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1. Henu 1 3a1a4n U3ydeHUs AUCHUTITIHHBI
1.1 lleab ocBO€HUS JUCHUILIHHDI

Lenp auctumuabl «[IpoABHHYTHIN KypC aHTTIMICKOTO S3bIKay (POPMUPOBAHUE U pa3BUTHE
CHOCOOHOCTH OCYUIECTBJISITh BHEIIHEIKOHOMHUYECKYIO JESATEIbHOCTh B YCTHOM M IMCbMEHHOU
dbopMax Ha MHOCTPAHHOM SI3BIKE.

1.2 3agauu qUCHMILINHEI

- pa3BUBaTh HaBBIK 3(PPEKTUBHON KOMMYHHKAIMU B YCTHOW M NMHUCBbMEHHOH (opmax Ha
MHOCTPAHHOM $I3bIKE I PEILICHUS IOCTAaBICHHBIX 3a/1a4,;

- pa3BUBATh YMEHUS IPUMEHATH HOPMbI U TPEOOBaHUS, IPUHSATHIE B CTpaHe(ax) U3y4yaeMoro
A3bIKA, IPU pEAJI3aLMKU YCTHOM M MUCbMEHHOM J1€]I0BOM KOMMYHUKALIUH;

- pa3BUBaTh CHOCOOHOCTh OCYLIECTBJIATh BHEIIHEAKOHOMUYECKYIO JESTeIbHOCTh Ha
WHOCTPaHHOM SI3bIKE.

1.3. MecTo AMCUUIINHBI B CTPYKTYpe 00pa30BaTeIbHOM MPOrpaMMbl

Jucunmnuna b1.B.10 «IIponBuHYTHI Kypc aHIVIMHCKOTO $3bIKa» OTHOCUTCS K YacTH,
dbopMupyeMoil yuacTHUKaMU 00pa30BaTeNIbHBIX OTHOIIEHUH, biioka 1 «/lucuummmuHbl (MOTyH )»
y4eOHOro IJIaHa.

Huctumiuna «[IpoaBuHYTHII Kypc aHIIHMIICKOro s3blka» mpexanonaraeT 3¢dexTuBHOE
HNEPBUYHOE OCBOCHME TAaKOM TUCIHMILIMHBI Kak MHOCTpaHHBIN A3bIK HAa ypoBHE He MeHee Bl u
HarpasjeHa Ha opmupoBanue npodeccuonanbHor kommnerenuuu (UIK-1,7), obecneunBaromeii
CHOCOOHOCTh OCYIIECTBIISATh BHEIIHEIKOHOMUYECKYIO AEATENIbHOCTh B YCTHOM M MHUCbMEHHOU
¢dbopMax Ha MHOCTPAHHOM $SI3bIKE JUIS PEIICHUs TOCTABJIEHHBIX 3a/1a4.

1.4. IlepevyeHb MUIaHNPYEMBbIX Pe3yJIbTATOB 00yUYeHHs MO JUCHUIINHE, COOTHECEHHBIX
¢ IVIAHMPYEMbIMH pe3yJIbTaTaMH 0CBOCHHUsI 00pa30BaTeIbHOM MPOrPaMMbl

W3ydyenune naHHOM yueOHOM JMCLUMIUIMHBI HampaBlieHO Ha (OpPMHUpPOBaHHE Y
00y4aromuxcs cleayomuX KOMIETeHIUI:

Kom 1 namMeHOBaHHE HHIUKaTopa
JOCTHIXKCHUA KOMIICTCHIIMH
IIK-1: Cnocoben OCYIICCTBIIATh BHCIIHCOKOHOMHUUYCCKYIO JCATCIBbHOCTD

Pe3ynbrarel 00ydeHHs O TUCIUTIIIUHE

HIIK-1.7. Kommynunmpyer Ha | 3HaeT HOPMBI M TpeOOBaHHS K YCTHOW W

MHOCTPAaHHOM  fI3bIK€ JJI  PELICHMs | MMCBMEHHOM  /1€J0BOM  KOMMYHMKAalMW  JUIs

MOCTaBJICHHBIX 3a/1a4. OCYIIECTBIICHUS BHEITHE3KOHOMHYECKON
JESITeIbHOCTH.

YmeeT npuMeHsATh U 3Q(HEKTHBHO HCIOJB30BATh
KOMMYHUKAIIMIO HAa JIEJIOBOM MHOCTPAHHOM SI3bIKE
JUISl pEIIEHUs IOCTABJIEHHBIX 3a]1a4

Brageer crmocoOHOCTHIO K IOPOKICHUIO YCTHOU H
MUCBbMEHHOW  JIEJIOBOM  KOMMYHMKALIMU IS
obecreyeHus BHEIITHEOKOHOMHYCSCKOM
JIeSITEIILHOCTH.

2. CTpyKTYypa M coiep:KaHue M CIHIIIMHbI

2.1. PacnpeneeHue TPyA0€eMKOCTH JTUCIUIIIHHBI 0 BUAAM PaboOThI



OO6mas TpyJ0o€MKOCTh AUCHMILIUHBI COCTaBIsAET 8 3aueTHhIX equHuIl (288 vacoB), ux
pacripesiesieHue 1o Bugam padoT MpeCTaBIeHO B TaOIUIe
Bunbt pabot Bcero dopma o0yyeHus
9acoB OYHasI
5 6 7 8
ceMecTp ceMecTp ceMecTp ceMecTp
(gacser) (gacer) (gacsr) (gacer)

KonTakTHas pa6oTa, B TOM 4ncie:
AyIuMTOpHBIE 3aHATHS (BCero):
J1a00paTOpHBIE 3aHATHS 120 24 24 36 36
HMnas koHTaKTHasA padora:
KoHTpoIb caMocTOsATeNbHOM paboTh i ) i i i
(KCP)
[IpomexxyTounas arrectanus (MKP) 0,9 0,2 0,2 0,2 0,3
CamocTosiTe1bHAs1 pad0Ta, B TOM 140.4 47.8 478 35,8 9
qucie:
[oaroToBka K TeKyIeMy KOHTPOIIO - - - - -
KonTtpoas: - - - - 26,7
IToaroToBka K 3K3aMeHy 26.7 _ _ _ 26.7
Oobmas yac. 288 72 72 72 72
TPYA0€MKOCTh B TOM YHCJIe

KOHTAKTHAS 120,9 24,2 24,2 36,2 36,3

paborta

3a4. e/ 8 2 2 2 2

2.2. Coaepxanmne TUCUMIIIIMHBI

Pacnipenenenne BuaoB yueOHOM pabOTHI M X TPYIOEMKOCTH IO pa3jesaM IUCIHUIIIHHBL
Pa3nens! aucuunianHsl, n3ydaeMele B 5 cemectpe (ODPO)

KonuuectBo yacoB
A Bueayaut
No HamnmenoBanwme pa3nenos (Tem) yAHTOpHAA opHas
Bcero pabota
pabora
J 113 JIP CPC
1. |UNIT 1. Brand Management 17,5 5 12,5
2. |UNIT 2. Human Resources 17,5 5 12,5
3. |UNIT 3. Marketing Sportswear 17,3 5 12,3
4. |UNIT 4. Marketing Ethics 19,5 9 10,5
HTOI'O no pasdenam oucyuniurvl 71,8 24 47,8
Kontpouss camoctositenshoit padotsl (KCP) -
[Ipomexytounas arrecraims (UKP) 0,2
[ToaroroBka K NpOMEXYTOYHOMY KOHTPOJIIO -
O01mas TpyI0eMKOCT 110 TUCIHIIIHHE 72

Paznenbr quctumuinabl, n3ydaemsbie B 6 cemectpe (ODO)



KonnuectBo gacos
A Bueayaut
No HammenoBanwue pa3nenos (Tem) yAuTopHad opHas
Bcero pabora
pabota
J 113 JIP CPC
1. UNIT 5. Pan-European Advertising 17,5 5 12,5
2. UNIT 6. Meetings 17,5 5 12,5
3. UNIT 7. Negotiations 17,3 5 12,3
4. UNIT 8. Presentations 19,5 9 10,5
HTOI'O no pasdenam oucyuniurvl 71,8 24 47,8
Kontpouss camoctositenshoit padotsl (KCP) -
IIpomexxyTounas arrectanus (MKP) 0,2
[oAroToBKa K MPOMEKXYTOYHOMY KOHTPOJIIO -
O01as TpyI0eMKOCT 110 TUCIUIUIHHE 12
Pazpensl qucuumiunel, uzydaemsie B / cemectpe (ODO)
KonmyecTBo yacos
A Bueayaut
No HamnmenoBanwme pasnenos (Tem) yAHTOpHAA OopHas
Bcero pabota
pabota
J 113 JIP CPC
1. UNIT 9. A country’s economy 27,2 15 12,2
2. UNIT 10. Mergers and takeovers 19,2 7 12,2
3. UNIT 11. The consumer society 20,2 9 11,2
4. UNIT 12. Commaodity markets 5,2 5 0,2
HTOI'O no pasdenam oucyuniumvl 12 36 35,8
Kontpouss camoctositenshoit padbotsl (KCP) -
IIpomexxyTtounas arrectanus (MKP) 0,2
[ToaroroBka K NpOMEXYTOYHOMY KOHTPOJIIO -
O01mas TpyI0EeMKOCT 110 TUCIUIUIHHE 72
Paznensr qucuumumael, n3yyaemsle B 8 cemectpe (ODO)
KonmuaectBo gacoB
A Bueayaut
No HamnmenoBanwme pasnenos (Tem) yawtopHas opHas
Bcero pabota
pabota
JI 113 JIP CPC
1. UNIT 13. Company finance 11 9 2
2. UNIT 14. Bankruptcy and receivership 11 9 2
3. UNIT 15. Stocks, shares and investment 11 9 2
4 UNIT 16. Exchange and interest rates 12 9 3
HTOI'O no pasdenam oucyuniurvl 45 36 9
Kontpouss camocrositenshoit padotsl (KCP) -
[Ipomexytounas arrecraims (UKP) 0,3
IToaroroBka K MPOMEXKYTOUHOMY KOHTPOJIIO 26,7
O01as TpyI0EeMKOCT 110 TUCIUIUIHHE 72

2.3. Coaepxanue pa3iejioB IMCUUIIMHBI:

2.3.1. 3aHATHSA JeKIITHOHHOI'0 THIIA
B COOTBCTCTBUU C y‘Ie6HLIM IIJIAHOM JICKIITMOHHBIC 3aHATHUS HE HpeIIyCMOTpeHBI.

2.3.2 3aHATHA CEMHHAPCKOro THNa (J1adopaTopHble padoThI)




HaumeHnoBanue pasnena
(Tembr)

Temaruka 3aHATHI/PabOT

(DopMa TEKYIIETO KOHTPOJIA

UNIT 1.

Brand Management

[IpakTuyeckoe 3ananue

3amaHue Ha IepeBo.

IToaroroBka M mpe3eHTaMS AOKJIAAa
3agaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHUKaTHBHAsI CUTYaIHsI

UNIT 2.

Human Resources

[IpakTudeckoe 3ananue

3amaHue Ha epeBos

[ToaroroBka M mpe3eHTaMs 0K
3anaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHHKaTHBHAS CUTyauus

UNIT 3.

Marketing Sportswear

[IpakTudeckoe 3ananue

3ajanue Ha epeBoj

[ToaroroBka M mpe3eHTaMs JOKJIAa
3anaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHUKaTHBHAS CHTyanus

UNIT 4.

Marketing Ethics

[paxTryeckoe 3agaHue

3amaHue Ha IepeBo

[MoxroToBka U Mpe3eHTAINS TOKJIAAa
3anmaHue ¢ pa3BepPHYTHIM OTBETOM
KoMMyHUKaTHBHAs CUTYaITUs

UNIT 5.

Pan-European Advertising

[IpakTudeckoe 3ananue

3ajanue Ha TIepeBoJ

[ToaroroBka u mpe3eHTaMs JOKIJIAa
3anaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHUKaTHBHAsI CUTYaIHs

UNIT 6.

Meetings

IIpaxTHyeckoe 3agaHue

3ajanue Ha epeBoj

[ToaroroBka M mpe3eHTaIMs JOKJIAa
3aganHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHUKaTHBHAsI CUTYaIHs

UNIT 7.

Negotiations

[IpakTuyeckoe 3ananue

3amaHue Ha IepeBoJ

[ToxroToBka u mpe3eHTAINS TOKJIaaa
3amaHue ¢ pa3BEPHYTHIM OTBETOM
KoMMyHUKaTHBHAs CUTYaITUs

UNIT 8.

Presentations

[IpakTuyeckoe 3ananue

3ajanue Ha TIepeBOJ

[MoaroroBka u mpe3eHTaIMs A0KIAa
3anaHue ¢ pa3BepPHYTHIM OTBETOM
KoMMyHUKaTHBHAsI CUTYaIHsI

UNIT 9.

A country’s economy

IIpaxTuyeckoe 3aganue

3aJaHue Ha NepeBo

IMoxaroToBka u npe3eHTanus JOKJIaAa
3anaHue ¢ pa3BEpPHYTHIM OTBETOM
KoMMyHUKaTHBHAs CUTyanus

10.

UNIT 10.

Mergers and takeovers

[pakTryeckoe 3agaHue

3amaHre Ha epeBos

IToaroroBka U Mpe3eHTAIHS A0KIA1a
3ajanHue ¢ pa3BepHyThHIM OTBETOM
KoMMyHHKaTHBHAS CHUTyalus

11.

UNIT 11.

The consumer society

[IpakTuyeckoe 3ananue

3ajanue Ha TIepeBOJ

IToaroroska u mpe3eHTaMs AOKJIAAa
3anaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHHKaTHBHAs CUTyalus

12.

UNIT 12.

Commaodity markets

IIpakTuyeckoe 3ananue

3ajanue Ha TIepeBoJ]

IMoxroToBka u npe3eHTanus 10KJIaAa
3anaHue ¢ pa3BEpPHYTHIM OTBETOM
KomMMyHUKaTHBHAS cUTyauus




13.

UNIT 13. Company finance [MpakTrueckoe 3aganue

3ajaHue Ha epeBo

[ToaroToBka u Mpe3eHTalMs JOKIaAa
3agaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHHKaTHBHAS CUTYaIUs

14,

UNIT 14. Bankruptcy and receivership [MpakTrueckoe 3aganue

3ajanue Ha IEPEBOJ

IMToaroToBKa ¥ Mpe3eHTaNKs JOKIA[a
3ajanue ¢ pa3BepHYTHIM OTBETOM
KoMMyHHKaTHBHAsI CHTYaLus

15

UNIT 15. Stocks, shares and investment  |[Ipaktudeckoe 3a1anue

3amaHue Ha epeBos

[ToaroroBka u mpe3eHTaMs JOKJIAa
3anaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHHKaTHBHAS CUTyauus

16

UNIT 16 Exchange and interest rates IpakTHyeckoe 3a1aHue

3ajaHue Ha IepeBoj

IMoAroToBKa ¥ Mpe3eHTaIHs JOKIAa
3ajianue ¢ pa3BepHYTHIM OTBETOM
KoMMyHHKAaTHBHAsI CUTYaLHs

2.3.4. IIlpumepHasi TeMaTHKA KYPCOBBIX padoT (IPOEKTOB)
B cooTBeTcTBUY ¢ yueOHBIM IUIAHOM KypCOBBIE paOOThI (IIPOEKThI) HE MPeyCMOTPEHBI.

2.4 IlepedyeHb y4eOHO-METOAUYECKOr0 O0ecmeYeHusl I CAMOCTOSATEJIbHOH PadoThI

00yYaroIIMXcs M0 TUCHUILTHHE (MOILYJII0)

Ne Bug CPC [Tepeuenp yueOHO-METOAMYECKOTO OOECTIEUCHHUS TUCIUILIINHEI 110
BBINOJIHEHHIO CAMOCTOSATENbHON PaboThI

1. | CamocrosTensHOE Meronnueckue yka3aHus MO OPraHU3alUH CaMOCTOATEIIbHOMN
U3y4eHUe pa3fenoB, | paboTel mo aucuuivinHe «[IpoABUHYTHIN Kypc aHTIHIICKOTO
CaMOIIOArOTOBKA S3bIKa», YTBEPXKICHHBIE KadeIpol aHrIMHCKON (uionoruy,
(mpopaboTka u npotokoi Ne 10 ot 27.04.2021 r.
MMOBTOPEHHUE
Marepuaia

y4eOHUKOB U
y4eOHBIX TTOCOOUH,
MOJITOTOBKA K
71a00paTOPHBIM
3aHATHSIM U T.J.)

Y4eOHO-MeTOAMYECKHE MaTepHalbl NIl CaMOCTOSITENIbHOM pPaboThl 00ydaromuxcs U3

qHCciIa MHBAINOB U JIUI] C OTPAHUYEHHBIMU BO3MOXHOCTSIMHU 3710poBbs (OB3) npenocTasistoTcs
B (hopMax, aJanTUPOBAHHBIX K OTPAHUYEHUSIM HX 30OPOBBS U BOCIIPUATHS UH(POpMALIUU:

JUist 1 ¢ HAapyIIEHUSIMH 3PEHUS:

— B Iie4aTHOU popme yBeTHMueHHBIM HIpUPTOM,
— B (hopMe PIEKTPOHHOTO TOKYMEHTA,

— B opme ayanocaiina.

JInst I ¢ HapyIIeHUSIMHE CITyXa:

— B mieyaTHoi hopme,

— B (hopMe DIIEKTPOHHOTO JIOKYMEHTA.

JUist U1 ¢ HapyIIEHUSIMH OTIOPHO-IBUTATEIILHOTO amrapara:
— B mieyaTHoi opme,

— B (popMe PIIEKTPOHHOTO TIOKYMEHTA,

— B ¢popMme aynuodaiina.



JlaHHBIN TIepeueHb MOXET OBbITh KOHKPETH3MPOBAH B 3aBUCHUMOCTH OT KOHTHHIEHTA
oOyyJaronuxcs.

3. OOpa3oBaTeibHbIe TEXHOJIOTHMHM, NPUMEHsieMble IIPH OCBOCHHH JAHCHMUILIUHBI
(Mmomyuis)

OOpa3zoBarenbHble TEXHOJOIMM, MCIIOJIb3yeMble B IIpOLlECCe pealu3aluu Kypca
WMHoCcTpaHHBIN S3bIK HANPABICHBl HA aKTHMBHU3ALMIO MMO3HABATEIBHOMN EATEIILHOCTH CTYACHTOB,
pasBUTHE CIIOCOOOB MPOJYKTUBHOM NEATENBbHOCTH, PACIIMpPEHHE CTpaTeruil o0yyaromuxcs Mnpu
pabore ¢ MHPOPMALMOHHBIMUA TEKCTAaMH, CTHMYJIHUPOBAHHE KPUTUYECKOIO M TBOPYECKOTO
IOJX0/1a K PEIIEHUI0 YYeOHBIX 3a7ay UM MOAEIUPOBAHUIO NMPO(ECCHOHAIBHONW IEesTEIbHOCTH,
AKTUBHU3AIMS COTPYTHHUYECTBA, PAa3BUTHE YMEHHUI paboTaTh B KOMaH/IE.

IIpu ocBOECHMM AMCUUILIMHBI IPUMEHSIOTCS CIEAYIOLEe 00pa30BaTeIbHbIE TEXHOJIOTHHU:

1) duddepennupoBannoe oOydeHue — OpraHM3anus 00pa3oBaTEIbLHOIO Ipolecca Ha
OCHOBE yueTa UHIMBUAYAJIbHO-TUIIOJIOIMYECKMX OCOOCHHOCTEN 00y4aromuXxcss U BapuaTUBHOIO
NOCTPOCHHS y4eOHOTO Tpoliecca B BBIACICHHBIX Tpymnmax. Peannsyercs myTeM BKIIOYEHHUS B
y4eOHbII Iponece 3aJaHui pa3IMuHOrO YPOBHS CI0KHOCTHU (PEHpOyKTUBHBIHN, IPOJABUHYTHIMH,
TBOpueckuii). Ilpu wucnonp3zoBannu AUQQEepeHIMPOBAHHOTO IOAX0Ja HUCIOIb3YETCS METOJ
MaJIbIX TPYIII, METOJ] IPOEKTOB.

2) NaTepakTuBHOE 00YYEeHHE KaK CIIOCO0 OpraHu3aluy yueOHOTo npoliecca, Ipyu KOTOPOM
CTYIEHTBhl M IpPErnoAaBaTelb aKTHUBHO B3aUMOJCHCTBYIOT ApYyr ¢ ApyroM. Kaxaplil ydacTHUK
B3aMMOJICHCTBHUSA BHOCHT CBOM BKJIaJ, B X0Ji¢ PaOOTHI MPOUCXOAUT OOMEH WACSIMHU, 3HAHUSIMH,
BbIpa0OTKa COBMECTHBIX CIIOCOOOB neicTBHs. MHTepakTHBHOE OOydeHHE peanu3yercs B XoJe
¢dpoHTaNbHON, TpynmoBoil W mnapHOW paboThl. IIpu3HaKW WHTEPAKTUBHOTO OOydYEHUS:
KOM(OpPTHas NcUXooruyeckas atMocdepa 3aHsThi, O3BOJIAIOIIAs CTYAEHTY 4yBCTBOBATh CBOIO
MHTEJUICKTYaJIbHYI0 COCTOSITEIBHOCTD, NMCHXOJOTHYECKYIO 3aIIUIIEHHOCTh; CaMOCTOSTEIbHBIN
MOUCK OOyYaloMMMHUCS BapUaHTOB pEHICHHs IOCTAaBICHHOW Yy4YeOHOW 3amaud; TMpH STOM
UCKIIIOYAeTCs JOMUHUPOBAHHWE KaKOTro-TMOO y4YacTHHKA Yy4eOHOro Iporecca WiM Kakon-Inbo
UJIeH, TIPEBOCXOACTBO aKTHBHOCTH OOYYArOIMIMXCS HaJl aKTUBHOCTBIO TPENOIaBaTessi, aKTHBHOE
BOCITIPOM3BEJICHUE paHee IMOJYYEHHBIX TEOPETHUECKUX 3HAHUM B HOBBIX YCJIOBHUSX, HalUuue
00paTHO¥ CBs3H.

3) IIpoGinemHOe 0OyueHHME KaK TEXHOJOIHs, OCHOBAaHHAs Ha CTPYKType Yy4ueOHOro
mporiecca, IPEANoJaralliero paspelieHue  IOCIeA0BAaTeIFHO  CO3/IaBaeMbIX  yUEOHBIX
npoOaeMHbIX cuTyanuid. [IpoGiieMHas cuTyanus — 0CO3HAaHHOE WHTEIUIEKTyalbHOE 3aTpyIHEHHE,
MIOPOXK/IaeMOE HECOOTBETCTBUEM MEXKTy NMEIOIIUMUCS 3HAHUSIMH U TEMH, KOTOPbIe HEOOXOIUMBI
JUIS PELIeHUs] BO3HMKILIEH cUTyaluu. YuyeOHas mpoOiieMa HarpaBiisieT MBICIUTEIbHBIN MOMCK,
npoOyKaaeT uHTepec K uccienoBanuto. [Ipodmema BeipakaeTcs B hopme mpoOIeMHOT0 BOTIpoca
WK TIPOOJIEMHOTO 3a/1aHUs.

Jnist v ¢ orpaHWYEHHBIME BO3MOXKHOCTSIMH 3JIOPOBBSI TIPEAYCMOTPEHA OpPTraHU3aIUs
KOHCYJIbTAIIMH C UCIIOJIb30BAaHUEM HJIEKTPOHHOM MOYTHI.

5. OLI,eHO‘-IHbIe cpeactea ANA TeKyuwero KOHTPoaA ycneBaemoCctu U npome)KyTquoﬁ
atrectayum

OueHouHbIe CpeICTBa IMpeIHa3HAYeHbl JJIsi KOHTPOJS U OLEHKH 00pa3oBaTeNbHBIX
JOCTIDKEHUHM 00yvaromuxcs, OCBOMBIIUX MporpaMMmy y4yeOHOW aucuumiuHbl «I[IpoaBuHYTHIHM
KypC aHIJINACKOTO SI3BIKAY.

CTpyKTypa OLeHOYHBIX CPEeICTB IJIsl TeKyllell U MPOMeKYyTOYHOM aTTecTaluu

HanmeHoBaHUE OLIEHOYHOTO CPEACTBa
Pesynbprarer 00yueHus Texkymmii IIpomexxyTouHas
KOHTPOJIb aTTecTalus

Ne Kon n nammeHnoBanme
n/n WHAMKATOpa




UNK-1.7. 3HaeT HOPMBI U I'pammaTnueckue Keiic-3ananue
KoMMyHHIHpYeT Ha | TpeOoBaHMs K ycTHOM 1 | ympaxueHust Nel - | (cemectp 5)
MHOCTPAHHOM  si3biKe | TACBMEHHOM JIe/oBOM 16 Ketic-3ananne
TSt permerys | KOMMYHHKAIMH JIs IIpakTuueckoe (ceE/IeCTp 6)
IIOCTABICHHBIX 3a741. OCYILECTBICHUS 3aganue Nel-16 Kelic-3amanune
BHEIITHEAKOHOMHYECKOM (cemectp 7)
JeSITETFHOCTH. Bompoc 1
9K3aMEHAIMOHHOTO
ounera (cemectp 8)
UNK-1.7. YMeer npUMEHSTh U KommyHnukatuBHas | KoMMyHHKaTHBHAs
KoMMyHHUIEpyeT Ha | PbdexTuBHO cutyarus Nel-16 cutyanus (ceMecTp
MHOCTpaHHOM  si3blKe | MCIONIB30BATh 3amanue Ha 5)
IS pemerns | KOMMYHHKALHIO Ha miepeBoa Nel-16 KoMmmyHukaTuBHas
OCTABIEHHBIX 34449, JIETIOBOM WHOCTPAHHOM cutyanus (ceMecTp
SI3BIKE JJISI PELICHHS 6)
[TOCTABIICHHBIX 3a]1a4 KommyHukaTtuBHAS
cutyanus (ceMecTp
7)
Bompoc 2
9K3aMEHAIMOHHOTO
ousera (cemectp 8)
UNK-1.7. Brnaneer 3ananue ¢ KommyHukaTtnBHas
KoMMyHHIHpYeT Ha | CTIOCOOHOCTBIO K Pa3BepHYTHIM cuTyanus (cemecTp
MHOCTPAaHHOM  si3bIKe | MOPOXKIEHHMIO yCTHOM i | oTBeToM Nel-16 5)
s peleHus MHUCHMEHHOM JIEJTOBOM ITonroroBka u KommyHnukatuHast
IIOCTARJICHHEIX 3414, KOMMYHHKAIUX JJIs Mpe3eHTALUs cuTyanus (cemecTp
obecrieueHus nokiama Nel-16 6)
BHEIIIHEAKOHOMHUYECKON KomMmyHukaTuBHast
JIEATETFHOCTH. cuTyarnus (ceMecTp
7)
Bompoc 3
9K3aMEHAIMOHHOTO
ounera (cemectp 8)

TunoBblie KOHTPOJIbHBIE 3a1aHUA UJIX UHBIC MaTECpPHAJIbI, H606X0)II/IMI>IC AJIs1

OLIEHKY 3HAHUI, YMEHMii, HABBIKOB M (HJIH) ONbITA AeSITEJIbHOCTH, XaPAKTEPU3YOIINX
Tanbl (POPMUPOBAHNS KOMIIETEHIIMI B Mpolecce 0CBOEHUs1 00pa30BaTeJIbHON MPOrpaMMbl

Tunoeoit mecm:
Match each word in the left box with a word in the right box to form common expressions. Then
use these expressions to complete the sentences that follow. (Don’t forget to change the form of
the words!)

stock company commonly annually
make stock specialism institutionary
interesting issued

marketer rate shareholding money share
company exchanging investor shares
profit

A company can raise money on the (1)
and selling shares) in two different ways.
Itcan (2) , Or units of its capital, to (3) or the general public. Different types
of (4) or equities are available, but the most common are known as ordinary shares (US
common stock). When an investor buys a share, using the services of a (5) or broker, he or
she becomes a (6) and owns a part of or has a stake in a company. Shareholders can (7)
by receiving dividends, paid as a proportion of a company's (8) , and when the
value of their shares increases.

or stock exchange (a market place for buying



A company can also borrow money from investors by issuing bonds, loans for fixed
periods with fixed (9) .

Securities refers to both shares and bonds. Each year billions of shares and bonds are sold
or traded on the world's major (10)

Kpurepum onieHKH TecTa

OreHKa 10 TECTY BBICTABIISCTCS MIPOMOPIIMOHAIILHO JIOJIE IPABHILHBIX OTBETOB:
90-100% — orieHKa «OTIUYHOY

75-89% — onenka «Xopomo»

60-74% — orieHKa «yIOBJIECTBOPUTEIHLHOY

MeHee 60% npaBUIBHBIX OTBETOB — OLICHKA «HEY/I0BIETOPUTEIBHO»

Tunoevie npaxmuyeckue 3a0anus
A. Guess the word by the definition.
1.A well-planned series of actions, that are intended to achieve a particular aim, especially over a
long period of time;
2.Money paid every month, especially directly into a bank, especially to people who work in
offices or professional jobs;
3.The top manager of a company or one of the large departments of a company, who is in charge
of its daily running;
4.Money which is earned in trade or business, especially after paying the costs of producing and
selling goods and services;
5.To use resources or time, especially in large amounts;
B. Translate these word-combinations into English.
1.cOeperaTenbHbIN/ EMO3UTHBIA CUET
2.,Z[OCTI/IFHYTL COrJIallI€CHUus
3.3aMaHUBaTh KJIMCHTOB
4.pbIHKH cOBITa
5.10uCK, HA0Op HOBBIX COTPYTHUKOB
6.y4eT TPYJAOBBIX PECYPCOB
7.I[GSIT€JII)HOCTI> 10 COCTABJICHUIO MAapKU
8.0aHKOBCKHE OTICpAINH
9.nmepcnekTuBHas pekiama
10. HpaBCTBEHHBIE MPUHIIUIIBI YIIPABICHUS
C. Choose the correct answer.
1. this holiday for ages.
A. We’re looking forward to
B. We’ve been looking forward to
C. We look forward to
D. We’ve looked forward to
2. “Has anybody offered to look after the children?” “ Jo it”.
A.istodo
B. is going to do
C. does
D. will do
3. Walking under a ladder be unlucky.
A. is suppose to
B. should
C. ought to
D. is supposed to



4. The new computer system next month.
A. is being installed by people
. 1s be installed
. is being installed
. is been installed
My parents wouldn’t to the party.
. allow me go
. allow me to go
. allow me going
. allow to go

OOoOm>» 00T

Kpumepuu oyeHKu 6blnoIHeHUA RPAKMUYECKO20 3A0AHUS
Pabora BeImoOIHEHA MOJHOCTHIO. OMUOKK OTCYTCTBYIOT. BO3MOXKHO HATM4HE OHON 5
HETOYHOCTHU WJIM ONUCKH, HE SIBJSIOLINXCS CIEICTBUEM HE3HAHMS WJIM HEIOHUMAaHHUS
yueOHoro marepuana. CTyIeHT MOKa3aJl MOJHbIM 00beM 3HaHWH, YMEHUH B OCBOSHUH
IIPOMJICHHBIX TEM M IPUMEHEHHE UX Ha IIPAKTHUKE.

PaGora BbInoHeHa MOJIHOCTHIO. J{omyIieHa oHa-ABe OMIMOKY WU JIBA-TPU 4
HEJI0YeTa.

PaGora BbInoIHEHA, HO JOMYILIEHBI TPU — MATH OIIMOOK U/ Ui 00Jiee YEThIPEX 3
HEJI0YETOB.

PaGora BbInoaHeHa He NOJHOCTHIO. Jlomy1ieHbl rpyObie omnoKu (0oJiee YEThIPEX). 2

Pabora BbInosiHEHa HE CAMOCTOSATEIIHHO HIIH pa60Ta HC ClaHa.

Tunosan KOMMyHUKamuenas cumyauus
Work in pairs and take it in turns to give a mini-presentation to each other, one on Reebok’s Insta-
Pump shoe and one on Puma's Disc System shoe. Each time, the student who is listening to the
presentation should take the role of an interested buyer, asking questions as appropriate. Prepare
for your presentation carefully, using information from the unit. Design any support materials you
feel may be helpful.

Kpumepuu ouenku ¢plnoineHus KOMMYHUKAMUGHOU CUmMyayuu
Jlan TOJHBIN, pa3BEepHYTHIM OTBET HA MOCTaBJICHHBIN(E) BOIpoOc(bl), MOKa3aHa 5
COBOKYITHOCTh OCO3HAHHBIX 3HaHHUI 00 00BEKTE, MPOSIBISIIOMIASICS B CBOOOIHOM
OTMIEpUPOBAHUU  TOHATUAMH, YMEHHUM  BBIJICJIUTh  CYIIECTBEHHBbIE U
HECYIIECTBEHHbBIE €ro NPHU3HAKH, MPUYMHHO-CIEACTBEHHbIE CBs3u. OTBET
¢dbopmynHpyeTcss B COOTBETCTBHH C HOPMaMH M TpPeOOBaHUSIMH K YCTHOH M
MACbMEHHOW J1€T0BOM KOMMYHUKAILIMH, MPU UCIIOJIb30BAHUM SI3BIKOBBIX CPEJICTB
OTCYTCTBYIOT OHIMOKH, OTBET JOTMYEH, JOKA3aTeJIEeH, JEMOHCTPUPYET MO3HIIMIO
CTYJICHTA.

Jlan TONHBINM, pa3BEpHYTHIM OTBET HAa IIOCTABJICHHBIM(E) BOIPOCHI, MOKa3aHa 4
COBOKYITHOCTh OCO3HAaHHBIX 3HAHMH 00 O0OBEKTe, [10Ka3aTeIbHO PACKPBITHI
OCHOBHBIE IIOJIOKEHUS TEMBI; B OTBETE IIPOCIIECKUBACTCS YETKast CTPYKTypa,
JIOTUYECKasi TMOCIEA0BATENbHOCTh, OTPAKAIOIIASl CYLIHOCTh PaCKPBIBAEMBIX
MOHSTHM, IBIEHUHN. OTBET U3J10KEH B COOTBETCTBUU C HOPMaMH U TpeOOBaHUSIMU
K YCTHOM M MUCBbMEHHOM J1€JI0BOM KOMMYHHKAIMHU, HO JIOITyCKAOTCSI HEKOTOPBIE
HETOYHOCTH B COOJIIOJEHUHM HOPM M TpeOOBAaHUH, KOTOpbIE HE BIHUSIOT Ha
CMBICJIOBOE COJIEpKaHUE, IIPU UCTIOIb30BAHUH A3bIKOBBIX CPEACTB IPUCYTCTBYIOT
He3HaYuTeNbHbIe OmuOKu (1-3), OTBET B IMEJIOM JIOCTATOYHO JIOTHYCH,
JEMOHCTPHUPYET NO3ULUIO CTYACHTA.

JlaH TONHBIM, HO HEIOCTATOYHO MOCJIENAOBATEIbHBIA OTBET HA IOCTaBJICHHBIN 3
BOIIPOC, HO TPH HTOM IIOKA3aHO YMEHHE BBIACIUTH CYIIECTBEHHbIE U
HECYIIECTBEHHbIE IPU3HAKU M NPUYUHHO-CIEACTBEHHbIE CBsI3U. OTBET JIOTMYEH.




Ho He Bcerna coOmiromaroTcsi HOPMBI U TPeOOBAaHUS K YCTHOM M NMHCbMEHHOU
JenoBOM KOMMYHHUKanuu. [{omymeHno 4-7 omuOOK B UCIOIB30BAHUH SI3BIKOBBIX
CPEJICTB.

JlaH HETOJIHBINA OTBET, MPEICTABISIONIMNA COOON pa3pO3HEHHBIC 3HAHUS IO TEME 2
BOIIPpOCAa C CYLIECTBEHHBIMU OIIMOKaMU B ompefeneHusx. llpucyrcrByror
(dbparMeHTapHOCTh, HEIOTHYHOCTh U3NOKeHUs. CTyIeHT HE OCO3HAeT CBA3b
JaHHOI'O IIOHATUA, ABJICHUSA C ﬂpyrI/IMI/I 06’BCKTaMI/I JOUCHUIIIINHBI. OTCYTCTBYIOT
BBIBOJIbI, KOHKPETH3aIUsl U JO0Ka3aTeNbHOCTh W3NIOKeHUs. Peub HerpamorHas.
Honymieno 6onee 8 ommbok. Hopmbl u TpeOoBaHUS K YCTHOH M NMHCHMEHHOU
JICJIOBOM KOMMYHHUKAIIMA HE COOJ0aroTcs. J{ONMOJHUTEIbHBIC H YTOYHSIONINE
BOHpOCbI HpeHOﬂaBaTeHﬁ HEC HpI/IBOI[SIT K KOppeKL{I/II/I OTBETa CTYIIGHTa Ha
MTOCTABJICHHBIA BOIPOC.

Tunoeoe 3a0anue na nepesoo

Translate the following sentences.
1.  Hecmotps Ha TO, 4TO LEHHOCTbh OPEHA0B OYEBHIHA, KOMIAHUHU TI0 IPOU3BOJCTBY
MOTPEOUTENLCKUX TOBAPOB YaCTO MPEHEOPETAI0T CO3IaHIEM U TOAICPKUBAHUEM MX KaluTaja.
[Ton naBneHueM TOro, YTOOBI 1OCTUYD OOJIBILION, HO KPATKOCPOUHOM MPUOBLIM B IPOAaXKax,
MHOTHE OpeHI MEHeKephbl OECIIEPEMOHHEI 110 OTHOIICHHUIO K TIEPCIIEKTHBHOMN peKIaMe MX
MPOAYKTOB.
2. Yacto MHOTHE OpEHII-MEHEKEPHI MMPEKPALIAIOT JEeSITETLHOCTD 10 COCTABICHUIO MApPKH,
HamnpuMep pekiiamy, B I0JIb3y TAKTUKH, 0COOEHHO MPOJIBUKEHUE 1IEH, HallpaBJIeHHON Ha
OBICTpOE YBETMUEHHE PHIHOYHOH JIOJIM KalUTala.
3. 3amyck B IPOU3BOACTBO HOBOI'O MOTPEOUTEIHCKOTO MPOAYKTa MOXKET cTOUTh 75-100
MUJIJTHOHOB JIOJUIAPOB; M TaKE B 3TOM CIIy4ae MHOTHM HE YAaeTCs TOCTUYb esd. B To ke
BpEMs, CTapble JIIOOMMBbIE TPOU3BOANUTENN CTAHOBATCA IPAKTUYECKH HEYSA3BUMbBIMH.
4.  TlomoOusiM 00pa3oM, 00IyMaHHOE pacTsaTuBaHue (padpUIHON MapKU MOXKET HE TOJIBKO
IIOMOYb HOBOMY IPOJIYKTY BBIHTH Ha MEPETNOIHEHHBIN PIHOK, HO MOXKET TaK)K€ MOBBICUTh
[IEHHOCTh OCHOBHOT'O OpeH/a.
5.  HeoxunanHslil TeneQoHHBIN 3BOHOK, KOT/Ia BaM MPEAJIaralT «TEeMjI0e MECTEUKO» B
JpyTroii hupme, HE BCeria MpocTasi CIy4aiHOCTb.

I(pumepuu OUECHKU 6bINOJIHEHUA 3a0aHUs Ha nepeeoo

[TepeBo/ BBIMOIHEH MOMHOCTHIO. OUIMOKU OTCYTCTBYIOT. BO3MOXKHO Halu4Ke OJHOMN 5
HETOYHOCTH WJIM OIHUCKH, HE SIBJISIOMINXCS CICJACTBUEM HE3HAHMS WIJIM HETIOHUMAaHHMSI
yueOHoro marepuana. CTyIeHT MOKa3aJl MOJHbIM 00beM 3HaHUH, YMEHUN B OCBOSHUH
MIPOMJICHHBIX TEM M MMPUMEHEHHE NX Ha MTPAKTHUKE.

[TepeBon BBIMOJIHEH MMOJHOCTHIO. J[omyIieHa o/1Ha-/1Be OIMOKH WK ABA-TPU 4
HeJloueTa B IEPEBOJIE.

[TepeBo BBINOIHEH, HO JOMYIIEHBI TPH — MATH OIIMOOK W/ WK 00Jee YeThIpex 3
HE/I0YETOB.

[TepeBo BBINOIIHEH HE TIOIHOCTHIO. JloMyIIeHbI rpyOble OmnOKH (001ee YeThIpeX). 2

PaboTa BrINONHEHA HE CAMOCTOSATENLHO HIIN pa60Ta HC CAaHa.

Tunoeoe 3a0anue C pA36EPHYMbIM Omeemom
Work with a partner to discuss the following questions:
1.What is the company's main technique for building brand awareness?
2.What is "brand image"?
3.Which brands are you loyal to? Why?
4. What place in the market shelf should brand unit take?
5.What advertisement techniques should be fulfilled to attract customers?
6.How to avoid and control falsification?



Kputepun onieHKH BbINOJIHEHHS 33JaHUSI C PA3BEPHYTHIM 0TBETOM

Pa3BepHyThIli OTBET CTyJeHTa JOJDKEH IMPEACTaBIATh COOON CBSI3HOE, JIOTMYECKH
MocJIeIoBaTeIbHOE COOOIICHNE Ha 3aJaHHYI0 TeMy, IOKa3blBaTh €r0 YMEHHUE MPUMCHSTH
OIMpCACJICHMA, IIpaBrJia B KOHKPCTHBIX ClIydasax.

Kputepuu onieHuBanwus:

1) nosmHOTa M apryMEHTHPOBAHHOCTH OTBETA;

2) cTeneHb OCO3HAHHOCTH, TOHUMaHUS U3yUYEHHOTO;

3) s1361K0BOE O(OPMIICHHE OTBETA.

Ouenka «omauuno» CTYACHT IOJIHO W3JIaraeT MaTepual (OTBEYaeT Ha BOMIPOC), JaeT
OIpe/ielIeHUe OCHOBHBIX MOHSTHUN; OOHApyXUBaeT INOHUMAaHUE
MaTepuana, MOXET OOOCHOBAaTb CBOM CYXKICHHs, NPUMEHUTbH
3HaHUA HA PAKTUKE, IPUBECTU HEOOXOJUMBIE IPUMEPDI HE TOJILKO
u3 y4eOHMKA, HO M CaMOCTOSTEIbHO COCTaBJICHHBIE; H3JIaraeT
MaTrepuai MOCIEeI0BATEIbHO U MIPABUIBHO C TOYKU 3PEHUS HOPM
A3BIKA.

OueHka «xopouio» CTYJEHT Ja€T OTBET, YOBJIETBOPSAIOIINI TEM ke TpeOOBaHUAM, UTO
U JJISl OLIEHKU «OTJIMYHO», HO JIONyCKaeT 1—2 omuOKH, KOTOpbIe
caMm JKe HCIpaBiiseT, U 1-2 Hexouera B IMOCIEAOBATEIHLHOCTU U
A3bIKOBOM O(hOPMJICHUHU M3JIaraeMoro.

Ornenka CTYJIGHT OOHapyXMBaeT TOHMMAaHUE OCHOBHBIX IOJOKCHHUM
«Y0081€mMEOPUMETILHOY JAHHOW TEMBbI, HO H3JIaraeT MaTepuad HEMOJHO M JIOMyCKaeT
HETOYHOCTHU B ONPEEICHUN MOHATUHN WU (POPMYIUPOBKE MPABUIL;
HE yMEeT JOCTaTOYHO TTyOOKO U JI0Ka3aTeIbHO 00OCHOBATH CBOU
CY)KIEHUS W IIPUBECTH CBOHM IIPUMEPBI;, H3JIaracT MaTepuall
HEMOCNEAOBAaTeIbHO U JIOMYCKaeT OMIMOKH B  S3BIKOBOM
0(hOPMIICHUH HU3JIaraeMoro.

Ouenka CTYIEHT OOHapyXuWBaeT HeMOHWMaHue Oonbliell  YacTu
«HEYO0871emeopuUmenbHo» | COOTBETCTBYIOLLIETO  BOINpOca,  JIOMyCKAaeT  OLWIMOKM B
(bOopMyJIUPOBKE OMpeeNIeHUi U MPaBUII, HCKAKAIOIINE UX CMBICT,
OecropsiIouHO U HEYBEpeHHO u3yaraer martepuan. OneHka «2»
OTMEYAET TAKUE HEJIOCTAaTKHA B MOATOTOBKE, KOTOPbBIE SIBISIOTCA
CEPhE3HBIM  TPEMATCTBUEM K  YCICIIHOMY  OBJIAQJICHHUIO
MOCJIEIYIOIIUM MaTE€pUAJIOM.

Tunoeoe 3a0anue na noozomosky u npezenmayus ookaaoa (Unit 7, Negotiations)
1.What makes a good negotiator: skills, traits of character, personal characteristics
2.Formal and informal business negotiations

3.Stages of negotiations:

3.1 Preparation

3.2 Discussion

3.3 Clarification of goals

3.4 Negotiate towards a Win-Win outcome

3.5 Agreement

3.6 Implementation of a course of action

4.Keys to a successful outcome

5.Preparation and training of a professional negotiator

6.Negotiating strategies

7.Life hacks and hot tips for guaranteed success in negotiations

KpuTtepun o1ieHKH MOATOTOBKH M NPe3eHTANMH T0KJIAT0B

Kaxxip1il U3 IpeUI0KEHHBIX ITOKA3aTeNe OLIEHUBACTCS 10 KPUTEPUAM




BBITIOJIHEH — 2 Oajuia
YACTUYHO BBIMOJIHEH — | Oamn
He BbINOJIHEH — 0 OaioB

IToxazarenu KpI/ITCpI/II/I OLICHHUBAaHUA
OIICHKHU

1 Ctpyktypa  (KOJMYECTBO  CIAMOB  COOTBETCTBYET  COACPKAHUIO U
IIPOJOKUTEILHOCTH BBICTYIUICHHUS, HAIpUMeEp: ISl 7-MUHYTHOT'O BBICTYIUICHUS
pEeKOMEeHAyeTCs UCIOIb30BaTh He Oosee 10 crnaiiioB, BKIOYAsk TUTYJIBHBIA Clai
U CJIaii]] C BHIBOJIAMH)

2 HarnsgHocTh (MJUTFOCTpAIIMM XOPOIIETO KadecTBa, C YETKUM H300pakKeHHEM,
TEKCT JIETKO YHWTAeTCs, HANpuUMeEp: HCHOJB3YIOTCS CPEICTBAa HAIISIHOCTH
uH(bOpMallMU B BUE TaOJIHUIl, cXeM, TpadUKOB U T. 11.)

3 HuzaitH u HacTpoiika (odopmiIeHHE CIIaliJOB COOTBETCTBYET TEME, HE
NPEISATCTBYET BOCIPHUATHUIO COJEpKaHUsA, [UIs BCEX CIAiIOB Mpe3eHTallH
MCIOJIb3YETCs] OJJMH U TOT e 11a0JIoH 0hopMIIeHHS])

4 Conepxanue (Ipe3eHTalUss OTPAKaeT OCHOBHBIE JTallbl HCCIEIOBAHUA —
npoOaeMy, LeNb, TUIIOTE3y, XOJ BBITOJHEHHUS PaOOThI, BHIBOJBI, T.C. COIEPIKUT
MOJIHYI0, TMOHATHYIO WHQPOpMAIMI0O TIO0 TeMe JOoKJIaga TMpH  HaJIU4dd
opdorpabryeckoll ¥ MyHKTYaIIMOHHOW I'PaMOTHOCTH)

5 TpeOoBaHMs K BBICTYIUICHUIO (BBICTYMAIOIINN CBOOOJIHO BIIAJICET COACPIKAHUEM,
SCHO U TPAaMOTHO H3JlaraeT MaTepuaj, BBICTYMHAIOMIMA CBOOOJHO M KOPPEKTHO
OTBCYACT Ha BOIPOCBI W 3aMCHaHUA ayJUTOPHH, BBICTyHaIOH_[I/Iﬁ TOYHO
YKJIQ/IBIBAETCS] B PAMKH PETJIaMEHTA).

3a‘leTHO-3K3aMeHaHHOHH])Ie MaTepHuaJbl 1J1s l'[pOMe)KyTO‘lHOﬁ arTrecranmu (3K33MeH/3aqu)
5 cemecTp. PopmMa NMPOMEKYTOYHOI0 KOHTPOJISI — 3a4eT.
3auer TmpeaycMaTpUBaeT TPOBEPKY YypoBHS chopmupoBaHHocTH KommereHuuu [IK-1,
oOecrnieunBaromieii  (GpopMUpoBaHHE CHOCOOHOCTH OCYIIECTBIATH BHEIIHEOKOHOMUYECKYIO
nestenbHOCTh U Bxonsmyto B Hee MITK-1.7, MO3BOJISIFONIYI0 KOMMYHHIIMPOBATH HA HHOCTPAHHOM
SA3BIKE IJId PCHICHUA MMOCTABJICHHBIX 3a/1a4.

1) 3naHus HOPM M TPeOOBaHWIl K yYCTHOM M MUCBMEHHOH JIEIOBONM KOMMYHUKAIIMH JUIS
OCYILIECTBIICHUS BHEITHEIKOHOMHUYECKOH IesATEIbHOCTH;

2) VYMeHuid TPUMEHSATh M A(PQPEKTUBHO WCIIOIb30BaTh KOMMYHHKAIIMIO Ha JICIOBOM
MHOCTPAHHOM SI3bIKe JUIs PELIeHNs OCTaBIECHHBIX 3a/1a4;

3) Bragenuss crnocoOHOCTBIO K TMOPOXKICHHIO YCTHOW ¥  MUCBMEHHOH  JIeJIOBOM
KOMMYHHKAIMU JJ1s1 00ecTiedeHNs] BHEIIHEAKOHOMUYECKON 1€ATEIbHOCTH.

3aueT BKIIOYAET CIEAYIONINE 3alaHus:

1) TecT Ha OLIEHKY 3HAHHUS HOPM U TPEOOBAHUH K YCTHOM M TMCbMEHHOM JIEIOBOI KOMMYHUKAIHN
JUISL OCYILIECTBJICHNSI BHEITHEOKOHOMUYECKON JEATEIBHOCTH;

2) KOMMYHHKAaTUBHAsI CHTYallusi, HAIPABJICHHAS HA OLCHKY YMEHHUH MPUMEHSTH U 3()(HEKTHBHO
MCIIOJIb30BaTh KOMMYHHMKAIMIO HA JIEJIOBOM MHOCTPAHHOM SI3BIKE NIl PELIEHUS MMOCTABJICHHBIX
3a/1ay;

3) mpakTHuYecKOoe 3aJaHHe Ha OLICHKY BIIAJICHHS CIIOCOOHOCTBIO K IMOPOXKICHUIO YCTHOH H
NUCHMEHHOMW J€TI0BOM KOMMYHUKAIUH JUIE 00ecTieueH s BHEIITHEIKOHOMHYECKOH JIeSITeTbHOCTH.

Tecr (5 cemectp)

1. He quiet.
A. ordered us be C. ordered us to be
B. ordered that we’re D. not ordered to be

2. Marta all her money on a new dress.



A. felt not like spending C. didn’t feel like to spend

B. didn’t felt like spending D. didn’t feel like spending

3. To find my way around London, Mike suggested .

A. to buy a guide book C. me to buy a guide book

B. buying a guide book D. that | buying

4. , she quickly crossed the road.

A. Seeing the dog have come towards C. Saw the dog coming towards her
her D. Seeing the dog coming towards her

B. Saw the dog would come towards
her

5. They directed that the building

A. be pulled down C. should be pulled down

B. to be pulled down D. should pull down

6. If they had not rushed Jo to hospital, he .

A. have died C. would have died

B. died D. would had died

7. If you hadn’t been absent from school on Friday, you what you have to do for
your homework.

A would has known C. wouldn’t know

B. would know D. wouldn’t had know

8. She called her remaining relatives together and told them she was leaving.

A. alittle C.afew

B. little D. few

9. | phoned Sarah at home, but

A. there were no answers C. there was no answers

B. there were no answer D. there was no answer

10. “They could have been delayed by the show.” “Yes, they .”

A. could had C. could been

B. could D. could have been

Crnrcok KOMMYHHUKAaTUBHBIX cutyaruii (5 cemectp)
Ask for and give opinions
1. There are many companies that we consider successful. Do you agree that we mix up this
notion with popularity? Why (not)?
2. Do you think that the main aim of any enterprise is achieving sales targets? Prove your
answers with some contemporary life facts.
3. Some CEOs may consider profit as the most important result of the performance of a
business, others — managing costs. Do you think any of these approaches may lead to an
outstanding performance? Why (not)?

4. A company that has a good sales result is performing well. Is it enough for a company's
success just to make money?
5. Social policy plays a great role in the performance of any business. Do you agree with this

statement? Prove your answer with examples of some social programmes launched by a company
(local or foreign one).

IMpakrryeckoe 3amxanue (5 cemectp)
A. Read the following text and be ready to summarise the main idea.

Small firms risk financial starvation just as the economy recovers

Just when you thought an upswing was around the corner it seems that smaller firms have
yet to face the worst. Nick Hood, executive chairman of Begbies Global Network, an insolvency
firm, predicts an increase in insolvencies in the second quarter of next year and continuing into



2011. Insolvencies, like unemployment, are a lagging economic indicator. Both rose markedly
after downturns in 1974, 1980 and 1990.

But other factors are exacerbating matters now. One is the lack of competition among
lenders. Foreign institutions, which used to account for about 40% of company lending, have
mostly gone home; domestic players have merged; and the market is dominated by four big banks.
When they do find a willing lender, small firms are paying through the nose. The difference
between the average interest rate on their loans and the central bank’s base rate shrank from April
to July, but increased again in August to 3.5 percentage points, according to the Bank of England.

For small British firms facing a squeeze there are desperately few alternatives to bank
finance. Adam Posen, a member of the Bank of England’s Monetary Policy Committee, lamented
that fact in a speech in October. He drew parallels with Japan in the 1990s, when the central bank
was unable to bypass the banks and get financing through to the wider economy. The same
constraint has been apparent in the Bank of England’s £200 billion programme of quantitative
easing: the bank has found only a few corporate assets to buy with its enormous war-chest, and
has spent most of the money on government bonds. That reveals a “long-term structural problem”
in Britain’s financial markets that could be of “potential harm” as the economy begins to recover,
Mr Posen said.

The Forum of Private Business, which represents over 25,000 small firms, is lobbying for
cuts in tax and social security rates to help small companies at this critical point in the cycle. It
will be hoping for good news in the pre-budget report on December 9th. But so, alas, is everyone
else.

B. According to the text, are the following statements true or false?

Smaller firms are pressed for funds.

Economic inducements are insolvencies and unemployment.

The factor strengthen matters is the lack of competition among lenders.

Domestic institutions, which used to account for about 40% of company lending, have mostly

gone away empty-handed.

The biggest banks control the whole market.

The big banks’ interest rate on the loans is on the same level with the central bank’s base rate.

The firms facing financial strait have few options to bank finance.

Chinese central bank was incapable of getting round the banks and get financing through to

the wider economy.

9. The Bank of England’s £200 billion programme of quantitative easing could be of “potential
harm” to recovering economy.

10. Association of small firms is speaking in support of a proposal to cut tax and social security

rates.

AP
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6 cemecTp. @opMa MPOMEKYTOUHOTO KOHTPOJISI — 3a4€T.
3ader TmpeAycMaTpuBaeT IPOBEPKY YpoBHSA cdopmHupoBaHHOCTH KomrereHmun [1K-1,
obOecrieunBaroniei  (HopMHpPOBaHHE CIIOCOOHOCTH OCYIIECTBISITh  BHENTHEIKOHOMHUYECKYIO
nesaTenbHOoCTh U Bxoasmyto B Hee MITK-1.7, MO3BOJISIFOIIYI0 KOMMYHHIIMPOBATH HA HHOCTPAHHOM
SI3BIKC TJIA peHICHI/ISI IIOCTABJICHHBIX 3a/1a4.

1) 3HaHus HOPM M TPeOOBAaHWIl K YCTHOM M MUCBMEHHOW JENIOBON KOMMYHUKAIMH IS
OCYLIECTBJICHUS BHEIIHEOKOHOMHYECKOHN AEATEIbHOCTH;

2) VYMeHuid TPUMEHSATh M AS(PQPEKTUBHO WCIIOIb30BaTh KOMMYHHKAIMIO Ha JIEIOBOM
MHOCTPAHHOM $I3bIKE Ul PEILIECHUS IOCTABICHHBIX 3a1a4;

3) Bragenuss crnocoOHOCTBIO K  TMOPOXKICHHIO YCTHOW H  MUCBMEHHOH  JICJIOBOM
KOMMYHHKAIMU 1J1s1 00ecTIedeHNs] BHEIIHEAKOHOMUYECKON 1EATEIbHOCTH.

3ayer BKIIIOYAET CICayromue 3agadun:
1) TecT Ha OIIEHKY 3HAHUS HOPM U TPeOOBaHUI K YCTHOW U MUCHbMEHHOM JIEJTIOBOM KOMMYHHKAITUN
AJi1 OCYHICCTBIICHU A BHEITHEOKOHOMUYECKOU ACATCIIbHOCTH,



2) KOMMYHHUKaTHBHAsl CUTYyallHs, HalpaBJIeHHas Ha OLIEHKY YMEHHH MPUMEHATh U 3(P(PEKTUBHO
MCIOJIB30BaTh KOMMYHHMKAIUIO HA JEJIOBOM MHOCTPAHHOM S3BIKE JJISl PEIICHUS MOCTABJICHHBIX
3az1ay;

3) mpakTH4ecKoe 3aJjaHWe Ha OLIEHKY BIAJEHHs CIIOCOOHOCTBIO K IOPOKICHHIO YCTHOH M
NUCbMEHHOMU J€TI0BOM KOMMYHHUKAIUH [T 00ecTrieueHHsI BHEIITHEIKOHOMHYECKOH JesITeTbHOCTH.

Tecr (6 cemectp)
Fill in the gaps using the word-combinations from the text.
(creative and flexibile planning, advertising strategy, public face, advertising message, potential
consumers, market trends, communication media, direct mail, small business, advertising budget)
a) The advertisement need to show the (....) of the company, because its reputation in their client’s
eyes is formed by means of the ads.
b) (...) determine what type of investments to buy and sell.
c) Most people use an e-mail rather frequently, that's why (....) has to be used to achieve
popularity.
d) Consumers usually don't think about (....) aimed at them, they just buy the product they like.
e) Having a vast budget the business is allowed to use (....) as much as possible: TV, radio, the
Internet, etc.
KommyHukaTuBHbIe cuTyaiuu (6 cemectp)
Give a 5-minute final presentation according to the following outline:
a) Introduction (State the problem)
b) Arguments “for”
C) Arguments “against”
d) Conclusion

Use the following situations:

1. A company has a factory at the bank of the river. It pays great sums of money
to local authorities for the damage they bring to people who live along the bank. Is
this company environmentally friendly?

2. Think of your region: is there any damage to the environment because of the
dishonest companies?

3. How do you understand the term “green initiative”? What is it aimed at?

4. A business performs the disposal of waste materials with the help of a special
recycling programme. Do you think it is profitable or not?

5. The bigger the company the more responsibility for protecting the planet it
must take. Do you agree? Why(not)?

[Mpakrryeckoe 3amxanue (6 cemectp)
Replace the phrases in bold with the modal verb. The meaning should remain the same.
a) The advertisement is permitted to be broadcasted on the radio. — The advertisement
be broadcasted on the radio.
1. have to
2. is allowed to
3. needn’tto
b) There is no necessity to increase the advertising budget. — The advertising budget to
be increased.
1. doesn't need
2. isn't allowed to
3. can't



c) Is it possible that with the new advertising strategy “Adidas” will beat “Nike”? —
Adidas” beat “Nike” with the new advertising strategy?

1. hasto

2. needs to

3. can

d) It is necessary that the company should work hard to preserve brand loyalty of its customers.
- The company work hard to preserve brand loyalty of its customers.

1. hasto

2. is allowed to

3. can

e) The billboard is not permitted to be placed here. — The billboard to be placed here.
1. doesn't have to

2. isn’t allowed

3. can't

7 cemectp. @opMa NPOMEKYTOUYHOTO KOHTPOJISI — 3a4eT.
3auer mpeaycMaTpUBaeT TPOBEPKY ypoBHS chopmupoBaHHOocTH KommereHmuu [1K-1,
oOecrnieynBaronieit  GopMHpoBaHHE CIIOCOOHOCTH OCYIIECTBISTH  BHEIIHEOKOHOMHUYECKYIO

nesrenbHOoCTh U Bxonsmyo B Hee MITK-1.7, MO3BOJSIIONIYI0 KOMMYHHIIMPOBATH HA HHOCTPAHHOM
SA3BIKE JId PECIICHUA IMMOCTABJICHHBIX 3a1a4.

1) 3HaHus HOPM W TPeOOBaHMH K YCTHOM M IMHCHMEHHOW JEIOBOM KOMMYHHKAIIMU JIIS
OCYILIECTBIICHUS BHEIIIHEAKOHOMUYECKOU JIeATETbHOCTH;

2) VYMeHuil TpUMEHSITh M S(PQPEKTUBHO KCIIOIb30BaTh KOMMYHHUKAIMIO Ha JEJIOBOM
WHOCTPAHHOM SI3bIKE JUIsl pEeLICHUs TOCTaBICHHBIX 3a/1a4;

3) Bnamenuss CHocOOHOCTBIO K IMOPOKIACHHIO YCTHOH M IHMCBMEHHOW  JEI0BOM
KOMMYHUKAITUH JIJIs1 00€CTICUeHHs] BHEIITHEAKOHOMHYECKOU JIeATeTbHOCTH.

3aueT BKJIIOYAET CIIeIyIONINe 3a/1aHus:

1) TecT Ha OLIEHKY 3HaHUS HOPM M TpeOOBaHUI K YCTHOW M TMCbMEHHOM JIeI0BOM KOMMYHHKAIUN
JUTSL OCYILIECTBIICHNS BHEITHEAKOHOMUYECKON JIeSITEIbHOCTH;

2) KOMMyHHUKATUBHAsI CUTYyallus, HaMpaBJIeHHAs] Ha OIEHKY YMEHUN MPUMEHSATH U 3 (HEKTHUBHO
MCIIOJIb30BaTh KOMMYHHUKAIIMIO Ha JIEJIOBOM MHOCTPAHHOM SI3BIKE JIJISl PEILEHUsS! MMOCTABIEHHBIX
3aja4;

3) mpakTMyeckoe 3aJaHHe Ha OLIEHKY BIIAJICHUS CIOCOOHOCTBIO K IOPOXKJIECHUIO YCTHOM M
NUCbMEHHOM J€TI0BOM KOMMYHUKALUH [T 00ecrieueH sl BHEIITHEIKOHOMUUECKOM JIesITeTbHOCTH.

Tecr (7 cemectp)

Guess the word by the definition.

1. All the people that work in a country, industry, or large organization;

2. A way of dealing with a particular problem, especially a way that has been carefully thought
about;

3. To be successful in a job or in working conditions that some people may find difficult or
unpleasant;

4. Yearly account of all the money coming into a country and all the money going out;

5. Part of the profit of a company paid to its shareholders;

6. Having money in an account (refers either to account owner or to the account itself);

7. Company which is the sole producer/provider of goods/services and therefore can control the
price;

8. The part of the capital of a company which belongs to the owners of the business, represented
by ordinary shares;

9. Buying a company by buying all or most of its shares;

10. Paper which represents payment or part payment for sth.;



Crnrcok KOMMYHHKATUBHBIX cuTyaruii (7 cemectp)
Work with a partner to discuss the following questions:
1. Could you describe the present economic situation in your country?
What factors influence the state of economic development?
Why does the inflation play a significant role in the economic development?
What kinds of inflation do you know and what effects do they produce?
How would you characterize your country’s way of running foreign trade?
What is the present situation with the level of investments to the Russian economy?

SER A

IIpaktryeckoe 3amxanue (7 cemecTp)
Match each word in the left box with a word in the right box to form common expressions. Then
use these expressions to complete the sentences that follow. (Don’t forget to change the form of
the words!)

mailer empowered strongest economically practice description material consume
organic pay manufacturing production long- processes commitment viability ordering bail
term retailing outlet
Patagonia is an outdoor clothing firm witha (1) to environmental
causes. It sells its products through (2) and by (3) . Patagonia is renowned

for its spectacular catalogs which are filled with unusual and dramatic photos (all taken by
customers) displaying the clothing in exciting ways. They also contain detailed (4)

which include definitions of materials and explanations of G
The company makes jackets from recycled plastic bottles and produces clothing from
(6) . It offers courses to its employees on nonviolent demonstrations and even (7)
for employees who get arrested. It also donates money to environmental groups and
generally supports efforts that (8) to take action. Patagonia's strategy isn't just to
give away money to good causes but to pioneer new, 9 of sustainability in
business, prove their (10) and persuade other businesses to follow.

Kpurtepuu oneHuBanus no 3avery

«3aumeHoy. CTYJIEHT JIEMOHCTPUPYET 3HaHHE HOPM U TpeOOBaHMH K YCTHOH H
MUCHbMEHHOW JIeIOBOM KOMMYHHUKAlLIMW, TMPUHATHIE B CTpaHe(aX) M3yd4aeMOro Si3bIKa M 3HaHUE
S3BIKOBBIX CPEJCTB (TpaMMaTHUECKHUE, JIEKCHUYeCKHe) HeOOXOAUMBIX JUISl pealu3alyu JIeI0BOU
KOMMYHHMKAIMH B YCTHOW U MUCbMEHHON (popMax Ha HHOCTPAHHOM SI3BIKE;

CTYACHT JIEMOHCTPUPYET YMEHHs NPUMEHATh HOPMBI U TpeOOBaHMs, NPUHATHIE B
cTpaHe(ax) u3y4aeMoro s3bIKa, MPU Peasin3allii YCTHOW U MUCHhbMEHHOM JIeJI0BOM KOMMYHHKAITUN
Y YMEHUH HUCII0JIb30BATh S3bIKOBBIE CPEICTBA JUIsl PEAIM3alliiU 1€JI0BOM KOMMYHUKALIUU B YCTHON
U TUCbMEHHOM (popMax Ha HHOCTPAHHOM SI3BIKE;

CTYJEHT pealn3yeT YCTHYI0 U MHCbMEHHYIO J€JOBOH KOMMYHHUKAlUM C YYETOM
coOIroeHHsI HOpM U TpeOOBaHUM, MPUHSTHIX B CTpaHe(aX) U3y4aeMOoro S3bIKa.

«He 3aumeHOo». CTYIIEHT HE JEMOHCTPUPYET 3HAHWE HOPM W TpPeOOBaHUN K YCTHOW U
MUCHMEHHOW JIEIOBOM KOMMYHHUKAIIUW, TIPUHATHIE B CTpaHe(ax) M3ydaeMoro si3blka U 3HAHUE
SI3BIKOBBIX CPEJICTB (IpaMMaTHYECKHE, JICKCHIECKHE) HEOOXOMIUMBIX ISl peau3aliy JeI0BOU
KOMMYHHKAITMH B YCTHOU U MUCBbMEHHOUN (popMax Ha MHOCTPAHHOM SI3BIKE;

CTYJICHT HE JIEMOHCTPHPYET YMEHHsI MPUMEHSITh HOPMBI M TpEOOBaHUS, NMPHUHSTHIC B
cTpaHe(ax) U3y4aeMoro A3blKa, MPU peajiu3aluy YCTHOM U MUCbMEHHOM J1eJI0BOM KOMMYHHKAIIUU
Y YMEHHU HUCIIOIH30BaTh S3BIKOBBIC CPEJICTBA TSI PEaTH3alliH JICTOBOM KOMMYHHUKAIIUN B YCTHON
U IMCHbMEHHOUN (hopMax Ha HMHOCTPAHHOM SI3BIKE;

CTYJICHT HE CIOCOOEH peajan30BaTh YCTHYIO M MHUCHMEHHYIO JCJIOBOW KOMMYHHKAIIUU C
Y4eTOM COOJIIO/IEHUSI HOPM M TpeOOBaHUM, MPUHATHIX B CTpaHe(ax) H3y4yaeMoro s3bIKa.



8 cemecTp. ®opmMa NMPOMEKYTOYHOI0 KOHTPOJISI — IK3aMEH.
DK3aMEH IMpeayCMaTpUBaeT MPOBEPKY YpoBHSA cdopmupoBanHocTH KommereHmmu [1K-1,
obecrieunBaronieii  (OPMHUPOBAHHE CIOCOOHOCTH OCYIIECTBJIATh BHEHNTHEAKOHOMHUYECKYIO
nesarenbHOoCTh U Bxoasmyto B Hee MITK-1.7, MO3BOSIIONIYI0 KOMMYHHIIMPOBATh HA HHOCTPAHHOM
A3BIKE IJI PEIICHUA ITOCTABJICHHBIX 3a1a4.
1) 3HaHus HOPM M TPeOOBAaHUI K YCTHOM M MUCBMEHHOH JEIOBOH KOMMYHHKAIIMH IS
OCYLIECTBJICHUS BHEIIHEOKOHOMHYECKOM AEATEIbHOCTH;
2) VYMeHuid TpUMEHSATh U A(PQPEKTHBHO HCIIOIb30BaTh KOMMYHHMKAIMIO Ha JICIOBOM
MHOCTPAHHOM $I3bIKE JUISl PEILICHNUS IOCTABIEHHBIX 3a1a4;
3) Bragenuss CcrnocoOHOCTBIO K IMOPOXKICHHIO YCTHOW ©  IMUCBMEHHOH  JIeNIOBOI
KOMMYHUKAIMH U1 00€CIIeYeHHs] BHEIIIHEAKOHOMUYECKON 1€ATEIbHOCTH.

DK3aMeH BKJIIOYACT CIIEAYIOUINE 3alaHus:
1) TeopeTHdecKuil BOMPOC /sl OLEHKH 3HAHWS HOPM M TPeOOBaHHiA K YCTHOH M NMHChMEHHOU
JIeI0OBOM KOMMYHMKAIIUU JIJIs1 OCYLIECTBICHUS BHEIIHEAKOHOMUYECKON 1€ATEIbHOCTU (DUPMBI;
2) uTeHue, IepeBo] U IepecKas ¢ JIEMEHTaMH aHAJIM3a TEKCTa B paMKax HpodeccHoHaIbHON
TEMAaTHKU U JUCKYCCHS C DK3aMEHATOPOM;
3) KOMMYHUKATHBHAs CUTYyallusi, HAIPABJICHHAS HA OLEHKY YMEHHH MPUMEHSITh U 3()(HEKTHBHO
UCIIOJIB30BaTh KOMMYHHMKALIMIO HA JE€JI0BOM MHOCTPAHHOM S3BIKE Ul PEILICHMS ITOCTABICHHBIX
3az1ad4.

Cnucok TeopeTHYeCKHX BOIPOCOB HA NMPOBEPKY 3HAHWS HOPM U TPeOOBAaHUH K YCTHOH M
NHUCbMEHHON /1eJJ0BOH KOMMYHHMKAIMH JUIA OCYLUECTBJECHUS BHEIIHEIKOHOMHYECKOM
AeATeIbHOCTH GUPMBI

Cnucok rpaMMaTHYECKHUX TEM:
DK3aMeHyeMbIH JT0JKEH OOBSICHUTh Ha PYCCKOM $I3bIKE€ BbIOpaHHOE TpaMMaTHUeCKoe sIBIeHUE /
TEMY U NPEUIOKUTL HEKOTOPOE KOJIUYECTBO PAKTUUECKUX IPUMEPOB HA AaHIVIMMCKOM SI3bIKE JJIs
WJUTIOCTPALMK TEOPETUYECKOTO MaTepHala.

1. Active Voice

2. Causative Form

3. Passive Voice

4. Reported Speech

5. Modal Verbs

6. Conditional Sentences
7. Participle

8. Finite and non-finite verb groups
9. Adjective

10.Adverb

11.Noun

12.Numeral

13.Article

14.Gerund

15.Infinitive

16.Phrasal verbs

IIpumep 3a1aHus HA YTeHUeE U MePecKa3 ¢ JJIEMEHTAMH aHAJIN3a TEKCTa B paMKax
npogeccHOHATbHON TEMATHKH H IUCKYCCHS € IK3aMEHATOPOM



O6mwem tekcra 0,75-1 crpanuisl A4. Yposens ciiosknoctu (B2) Upper-Intermediate.
DkoHoMHuYeckas Tematuka. DopmynupoBka 3aaanus k Tekcry: Study the text. Summarize the
text.

The PR Industry Today
Modern public relations evaluate a product or individuals, public perception through market
research. Once data is collected and challenges are identified, solutions are presented in a
campaign strategy to meet goals. Techniques may vary from campaign to campaign but some
standard tools used are: press releases, press kits, satellite feeds, pod casts, web casts, wire service
distribution of information and internet placement. Others include entertainment product
placement (television, events and celebrity), product launches, press conferences, media seminars,
producing events, speechwriting, establishing partnerships and more is often required. According
to Don Sheelen, "Examples of the knowledge that may be required in the professional practice of
public relations include communication arts, psychology, social psychology, sociology, political
science, economics, and the principles of management and ethics. Technical knowledge and skills
are required for opinion research, public issues analysis, media relations, direct mail, institutional
advertising, publications, film/video productions, special events, speeches, and presentations."

Although public relations professionals are stereotypically seen as corporate servants, the reality
is that almost any organization that has a stake in how it is portrayed in the public arena employs
at least one PR manager. Large organizations may even have dedicated communications
departments. Government agencies, trade associations, and other non-profit organizations
commonly carry out PR activities.

Public relations is an important management function in any organization. An effective
communication, or public relations, plan for an organization is developed to communicate to an
audience (whether internal or external publics) in such a way the message coincides with
organizational goals and seeks to benefit mutual interests whenever possible.

As industry consolidation becomes more prevalent, many organizations and individuals are
choosing to retain "boutique” firms as opposed to so-called "global” communications firms. These
smaller firms typically specialize in only a couple of practice areas and thus, often have a greater
understanding of their client's business. And because they deal with certain journalists with greater
frequency, specialty firms often have stronger media contacts in the areas that matter most to their
clients. Added benefits of smaller, specialty firms include more personal attention and
accountability and as well, cost savings. This is not to say that smaller is always better, but there
IS a growing consensus that specialty firms offer more than once considered.

CnHcOK KOMMYHMKATHBHBIX CHTYallMi VIS OLleHKH YPOBHS C()OPMHPOBAHHOCTH yYMEHMA
NpPUMeHATh M 3((PeKTHBHO HCNO/Ib30BATH KOMMYHHMKALMIO HAa [eJJOBOM HMHOCTPAHHOM
A3BIKE IJIA PCHICHUA MOCTABJCHHBIX 3a1a4.

CnHcoK 3K3aMEHAIMOHHBIX Pa3TOBOPHBIX TEM:
O0Bem YCTHOI'O MOHOJIOTUYCCKOI'O BBICKA3bIBaAHUA HOJIKCH OBLITh HE MEHbIIe 25 IIOJTHOLICHHBIX
MPEIOKEHUH C COOTBETCTBYIOIIMM KypCY JIEKCHYECKHMM M TpaMMaTUYeCKHM o(opMiIeHHEM
(ypoBenn B2). Ilocne BbICKa3biBaHHs 00s3aTeNIbHO 3aaroTcsi 1-3 Bompoca K3aMEHyeMOMy Ha
AHTJIMHCKOM S3EIKE II0 TEME BLICKA3LIBAHUS.
Brand Management
Human Resources
Marketing Sportswear
Marketing Ethics
Pan-European Advertising
Meetings
Negotiations
Presentations
A country’s economy

CoNoaR~LNE



10. Mergers and takeovers
11. The consumer society
12. Commodity markets
13. Company finance
14. Bankruptcy and receivership
15. Stocks, shares and investment
16. Exchange and interest rates
Kpurepun oneHuBaHusi pe3yJbTaTOB 00y4YeHH s

Oyenka Kpumepuu oyenusanus no sx3ameny
Buicoxui OYEHKY «OMIUYHO» 3ACIYACUBAEN cmy(v)enm, 0C8OUBWUTL  3HAHUS,
yposens «5» YMeHUA, KOMHemeHyuu . meopemuteckui mamepua be3 npobenos;
(omuno) BbINOTHUBWIULL 8Ce 3A0aHUs, NPedyCMOMPEHHble V4eOHbIM NAAHOM HA
BbLICOKOM  KA4eCMBEHHOM  VPOBHe, npakmuyeckue — HABbIKU
npogheccuoHaIbHO2O NPUMEHEHUS OCBO0CHHBIX 3HAHUU CPOPMUPOBAHDL.
Cpeonuii OYEHKY «XOPOULO» 3ACTYAHCUBAem CMYOeHMm, NPAKMU4ecKu NOJHOCbIO
VpoBeHb «4» 0C6OUBWIULL  3HAHUS, YMEHUS, KOMNEeMeHyuu U meopemudecKull
(xopouio) mamepuan, yyeOHvle 3A0aHUSL He OYEHeHbl MAKCUMATbHbIM YUCIOM
0an108, 8 OCHOBHOM CHOPMUPOBAL NPAKMUHLECKUE HABBIKU.
Ilopozosuiii OYEHKY «)Y008IeMBOPUMENLHOY 3ACIYHCUBAEN CMYOEHM, YACMUYHO C
VpoBeHb «3» npobenamu  0C8OUBWIUL  3HAHUA,  VYMeHUs,  KOMHemeHyuu U
(yoosnemeopume | meopemuyeckull mamepuai, MHo2ue YueOHvle 3a0aHus Jaubo He
JIbHO) BbINOIHUT, TUOO OHU OYEHEHbl YUCTOM OANLI08 ONUSKUM K MUHUMATILHOMY,
HeKomopble NPAKMuyecKue HagblKu He ChOpMUpOBaHbi.
Munumanenolti | OYeHKy — «HEYOO8IemMBOPUMENbHOY  3ACHyJcueaem  CMyOeHm,  He
YposeHb «2» 0CBOUBWULL  3HAHUSA, YMEHUs, KOMHeMmeHyuu U meopemudecKuil
(Heyooenemeopu | mamepuan, yuebHvie 3a0aHUs He BbINOJIHUIL, NPAKMUYECKUe HABbIKU He
MmebHo) chopmuposanul.

OneHOYHBIE CpEACTBA JUIS HWHBAJIHIOB W JIMII C OTPAHUYCHHBIMH BO3MOKHOCTSIMHU
3JI0pOBbsI BEIOUPAIOTCS C YUETOM UX WHAMBUIYATbHBIX ICUXO()U3UYECKIX 0COOEHHOCTEM.

— TIpH HeOOXOAMMOCTH HHBAIH/IAM | JIUTIAM C OTPaHUIEHHBIMH BO3MOYKHOCTSIMH 37I0POBBS
IPEOCTABIISETCS TOTIOJIHUTEIFHOE BPEeMs IS IIOATOTOBKU OTBETA HA SK3aMEHE;

— MIpH TIPOBEICHUH TPOIIEYPHI OIICHUBAHUS PE3YJIHTATOB 00yUEHUSI WHBAIUIOB | JIHIL C
OTPaHUYEHHBIMU BO3MOXHOCTSIMH 3/I0POBBs MPEAYCMATPUBAETCS UCIIOIb30BAaHNE TEXHUYECKUX
CpeICTB, HEOOXOIMMBIX UM B CBSI3U C X WH/IMBHYaTHHBIMH OCOOCHHOCTSIMH,

— IIpU HEOOXOAUMOCTH JJIs1 00yUaIOIIUXCs ¢ OTPAHUYSHHBIMH BO3MOXKHOCTSIMH 3/I0POBbS
W WHBAJTUIOB TIPOIEypa OICHUBAHUS pE3YyJIbTaTOB OOYYEHHUS TIO JHCIUIUIMHE MOXKET
POBOJIUTHCS B HECKOJIBKO ATAIIOB.

[Iponienypa orneHUBaHUsT PE3yNbTaTOB OOYUYEHHS] WHBAIWIOB W JIUI[ C OTPAHWYCHHBIMU
BO3MOXHOCTSIMH 3JI0OPOBbSl O AMCLUUIUIMHE (MOJYJIIO) IpelycMaTpUBaeT Ipel0CTaBICHUE
uHpopManuu B (opMmax, aJalNTHPOBAHHBIX K OTPAHWYCHHUSM WX 30POBBS M BOCIPHUATHS
UHpOpMaLIUU:

J1i1st T ¢ HApyIICHUSIMH 3PSHHS:

— B I1€4aTHON (hopMe yBEIUYEHHBIM HIPUPTOM,

— B (popMe AIIEKTPOHHOTO IOKYMEHTA.

JUist U1 ¢ HapyIIEHUSIMH CITyXa:

— B IIeYaTHOU opme,

— B (popMe AIIEKTPOHHOTO TOKYMEHTA.

JInst I ¢ HapyIICHUSIME OTIOPHO-/IBUTATEIHLHOTO amlapara:

— B I1e4aTHOM (opme,

— B (hopMe AIIEKTPOHHOTO JIOKYMEHTA.



JlaHHBIN TIepeyeHb MOXET OBbIThb KOHKPETH3MPOBAH B 3aBUCHUMOCTH OT KOHTHHIE€HTA
oOyyJaronuxcs.

5. IlepeyeHb y4eOHOM JJUTEPATYPbI, HH(POPMAIUOHHBIX PECYPCOB M TEXHOJIOTHI

5.1. YueOHasi iuTeparypa
1. Proficiency business course: yuebnoe mnocobue / H. b. bensk, A. A. [emtoxun, A. B.
3unbkoBckas, B. B. Karepmuna, H. JI. MapteiHenko; nox oomr. pea. B. M. Txopuka ; DkoHOM.
dak. KybGanckoro roc. yH-ta. - Kpacnomap: IlpocBemenue-lOr, 2009. - 287 c. - ISBN
9785934912438: 291,00.

5.3. UHTepHeT-pecypchbl, B TOM 4YHCJI€e COBPeMeHHbIe MpodeccHOHATbLHBIE 0a3bl
JAHHBIX 1 MH(OPMAIHOHHBbIE CTIPABOYHbIE CHCTEMBbI
DJ1eKTPOHHO-0ubIMoTeYHbIe cucTeMbl (IBC):
1. OBC «YHUBEPCUTETCKAS BUBJIMOTEKA OHJIAMH» www.biblioclub.ru
2. OBC «BOOK.ru» https://www.book.ru
3. OBC «ZNANIUM.COM» www.znanium.com
4. O5BC «JIAHb» https://e.lanbook.com

Pecypcbl ¢cB00OOIHOTO 10CTYHA:
1. CnoBapu u sHUMKIONIEAUH http://dic.academic.ru/;

CoOcTBeHHBbIE 2JIEKTPOHHBIE 00pa3oBaTe/bHbIe U HHPpopManuoHHbIe pecypcbl KyoI'Y:
1. Cpena MOAyJIBbHOTO AMHAMUYECKOTr0 00y4eHus http://moodle.kubsu.ru

6. MeToanyeckue yKkazaHus I 00y4aloMXcs 0 0CBOEHUIO THCIMIIIMHBI (MOY.JIsl)

CamocTtosaTenbHass paboTra O0O0yyaromMXcs 10 HHOCTPAHHOMY  SI3BbIKY  SIBJIIETCS
HEOTHhEMJIEMOH COCTaBIIAIONICH mpoliecca OCBOEHHS MHPOTrpaMMbl OOYYEHHMS HHOCTPAHHOMY
s13p1Ky. CamocTosTeNbHasT paboTa OXBATHIBACT BCE ACTIEKTHI M3yYEHUS] HHOCTPAHHOTO SI3bIKA U B
3HAYUTEIBHON Mepe OnpeensieT pe3yabTaThl U KaUeCTBO OCBOCHHUS TUCIMITINHBI «IHOCTpaHHBIH
s3p1Kk».  CamocTosiTennbHas paboTa SBISIETCS  CPEJNCTBOM OpPraHW3alliM ¥ YIPaBICHHS
CaMOCTOSITENIbHON JIEATEIbHOCTH CTYJIEHTOB, KOTOpas 00eCreunBaeTcss YMEHHEM OCYILECTBIIATh
IUTAHUPOBAHHUE JEATENBHOCTH, HCKAaTh pEIIeHHEe TMPOoOJIIEMbl WM BOIPOCA, PAIMOHAIHHO
OpraHu30BBIBAaTH CBOE pabouee BpeMs M MCHOJIb30BATh HEOOXOAMMBIE JJISi 3TOTO HMHCTPYMEHTHI.
CamocrosiTenbHass paboTa CTyJIEHTa CIIY)KHT TOJYYCHHIO HOBBIX 3HAHHU, YIOPSIOYCHUIO U
yIIyOJICHHIO UMEIOIIMXCS 3HaHUH, (OpMUPOBaHUIO MPO(EeCCHOHANBHBIX HABBIKOB U YMEHUH.

Henu 1 3a1aun caMOCTOATENBHON pabOTHI 00YUaIOLINXCS:

- 3aKpeIvieHue, yriayOJieHHe, pacliupeHUue U CUCTeMaTH3alMsl 3HAHHUM, MMOJy4YeHHBIX BO
BpeMs 3aHATHU;

- CAMOCTOSITEJIbHOCTh OBJIa/IEHUS] HOBBIM YUEOHBIM MaTEepHaIOM;

- (hopMupoOBaHHE YMEHUI 1 HABBIKOB CAMOCTOSITETFHOTO YMCTBEHHOTO TPY/Ia,;

- OBJIQJICHUE PA3IMYHBIMU (OPMAMU B3aUMOKOHTPOJISI 1 CAMOKOHTPOJIS;

- pa3BUTHE CAMOCTOSITEIIbHOCTH MBIIIJICHHUS;

- (opMupoBaHme yOEkKAEHHOCTH, BOJEBBIX KayeCTB, CIOCOOHOCTH K CaMOOpraHHU3alluy,
TBOPYECTBY.

CamocrosTenbpHas paboTa BKIIOUAET cienyromue GopMbl paboT:

- IOJITOTOBKA K TEKYILIEMY KOHTPOJIIO;

- IOJITOTOBKA K J1a00paTOPHBIM 3aHATHUSM,

- IOJrOTOBKA JOMAIIHEro 3a/JaHus, BKJIOYas MOJArOTOBKY COOOLIEHUH, TOKJIAAO0B,
IIPE3CHTAlUN U T.I1.;

- MpopaboTKa ¥ MMOBTOPEHHUE MaTepraja YueOHUKOB U y4€OHBIX MTOCOOMHIA;


http://www.biblioclub.ru/
http://www.book.ru/
https://znanium.com/
https://e.lanbook.com/
http://dic.academic.ru/
http://moodle.kubsu.ru/

- CaMOCTOSITEIPHOE U3yUYEHUE TEM TUCIUTLINHEI.

Pexomenparmuun mo 3¢¢dexTuBHON paboTe Haa OTACIbHBIMH acleKTaMH B paMKax
JUACHUIUIUHBIL «THOCTpaHHBIN A3BIK»

1. PaOora Ha1 TEXHUKOU YTEHUSI

Texnuka ureHus: oOpa3yeT 3HAYMMBIM KpUTEPUH OICHKH CTETEHH BIAJCHHS S3BIKOM,
MO3TOMY pa3yMHO paboTaTh HaJ HEW MOCTOSHHO U JOBOJUTH 10 coBeplueHcTBa. s s3toro
PEKOMEHIYETCSI CHUCTEMAaTHYeCKOE UTEHHE TEKCTOB HAa HWHOCTPAHHOM  SI3BIKE  BCIYX,
MPOCIyUIMBaHUE U MPOCMOTP ayTEHTHYHBIX ayAHO- U BHJIEOMATEPUANIOB, Y4acTHUE B YCTHBIX
dopmax pabOThl HA 3aHATUM W OOIICHHE C HOCHUTEISMH sI3bIKa (HANPHUMEpP, MOCPEICTBOM
HuTepHeT-pecypcoB).

2. Pabora c TeKkCcTOM

[Ipu paGoTe ¢ TEeKCTOM cleAyeT YUUThIBaTh, YTO CYIIECTBYIOT Pa3IMYHbIC BUJbI YTCHUS,
KOTOpbIE OIMPEACIISIIOTCS B 3aBUCUMOCTHU OT II€JIM YTEHHS U MOCTABJICHHBIX 3ada4. OnpeneneHue
BU/Ia YTEHUS MO3BOJIUT Hanbosee 3pPpeKTHBHO OPraHU30BaTh BpeMs U paboTy € TEKCTOM. 3afaueit
03HAKOMUTEIILHOTO YTEHHUS SIBISICTCS TOHMMAaHWE OCHOBHOM JIMHUU COJEP)KaHUS YHTAEMOTO
TEKCTa M CO3[jaHie KOMILJIEKCHBIX 00pa30B MPOYUTAHHOTO. M3yuaroliee yTeHHE HAMPABIEHO Ha
TOYHOE€ M I[IOJHOE€ TOHMMaHUE TMPOYUTAHHOTO U €ro KpuTtuueckoe ocmbicieHue. OHO
IpeoiiaraeT yMEHHUE MOJb30BaThCSl Pa3HBIMH CJIOBApSAMHU (TOJKOBBIMH, CTPaHOBEAYECKUMU,
CJIOBapsIMU CHHOHHUMOB, ABYSI3bIYHBIMH). DTOT BUJ YTEHUS OOBIYHO HCIOIB3YyETCS MpHU padoTe
HaJ CTaThsIMU IO cleuuanbHOCTU. PaboTas Hax TakuM TEKCTOM, CJeAyeT BAYMYHMBO U
BHUMATEJIBHO MPOYUTATh €r0, OTMEYasi HE3HAKOMBIC BaM CJIOBA, HAWTU MX 3HAYCHUS B CIIOBape,
BbIOpaTh 3HAYEHHE CIIOBA, MOAXOASIIEE 0 KOHTEKCTY U BbIyYUTh €ro. 3aKOHYHMB YTEHUE TEKCTa,
HY>KHO IIPOBEPHUTH CBOE IIOHUMAHUE 10 BOIIPOCAM H IPYTUM 33JJaHUSIM, KOTOPBIC HAXOJISATCS MOCIIe
tekcta. [IpocmoTpoBoe urenue — Gerioe, BEIOOPOUHOE UTEHUE TEKCTa Mo OJjokam Juis Oolee
MOIPOOHOTO O3HAKOMIICHUS C €T0 IeTASIMU U 9acTssMu. OHO HANIPABIICHHO HA TIPUHSATHE PEIICHUS
0 €ro JATbHEHINEM UCTIOIh30BaHUH, TO €CTh BBIICHEHHE 00J1aCTH, K KOTOPOW OTHOCHUTCS JaHHBIN
TEKCT, OCBEIaeMOil B HEM TEMaTHKE, YCTAaHOBIIEHHE Kpyra OCHOBHBIX BOIpPOcoB. Hackonbko
MOJTHO TOHAT TEKCT MPU MPOCMOTPOBOM YTCHHH ONPEICISICTCS TEM, MOXET JIM YHTAFOIINN
OTBETUTH Ha BOMPOC, MHTEPECEH JIM €My TEeKCT, KaKHe YaCTH TeKCTa MOTYT OKa3aThCsl Hanbolee
nH(popMaTUBHEIMH. [I0MCKOBOE UTCHHE MPEANIOIaraeT OBIaICHUE YMECHHEM HaXO/IUTh B TEKCTE T
AIIEMEHTHI HHPOPMAIIH, KOTOPBIE SBISIOTCS 3HAUUMBIMU JJIs BHITTOTHEHUS TOW WITM UHOM 3a71a4u,
U OpPUCHTHPOBAHO, NPEXKIEC BCEr0, HAa YTCHHE TIPECCHl M CIENHAIBHOW JIMTEepPaTyphI.
AHanUTHYeCKOe uYTeHHuEe — OoJiee CIIOKHBIM BUJA UYTEHHS, OPHEHTHPOBAHHBIN Ha TIyOOKOe
pPacKpBITHE COJICPKAHUS TEKCTa W €ro CTPYKTYphl. BHMMaHWe TOIKHO OBITH HAINPaBJICHO Ha
JETalbHOE BOCIIPHUATHE TEKCTa C aHAIM30M SI3BIKOBOW (POPMBI, KOTOPBINA MO3BOJIIET OCO3HATH
CTPYKTypHBIE ~KOMITOHCHTBI ~pE€YH, YCTAHaBIUBaTh HX CTPYKTYPHO-CEMAaHTHYECKHE U
(GYHKIIMOHATTBHBIE COOTBETCTBUSI.

3. PaboTa ¢ 1ekcH4eckuM MaTepuaIoM

Jns 5 PexTHBHOrO yCBOEHUS JEKCHYECKOTO0 MaTepHalla U PaCIIUPEHHs CIOBAPHOTO
3armaca TOJI€3HO HCIOJIb30BaTh CIEAYIOIIME YNPAXHEHUS: COCTABJIEHHE HECIOKHBIX
MPEJIOKEHNI Ha MHOCTPAHHOM SI3BIKE C HCIIONH30BAHHEM HOBBIX CIIOB (YCTHO M MHCHMEHHO);
MUCBMEHHBIA TICPEBOJ TPEJIOKEHUH, COJEpIKANUX HOBBIC CJIOBA, Ha WHOCTPAHHBIN SI3BIK;
COCTaBIIEHUE HECTIOKHOTO CBSI3HOTO TEKCTAa-CUTYAIMU HA ONPEICTICHHYIO0 TEMY ¢ MaKCUMaJIbHBIM
WCIIOJIb30BAaHUEM CJIOB, M3YYEHHBIX B paMKaxX JaHHOW TEMBI; COCTaBJIEHHWE CITUCKAa CJOB W
CJIOBOCOYETAHHM 0 KAaKOH-TNO0 TeMe (TEKCTY), BEIMUCHIBAHUE U3 CIOBAPS JIGKCHUECKUX €IUHUIT
B UX HavYaJIbHOU (hopme.

4. PaboTa ¢ rpaMMaTH4eCKUMU (POPMAMU U KOHCTPYKIHSIMH

Jnst 3¢bGdEeKTUBHOTO  yCBOEHHs TrpamMMaTH4YecKOH (HOpMBI WM KOHCTPYKITUH
PEKOMEHIyeTCsl BHUMATEILHOE UYTEHUE 3aMuCeil, TaOIHIl WU TpaBUil B y4eOHUKE, U3yUYCHUE U
aHaJIU3 MIPUMEPOB U BBHINOJIHEHNE YIPA)KHEHUN Ha KOHKPETHYIO TPAMMAaTUYECKYIO0 MOJEIb, T. €.
YOpaXHEHUH, KOTOPBIE WLTIOCTPUPYET JaHHOe mpaBuio. HeoOxoaumo obpamiate BHUMaHUE HA
ynotpebjaeHre TpamMMaTHuecKod (OpMBI WIM KOHCTPYKIMM B OINPEACTIEHHOM KOHTEKCTE,



HAXOJWTh MPHUMEPHI WX HCIOJB30BAaHUS B AyTEHTHYHBIX HCTOYHHKAX M MAaKCHMAalbHO YacTo
IPUMEHATh U3y4aeMyl0 MOJENb MPHU MOCTPOCHUU COOCTBEHHOIO YCTHOTO WMJIM NMHCHMEHHOTO

BbICKAa3bIBaHHA.

B ocBoeHNMM nHCHUIUIMHBI MHBAIUAAMM U JIMIAMH C OTPAHUYCHHBIMU BO3MOYKHOCTSMH
3I0pOBbsI OOJIBIIOE 3HAYCHHWE HMMEET WHIMBHIyalbHas ydeOHas paboTa (KOHCYJIbTAIlUH) —
JIOTIOJIHUTEIBHOE pa3bsiCHEHUE Y4eOHOro MaTepHaia.

WupuBuyanbHble KOHCYJBTAMM IO MPEAMETY SBIAIOTCS BaXKHBIM  (DaKTOPOM,
CHOCOOCTBYIOLIMM MHAMBUAYAIN3ALUU OOYUYEHHUS U YCTAHOBJIIEHUIO BOCIIMTATEILHOTO KOHTAKTa
MEXIy IMpernojaBaTesieM W OOy4arollMMCs HMHBAJIUIOM WM JIMIOM C OrPaHUYEHHBIMU

BO3MOXHOCTAMHU 300POBbA.

7. MaTtepuajJibHO-TEXHHYECKOe o0ecredeHne Mo JUCHUIIHHEe (MOIYJII0)

HaunmenoBanue CIICIHHAJIBHBIX

OcCHAIIEHHOCTD CIIEIHATLHBIX

[lepeuenb MUIIEH3UOHHOTO

CCMHUHAPCKOT'0 TUIlAd, I'PYNIIOBBIX U
WHAWBUAYAJIBbHBIX KOHCYJIBT&I_[PIﬁ,

MOMELICHHI MOMEUICHHI POrPaMMHOT0 00eCIeUeHHsI
VYuebOHble ayJAUTOPHUU st | MebGenb: yueOHas mebenb Microsoft Windows 8, 10,
MIPOBEJCHUS 3ansTuid | TexHuueckue cpencrsa oOyuyenus: | Microsoft Office Professional Plus

9KpaH, IPOEKTOpP, HOYTOYK

TEKYILEero KOHTPOJIA u
POMEKYTOUHOH aTTeCTAllHU
VYueOHble ayIUTOpUU st | MeOens: yaeOHas Mebenb Microsoft Windows 8, 10,
mpoBeAeHus 1abopaTopHbIX padoT. | Texnmdeckue cpenctBa oOydenus: | Microsoft Office Professional Plus
9KpaH, IPOEKTOpP, KOMIIBIOTEPHI,
HOYTOYKH
Jns  camocTosATeNbHOW — paboThl  OOYyYaroOLUXCS  HPEAYCMOTPEHBl  MMOMELICHHMS,

YKOMILIICKTOBAHHBIC CHGIIHaJIHSHpOBaHHOfI Me6€JII>IO, OCHAIIICHHBIC KOMHBIOTepHOﬁ TEXHUKOU C
BO3MOXKHOCTBIO TIOJKIIOUEHHs K ceTu «MHTepHEeT» M 00ecreueHneM J0CTya B 3JIEKTPOHHYHO
WH(POPMAIMOHHO-00Pa30BATEIBHYO CPEy YHHBEPCUTETA.

HaumMmeHoBaHne noMeneHun ais
CaMOCTOATENLHOM PaboThI
00yYaIOIIHNXCS

OCHaIIeHHOCTh MIOMEIICHUN IS
CaMOCTOATENBLHOM PaboThI
obyJarommxcst

[IepeyeHb MUIIEH3UOHHOTO
MPOrPaMMHOTO O0ECTICUeHUS

TTomemnieHue 1t caMOCTOSATEIILHOM
paboThI 00yUaroIuXcs (YUTATBHBINA
3a HayuHoli GnOnnotexu)

Meoberb: yuebHas MeOeb
KoMmmnekt  cnenuanu3upoBaHHON
MeOeJn: KOMITBIOTEPHBIE CTOJIBI
O6opynoBaHue: KOMIIBIOTEpHAs
TEXHHKAa C IOJKIIOYCHHEM K
nH(pOpPMaNNOHHO-
KOMMYHHKAIIMOHHOM
«uTepHeTy M JOCTYIOM B
JNIEKTPOHHYIO  UH()OPMAIMOHHO-
00pa3oBaTeNbHYIO cpemy
00pa3zoBaTeNbHO  OpraHu3aluH,
Be0-KaMephl, KOMMYHHKAI[HOHHOE
o0opymoBaHue, 00CCIICUHBAOIICE
JOCTym K  CeTH  HHTEPHET
(mpoBoaHOE coeIMHEeHne u
OecnpoBOIHOE  COEIMHEHHE 10
texnonorun Wi-Fi)

CCTH

Microsoft Windows 8, 10,
Microsoft Office Professional Plus

Ilomenienre st caMOCTOSATEIIBHOMN
pabotsl oOyuaromuxcst (ayn.213 A,
218 A)

Meo6enb: yueOHas MeOenb
Kommnekr  cnenuanu3npoBaHHOU
MeOemH: KOMIBIOTEPHBIE CTOJIBI
O6opynoBanmue: KOMIBIOTEpHAs
TEXHHKa C TOAKIIOYCHHEM K
nH(OPMAITMOHHO-
KOMMYHUKaLMOHHON
«nTepHeTy wu

ceTH
JOCTYIIOM B

Microsoft Windows 8, 10,
Microsoft Office Professional Plus




JJIEKTPOHHYIO  HH(OpPMALMOHHO-
00pa30BaTeNIbHYIO cpemy
00pa3oBaTeNibHOM  OpraHu3aInH,
BeO-KaMephl, KOMMYHHKAI[HOHHOE
o0opynoBaHue, 00OeCIICUMBAOIICE
JOCTY K  CEeTH  HMHTEPHET
(poBojHOE COeIMHEeHNE u
0ecnpoBOHOE  COEMUHEHHE 10
texnosorun Wi-Fi)




Penensun Ha pabouyio nporpaMMy yueOHOH THCIIHNIHHE]
«]IpomBHHYTBI KypC aHTIHICKOTO A3BIKAY
1o Hanpaeaennio moaroroeku 38.03.02 Meremament. MexIyHapoIHEI MeHeIKMEHT,
paspaborannyio K.¢.H., ZoueHToM Kadenpsl anrmmitckoit dunonorun ®TBOY BO Kybanckuii
rocyaapcTeeHHbl yauBepeHTeT A.A. CaxHo.

Pafouas mporpaMma cocTas/IeHa B COOTBETCTBHH € rOCy1apeTBeHHBIM 00pajopaTesbHbIM
CTAHIAPTOM BRICHIErD MpodecCHOHAIBHOrO o00pa3soBaHMA, ONpPENENAOIHM TpeDOBaHHA M
ypoBeHEL NOATOTOBKH BEIMYCKHHMKOB. Llens paGoueli mporpaMmel OHCUHINIHHBL — SBJIAETCA
(OpMHpOBAHME HHOS3EMYHOH KOMMYHHKATHBHOH  KOMNETEHLIHH [UI1  HCHOO/IB30BaHHS
AHTIHACKOrO A3bIKa B Mponecce IpodeccHoHanLHol TeATeNLHOCTH, KaK B poJHOil cTpane, Tak H
Ha MEKIYHAPOIHOM YPOBHE, B NO3HABATENEHOH JEATENBHOCTH H VIS MEAIHYHOCTHOrO obIEH .
B kawecTme 3ana4 paboueil mporpaMMbl @BTOPEI NPEANOIAral0T HAYYHTh CTYAEHTOR BIAIEHHIO
yeTHOMH aHanorndeckoli H MOHONOIHYECKOH Peubi0 B Mpenenax npoeccHOHAIbHOH TEMATHKH,
Hay4YHTh CTY/EHTOB BOCIIPHHHMATE C JOCTATOYMHOH CTENEHBI0 NOHHMAHHS YYKYH peub,
TIPOH3HECEHHYIO B TeMIle, NPHDIHKAIOMeMcs K HOPMANIBHOMY [UIA HOCHTeNeH NaHHOTO S3LIKE;
HAYYHTE CTYEHTOB MPABHIBHO € aPTHKYIAIHOHHOH H HHTOHAIIHOHHON TOYKH 3PEHHA NPOYECTE,
¢ HeoOxoauMoll CTEMEHEID MOHHMAHHA, ONPEIENeHHBIH HHOCTPAHHRIA TeKCT (3KOHOMMYeCKHH,
JIEN0BOi, HAYYHO-TIONYISPHLIT) Ha A3bIKE NEPBOil ceNHANbHOCTH, D€3 HCMONB30BAHHA HITH Ke ¢
MHHHMAIBHEIM HCII0/IE30BaHAEM aHITIO-PYCCKOTO C/I0Bapd; Hay4HTh HANHCATh JEI0BOE IHCBMO,
NMHCEMO Kano0y, 3JeKTpoHHOe MHCEMO, coo0lleHHe HA 33aNaHHEIE TeMLI B AenoBoii  cdepe;
HAYYHTh CTY/ICHTOB J€NaTh IPAMOTHBIH B JIHTEPATYPHOM OTHOLIEHHH NEPEBOJL HA POJHOH A3IBIK
MHOCTPAHHOTO 3KOHOMHYeCKOro TekcTa, OnpeneneHsl 3HAHHSA, YMEHHA H HABbIKH, KOTODPHIMH
CTYJEHTHI JO/KHEI OBNANETh B PE3YNETATE OBNAJCHHA OCHOBAMH JaHHOH MHCHHIIHHBL Bee
pasjesnsl paboueit mporpaMMel HanpasieHhbl Ha GOPMUPOBAHKHE 3HAHKI H yMeHu i, B oMo Mepe
oTBeYAloT TpeDOBAHHSAM K De3y/bTaTaM OCBOSHHS Y4eOHOH JIMCIMIIMHEL B COOTBETCTBHH ¢
®Ir'OC BO. Kaxnapni pasaen nporpaMMel PACKPBIBAET PACCMATPHBASMBIE BOIPOCH B JIOrHYecKoH
N0C/Ie/I0BATeILHOCTH, ONpeNenieMoll 3aKOHOMEPHOCTAMH 00yueHHs CTyZeHToB. B mporpamme
oTpameHa crelu(HKa IUCIHIUIHHLL, €€ NpPAKTHYECKAd HAMPABIEHHOCTE H BO3MOMKHOCTD
HCIIONB30BAHKMA TOMYHeHHEIX 3Hauuii B Oyaymelf mpodeccHOHANEHON NeATENBHOCTH. Takdm
obpasoM, gaHHAA yyeGHas nporpamMma ModkeT OBITE peKOMenJoBaHa JUIf TUIAHHPOBAHA YueOHoi
pabotel co cTygeHramn KybaHnckoro rocylapcTBEHHOr0 YHHBEPCHTETa [0 CIEHHANLHOCTH
«Menemxmenty (38.03.02).

Kanmnoar gpuionorHyeckHx Hayk, JOUEHT
kadesipel TEOPHH H PAKTHKH NEpeROIa

GI'BOY BO «KyoI'Vs —— Barmacapas T.0.



Penensus Ha pabogyio nporpamuy yuebHOMH THCIHIUIHHEL
«ITponBuHYTEIA KYpC aHTMICKOTO A3RIKAY
no HanpasieHuto moaroroskH 38.03.02 MenemxmenT. Mesiy Hapo/IHbIH MEHEKMEHT,
paspaboTanuyio K.¢.H., JoueHToM Kahenpsl anrmaiickoi dunonorun ®I'BOY BO Kybanckuii
rocyaapcreeHHul yauBeperTer A A, Caxio.

Pa6ouas nporpamMma cocTan/ieHa B COOTBETCTBHH C FOCYJapCTBEHHBIM 00pa3oBaTe/bHbIM
CTaHAApPTOM BEICIero npodeccHoHaneHoro obpajoBaHHA, onpeneasomHM TpeboBaHus H
YPOBEHb MOJOTOBKH BHITyCKHHKOB. llens paodel mporpamMMel THCIMIIMHEI — SBIAETCH
(popMHpOBaHHE HHOA3BMYHON  KOMMYHHKATHBHOH  KOMIETEHUHMH JUlA  HCIIOJB30BAHHS
aHIJIHHCKOrO A36IKA B ponecce npoQeccHoHaTEHON MeSTeNbHOCTH, KakK B POIHOM CTpaHe, Tak H
HA MEKIYHAPOAHOM YPOBHE, B IO3HABATENLHOMN JIEATeNEHOCTH H JUI MK THIHOCTHOTO O0IIEHHS.
B xauectBe 3anay pabodeli mporpaMMel aBTOPHI NPEANOIAra0T HAYYHTE CTYACHTOR BIANECHHIO
YCTHOH JTHATOTHYECKONH W MOHONIOTHYeCKOlH pednio B mpejenax npoQeccHoHalbHOH TeMaTHKH,
HAYYHTh CTY/IEHTOB BOCHPHHHMATh ¢ [OCTATOYHOH CTEMEHBIO NOHHMAHHA 'YKYI0 pedb,
POMZHECEHHYIO B TeMIe, IPHOIMKAIOMEMCH K HOPMATBHOMY JUIS HOCHTeNeH NaHHOTO A3BIKA;
HAYYHTH CTYAEHTOR NPaBHIIBHO ¢ APTHKY/IAIMOHHOH M HHTOHALMOHHOH TOYKH 3PEHHA MPOYECTh,
¢ HeoBXomIMOli CTENeHBIO TIOHHMAHHS, ONpeJeNeH b HHOCTPaHHEH! TeKCT (JKOHOMHYECKHI,
JIeI0B0ll, HaYYHO-TIOMYJISPHEIH) Ha S3BIKE [IEPBOi CneuHaIbHOCTH, 083 HCIONL30BAHNA HITH e C
MHHHMATLHEIM HCIIOIB30BAHHEM 8HTJIO-PYCCKOrO CTI0BAaps; HAay4HTh HANKCATE JIEJIOBOE MHCEMO,
muceMo Kanoly, 3/1eKTPOHHOe MUCBMO, coobNeHHe Ha 3aJaHHBIE TEMBI B JeoBoi  cepe;
HAy9HTEL CTYIEHTOB J€/IaTh TPAMOTHEI B IHTEPATYPHOM OTHOLIEHHH NEPEBOJ HA POIHOM A3bIK
MHOCTPAHHOTO 3KOHOMH4ecKoro TekcTa. OnpejencHbl 3HAHHA, YMEHHS H HEBLIKH, KOTODBIMH
CTY/IeHTEl ZIOIDKHBI OBJA/IeTh B pe3ylbTaTe OBNANCHWA OCHOBaMM JaHHoOH mucumrumanel. Bee
pasziensl paGodeii mporpaMMel HaNpaB/IeHE! Ha (POPMHPOBAHHE 3HAHHH M YMEHHH, B MoMTHOH Mepe
OTBeyaloT TPeDOBAHHAM K pe3y/IbTATAM OCBOCHHS y4eOHOH NHCIHMIHHEI B COOTBETCTHHH C
®I'OC BO. Kateiii pasgen mporpaMMbl paCKpeIBaeT paccMaTPHBAEMEIC BONPOCE! B JTIOTHYECKOH
NOCNENOBATENBHOCTH, ONpeleseMoil 3aKOHOMEPHOCTAMH 0DY4eHHA cTyenTon. B mporpamme
orpaxena cremudHKA JUCIMIUIHHEL, €e NpaKTHYeCKAs HANpaBlSHHOCTh H BO3MOXHOCTH
HCMO/B30OBAHNA TOMYYCHHBIX 3HaHWil B Oyxyme# npodeccHomanenoil nesTenbHOCTH. TakuM
ofpa3om, JaHHas yaeOHas mporpaMma MoxeT ObiTh PEKOMEH/I0BaHA JUTS TaHUPOBAHHS y4eOHO
paboTe co crygeHTamMH KyOaHCKOro rocyJapcTBEHHOIO YHHBEPCHTETA 10 CIEIHANEHOCTH
«Menemanent» (38.03.02).
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