AHHOTaIIl/II/I K paﬁoan nporpaMmamMm JUCHUILIHH

AnHOTanus K pabouel mporpaMMbl JUCIIUILIMHBI
Bb1.B.10 Meananuianuposanue u Public Relations

O0beM TPYH0eMKOCTH: 2 3a4ETHBIX €IMHUI]

Henap AuCHMIUIMHBI: (OPMHUPOBAHUE Y CTYICHTOB TOHHMAHHUS IPOIECCOB TUIAHUPOBAHUS
KOMMYHHKATHBHBIX W IMHAP-MEPONPHUATHH TIO TPOJBIKEHUIO KOMIIAHUW B HHTEPHET-Cpesie, a
TaK)Ke Pa3BUTHE HABBIKOB Pa3pabOTKH U pealln3aliy MeIua-TIaHoB, BRIOOpa Meaua-IuIomaaokK,
MPUMCHCHHSI COBPEMEHHBIX HHCTPYMEHTOB CBSI3€ C  OOIIEGCTBEHHOCTHIO U OIICHKHU
3¢ dEKTUBHOCTH UCTIOIB3YEMbIX METHAKAHAIOB.

3apaum QM CUUITHHBI:

- (hopMHUPOBAHKE 3HAHHUI TEPMHUHOJIOTHH, IIEJICH, 3a/1a4 METUATUTAHUPOBAHUS, CTPYKTYPhI
Y OCHOBHBIX KOMIIOHCHTOB Me/IHaIlIaHa;

- OCBOCHHWE HABBIKOB COCTaBJICHUS MEIWAIUIHA B paMKax [HAP-MEPOTPHUATHH,
(hOpMyITMPOBKH TIeJIeH MeHAIIaHUPOBAHUS |

- pa3BHUTHE HABBHIKOB BHIOOpA COBPEMEHHBIX MEIUHHBIX IIOMIAJ0K HAa OCHOBE aHAIN3a
COOTBETCTBUS MX (¢opMara, pEKIaMHBIX BO3MOXHOCTEH TIeNIIM MeEAWAIUIAHUPOBAHUSA |
MIPOJIBHKEHUS KOMITAHUH B HHTEPHET-CPE/IC;

- CO3/ITaHWe YCIOBHM 11 (POPMUPOBAHUS aHAIIM3A TIEJIEBOM ayJAUTOPUHU, BHIOOpA KaHAJIOB
WHTEPHET-TIPOJBIKCHHS,  OINPEJACICHUS  MEAHACTPATerHH, TIepHoJa  IUIAHUPOBAHHUS U
MeIna0roIKeTa;

- mnpuoOpeTeHHe HaBBIKOB pa3pabOTKM W OOOCHOBaHMSA MeAMaliaHa B paMKax
KOMMYHHKATHUBHBIX U MTHAP-MEPOTIPUATUH.

MecTo TUCHMILIMHBI B CTPYKTYpe 00pa30BaTe/IbHOM MPOrpaMMbl

Nuctmumna  «MeauarutanupoBanne u - Public  Relations» ortHocuTcst k  wactw,
dhopmupyeMoil ydacTHUKaMH oOpa3oBaTeibHbIX oTHOmeHn bioka 1 "Qucrunauasr (Mogymmm)"
yueOHOoro miaHa. B cooTBercTBUM ¢ pabounM y4eOHBIM IUTAHOM JUCHMIUIMHA H3ydaeTcs Ha
TpEeTheM Kypce IO OYHOM M Ha TPETbeM Kypce IO OYHO-3a049HOM (opme oO0yueHus. Bun
MIPOMEXYTOYHOM aTTeCTalllH: 3a4eT.

Juctuumna «MemuamanupoBanue u Public Relations» 6asupyercst Ha gucuUIUIMHAX
«Konrent-menemxmenT, «lIpoiBmxeHne B COIMANBHBIX CETIX» U UMEET JIOTUYECKYIO CBSI3b C
mucuuiinHaMu «PekiamMa U npoJABHXKEHUE B MHTEpHET», «MapKeTHHIOBble KOMMYHUKALIUN,
«Beb-mu3aiiny. B cBoro ouepens aucnuiuimHa «MenuamnanupoBanne u Public Relations»
aBisgeTcs 0a30d Ans M3ydeHHsS TaKUX TUCHUIUIMH Kak «CTpaTerud HHTEpPHET-MapKETHHIay,
«YmpaBiieHHE UHTEPHET-TIPOCKTAMU».

TpeGoBaHusl K YPOBHIO OCBOEHUS TUCHUILIMHBI

N3ydyenue paHHOW yuyeOHOW JUCHMIUIMHBI HAmpaBleHO Ha (QOopMHpOBaHHE Y

oOyuaronmxcs CIeayonuX KOMIETEeHIUI:

Pe3ynbTaThl 00y4YeHUs 110 AUCIUIUINHE
(3Haer, ymeeT, HaBHIK (BIAIEET, MOXKET OCYILIECTBUTD
TPYAOBOE IEHCTBHE))

Kox 1 HauMeHOBaHNE HHANKATOPA™ TOCTHKECHUS
KOMIIETEHIINHA

IIK-4 Crnocoden ynpapisTh peanau3anueii KOMIUIEKCHOH CTpaTerud TMPOABUKEHUSI TOProBOro
npeanpusitus B ceTd MHTepHET ¢ HCNOJb30BAaHHEM COOCTBEHHBIX CAHTOB, HHCTPYMEHTOB MOMCKOBOIi
ONTHMH3AIMH, KOHTEKCTHOI peK/JIaMbl, MAPKETHHIA B COUMAJIBHBIX CETAX, MAPTHEPCKHUX MPOrPaMM

UIIK-4.5. OcymecTBisieT mwiaarpoBanue | 3HaeT: OCHOBHBIC NOHSTHS, I[EIH, 3aJa4d W TIPHHITUIIEI
KOMMYHUKATUBHBIX U [HAP-MEPONPUATHHA B | MEAMAIUIAHUPOBAHUS B paMKax pealM3alldd CTPATETUH
Menua-cpee c LIENIBIO MPOJBIKEHUS | MPOJIBIKCHHUS KOMIIAHMM B HHTPHET-CPEe, a TaKKe
OmaronpusITHOro 00pa3a KOMIAHUN 0COOCHHOCTH pa3pabOTKH MequaruiaHa il pa3MeleHUsI

PR-xomnanuii.

3raeT: OTambl COCTAaBIICHHS MeIUarliaHa, €ro CTPYKTYPY,
KpUTEpUH BEIOOpa MEAWHHBIX IUIOMIA[IOK, BHUIBI |
TPUHIMAIE  TIOCTPOCHUS CTPAaTeTHil  MeAuapa3MelleHHs,
(hyHKIIMOHATHHBIC BO3MOXKHOCTH KOMIBIOTEPHBIX MIPOTPaMM
1 OHJIAITH-CEPBUCOB MEIUATIIAHINPOBAHUS.




Pe3ynbTaThl 00Y4EHUS 110 TUCIIUILTHHE
(3Haer, ymeeT, HaBHIK (BIAICET, MOKET OCYIIECTBUTH
TPYAOBOE JICHCTBHE))

KOI[ 1 HAMMCHOBAHHUC I/IHZ[I/IKZITOpEl>l< JOCTHXXCHUS
KOMIICTCHIINH

VYwmeer: Pa3zpabaTeiBaTh MequariaH pekJIaMHBIX KAMIAHUH 1
MMap-MEpONPUATHH € yYeToM TIeneil W  IPUHIUIIOB
CTpaTeruy NPOJBIKECHNUS KOMITAaHUT

Ymeer: OcymiecTBisTh BBIOOP MEIMUHBIX IUIOMIAIOK HA
OCHOBE  aHajM3a W  OLEHKM  OCOOGHHOCTEH WX
(hyHKIIMOHUPOBAHUS, COOTBETCTBUS LIEJISIM M TIPHHIMIIAM
CTpaTeruy NPOABKCHHUS KOMITAaHUH.

TpynoBoe peiictBue: AHaIU3 M OIEHKA MEIUNWHBIX
IUIONIAJIOK C LeNbio  BbIOOpa MenmuaruiathopM  Juis
pa3MeleHns peKIaMHbIX KaMITaHUH B MHTEPHET-CPE/IC.

TpynoBoe IeHCTBHE: Co3ganue MeauariaHa C
UCIMOJIb30BAHUEM  CICIIHATU3UPOBAHHBIX  MPOTPAMMHBIX
CpeACTB ® pa3paboTka €ro COCTaBJSIIOIUX - Opud,

MenuacTpaTerus, rpauk BbIX0O/a peKiIaMbl, MeANaOIOKeT,
a TaKke OleHKa J(PQPEeKTUBHOCTH pekiIaMHbIXx U PR-
MEpONPUITHI IS TPOJIBYKEHHST OJIaronpHsSTHOrO obpasa
KOMITaHUHM MUHTEPHET-Cpe/Ie.

Conep:xanue QM CHUIINHBI:
Pacrnipenienenre BUIOB yaeOHOM paOOTHI M MX TPYJOSMKOCTH TIO pa3jieiaM JUCITUTUIAHBI
(O 0uHOUl Ghopmbl 00yueHUs)

KomnuecTBo yacoB
Bueaynurt
AynuTtopHas YA
Ne HamnmenoBanue paznenos (Tem) opHas
Bcero pabora
pabora
JI I13 JIP CPC
MenuaruiaHUpOBaHUE U €ro pojib B YIPABICHUU CBS3SIMH C
1. OOIIIECTBEHHOCTBIO ¥ MPOABWXEHWH 00pa3a KOMIAHWH B| S 2 2 2
UHTEpHET-Cpe/Ie.
2. MenuaruianupoBanue B cucreme PR. 7 4 2
[Ipoueccbl W WHCTPYMEHTBI COCTaBJICHHS W  peai3aliu
3. MequariaHa B paMKax peain3alliiid CTPATErHH TPOIBIKCHUS 10 6 2 2
KOMITAaHHHU B MHTEPHET-CpE/Ie.
4 Meroauueckue u OpraHHU3alOHHbIC BOMIPOCHI| o 4 5 5
' MeIUaIUIaHuPOBAHUS
5 MenuamniaHn u ero cocraBisgroniue. Menuamniad B KOHTEKCTHOMI 8 4 2 2
' pexinaMe, TapreTUpoBaHHOHN pekiame u PR.
6. OCHOBHBIE [TOKA3aTEINH, COACPKAIIMECS B MEAUATLIAHE. 8 4 2 2
7. Crpateruu Meauapa3MelieHus. 8 4 2 2
8 OmJ1aiiH-CepBUCHI U KOMITBIOTEPHBIE MPOrPAMMBI, IPUMEHSEMBIC 6 2 2 2
’ B MEIMAILUIAHUPOBAHUE.
9 Pabora ¢ MmenuamnmaHoM , oneHKa ero 3G (ekTHBHOCTH 1 98 4 2 38
' COCTaBJIEHAE MENNOTYETA. ! !
HUTOI'O no pazoenam oucyuniunsl 69,8 | 34 16 19,8
Kontpomns camocrosarensHoit padotsl (KCP) 2
IMpomexyrounas arrecranus (KP) 0,2
[MoAroToBKa K TEKyIIEMY KOHTPOIIO
OO0mmIas TpyIOEMKOCTb IO AUCITUTIINHE 72

KypcoBble paGoThl: He npedycmompena
®opma nNpoBeieHUs ATTECTALMH 110 JUCHHILIHHE: 3ayem
Agsrop JI.I1. Kaiidemxkan, npenogasarens kadeapbl MapKeTUHTa M TOPTOBOTO Aeja
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