B.
C.
D.

w

allow me to go
allow me going
allow to go

Kpumepuu OUCHKU 6bINOJIHEHUA NPAKMUYECKO20 3a0aHuA

Pa6ota BbInonHEHa MONMHOCTBIO. OMNOKN OTCYTCTBYIOT. BO3MOXKHO Hasn4ue oJJHOM 5
HETOYHOCTHU WJIM OIMCKH, HE ABJISIOLIUXCS CJIEACTBUEM HE3HAHUS WM HETOHUMAHUS
yuebHoro Matepuasa. CTyAeHT IIOKa3all MOJIHbIM 00beM 3HaHUM, yMEHUN B OCBOEHUH
IIPOHJICHHBIX TEM U IPUMEHEHUE UX Ha MPAKTHUKE.

PaGota BbINOIHEHA MOHOCTHIO. JlomyllieHa oHa-BE OIIMOKYU HIIH JIBA-TPH 4
HEeJ0YeTa.

PaGora BbINOIHEHA, HO OMYIIEHBI TPU — MATH OMMOOK 1/ U 0oJiee YeThIpex 3
HEJ0YCTOB.

PaGora BeInoaHeHa He TOTHOCTHIO. JlomyiieHsl rpyObie omnoku (0oiee YeThipex). 2

Pabora BEIMOTHEHA HE CAMOCTOSITENILHO HITM padoTa HE CllaHa.

Tunoeasn KOMMYHUKAMUBHAA cumyauusi
Work in pairs and take it in turns to give a mini-presentation to each other, one on Reebok's Insta-
Pump shoe and one on Puma's Disc System shoe. Each time, the student who is listening to the
presentation should take the role of an interested buyer, asking questions as appropriate. Prepare
for your presentation carefully, using information from the unit. Design any support materials you
feel may be helpful.

Kpumepuu ouenku ¢plnonnenus KOMMyHUKAMUGHOU cumyayuu
JlaH TIOJIHBIN, pa3BEpHYTHIM OTBET Ha MOCTaBJIEHHBII(€) Bompoc(bl), MOKa3aHa 5
COBOKYITHOCTh OCO3HAHHBIX 3HAHHUN 00 0OBEKTE, MPOSBIAIONIASICT B CBOOOTHOM
ONEpUPOBAHUU  TOHATUAMHM, YMEHUM  BBIJEIUTh  CYIIECTBEHHBbIE U
HECYIIECTBEHHBIE €ro TNpPHU3HAKH, MPUYUHHO-CIEACTBEHHBIE CBA3U. OTBET
dbopmynupyeTrcs B COOTBETCTBMHM C HOPMaMU U TpPeOOBAaHUSAMH K YCTHOW W
MUCbMEHHOW J1€T0BOM KOMMYHHUKAILIMH, MPU UCIOIb30BAHUM SI3BIKOBBIX CPEACTB
OTCYTCTBYIOT OIIMOKH, OTBET JIOTHYEH, JIOKa3aTeJIeH, JEMOHCTPUPYET TO3UIUIO
CTYJICHTA.

JlaH TONMHBINA, pa3BepHYTHI OTBET Ha IOCTABJICHHBIN(E) BOIMPOCH], TMOKa3aHa 4
COBOKYITHOCTh OCO3HAaHHBIX 3HAHMK 00 OOBEKTE, JOKA3aTeIbHO PACKPBITHI
OCHOBHBIE€ TOJIOKEHUSI TEMBbI; B OTBETE IPOCIEKUBACTCS UETKas CTPYKTypa,
JIOTUYECKasi TIOCIEI0BAaTEIbHOCTh, OTPAXKAIOMIAsl CYITHOCTh PaCKPHIBAEMBIX
MOHATHA, siBeHNH. OTBET U3JI0KEH B COOTBETCTBUH C HOPMaMH U TPeOOBaHUSIMU
K YCTHOW Y NMTMCbMEHHOM JI€JIOBOM KOMMYHHUKAIIUH, HO JIOIYCKAIOTCS HEKOTOPhIE
HETOYHOCTH B COOIIIOJICHUH HOPM U TpeOOBaHMIA, KOTOpPbIE HE BIUSIOT Ha
CMBICIIOBOE COJIEpKaHUE, PU UCIIOIb30BAHUHU A3BIKOBBIX CPEACTB MPUCYTCTBYIOT
He3HauuTeNnbHble omuoOku (1-3), OTBET B 1EJIOM JIOCTATOYHO JIOTHYEH,
JEMOHCTPHUPYET MO3UIUIO CTY/ICHTA.

JlaH MOJHEIM, HO HEAOCTAaTOYHO MOCJIEAOBATEIbHLIM OTBET Ha IIOCTABJICHHBIN 3
BOIIPOC, HO MPH OTOM IIOKAa3aHO YMEHHE BBIACINUTHh CYIIECTBEHHbIE U
HECYIIECTBEHHBIC NMPU3HAKUA U MPUYMHHO-CIEACTBEHHBIE CBsI3U. OTBET JIOTUYEH.




Ho He Bcerma coOmomar0Tcsi HOPMBI M TPEOOBaHUS K YCTHOW W NMHCHMEHHOM
nenoBoi KoMMyHHKanuu. Jlomymeno 4-7 omuOOK B MCHOJIB30BAHUU S3BIKOBBIX
CPEJICTB.

JlaH HETIOJIHBINA OTBET, MPEICTABISIONIMNA COOON pa3pO3HEHHBIC 3HAHUS IO TEME 2
BOIIPOCa C CYIIECTBEHHBIMU OIIMOKaMu B ompezaeneHusix. lIpucyrcTByror
(bparMeHTapHOCTb, HEJIOTMYHOCTh WU3JOXKeHUs. CTyIeHT HEe OCO3HAeT CBS3b
JTAHHOTO MOHSTHS, SBJICHUS C APYTUMU O0OBEKTaMU JUCHUILIMHBL. OTCYTCTBYIOT
BBIBOJIbI, KOHKpPETH3alUsl U JOKAa3aTEIbHOCTh H3JI0KEHUs. Peub HerpamoTHas.
Homnymeno 6onee 8 ommbok. Hopmbl u TpeboBaHUS K YCTHOH M MUCHBMEHHOMN
JIeTIOBOM KOMMYHMKAIIMK HE COOM0JaroTcsa. JlONMOJHUTENbHBIE U YTOYHSIOLINE
BOIIPOCHI NPENOJaBaTeyii HE MPUBOAAT K KOPPEKUMU OTBETa CTYJEHTa Ha
MOCTABJIEHHBIN BOIPOC.

Tunoeoe 3a0anue na nepegoo

Translate the following sentences.
1.  Hecmotps Ha TO, 4TO IEHHOCTH OPEHIOB OYEBHUIHA, KOMIAHHH IO IPOU3BOJICTBY
HOTPEOUTENHCKUX TOBAPOB YAaCTO IMPEHEOPEraoT CO3JaHUEM U MOAJEPKUBAHUEM UX KalMuTala.
[Tox naBieHEM TOTO, YTOOBI TIOCTUYH OOJBION, HO KPATKOCPOUHOW PUOBUIN B TIPOJIAXKAX,
MHOI'He OpeH/1 MeHeKepbl OeCLIEpEMOHHBI IO OTHOILIEHUIO K MEPCIIEKTUBHON peKiiaMe UX
IPOIYKTOB.
2. Yacto MHOrHe OpeHI-MEHEPKEPhI IPEKPALIAIOT JEeSITEIbHOCTD 110 COCTABICHUIO MapKH,
HaIpuMep peKjamy, B MOJb3y TAKTUKH, OCOOCHHO MPOIBM)KEHHUE 1I€H, HAlIPaBJICHHON Ha
ObICTpOE yBEIMUEHHE PHIHOYHOMN J0JIM KanuTaja.
3. 3amyck B MIPOM3BOACTBO HOBOTO MOTPEOUTEIHCKOTO IPOIYKTa MOKET cTouTh 75-100
MWIIHMOHOB JIOJUIApOB; U JJa’Ke B 3TOM Cllydae MHOTUM He yJaeTcs JOCTHYb 1enu. B To xe
BpEMsI, CTapble JIIOOMMBIE TPOU3BOAUTENN CTAHOBITCS MPAKTUYECKH HEYSI3BUMBIMH.
4.  TlomoOHBIM 00pa3oM, 006 1yMaHHOE pacTsaruBaHue GpadpUIHON MapKu MOXKET HE TOJIBKO
MIOMOYb HOBOMY TPOJIYKTY BBIATH Ha TIEPETIOTHEHHBIN PIHOK, HO MOYKET TaK)K€ TIOBBICUTh
LIEHHOCTbh OCHOBHOI'O OpeH/1a.
5.  HeoxunanHusblil TeneQOHHBIN 3BOHOK, KOT'/1a BaM MpPEUIaratoT «TEIIoe MECTEUYKO» B
Jpyroii ¢pupme, He BCerja npocTasi Cay4aiHOCTb.

Kpumepuu ouenku gpinonnenusn 3a0anusn Ha nepesoo

[lepeBon BBINONIHEH MONHOCTHIO. OMNOKK OTCYTCTBYIOT. BO3MOXKHO Hanune oqHon 5)
HETOYHOCTH WJIM OTIMCKH, HE SBJISIFOIUXCS CJIEACTBUEM HE3HAHUS WIIM HETTOHUMaHUS
yaebHoro marepuaina. CTyIeHT moKa3aj MOJHbBINH 00heM 3HaHHM, YMEHUN B OCBOCHUH
IPOIIEHHBIX TEM U IPUMEHEHHE UX Ha MPaKTHKE.

[IepeBon BBINOIHEH MOJHOCTHIO. JlomyIieHa oiHa-ABe OUIMOKHU WK ABa-TPH 4
HEJI04eTa B IEPEBOJE.

[lepeBo/ BBINOIHEH, HO JOIMYIIEHBI TPU — MATH OIIMOOK U/ WK 0oJiee YeThIpex 3
HEJI0YETOB.

[lepeBon BBINOMHEH HE NOTHOCTHIO. [lonmyiiensl rpyobie omnoku (0osiee 4eThIpex). 2

Pabora BbInoIHEHA HE CAMOCTOSATEIIHHO HIIH pa60Ta HC CaHa.

Tunoeoe 3a0anue c pazeepHymuvim 0meenom
Work with a partner to discuss the following questions:
1.What is the company's main technique for building brand awareness?
2.What is "brand image"?
3.Which brands are you loyal to? Why?
4.What place in the market shelf should brand unit take?
5.What advertisement techniques should be fulfilled to attract customers?
6.How to avoid and control falsification?



KpnTepml OIICHKH BBINMMOJHCHHUSA 3a1aHUS C PA3BEPHYTHBIM OTBETOM

Pa3BepHyTBIli OTBET CTYIEHTa JOJDKEH MPEACTaBIsATh COOON CBSI3HOE, JIOTUYECKH
MOCIIeIOBAaTeIbHOE COOOIICHHE Ha 33aJaHHYI0 TEeMY, IMMOKa3blBaTh €r0 yYMEHUE MPUMCHSITH
oTpesieNieHus], MpaBuja B KOHKPETHBIX CIIydasix.

Kpurepuu onenuBanus:

1) monHOTa ¥ ApryMEHTUPOBAHHOCTH OTBETA;

2) cTeneHb OCO3HAHHOCTH, TOHUMAHUS U3yYEHHOTO;

3) s3pIKOBOE O(DOPMIICHHE OTBETA.

OrueHka «omauyHo» CTYJICHT TOJIHO W3JIaraeT maTrepuasl (0OTBE4aeT Ha BOIPOC), JAeT
OIpeNIeICHUe OCHOBHBIX TOHSTHI; OOHapy)XHBaeT IOHHMaHHE
MaTepuaiga, MOXET OOOCHOBaTh CBOM CYKIEHHUS, IPUMEHUTH
3HaHUS Ha MPAKTHKE, IPUBECTH HEOOXOAUMBIC IPUMEPHI HE TOIBKO
U3 y4eOHHMKA, HO M CAMOCTOSITEIbHO COCTABIICHHBIC, W3Jaraet
MaTepHall MOCICIOBATEIbHO U MPABUIBHO C TOYKH 3PCHHUS HOPM
sA3bIKaA.

OueHka «xopouio» CTYJIEHT JaeT OTBET, yIOBJIECTBOPSIOIIHI TEM k€ TPEOOBaHUSAM, YTO
U JUIS OLEHKHU «OTJIMYHO», HO JOMmycKaeT 1—2 ommuOKu, KOTOpbIe
caM >K€ HUCIpaBJIsIeT, U 1-2 HemodeTa B MOCIEAOBATEIBHOCTH U
SI3BIKOBOM O0(hOPMIICHUH M3JIaraeMoro.

OI_IeHKa CTYACHT O6Hapy71(I/IBaeT NIOHHMMAaHUEe OCHOBHBIX IIOJIOKCHHUH
«yaO6JZ€I’I’I60pMm€JZbH0» JTaHHOM TEMbI, HO H3JIara€T MaTcpuajl HCIIOJIHO MW OOITYCKacT
HCTOYHOCTHU B OIIPCACIICHUN TTOHATHH WIIN Q)OpMYJII/IpOBKC IIpaBUJI;
HEC YMCCT JOCTATOYHO FHY6OKO 1 A0Ka3aTcJIbHO 000CHOBaTh CBOU
CYXKIACHUA U TIPUBECTU CBOU IIPUMCPLBI; H3JIaract MaTcpual
HCMOCJICAOBATCIIBHO MW JOITYCKACT OMUOKH B  SA3BLIKOBOM
O(I)OpMJ'IeHI/II/I n3jaracmMoro.

Orenka CTyIGHT  OOHapy>XMBaeT HEMOHMMaHHEe  OOJbIIeH  YacTH
«KHEYO081Iem8oOpPUMelIbHO» | COOTBETCTBYIOIIETO  BOINpOCa,  JIOMYCKaeT  OMIMOKHM B
(bOpMyYITUPOBKE ONPEACIICHUI U MPABWII, UCKAKAIOIIUE UX CMBICI,
OecropsIoOuHO W HEYBEPEHHO Hu3naraer marepuan. OueHka «2»
OTMEYAeT TaKWe HEIOCTAaTKU B TMOATOTOBKE, KOTOPHIC SIBISIOTCS
CEepPbE3HBIM  MPENSATCTBUEM K  YCIEIIHOMY  OBJIQJICHUIO
MOCJIEAYIOUTUM MaTepHaJIOM.

Tunosoe 3ad0anue na noozomoeky u npezenmauus ooxkiada (Unit 7, Negotiations)
1.What makes a good negotiator: skills, traits of character, personal characteristics
2.Formal and informal business negotiations

3.Stages of negotiations:

3.1 Preparation

3.2 Discussion

3.3 Clarification of goals

3.4 Negotiate towards a Win-Win outcome

3.5 Agreement

3.6 Implementation of a course of action

4.Keys to a successful outcome

5.Preparation and training of a professional negotiator

6.Negotiating strategies

7.Life hacks and hot tips for guaranteed success in negotiations

KpnTepnn OICHKH IMOATOTOBKH H IMPE3CHTALIUM TOKJIAT0B

Kaxx1ip1i1 13 npeasioxKeHHBIX MOKa3aTesield OIEHUBAETCS 110 KPUTEPUSIM




BBIIIOJIHEH — 2 Oaiuia
YAaCTHUYHO BBIIIOJIHCH — 1 63,.]1.]1
He BbINOJHEH — 0 Oayu1oB

IToka3arenn Kpurepuu onieHuBanus
OLIEHKHU

1 Crpykrypa  (KOJIMYECTBO  CIAilIoB  COOTBETCTBYET  COJEPKAaHUIO U
IPOIOJKUTEIBHOCTH BBICTYIIJIEHUS, HAIIPUMEP: JUIl 7-MUHYTHOTO BBICTYIJICHUS
PEKOMEHIyeTCS HCIIONIb30BaTh He Ooniee 10 cnaiiioB, BKIIOYas TUTYIBHBIN CITAT
U CJIaiiJ1 C BBIBOJIAMHM)

2 HarnsanocTs (MILTIOCTpAliMM XOPOILIETO KadecTBa, C YETKHUM H300paKeHHEM,
TEKCT JIETKO YHTAETCs, HANpPUMEp: WCIONB3YIOTCS CpEACTBA HATJISTHOCTH
uH(OpPMAaILIMKU B BHJIE TAOJIUI, CXeM, TPa(UKOB U T. 11.)

3 JuzaitH w HacTpoiika (opopMIIGHUE CIIalJIOB COOTBETCTBYET TeMeE, He
MPEMSTCTBYET BOCHPHITHIO COACPKAHHS, I BCEX CJIAWIOB TPE3CHTAINU
HCIIOJIB3YETCS OJMH U TOT ke mablIoH 0hopMIIeHuS)

4 Conepkanrie (Npe3eHTALMST OTpPaXaeT OCHOBHBIC JTallbl HCCIEIOBAHUS —
npoOJeMy, 1ellb, THIIOTE3Y, XOJl BBIOJHCHUST paOOThI, BBIBOJBI, T.€. COJACPKHT
MOJIHYI0, TOHATHYIO HWHQPOpMAIMI0 TIO0 TeMe JOKJIajga TpH  HaJIW4dud
opdorpaduyeckoil M MyHKTYaI[MOHHON rPaMOTHOCTH)

3) TpeboBaHMs K BBICTYIUICHHIO (BBICTYMAIOMIWN CBOOOIHO BIIAZCET COACPIKaHUEM,
SICHO ¥ TPaMOTHO H3JIaraeT MaTepHall, BBICTYNAIONIIMA CBOOOIHO M KOPPEKTHO
OTBEYAeT Ha BOIPOCHI M 3aMEUYaHUsd ayJUTOPHM, BBICTYIAIOIIHUN TOYHO
YKJIQ/IBIBACTCS B PAMKH PETJIAMEHTA).

3a'leTHO-3K3aMeHaIIHOHH])Ie MaTepuaJabl 1Js l'lpOMe)KyTO'lHOﬁ arTreCranmm (3K3aMeH/3aqu)
5 cemecTp. @opMa NMPOMEKYTOUHOT0 KOHTPOJISI — 3a4eT.
3aueT mpeaycMaTpuBaeT TPOBEPKY ypoBHS chopmupoBaHHOocTH KommereHuuu [IK-1,
obecrieunBaromieii  GOPMHUPOBAHHE CIIOCOOHOCTH  OCYIIECTBIIATh BHEITHEIKOHOMHUYECKYIO
nestenbHOCTh U BXozsmyto B Hee MITK-1.6, MO3BONSIONIYI0 KOMMYHHIIUPOBATh HA HHOCTPAHHOM
SA3BIKE JUJIS1 PCILICHUS ITOCTABJICHHBIX 3a/1a4.

1) 3uaHus HOpM M TPeOOBaHWII K YCTHOH M MHCBMCHHOH JEIOBOM KOMMYHUKAIMH JUIS
OCYILIECTBIIEHUS BHEIIIHEIKOHOMHUYECKOH 1€ATENbHOCTH;

2) YMeHuid TpPUMEHSATh W AI(PPEKTUBHO WCIOIb30BaTh KOMMYHHKAIIMIO Ha JICJIOBOM
MHOCTPAHHOM $I3bIKE JUISl PEILIEHUS TOCTABJIEHHBIX 3a7a4;

3) BnameHust CmoCOOHOCTBIO K  TMOPOKICHHUIO YCTHOM M MHChMEHHOW  JIE€JI0BOM
KOMMYHHKAIUH JIJ1s1 00ecTieueHUs] BHEIIHEIKOHOMUYECKOM J1eATeIbHOCTH.

3aueT BKIIIOYAeT CIeAYIOUINe 3a/1aHus:

1) TecT Ha OLIEHKY 3HAHUS HOPM M TPEOOBAHMUI K YCTHOW M TUCbMEHHOM JIENIOBO KOMMYHUKAIINU
JUTSL OCYIIECTBIICHNS BHEITHEOKOHOMUYECKON JIESATENbHOCTH;

2) KOMMYHHKAaTUBHAsl CHTYallsl, HAlPaBJICHHAs Ha OLEHKY YMEHHH MPUMEHSTH U 3()(HEKTHBHO
MCIIOJIb30BaTh KOMMYHMKAIIMIO Ha JIEJIOBOM MHOCTPAHHOM $I3BIKE ISl PELEHUS! MOCTAaBIEHHBIX
3aja4;

3) mpakTHueckoe 3aJaHHe Ha OIEHKY BIIAJICHUS CIIOCOOHOCTHIO K MOPOXKICHUIO YCTHOH H
NUCbMEHHOMN J€TI0BOI KOMMYHUKAIIUH JUIsE 00ecrieueH s BHEIIHEAKOHOMHUYECKON JEeITEIbHOCTH.

Tecr (5 cemectp)

1. He quiet.
A. ordered us be C. ordered us to be
B. ordered that we’re D. not ordered to be

2. Marta all her money on a new dress.



A. felt not like spending C. didn’t feel like to spend

B. didn’t felt like spending D. didn’t feel like spending

3. To find my way around London, Mike suggested :

A. to buy a guide book C. me to buy a guide book

B. buying a guide book D. that | buying

4. , she quickly crossed the road.

A. Seeing the dog have come towards C. Saw the dog coming towards her
her D. Seeing the dog coming towards her

B. Saw the dog would come towards
her

5. They directed that the building

A. be pulled down C. should be pulled down

B. to be pulled down D. should pull down

6. If they had not rushed Jo to hospital, he .

A. have died C. would have died

B. died D. would had died

7. If you hadn’t been absent from school on Friday, you what you have to do for
your homework.

A would has known C. wouldn’t know

B. would know D. wouldn’t had know

8. She called her remaining relatives together and told them she was leaving.

A. alittle C.afew

B. little D. few

9. I phoned Sarah at home, but

A. there were no answers C. there was no answers

B. there were no answer D. there was no answer

10. “They could have been delayed by the show.” “Yes, they .

A. could had C. could been

B. could D. could have been

Crnrcok KOMMYHHKAaTUBHBIX cuTyaruii (5 cemectp)
Ask for and give opinions
1. There are many companies that we consider successful. Do you agree that we mix up this
notion with popularity? Why (not)?
2. Do you think that the main aim of any enterprise is achieving sales targets? Prove your
answers with some contemporary life facts.
3. Some CEOs may consider profit as the most important result of the performance of a
business, others — managing costs. Do you think any of these approaches may lead to an
outstanding performance? Why (not)?

4. A company that has a good sales result is performing well. Is it enough for a company's
success just to make money?
5. Social policy plays a great role in the performance of any business. Do you agree with this

statement? Prove your answer with examples of some social programmes launched by a company
(local or foreign one).

[Mpaktrueckoe 3ananue (5 cemectp)
A. Read the following text and be ready to summarise the main idea.

Small firms risk financial starvation just as the economy recovers

Just when you thought an upswing was around the corner it seems that smaller firms have
yet to face the worst. Nick Hood, executive chairman of Begbies Global Network, an insolvency
firm, predicts an increase in insolvencies in the second quarter of next year and continuing into



2011. Insolvencies, like unemployment, are a lagging economic indicator. Both rose markedly
after downturns in 1974, 1980 and 1990.

But other factors are exacerbating matters now. One is the lack of competition among
lenders. Foreign institutions, which used to account for about 40% of company lending, have
mostly gone home; domestic players have merged; and the market is dominated by four big banks.
When they do find a willing lender, small firms are paying through the nose. The difference
between the average interest rate on their loans and the central bank’s base rate shrank from April
to July, but increased again in August to 3.5 percentage points, according to the Bank of England.

For small British firms facing a squeeze there are desperately few alternatives to bank
finance. Adam Posen, a member of the Bank of England’s Monetary Policy Committee, lamented
that fact in a speech in October. He drew parallels with Japan in the 1990s, when the central bank
was unable to bypass the banks and get financing through to the wider economy. The same
constraint has been apparent in the Bank of England’s £200 billion programme of quantitative
easing: the bank has found only a few corporate assets to buy with its enormous war-chest, and
has spent most of the money on government bonds. That reveals a “long-term structural problem”
in Britain’s financial markets that could be of “potential harm” as the economy begins to recover,
Mr Posen said.

The Forum of Private Business, which represents over 25,000 small firms, is lobbying for
cuts in tax and social security rates to help small companies at this critical point in the cycle. It
will be hoping for good news in the pre-budget report on December 9th. But so, alas, is everyone
else.

B. According to the text, are the following statements true or false?

Smaller firms are pressed for funds.

Economic inducements are insolvencies and unemployment.

The factor strengthen matters is the lack of competition among lenders.

Domestic institutions, which used to account for about 40% of company lending, have mostly

gone away empty-handed.

The biggest banks control the whole market.

The big banks’ interest rate on the loans is on the same level with the central bank’s base rate.

The firms facing financial strait have few options to bank finance.

Chinese central bank was incapable of getting round the banks and get financing through to

the wider economy.

9. The Bank of England’s £200 billion programme of quantitative easing could be of “potential
harm” to recovering economy.

10. Association of small firms is speaking in support of a proposal to cut tax and social security

rates.
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6 cemecTp. @opMa NMPOMEKYTOYHOT0 KOHTPOJISI — 3a4eT.
3aueT mpemaycMaTpuBaeT TPOBEPKY ypoBHS chopmupoBaHHOocTH KommereHnuu [1K-1,
obecrieunBaromieii  GOPMHUPOBAHKWE CIIOCOOHOCTH OCYIIECTBIATh BHEITHEAKOHOMHUYECKYIO
nesTenbHOCTh U BXozsyo B Hee MITK-1.6, MO3BONSIONIYI0 KOMMYHHIIUPOBATh HA HHOCTPAHHOM
SA3BIKE JJI1 PCILICHUS ITOCTABJICHHBIX 3a/1a4.

1) 3HaHus HOPM W TpeOOBaHMUN K YCTHOW M TMHCBMEHHOW JEJIOBOM KOMMYHHUKAIIUU ISt
OCYIIIECTBJICHUS] BHEIIHEAKOHOMHUYECKOH JEATEIbHOCTH;

2) YMmeHudk TpuMeHSITh W 3()(YEKTHBHO HCIOIB30BaTh KOMMYHHKAIIMIO Ha JIEJIOBOM
WHOCTPAHHOM SI3bIKE ISl pELIEHUS TOCTABJICHHBIX 33/1a4;

3) BrnanmeHust CrHOCOOHOCTBIO K TMOPOXKIACHUIO YCTHOWM M TNHChMEHHOW  JIEJIOBOM
KOMMYHHKAITUH JIJ1s1 00eCTIeueHUs] BHEITHEIKOHOMUYECKOM JIeATETbHOCTH.

3aueT BKIIOYAcT CICAYIOUINE 3aJaHUs:
1) TecT Ha OIIEHKY 3HAHUS HOPM U TpeOOBaHUH K yCTHON M MMCbMEHHOH JIeJIOBON KOMMYHUKALIUU
JUIsL OCYLIECTBIICHUSI BHEITHEOKOHOMUYECKON JESTEIIbHOCTH;



2) KOMMYHHKaTHBHAsl CUTYyallus, HalpaBJIeHHas Ha OLIEHKY YMEHHH NMPUMEHATh U 3((HEKTUBHO
UCIIOJIB30BaTh KOMMYHHMKALUIO Ha J€JI0BOM MHOCTPAHHOM SA3BIKE ISl PEIICHMS MTOCTaBICHHBIX
3az1ay;

3) mpakTH4ecKkoe 3aJjJaHHe Ha OLIEHKY BJAJEHHsI CIIOCOOHOCTbIO K IOPOXKICHHUIO YCTHOH M
NUCHbMEHHOMW JETI0BOM KOMMYHUKAIIUH [T 00€CTIeueHHs BHEIITHEAKOHOMHUYECKON JAEATEIbHOCTH.

Tecr (6 cemectp)
Fill in the gaps using the word-combinations from the text.
(creative and flexibile planning, advertising strategy, public face, advertising message, potential
consumers, market trends, communication media, direct mail, small business, advertising budget)
a) The advertisement need to show the (....) of the company, because its reputation in their client’s
eyes is formed by means of the ads.
b) (...) determine what type of investments to buy and sell.
c) Most people use an e-mail rather frequently, that's why (....) has to be used to achieve
popularity.
d) Consumers usually don't think about (....) aimed at them, they just buy the product they like.
e) Having a vast budget the business is allowed to use (....) as much as possible: TV, radio, the
Internet, etc.

KommyHnukaTuBHbIe cutyaruu (6 cemectp)
Give a 5-minute final presentation according to the following outline:

a) Introduction (State the problem)

b) Arguments “for”
C) Arguments “against”
d) Conclusion

Use the following situations:

1. A company has a factory at the bank of the river. It pays great sums of money
to local authorities for the damage they bring to people who live along the bank. Is
this company environmentally friendly?

2. Think of your region: is there any damage to the environment because of the
dishonest companies?

3. How do you understand the term “green initiative”? What is it aimed at?

4. A business performs the disposal of waste materials with the help of a special
recycling programme. Do you think it is profitable or not?

5. The bigger the company the more responsibility for protecting the planet it
must take. Do you agree? Why(not)?

[MpakTrueckoe 3ananue (6 cemecTp)
Replace the phrases in bold with the modal verb. The meaning should remain the same.
a) The advertisement is permitted to be broadcasted on the radio. — The advertisement
be broadcasted on the radio.
1. have to
2. is allowed to
3. needn’t to
b) There is no necessity to increase the advertising budget. — The advertising budget to
be increased.
1. doesn't need
2. isn’t allowed to
3. can't



c) Is it possible that with the new advertising strategy “Adidas” will beat “Nike”? —
Adidas” beat “Nike” with the new advertising strategy?

1. has to

2. needs to

3. can

d) It is necessary that the company should work hard to preserve brand loyalty of its customers.
- The company work hard to preserve brand loyalty of its customers.

1. hasto

2. is allowed to

3. can

e) The billboard is not permitted to be placed here. — The billboard to be placed here.
1. doesn't have to

2. isn't allowed

3. can't

7 cemecTp. @®opMa MPOMEKYTOUYHOT0 KOHTPOJISL — 3a4eT.
3ader TpeAyCMaTpuBaeT IMPOBEPKY YpoBHS cdopmupoBaHHOCTH KomrereHuun [1K-1,
obOecrieunBaromield  (HOpMHUPOBAHHE CIHOCOOHOCTH  OCYLIECTBISATh BHEIIHEIKOHOMHUYECKYIO
nesTelbHOCTh U BXosiyro B Hee MITK-1.6, O3BOJSIONIYI0 KOMMYHHUIIUPOBATh HA HHOCTPAHHOM
SA3BIKE JI PCIICHUSA ITOCTABJICHHBIX 3a/a4.

1) 3HaHus HOpM M TPeOOBaHWIl K YCTHOM M NMHCHMCHHOW [EIOBOM KOMMYHHKAIIUU IS
OCYILECTBJICHHS BHEITHEIKOHOMUYECKOH NeATEIbHOCTH;

2) YMeHuid TpPUMEHATh W AI(PPEKTUBHO WCIOIb30BaTh KOMMYHUKAIMIO Ha JICJIOBOM
MHOCTPAHHOM $3BIKE JUISl PEIICHUS TOCTABJIEHHBIX 3a7ay;

3) BnameHust CrmoCOOHOCTBIO K  TMOPOKIACHHUIO YCTHOW M NHChMEHHOW  JI€JI0BOM
KOMMYHHMKAIUH JIJIs1 00ecTieueHUs] BHEIIHEAKOHOMUYECKOM 1€ TENbHOCTH.

3aueT BKIIOYAeT CIEAYIOUINE 3a1aHNs:

1) Tect Ha OIIEHKY 3HAaHUSI HOPM U TPeOOBaHUI K YCTHOM M MMCbMEHHOM J1€10BO KOMMYHHKAIUN
JUISL OCYLIECTBIICHNS] BHEITHEAKOHOMUYECKON JESATEIBHOCTH;

2) KOMMYHHMKaTHUBHasl CUTyalusi, HalpaBjeHHasl Ha OL[EHKY YMEHUN MPUMEHSATHh U 3()(HEKTUBHO
MCII0JIb30BaTh KOMMYHMKAIMIO HA JIEJIOBOM MHOCTPAHHOM SI3BIKE JUISl PELLEHUS! MTOCTABIEHHBIX
3az1ay;

3) mpakTH4ecKoe 3aJjaHhe Ha OLIEHKY BJaJ€HHs CIIOCOOHOCTBIO K TOPOKICHHUIO YCTHOH M
MUCHbMEHHOMU JIeIOBOM KOMMYHHKAIUH /7151 00€CTieYeHUsI BHEITHEAKOHOMUYECKOH eI TeTbHOCTH.

Tect (7 cemectp)

Guess the word by the definition.

1. All the people that work in a country, industry, or large organization;

2. A way of dealing with a particular problem, especially a way that has been carefully thought
about;

3. To be successful in a job or in working conditions that some people may find difficult or
unpleasant;

4. Yearly account of all the money coming into a country and all the money going out;

5. Part of the profit of a company paid to its shareholders;

6. Having money in an account (refers either to account owner or to the account itself);

7. Company which is the sole producer/provider of goods/services and therefore can control the
price;

8. The part of the capital of a company which belongs to the owners of the business, represented
by ordinary shares;

9. Buying a company by buying all or most of its shares;

10. Paper which represents payment or part payment for sth.;



Crnrcok KOMMYHHKAaTUBHBIX CHTYyaluii (7 cemectp)
Work with a partner to discuss the following questions:
1. Could you describe the present economic situation in your country?
What factors influence the state of economic development?
Why does the inflation play a significant role in the economic development?
What kinds of inflation do you know and what effects do they produce?
How would you characterize your country’s way of running foreign trade?
What is the present situation with the level of investments to the Russian economy?

SER A

ITpakTryeckoe 3amanue (7 cemectp)
Match each word in the left box with a word in the right box to form common expressions. Then
use these expressions to complete the sentences that follow. (Don’t forget to change the form of
the words!)

mailer empowered strongest economically practice description material consume
organic pay manufacturing production long- processes commitment viability ordering bail
term retailing outlet
Patagonia is an outdoor clothing firm witha (1) to environmental
causes. It sells its products through (2) and by (3) . Patagonia is renowned

for its spectacular catalogs which arefilled with unusual and dramatic photos (all taken by
customers) displaying the clothing in exciting ways. They also contain detailed (4)

which include definitions of materials and explanations of 5) :
The company makes jackets from recycled plastic bottles and produces clothing from
(6) . It offers courses to its employees on nonviolent demonstrations and even (7)
for employees who get arrested. It also donates money to environmental groups and
generally supports efforts that (8) to take action. Patagonia's strategy isn't just to
give away money to good causes but to pioneer new, 9 of sustainability in
business, prove their (10) and persuade other businesses to follow.

Kpurtepun oneHuBanus mo 3aqery

«3aumeHo»: CTYIEHT JIEMOHCTPUPYET 3HAaHUE HOPM U TpeOOBaHMH K YCTHOH H
NUCbMEHHOW JIeTIOBOM KOMMYHHUKALIMU, MPHUHATHIE B CTpaHe(aX) M3ydyaeMoro si3blka M 3HAHUE
A3BIKOBBIX CPEJICTB (TpaMMAaTUYECKUE, JEKCUYECKUE) HEOOXOMUMBIX JUIsl peau3aluy Je0BOU
KOMMYHHKAIMH B YCTHOW M MUCBMEHHOM (popMax Ha HHOCTPAHHOM S3BIKE;

CTYIEHT JEMOHCTPUPYET YMEHHUS NPUMEHSATh HOPMBI U TpeOOBaHUs, MNPHUHATHIE B
cTpaHe(ax) U3y4aeMoro s3bIKa, P pealn3aluu YCTHON U MUCbMEHHOH J1eI0BOM KOMMYHHKAIIUN
Y YMEHHI UCIIOJIb30BATh SI3bIKOBBIE CPECTBA Ul Peau3allii 1eJI0BOH KOMMYHHUKAIIMU B YCTHOM
U MUCbMEHHOH (pOopMax Ha HHOCTPAHHOM SI3BIKE;

CTYINEHT pealu3yeT YCTHYI0 U THCbMEHHYIO JI€JOBOM KOMMYHHUKAIIMM C Y4ETOM
COOITIOJICHHSI HOPM M TpeOOBaHUM, MPUHATHIX B CTpaHe(ax) U3y4aeMoro s3bIKa.

«He 3aumeHo»: CTYJCHT HE JIEMOHCTPUPYET 3HaHWE HOPM U TpeOOBaHUU K YCTHOW U
MUCHbMEHHOW JIeJI0BOMl KOMMYHHUKAlLlMW, MPUHATBIE B CTpaHe(ax) M3y4yaeMoro si3blka M 3HaHUE
SI3BIKOBBIX CPEJICTB (TpaMMaTHYECKHUE, JEKCHYECKHe) HEOOXOANMBIX JUIS peau3aliui JAeTOBOU
KOMMYHHUKAIIMH B YCTHOW U TMCbMEHHON (popMax Ha HHOCTPAHHOM SI3BIKE;

CTYACHT HC JACMOHCTPUPYCT YMCHUSA NPHUMCHATH HOPMbI U Tp860BaHI/I$I, IIPpUHATHIC B
cTpaHe(ax) H3y4aeMoro s3bIKa, TP PEeaTH3aluy YCTHOM U MUChMEHHOH JIETOBOMH KOMMYHHUKAITUU
n YMGHI/If/'I HCITOJIB30BAaTh A3BIKOBLIC CPCACTBA IJIA pCain3dallun I[GHOBOﬁ KOMMYHUKAIIUU B YCTHOI>'I
U IUCbMEHHOH (OpMax Ha HHOCTPAHHOM SI3BIKE;

CTYICHT HE CIOCOOCH pealin30BaTh YCTHYIO M MUCHBMEHHYIO JI€JIOBOH KOMMYHHKAITUU C
y4eTOM COOJIIOICHHS] HOPM U TpeOOBaHUM, TPUHATHIX B cTpaHe(aX) U3y4aeMOTO sI3bIKa.



8 cemecTp. ®opMa NPOMEKYTOUHOT0 KOHTPOJISI — IK3aMeH.
DK3aMeH TMpeaycMaTpuBaeT NPOBEPKY YypoBHS chopMUpoBaHHOCTH KommereHmmn [I1K-1,
obOecneunBaromield  (GOpMHUPOBAHHE CHOCOOHOCTH  OCYLIECTBISATh BHEIIHEIKOHOMHYECKYIO
nesTebHOCTh U BXozsinyo B Hee MITK-1.6, MO3BOJNSIONIYI0 KOMMYHHIIUPOBATh HA HHOCTPAHHOM
SA3BIKE JI1 PCIICHUS ITOCTABJICHHBIX 3a/1a4.
1) 3HaHus HOpM W TPeOOBaHMU K YCTHOW M IHCHMEHHOW CIIOBOM KOMMYHHUKAIIUH IS
OCYIIECTBJICHHUS BHEIIIHEAKOHOMUYECKOU JIeATEIbHOCTH;
2) YMeHuil TpUMEHATh U S(PPEKTUBHO WCIOIb30BaTh KOMMYHUKAIMIO Ha JIEJIOBOM
WHOCTPAHHOM SI3bIKE ISl pEIICHUS TOCTABICHHBIX 33]1a4;
3) Bnamenust CrmocOOHOCTBIO K IMOPOKIACHHIO YCTHOM M NHCBMEHHOH  JIE€JI0BOM
KOMMYHHKAIUH JIJ1s1 0OecTieueHUs] BHEIIIHEIKOHOMUYECKO J1eATeIbHOCTH.

DK3aMeH BKJIIOYAET CIIEeYIOIINE 3aIaHus:
1) TeopeTnveckuii BOMPOC /sl OLCHKHM 3HAHUS HOPM M TPeOOBaHWA K YCTHOW M MHUCHMEHHOMN
JIEJIOBOM KOMMYHUKAIIAH JIJISI OCYIIECTBICHUS BHEITHEAKOHOMHYECKOMN EATEITBHOCTH (DUPMEI;
2) uTeHHe, ePEeBO M TEpPecKa3 ¢ IEMEHTAMH aHaJIM3a TEKCTa B paMKax MpoQhecCHOHATBHOM
TEMAaTUKHU U JUCKYCCHS C DK3aMEHATOPOM;
3) KOMMYHHMKATHBHAs CUTYyalldsi, HAPABJICHHAS HA OLCHKY YMEHHU MPUMEHSTHh U 3()(HEKTHBHO
UCII0JIb30BaTh KOMMYHHMKAIIUIO HA JIEJIOBOM MHOCTPAHHOM SI3BIKE JIJISl PEIICHHS MOCTaBICHHBIX
3ajad.

Cnmcok TeopeTH4eCKHX BONPOCOB HA NMPOBEPKY 3HAHUS HOPM U TPeOOBaHUIl K YCTHOH M
NMCbMEHHON [1eJIOBOMi KOMMYHMKAIMM JUIS OCYLIECTBJICHUS] BHEIIHEIKOHOMHYECKOH
AeATeNbHOCTH (hpUPMBI

Crucok TpaMMAaTHYCCKUX TCM!
OK3aMEHYeMbIi JJ0JKeH OOBSICHUTh Ha PYCCKOM sI3bIKe BBIOPAaHHOE I'paMMaTHYeCKOe sIBJICHHE /
TEMY U MPCAJIOKKUTH HCKOTOPOEC KOJIMYECTBO MPAKTHYCCKUX IIPUMEPOB HA AHTIINHCKOM SI3BIKE JIISL
WJUTFOCTPALIMKM TEOPETUUECKOT0 MaTepHala.

1. Active Voice

2. Causative Form

3. Passive Voice

4. Reported Speech

5. Modal Verbs

6. Conditional Sentences
7. Participle

8. Finite and non-finite verb groups
9. Adjective

10.Adverb

11.Noun

12.Numeral

13.Article

14.Gerund

15.Infinitive

16.Phrasal verbs

IIpumep 3a1aHNs HA YTEHNE U MEPECKa3 € 3JIeMEHTAMH aHAJIN3A TEKCTa B paMKax
Nnpo(deccCuOHATIBLHOH TEMATUKHU U JUCKYCCHS € IK3AaMEHATOPOM



O6mwem tekcra 0,75-1 crpanuiel A4. Yposens ciioknoctu (B2) Upper-Intermediate.
DkoHoMuyeckas Temaruka. opmyaupoBka 3aganus k Tekcry: Study the text. Summarize the
text.

The PR Industry Today
Modern public relations evaluate a product or individuals, public perception through market
research. Once data is collected and challenges are identified, solutions are presented in a
campaign strategy to meet goals. Techniques may vary from campaign to campaign but some
standard tools used are: press releases, press kits, satellite feeds, pod casts, web casts, wire service
distribution of information and internet placement. Others include entertainment product
placement (television, events and celebrity), product launches, press conferences, media seminars,
producing events, speechwriting, establishing partnerships and more is often required. According
to Don Sheelen, "Examples of the knowledge that may be required in the professional practice of
public relations include communication arts, psychology, social psychology, sociology, political
science, economics, and the principles of management and ethics. Technical knowledge and skills
are required for opinion research, public issues analysis, media relations, direct mail, institutional
advertising, publications, film/video productions, special events, speeches, and presentations.”

Although public relations professionals are stereotypically seen as corporate servants, the reality
is that almost any organization that has a stake in how it is portrayed in the public arena employs
at least one PR manager. Large organizations may even have dedicated communications
departments. Government agencies, trade associations, and other non-profit organizations
commonly carry out PR activities.

Public relations is an important management function in any organization. An effective
communication, or public relations, plan for an organization is developed to communicate to an
audience (whether internal or external publics) in such a way the message coincides with
organizational goals and seeks to benefit mutual interests whenever possible.

As industry consolidation becomes more prevalent, many organizations and individuals are
choosing to retain "boutique™ firms as opposed to so-called "global” communications firms. These
smaller firms typically specialize in only a couple of practice areas and thus, often have a greater
understanding of their client's business. And because they deal with certain journalists with greater
frequency, specialty firms often have stronger media contacts in the areas that matter most to their
clients. Added benefits of smaller, specialty firms include more personal attention and
accountability and as well, cost savings. This is not to say that smaller is always better, but there
IS a growing consensus that specialty firms offer more than once considered.

CnHcoK KOMMYHUKATHBHBIX CUTYAlUil JJ OlleHKH YPOBHS ¢()OPMHUPOBAHHOCTH YMEHHS
NPpUMECHATDb H 3(1)(1)6KTI/IBHO HUCMOJb30BATh KOMMYHHMKAIIMIO HAa A€JI0BOM HHOCTPAHHOM
SI3BIKE IJIA PEHICHUSA IMOCTAaBJICHHBIX 3a/1a4.
Crmcok 9K3aMCHAITMOHHLBIX PA3TrOBOPHBIX TEM.

O0BeM YyCTHOTO MOHOJIOTHUYECKOTO BBICKA3bIBAaHUS JIOJDKCH OBITh He MeHbIIe 25 MOJTHOIIEHHBIX
HpCIlJ'IO)KCHI/Iﬁ C COOTBCTCTBYHOIIHUM KYpPCY JICKCHYCCKUM U T'PaMMAaTUUYCCKHUM O(I)OpMJICHI/ICM
(ypoBenb B2). Tlocne BhicKa3biBaHHs 00s3aTeNIbHO 33qar0Tcsi 1-3 BOmpoca K3aMEHyeMOMY Ha
AHTJIMICKOM SI3BIKE 110 TEME BBICKA3LIBAHUS.

1. Brand Management
Human Resources
Marketing Sportswear
Marketing Ethics
Pan-European Advertising
Meetings
Negotiations
Presentations
A country’s economy
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10. Mergers and takeovers
11. The consumer society
12. Commodity markets
13. Company finance
14. Bankruptcy and receivership
15. Stocks, shares and investment
16. Exchange and interest rates
Kpurepun ouneHuBanus pe3yJbTaToB 00y4eHust

Oyenka Kpumepuu oyenusanus no sxzameny
Buicoxuis OYEHKY «OMIUYHO» 3ACIYHCUBAEM cmy?eHm, 0C80UBUIULL  3HAHUS,
5 VMeHUsl, KOMNemeHyuu u meopemuyeckuti mamepuan Oe3 npooenos;
J ?OOZEZZ:O) BLINOTHUBWULL 8Ce 3A0anUs, NPedyCMOmMpeHHble V4eOHbIM HAAHOM HA
8bICOKOM KAYeCmMBeHHOM — YPOGHE, npakmuyeckue — HAGLIKU
npogheccuoHanbHO20 NPUMEHEHUS OCBOEHHBIX 3HAHUU CPOPMUPOBAHDL.
Cpeonuii OYEHKY «XOPOUWLO» 3ACTYACUBAEM CMYOeHN, NPAKMUYECKU NOTHOCMbIO
VposeHb «4» 0CBOUBWULL  3HAHUSA, YMEHUs, KOMHemeHyuu U meopemudeckull
(xopowo) Mamepuan, yueOHvle 3A0aHUSI He OYEHEeHbl MAKCUMANIbHbLIM YUCIOM
0ann08, 8 0CHOBHOM CHOPMUPOBAT NPAKMUYECKUE HABBIKU.
Ilopocoswiii OYEHK)Y «)008IIeME8OPUMENbHOY 3ACIYHCUBAEN. CMYOEHM, YACMUYHO C
VpoBeHb «3» npobenamu  0CBOUSWIUL  3HAHUA,  YMEHUs,  KOMNemeHyuu U
(yooenemsopume | meopemuueckuii Mmamepuan, MHo2ue yuyeOHble 3a0anus aubo He
JIbHO) 8LINOIHUT, TUOO OHU OYEHEeHbL YUCTIOM OALI08 ONUSKUM K MUHUMATIbHOM),
HEeKOmopble NPAKMULEeCKUe Ha6blKU He COOPMUPOBAHDI.
Munumanenoiii | oyenky — «Hey0O08IEMEOPUMENbHOY — 3ACTYHCUBAEM — CMYOeHm,  He
VPOBeHb «2» 0CBOUBWULL  3HAHUS, YMeHUs, KOMNEemeHyuu U meopemudecKuil
(HeyOosnemeopu | mamepuai, yieOHbvle 3a0aHUs He 8bINOIHUL, NPAKMUYECKUe HABLIKU He
MejbHO) chopmuposanbl.

OneHouHble CpeAcTBa JUIsi WMHBAIMAOB M JIMII C OIPAaHUYEHHBIMH BO3MOXKHOCTSIMU
3/10pOBbsI BHIOMPAIOTCS C YIETOM MX UHIUBUAYAIbHBIX ICUXO()U3NUECKUX OCOOCHHOCTEH.

— IpY He0OXOAMMOCTH UHBAIM/IAM M JIUL[AM C OTPaHUYE€HHBIMU BO3MOKHOCTSIMH 37I0POBbS
IIPEIOCTABIISETCS TONOJHUTENBHOE BPEMs JUIsl TIOATOTOBKHM OTBETA HA SK3aMEHE;

— IIpU MPOBEJICHUH MPOLEAYPHI OLICHUBAHUS PE3yIbTaTOB 0O0yUEHHs MHBAJIUAOB U JIUI] C
OTpaHMYEHHBIMU BO3MOXHOCTSIMHU 3/I0pOBbs NPEAYCMATPUBAETCS HUCIIOJIb30BAHUE TEXHUUECKUX
CpeACTB, HEOOXOIUMBIX UM B CBSI3U C UX MHAWBUIAYAIbHBIMUA OCOOEHHOCTSIMY,

— IIpU HEOOXOAUMOCTH JJIsi 00Y4aIOIIUXCsl C OTPAHUUYEHHBIMU BO3MOXHOCTSMHU 3/10POBbS
U MHBAJIWIOB TpOILEAypa OLCHUBAHUS pE3YJIbTaTOB OOyuYeHHs 10 JAUCHUIUIMHE MOXKET
MIPOBOAMTHCS B HECKOJIBKO 3TAIOB.

IIponienypa ornieHMBaHUSI PE3yJIbTaTOB OOy4YEHHMsS MHBAIUIOB U JIUI[ C OrPaHUYCHHBIMU
BO3MOXXHOCTSIMU 37I0POBbSl MO JUCHMUILIMHE (MOAYNIO) MpeaycMaTpuUBaeT MpPeloCTaBlIEHUE
uHpopmanuu B (opMmax, AZANTUPOBAHHBIX K OTPAaHUYEHUSM HUX 3/0pOBbSI M BOCHPUATHUS
uH(popMauu:

Jist a1 ¢ HapyIIEHUSIMH 3pEHHUSL:

— B MieyaTHOM popme yBeIMUEHHBIM HIpUPTOM,

— B (hopMe 2IIEKTPOHHOTO TOKYMEHTA.

JInst AL ¢ HapyIeHUs MM CITyXa:

— B Ie4aTHoi (opme,

— B (hopMe 2IIEKTPOHHOT O JOKYMEHTA.

JUist a1 ¢ HapyIIEHUSIMH OTIOPHO-/IBUTATEIBHOTO amnmapaTra:

— B IIeYaTHOM (opme,

— B (hopMe 2IEKTPOHHOTO TOKYMEHTA.



JlaHHBIN TepeueHb MOXET ObITh KOHKPETU3HPOBAaH B 3aBUCUMOCTH OT KOHTHHTEHTA
oOyJaronuxcs.

5. Ilepeyenb y4eOHOM JJUTEPATYPHI, HHPOPMAITMOHHBIX PECYPCOB M TEXHOJIOTH A

5.1. YueOHasi auTeparypa
1. Proficiency business course: yaeonoe mocobue / H. b. bensik, A. A. [lenroxun, A.
B. 3unbkoBckas, B. B. Karepmuna, H. JI. Mapteinenko; moa o6mi. pea. B. N.
Txopuka ; OkonoM. ¢ak. Kybanckoro roc. yu-ta. - Kpacnonap: Ilpocsemenue-tOr,
20009. - 287 c. - ISBN 9785934912438: 291,00.

5.2. Ilepuoanyeckasi JuTeparypa
1. Dnexrponnas 6nbarmoreka GREBENNIKON.RU https://grebennikon.ru/

5.3. UHTepHeT-pecypcbl, B TOM 4HcJe COBpeMeHHble NpogeccHOHAIbHbIE (a3bl
JAHHBIX U HHGOPMALMOHHBbIE CIIPABOYHBIE CHCTEMBI
DeKTPOHHO-0MOMoTeuHbIe cuctembl (IBC):
. DBC «HOPAWT https://urait.ru/
2. 3BC «YHUBEPCUTETCKAS BUBJIMOTEKA OHJIAMH» www.biblioclub.ru
3. OBC «BOOK.ru» https://www.book.ru
4. 5bC «ZNANIUM.COM>» www.znanium.com
5. OBC «JIAHB» https://e.lanbook.com

[EEN

IIpodeccnonanibHbie 6a3bl JAHHBIX:

1. ScienceDirect www.sciencedirect.com

2. DnextponHas koyekius Oxchopackoro Poccutickoro ®onna

https://ebookcentral.proquest.com/lib/kubanstate/home.action

Pecypcobl cBoGOAHOTO f0CTYyNA:
1. CrnoBapu u >HUMKIONEnNH http://dic.academic.ru/;

CoOcTBeHHbBIE 3JIEKTPOHHBbIE 00pa3oBaTe/ibHbIe U HH(popmanuonHbie pecypebl Kyol'y:
1. Cpena MOAYIBHOTO TUHAMHUYECKOTro 00ydeHus http:/moodle.kubsu.ru

6. MeToanueckue yKkazaHus 1151 00y4al0IMXCs 10 OCBOCHHIO THCHMIIJIMHBI (MOLYJI51)

CamocrosiTenbHast paboTra oO0y4aromuxcs 10 HWHOCTPAHHOMY  SI3BbIKY  SIBJISIETCS
HEOTHhEMJIEMOI COCTaBIIAIONIEH Mpoliecca OCBOEHHUS HpOrpaMMbl OOy4YeHHS HHOCTPAHHOMY
s3b1Ky. CamocTosTeNbHAsT paboTa OXBATHIBAET BCE aCTIEKTHI U3yUeHHsI MHOCTPAHHOTO SI3bIKA M B
3HAYUTEIBHON Mepe ONpeAesieT pe3yIbTaThl U KaUeCTBO OCBOCHUS TUCIMILIMHBI «IHOCTpaHHBIN
s3p1Kk».  CaMmocTosiTennbHas paboTa  SBISETCS CPEIACTBOM  OpTaHW3alliil H  YIPaBJICHUS
CaMOCTOSITENIbHON JIeATEIbHOCTU CTYJEHTOB, KOTOpas 00ecreuynBaeTcss yMEHHEM OCYIECTBIISATh
IUTAHUPOBaHHUE JEATEIBHOCTH, HCKATh pEIICeHHEe TMpOoOJIeMbl WM BOIPOCA, PAMOHAIHHO
OpPraHU30BBIBAaTh CBOE paboyee BpeMsl M MCMOJIb30BaTh HEOOXOAMMBIE JJISl 3TOTO MHCTPYMEHTHI.
CamocrosTenpHas paboTa CTYACHTa CIY)KUT TIOTYYECHUIO HOBBIX 3HAHWH, YHOPSIOYEHHUIO U
YIITYONEHUIO UMEIOIIMXCS 3HaHUH, (POpPMUPOBAHUIO NPO(ECCHOHANTBHBIX HABBIKOB U YMEHHIH.

enu u 3a1aun caMOCTOSATENbHON PabOTHI O0yUYArOITNXCS:

- 3aKpeIvieHHne, yriyOJieHue, pacliupeHrue U CUCTeMaTH3alusl 3HaHUM, MOJTYy4EeHHBIX BO
BpeMs 3aHATHUH;

- CAMOCTOATEJIBHOCTD OBJIAICHUSI HOBBIM YUYEOHBIM MaTepHaIOM;

- (hopMupoOBaHNE YMEHUI U HaBBIKOB CAMOCTOSITEIbHOTO YMCTBEHHOI'O TPYa;

- OBJIAJZICHUE PA3TIMYHBIMU (POPMAMU B3aUMOKOHTPOJISL U CAMOKOHTPOJIS;

- pa3BUTHE CaMOCTOSTEIbHOCTH MBIIIJICHHUS;

- ¢popmupoBaHue yOEKICHHOCTH, BOJEBBIX KaUECTB, CIIOCOOHOCTH K CaMOOPTaHU3AIINH,
TBOPYECTBY.


https://grebennikon.ru/
https://urait.ru/
http://www.biblioclub.ru/
http://www.book.ru/
https://znanium.com/
https://e.lanbook.com/
https://www.sciencedirect.com/
https://ebookcentral.proquest.com/lib/kubanstate/home.action
http://dic.academic.ru/
http://moodle.kubsu.ru/

CamocrosaTenbHas paboTa BKIIOYAET cieayromue Gopmsl padoT:

- IOATOTOBKA K TEKYIIEMY KOHTPOJIIO;

- IOATOTOBKA K JIAOOPATOPHBIM 3aHATHUSAM;

- MOATOTOBKAa JIOMAIHEro 3aJaHusi, BKJIIOYas IOATOTOBKY COOOIICHMI, IOKJIAIOB,
IIPE3EHTALUN U T.I1.;

- mpopaboTKa U MOBTOPEHHUE MaTepualia yueOHUKOB M YUCOHBIX TTOCOOUI;

- CaMOCTOSTEIbHOE U3YUEHUE TEM JUCLUIUINHBI.

Pexomengannu no »¢dekTuBHON paboTe Haa OTIACIbHBIMU AacleKTaMH B paMKax
JUACHUIIUHBI «THOCTpaHHBIN S3BIK»

1. PaOora Hax TEXHUKOHN YTEHUS

Texnuka ureHus oOpa3yeT 3HAUMMBIA KPUTEPUH OIICHKH CTENEHH BIAACHUS SI3BIKOM,
MO3TOMY pa3yMHO paboTaTh HaJ HEH MOCTOSHHO M JOBOAMTH JO COBEplIeHCTBa. s 3Toro
PEKOMEHAYETCSl CUCTEMATUYECKOE YTEHHWE TEKCTOB HA HHOCTPAHHOM SI3bIKE  BCIYX,
MPOCITYIIMBAHUE M MPOCMOTP ayTEeHTHUYHBIX ayAHO- W BHJIEOMATEPUANIOB, Y4aCTHUE B YCTHBIX
dopmax paboOTHl Ha 3aHATHM M OOUICHWE C HOCUTENSIMH s3bIKa (HAIpUMEp, MOCPEACTBOM
HuTepHeT-pecypcoB).

2. Pabota ¢ TekcTom

[Ipu paboTe ¢ TEKCTOM CIEAyeT YUUTHIBATh, YTO CYIIECTBYIOT PA3IUYHbBIC BUJIbI YTCHUS,
KOTOpBIE OIPENEISAIOTCS B 3aBUCUMOCTH OT LI€JIM YTE€HUS U MOCTaBJIEHHbIX 3a7a4. OnpeneneHue
BUJIa YTEHUS MMO3BOJIUT Hanboee 3(h(peKTUBHO OPraHu30BaTh BpeMs U paboTy ¢ TEKCTOM. 3ajaueit
O03HAKOMUTEJILHOTO YTEHUS SIBJISETCS MOHMMAHUE OCHOBHOM JIMHUHU COJAEpP)KAaHUS YUTAEMOTO
TEKCTa M CO3[laHNe KOMILJIEKCHBIX 00pa30B MPOYUTAHHOTO. M3yyaromiee YTeHre HAIpaBlIeHO Ha
TOYHOE U I[IOJIHOE IIOHMMAaHHWE IIPOYUTAHHOIO M €ro KpuTHUeckoe ocmbicieHue. OHO
IperoiiaraeéT yMeHUE IMOJIb30BaThCSl Pa3HBIMH CIOBApsIMH (TOJKOBBIMH, CTPAHOBEIYECKUMHU,
CJIOBapsIMM CMHOHHMMOB, ABYSA3BIYHBIMU). DTOT BUJ YTE€HHUS OOBIYHO HCIOJB3YETCsl IMpU padboTe
Ha/l CTaThsIMHU MO CclenuaJbHOCTH. PaboTas Hajg TakUM TEKCTOM, CIIEAYeT BIYMYHBO U
BHUMAaTEJIbHO MPOYNTATh €r0, OTMEYasi HE3HAKOMbIE BaM CJIOBAa, HAWTH UX 3HAYEHUS B CIIOBape,
BbIOpATh 3HaYEHHUE CJIOBA, MOJXOAIIEE 0 KOHTEKCTY U BBIYYUTh €r0. 3aKOHYMB YTEHUE TEKCTa,
HY>KHO IIPOBEPUTH CBOE IOHUMAaHHE I10 BOIIPOCaM U IPYTUM 3aJaHHsIM, KOTOPbIE HaXOSATCs IoCTe
tekcTa. [IpocMoTpoBoe uteHne — Gerioe, BEIOOPOUHOE YTEHUE TEKCTa Mo Oyiokam Juis Oosee
0IPOOHOT0 O3HAKOMIIEHUS € €r0 IeTasIMU U yacTaMU. OHO HaIIpaBJIEHHO HAa IPUHATHE PEILICHUS
0 €ro JajgbHENIIeM UCTI0Ib30BAHNH, TO €CTh BBIICHEHHE 00J1aCTH, K KOTOPOH OTHOCUTCS TaHHBIN
TEKCT, OCBEIlaeMOM B HEM TeMaTHKe, YCTAaHOBJIEHHWE Kpyra OCHOBHBIX BOIpocoB. Hackoibko
IIOJIHO TOHAT TEKCT NPU IPOCMOTPOBOM YTEHHMHM ONPENEISIETCS TEM, MOMKET JIM YUTAFOIINN
OTBETUTH Ha BOIIPOC, MHTEPECEH JIM €My TEKCT, KaKh€ YacTH TEKCTa MOT'YT OKa3aThCsl HanboJsee
uHpopmaTtuBHEIMU. [ToncKkOBOE YTEHNE MIPEIoNaraeT OBlIaJeHHEe YMEHHEM HaXOUTh B TEKCTE T
3JIEMEHTHI HHPOPMAIINH, KOTOPbIE SBJISIOTCSA 3HAUMMBIMHU J1J151 BHIIOJTHEHUS TOW UJTM MHOM 3a7a4H,
U OpUEHTHPOBAHO, IPEXKAE BCEro, HAa YTEHHWE IMIPECChl M CIEUUAIbHOW JIMUTEPaTypBhl.
AHanuTHueckoe uTeHue — OoJiee CIIOKHBIM BHUJ UTEHUS, OPUEHTUPOBAHHBIM Ha TIIyOOKOe
pacKphITUE COJEpKAHUS TEKCTa M €ro CTPYKTYpbl. BHHUMaHue JOKHO OBITh HamlpaBieHO Ha
JeTaIbHOE BOCIPHUSATHE TEKCTa C aHAJIM30M SI3BIKOBOM (OPMBI, KOTOPBIA MO3BOJIIET OCO3HATH
CTPYKTYpHbIE ~KOMIIOHEHTBl pE€YM, YCTAHaBIMBaTh MX CTPYKTYPHO-CEMAHTHYECKHE U
(GyHKIIMOHAJIbHBIE COOTBETCTBUSI.

3. Pabora ¢ nekcuueckuM MaTepuaioMm

st 5 (HEeKTUBHOTO YCBOCHHS JIEKCHUYECKOTO MaTepHalia M PACIIUPEHUS CIOBAPHOTO
3amaca IIOJIE3HO  HCIIOJIB30BAaTh  CIENYIOIIME YINPAKHEHHS: COCTABJIEHHUE HECIIOKHBIX
MpeJIOKEHNI Ha UHOCTPAHHOM S3BbIKE C MCIOJIb30BAaHUEM HOBBIX CJIOB (YCTHO M HMUCHMEHHO);
MAUCbMEHHBIA TEPEBOJ MPEIIOKEHNUM, COAEPHKAIMX HOBBIE CJIIOBA, HA WHOCTPAHHBIA A3BIK;
COCTaBJICHUE HECJIOKHOTO CBSI3HOTO TEKCTA-CUTYallMU Ha OMPEIETICHHYIO TEMY C MAKCUMAJIbHBIM
HCIIOJIb30BAaHUEM CJIOB, M3YYEHHBIX B paMKaxX JaHHON TEMBI; COCTABJIEHUE CIIMCKA CIIOB U
CJIOBOCOYETAHMM 10 KaKOH-INO0 TeMe (TEKCTY), BHITUCHIBAHUE U3 CIOBAPS JIEKCUUYECKUX €IMHHULL
B X HayalbHOU (opme.



4. PaboTa ¢ TpaMMaTH4EeCKUMHU (OPMAaMU ¥ KOHCTPYKIIMSAMU

Jns  >pQekTuBHOrO yCBOGHUS TpaMMaTH4YecKoil  (OpPMBI WIM  KOHCTPYKIHMH
pPEKOMEH/IyeTCsl BHUMATENIbHOE UTEHUE 3amuceil, TaOauI WiId NpaBuil B yUeOHUKE, U3yUCHHE U
aHaJIM3 PUMEPOB U BBHINOJIHEHNE YIPAKHEHUH Ha KOHKPETHYIO TPAMMATHYECKYIO MOJENb, T. €.
yIpakKHEHHUH, KOTOpble WILITIOCTPUPYET JaHHOe mpaBmiio. Heo6xoaumo oOpamarh BHUMaHuEe Ha
yrmoTpeOyieHHe TpaMMaTHYecKoi (OpMBI HIM KOHCTPYKLMM B OIPEAEICHHOM KOHTEKCTE,
HAXOJUTh MPHUMEPHl UX HCIOJIB30BAaHUS B AYTEHTUYHBIX MCTOYHUKAX M MaKCHUMAaJbHO 4YacTo
NPUMEHATh U3y4aeMyI0 MOJENb NPH TOCTPOCHUU COOCTBEHHOTO YCTHOTO WJIM IMHCBMEHHOTO
BBICKA3bIBAHMUS.

B ocBoeHMH OUCHIUIUIMHBI MHBAIWAAMHU U JIMLAMH C OTPAaHUYEHHBIMH BO3MOYKHOCTSIMH
3I0pOBbsI OOJIBIIOE 3HAYEHHWE HMMEET WHAMBHIyalbHas ydeOHas paboTa (KOHCYJNbTAI[MH) —
JIONOJTHUTEIIbHOE Pa3bsICHEHNE y4EeOHOTO MaTepHaa.

WupuBuayanbHble KOHCYJNBTAllMM IO TPEIMETY SBISIOTCS BaXXHBIM  (haKTOPOM,
CIIOCOOCTBYIOIIMM WHAWBUAYAIH3alUU O0yYCHHUS U YCTAHOBJICHHIO BOCIUTATEILHOTO KOHTAKTa
MEXIy IMpernojaBaTesieM M OO0y4aroIMMCs HMHBAJIUAOM WM JIMIOM C OrpaHUYCHHBIMHU
BO3MOXKHOCTSIMU 37I0POBBSL.

7. MaTepuajibHO-TeXHHYECKOe o0ecrieyeHne 1o JUCIUIInHe (MOAYJII0)

HanmeHoBaHuMe criennanbHBIX OcCHaIIEHHOCTD CIICIUATBHBIX [epedeHp JTULIEH3HOHHOTO
MOMEIICHUI HOMEIICHUH IPOrpaMMHOT0 obecreyeH s
VYueOHbIC ayIUTOpUN it | Mebenb: yaeOHas meOenb Microsoft Windows 8§, 10,
TIPOBEACHUS 3apsaTuil | TexHndeckue cpenctBa odydeHus: | Microsoft Office Professional Plus

CEeMHMHApCKOTO THIA, TPYIIIOBBIX M | 3KpaH, IPOEKTOP, HOYTOYK
WHIUBHUIYaIbHBIX KOHCYJbTalunH,

TEKYILEro KOHTPOJIS u
MIPOMEXYTOYHOM aTTecTalnu
VYueOHbie ayJIUTOPUU st | MeGenb: yueOHast MmeOelb Microsoft Windows 8, 10,

MpoBeIeHUs 1TabopaTOpHbIX paboT. | TexHuueckue cpeactBa oOyuenus: | Microsoft Office Professional Plus
9KpaH, MPOEKTOP, KOMITBIOTEPHI,
HOYTOYKH

JUis  caMmocToATENbHOW  paboThl  OOy4aromMxcs MPeAYyCMOTPEHbl  IOMEIIEHHUS,
YKOMIUIEKTOBAaHHbBIE CHEIMATM3UPOBAHHON MeOenblo, OCHAIlEHHbIE KOMIIBIOTEPHON TEXHUKOH ¢
BO3MOXKHOCTBIO TOAKIIIOUEHHs K ceTu «VHTepHEeT» N oOecrnedeHneM J0CTyla B AIEKTPOHHYIO
UH(POPMALIMOHHO-00pa30BaTENbHYIO Cpe/ly YHUBEPCHUTETA.

HaumeHoBaHue noMeeHun 1 OCHAIIEHHOCTD ITOMEIEHUIN TS ITepeueHb IUIIEH3MOHHOTO
CaMOCTOSATENNFHON pabOTHI CaMOCTOSTENTFHON pabOTHI MIPOTPaAMMHOTO 00eCTIeUeHHS
o0yyJaromuxcst o0y4aromumxcst

[Momemnienne ans caMoCTOsTENbHON | Mebenb: yueOHas MeOeib Microsoft Windows 8, 10,
pabotsl oOyyvatomuxcs (untaneHeiil | Komruiekt — cnenmammsupoBanHod | Microsoft Office Professional Plus
3a HayaHo#i 6ubnmorexu) MeOeIn: KOMITBIOTEPHBIE CTOJIBI

O6opynoBanue: KOMITBIOTEpHAs

TEXHHKa C TOAKIIOUYEHHEM K

nHpopManmoHHO-

KOMMYHHUKAIIMOHHON cetu

«HTepHeT» M IOCTYIIOM B
ANIEKTPOHHYI0  HH(OPMAIOHHO-
00pa3oBaTeNbHYIO cpeny
oOpa3oBaTenpHOH  OpraHM3aluH,
Be0O-KaMepbl, KOMMYHHKalMOHHOE
o0opynoBanue, oOecrIeYrBaroIee
JOCTYm K  CETH  HHTEpHET
(mpoBoaHoe COEUHEHUE u
OecrpoBOHOE  COECOMHEHHE MO
texronorun Wi-Fi)




TlomMernienne mjIsi caMOCTOSITEILHOM
paboTter obydarommxcs (ayn.213 A,
218 A)

Mebenb: yaeOHas MeOeib
KoMmmnekr cnenuanuzupoBaHHON
MeOeINn: KOMIBIOTEPHBIE CTOJIBI
Ob6opynoBanue: KOMIBIOTEpPHAS
TEXHHKa C MOAKIIOYEHHEM K
HHPOPMALTMOHHO-
KOMMYHHKaIIUOHHOM
«lHTEpHET» W JOCTymoM B
JNIEKTPOHHYI0  MH(OPMALMOHHO-
00pa3oBaTeIbHYIO cpeny
oOpa3oBaTeNpHOM  OpraHM3aluy,
BeO-KaMepbl, KOMMYHHKAI[IOHHOE
obopynoBanue, oOecrieunBaromniee
JOCTYm K  CEeTH  HHTEpHET
(mpoBogHOE COEqUHEHNE "
OecripoBOTHOE  COEOMHEHHWE MO
texuomorud Wi-Fi)

CETH

Microsoft Windows 8, 10,
Microsoft Office Professional Plus




