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1. Hean u 3a1a4u U3y4YeHUs TUCHUILINHBI (MOLYJIs1).
1.1I1eab ocBOeHHSI TUCHUTIIHHBI.

[lepBocTeneHHOM MPAKTUYECKOW ILEJIbI0 OOYyYEHHs JEIOBOMY AHIJIMICKOMY
A3BIKY TI0 TPOTpaMME MarucTparypbl SBIseTcs (OPMUPOBAHHE WHOSI3BIYHOM
KOMMYHUKATUBHOM KOMIIETEHIIMN JUI MCIIOJIb30BAHUSA JIEJIOBOTO AHTJIMHCKOTO
A3bIKa B Mpoiiecce NpodecCHOHAIBHON IEATEIHHOCTH KaK B POJHON CTpaHe, TakK U
Ha MEXIYHApOJHOM YPOBHE, B IIO3HABATEJIIbHOW JESATEIBHOCTH W  JUIA
MEXIJIMYHOCTHOTO OOIIIECHUSI.

IleneBast ycTaHOBKa IpPOrpaMMBbl IIpeaycMaTpuBaeT (OPMUPOBAHUE HABBIKOB
JIEJIOBOTO OOILEHUSI HA AHIJIMHCKOM S3BbIKE B NMMCBMEHHOM U YCTHOM (hopmarax;
paciiipeHue sI3bIKOBOM 0a3bl JUisl OM3HEC-KOMMYHHUKAILMU; OCBOEHUE KYJIBTYPHO
3HAYMMBIX IMAPAIUTM YE€Pe3 U3yYCHHE JIMHIBUCTUYECKOTO KOMIIOHEHTA JEJI0BOIO
JTUCKypca.

1.2 3apaum TUCHMUIJIMHBI.

OOyueHne MOAYMHEHO OOIIeH 3ajade MOATOTOBKM Maructpa-duiionora u
MpeayCMaTPUBACT Pa3BUTHE Y OOYyYarOIMMXCS KOMIETEHIHNM, HEOOXOIUMBIX st
BBINIOJTHEHUSI KOHKPETHBIX BHUJOB MNPO(PECCHOHATHLHON pPEUYEeBON NIESITEIHHOCTH,
onpenenseMbix DenepaibHbIM TOCYAAPCTBEHHBIM 00pa30BaTEIbHBIM CTAHIAPTOM
BBICIIIETO OOpa30BaHUsI.

['maBHBIMU 3a/1a4aMy OOYUEHHUS SIBIISIOTCS

- TO3HAKOMUTb MAaruCTPAaHTOB CO cHEHU(PUKON IeTOBOM KOMMYHHMKAIIMU Ha
MHOCTPAHHOM (QHTJINKHCKOM) A3BIKE;

- MO3HAaKOMHUTh MAarucTpaHTOB C OCOOEHHOCTAMH JIMHTBUCTHUYECKOTO
KOMIIOHEHTa JIEJOBOr0 JUCKypca TMpU peaju3alMi OCHOBHBIX CTpaTerui
WHOSI3BIYHOM JIEJIOBOM KOMMYHUKAIIAH;

- chopMHpPOBATh CIOCOOHOCTh OCYIIECTBIISTH JIETOBYI0 KOMMYHHKAIIMIO Ha
WHOCTPAHHOM SI3bIKE B paMKaX Mpo(ecCHOHATBLHOM eI TeTbHOCTH.

1.3 MecTo AuCHUNIMHBI (MOIYJsl) B CTPYKType 00pa3oBaTejbHOI
NMpPorpaMmabl.

Jucnummaa «JleoBoit MHOCTPAHHBIM S3bIK» OTHOCHTCS K 0a30BOM 4acTh
broka 1 «/lucummmuel (Moxynn») pabodero yueOHOTo IjlaHa TO TMpOorpamMme
MarucTpaTypbl, MPEACTaBlsis cOO0N 00sA3aTEeNbHYI0 JAUCIHUIUIMHY MNPOGUIBHOM
(buI0I0THN B COBOKYITHOCTH AUCITUIUIMH TYMaHUTAPHOTO 1TUKIIA.

JI1st u3y4yeHus: TUCIMIUIMHBI HEOOXOUMBI 3HAHMS, YMEHUS U KOMITETCHIIUH,
MOJIyYeHHBbIC OOYYAIOMIMMUCS TPU M3YYCHUH JUCIUIUINH, COCTABJISIFOIIUX
dbyHIaMEeHT (PHIIONOTHYECKOTO O0pa30oBaHWs, 3aJI0)KEHHOTO0 B OakalaBpuate
(«IIpakTrueckuit Kypc IepBOTO HHOCTPAHHOTO SI3bIKaY, «JIEKCUKOIOTHSY,
«Crunuctukay, «PedepupoBanre HaydyHOro TekcTa», «TBopueckoe MUCHMOY), a
TaKxXe o01mux T'yMaHUTaPHBIX JTUCLUTUIAH (JIMHTBOCTpaHOBE/ICHUE,
JIUHTBOKYJIBTYPOJIOTHSI, OCHOBBI MEKKYJIbTYPHOH KOMMYHHUKAIIUU, UCTOPHUS CTpaH
U3y4aeMbIX S3bIKOB). Kypc ciiyuT He00X0IMMON OCHOBOM JJI1 TOCIIETYIOIIETO



M3Y4YEeHUS AUCLUUIUIMH MPO(EeCcCHOHANBHOTO LHMKIA, TUCHUIUIMH IO BBIOOpY,
IPOXOXKICHNS IPAKTUKU U HAITMCAHUIO MaruCTEpCKON JUCCEepTaLUU.

1.4 TlepeyeHb NMJIAHMPYEMBIX Pe3yJbTATOB O0y4YeHHSI MO IMCLHMILINHE
(MOay/110), COOTHECEHHBIX ¢ IUIAHMPYeMbIMH PpPe3yJbTATAMH OCBOCHMA
o0pa3oBaTe/IbHON POrpaMMBbl.

N3yuyenne AUCIUIUIMHBI HAIIpaBjIcH Ha GOPMUPOBAHUE CIICTYIONTUX KOMITCTCHITHIA:
[Tpomnecc n3ydeHus: TUCIMILIMHBI HApaBJIeH Ha GOPMUPOBAHHUE CIICTYFOIIHX
xommerenmuii: OIIK-1

Pe3yJ’ILTaTI>I O6yquI/I$[ o

Kon u naumeHoBaHMe HHAMKATOPA
IHUCUUILIAHE

OIIK-1 CnocobeH nmpuMeHSTh B Npo(hecCHOHAIBHOM AEATENbHOCTH, B TOM YHCIE IEJarornuecKoi, IMUPOKUI
CHEKTP KOMMYHUKATUBHBIX CTPATErHil M TAKTHK, PUTOPUYECKHUX M CTHIIMCTHYECKHUX IPHEMOB, IPHHATHIX B Pa3HBIX
chepax KOMMYHUKAIHH

OIlK-1.1 JemoncTpupyer CHocoOHOCTh aHAJIM3HUPOBATh | 3HAET TIPUHITATIBL aHam3a
3aKOHOMEPHOCTH HCIIOJB30BaHHS KOMMYHHKATHBHBIX CTPAaTerMid U | 3aKOHOMEPHOCTH HCIIOJIb30BaHUS
TaKTUK, PUTOPHYCCKHX M CTHJIHMCTUYECKHX IPUEMOB, NPUHATHIX B | KOMMYHUKATHBHBIX  CTpaTeTdil |
Pa3HBIX CTHISX KOMMYHUKaLUH TaKTHK, PHUTOPUYECKUX u

CTUJIMCTUYICCKUX TPUCMOB, IIPHUHATBIX
B Pa3HbIX CTUJIAX KOMMYHHUKallUN

VYmeer MOKa3bIBaTh HaBBLIKH
HCIIONB30BAHUA  KOMMYHHKATHBHBIX
CTpaTeruii ¥ TAKTHK, PUTOPHUECKUX H
CTHITHCTHIECKUX TIPHEMOB, TIPHHATHIX
B PasHBIX CTHIISIX KOMMYHHUKAIIAH

Bnageer CIIOCOOHOCTLIO
AHaJIM3UPOBATH 3aKOHOMEPHOCTH
HUCIIOJIB30BAaHUA KOMMyHI/IKaTI/IBHI)IX
CTpaTeruil U TAKTUK, PUTOPUYECKUX U
CTHITHCTHIECKUX TIPHEMOB, TIPHHATHIX
B Pa3HBIX CTHJISIX KOMMYHHUKAIIAH

2. CTpyKTypa U coJep:KaHue AUCIHUNIHHBI.

2.1 PacnpenesieHue TPy10€MKOCTH JUCHMILIMHBI 10 BUJIaM padoT.

OO01mast Tpy10€MKOCTh JUCHUIUIMHBI cocTaBisieT 3 3ad.e. (108 yacoB), ux
pacrpeiesieHre 1o BujiaM padoT IpeACTaBICHO B TaOIHIE

Buy yueOHO# paboThI Bcero CemecTtpbl
4yacoB (qacm)

KonrakTHas padora, B TOM 4YHcJIe:

AyauTOpHbBIE 3aHATHS (BCEro): 22 22

3aHgaTHs JICKIITMOHHOTI'O THUIIAa - - = - -

JlaGopaTopHbIe 3aHATHUS 22 22 - -




3aHATHS CEMUHAPCKOro TUMA (CEMUHAPHI, - - - - -
MPAKTUYECKHUE 3aHSTHS)
Nuast koHTaKTHa"A padora:
Kontpoinb camoctosarensHoit pabotsl (KCP) - -
[TpomexxyTounas arrectarus (MKP) 0,3 0,3
CamocrosiTesibHasi padoTa, B TOM YHCJI€: 50 50
KypcoBas padota - - - -
[TpopaboTka yaeOHOT0 (TeOpPETHIECKOTO) 24 24 - -
Marepuaia
BrinonHeHrE WHIMBHUTYTBHBIX 3aJaHUN 20 20 - -
(moAroTOBKa COOOIICHUH, MPE3EHTAIIHM )
Pedepar - - - -
[ToaroToBka K TEKyIIeMy KOHTPOJIIIO 6 6 - -
KontpoJb:
IToaroroBka k s3K3amMeHy 35.7 | 357
Oo6man yac. 108 | 108 - -
TPYA0EMKOCTb B TOM YHCJIE 22.3 | 22.3

KOHTAKTHas padora

2.2 CTpyKTYypa IUCHUILIUHBI:

Pacnipenenenne BUoB yueOHON pabOThI U UX TPYIOEMKOCTH 110 pa3aeiaM

U CIIUIIINHEI.

Pa3zenbl (TeMbl) TUCHUIUIMHBL, U3y4aeMble B ceMecTpe A

KonnuecTBo yacoB
Ne HaunmenoBanue pa3acioB
pas- AynurtopHas CamocTosTenb-
nena Bcero pabota Has pabora
JI 113 JIP
1 2 3 4 5 6 7
1. |Brandsand branding 10 2 8
2.  |Company profile 10,7 4 6,7
3 F_orms of business organiza- 8 4 4
tion
4.  |Financing the business 5 2 3
5. Banking system 8 4 4
6. Markets and exchanges 5 2 3
1. Insurance 5 2 3
8. Contract 6 2 4
Bcezo: 22 50

2.3Coaep:kanue pa3iesioB (TeM) IMCHUIIHHBI:
2.3.1 3aHATHSA JIEKIMOHHOT0 THIIA — HE IPETYCMOTPEHbI

2.3.2 3aHATUS CEMUHAPCKOI0 TUIA — HE TIPETyCMOTPEHBI




2.3.3 JlabopaTopHble 3aHATHUS.

dopma
Ne HanmenoBanwme 1abopaTopHBIX paboT TEKYIIETO
KOHTPOJIS
1 3 4
1. |Brands and branding. Definition of the brand, its purpose and IT

benefits. Types of brands. The brand as an emotional charge. (pe3eHTaIum )
The brand as a mark of loyalty. Branding and profitability.
2. |Company profile. The type of the company. The origin and I T
development of the company. The company’s policy. The secret
of the company’s success.

3. |Forms of business organization. Sole proprietorship, I1
partnership, corporation, procedure of establishment,
advantages and disadvantages. Mergers and takeovers.

4. |Financing the business. Business finance. Capital. Revenue. I1
Financial statements. Financing international trade.

5. |Banking system. Types of banks. Functions of banks. Personal I, T
banking. Commercial banking. Central banking.

6. | Markets and exchanges. Why markets matter. Types of markets. I1

Stock and commodity exchanges. Foreign exchange markets
and exchange rates.

7. |Insurance. Insuring against risks. Life insurance and saving. IT
Insuring companies.
8. |Contract. Subject of the contract. Prices and total value. Terms I, T

of payment. Terms of delivery. Guarantee.

2.3.4 TIpuMepHasi TeMAaTHKA Npe3eHTALMI U KyPCOBBIX IPOEKTOB

1. Takeovers, mergers, buyouts: classifications, distinctions.

2. Partnerships. General and limited partnerships: formation and operation.

3. Insurance. Types of insurance: life insurance, health insurance,
automobile insurance, property insurance. Types of insurancecompanies.

4. Letter of application: structure, layout, vocabulary.

5. Company profile: Sony.

2.4 Ilepeuenn Y4eOHO-MeTOAUYECKOro odecreueHus VIS
CaMOCTOAITEIbHOI Pad0THI 00YYAIOIIUXCH M0 JUCHUILIHHE (MOTYJII0)



[lepeuenb y4eOHO-METOANMYECKOTO OOECIICUEHUS

Ne Bux CPC JVICIIUTIIIMHBI TI0 BHITIOJTHEHUIO CAMOCTOATEIHHON
paboThI
1 2 3
1 [TpopaboTka Metoauveckiue — ykazaHUS M MaTepHalbl  TIO
y4eOHOro MaTepuasa | OpraHu3am CaMOCTOSITEITEHOM paboTHI,

yTBEpKAeHHbIE Kadenapoit aHTTICKON (PUI0JIOTHH,
pOTOKOI Ne 9 o1 22 mas 2023 r.

2 Brinonnenue MeTtoaudyeckue  yKazaHMsi M MaTepUaIbl 1o
MPAKTUYECKUX OpraHu3aluu CaMOCTOSITEIIbHON paboTHI,
3aJaHuM yTBEPXKACHHbIE Kadeapoi aHTTTUHCKON (hUII0JIOTHH,
mpOTOKON N g o1 22 mas 2023 r.
3 [TonrotoBka k  [MeTtoauueckue  yKa3aHWsi M Marepuaidbl IO
TEKYIIEMY KOHTPOJIIO | OpraHU3aLNH1 CaMOCTOSITETIbHOM paboTHI,

YTBEPKJICHHbIE Kaheapoi aHTTMHCKON (PUII0JIOTHH,
POTOKOJI Ne 9 o1 22 mas 2023 r.

Y4yeOHO-METOIMYECKHEe  Marepuanbl Il  CaMOCTOSITENbHOW — paOOThI
oOy4Jaronuxcsi U3 4yuciaa WHBAJIUAOB M JIMI C OTPAHUYEHHBIMU BO3MOKHOCTSMU
3n10poBbs (OB3) npenocTtaBisitoTes B (popMax, aJanTUPOBAHHBIX K OTPAHUYEHUAM
UX 3/I0pOBbSl U BOCIIPUATHUS UHPOPMALUU:

JI1st Ty ¢ HapyIIEHUSIMU 3pEHUS:

— B (hopMe JIEKTPOHHOIO TOKYMEHTA.

JIns nun ¢ HapymeHnsAMHU CityXa:

— B (hOpMeE BIEKTPOHHOIO JOKYMEHTA.

JIist i ¢ HapyLIEHUSIMHA OTIOPHO-/IBUTaTEIbHOTO anlapara:

— B (hopMe AJIEKTPOHHOTO JOKYMEHTA.

3. Oopa3oBaTe/ibHbIE TEXHOJIOTHH.

Br160op 00pa3oBaTeNbHBIX TEXHOJIOTHH JUIS JOCTKEHUS IEJIe U perieHus
3a/1a4, TOCTaBJIEHHBIX B paMKaxX yueOHOW MUCIUILUIMHBI «JlenoBoi MHOCTpaHHBIN
S3BIK» 00YCIIOBJICH:

1) HE0OXOAMMOCTHIO dbopmupoBaTh y MarvucTpaHTOB KOMILIEKCa

OOIIEKYIBTYPHBIX U TPO(PEeCCHOHATBHBIX, KOMIIETEHITN;

2) Heo0XOAMMOCTBIO 00CCIIeYMBATh TPEOyeMOe KaueCTBO 00yUCHHSI Ha BCEX €r0
JTamnax.

dopMBI M TEXHOJOTHH, WCIOJB3YEeMbIC JJIi OOydYeHHs JIEKCHKorpaduu,
peau3yroT KOMIIETCHTHOCTHBIM W JIMYHOCTHO-ACSATCIBHOCTHBIA  MTOAXOJBI,
KOTOpbIE B CBOIO O4YEpellb, CIOCOOCTBYIOT (OPMUPOBAHUIO M PA3BUTHIO )
CIIOCOOHOCTEH CTYACHTOB OCYIIECTBIISATh PA3JMMUYHBIC BHIbBI JI€ATEIHHOCTH,
WCTIONIB3Ysl AHTJIMACKUHN $53bIK; 0) KOTHUTHUBHBIX CIIOCOOHOCTEW CTYACHTOB; B)
TOTOBHOCTH HMX K CaMOPa3BUTHIO M CaMOOOPa30BaHUIO, a TAKXe CIIOCOOCTBYIOT
MOBBIINICHUIO TBOPYECKOTO TOTEHIMANA JIMYHOCTH K OCYIIECTBICHUIO CBOUX
poheCCHOHAIIBHBIX 00S3aHHOCTEH.



Yu4eOHsIii mporiecc 0azupyercs Ha Mojenu cmerannoro ooydenus (Blended
Learning), xoropasi momoraer 3(QeKTHBHO cOdYeTaTh TPAAUIUOHHBIE (OPMBI
00Oy4eHUs1 1 HOBbIE TEXHOJIOTHH.

Crnenuduka aucuuiuinHbl «Jlekcukorpadus» omnpenenseT HeoOX0AUMOCTb
Ooyiee MIMPOKOTO HMCHOJIB30BAHUS HOBBIX 00pA30BATEIBHBIX TEXHOJOTHH, XOTA
TpaAULIMOHHbIE (PENpOAYKTUBHBIE) METOJbl, HANpaBJICHHbIE Ha Meperady
OTIpeeNICHHON CYMMBI 3HaHUH 1 opMUpOBaHKE OA30BBIX HABBIKOB MPAKTHUECKOM
JESITENFHOCTH C UCTIOIH30BAHUEM IIPEUMYIIECTBEHHO (PPOHTATBHBIX (POpPM pabOTHI,
TaK)Ke TIOMOTAI0T Pealn30BbIBATh P 334a4.

Takum 06pazom, oOydeHne JTeKCHKOTpaduu MPOUCXOIUT C UCTIOIb30BaHUEM
CIIEAYIOUINX 00pa30BaTeNbHBIX TEXHOIOTHI:

TexHo10russ KOMMYHUKATHBHOIO OOy4YeHHUsl HANpPABJICHA, NPEKIE BCEro, Ha
dopMupoBaHHEe KOMMYHHUKATHBHOW KOMIIETEHTHOCTH CTYACHTOB, KOTOpas
ABJIsIeTCsl 0a30BOM, HEOOXOAUMOM i1 ajanTaluud K COBPEMEHHBIM YCIOBUSAM
MEKKYJIbTYPHOU KOMMYHUKALINH.

NuTepHeT - TEXHOJOIMM MPEIOCTABIISIIOT IIUPOKUE BO3MOXHOCTH JJI MOHMCKA
uH(bOpMaIINH, pa3pabOTKU MEXKTyHAPOIHBIX HAYYHBIX MPOEKTOB, BEJCHHS HAYYHBIX
uccienoBanuii. lcnonb3oBanue siekTpoHHOM mouthl U L{udpoBoro kammyca
Ky6I'Y mno3BosisieT oOKka3biBaThb KOHCYJIBTAIMOHHYIO TOJIEPKKY CTYyJICHTaM,
OCYIIECTBJISITh KOHTPOJIb MHCHBMEHHBIX paboOT, BBIMOIHIEMBIX CTYJCHTAMHU
CaMOCTOSTEIBHO.

TexHoJorus HHAUBUAYAJIHU3AINH oﬁyqunﬂ InomoracTt PCaAIN30BbBIBATH
J'II/ILIHOCTHO-OpI/IeHTHPOBaHHblﬁ moAXod, YYUThbIBasd MHANBUAYAJIbHBIC 0COOECHHOCTH
)51 HOTpe6HOCTI/I Y4alnuxcs.

TexHonoruss TECTUPOBAHMS WCIONB3YETCA S KOHTPOJS YpPOBHS YCBOCHHS
JeKcuKorpaduyecKux 3HaHUHM B paMkax Moayis. Kpome Toro, JaHHast TEXHOJIOTHUS
MO3BOJIAET MPETOAABATEINIO BBISIBUTh M CUCTEMATH3UPOBATh ACIEKTHI, TPEOYIOIue
JOTOJTHUTENBHOU MPOPAOOTKHU.

TexHosorusas o0ydyeHHsT B COTPYAHMYECTBE pEaIU3yeT MHJACKHD B3aUMHOIO
oOy4eHHs, OCYHIIECTBJISISI KaK WHIUBHAYyAIbHYIO, TaK M  KOJUIEKTUBHYIO
OTBETCTBEHHOCTb 32 pellieHne yueOHbIX 3a/1a4.

TexHnonoruss  pa3BUTHSl  KPUTHYECKOr0  MBIILIEHMA  CIIOCOOCTBYET
(OopMUPOBaHNIO PA3HOCTOPOHHEHN JIMYHOCTH, CHOCOOHON KPUTHUECKU OTHOCUTHCS
K MH(pOpMalMU, YMEHHIO OTOMpaTh MH(POPMALUIO [Jisi PEIICHUs MOCTaBICHHOU
3a]1a4H.

Peanm3amus KOMIETEHTHOCTHOTO M JINYHOCTHO-/IEATETHBHOCTHOTO TIOJIX0/A C
UCTIOJb30BAaHUEM TEPEUMCIICHHBIX TEXHOJIOTUN MPEAyCMaTPUBAECT AKTHUBHBIC |
MHTEPAKTUBHBIE (POPMBI OOyUEHHUs, KOJJICKTUBHAS MBICIUTENbHAS ACSITEIbHOCTD,
auckyccud U T.14. Ilpu 3TOM 3aHSTHS ¢ UCHOJB30BaHUMEM HHTEPAKTUBHBIX (hopm
cocTaBJISIIOT He MeHee 70% Bcex ayIUTOPHBIX 3aHSATHH.



KommiekcHoe, MHTErpaTUBHOE HCIOJIb30BaHHWE B Yy4eOHOM TMpOIleccEe BCEX
BBIIIICHA3BAHHBIX TEXHOJOTUH CTHUMYIHPYIOT JIMYHOCTHYIO, HHTEIUICKTYaJIbHYIO
aKTUBHOCTb,  pPa3BUBAIOT  [IO3HABaTEJbHBIE  MPOIECCHI,  CIOCOOCTBYIOT
(GopMUPOBaHKIO KOMIIETEHIINH, KOTOPBIMU JOJDKEH 00J1a1aTh Oakaiasp.

I[JISI Jun € OIpaHHMYCHHBIMU BO3MOKHOCTAMU 3J0POBBA IIPCAYCMOTPCHA
opraHu3anus KOHCYJII)TEIHHIZ C UCIIOJIb30BaAHUECM 3J'I€KTpOHHOI71 ITOYTHI.

4. OueHOYHbIE CpPeACTBA /Jsl TEKYIero KOHTPOJsSI yCIEeBAeMOCTH H
NMPOMEKYTOYHOM aTTeCTALUM.

4.1 ®OHI OLIEHOYHBIX CPECTB JIsl MPOBeIeHNsI TEKYIero KOHTPOJIsI.

dopMaMu TeKylIeW aTTecTaluu IO JAaHHOW JUCHUIUIMHE BBICTYMHAIOT:
KOHTPOJIbHBIE BOTPOCHI, 3aaHMs, KOMIUICKCHBIC 3a7aHusl, TECThI ISl IPOBEICHUS
TEKYIIETO KOHTPOJSI M TPOMEKYTOUYHOH aTTECTAlldd 110 HWTOTaM OCBOCHHS
JTUCHUTUIMHBI, a TAKXKE 11 KOHTPOJISI CAMOCTOSATENIBHONU pab0Thl 00y4YaroIIerocsno
OTZIETBHBIM pa3iesiaM TUCIUTLTAHBI.

HpI/IMepBI TCCTOBBIX SaﬂaHI/Iﬁ JJI1 HpOBeI[eHI/ISI TeKymeﬁ aATTCCTallun.
Test on International Marketing
Choose the correct word from the list below

We are one of the world’s (1) in consumer electronics, introducing new types of
product that did not exist previously. However, where we are not first to the market
with a new product-type, we look at the market (2). If it looks good, we develop
our own versions of the product. We usually test our offerings in focus (3) before
(4) them on to the market, or, if there’s not much time, we may just launch them,
monitor market reaction and then modify them accordingly. We try to identify the
different market (5): groups of end-users with particular characteristics. We look at
the marketing (6). This includes the best way of distributing the product, deciding
which (7) and retail (8) we are going to use. In the early stages, when the market is
growing fast, it can be quite (9): there are a lot of competitors, and the ‘rules of the
game’ are not yet established. Later, when everyone who is going to buy the product
has bought it, and the market is essentially one of replacement, there are usually
fewer competitors and conditions are more (10). Of course, we try to be among these
surviving companies, preferably number one or number two in the market.

1 beginners pioneers premiers starters
2 possible potency potential power

3 circles classes gatherings groups

4 casting lancing releasing throwing
5 sects segments selections sets




6 combination miscellany mixture mix

7 immediacies intermediaries intermediates intermezzos
8 outcomes outflows outlets outpourings
9 variety various vicarious volatile

10 stability stable static stationary

[TepeueHp TeKyIIUX 3aJaHUM IO TUCIUIUIMHE:

1. mowmck cTarel Mo TeMe U UX aHaJIn3;

2. peHIepUpPOBaHUE CTATEH C PYCCKOTO SI3bIKA HA AaHTTHICKHUA;,
3. paspaboTka ypoka 1o MeToauke case study;

4. HamucaHue CIIy>)KeOHOM 3aIlliCKH, TPOTOKOJIa COOpaHUs;

5. COCTaBJIEHHE BOKaOYyJIsIpa Mo TEME;

6. pa3paboTka poseBOM UTPHI U BRIyYHUBAHUE POJICH;

/. paborta co cloBapsAMH;

8. cocraBlieHHE PE3IOME TEKCTa;

9. cocraBiieHHE TTPE3CHTAIIUN TI0 TEMaM ITPOTPAMMBI

10. moaroToBka 0030pa IKOHOMUYECKUX HOBOCTEH.

42 MOHA OUEHOYHBIX CPEICTB /JJS TMPOBEJICHUHA IPOMEKYTOYHOU
aTTecTramum.
Borpochl 1 npakTuyecKue 3a1aHusl K 3a4€eTy M0 JUCHUTUIMHE «JlernoBoi
AHTJIMMCKUN SI3bIK MHOCTPAHHBIN SI3BIK»

Cemectp 3
B koHIIe ceMecTpa MarucTpanThl BeinonHstotT Reading Comprehension Test.
[Ipumep Tecra:
Four Ways to Turn 'No'into "Yes' by Michael Chaffers

In every negotiation, there comes a time when the other side rejects your idea, no
matter how well you have done your homework or how reasonable you think your
proposal is -- especially when negotiating for more money. You can't force someone
to agree with you. So what can you do to turn a "no" into a "yes"?

Don't Take No for an Answer

Assume that "no" merely means "not yet," especially early on in the negotiation.
This is a concept that every child, and every good salesperson, knows. You will be
a better negotiator the minute you act on it

Understand the Other Side

People say "no" when their interests are not being met. Your manager's interests
may include keeping a valuable employee, not setting a bad precedent for future



negotiations, or staying within her budget. Your first task in this negotiation is to
understand her interests.

How? Ask about them. You could say, "I think we could make more progress here
If we talked about our goals for this negotiation. Here is what | am trying to achieve...
What are your goals?" Or you could say, "If | were in your position, | would be
especially concerned about staying within my budget and retaining a skilled
employee. Are there other key matters | would be overlooking?" Ultimately, you
need to consider the interests of both sides to come up with options that satisfy
them.

Solve the Problem Together

Once you understand your manager's interests, work together to address them.
Persuade her to join you in crafting a solution. You might say, "l think we have a
joint problem here. If we are going to reach an agreement, we will have to find an
option that meets both of our interests. | think we can do that most efficiently by
working together to come up with good solutions."

If your manager seems amenable, provide guidelines for your joint problem- solving
effort. For example, you could say, "I think if we put our heads togetherand
brainstorm for the next 20 minutes, we could generate a lot of ideas. Then we can
take 15 minutes to select the most promising ones and refine them for consideration.
Can we agree to brainstorm -- without commitment -- for that time period?" With
hard work, and a little luck, this activity should carry you past the resistance and lead
to an agreement.

Consider Your Alternatives

If you have tried to understand the other side's interests and develop options that
satisfy them, but you are still getting a "no," you have a choice to make. You can
agree to whatever option your manager does accept, or you can pursue alternatives.
An alternative might be making an appointment to talk with someone higher up in
the organization who may have the authority to make a better deal. Or you might
begin to actively look for other positions in the company or elsewhere. Or you might
decide to wait and try again later. In any case, make sure you leave the door open as
you walk through it. You could say, "I appreciate the time we have spent trying to
reach an agreement. Right now | don't feel we are close enough to continue this
conversation. Perhaps we could revisit this topic in a few days andsee where we
stand?"

The key to negotiating is to avoid letting a negative response become an obstacle
to agreement. You can do that by recognizing the legitimate reasons causingsomeone
to resist your idea, and then working together to address them. Not only will this
approach make agreement more likely, but it also will cause the other person to
appreciate the respect you have demonstrated -- a good outcome for any negotiation.

[TpumepHbIN IEpedeHb BOMPOCOB K 3a4eTy, ceMecTp 2:



1. What are the indicators of the success of a company? (give an
example of a well-known successful company)

2. International marketing: aims, problems, examples.

3. What different marketing approaches can be used when a company
opens up a new market?

4. What are the ways of managing marketing mix in differentnational
markets?

5. What can you say about different launch strategies fordifferent
categories of products?

6. What is a brand? Branding? What are the functions of thebrand.

7. Company profile: SONY.

8. Branding and profitability.

9. Brand as a mark of loyalty.

10. Brand as an emotional charge.

B koHI1e cemecTpa MarucTpanThl BEIIOJIHAIOT Vocabulary Test.
[Ipumep Tecra:

I. Translate the following sentences into English:

1. AKumMoHepbl KaKOil KOMIIAaHUH BBIMTPBIBAIOT OT MOTJIOMIEHUS — IPUOOpETAIOIIEH
WIH TIproOpeTaemMoii?

2. Tlouemy cuuTaercs, 4TO UHAWBUIYAIbHOE MPEANPUATHE JIETUE YUPEAUTh, YEM
mo0y1o Ipyryto popmy OuzHeca?

3. B ornuume OT cekpeTHOro mnapTHepa — JIMLA, NPUHUMAIOLIETO Yy4acTHe B
yIpaBJI€HUH, HO HEU3BECTHOIO OOIIECTBEHHOCTH, MapTHEp Oe3 mpaBa rojoca
M3BECTEH OOILECTBEHHOCTH KakK 4jieH (PUPMBbI, HO HE UMEET PeabHOM BIACTH.

4. AKKpenuTHUB OTKpbIBAa€TCS B TeUeHHe 14 qHel ¢ JaThl MOANUCAHUs KOHTPAKTA U
neiictByeT B TeueHue 30 THEH.

5. IlockoabKy OJHOM M3 CTOPOH BHEIIHETOPrOBOM CIENKH SIBJIAETCS MHOCTPAHHOE
(¢uznyecKkoe WM HOPUINYECKOE JUIO0, AJII PEryJMpPOBaHUS OTHOLUEHUH MOXET
TaKXe PUMEHATHCS] THOCTPAHHOE ITPaBO.

6. Camplii KpynHBIM €IWHBIA HMCTOYHUK J0XoJa OaHka oOecreunBacTCs
BBIJICJIEHUEM KPEIUTA.

7. Mb1 xoTenu Obl yBe1oMUTh Bac 0 BU3UTE Halllero npeacTaBUTeNsl, TOCIOINHA
J1.JI. ABnieeBa, KOTOPBIN YIIOJHOMOYEH IOIMCATh BCE HEOOXOMMBIC JOKYMEHTHI.

8. ®akTop cnpoca u MpeaoKEeHUsI UMEET TeHACHIINIO BIUSAThH Ha IICHBITOBAPOB.

9. Kakoii 0aHK MOXET peliaTh, KaKylo MPOLIEHTHYIO CTaBKY HAUHUCIUTh?

10. Copoc Ha Halu TOBaphbl ynaj Ha 5 MPOLIEHTOB, U, €U UHOISAUS YBETUUUTCS
70 { MPOLIEHTOB, HAllla MPOIYKLHKS CTAHET HEKOHKYPEHTOCTIOCOOHOM.

I1. Guess the term by the definition:

1. Currency that can be exchanged for other currencies at the market.

2. Tax paid on the money that you earn.

3. The movement of money in and out of an organization.



4. A price below the usual or advertised price.

5. A partnership in which all partners are legally equal and equally liable forthe
firm’s debts.

6. Buying business in completely different fields.

7. The rate at which the money of one country is traded for the money ofanother.
8. A negative trade balance.

9. The income that a company receives from its normal business activities, usually
from the sale of goods and services to customers.

10. The difference between a country’s total earnings and its total expenditure.

I11. Decipher the following abbreviations, give definitions of the terms theystand
for and Russian equivalents of the terms:

1.L/C 2.MNE 3.VAT 4.fob 5 TIN 6.ATM 7.CEO 8.plc. 0O
B/L 10.cif

OBPA3EL DK3AMEHAILIMOHHOI'O BUJIETA

MUWHUCTEPCTBO OBPA3OBAHUA 1 HAYKU PO
®I'BOY BO «kKYBAHCKMI T'OCYJIAPCTBEHHBIMMYHUBEPCUTET»
Kadenpa anrnumiickoit ¢punonoruu
Maructepckas nporpamma 45.04.01 - @umnonorus

«/1eoBOM HHOCTPAHHBIN SA3BIK»

CARDN 1
1. Sole Proprietorship
2. Company Profile —SONY
3. Job Application

PykoBoauTens Maructpatypsl T.M. I'pymieBckas

Kputepun olileHKU OTBETa Ha 3a4€Te

3adeT BBICTABISETCSA IO pe3yJibTaraM pabOThl Ha MPAKTUUECKUX 3aHATHSIX,
HalMCaHUsi KOHTPOJILHOM paboThl, BKIIOYAIOIIEH 3aJaHus, IMO3BOJISIONINE
YCTaHOBUTH CTEIEHb YCBOCHUS MaTepurana. [Ipu BeicTaBIeHNN 3a4eTa yUUThIBACTCA
TaK)XE M BBIMIOJIHCHUE CaMOCTOSTEIBHBIX Pa0OoT.

OTMeTKa  «3aYTEHO»  BBICTABJSIETCS  MAruCTPaHTY,  BBINOJHUBIIEMY
TpeOyeMblit 00beM paboThl O AUCLUILIIMHE, YCBOUBILIEMY OCHOBHBIE TOHSTHS




KypCca M CYMEBIIEMY CIPAaBUTHCA C MPEIJIOKEHHBIM IPAKTUYECKUM 3aJaHUEM.
MaructpantoM MOTYT OBITh JAOIMYIIEHbI OTAEIbHbIE HETOYHOCTH, KOTOPHIE 3aTEM B
nporiecce Oeceibl HCIPABIISIOTCS.

OTMeTKa «HE 3a4TEHO» BBICTABIISICTCS MarucCTpanry, KOTOpBIfI HC BBITIOJTHHMJI
HCO6XOI[PIMI)II>1 00BeM pa6OTBI 10 JTUCHUIIIIMHE W/UJIN HE YCBOMJI OCHOBHBIC ITOHATHA
KypcCa W/VIIU HE CYMCII CIIPABUTHCA C IIPCIJIOKCHHBIM ITPAKTUICCKUM3a1aHUCM.

KpI/ITepI/II/I OICHKN OTBCTOB MAruCTpaHTOB HA SK3dMCHC

OueHky "oTIMYHO" 3aCiTy’KMBAae€T MaruCTPaHT, JEMOHCTPUPYIOIIMI COOTBETCTBUE
c(hOpPMHUPOBAHHBIX KOMIETCHIIM HOPMATUBHBIM TPEOOBAaHUSM Pa3HBIX YPOBHEH
M3y4aeMOro  JeJOBOTO  WHOCTPAaHHOTO  si3plka  JUOO  JTOMYCKArOIIHA
HE3HAYUTEIbHBIC HAPYIICHUS 3TUX TpeOOBaHUU, HE HOCSIIME MPUHIUIUAIBLHOTO
XapakTepa, HE BIMSIONME Ha  YCHEUIHOCTh  IPOBEPSIEMBIX  HABBIKOB
KOMMYHHUKATUBHOM JESITEILHOCTH U HE TIpeBbImatoliue 6apsep B 5 — 10 %.

Onenky "xopomo" 3aciy’KMBaeT MAaruCTpPaHT, JAEMOHCTPHUPYIOIIMM HaIW4He
c(OpMHUPOBAHHBIX KOMIIETEHIIMI ¢ HekoTopbiMu HapymeHusmu (10 - 25 %)
HOPMAaTUBHBIX TPEOOBAaHUI Pa3HBIX YPOBHEH M3y4aeMOro JEIOBOTO HHOCTPAHHOTO
A3bIKa, HE BIUSIONIMIMH B 3HAYUTEIHFHOM MEpE Ha YCIEIHOCTh MPOBEPSIEMBIX
HaBBIKOB KOMMYHUKATHBHOM JIEATEITLHOCTH.

Ouenka "yJOBJIETBOPUTEILHO" CTABUTCA CTYACHTY, B I€JOM 00Jajaromemy
OTIpe/eNIEHHBIM YPOBHEM HEOOXOAMMBIX KOMIIETEHIIMH, HO CO 3HAYUTEIHHBIMHU
HapymeHusMu (25 - 45 %) HopMaTHBHBIX TpeOOBaHMH pPa3HBIX YpPOBHEH
U3y4aeMoro JIeJOBOI0 HWHOCTPAHHOTO SI3bIKA, BIMSIONIMMU Ha YCIEIIHOCTh
IPOBEPSAEMbBIX HABBIKOB KOMMYHUKATUBHOU JIE€ATEILHOCTH.

Onenka '"HEYNOBIETBOPUTENBHO" CTAaBUTCS CTYACHTY, He o001anamiemy
JOCTaTOYHBIM YPOBHEM C(HOPMHPOBAHHOCTH KOMIETEHIIMM, BIEKYIIEMY 3a COOOM
O6onee 45 % HapymieHMI HOPMATHUBHBIX TPEOOBAHMM W3y4aeMoOro JeIOBOTO
MHOCTPAHHOTO  SI3bIKa, CBUJCTEJBCTBYIOIIMX OO0 OTCYTCTBUM HEOOXOIUMBIX
HAaBBIKOB KOMMYHHMKATUBHOW  JIETEIBHOCTH C HCIOJIH30BAHHEM BTOPOTO
WHOCTPAHHOTO SI3bIKA.

OneHouyHbIe CpeAcTBa [IJIsl WHBAJWAOB W JHUI] C OTPaAaHUYCHHBIMH
BO3MOXXHOCTSIMH  3JIOPOBBSl  BBIOMPAIOTCA C Y4YETOM UX HWHIUBUIYATbHBIX
MCUXO(PU3UYECKUX OCOOEHHOCTEM.

— TpU HEOOXOAMMOCTH HWHBAIMJIAM U JIMIAM C OTPAaHUYCHHBIMH
BO3MOXKHOCTSIMH ~ 3[IOPOBBSl  IIPEJIOCTABIIICTCS JOMOJHUTEIBHOE BpeMs IS
HOJTOTOBKU OTBETA Ha SK3aMEHE;

— TMpU TPOBEICHUU TMPOLEAYPHl OICHWBAHUSA PE3YIbTATOB OOyUYCHUS
WHBAIMIOB W  JUIl C  OTPAaHUYCHHBIMH  BO3MOXKHOCTSIMH  3J0POBBS
NpeIyCMaTPUBAETCS MCIOIh30BAHHE TEXHHUUYECKHUX CPEJCTB, HEOOXOAMMBIX UM B
CBSI3M C UX WHANBUAYATbHBIMU OCOOCHHOCTSIMH;

— TpH  HEOOXOAMMOCTH i  OOy4alomMxcs C  OTpaHUYCHHBIMU
BO3MOHOCTSIMU 3JI0POBBSI M WHBAJIUAOB TPOLIEypa OLICHUBAHUS PE3yIbTaTOB
oOyueHus 0 AUCLUIIMHE MOXKET MPOBOAUTHCS B HECKOJIBKO ATAIOB.



[Ipouenypa omeHWBaHUS pPE3yJbTATOB OOyYEHHS WHBAIUIOB U JIUI[ C
OTPAaHWYCHHBIMH  BO3MOXXHOCTSIMH ~ 370POBbS 10  JAUCIUIUIMHE  (MOJYIIIO)
MpeaycMaTpuBaeT mpeaocTaBiieHne uHbopmaruu B GopMax, aJanTHPOBAHHBIX K
OTPaHUYCHUSIM MX 3JI0POBBS U BOCTIPUSITHS HHPOPMAIINH:

JI71st Tyt ¢ HapyIIeHUSMU 3pEHHUS:

— B (hopMe IIEKTPOHHOTO JTOKYMEHTA.

JI1st v ¢ HapyIICHUSIMU CITyXa:

— B popMe 3IEKTPOHHOTO JOKYMEHTA.

J11st TUTT ¢ HApYIIEHUSIMHA OTIOPHO-/IBUTATEIHLHOTO anmapara;

— B JopMe 3IEKTPOHHOTO JOKYMEHTA.

5. IlepeyeHb OCHOBHOWM M T0MOJTHUTEILHON YUeOHOM JIUTEPATYPHI,
He00X0AUMOi1 1151 OCBOCHUS AMCHUIIUHBI (MOAYJIA).

5.1 OcHoBHasLIUTEpPAaTYpa:

1. Boponrtioa, M.1. Insights into Marketing. Beeaenre B MapKeTHHT
[DnexTpoHHBIN pecypc] : yued. mocodbre — DIeKTpoH. 1aH. — MocCKBa :
®JIMHTA, 2012. — 208 ¢. — Pexxum gocryma: https://e.lanbook.com/book/4639.

2. loctoBanogra, M.H. The Language of Small Business : moco6ue /

N.H. JocToBanosa. - Mocksa : EBpa3uiickuil OTKpbIThI MHCTUTYT, 2008. - Y. 1. -
184 c. - ISBN 978-5-374-00109-9 ; To xe [DnexTponnsIii pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=90985

3. Meusiino, B. B. Axamemnueckoe muceMo. Jlexkcuka. Developing academic
literacy : yueOHOe mocoOue st OakanaBpuara u Maructpatypsl / B. B. Mensitno,
H. A. Tynskosa, C. B. Uymunkun. — 2-€ u3., ucnp. u gom. — M. : M3gaTenscTBO
FOpaiit, 2017. — 240 c. — (Cepus : bakanaBp u Maructp. AKaJieMHUIecKui Kypc).
— ISBN  978-5-534-01656-7. — Pexum gocryma :  www.biblio-
online.ru/book/A5D444E4-7122-4C16-B3B2-DF743A918B5F

Jns ocBO€HUS AUCUMIUIMHBI WHBAIWJAMH WM JUIAMH C OTPAaHHUYCHHBIMHU
BO3MOKHOCTSIMU 3JJ0POBbSI UMEIOTCS U3/IaHUS B 3JIEKTPOHHOM BHUJIE B AJIEKTPOHHO-
oubnroteunbix cucreMax «Jlaub» u «tOpaiT».

5.2 JlonoiHuTEIbHASIINTEPATYPA:
1. Jomuunkasi, T.P. bBusHec-koppecnoHieHIIUsI Ha aHTIUHCKOM  S3BIKE
[DnexkTponHbIil pecypce] : yue6. mocooue / T.P. JJomuunxkas, E.A. Munsiino, A.E.
Ko3ybenko. — Dnekrpon. gan. — Mocksa : ®JIMHTA, 2016. — 133 c. — Pexum
noctyna: https://e.lanbook.com/book/89874.
2. Kazapora, E.l. English for Secretaries (Advansed Level) Aurmumiickuii ms
cekpeTtapei [DneKTpoHHbIHN pecypc] : yued. mocodue — DIeKTpoH. JaH. — MockBa:
®JIMHTA, 2014. — 94 ¢. — Pexum nocrtyma: https://e.lanbook.com/book/51828.
3. KomecumkoBa, H.JI. JlemoBoe o6menue. Business Communication
[DnekTpoHHBIN pecypc] : yuel. nocooue — DnekTpoH. 1aH. — Mocksa : ®JIMHTA,
2016. — 152 C. — Pexum JIOCTyTIA:
https://e.lanbook.com/book/84358.



http://biblioclub.ru/index.php?page=book&amp%3Bamp%3Bamp%3Bid=90985

4. KonecuukoBa, H.JI. JlemoBoe obmenue: mumem u roBopum. Tips for business
writing and speaking skills (reference and exercise book) [3nexTponnslii pecypc] :
yueb. mocodue — DnekTpoH. naH. — Mocksa : ®JIMHTA, 2016. — 152 ¢. —
Pexum noctymna: https://e.lanbook.com/book/89885.

5.3. Ilepnoanyeckue U3TaHUA:
1. The Economist
2. The Financial Times

6. Ilepeyenn pecypcoB MHGOPMAIUOHHO-TEJIEKOMMYHUKAIIMOHHOM CeTH
«HTEpHET», B TOM YHCJe COBPeMEeHHbIEe MPo(deccnoHalbHbIE 0a3bl JaHHBIX U
HHGpOPMALMOHHBbIE CTIPABOYHbIE CHCTEMbI, HEOOXOAUMBIX /IJIsl OCBOEHUS
AUCUMILTHHBI (MOAYJIs1).

Koncynbrant [Intoc — cipaBouHas cuctema

Web of Science (WoS) http://webofscience.com/

Scopus — 6a3a gaHHBIX pedepaToB U nUTHpOBaHus http://www.scopus.com/
Hayunas snexkrponnas 6udauoreka (HOB) http://www.elibrary.ru/
[TomHOTEKCTOBBIE apXUBHI BEAYIIUX 3aI1aIHBIX )KypHaJIOB Ha Poccuiickon
wiatdopme HayuHbIX )KypHasioB HOMKOH http://archive.neicon.ru/
VYuusepcuterckas unpopmanuonnas cucrema POCCUS (YUC Poccus)
http://uisrussia.msu.ru/

«3JIEKTPOHHA 4 BUBJIMOTEKA JIUCCEPTALIUI» Poccuiickoit
I'ocynapcrBennoi budimoreku (PI'B) https://dvs.rsl.ru/

Oxcdopackuii Poccuntickuit @onn: http://www.oxfordrussia.ru
HanmonanbHas snexkrponHas oubiauoteka http://H36.pd/

KubepJlenunka http://cyberleninka.ru/

Jlexktopuym — on-line http://www.lektorium.tv/

7. MeToauyeckue YyKa3aHusl [Js1 O00y4alOIIMXCsl IO OCBOEHHUIO
AMCIHUIIMHBI (MOYJIA).

B xozxe camocTosiTenbHON pabOThl IO U3YUYEHUIO MaTepuasa CiaeayeT MOMHUTD,
YTO Pa3IMYHbIE JIEJIOBbIE KOHTEKCThI TPEOYIOT OT HAC YHOTPEOJICHHS Pa3TUYHBIX
JEKCUYECKUX EJUHUIl W TPaMMaTUYECKUX KOHCTPYKIUWA ISl  JTOCTHXKECHUS
MocTaBieHHbIX Lenell. COOTBETCTBEHHO, KaXK/1asg TeMa Kypca (B paMkKax KOTOpOH
ATH JEJIOBbIE KOHTEKCTbl MOTYT BO3HHMKHYThb) TpeOyeT OTIENbHOW TIIATEIbHOU
MpOpabOTKHU.

[Ipu pabotre Haj OTHAECIBHOW TEMOM PEKOMEHIYETCs MPUAEPKUBATHCS
CIEAYIOLIEN NOCIEN0BATEIIbHOCTH.

Nudopmarmonnsiii mouck. [Ipexe, yeM npuctynaTh K BHIMTOTHEHUIO3TaHHHA
Mo TeMe, HeoOXxoaumo coOpaTh HH(OpPMAIMI0O 00 WHOKYJIBTYPHBIX pEaHsIX
paccMaTpuBaeMoro Bompoca (Hampumep, OCOOCHHOCTSIX TPYJIOYCTpPOHCTBa B
AHTJIOSI3BIYHBIX CTPAHAX, BHYTPUOPTraHU3ALMOHHOW HEPAPXUU U KYJIbTYpE U T.IL.).
Jliist cOopa mH(popMaIuu MOKHO BOCIIOJIB30BAaThCSl HCTOYHUKAMU HA POJAHOM U Ha
U3y4aeMOM SI3bIKaX, TAKUMHU KaK TEKCTbl MH(POPMATUBHOTO XapaKTepa, CIIpaBOvYHAs
JUTEpaTypa, CTATUCTUYECKUE J[aHHbBIE, CIEUHUANIbHbIE OYKJIETbl W WHBbIE BHUIBI
pEKJIaMHOM JIUTEpaTypPhl, MyOIUKAI[UU BlIpecce, rpaduuecKkrue n300paxeHus.

O6paboTka coOpaHHOTO MaTepHaia JOJKHA OMUPAThCS Ha OECCIIOPHBIC


http://webofscience.com/
http://www.scopus.com/
http://www.elibrary.ru/
http://archive.neicon.ru/
http://uisrussia.msu.ru/
https://dvs.rsl.ru/
http://www.oxfordrussia.ru/#_blank
http://нэб.рф/
http://cyberleninka.ru/
http://www.lektorium.tv/

KPUTEPUU: «OCHOBHOE — HEOCHOBHOE», «JIETKO — CJIOXHO» U T.1. Pabotas ¢
UHpOpMaLMe, MOJIE3HO CONPOBOKIATh YTEHUE COCTABIEHUEM CJIOBAPHOIO CIMCKA
UCIIOJb3YEMBIX E€IUHMI, pacupelessiss UX B al(aBUTHOM WIM TEMaTHUYECKOM
HOpsAKE.

N3yuenue nekcuku. Ha 3ToMm 3Tane ciegyer cocTaBUTh CBOEOOPA3HBIi
«BOKaOyJIp» 1o u3ydyaeMoi teMe. Bo-nepBbix, 0TpadboTaTh ¢ pyCCKO-aHIIIMACKUM
CJIOBApPEM NEPEBOJ YXKE COCTABICHHOI'O CIMCKA CJIOB M BBIPAXKEHUU IO TEME; BO-
BTOPBIX, BOCIIOJIb30BaThCS MPEIAra€MbIM TEMATHYECKUM CJIOBAPEM B YUEOHOM

0COOMH; U B-TPEThUX, TPOAHATU3UPOBATH COOTBETCTBYIOIIUI pa3/iesl BOTPACIEBOM
cyoBape.

Boimonnenune 3amanuii u ynpaxkhenuil. K pabore Haj 3agaHusMu U
VOPOKHEHUSIMU 10 TEME TeJIeCO00pa3HO MPUCTYMNATh TOJIBKO TIOCIIE MPOXOKIACHHS
MPEABIAYIIAX JABYX IIyHKTOB IUIaHAa. TOJBKO B OTOM ClIy4ae BBITIOJHEHUE
TpeOyeMbIX JeHCTBUI OYET OCO3HAHHBIM U TUIOAO0TBOPHBIM. OCOOCHHOE BHUMAHUE
Ha 3TOM JTale CIeAyeT yAeNsATh aHAJIM3y TUIIOBBIX 3aJaHWM, MPEAJIaracMbIX B
yaeOHBIX TocoOusax. IIpexae Bcero ciaemayeT MONbITaThCs BBITIOJHUTH 1O OJHOMY
YIPaXHEHUIO KaXXI0T0 BUJA. 3aT€M COCPEAOTOUNTRCS Ha JOMOTHUTENIBHOM paboTe
HajJ TEMH BHJIaMH 3a/IaHUM, KOTOpPbHIE BBI3BIBAIOT HAUOOJBIIEE KOJIMYECTBO
3aTpyAHEHUM.

[Ipu wu3yyeHUH KaxJOW TEMBbl, MpeIaraeTcsa MCIOJIb30BaTh METOAUYECKUE
PEKOMEHJAIMM W MaTepHalibl B Yy4yeOHBIX TMMOCOOMAX (CM. OCHOBHYIO U
JOTIOJTHUTEIBHYIO JTUTEPATYPY).

B ocBoeHWnM AUCIUIUIMHBI WHBAIWIAMHA W JIAIIAMH C OTPAaHWYCHHBIMHU
BO3MOKHOCTSIMU 3JIOPOBbsI OOJBIIIOE 3HAYCHHUE UMEET MHAWBHUAyalbHAs ydcOHas
paboTa (KOHCYJIbTAIMH ) — JOTIOJHUTEIIBHOE Pa3bsICHEHUE YYEOHOTO MaTepurarna.

NunuBuayanbHble  KOHCYJNBTAIIMM 1O TPEAMETY SBISAIOTCS  BaXXHBIM
(dakTOopoM, CIOCOOCTBYIOIIMM WHIWUBUIYATU3AIMH OOYyUYEHUS W YCTAHOBIICHHUIO
BOCITUTATEILHOTO KOHTAKTa MEXy TIPErnoiaBaTesieM U 00yJaromuMcsi HHBATUIOM
WIH JIUIIOM C OTPaHUYEHHBIMU BO3MOKHOCTSIMH 37IOPOBBS.

8. Ilepeyenbr WHGOPMANMOHHBLIX TEXHOJOTHI, HCHOJb3yeMbIX MPH
OCYIECTBJIEHNH 00Pa30BaTEJIbHOI0 MPOoIeCcca MO JUCHUILINHE (MOIYJIIO0).
8.1 IlepeueHb MHGOPMANIMOHHBIX TEXHOJIOTHA.
IIpoBepka qoMaIIHKUX 3aJaHUN U KOHCYJIbTUPOBAHUE TOCPEACTBOM JIEKTPOHHOU
MOYTHI.
Hcrnionb3oBanue 3JeKTPOHHBIX MPE3SHTAIINH MPU MPOBEACHUH JTA00PATOPHBIX
3aHATHM.
Hcnonp3oBanne nHGOPMAIIMOHHBIX PECYPCOB CETH UHTEPHETA.
8.2 IlepeyeHb HEOOXOAMMOTO JIMIIEH3HOHHOTO MPOTPAMMHOI0
ol0ecneyeHus.
Microsoft Office, Microsoft Windows



9. MarepuajbHO-TEXHHYECKAs 0a3a, He0OX0AMMAst 1JIsl OCYIIeCTBIEHUS
00pa30BaTeJbHOI0 NMPoLEcca Mo AUCHUIINHE (MOTYJII0)

No

Bug pa6ot

MarepuanbHO-TEXHUYECKOE 00eCIICUueHHE
JUCHUIUIMHBI (MOYJIS) U OCHAILICHHOCTh

1.

CamocrosiTenbHas
paboTta

[Tomemenus s camoctosaTensHOM padoTter 320, 321,
323

Nmeercs  HEeoOxomumoe  oOopyaoBaHue IS
obecnieueHuss  yueOHoro mpouecca. IIpoekrop,
KOMIThIOTEPHAS TEXHUKA C TTOAKITIOYECHUEM K CETH
WNurtepuer. Windows 8.1  Enterprise  MSDN,
IMporpamma  DrcamSpark  Premium  Electronic
Software Delivery (3 vyears), CyOnuieH3UOHHBIH
noroBop Ne55986/PHJ15195 ot 01.09.2016 ¢ AO
"CodrJlaiin Tpeina".
Microsoft ~ Office  Standart 2010,  OPEN
90311946ZZE1404

Ne 61091980, 3A0 "CodtJlaiin Tpeiin", akT mprema-
nepegayu HeucKIrounTenbHoro npasa NeTr057051 ot
15.10.12.

JlabopaTopHbie
3aHATUA

AyauTopuu  CEeMHHApCKOTO  THMNA,  AyJUTOPHH
TPYIINOBBIX W  HHIUBUAYAIBHBIX  KOHCYJbTAIUH,
ayIUTOPHH TEKYIIETO KOHTPOJIS U MPOMEKYTOUHON
arrectanuu 343, 343a, 3430, 344, 349, 351, 352, 353,
354, 355, 356, 357, 358, 359, 360, 361, 362, 363, 364,
320, 321, 323, 348, 307, 305a, 350, 309

JIuHrBHCTHYECKAS HAYYHO-HCCIeI0BATEIbCKAs
nabopaTtopus 323,
Y4ebHOo-MeToanuEecKas nabopaTtopus

JIMHTBUCTHYECKHX MccienoBanmii 321

[IpoekTop, KOMIIBIOTEpHAS TEXHUKA C MTOJKII0OUYEHUEM
k cetr Mutepuer. Windows 8.1 Enterprise MSDN,
[MIporpamma  DrcamSpark  Premium  Electronic
Software Delivery (3 vyears), CyOnuiieH31MOHHBIH
noroBop Ne55986/PHJ15195 ot 01.09.2016 ¢ AO
"CodrJlaiin Tpeing".
Microsoft ~ Office  Standart 2010,  OPEN
90311946ZZE1404

Ne 61091980, 3A0 "CodtJlaiin Tpeiin", akT mprema-
nepegayu HeuckIrounTenbHoro mpasa NeTr057051 ot
15.10.12.




