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1 Hesn u 32124y U3yYeHHUs TUCHUNIHHBI

1.1 Heap ocBoeHHs AUCHUIJIMHBI: (QOpMUpPOBaHHME W pa3BUTHE CIIOCOOHOCTH
OCYIIECTBIISTH JCTOBYI0O KOMMYHUKAIIMIO B YCTHON M MUCBMEHHOUN (JopMax Ha TOCYJapPCTBEHHOM
s3pike Poccutickoii denepanun 1 HHOCTpaHHOM(BIX) sI3bIKe(ax).

1.2 3agaun AMCHUILIMHBI

® pacHmMpATh 3HAHHUSA O HOpPMAaxX M TPEOOBAHUAX K YCTHOM M IUCBMEHHOW JEIOBOM
KOMMYHUKAIUH, IPUHSITHIX B CTPAHE U3y4aeMOTI0O S3bIKa;

® pa3BUBaTh yMEHHUS MPHUMEHATh HOPMBI W TpeOOBaHUS, MPUHATBIE B CTpaHe(ax)
M3y4aeMoro S3bIKa, PU Peasi3allii YCTHOW U MMUCbMEHHOW JIEJI0OBOM KOMMYHUKAITUH;

® pa3BHUBATh CIOCOOHOCTh K pEAIM3alUU [JEIOBOH KOMMYHHMKALIMM B YCTHOW H
HNUCbMEHHON (hopMax Ha HHOCTPAHHOM SI3bIKE;

® pa3BHUBaTh YMEHHS paboTaTh ¢ MHPOPMAIMOHHO-IOUCKOBBIMU cucTeMaMu MHTepHeT,
a TaK)Ke OTKPHITHIMU 0a3aMH JJaHHbBIX, IPOBOJS MOUCK M aHAJINW3 MHPOPMALUU C IPUMEHEHHEM
Pa3JIMYHBIX METOAMK, & TAKXKE IIOMCK U IIEPEBOJ MATEPUAIOB HA UHOCTPAHHOM SI3BIKE;

® pacCIIUPSTh 3HAHUS O crieuduKe MaTeprUaIbHON U JyXOBHOW KYJIbTYPHI U3y9aeMOU CTpaHbI
(peruona);

® pa3BUBaTb YMEHHUS TNPUMEHATH COBPEMEHHblE HH(OPMALMOHHO-KOMMYHHKALMOHHBIE
TCXHOJIOTUN I PCHICHUA MCCICAOBATCIILCKUX W IMPAKTHYCCKUX 3aJad B HpO(I)CCCHOHaJILHOfI
JCATEIbHOCTH,

e ¢opmupoBaTh CIIOCOOHOCTH UCIIO0JIH30BATh 3HaHUE ATHOTpahUIECKHUX,
STHOJMHTBUCTUYECKUX U ITHONCHXOJIOTMUECKUX OCOOEHHOCTEH HapoAoB A3uu U AQpPUKH U UX
BIUSHUS Ha (GOPMHUPOBAHUE JIEITOBOM KYJIbTYPhI U STHKETA MIOBEICHHS.

1.3 Mecto AucuuiuinHbl (MOyJs) B CTPYKTYpe 00pa3oBaTeIbHOI NPOrpaMMbl

Jucuunnuna «HOCTpaHHBIH SI3bIK B MPO(ECCHOHATBHON KOMMYHUKALIUN» OTHOCUTCS K
6a3oBoii yactu broka 1 Jucuunnuael (Moaynu) ydyeOHOTo IjaHa OakanaBpuaTa HampaBlICHUS
noarotoBku 58.03.01 BocrokoBenenue u appukaHUCTHKA.

1.4 IlepevyeHb NMJaHMpyeMbIX pe3y/JbTATOB O0y4eHUs] MO AMCUHUILIMHE (MOAYJIIO),
COOTHECEHHBIX C INIAHUPYEMBIMH Pe3yJIbTATAMH OCBOCHHS 00Pa30BaTEJIbHOM POrPAMMBI

N3yuenne nanHOM yuyeOHOW AMCHMIUIMHBI HampaBiIeHO Ha (OpMUpPOBAHUE VY
00yYaromuxcst CIeyOIMX KOMITETeHIIUMI:

KOIL 1 HAMMCHOBAHUEC MHAUKATOPA JOCTUKCHUS

Pesynbrarsl 00y4eHuUs 1O JUCIUTUIMHE
KOMIIETCHIIMU

YK-4: crnocobeH ocCylecTBIATh AETOBYF0 KOMMYHHUKAIMIO B YCTHOW M MUCBMEHHOH QopMax Ha
roCyIapCTBEHHOM si3bike Poccuiickoi denepannu 1 HHOCTPAaHHOM(BIX) SI3bIKE(aX).

NVYK-4.1. CobOmonaer HOpMBI U TpeOOBaHHA K
YCTHOH M NMUCBMEHHOM JE€TOBOM KOMMYHMKAIWH,
MIPUHATHIE B CTpaHe(ax) U3y4aeMoTo SI3bIKa.

3uaem: HOpMBI W TpeOOBaHUS K YCTHOH U
MMUCBMEHHOM JIEJIOBOH KOMMYHMKAIINH, IPUHSTHIE
B CTpaHe(ax) u3y4aeMoro s3bIKa.

Ymeem: mpuMeHAT> HOPMBI W TpeOOBAHMS,
MIPUHATHIE B CTpaHe(ax) M3ydaeMoro s3bIKa, MPHU
peanu3aluyd YCTHOM W THCBMEHHOH JeloBOM
KOMMYHHUKAIIHH.

Braodeem: ciocoOOHOCTBIO K TIOPOXKACHUIO YCTHOM
Y TMCBMEHHOM JeJI0BOM KOMMYHHKALIUH C YYETOM
coOroeHrss HOpM U TpeOOBaHUM, MPHUHATHIX B
cTpaHe(ax) u3yJ4aeMoro s3bIKa.

NYK-4.2. JleMOHCTpUpYET CHOCOOHOCTH K
peanu3anuu AeI0BOH KOMMYHHUKAIIMU B YCTHOH H
MACEMEHHON  (opMax Ha HHOCTPAHHOM(BIX)
sI3BIKE(ax).

3Haem: S3BIKOBBIE CpPEACTBA (TpamMMaTUYECKUE,
JICKCUYECKHE) HEeOOXOMUMbIE [UIsl pealu3aliu
JIeIOBOM KOMMYHUKAIIUU B YCTHOM U MUCHMEHHOU
(hopMax Ha HHOCTPAHHOM SI3bIKE.




Ymeem: ucnonp3oBaTh S3BIKOBBIC CPENCTBA ISt
peanuzanuy JAeJI0BOM KOMMYHUKAIIUU B YCTHOU U
MUCbMEHHOHN (popMax Ha MHOCTPAHHOM SI3bIKE.

Braodeem: ciocoOHOCTBIO K peau3aliu IeI0BOi
KOMMYHUKAIlAM B YCTHOM W MHUChMEHHON (opmax
Ha MHOCTPAaHHOM SI3BIKE.

NYK-4.3. Bribupaer KOMMYHHKATHBHO
NpUeMIIEeMbIe CTUJIb U CPEACTBA B3aUMOACHUCTBUS
B OOIIIEHUH C JITIOBBIMH APTHEPAMHU.

Buaem: KOMMYHUKATUBHO MMPUCMJICMBIC CTHUJIb U

CpelncTBa  B3aUMOJICHCTBHS B OOUICHMH C
JIEJIOBBIMU MTApTHEPAMH.

Ymeem: npemats  cooOulieHus, OOKIagbl C
MPEBAPUTEIIBHON MOJATOTOBKOM.

Bnaoeem: HaBBIKAMH JIMAJIOTUYECKOMN "
MOHOJIOTUYECKON pedyd C  HUCIOJIb30BaHUEM

M3YYEHHBIX JIEKCHKO-TPAMMATHYECKUX CPEICTB B
KOMMYHUKATHUBHBIX CUTYyallUAX HCO(bI/I]_[I/Ia.HI)HOI‘O
1 o(HUIHANTPHOTO OOIIEHHUS, B TOM 4YHCJIE Ha
npodeccnoHaIbHO OPHEHTHPOBAHHBIE TEMBI.

NYK-4.4. Benmer [nenoBylo TepenucKy H
UCTIONIB3YEeT JAHAIOT s COTPYAHHYECTBA B
conmagbHON U poeccnoHanbHOM cdepax

3uaem: 0OCHOBBI BCACHUA ILGHOBOP'I TNCPCIIUCKU.

Ymeem: UCIIOJIb30BaTh JUanor IE
COTPYJIHUYECTBA B COIMAIBHOM u
npoeccuoHanbHOM cepax

Braoeem: HaBbIKaMu J1€IIOBOM MEPETTUCKH.

IK-4:

crocoOeH paboraTh ¢ HHGOPMAIMOHHO-TIOMCKOBBIMU CHCTeMaMHu VIHTEpHET, a TaKxke

OTKPBITBIMU Oazamu AaHHBIX, ITPOBOJA UX IMOUCK U aHAJIN3 I/IH(I)OpMaLII/II/I C IPUMEHCHUEM DPa3JIMYHBIX
METOOUK, a TAKXKE IMOUCK U IEPEBOJ MATEPUAJTIOB Ha A3BIKE N3y4a€MOI'0 pEruoHa

NIIK-4.1. caMOCTOSATEIBHO KAaTaJIOTU3UPYET U
KJIACCHU(PUIUPYET HAKOTUICHHBIN MacCHB
UHPOpPMAIUK ¥ (POPMUPYET CTPYKTYPUPOBAHHBIC
U HECTPYKTYPUPOBAHHBIC 0a3bI TAHHBIX

3naem: CONepKaHme nH(GOPMAITOHHO-
MOMCKOBBIX CHUCTeMaM VIHTepHeT, a Takxe
OTKPBITHIX 023 TaHHBIX.

Ymeem: mpoBooUTH NOWCK U aHAIM3 UHPOPMALIUH
C TIPUMEHEHUEM Pa3UYHbIX METOAMK, a TaKKe
¢dbopMHpOBaTH CTPYKTYPHUPOBaHHBIE u
HECTPYKTYPHPOBaHHbIE 0a3bl JaHHBIX.

Braoeem: naBbikamu pedepupoBaHus U EpeBoaa
JIUTEpaTypHl O CHEIUATILHOCTH.

MK-10: cnocoben BnaseTh WHPOpPMAIUEH 00 OCHOBHBIX OCOOCHHOCTSIX MaTepUaIbHOW W JIyXOBHOM

KyJbTypbl HM3y4aeMOW CTpaHbl (perMoHa), CHOCOOHOCTHIO YYHTHIBaTh B IPAaKTHYECKOH U
UCCIIEI0BATENILCKON JIEATeNbHOCTH CHENU(UKY, XapaKTepHYIO IJIsI HOCHUTENIEH COOTBETCTBYIOIIUX
KYJIBTYD

HNIIK-10.1. VYuureiBaet cneunuky | 3naem: OCHOBBI KyJIBTYPBI U TPAAULUMA CTpaH

MaTepHalbHON U TYXOBHOU KYJIbTYphl U3y4aeMOu
CTpaHbI (PETHOHA).

HN3y4acMoOro A3bIKa, [IpaBUia peuUCBOIro 3TUKCTA.

Ymeem: yunteiBaTh cienuuky MaTepHUabHOW U
JIyXOBHOM  KyJbTYpbl  U3y4aeMOH  CTpaHbl
(peruoHa) mTpU TEPEeBOAE TEKCTOB pPa3IMYHBIX
JKaHPOB M CTUJICH Ha MPo(ecCHOHATHFHOM YPOBHE.

Braoeem: nHpopmanmeii 00  OCHOBHBIX
0COOEHHOCTSIX  MAaTepUILHOW W JIyXOBHOM
KyJbTypbl ~ HM3y4aeMOW  CTpaHbl  (peruoHa),

CIOCOOHOCTBIO YYWTHIBATh B TMPAKTUYECKOH U
HCCIIEIOBATEIBCKOW JICATENBHOCTH CHEIU(UKY,
XapaKTepHYIO ISl HOCHUTENEH COOTBETCTBYIOIINX

KYJBTYP.

HIIK-10.2. IIpumenser COBPEMEHHBIE
MHQOPMATMOHHO-KOMMYHHUKAIIHOHHbIE

TEXHOJIOTHH Ul PEILCHUs HUCCIIEIOBATEIbCKUX U
NpakTHYECKUX 3agad B  Npo(ecCHOHaIbHOM

3naem: COBPEMEHHBIE nHPOPMALUOHHO-
KOMMYHHKALIMOHHBIE TEXHOJOTHU IJIS1 PELICHUS
UCCIICIOBATENbCKUX M IPAKTHYECKUX 3a1ad B
npodecCHOHANBHON AEATENbHOCTH.




ACATCIIBHOCTH.

Ymeem:

- paboTaTh C MyJIBTUMEIUHHBIMU CPEICTBAMHU;

- TIOJIb30BAThCS D3JICKTPOHHBIMHU CIIOBApSIMHU U
IPYTHMU  3JICKTPOHHBIMHU  pecypcamu  JJis
pEIIeHNUs JIMHIBUCTUYCCKUX 3a/ay.

Braoeem: OCHOBaMH COBpPEMEHHOM
WHPOPMAaITHOHHON u oubnuorpaduveckoi
KyJIBTYpbl, HaBBIKAMH OCYIIECTBICHHUS TIOMCKa
nHQOpMAIMK B CHPABOYHOW,  CITCIIHAILHOM
JUTEepaType U B KOMIBIOTEPHBIX CETHAX.

IIK-11: cnoocobeH  MCHONB30BaTh  3HAHHE

BTHOFpa(bI/I‘{eCKI/IX, 3THOJIMHI'BUCTHYCCKHX nu

ATHOTICHXOJIOTHYECKIX OCOOCHHOCTEH HapoaoB A3nn W AQpukM M MX BIUSHHSI Ha (GOPMHpPOBAHHUE

JIEIIOBOI KYJBTYPbI U 9TUKETA TIOBCACHUA

UIIK-11.1. Anammsupyer 3THOTrpadudecKue,
OTHOJIMHIBUCTHYCCKHUE W DOTHOIICUXOJIOI'MYCCKUEC
0ocOOeHHOCTEW HapomoB Asun u Adpuku u
COZIepKATENIbHO OOBACHIET UX B SKOHOMUYECKHX,
COMaJIbHBIX, INOJIMTHYCCKUX H KYJIbTYPHBIX
U3MEPEHUSX.

3naem:

- OCHOBHBIE METOJIbI COOpa, aHalIM3a U CUHTE3a
WH(POPMAITUH, CTPATETUH M METOMbI JTOCTHKCHUS
MOCTABIICHHON  [IENHM,  OCHOBHBIC  TPUEMEI
apryMeHTalul  NPUMEHUTEIbHO K  cdepe
po(heCCUOHATBHON JIeATEIIbHOCTH;

- OCHOBHBIE CBEJICHHS 00 OSTHOKYIbTYPHBIX,
STHOTICUXOJIOTUYECKUX "
3THOKOH()ECCHOHAIBHBIX 0COOCHHOCTSIX
BOCTOYHOM IIMBUJIH3AIIUH.

Ymeem:

- TIPOBOJUTH KOMIUICKCHBIM aHaau3 (HaKTopoB,
BIUSIONIMX Ha TOBEJICHHE M METOJbI JICJIOBOTO
OOIIeHUsT  TpeJACTaBUTENCH  a3MaTCKUX U
a()pUKaHCKUX HAPOJIOB;

- JIOTUYECKH BEPHO, apryMEHTHUPOBAHHO, SICHO U
CBA32HO  BBICTPAaWBaTh CBOIO  YCTHYIO U
MUCBMEHHYIO peuYb MNPUMEHUTENLHO K cdepe
po(heCCUOHAIBHOM JIeATEIIbHOCTH;

- WCIOJNIb30BAaTh TEOPETUYCCKUE 3HAHHSA IO
STHOJIOTUM M O3THOINCHXOJOTMU CTpaH A3uu |
Adpuky Ha TpakTUKE, B TOM YHUCJIE T'OTOBHUTH
MH(POPMAIMOHHO-aHAIMTUYECKHE MaTepHalibl U
cnpaBku, pedepupoBaTh UM PEICH3UPOBATH
HAYYHYIO JIUTEPATYPY.

Bnaoeem: HaBBIKAMH WCIIOJIL30BAHHUS 3HAHUS
STHOKYJIbTYPHBIX IIEHHOCTE€W IpeACTaBUTEIIECH
a3MaTCKuX U a)pUKAHCKUX HAPOJIOB B IMPAKTHKE
MEXKYJIbTYPHOW KOMMYHUKAIIMHU; PACIIO3HABAHUS
MPOSIBIICHUI STHUYECKUX JTyXOBHBIX n
ACTETUYCCKHUX IICHHOCTEH npu aHaym3e
MEXKYJIBTYPHBIX KOMMYHUKATUBHBIX IPAKTHK;
KBaJIN(DUITUPOBAHHOTO HCIOIb30BAHUS
TEPMUHOJIOTUM JJI1 TOHHMaHUs TEKCTOB IO
STHOJIOTMM W 3THOINCHUXOJOTMU CTpaH A3uu U
Adpukuy; KOPPEKTHOIO NPUMEHEHUSA
MOHATUMHOrO  amnmapara 3THOJIOTMYECKUX U
STHOTICUXOJIOTUYECKUX UCCIeA0BaHUN B cdepe
MU3YYEHUS] STHOKYJIBTYPHBIX M 3THOPEIUTHO3HBIX
TpaJIULINi.




Pesynprarhl 00yueHMs] MO JUCHMIUIMHE JOCTHTAIOTCS B paMKaX OCYIIECTBIECHHUS BCeX
BUJOB KOHTaKTHOH UM CaMOCTOSATENBbHOM paboThl O0OydyaromMxXcsi B COOTBETCTBUU C
YTBEP)KJCHHBIM YUE€OHBIM IIJIAHOM.

Wuaukatopel  JOCTMXKEHHS KOMIIETEHLMH  CUMTalOTCs  C(OPMHPOBAHHBIMU  TIPU
JOCTH>KEHUH COOTBETCTBYIOILUX UM PE3yJIbTaTOB O0YUEHHUS.

2. CTpyKTypa U copep:KaHue TUCHUTIIUHBI

2.1 Pacnipenesienne TPyA0EMKOCTH JUCHHUILIMHBI IO BHAaM padoT

OO6mast Tpyao€MKOCTh AWCIUIUIMHBI cOCTaBiseT 4 3adeTHbie enuHuibl (144 daca), ux
pacmpezieieHue o BUaaM padoT MPEICTaBICHO B TaOIuIIE:

Bunsr padot Bcero Dopma 00yueHHs
4acoB OuHasi
VIl
ceMecTp
(Jackrn)
KoHTakTHasi padoTa, B TOM YncJIe: 60.3
AyaAuTOpHBIE 3aHATHS (BCET0): 60 60

3aHATHA JICKIMIMOHHOI'O THIIA

na60paT0prIe 3aHATUA

MPaKTUICCKHE 3aHATHS 60 60

CCMHMHAPCKUC 3aHATUL

HWNnas koHTaKTHas padora:

KonTpons camocTosiTensHOH paboTh

(KCP)
IIpomexxyrounas arrectanus (MKP) 0.3 0.3
CamocrosiTeibHasi padoTa, B TOM
qucie: 48 48
IToaroToBka K TEKyleMy KOHTPOJIIO
KoHtpoJsb:
[ToaroToBKa K SK3aMEHY 35.7 35.7
Ooman gac. 144 144
TPYA0EMKOCTh B TOM 4HCJIe
KOHTAKTHASA 60.3 60.3
padora
3a4. e 4 4
2.2 ConeprxxaHue QM CUUILTAHBI
Pacrnipenenennie Bu0oB yueOHOI pabOThI U UX TPYJOEMKOCTH MO pa3fiesiaM AUCIUILTHHBL.
Pa3nens! (TeMbl) TUCHUIUIMHBI, U3y4aeMble B / ceMecTpe (ouHas popma oOyueHus)
KoanuecTBo yacoB
Ne
pas- HaumenoBanue pasenos (Tem) Aynuropnast pabora Breaynurop
Jciia Hag
Beero bl 3 JIP pabora
1 Organisation 14 - 8 - 6
2 Human Resources 10 - 6 - 4
3 Travel 8 - 4 - 4
4 Brands 12 - 6 - 6
5 Change 8 - 4 - 4
6 Advertising 14 - 8 - 6
7 Leadership 10 - 6 - 4
8 Cultures 14 - 8 - 6
9 International markets 8 - 4 - 4




10 Competition 10 - 6 - 4

UTOI'O no pazdenam oucyuniunsl: 108 - 60 - 48

Kontpons camocrosarensHoit pabotsr (KCP)

ITpomexyrounas arrecranus (MKP) 0.3
IMoaroToBKa K TEKyIIEMy KOHTPOITIO 35,7
OOurast Tpy10EMKOCTb IO JTUCIUTUIUHE 144

2.3 Conep:xanue pa3iesoB (TeM) TUCHUIIIUHBI:
2.3.1. 3aHaTHS JEKIIUOHHOI0 THIA — HE TPEAYCMOTPEHBI
2.3.2 3aHATHA CEMHHAPCKOro TuUNa (NMpakTH4yeckue / CeMUHAPCKUE 3aHATHS/

JlabopaTopHbie padoThl)

7 cemecTp
HaumenoBanue DoDMA TEKVILIETO
Ne pasmena Hamvenosanne mabopaTopHbIX padot (Tem) P yi
KOHTPOJIA
(Temp)

1 2 3 4

1. Organisation Speaking: Talk about status within an organization. KoMMyHUKaTHBHBIC
Vocabulary: Words and expressions to describe CUTYAIHH.
company structure. [IpakTnueckoe
Grammar: Noun combinations. 3a/1aHue.
Reading: A successful organization.
Listening: An interview with a management consultant.
Skills: Socialising: introductions and networking.

2. Human Resources Speaking: Talk about job interviews. KoMMyHUKaTHBHBIE
Vocabulary: Expressions for talking about job CHUTYaIWH.
applications. Marepuarbl s
Grammar: -ing forms and infinitives MHCbMEHHOTO
Reading: Women at work. nepeBojia ¢
Listening: An interview with an international AHTIIMICKOTO SA3bIKa
recruitment specialist. HA PYCCKUil.
Skills: getting information on the phone. JlemoBoe MMCHEMO.
Writing: CV, cover letter.

3. Travel Speaking: Talk about your travel experiences. KomMMyHUKaTHBHBIE
Vocabulary: British and American travel words. CHUTYAaIIUH.
Grammar: Talking about the future. TectupoBanue 1o
Reading: What business travelers want. MPOAICHHOMY
Listening: An interview with a sales director of a hotel | marepuany.
chain.
Skills: Telephoning: making arrangements.

4, Brands Speaking: Talk about your favourite brands. KomMmyHMKaTnBHBIE
Vocabulary: Brand management. CHUTYalHH.
Grammar: Present Simple and Present Continuous. IMoaroroska
Listening: An interview with a brand manager. MOHOJIOTHYECKOTO
Reading: Building luxury brands. BBICKA3bIBAHMS C
Skills: Taking part in meetings. HCIIOIb30BaHUEM

NIpE3CHTALUN.

5. Change Speaking: Discuss attitudes to change in general and at | ITpakruueckoe
work. 3aaHUE.
Vocabulary: Words for describing change. KoMMyHUKaTHBHBIC
Grammar: Past Simple and Present Perfect. CHTYAIlNH.
Reading: Mercedes, shining star.
Skills: Managing meetings.

6. Advertising Speaking: Discuss authentic advertisements. KomMmyHUKaTHBHBIE
Vocabulary: Words and expressions for talking about CUTYaIHH.
advertising. IToaroroska




Grammar: Articles. MOHOJIOTHYECKOTO

Reading: A new kind of campaign. Listening: An BBICKA3bIBAHMSI C

interview with a marketing communications executive. | ucronb3oBaHHEM

Skills: Starting and structuring a presentation. MPE3eHTAaIHH.

Writing: letter. TectupoBanue 1o
IPOKJCHHOMY
Matepuaiy. Jeirosoe
IIUCHBMO.

7. Leadership Speaking: Discuss the qualities of good leadership. KoMMyHUKaTHBHBIE
Vocabulary: Words to describe character. Grammar: CHUTYaIlUH.

Relative clauses. Marepuanbl asst
Listening: An interview with a managing director of an | mrceMeHHOTO
executive recruitment company. mepeBojia ¢

Reading: Leading L’Oreal. AHTIIUICKOTO S3bIKa
Skills: Presenting. Ha pycckuil. [lemoBoe
Writing: e-mail. IIHCHEMO.

8. Cultures Speaking: Discuss the importance of cultural KoMMyHUKaTHBHBIE
awareness in business. CHTYaIlUH.
Vocabulary: Idioms for talking about business IMoaroroska
relationships. MOHOJIOTHYECKOTO
Grammar: Advice, obligation and necessity. BBICKa3bIBaHHS C
Reading: Culture shock. HCIIOJIb30BaHHEM
Listening: An interview with the manager of a cultural | npesenrarun.
training centre.

Skills: Social English.
Case study: Prepare a talk on business culture.

9. International Markets | Speaking: Discuss the development of international KoMMyHUKaTHBHBIE
markets. curyanuu, pedepar.
Vocabulary: Expressions for talking about free trade. Marepuarbl i
Grammar: Conditions. MUCBMEHHOTO
Reading: Trade between China and the US. nepeBojia ¢
Listening: An interview with an expert on negotiating. | anruiickoro si3bika
Skills: Negotiating. HA PYCCKHH.

10. Competition Speaking: Do a quiz on how competitive you are. KomMMyHUKaTHBHBIE
Vocabulary: Idioms from sport to describe CHUTYaIHH.
competition. TectupoBaHue Mo
Grammar: Passives. MPOHICHHOMY
Listening: An interview with a manager from the Marepuainy.
competition Commission.

Reading: Head to head competition.
Skills: Negotiating.
[Ipy w3y4yeHUM AUCHUIUIMHBI MOTYT TPHUMEHSATHCS  DIEKTPOHHOE  OOYyYeHHeE,

JUCTaHIIMOHHBIE 00pa3oBaTeNbHble TeXHOJI0ruH B cooTBeTcTBUU ¢ DT'OC BO.

2.3.4. KypcoBbie padoThl (IPOEKTbI) — HE TPEAYCMOTPEHBI.

2.4 IlepeyeHb y4eOHO-METOAMYECKOT0 0O0ecneYeHus AJIs1 CAMOCTOATEIbHOH padoThl
00y4alIMUXCH M0 JUCHHUILIIMHE (MOTYJII0)
HepequL y‘le6HO-MCTOI[I/I‘IeCKOFO obecrnieueHus JUCHUITIUHBI 110

Ne Bung CPC o
BEITIOJTHCHUEO CAMOCTOSATEIEHOW PadOTHI
1 2 3
1 IIpopaboTka yueOHOTO 1. MeToaudeckne YyKazaHUS IO OpPraHHW3alUU CaMOCTOSTEIBHOMN

MaTepuana pabotsl mo aucumiuinHe «VHOCTpaHHBIM $3BIK B INpOQecCHOHATBHON
KOMMYHHUKAIIAW», YTBEpXKIEHHbIE Kadenpold aHIIMHCKOTO S3bIKa B

npodeccroHanbHOM chepe, mpoTokon Ne 8 ot 18 mast 2021 1.

Y4eOHO-METOAMYECKUE MaTepuajbl I CaMOCTOATEIBHONW pabOThl OOYyYaIOIIUXCS W3
qrcila MHBAINWJIOB U JIUI] C OTPAaHUYEHHBIMU BO3MOXKHOCTAMH 310poBbs (OB3) npenocrasistorcs
B (hopMax, aJalTUPOBAHHBIX K OTPAHUUYEHUSAM UX 37J0POBbs U BOCHPUATHS HH(YOPMAIIH:



JInst I ¢ HapyIIeHUSIMH 3PSHUS:

— B [1€4aTHOW (hopMe YBEIUYECHHBIM HIPUPTOM,
— B (hopMe DIEKTPOHHOTO IOKYMEHTA,

— B (popme ayauodaiina;

JIst I ¢ HapyIISHUSIMH CITyXa:

— B mieyaTHo opme,

— B (hopMe PIEKTPOHHOTO JOKYMEHTA.

JUist Ta1 ¢ HapyIIEHUSIMH OTIOPHO-/IBUTATEIBHOTO anmapaTra:
— B IIeYaTHOM ¢opme,

— B (popMe 2IIEKTPOHHOTO TOKYMEHTA,

— B (hopme ayauodaiina.

3. Oopa3oBaTejibHbIe TEXHOJOIMH, NMPUMeHsieMble NPH OCBOEHHHU JAUCUHUILIUHBI
(MmonxyJis)

OOpazoBaTenbHble TEXHOJOTWMH, MCIONb3yEMbIE B IIPOLIECCE pealu3aluu  Kypca
«VlHOCTpaHHBIA S3bIK B MPO(ECcCHOHATbHOW KOMMYHMKALIMW» HAlpaBiI€Hbl HA AaKTUBU3ALHUIO
MIO3HABATEIBHOM JIEATEIILHOCTH CTYACHTOB, Pa3BUTHE CIOCOOOB MPOAYKTHBHON JESITEIHHOCTH,
pacuiMpeHue cTpareruii oOydaroummxcss npu pabore ¢ HHGOPMALMOHHBIMM TEKCTaMH,
CTHUMYJIMPOBAaHHE KPHUTHYECKOTO M TBOPYECKOTO MOJX0/Aa K PEUICHHI0 YYeOHBIX 33134 U
MOJICJIUPOBAHUIO MPO(ECCHOHAIBHONW AEATENbHOCTH, aKTUBU3ALUSA COTPYIHUYECTBA, PA3BUTHE
yMeHU# paboTaTh B KOMaH/IE.

IIpu ocBOCHMM AMCLUIUIMHBI IPUMEHSIOTCS ClIeayole 00pa3oBaTe/IbHbIe TEXHOIOTHH:

1) duddepennupoBannoe oOyueHHe — OpraHM3anus 0O0pa3oBaTENBHOTrO Ipolecca Ha
OCHOBE y4yeTa UHIMBUIYaJIbHO-TUIIOJIOIMYECKUX OCOOCHHOCTEH 00Yy4aroluXcs U BapuaTUBHOIO
MIOCTPOCHHS Y4eOHOTO Tpolecca B BBIACICHHBIX Tpymnmax. Peanusyercs myreM BKIIOYECHUS B
y4eOHBIH Mpolece 3aJJaHui Pa3TMYHOTO YPOBHS CIOKHOCTHU (pENpOyKTUBHBIHN, MPOABUHYTHIMH,
TBOpueckuit). I[lpu ucnonpzoBanuu U epeHIMPOBAHHOTO MOAXOJAa HCIHOJIB3YETCSI METOJ
MaJIbIX TPYII, METO IPOEKTOB.

2) HHurepakTHBHOE OO0yueHHE KaK CHOCOO OpraHu3aluu y4eOHOro Tpolecca, MpHu
KOTOPOM CTYJEHTbl W MpernojaBarelb aKTUBHO B3aUMOJCHCTBYIOT Apyr ¢ aApyroM. Kaxmprit
YYaCTHHUK B3aMMOJICHCTBHSI BHOCHT CBOM BKIJIAJ, B XOA€ PaOOTHI MPOMCXOIUT OOMEH HICSIMH,
3HAHUSIMHM, BBIPA0OTKAa COBMECTHBIX CMOCOO0OB JeifcTBusa. VHTepakTHBHOE 00ydeHUe
peanusyeTcsi B XoJie (ppOHTAIBHOM, TPYNIOBOM U MapHOW paboThl. [Ipu3HakK MHTEPAKTUBHOTO
oOyueHMs: KOMQOpPTHas ICUXOJOTHYecKkas arMmocdepa 3aHATUH, MNO3BOJSIONIAS CTYICHTY
YyBCTBOBATh CBOIO MHTEJUIEKTYaJIbHYIO COCTOSTEIBHOCTD, ICHUXOJIOTHYECKYIO 3alIMIICHHOCTD;
CaMOCTOSITENIbHBIA MOUCK 00YUYaIOIIMMUCS BApUAHTOB PELLICHHs TOCTaBIeHHOHN yueOHOH 3aauu;
OpYA STOM HCKIIIOYAeTCs JTOMUHUPOBAHHME KaKOTO-IMOO YJaCTHHKA Y4eOHOro mporecca WIn
Kakoi-mubo  uaed, MpPEeBOCXOJACTBO  AaKTHUBHOCTH  OOYYaIOIIUXCS  HAJ  AKTUBHOCTBIO
IpernoiaBaTessi, akTHBHOE BOCIPOHM3BEICHUE paHEE IMOJNyYCHHBIX TEOPETHUECKUX 3HAHHWHA B
HOBBIX YCJIOBUSIX, HAJIMUKME OOpaTHOMN CBSI3U.

3) IlpobnemHOe oOydeHHE Kak TEXHOJIOTHs, OCHOBaHHAas Ha CTPYKType Yy4eOHOro
npoliecca, IPEINoJaralollero paspelieHrue  IOCIe0BaTeIbHO — CO3/IaBaeMbIX  YUEOHBIX
npoOneMHbIX — cuTyanuii. [IpoOmeMHass cuTyanmus — OCO3HAaHHOE HWHTEIUIEKTYyallbHOE
3aTpyAIHEHUE, TOPOKIAEMOE HECOOTBETCTBUEM MEXKIY HWMEIOIIMMUCS 3HAHUSMHU U TEMH,
KOTOpBbIe HEOOXOIMMBI ISl pEeIIeHUs] BO3HHKINECH CHTyanuu. YdeOHas mpoOiieMa HarpaBliseT
MBICIIUTENIBHBIM TOUCK, MPOOYyXJaeT MHTepec K uccienoBaHuio. IIpobnema BbIpaxkaercs B
dbopme mpoOIIEMHOTO BOIIPOCa WK MTPOOIEMHOTO 3a/IaHuUS.

JUis a1l ¢ OrpaHUMYEHHBIMH BO3MOXKHOCTSIMU 3/10pOBBSI IIPEIYCMOTPEHA OpraHMU3alus
KOHCYJIbTAIM C UCIIOJIb30BAaHHEM DJICKTPOHHOH ITOYTHI.

4. OueHo4yHbIe cpeAcTBA UIA TeKylIero KOHTPOJISI  YCIeBAeMOCTH H
NMPOMEKYTOYHOM aTTecTAlUN



OreHOUHBIE CpelCTBA NPEJHA3HAYCHBI Ui KOHTPOJII M OLEHKH 00pa30BaTelbHBIX
JOCTIKEHUH 00y4aromuxcsi, OCBOMBIIUX MPOTpaMMy YueOHOH mucuuIuiMHbl «HOCTpaHHBIHM
A3bIK B IPO(PECCHOHATBHON KOMMYHUKALIUI.

CTpyKTypa OLllEeHOYHBIX CPEICTB IJIs TeKYleld U MPOMEeKYTOYHOH aTTecTAlNU

HanmenoBaHue OLICHOYHOTO CpcacTBa

No Ko 1 naumeHnosanue
PesynpTater 00yueHus . [IpomexxyTouHas
n/m HUHAMKAaTOpa Texymuii KOHTPOIb
aTTecTauus
1 | UYK-4.1l. Cobnromaer | 3HaeT  HOPMBEI u | Tector 1-3 Bompoc sx3amena Ne 1.
HOPMBI U TpeOoBaHUs K | TpeOOBaHHUS K YCTHOM
YCTHOM WU MNHUCBMEHHOH | U MUCbMEHHOU
JIEJI0BOU JIETIOBOU
KOMMYHHKAIIWH, KOMMYHHKAIIUH,
MIPUHATHIE B CTpaHe(ax) | MPUHATHIE B
M3y9aeMOTo S3bIKA. ctpane(ax)
M3y4aeMoro sI3bIKa.
2 | UYK-4.1. Cobmogaer | YMmeer npumMensaTs | IlpakTnyeckoe Bomnpoc ax3amena Nel.
HOPMBI U TpeOOBaHUS K | HOPMBI M TpeOoOBaHUs, | 3aJaHHE
YCTHOM M IHCBMEHHOH | IIPUHSTHIE B
JIeTIOBO cTpaHe(ax)
KOMMYHHKALIUH, U3y4yaeMoro  s3bIKa,
MPUHATHIE B CTpaHe(ax) | mpu peanuzanuu
H3y4aeMoro sA3bIKa. YCTHOM U ITMCBMEHHOM
JIENOBOM
KOMMYHHKALIUH.
3 | UYK-4.1. Cobmopaer | Bnageer Temsr Bomnpoc sx3amena Ne 3.
HOPMBI U TpeOOBaHUs K | CHOCOOHOCTHIO K | MOHOJOTHYECKUX
YCTHOM M MHUCHMEHHOMW | MOPOXACHUID YCTHOHM | BBICKAa3bIBaHUM B
EJIOBOU u MHUCbMEHHOM | YCTHOU Wi
KOMMYHUKAIWH, JIeJIOBOM MMUChbMEHHOH (hopMme
TIPUHATHIE B CTpaHe(ax) | KOMMYHHKAIIH c|1-14
M3y4aeMoro S3bIKa. YY4ETOM  COOJIIOJCHUS
HOPM H TpeOOBaHHMI,
MIPUHSTHIX B
ctpane(ax)
M3y4aeMoro s3bIKa.
4 | NYK-4.2. 3Haer SI3BIKOBBIE | MaTepuabl st | Bompoc ax3amena Ne 1.
HdemoHcTpupyet cpencTaa MTUCBbMEHHOTO
CIOCOOHOCTD K | (rpaMmaTndeckue, nepeBoja c
peaiM3anii  JIEJIOBOH | JIEKCHYECKHE) AHTIIUICKOTO Ha
KOMMYHHKAIIUU B | HEOOXOJUMBIC JUISL | PYCCKHUH SI3BIK
YCTHOH M NHUCBMEHHOH | peanu3alliyd JeJIOBOU
thopmax Ha | KOMMYHHKaluu B
WHOCTPaHHOM(BIX) YCTHOM U NMCBMEHHOMN
A3bIKe(ax). dopmax Ha
MHOCTPAHHOM SI3BIKE.
5 | UYK-4.2. Ymeer wucnons3zoBath | KommyHukarueasle | Bonpockl sk3ameHa Ne
JemoncTpupyet SI3BIKOBBIE  CPEJICTBA | CUTYyaIH 2-3.
CIOCOOHOCTD K | Ui peanuzanuu
pealMzanuy  JIE€JIOBOM | 1€10BOH
KOMMYHHKAIIUU B | KOMMYHUKAITUH B
YCTHOH M NHUCBMEHHOH | YCTHOM M NHUCBMEHHON
thopmax Ha | popmax Ha
WHOCTPaHHOM(BIX) WHOCTPAHHOM SI3BIKE.

sI3BIKE(ax).




6 | UYK-4.2. Bmaneer 3amanus s | Bompoc sk3amena Ne 3.
JemoHcTpupyet CIOCOOHOCTHIO K | IOATOTOBKH
CIOCOOHOCTD K | peanu3aluy JeNoBO# | mpeseHTanui 1-14
peanuzandy  JENOBOH | KOMMYHHKAIUU B
KOMMYHUKALIHH B | YCTHOU U MHUCBMEHHOH
YCTHOH W THUCHMEHHOI | opmax Ha
thopmax Ha | MHOCTPAaHHOM SI3BIKE.
WHOCTPaHHOM(BIX)
sI3BIKe(ax).
7 | UYK-4.3. Bribupaer | 3naer KommynukatuBabie | Bompoc sk3amena Ne 2.
KOMMYHUKATUBHO KOMMYHUKATUBHO CUTyaIuu
MpueMJIeMble CTHIb U | PUEMIIEMbIe CTHJIb U
cpencTBa cpencTsa
B3aUMOJICHCTBHS B | B3aMMOJICHCTBUS B
OOIIEHUHN C [ICNIOBBIMH | OOIICHUH C JICTIOBBIMH
MapTHEPAMHU. MapTHEpaMH
8 | UYK-4.3. Bribupaer | Ymeer Jenathb | 3amaHus st | Bompoc ax3amena Ne 3.
KOMMYHHKATHBHO COOOIIeHUs, AOKIAABI | MOATOTOBKH
mpueMJeMble CTHIb U | C  IpeIBapUTeNbHOU | mpe3eHTranuii 1-14
cpencTaa MOJATOTOBKOM.
B3aUMOJICUCTBUS B
oOIIeHnn C JeTOBBIMU
napTHEPaMH.
9 | UYK-4.3. BeiOupaer | Bnameer  HaBbikamu | Tembl Bompoc sx3amena Ne 3.
KOMMYHHKATHBHO JTAATIOTHYECKON 1 | MOHOJIOTHYECKUX
npueMJIeMble CTHIb M | MOHOJIOTHYECKOH peud | BBICKa3blBAHUNA B
cpeacraa c HCIIOJIB30BAHUEM | YCTHOM WA
B3aUMOJICHCTBHSI B | U3yYCHHBIX JIEKCHKO- | MUCbEMEHHOH Qopme
OOIIeHNH C JIEJOBBIMH | TPAMMAaTHYECKIX 1-14
napTHEPaMH. CpezcTB B
KOMMYHHUKATHBHBIX
CUTYaIUsIX
HeopHUIMAIBPHOTO |
OUIMATIEHOTO
oOIIeH s, B TOM YHCIIe
Ha TPOo¢eCCHOHATBHO
OpUECHTUPOBAHHBIC
TEMBI.
10 | UYK-4.4. Beger | 3naer OCHOBHI | JlelroBoe MUChMO Bompoc 3x3amena Ne 2.
JIEJIOBYIO TIEPENUCKY M | BEJCHHUS JIeJIOBOM
UCIIOJIB3YET JUAJIOT JUISl | IEPEHCKH.
COTPY/AIHUYECTBA B
COLIMANBbHOU u
podeCCHOHATEHOM
chepax
11 | UYK-4.4. Bener | Ymeer wucnons3oBats | KommyHukatusHele | Bompoc sk3amena Ne 2.
JIEJIOBYIO TIEPENUCKY H | JAHUAJIOT JUIS | CUTYyalluu
UCTIOJIB3YET JUAJIOT JUIS | COTPYJHHYECTBA B
COTPY/AIHUYECTBA B | COLMANBHOMN "
COLMaIbHON U | npodeccHoHaIbEHON
npoecCHOoHaTBHOMN chepax
chepax
12 | UYK-4.4. Bener | Bnageer HaBbIKaMH | JleoBO€ MUCHMO Bompoc sk3amena Ne 2.

JICIIOBYIO TEPEMUCKY U
WCTIONB3YET TUANOT IS
COTPYJHHYECTBA B

JIEIIOBOM MEPETHCKH.




COIMAJILHOM u

podeCCHOHATEHOM
cepax
13 | UIIK-4.1. 3Haer cozepxanue | Matepuainsl st | Bompoc sx3amena Ne 1.
CaMocCTOsATEIHHO WH()OPMAITOHHO- MMHCBMEHHOTO
KaTaJIOTU3UPYET U | IOMCKOBBIX CHCTEMaM | IIepeBoAa c
KJIacCuUIHUPYET WnTepHer, a Takke | aHVIMHCKOTO Ha
HAKOIUIEHHBIH  MAacCHUB | OTKPBITBIX 0a3 | pyCCKHIi 3bIK
uHpOpMaIH U | JaHHBIX.
bopmupyet
CTPYKTYpUPOBaHHBIE |
HECTPYKTYPUPOBAaHHbIE
0a3bl JaHHBIX
14 | UIIK-4.1. VmMmeer MPOBOAUTH | 3amaHus st | Bompoc sk3amena Ne 3.
CaMOCTOSITENILHO IMOMCK Hu aHAJN3 | MOATOTOBKH
KaTaJOTH3NpyeT u | “HOpMAIIH C | mpesenTanmii 1-14
K1acCHHIAPYeET PUMEHEHUEM
HAKOIUICHHBIH ~ Maccup | PA3/IHIHBIX MCTOMK, a
uudOpMaLIH u | Takke  popmuposars
bopmupyer CTPYKTYpHUpPOBaHHbBIE U
CTpyKTypupoBaHHbie 1 | 1oCIPYKTYPHPOBAHHET
HECTPYKTYPHPOBaHHbBIE © a3l JaHHBIX.
0a3bl JaHHBIX
15 | UIIK-4.1. Brnageer  HaBbikamu | PedepupoBanue Bompoc sx3amena Ne 1.
CaMocTosATENbHO pedepupoBaHus u
KaTaJIOTU3UPYET U | IepeBoja JUTEpaTyphl
KJaccupuIupyeT 0 CHIELUAILHOCTH.
HAaKOIIJIEHHBIM ~ MaccuB
uHQOpMaIH u
hopmupyet
CTPYKTYpUPOBaHHbBIE |
HECTPYKTYPHUPOBaHHbBIE
0a3bl JaHHBIX
16 | UIIK-10.1. VYwuuteiBaer | 3Haer ocHOBHI | KommyHukatuBHble | Bompoc sk3amena Ne 2.
cnenuuKy KYJIBTYPBl M TPAJHIUN | CUTyalun
MaTepratbHON U | CTpaH M3y4aeMoro
OYXOBHOW  KyJBTYpBI | A3bBIKA, paBuiIa
M3ydaeMoi CTpaHbl | pEUYEBOT0 3THUKETA.
(peruona).
17 | UIIK-10.1. VYwuuteiBaer | YMeeT y4uTBIBaTh | MaTepuaisl st | Bompoc sx3amena Ne 1.
cneuupuxky cneunpuxky MICBMEHHOTO
MaTepratbHON U | MaTepUaAIbHOM U | mepeBosa c
JIyXOBHOM KYJbTYPBI | JYXOBHOM  KYJIBTYPBI | aHIJIMICKOTO Ha
M3ydaeMoi CTpaHbl | U3y4aeMoM CTpaHbl | PyCCKUH SI3BIK
(peruona). (pernona) pu
nepeBoze TEKCTOB
Pa3IMYHBIX >KAaHPOB U
cTHIIEH Ha
mpoheCcCUOHATIBHOM
YpPOBHE.
18 | UIIK-10.1. VYuuteiBaer | Bianeer KomMmynukarusaele | Bonpoc sk3amena Ne 2.
crienuuKy nHpopMaIuei 00 | curyarm
MaTepualibHOU W | OCHOBHBIX
OYXOBHOH  KyJIBTYpPHI | OCOOEHHOCTSIX
n3ydaeMoi CTPaHbI | MaTepHAIBLHON u
(peruona). IyXOBHOW  KYJIBTYpPHI
M3ydaeMoi CTpaHbI




(peruona),

CIIOCOOHOCTBIO
YUUTHIBATh B
MPaKTUYECKOU U
HCCIIEI0BATENBCKON
JESITEIbHOCTH
cneunukxy,
XapaKTepHYIO TUIsL
HOCHTEIEH
COOTBETCTBYIOIINX
KYJIBTYD.

19 | UIIK-10.2. Ilpumenser | 3HaeT coBpeMmeHHbIe | PedepaTsl Bompoc sx3amena Ne 3.

COBPEMEHHbBIE MH(POPMAIOHHO-
MHPOPMAaLIUOHHO- KOMMYHHKallMOHHBIC
KOMMYHHKaIIHOHHBIE TEXHOJIOTHH IOE
TEXHOJIOTHH IUISL | pelIeHUs

peleHus UCCIIEIOBATENBCKUX U
UCCIIEIOBATENbCKAX M | IPAKTUYECKUX 3a/1a4 B
NPaKTUYECKUX 3a7ad B | MpodecCHOHANBHON
npodeccuoHanbHON JeSITETHHOCTH.
JIeSITETbHOCTH.

20 | UTIK-10.2. TIpumensier | Ymeer: Martepuansl st | Bompoc sx3amena Ne 1.
COBpPEMEHHbBIE - pabotaTh  C | MUCBMEHHOIO
UHPOPMAaITUOHHO- MYJIbTUMEINHHBIMA nepeBoaa c
KOMMYHHKAIIHOHHBIE CpeIcTBaMU; AHTJIMHACKOTO Ha
TEXHOJIOTHH i | - MIOJIb30BATECS | PYCCKHUH S3bIK
peLeHus 3JIEKTPOHHBIMU
UCCIIEIOBATENbCKAX U | CIIOBAPSIMH U JIPYTUMH
NPAaKTUYECKUX 337ad B | JIEKTPOHHBIMU
npodeccnoHaNbHON pecypcamu ULt
JeSITeTbHOCTH. pereHus

JMHTBUCTUYECKUX
3ajau.

21 | UIIK-10.2. Ilpumenser | Bnanmeer ocHoBamu | Pedepatsl Bompoc 3x3amena Ne 3.
COBPEMEHHBIE COBPEMEHHOU
WH(POPMAITMOHHO- WHPOPMAITMOHHOW U
KOMMYHUKAIIMOHHBIE oubnmorpaduyeckont
TEXHOJIOTHH JUISL | KyJIbTYpbl, HaBBIKAMH
peleHus OCYIIECTBIICHHUS
UCCIIEIOBATENIbCKUX M | OMCKa MH(GOPMAaLUH B
NPaKTUYEeCKUX 337a4 B | CIPAaBOYHOM,
podeCCHOHATEHOM CITeIIMaTBLHOM
JeSITETIbHOCTH. auTepatype  H B

KOMITBIOTEPHBIX CETSIX.

22 | UIIK-11.1. 3HaerT: 3amanns st | Bompoc sk3amena Ne 3.
Ananuzupyer - OCHOBHBIE METOJBI | MOJATOTOBKU
sTHOrpaduyeckue, cbopa, aHanu3a W | mpeseHTauui 1-14
STHOJIMHTBUCTHYECKHE | CUHTE3a MH(opMaIuy,

u CTpaTeTu U METObI
STHOIICUXOJIOTUYECKUE | JOCTHKEHHUS
0coOeHHOCTEH HapOJIOB | MOCTaBIEHHOH  LieH,
Asmn u AdpukH ¥ | OCHOBHBIE [IPUEMBI
COJIepKaTeNbHO apryMeHTaIuu
O0BsICHSET ux B | IPUMEHUTEIHHO K
SKOHOMHYECKUX, chepe

COLIMAJIbHBIX, npodeccnoHaIbHOM
MOJUTUYECKUX U | IeSTeIbHOCTH;




KYJbTYPHBIX - OCHOBHBIE CBEICHHS

H3MEPEHUSIX. 00 ITHOKYJIBTYPHBIX,
STHOTICUXOJIOTUIECKUX
u
ATHOKOH(ECCHOHALH
BIX 0COOEHHOCTAX
BOCTOYHOM
IIMBUJIN3AIIMH.

23 | UIIK-11.1. VYmeer: Pedepatsl Bompoc sx3amena Ne 3.
AHanuzupyet - MPOBOJIUTH
sTHOTpaduyeckue, KOMITJICKCHBIM aHan3
ATHOJIMHTBUCTUYECKHE | (h)AaKTOPOB, BIUSIOLINX
u Ha  TOBEACHHE U
STHOTICUXOJIOTUYECKUE | METOJBI JIETTIOBOTO
OCOOCHHOCTEW HapOJIOB | OOIIECHUS
Asmn u Adpukn U | mpeacTraBuTeNen
COJepKATENLHO A3MATCKHUX u
0OBSICHSIET nux B | appuKaHCcKuX
YKOHOMHYECKHUX, HapoJIOB;
COIMABHBIX, - JIOTHYECKH BEpHO,
MOJTUTUIECKUX U | apryMEHTHPOBaHHO,
KyJIbTYPHBIX SCHO M CBS3aHO
U3MEPEHUSIX. BBICTpanBaTh CBOIO

YCTHYIO "
MUCHMEHHYIO peub
HNPUMEHHUTEIIEHO K
chepe
poheCCHOHATBHOMN
JeATeITLHOCTH;

- UCIIOJIb30BaTh
TEOPETUIECKUE 3HAHUS
IO  OJTHOJNOTHH |
ITHOTICHXOJIOTHH
cTpad Aszun u AQpuku
Ha TMpaKTHKe, B TOM
qucie TOTOBHTh
WH(POPMAITUOHHO-
aHATUTHYECCKHE
MaTepualbl M CIIPaBKH,
pedepupoBathb u
peleH3upoBaTh
HAYYHYIO JIUTEPATYPY.

24 | UTIK-11.1. Bnageer  nHaBbikamu | KomMmyHnukatuBHbele | Bompoc sk3amena Ne 3.
AnHanuzupyer UCIIOJIb30BaHUS CHUTYaIINU
3THOTpadUIECcKHe, 3HaHUA
OTHOJIMHTBUCTUYECKHE | 3THOKYJIBTYPHBIX
u LEHHOCTEN
STHOTICUXOJIOTUYECKHE | MPEJCTaBUTENEH
OCOOCHHOCTEW HapOJOB | a3MaTCKHUX u
Asun u  AQpukd ¥ | apUKAHCKUX HApPOIOB
COJIEPKATENLHO B NpaKTHKE
O0BSICHSET 1704 B | MEXKYJIbTYpPHOI
9KOHOMUYECKHUX, KOMMYHHKAIVH;
COIIMAJIbHBIX, pacno3HaBaHUs
HOJUTHIECKUX U | IPOSIBICHHUI
KYJbTYPHBIX ATHHUYECKUX TYXOBHBIX
M3MEpPEHUsIX. u JCTETHYECKUX




LIEHHOCTEN npu
aHanmse
MEXKYJIbTYPHBIX
KOMMYHUKATHBHBIX
MPAKTHK;
KBATH(HUITIPOBAHHOT O
WCTIOJIb30BaHHUS
TEPMUHOJNIOTUU  JJIS
MOHUMAaHUS  TEKCTOB
MO0  OSTHONOTMH |

STHOTICUXOJIOTUU
cTpaH Asun u
AdpuKH; KOPPEKTHOTO
MPUMEHEHUS
MOHSITUHHOTO
amnmapara
STHOJIOTUYECKHUX u
OTHOIICUXOJIOI'MYCCKUX
HCCIIEA0BAHUM B
chepe H3YYCHUS
STHOKYJIBTYPHBIX 5
STHOPEITUTHOZHBIX
TpaguIMil.

TunoBble KOHTPOJIbHBbIE 3aJaHUsI WM HHbIE MaTepHaJibl, Heo0XoAuMbIe s
OLlEHKM 3HAHWIi, YMEHUIl, HABBIKOB WU (MJIH) ONBITA JESITEJIHLHOCTH, XapaKTepPHU3YIIIUX
Tanbl GoOpMHUPOBaHNSI KOMIIETEHIMH B Mpollecce 0CBOEHUS 00pa30BaTeIbHON MPOrPaMMbl

Tunoeoit mecm No 1

LANGUAGE
A Complete the sentences so that they have the same meaning as the sentence given.
0 That car cost 20,000 euro.
It’s a 20,000-euro car.
1 His presentation will last for ten minutes.
He’s going to give a presentation.
2 Our sales rose from $4 million to $6 million last year.
Last year, our sales rose by
3 I need to know more about the meeting we had today.
I need to know more about
4 Our investment rose by £4 million to £16 m11110n
Our investment rose from to £16 million.
5 What was the main idea of the paper?
What was the ?
B Complete the text. Use a, an, the or zero article.
European stock markets
Shares in the aerospace and defence group, EADS rose by 6 2 per cent to
€29.89 on " announcement that Chile’s LAN Airlines had confirmed

8 order for 25 jets from the European aircraft manufacturer Airbus,

® joint company owned by EADS and BAE Systems of

UK.

C

Choose the correct words to complete each sentence.

11 (I’'m going to visit / I visiting) the factory in Itami next week.




12 Have you (ate / eaten) lunch yet?

13 We’re (worked / working) very hard this week to meet the deadline.

14 (He move / He’s moving) from Brussels to Riyadh in October.

15 We (have / having) a staff meeting every Monday morning.

16 They’ve (decided / going to decide) to close the Barcelona office.

17 My company (producing / produces) brake parts for cars.

18 My fight (arrives / arrived) next Tuesday at noon and my first meeting is at two o’clock.
19 She (goes / has went) to New York about three times a year.

20 (We’ve invested / We investing) about two million dollars in R&D so far this year.
21 lusually (take / am taking) a taxi when | go to head office.

22 We (are being / are) very busy these days.

VOCABULARY

A Match the sentence beginnings with the best endings.

23 When | was promoted, my new job was tough. | was really thrown in at the
24 We’re planning a party to break the

25 When | gave a client a really big discount, I got into

26 Jim and I agree about a lot of things but we don’t see eye to

27 Visiting the factories in South China was a real

28 Idon’t speak Korean, so whenever I visit the Seoul office, | feel like a fish out of
29 The new manager in Dubai gets on with the area manager like

a) water.

b) deep end.

c) ahouse on fire.

d) eye-opener for the sales team.

e) ice with the new employers.

f) eye about the issue of bonuses.

g) hot water with my boss.

B Choose the best words to complete these sentences.

30 When high are charged on imports, the market isn’t really free.
a) barriers b) tariffs C) quotas

31 are a feature of protected markets.

a) Open Borders b) Developing industries c) Restrictions

32 Governments markets by lifting barriers to trade.

a) liberalise  b) subsidise c) compete

33 of foreign goods is driving domestic companies out of business.

a) Regulation b) Customs c¢) Dumping

34 We’re trying to a team of people to work in the Bahrain office.
a) assemble  b) make c) check

35 Wecan the candidates, then interview five of them.

a) train b) shortlist  c) advertise

36 | had to take a to assess my mental ability.

a) probationary period b) psychometric test ¢) résumé

37 1 filled out the and gave it to the interviewer.

a) curriculum vitae  b) application form  c) covering letter

K; umepuu OUeHKuU mecmaoeblx 3a0aHuil

Onenka Kpurepun onienkun

Beicokuii ypoBeHb «5»

90-100% mpaBUIBHBIX OTBETOB
(oTIIMYHO)

Cpennuii ypoBeHb «4» 75-89% mpaBUIBHBIX OTBETOB




(xopor1110)

[ToporoBslii ypoBeHb «3»

60-74% npaBUIBHBIX OTBETOB
(YZIOBJIETBOPUTEIHHO)

MuHUMAaNBbHBIA YPOBEHD «2)»

MeHee 60% MpaBUIIbHBIX OTBETOB
(HEYTOBIETBOPUTEIIHLHO)

Ilpumep kommynukamugnou cumyayuu Ne 1:

Pa3nen 1 «Opl"aHI/IBaI_II/IHZ OCHOBHBIC XapaKTCPUCTUKHU U THIIbI KOMITaHUI

Tema muckyccuu: OOCYIUTH B TPYIIE OCHOBHBIC BHJBI OpPTraHM3alMd OW3HECa, UX
XapaKTCPHBIC YEPTHI, IPECUMYIICCTBA U HEAOCTATKH. CJ'ICI[}’I-OIHI/IG BOITPOCHI ITIOMOT'YT BBICTPOUTD
X0 JUCKYCCHUH.

1. Would you like to work in a big company or corporation? Why/ Why not?

2. Which people in an organization have their own office? Do they have their own
office because of: seniority, a need for confidentiality, the type of work they do?

3. What shows a person’s status in an organization? Think of a reserved parking
space, an office with a view, a uniform, a personal business card, etc.

4. What departments comprise company structure? What are their responsibilities?
Would you like to work for any of them? Why/ Why not?

5. What is perks? What perks appeal to you the most?

6. How are most companies organized?

7. Would you like to work for a company where the headquarters make the major
decisions or for one in which regional offices are given considerable decision-making powers?

Ilpumep kommynukamugnou cumyayuu Ne 2:

Paznen 10 «Konkypenuus»

1. Tema nenoBoil urpsl: «lleperoBopel Mexay BIaA€iabLEM PO3HUYHOIO Mara3uHa U
IpeICTaBUTEIEM KOMITAHUU-TIPOM3BOIUTEINS IIAMITYHS [T *KeHIIUH “Sheen”».

2. KoHuenuus urpel: BilaJelell pO3HUYHOIO MarasMHa M IpEICTaBUTENb KOMIIAHMM-
MPOU3BOAMTENS IIAMITyHS AJs JKeHIIUMH “Sheen” 00CYyX1al0T BO3MOKHOCTH OCYIIECTBIICHUS
MOCTABOK JIAaHHOT'O IIAMITYHSI B MarasuH Ha BBITOIHBIX JUJIsl 00€UX CTOPOH YCIIOBHSIX.

3. Pomu:

- BlIaJieJIel] PO3HUYHOIO Mara3uHa;

- IPeICTaBUTENb KOMIIAaHUM-TTPOU3BOAUTENS IAMITYHSI ISl skeHIIMH “Sheen”.

4. OxupaeMblil (€) pe3yabrar (bl): TOCTH)KCHHE KOHKPETHBIX pEIIeHUH M0 BOIpocam
MIOCTABOK IIAMITyHsI B Mara3uH.

NHcTpykunny 1uist IpOBEAEHUS POJIEBOM UIPHI HA AaHIVIMMCKOM SI3BIKE

Role-play the negotiation between a store owner and the manufacturer of Sheen, a hair
shampoo for women. Be diplomatic.

Store owner

* You want to order 50 bottles of Sheen at the quoted price.

* You want a 10% discount.

* You want 60 days' credit.

* You want delivery in two weeks.

Shampoo manufacturer

* You get a bonus if the order is over 100 bottles.

* You don't give a discount for orders of less than 100 bottles.

* You want payment on delivery.

* You can deliver in three weeks.

Ilpumep KommyHnukamugnou cumyayuu Ne 3:



Pasznen 2 «Pabora»

Keiic Ha Temy: «BpIOOp KaHamuIara Ha TOCT YHPABISIOMIETO CeTH (UTHEC KIyOOB B
bpazununy.

[Ipouenypa penieHus: KEUcoB:

[TepBrIii 3Tan — 3HAKOMCTBO C CUTYaIlUEH.

Bropoii sTan — BbIETI€HHE OCHOBHOW NMpPOOJEMBbl, (PaKTOPOB U IMEPCOHAIHMA, KOTOpBIC
MOTYT pEaJIbHO BO3/ICHCTBOBATh HA CUTYALMIO.

Tperuii sTan — nNpeaIoKeHNe KOHUEHIUN WU TEM I «MO3TOBOIO LITYPMay.

YerBepTslil dTAIl — AHAIU3 MTOCJIECIACTBUI IPUHATHS TOTO MM UHOTO PELICHMUS.

[Iarelii 3Tan — pelleHue Keica — MPEMIOKEHHE OJHOIO WIM HECKOJIbKMX BapUaHTOB
(mociienoBaTenbHOCTH  JEMCTBUIM), yKa3aHME Ha BO3MOXHOE BO3HHUKHOBEHHE HpolIeM,
MEXaHU3Mbl UX IPEJOTBPALLECHUS U PELLIEHUS.

Curyanus: AMepukaHckas ceTh ¢puTHec KiayooB “Fast Fitness” permmia pacmupsaTh CBOO
coepy BnusHus B FOxHOIM AMepuKe M OTKPBITh LIECTh HOBBIX KiIyOOB B Bpasmmmu. OmHako
JTaHHbIE KJIyObl HE MOJIb3YIOTCSI OOJIBIINM ycrexoM y xkureneit . Can-Ilayny u kommnanust Tepout
yOBITKH. UNEeHBI TpaBiICHUs KOMIIAHHMHM TPOBOMAT 3aceaHue, Ha KOTOPOM IpENjIararoTcs K
PacCMOTPEHHUIO PE3IOME YEThIPEX OCHOBHBIX KaHIUJATOB HA IIOCT HOBOIO YIPABJISIIOLIETO CETU
¢utHec kiy6oB B bpasmmuu. OOcynute cuibHbIE W clabble CTOPOHBI KKIOTO KaHAWJara U
OPUMUTE OKOHYATEIbHOE pELIeHHe, KOro HaHATh Ha pabory. Hanumumrte nuceMo ¢
IPEIOKEHUEM O TPYAOYCTPOICTBE BHIOPAaHHOMY KaHIU/IATY.

NHcTpykuuny [uist IpOBEAEHUS KEHC 3a/1a41 Ha AaHIVIMMCKOM SI3BIKE

You are directors of Fast Fitness.

1. Study the file cards on the four shortlisted candidates on the opposite page. Hold a
meeting to discuss the strengths and weaknesses of each person. Try to rank the four candidates
in terms of their suitability for the job.

2. Listen to the interview extracts with each of the candidates and come to a final decision

on who should get the job.

Write a letter offering employment to the successful candidate.

Kpumepuu OUECHKU 6blNOJIHECHUA Kommynuxamusnoﬁ cumyayuu

Jlan monHBIN, pa3BepHYTHIM OTBET Ha TOCTABJICHHBIN(E) BOIpPOC(bI), TTOKa3aHa 5
COBOKYITHOCTh OCO3HAHHBIX 3HAHUI 00 OOBEKTE, MPOSIBISIIOMIASCS B CBOOOIHOM
OTMEpUPOBAHUU  TIOHATUSMH, YMEHUU  BBIICIUTH  CYIIECTBEHHBIE U
HECYIIECCTBCHHBIE €ro MPU3HAKH, TNPUIHHHO-CICACTBCHHBIE CB3U. OTBET
dbopMynupyercss B COOTBETCTBUM C HOpPMaMU M TpeOOBaHUSMHU K YCTHOH H
MMUCbMEHHOW JISIOBOM KOMMYHUKAIIUH, TIPH HCITOJIb30BAHUH SI3BIKOBBIX CPEJICTB
OTCYTCTBYIOT OIIMOKH, OTBET JIOTUYEH, JI0OKA3aTEJICH, IEMOHCTPUPYET MO3UIIHIO
CTY/ICHTA.

Jlan TONHBIN, pa3BepHYTHIM OTBET HA IOCTABJICHHBIN(E) BOMPOCHI, TMOKa3aHa 4
COBOKYITHOCTh OCO3HAaHHBIX 3HaHHK 00 O0OBEKTe, [I0Ka3aTeIbHO PACKPBITHI
OCHOBHBIE€ TIOJIOKEHUS TEMBI; B OTBETE MPOCIECKUBACTCS YETKas CTPYKTYpa,
JIOTUYECKAsl TMOCIEAOBATEIbHOCTh, OTPAXKAIOIIAs CYHIIHOCTh PACKpPbIBAEMBIX
MOHATHH, sBICHW. OTBET H3J0KEH B COOTBETCTBUM C HOPMaMH H
TpeOOBaHUSIMH K YCTHOH W TMHCHMEHHOM JENOBOM KOMMYHHUKAIIMH, HO
JOTTYCKalOTCAd HEKOTOphle HETOYHOCTH B COONIOACHMM HOPM M TpeOOBaHUH,
KOTOpbIE HE BIUSAIOT HA CMBICIIOBOE COJEPKAHUE, MPU UCTIONb30BAHUU SI3bIKOBBIX
CPEeICTB TPHUCYTCTBYIOT He3HauuTenbHble omuOku (1-3), oTBeT B 1ETOM
JIOCTAaTOYHO JIOTUYEH, JEMOHCTPUPYET MO3ZUIUIO CTYJICHTA.

JlaH 1modHBIA, HO HEZOCTATOYHO IIOCJICIOBATEIIbHBIA OTBET Ha IMOCTABIICHHBIN 3
BOHpOC, HO HpI/I 3TOM IIOKA3aHO YMGHI/IC BBIACIUTH CYH_ICCTBGHHBIC nu




HECYILIECTBEHHBIC MMPU3HAKU U MPUUYUHHO-CIEICTBEHHBIE CBSI3U. OTBET JIOTUYEH.
Ho ne Bcernma cobmonatoTcs HOPMBI U TPeOOBaHUSA K YCTHOM W NMHUCHMEHHOM
JefoBoi KoMMyHHKaluu. JJomyieHno 4-7 ommOOK B MCHOIB30BAHUM SI3BIKOBBIX
CPEJICTB.

JlaH HeToNHBIA OTBET, MPEICTABIAIOUINI COOON pa3pO3HEHHBIC 3HAHHS MO TEME 2
BOIPOCa C CYIIECTBEHHBIMH OLIMOKaMu B omnpeaencHusx. [IpucyrcTByroT
(dparMeHTapHOCTh, HEJIOTUYHOCTh H3NOKeHUs. CTyIeHT HE OCO3HAaeT CBA3b
JTAHHOTO TMOHSTHS, SIBICHUS C APYTUMU OOBEKTaMU AUCHUILIMHBL. OTCYTCTBYIOT
BBIBOJIbI, KOHKPETH3alUsl U JOKa3aTeJIbHOCTh M3JI0KeHUs. Peub HerpamoTHas.
Homnymeno 6onee 8 ommbok. Hopmbel 1 TpeOoBaHUS K YCTHOM M MHCHbMEHHOM
JIeIOBOM KOMMYHHMKAIIMKA HE cOoOMofaroTcs. J(ONMOMHUTENbHBIE U yTOYHSIONINE
BOIIPOCHl NPENOJABATENsl HE NIPUBOAAT K KOPPEKIMU OTBETa CTYyACHTa Ha
ITOCTaBJICHHBIN BOIPOC.

Hpumep 3a0aHUA HA COCMABICHUE 0€/106020 RUCOMA HA AH2IUIICKOM A3bIKe

You have received the following e-mail. Write a short reply (50-60 words). Include the
following points.

« Apologise for the mistakes that were made.

» Explain that the employee who handled the arrangements is no longer with your
company.

« Offer to arrange free transfers and accommodation for two visitors next time a
meeting is held in Hong Kong.

To:  Agnes Wong

Subject: Hong Kong travel arrangements

Dear Mrs Wong,

Last month my company arranged fights, ground transfers and hotel accommodation
through your company, Star Travel. We were hosting a meeting for our regional managers here in
Hong Kong. We were very unhappy with the results of the booking.

Though all of the fight arrangements were acceptable, two members of our group were
not met at the airport as agreed, though their fights arrived on time. After waiting to be met, they
finally took taxis. However, when they arrived at the hotel, it turned out that their booking had
been changed to a different hotel. They again had to take taxis to get to the right location.

We were treated very poorly by Star Travel and feel we are entitled to compensation.
Please contact me as soon as possible to discuss how we may resolve this situation.

Yours sincerely,

Ms Eleanor Adams

Kpumepuu oyenku denosvix nucem

Onenka Kpurepun onenkun

1) muceMo MpaBUIIBHO 0(HOPMIIEHO:
a) MPaBWJIHHO PACIIOJIOKEHBI aJipeca
0) ykaszaHa yata
B) BKJIFOYAET HE MEHEe TpeX maparpagon
T') IPaBUWJIBHO HAYATO U 3aKOHYEHO
Beicoknii ypoBeHb «5» 2) NUCBMO COOTBETCTBYET 33JaHUIO:
(oTHMuHO) MHMCHEMO-Kan00a, MMChMO-3aMpocC U T.1.
3) HaTU4HE CIIOB, CBSA3BIBAIONIUX Maparpadsl
4) OTCYTCTBHE OIIMOOK: TPAMMATHIECKUX, TCKCUIECKHX,
opdorpaduyeckux (He O60see IBYX) B paMKaxX H3y4EHHOTO
yueOHOro Marepuaia
5) obunuanbHO-1€I0BOM CTHIIb




1) muceMo npaBUWIIBHO 0()OPMIIEHO:
a) MPaBUJIHHO PACIIOIOKEHBI aJipeca
0) yka3zaHa jara
B) BKJIIOYAET HE MEHee TpeX maparpadon
I') IpaBWJIBHO HA4YaTO U 3aKOHYEHO
Cpennuii ypoBeHb «4» 2) MUChMO COOTBETCTBYET 3aJJaHUIO:
(xoporo) MUCHMO-Ka1100a, MIChMO-3aIpOC U T.JI.
3) HaJIMYME CIIOB, CBS3BIBAIOIIMX Haparpadbl
4) nanmyne omMOOK: TpaMMaTHYECKUX (10 IBYX),
JEeKCHYeCKHX (110 BYX), opdorpaduueckux (He O6omee Tpex)
B paMKax M3y4EeHHOT0 y4eOHOTO MaTepuaa
5) obunuanbHO-1eI0BOM CTHIIb

1) muceMoO MpaBMWIIBHO 0()OPMIIEHO:

a) MPaBUJIHLHO PACIIOIOKEHBI aJipeca

0) yka3zaHa jara

B) BKJIIOYAET HE MEHee Tpex maparpadon

I') IpaBWJIbHO HAYaTO U 3aKOHYEHO

[ToporoBelit ypoBeHb «3» | 2) IMCbMO COOTBETCTBYET 3aaHHUIO:
(YZIOBJIETBOPUTEIHHO) MUCHbMO-Xa100a, MIChbMO-3aIpocC U T.1.

3) HaJIMYME CIOB, CBS3BIBAIOIINX Haparpadbl

4) Hanuuue omMOOK: rpaMMaTuyeckux (3-4), JIeKCUYECKUX

(3-4), opdorpaduueckux (He 6oiee 5-6) B paMKax

M3Y4YEHHOI0 y4eOHOro MaTepuania

5) ouimansHO-AeI0BON CTUIIH

1) nuceMo 0OPMIIEHO HEMPABUIIBHO:

a) HapyIlIeHbl IPaBUJIa PACIIONOKEHHS aJJPecoB, €CTh OIINOKH
B HAaIlUCaHWH aJPECOB

0) OTCYTCTBYIOT Maparpadsl 1 CI0Ba, CBA3BIBAIOIINE UX

2) NUCHbMO HE COOTBETCTBYET 3aJJaHUIO

3) NMCbMO HAaIIMCAHO Pa3rOBOPHBIM AHIVIMHCKUM S3BIKOM U
€CTb COKpAICHHUS

4) KxonuM4ecTBO OMIMOOK B TIPaMMaTHYECKOM HOCTPOCHHU
IpeJUI0KEHUI U HalTMCaHUM 3aTPYIHSET YTEHUE MIChbMa

MuHuUMaNbHBINA YPOBEHD «2)»
(HEY1OBIIETBOPUTENHHO)

Tunoeoe npakmuueckoe 3adanue 1

Read the article and do the corresponding tasks:

Brands through people
By Simon Glynn

What makes consumers choose one airline over another or one mortgage provider over its
rival?

Our research shows that your reaction to a brand depends on your experience of buying,
using or owning it and not just on advertising. The most important part of that experience is
often your personal interaction with people. This is an area that most companies don’t
understand or invest enough in.

Take airlines. Satisfaction with cabin crew contributes more to people choosing the same
airline again than other factors.

Why do companies not spend more on their people when there are clear benefits? Here
are two common reasons.

It’s too expensive
Many organisations know that people matter. But they don’t invest in this area because they
think it is a luxury they cannot afford. And it’s true that some role models, such as the Four
Seasons hotel group or Virgin Atlantic Upper Class, would be too expensive for most to copy.



But there are smart, affordable solutions that create a lot of brand value out of only a little
customer interaction. First Direct earns the highest level of customer recommendation of any UK
bank through just the telephone contact with its customers.

Customers at QVC, the market-leading television shopping channel, value their
interaction with the station’s people — in this case not the call centre staff who take the shopping
orders, so much as the relationship that viewers believe they have with QVC’s onscreen
presenters.

The importance is not clear

Satisfaction surveys can hide the importance of people. For example, choosing a
mortgage is often very influenced by counter staff in a bank or building society. Research with
customers at the critical stage, where they have received a quote but not yet signed a document,
shows that their interaction with the mortgage provider’s representative is the biggest single
influence on their choice.

It is bigger than perceptions of the products and fees, which are often the subject of the
brand’s advertising and communications. Yet in the same research conducted after the loan is
given, customers may have forgotten the good customer service they received and may focus
more on general brand impressions. If you conduct your research at that point — and this is often
the case — the very important role that your staff have played will not be clear.

A Now decide if these statements are true or false.

1 Advertising is by far the most important way of supporting a brand’s image.
2 Companies often don’t invest enough in counter staff.
3 Customers may become loyal to an airline if they like the cabin crew.
4 Spending money on employee training generally isn’t very beneficial to a company.
5 Most companies need to understand more about how customers behave.
6 Four Seasons and Virgin Atlantic have invested a lot in their people to build brand value.
B Choose the best word or phrase to complete these sentences.
7 First Direct has created high customer satisfaction with interaction.
a) only a little  b) frequent C) Internet-only
8 QVC customers feel that they have with the company’s presenters.
a) little time b) a relationship c) two-way communication
9 don’t always give a clear understanding of customers.
a) Satisfaction surveys b) Sales figures ¢) Perceptions
10 Mortgage customers’ experience with staff is influence on their
decision to buy.
a) not considered a big b) almost never an c) the most important
11 It is important to ask customers’ feelings .
a) at the right time b) before they become angry  ¢) about
advertising

12 Brand advertising and communication often focuses on
a) customer satisfaction b) staff ) products and fees

Kpumepuu oyenku

Onenka Kpurepun onenkun
Bricokuii ypoBeHb «5»
yp 90-100% mpaBUIIBHBIX OTBETOB
(0TIHMYHO)
Cpennuii ypoBeHb «4»
peAl yp 75-89% mpaBUIILHBIX OTBETOB
(xopor1110)
IToporosslii ypoBeHb «3»
p yp 60-74% mpaBUIBHBIX OTBETOB
(YIOBJIIETBOPUTEIHHO)

MuHuManbHBINA ypOBEHDb «2» | MeHee 60% MpaBUIIbHBIX OTBETOB




‘ (HEYAOBIETBOPUTENHHO) ‘

Tunoeoe 3a0anue na nodzomoeky npelenmauuu
You are going to give a presentation about the business culture of your country or a
country you know well. Use the list of topics and questions to structure your talk.

Topics

Appearance

* How do men and women dress in business?

« Is casual dress permitted in business meetings?

» How do people dress on social occasions, e.g. at an informal dinner?

Behaviour

* Do people like a lot of personal space?

* Do they usually stand close or far away from another person when talking to
colleagues?

* Do staff use first or family names when addressing each other?

Entertainment

* Do businesspeople prefer to entertain guests at home or in a restaurant?
» What advice can you give about gifts?

» What are good/bad topics of conversation?

Meetings

» How important is punctuality in your culture? Is it OK to be late for a meeting?

« Is a person’s status important in meetings? Does the most senior person always lead a
meeting?

« Is decision-making slow or fast in business?

Business practice

* Do you have to make appointments well in advance?

« What are the usual business hours?

» What is the usual time for a business lunch? How long does it last?

Kpumepuu oyenku npezenmayuii

Kaxxapiit U3 mpeioKeHHbIX MMOKa3aTeNeil OlleHUBASTCs 0 KPUTEPUIM
BBIMTOJIHEH — 2 Oaia

YaCTHUYHO BBIMOJIHEH — 1 Oat

He BEITOJHEH — (0 0aioB

ITokazarenu Kpurepuu oniennBanus
OIICHKU

1 CrpykTypa  (KOJMYECTBO  CJAMIOB  COOTBETCTBYET  COJAEPNKAHUIO U
MPOJIOJKUTEIILHOCTH BBICTYIIICHUS, HAIIPUMED: I 7-MUHYTHOTO BBICTYIIJICHUS
PEKOMEHIyeTCsI HCTOIb30BaTh He Oosiee 10 crnaiioB, BKiItOUas TUTYIBHBIN claiia
Y CJaiij] ¢ BBIBOJAMU)

2 HarnsinHocTh  (MULTIOCTpAllMM XOPOILIEro KadyecTBa, C YETKUM HM300pa)KeHUeEM,
TEKCT JIETKO YHUTAETCs, HAIPUMEpP: WCIOIB3YIOTCS CPEICTBA HATJISIHOCTH
uHbopManuu B BUIE TAOJIHUI, CXeM, TpaQHKOB U T. 1.)

3 JuzaitH u HacTtpoiika (odopmiieHHe CIaiJoB COOTBETCTBYET TeMe, He
NpeIsATCTBYCT BOCIIPUATHUIO COACPIKAHUA, JIA BCECX CJIaI\/JIIIOB MMpEe3CHTAaIN
WCIIOJIB3YETCSl OJTUH U TOT )K€ Ma0JIOH 0(OPMITCHHS )




Copepxanrie (Tpe3eHTallMss OTpakaeT OCHOBHBIC JTallbl HCCICIOBAHUS —
npooJeMy, 1eNlb, TUIIOTE3Y, XOJ BBITOJHEHHS Pa0OThI, BHIBOJIBI, T.C. COICPIKUT
MOJIHYIO, TOHATHY0 WHQPOpMAIMI0O TI0 TeMe JOKJIaga TMpU  HAJUYAU
opdorpadudyeckoil ¥ MyHKTyallTMOHHON I'PaMOTHOCTH )

TpeboBaHus K BBICTYIUICHHIO (BBICTYMAIONINI CBOOOTHO BIIAACET COJEPKAHUEM,
SICHO U TPaMOTHO HM3JlaraeT MaTepuaj, BBICTYMNAIOUIMi CBOOOJHO M KOPPEKTHO
OTBCYACT Ha BOIIPOCBI W 3aMCYaHHA aYyJUTOPHHU, BLICTYHaIOH_II/If/'I TOYHO
YKJIa/IbIBAETCS] B PAMKH PETJIaMEHTA).

Tunoeoe 3a0anue na pegpepuposanue mexkcma

Review the following newspaper article:

The gift economy

The banking crisis of 2008 again raised concerns that our economy is based too much on
individual greed. Such an economic model, critics say, comes from a false understanding of
human nature. Human society is not made up of individuals pursuing private gain through
competition with each other. The real essence of human nature lies in the social bonds that we
make through family, friendships, professional associations and local communities. These bonds
produce a sense of common purpose and shared values, in which groups of people strive for the
things that are for the common good: a sound education, a pleasant environment to live in, a
healthy population. It is this idea of shared social interests that is at the heart of the gift economy.

Gift economies thrived in earlier times when people lived in a world of greater abundance
and when their wants were fewer. Stone Age hunter-gatherers had shelter and enough food and
did not need many possessions — a few weapons for hunting and clothing to keep warm. They
helped each other by sharing food and tools without any expectation of payment or immediate
reward. But this is not only an idea that applies to a more primitive way of life. There are also
many recent examples of the gift economy at work.

In the past, American companies operating in Japan found it difficult to attract Japanese
recruits, even though, compared with Japanese employers, they offered more generous wages,
shorter work hours and better promotion prospects. But these factors were traditionally not so
important to Japanese employees, who did not think of their services as being ‘bought’. Rather,
they felt they were entering into a long-term — “gift exchange’ — relationship with their employer,
which was of mutual benefit.

This relationship had many aspects. At its most basic it involved the simple exchange of
physical gifts. For example, if the employee got married, the company sent a gift and even a
departmental manager to represent it at the wedding.

Another company gift which is still popular among Japanese employees is the yearly
company vacation. On these organised weekends co-workers share dormitories, eat together and
visit the same attractions, largely at the company’s expense. For their part, the main gift given by
the employees to their company is their hard work and this is why each Japanese employee gives
such great attention to accuracy, quality in their work and promptness in its delivery. Even the
simplest tasks are carried out with extraordinary care.

Elsewhere, the Internet is facilitating the re-emergence of the gift economy.
Neighbourhood groups use online networks to share tools and skills. Someone who needs a long
ladder to repair their roof does not need to go out and buy one; they simply put a message up on
the neighbourhood discussion board and soon a neighbour will offer theirs. They will probably
even help them with the repair, because helping and giving is part of human nature. Via the
Internet, knowledge and advice can be shared on almost everything, from how a nuclear reactor
works to how to plan your holiday or build your own canoe.

All this is very well, but these are hard times: helping our neighbour with his roof isn’t
going to pay the bills, I hear you say. But in an indirect way it is. The point is that by stressing
the co-operative side of human nature, the gift economy helps us all. It keeps in check the
excesses of big commercial organisations that seek to exploit situations for their own gain. So



the big supermarket chains must understand that it is in the common interest not to force small
shopkeepers out of business. Big industrial farms must realise that they cannot go on intensively
farming the land until there is nothing left in it. Other large companies should not always seek to
drive the hardest bargain possible with their suppliers, but just pay them fairly. That is the real
lesson of the gift economy.

Kpumepuu oyenku peghepuposanun mexcma

OrneHka Kputepuu onenku
Llenu pedeprupoBaHus 1 KOMMYHHUKALMK JOCTUTHYTHI B IIOJHOM MepeE;
Boicokuii JIOIYLIEHO He 0osiee 0JTHON NOJHONH KOMMYHUKAaTUBHO 3HAYUMOM OIIMOKH
ypOBEHb «5» | (0AHON peueBol OMMOKH, MM JIEKCHYECKOW, WM IpaMMaTU4YecKOH
(oTnMYHO) OIIMOKY, IPUBE/IICH K HEJOMIOHUMAHHIO MJIM HEMOHUMAHUIO), a TAKXKE HE
Oonee Tpex KOMMYHHMKATHBHO HE3HAYMMBIX OIIMOOK. PedepupoBanue
TEKCTa OCYIIECTBIICHO B ITOJIHOM 00BbEME.
I'naBHble L€ peepupoBaHus U KOMMYHUKALUU TIOCTUTHYTHI; TOMYILEHO
Cpenuuii He Oosiee IBYX-TpeX IMOJIHBIX KOMMYHMKAaTMBHO 3HAYMMBbIX OIIMOOK (MM
YPOBEHB «4» | UETBIPEX PEUCBBIX OIIMOOK, WM JIEKCHYECKHX, WJIM TIPaMMaTHYECKHX
(xopo1o) OLIMOOK, MPUBEIUINX K HEJOMTOHUMAHUIO UM HEIOHUMAaHHIO) U YEThIPEX
KOMMYHUKAaTUBHO HE3HauMMbIX oumuOok. PedepupoBanue Tekcra
OCYIIIECTBJICHO MTPAKTUYECKH B IIOJTHOM O0BEME.
I'maBHBIE HeTH pedepupoBaHUsS U KOMMYHHUKAIIUN JTOCTUTHYTHI YaCTHYHO;
[Toporoeelii | JOIYIIEHO HE 0O0JIEE IATH MOJTHBIX KOMMYHUKATHBHO 3HAaYUMBIX OIIMOOK
ypoBeHb «3» | (MM IATH PEYEBBIX OIIMOOK, WM JIEKCUYECKUX, WM IPAMMaTHUECKUX
(YooBIETBOPUT | OIIMOOK, MPUBEALIMX K HEJONOHUMAHUIO WM HENOHUMAHHUIO) U ISTH
€JIbHO) KOMMYHUKaTUBHO HE3HauMMbIX omuOok. PedepupoBanue Tekcra
OCYIIIECTBJIEHO B OCHOBHOM.
. | TnaBHple 1nenu pedepupoBaHMs M KOMMYHUKAIMM HE JOCTUTHYTHI,
MuHUManbHbINA
2y | AOTYIIEHO 0ojee MATU TMOJHBIX KOMMYHHMKAaTHBHO 3HAYUMBIX OLIMOOK
(Ii]g}?;(f::;e:mp (MM MATH peuyeBBIX OIMIMOOK, WM JIEKCUYECKUX, WJIM TpaMMaTHUECKUX
HTENBHO) OIMOOK, MPHUBEIIINX K HEJAONOHMMAHMIO WIM HETOHMMaHUIo) u Ooiee
[IECTH KOMMYHHUKaTUBHO HE3HAYMMBIX OLIHOOK.

Tunoeoe 3a0anue na nepegoo 1
Read and translate the text:

Changeability
Why Some Companies are Ready for Change - and Others Aren 't

“Change is inevitable.” said British prime minister Benjamin Disraeli in 1867. “In a
progressive country, change is constant.” In his new book Michael Jarrett puts it another way:
“Change is inevitable, like death and taxes.” And just as we fear death and taxes many of us fear
change. We hope that if we resist for long enough, the need for it will go away and we can carry
on as before. But even when companies accept the need for change and set out to achieve it,
they often fail. Jarrett, an expert in organisational behaviour at London Business School, believes
that 70 per cent of all change-management programmes fail.

Why? Jarrett argues that managers often mistake the nature of change. They see it as
something logical that can be solved using step-by-step approaches. They are wrong. “There is
no simple recipe for organisational change,” he says. “There is no one single way that will
deliver change.” But there are some basic principles that most managers can adopt. First, they
need to make certain that the internal organisation is in a position to make changes and that
people support them fully. Second, they need to make sure that they understand the environment
around them.



In other words, rather than developing change-management strategies, companies should
first find out whether they are capable of change at all. Do their internal systems and culture
support change? If not, these too must change. “Readiness for change” is far more important than
actual planning or implementation, says Jarrell. To all the various words so that have already
been coined in order to describe this state of readiness, such as “flexibility” and “adaptability”,
Jarrett adds another: “changeability”. He defines this as “the sum of leadership, internal routines
and organisational capabilities that make companies ready for change”.

A few years ago, for instance, McDonald's Europe faced declining sales and market
share. Denis Hennequin, the new president, redesigned restaurants to make them more appealing
and began sourcing food locally. Market share and profits rose. Dell, too, aware that its
competitors were beginning to catch up with its original low-price model, embarked on a
programme of market research. The information it gathered was analysed with a view to spotting
emerging and future customer needs. The most dangerous state for a business, says Jarrett, is the
steady state. Companies that resist change - he cites the pharmaceutical industry - run a greater
risk of failure.

Kpumepuu oyenku nepeeooa mexcma

Ornenka Kputepuu onenku
. [lonuslii mepeBon. OTCYTCTBHE CMBICIOBBIX M TEPMHHOJOTMYECKHUX
Bricoxuii ucKaxeHui. TBopUeckwii TOMX0J W aOCONIOTHAs TOYHOCThH Iepeaadu
y?gf;;;;;s)» COJICpXKAHUS U XapPaKTEPHBIX OCOOEHHOCTEH CTHIIA MMEPEBOIUMOTO TeKCTaU.
[IpaBuibHasg Tmiepenaya CoOACpX aHUS M XapaKTePHBIX OCOOCHHOCTEH
MEPEBOIUMOrO TEKCTA.
[Tonubii nepeBog. OTCYTCTBYIOT CMBICIOBbIE HCKakeHUs. [lpaBuiibHas
Cpenuuii nepefada  coaepaHus TekcTa. VIMET MecTo  He3HauuTelbHbIE
ypoBeHb «4» | HeTouHOCTH.  CoOmoaercs  TOYHOCTb — MEpelaud  COACp KaHUs.
(xoporo) JomyckaroTcst ~ HEKOTOpBIE ~ TEPMUHOJOTMYECKHE  HETOYHOCTH U
HE3HAYUTEJIbHBIE HAPYIICHUSI XapaKTEPHBIX OCOOCHHOCTEH MEePEBOIUMOTO
TEKCTA.
[Toporossiii He coBcem mnonnbiii nepeBoa. OTCYTCTBYIOT CMBICIOBBIE HCKa)KEHUS.
ypoBeHb «3» | JlomyckaroTrcs He3HAUYMTENbHBIE TEPMUHONOIMYECKHE HCKaKeHusa. Mmeror
(YIOBIETBOPUT | MECTO HETOYHOCTH B TIepelaye cojepxaHusi Tekcta. Hapymaercs B
€JIbHO) OTAENBHBIX CIIy4asx COACP/KAHUE NIEPEBOJAUMOrO TEKCTA.
Munumanbsbiii | Hemonneiii  mepeBoa.  Jlomyckarorcst  TpyOble  TEPMHHOJOTUYECKHE
YPOBEHb «2» | UCKakeHUs. Hapymraercs  NpaBWIBHOCTh — TEpeAaydl  COJACPIKaHUS
(HEYIOBIIETBOD | MEPEBOAMMOrO TEKCTA.
HUTEJIBHO)
3ayeTHO-IK3aMeHAIIMOHHbIE MAaTepHaJbl I TPOMEKYTOUYHON  aTTecTaluu

(3x3ameH/3a4eT)
MarepuaJibl JUIsi IPOMEKYTOUHON aTTecTaluu (IK3aMeH )

DK3aMeH TpeaycMaTpuBaeT MPOBEPKY YPOBHS CHOPMUPOBAHHOCTH YHUBEPCATHHOMN
komneteHnu YK-4 u npodeccronansubix kommnerenmuii [1K-4, T1K-10, TTK-11, a umenHo:

1) 3HaHuss HOpM W TpeOOBaHWM K YCTHOW W THMCHMEHHOW JE€TOBOM KOMMYHUKAIUH,
NPUHSITBIE B CTpaHe(ax) M3y4aeMOro s3blKa W 3HAHHS SI3BIKOBBIX CPEACTB (TpamMMaTHyecKue,
JIEKCUYECKHE) HEOOXOUMBIX JIJISl peaTi3aliiu AeT0BO KOMMYHHUKAIIMK B YCTHON ¥ TUCbMEHHON
dbopMax Ha MHOCTPAHHOM SI3BIK;

2) yMeHUW NPUMEHSITh HOPMBI M TpeOOBaHUS, NMPUHATHIE B CTpaHe(ax) H3y4yaeMoTo
A3bIKa, IPU pEAIM3alUUd YCTHOM M IIMCBMEHHOM [€JI0BOM KOMMYHUKAlUd W yMEHUU
WCIIOJIB30BaTh SI3BIKOBBIE CPEACTBA Ul pEAIM3alUU JEI0BOM KOMMYHUKAlMd B YCTHOW U
MUChMEHHOU (hOpMax Ha MHOCTPAHHOM SI3BIKE;



3) omplTa peanw3allud YCTHOH M THUCHMEHHOW [I€JIOBOM KOMMYHHUKAIIUH C Y4YE€TOM
COOJIIO/ICHHSI HOPM M TpeOOBaHU, MPUHATHIX B CTPaHe(ax) U3y4aeMoro s3bIKa;

4) ymenus pabotath ¢ MH()OPMAIIMOHHO-TIOUCKOBBIMU cHUCTeMaMu MHTEpHET, a TaKke
OTKPBITBIMU 6a3aMI/I JaHHBIX, IIPOBOAA IIOMCK U aHAJIU3 I/IH(I)OpMaLII/II/I C IMPUMCHCHHUCM
pa3IMYHBIX METOJUK, a TAK)KE MMOUCK U MEPEBO/I MaTEpHUaIOB Ha HHOCTPAHHOM SI3BIKE;

5) 3HaHus crielpUKN MaTEPUATILHOM U TyXOBHOW KYJIBTYPhI U3y4aeMOil CTpaHbl (pETHOHa);

6) YMGHI/Iﬁ IMPUMCHATHL COBPEMCHHBIC I/IH(bOpMaHI/IOHHO-KOMMyHI/IKaHHOHHLIC TEXHOJOI'uu AJIsd
pEeUICHUA UCCIICAOBATEIIBCKUX U IIPAKTUYCCKUX 3a/iad B HpO(I)eCCHOHaHLHOﬁ JACATCIBbHOCTH,

7) yMeHMH W CHOCOOHOCTEH  WCIOJB30BaTh  3HAHHUE  ATHOTPA()UYECKUX,
ATHOJIMHTBUCTUYECKUX M STHONCHXOJOTHYECKUX 0COOEHHOCTEH HapoaoB A3uu U AQPHUKH U UX
BIUSHUS Ha (POpMHUpPOBAHUE JI€T0BOM KYIbTYphl U ATHUKETA MOBEACHHUS.

OK3aMeH BKJIKYAET CJIeYIONue 32 aHus

1) ureHwe W TEPEBOA TEKCTa B MUChbMEHHOH (opMme (¢ aHTIHICKOrO Ha PYCCKHUi),
Oecena ¢ 3K3aMEHATOPOM IO TPOYUTAHHOMY TEKCTY;

2) COCTaBJIEHHE [EIOBOTO MUChMa HA AHIIIMHCKOM si3bike 00beMoM 10 600 3HAKOB,
BBIpAXKAIONIEe YKa3aHHbIE KOMMYHUKATHBHBIC HAMEPCHHSI M TPEIHA3HAYCHHOEC KOHKPETHOMY
aapecaty (Bpems HamucaHusi — 15 MuH);

3) MOAroTOBKAa M TMOPOKIACHHUE YCTHOTO MOHOJOTHYECKOTO BBICKA3bIBAHUS I10
NPEIOKEHHON TeMe.

OO0pa3ubl 3agaHnil 17151 IK3aMeHa

1. Read and translate the marked passage of the text in written form. Retell the rest of the text.
2. Write a letter/email to the person stated in the task.
3. Speak on the topic.

OGpa3zerlr HK3aMeHaIMOHHOTO OuIieTa

denepanbHOE TOCYIAPCTBEHHOE OIOKETHOE 00pa30BaTEIbHOE YUPEKICHUE
BBICIIIEr0 00Pa30BaHMUs
«KYBAHCKHUM TOCYJIAPCTBEHHbII YHUBEPCUTET»
(®I'BOY BO «KyoI'V»)
Kadenpa anrmuiickoro si3pika B mpogheCCHOHAIBHOM chepe
Jucuunnuna MHOCTpaHHBIN S3bIK B IpodeccnonanbHoi KoMMmyHuKauu (OPO)
Jns nanpasnenust 58.03.01 — BoctokoBenenne u ahpuKaHUCTHKA
buner Ne 1
1. Read and translate the marked passage of the text in written form. Retell the rest of the
text.
2. Write a letter/email to the person stated in the task.
3. Speak on topic Ne 1.

3aB. kadeapoii aHTJIUNCKOTO S3bIKA
B IipodeccuoHaIbHOM chepe 10.B. baknarosa

Oo0pa3en 3aqanug Ha nepeBo] (3K3aMeHAUMOHHOe 3a1aHue 1)

1. Read and translate the marked passage of the text in written form. Retell the rest of the
text.

Chinese shoppers focus more on prices



Chinese consumers are becoming more price-conscious, less brand-loyal and generally
harder to please, according to a McKinsey survey that suggests competitive pressures are
increasing in the Chinese consumer goods market. The report comes at a time when many
multinational companies are counting on strong Chinese domestic demand to make up for global
economic weakness.

Last month, retail sales in China grew by 23 per cent year-on-year, and consumer activity
remains 'buoyant’ , despite signs of a slowdown in sales of some items such as cars, says Jing
Ulrich of JP Morgan Securities. But consumer-goods companies will have to work harder to
satisfy ‘increasingly sophisticated’ Chinese consumers, the report says. 'This is not an easy
market," says Max Magni of McKinsey in Shanghai, one of the authors. 'China is still a gold
mine, but now there are thousands and thousands of miners that have discovered it.’

The conventional wisdom that Chinese consumers are more brand-driven than shoppers
in more developed markets remains true. 'But the importance of brands, and brand loyalty
specifically, is falling as the choices facing consumers multiply," the report said. Chinese
shoppers are markedly more value conscious than last year, and loyalty to particular brands is
declining: the proportion of consumers who said they would continue to buy their existing food
and beverage brand has halved.

But the weakening of brand loyalty could be good news for foreign companies, the report
says, because shoppers are less nationalistic in choosing a brand: a small majority of those
surveyed showed no clear preference for brand origin. And premium brands could also benefit
from a willingness to pay more for high-end products. The top 15 per cent of consumers will pay
60 per cent more for high-end consumer electronics and 300 per cent more for some personal
care products.

If the trend continues, 'it will lead to the kind of polarised consumption patterns familiar
in the West', between 'no-frills' goods and high-end products, the report says. Companies should
compete at one or both ends of the market but avoid being stuck in the middle, it advises.
Companies needed to differentiate more between regions too, the report says, noting that the
traditional marketing strategy of classifying consumers by the size of the city they live in may no
longer work.

OO0pa3sen 3aganus HA COCTABJICHHUE 1€JI0BOr0 MUCHbMA (IK3aMEeHALIMOHHOE 3a/laHue 2)

You work for Va-Va-Voom Toys, a toy manufacturer. You receive this note from your boss asking
you to order some LED bulbs. Write an email (120-140 words) to Mary Ong.

10 March

Please email Mary Ong and South China lights (ong_mary@sochli6.com)

*  Need 5,000 A-988 bulbs in our warehouse by 27 March (so please air freight — we’ll pay as
usual)

» Last order was late; won’t order again if this delivery is late

«  Will order 5,000 at 10% discount

«  Will they give us 15% discount for double order (10,000)?

« Additional 5,000 bulbs can be sent by sea freight, their cost, as usual

»  Ask for an answer tomorrow, if possible; we may try another supplier

Tembl 17151 NOPOKAECHUSI MOHOJIOTHYECKHUX BbICKA3bIBAHUI (IK3aMeHAIMOHHOE 3a1aHne 3)

My background and career
My company

My job

Travelling

A



5. Telephone skills

6. Socializing: introductions and networking
7. The basic rules of business correspondence
8. Taking part in business meetings

9. Cross cultural communication

10. Presentations

11. Negotiations

12. Advertising and branding

13. Corporate ethics

14. Qualities of leadership.

5.1.1 YueOHas autepatypa

1. Market Leader Intermediate. 3rd Edition: Business English Course Book// David
Cotton, David Falvey, Simon Kent. - [Harlow, Essex (U.K.)]: [Longman/Pearson Education],
2010. — 175 pp.

2. TI'pumenko, H. A. MHWHoctpanubii s3bik. AHnrauickumii. (JlemoBas cdepa
KOMMyHUKalmu) : ydeonoe nmocooue / H. A. I'pumenko, E. O. Epmosa, M. A. CrapiieBa. —
KpacHosipck : COVY, 2019. — 172 ¢. — ISBN 978-5-7638-4206-7. — TeKcT : 31eKTpOHHBII //
Jlanb : anexTponHo-OnOMMoTeuHas cuctema. — URL: https://e.lanbook.com/book/157699.

3. [lerpymosa, E. B. IHOCTpaHHBI S3bIK KaK CPEACTBO MEKKYJIBTYPHON KOMMYHUKAIIMH
: npaktukym / E. B. [lerpymoBa ; MUHHCTEpCTBO HAyKH U BBICIIEro oOpa3oBaHus Poccuiickoit
Oenepanun, KybaHckuil rocynapcTBeHHBbIH yHHBEpCUTET, DakylnbTeT POMaHO-T€PMAHCKOU
¢wmnonorun. - Kpacnonap : Kybanckuii rocynapctBennslii yausepcuret, 2020. - 164 c. : un. -
ISBN 978-5-8209-1818-6 : 26 p.

Jnist OCBOEHHMSI TUCIUTUTMHBI MHBAIAAAMHA U JIUIIAMU C OTPAHUYCHHBIMHA BO3MOKHOCTSIMHU
3/10pOBbsI UMEIOTCS U3/IaHUS B SJIEKTPOHHOM BUJIE.

5.2. Ilepuoanyeckasi JuTepaTypa

1. Social Sciences. CIIIA-Poccusi, Munneanonuc-Mocksa: https:/dlib.eastview.com/
2. ba3bl nannpix komnanuu «Mct Brroy http://dlib.eastview.com
3. DnexrponHas 6ubnmnoreka GREBENNIKON.RU https://grebennikon.ru/

5.3. NHTepHeT-pecypchbl, B TOM YHCJIe COBpPeMeHHble NpodeccHOHATbHbIE 0a3bl
AAHHBIX U MHGOPMALMOHHBIE CIIPABOYHBIE CHCTEMbI

DJ1eKTPOHHO-0ubInoTeYHbIe cucTeMbl (IBC):

1. DBC «HOPAWT» https://urait.ru/

2. DBC «YHUBEPCUTETCKAS BUBJIMOTEKA OHJIAUH» www.biblioclub.ru
3. DBC «BOOK.ru» https://www.book.ru

4. ObC «ZNANIUM.COM» www.znanium.com

5. OBC «JIAHb» https://e.lanbook.com

IIpodeccnonanbHbie 6a3b1 JAHHBIX:

Web of Science (WoS) http://webofscience.com/

Scopus http://www.scopus.com/

ScienceDirect www.sciencedirect.com

Kypnanst uznarenscrsa Wiley https://onlinelibrary.wiley.com/

Hayunas snexktponnas 6ubnuoreka (HOB) http://www.elibrary.ru/

OneKTpoHHas KOJUICKLIUS Oxcdopackoro Poccutickoro ®donna
https /lebookcentral.proquest.com/lib/kubanstate/home.action

ook wnE
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7. Springer Journals https:/link.springer.com/
8.  Springer Materials http://materials.springer.com/
9.  VYuuBepcurerckas uHdpopmamnronnas cuctema POCCHS http://uisrussia.msu.ru

NudpopmannoHHblie CIPAaBOYHbIE CHCTEMbI:
1. Koncynerant Ilmioc - crnpaBoyHasi mpaBoBasi cCUCTEMa (JIOCTYN IO JIOKAJIBHOW CETH C
KOMITHIOTEPOB OMOITMOTEKH )

Pecypcol cBoOOAHOTO 10CTYyNA:

1. Kwubep Jlenunnka (http://cyberleninka.ru/);

2. MuHucrtepcTBO  HaykMm ®W  Bblcimiero  oOpaszoBanmsi  Poccumiickoit  Deneparuu
https://www.minobrnauki.gov.ru/;

3. ®enepanbublii moptan "Poccuiickoe oOpazoBanue" http://www.edu.ru/;

4. Wndopmanmonnas cucrtema "EamHoe OKHO jgocTtynma K o00Opa3oBaTelbHBIM pecypcam"
http://window.edu.ru/;

5. ®enepalbHbIi HEHTP HHPOPMAIIHOHHO-00pa3oBaTebHbIX pecypcoB (http://fcior.edu.ru/);

6. Cnyx0a TeMaTH4eCKHX TOJIKOBBIX cioBapei http://www.glossary.ru/;

7. CnoBapu u >HIMKI0oNeauu http://dic.academic.ru/;

CoOcTBeHHBIE JJIEKTPOHHBbIE 00pa3oBaTe/ibHbIe U HH(popManuonHbie pecypebl Kyol'y:
1. Cpena MoayapHOTO TUHAMUYECKOro o0ydenus http://moodle.kubsu.ru
2. OnexTpoHHBIN apxuB AokymeHToB KyOI'Y _http://docspace.kubsu.ru/

6. MeToanueckue yKa3zaHus IJisi 00y4aIOMMXCsl M0 OCBOEHHIO AU CHUILIMHBI (MOTYJIs1)

CamocrosiTesibHas padoTa

llenp — 3akperuieHMe YMEHMH U HaABBIKOB, C(OPMHpPOBAHHBIX Ha ayAUTOPHBIX
MPAKTUYECKUX 3aHSATHSAX, COBEPIICHCTBOBAHWE B OCHOBHBIX BHJIaX PEUYCBON JEATEIHHOCTH,
Takux kak ureHue u noHumanue (Reading and Comprehension), mucemo (Writing) ¢
MOCJIETYIONIUM BBIXOJIOM B YCTHYIO peub (Speaking). OHOM 13 BaKHBIX COCTaBIISIONIMNX TaAKOTO
BUJa paboThl SIBISIETCS TMOMOJHEHHE CIIOBApHOTO 3amaca (aKTUBHOW W MAaCCHUBHOM JIEKCUKH),
3aKperUieHue TpaMMaTHYeCKOro MaTeprasa B IPOIecce YTCHUS JTUTEPATYPHI 10 CHEITHATHLHOCTH.

Paboma mao mexcmom — OIWH W3 BAKHEUIINX KOMIIOHGHTOB ITO3HABATEIHHOM
JeSTSIILHOCTH, KOTOPBIA HAINpaBJIeH Ha M3BJICUeHUE HH(DOPMAIMK W3 MHUCHMEHHOTO MCTOYHUKA.
Jns Toro, 4toOBl TEKCT CTal pealbHOM W TPOAYKTHBHONW OCHOBON OOydYeHHUsS BCEM BHJIaM
peyeBoOil NEeATEeTbHOCTH, HEOOXOAMMO TpoJeNaTh psJl OINepaluidl ¢ COCTaBISIONIMMHU €ro
S3BIKOBBIMU  €TUHUIIAMH, HAyYUThCS TpPaHCPOPMHUPOBATH HMX H KOHCTPYHPOBATh CBOU
MIPETIOKEHUS JJISI PEIICHUS ONPE/ICIICHHBIX KOMMYHHKATUBHBIX 3a/1a4 (Tepecka3a, COCTABICHUS
BBICTYIUICHHUS 110 TEME, TUAora, MMCbMEHHOTO COOOIIeHus U T.1.). PekoMeHayeTcs cienyromui
MOPSIIOK JIEHCTBHIA:

1. ITpocMOTpUTE TEKCT U MOCTApaNTECh MOHATh, O YEM UJET PEUb.

2. Ilpy MOBTOPHOM YTEHHUH DPA3AECTUTE CIOKHOCOUYMHEHHBIE WJIHM CIOXKHOIMOAYNHEHHBIC
MPEUIOKEHUST Ha CaMOCTOSITENIbHBIC M TPHUAATOYHBIC, BBIICIUTE MPUYACTHBIC OOOPOTHI HITU
IpyTHe KOHCTPYKIIUU.

3. Haiimute mnoanexaiiee W CKazyemMoe, W TIOHSB WX 3HAUCHUE, MEePEeBEIUTE
MOCJIEIOBATEIFHO BTOPOCTETICHHBIC YJICHBI MPEJIOKEHUSI.

4. Ecnu mpeanokeHuWe IJIWHHOE, OMPEIENIUTE CJIOBA M TPYIIBI , KOTOPHIE MOXHO
BPEMEHHO OITYCTHTH IS BBISICHCHHS OCHOBHOTO COJCpXaHHUS MpeaiokeHus. He wmmre B
CJIOBape cpa3y BCe HE3HAKOMBIE CIIOBA, MOMPOOYHTE T0TalaThCsl 00 MX 3HAYCHHUH 110 KOHTEKCTY.

5. BHuUMaTenbHO MTPHUCMOTPUTECh K CJIOBaM, HMEIOIIMM 3HAKOMBbIE BaM KOpHH,
cypdukcel, npuctaBku. [Ipu 3ToM oOpatnTe BHUMaHUE HA TO, KAKOW YaCThIO PEUU SIBIISIIOTCS
TaKHe CJI0Ba.


https://link.springer.com/
http://materials.springer.com/
http://uisrussia.msu.ru/
http://cyberleninka.ru/
https://www.minobrnauki.gov.ru/
http://www.edu.ru/
http://window.edu.ru/
http://fcior.edu.ru/
http://www.glossary.ru/
http://dic.academic.ru/
http://moodle.kubsu.ru/
http://docspace.kubsu.ru/

6. Ci10Ba, OCTaBUIMECS HEMOHATHBIMU, UILUTE B CIOBApE.

Paboma co crnosapem.

1. TloBropute aHrnmuiickuii andaBUT. DTO MOMOXKET HAXOIUTH CIOBA HE TOJBKO IIO
nepBoi OYKBeE, HO U 110 BCEM OCTAJIbHBIM.

2. 3anoMHUTE 0003HAYEHUS YACTEH PEUH:

N —NOUN - UMsl CYIIECTBUTEIHHOE

V — verb - rimaromn

adj. — adjective — ums mpuaraTeabHOE U T.JI.

3. 13 HeCKOIBKMX 3HAYEHHMI CJIOBA B CJIOBAPHOM CTAaThe MOCTapanTech

noao0paTh OJM3KOE MO CMBICITY, CBSA3aB C OOILIUM CMBICIIOM MPEAJIOKEHUS.

4. I[Tomumo crioBapeit 001eynoTpeOUTEIbHOM JEKCUKH MOJIb3YHTECh

TEPMHUHOJIOTHYECKHMHU CIOBAPSIMU IO CBOEH CIienaibHOCTH.

Hecmotpss Ha mnomomis cioBapsi, BaM OyIyT BCTpeuyaThCsl HEMOHSTHBIE CIOBAa U
BEIpakeHHUs. He TepsiiTe 3ps BpEeMEHH, €CIIM OYCHb JIOJIT0O HE MOXKETE pPa3o0parhCs CaMu.
OOpatuTech 3a KOHCYNIbTALUEH K MPErnoaBaTelto.

Paboma nao nexcuxotl.

3amoMuHaHUE JIEKCUKM OOBIYHO OBIBA€T OCHOBHOW TPYAHOCTBIO TIPH HW3YYCHUU
MHOCTPaHHOTO si3bIKa. be3 3HaHUs CIOB He MOXET ObITh 3HaHUA s3bIKa. HyXHO mponenatsb
OOJIBIIYI0O M CO3HATEJIBHYIO PaboTy, Mpexae 4YeM OyneT YCBOGH HEOOXOJUMBIN CIIOBAapHBIN
MUHUMYM Mpo(eccroHalbHBIX TEPMHUHOB.

Berpeuas HOBoe €i10BO, Bcerja aHaiau3upyiTe ero, oOpaiias BHUMaHHE Ha HamKMCaHUE,
MPOU3HOIICHHE W 3HaueHue. YacTo MOXHO HAaWTH CXOJICTBO C AHAJOTMYHBIM HJIM CXOJHBIM
PYCCKHM CJIOBOM, HallpUMep, passenger — naccaxup u Ap. BaxkHo Takke HayuduThCA MOAMEYATh
POJACTBO HOBBIX CJIOB C YK€ M3BECTHBIMU. OJHAKO, €CTh CJIOBA, HE MOJIAIOIIMECST HUKAKOMY
aHanu3zy. WX Hago mnocrapaThCs 3allOMHHUTh, HO MEXAaHMYECKOE IOBTOPEHUE HE BcCerja
s dextuBHO. [TonpobyliTe caeayromuii MOpsSa0K pabOThI:

- MPOU3HECHUTE HOBOE CJIOBO CHAYaJla U30JIMPOBAHHO;

- IPOM3HECUTE CIOBOCOUYETAHUE U3 TEKCTa C HOBBIM CIIOBOM (yIenute ocod0oe BHUMaHUE
Mpeayioram);

- MOJI0EpUTE K HOBOMY CJIOBY CHHOHUMBI WJIM @aHTOHUMBI (€CITM 3TO BO3MOKHO);

- BBIIIOJIHUTE MTUCbMEHHO JIEKCUYECKHE YIPAKHEHUSI MOCTIE TEKCTA.

Paboma nao epammamurxoii.

@opMHUpPOBAHUE PEUEBOr0 IPaMMATHUYECKOTO HABBIKA MPEANOJaraeT BOCIPOU3BEICHHE
Pa3TUYHBIX TPAMMATHYCCKUX SBJICHHA B CHTYalMsIX, TUIUYHBIX IS TPO(heCCHOHATHLHOU
KOMMYHHKAIIUM W aJIeKBaTHOE TIpaMMaTudeckoe odopmiieHne BbICKa3biBaHMi. PaboTas Haj
9TUM, BaM CJIEIYeT:

- IPOYTHUTE PA3BEPHYTHIM TEOPETHUECKUI MaTepuai Mo u3y4yaeMon TeMe B yUeOHHKE 10
rpaMMaTHKE aHTJIHHCKOTO S3bIKA;

- U3YYUTE CIIPABOYHYIO TAOIUIlYy B MPUIIOKEHUH K JAHHOMY MTOCOOHIO;

- HaliIUTe B TEKCTE yPOKa U3y4aeMyI0 TPAaMMAaTHUECKYIO CTPYKTYPY;

- 0003HaYBTE UMEIOIINECS TPaMMaTHIYECKIE OPUEHTUPBL;

- clieNaiTe MUChbMEHHO YIPAKHEHHUS,

- BapbHUPYHTE COJEpKaHHE MPEII0OKEHUNH B WMEIOIIMXCS MOJENSIX, 3aMEHsIsl ClIOBa B
3aBUCUMOCTHU OT MEHSIOLIEHCS CUTYalUU;

- COTMIOCTaBbTE / MPOTUBOMOCTABHTE U3y4aeMYI0 CTPYKTYPY paHee U3y4eHHBIM;

[Tepexom OT HABBIKOB K YMEHHSM OOECIIEUMBAETCS IOCPEACTBOM AKTHBAIIMHM HOBBIX
rpaMMaTHYECKUX CTPYKTYp B COCTaBE AMAJOTHYECKHMX U MOHOJOTHMYECKHX BBICKA3BIBAHUU IO
ompeneaeHHO Teme. BkirodaiiTe OCBOGHHBIM Marepuan B Oecelbl W BBICKA3bIBAHUS T10
MIPONJECHHBIM TEMaM.



B ocBOCHMM MUCIMITIMHBI WHBAIMJAMH ¥ JIMIAMH C OTPAaHWYCHHBIMH BO3MOYKHOCTSIMHU
3I0pOBbsl OOJNBINIOE 3HAYCHHE WMEET WHIWBHIyalbHas y4deOHas paboTa (KOHCYIbTallih) —
JIOTIOJTHUTEIIFHOE pa3bsICHEHNE Y4eOHOTO MaTepuara.

KoHTpoib caMoCTOSTeNTbHOM pabO0Thl OCYIIECTRBISIETCS (PPOHTAIBHO WM HHIUBUIYaTHHO
HA 3aHSATUU U B X0JI¢ KOHCYJIbTAIIUU.

B ocBoeHWW MUCHUTUIMHBI WHBATUAAMH U JUIAMH C OTPaHUYCHHBIMU BO3MOXHOCTSIMU
3I0POBBSl  OOJIBIIIOE 3HAYCHUE HMMEET WHIAWBUIYyallbHas ydeOHash pabora (KOHCYJIbTAllMHM) —
JIOTIOJTHUTEIIFHOE pa3bsiICHEHNE Y4eOHOrO MaTepuara.

WupuBuayanbHbIe KOHCYJBTAIlMM 10 TPEIMETY SIBJISIOTCS BaXKHBIM  (DaKTOPOM,
CHOCOOCTBYIONIMM MHIWBUAYAIN3AlMU OOYUEHHS U YCTAHOBJICHUIO BOCITMUTATEIILHOTO KOHTAKTa
MEXIy MpernojaBaTesieM W OO0YyJYaroIUMCS HMHBAJIHIOM WM JIMIIOM C OrpaHUYCHHBIMHU
BO3MOYKHOCTSIMH 3JI0POBbSI.

7. MarepuaibHO-TEXHUYECKOe o0ecreyeHne 1o JUCHUILIHHE (MOAYJII0)

Haumenosanue crienualibHbIX OCHaIICHHOCTH CTIEIUATBHBIX IlepeueHb TULIEH3UOHHOTO
OMEILEHU I HOMEILEHU I IPOTpaMMHOTr0 00ecieyeHUs
YueOHbIe ayTUTOPUHU it | Mebenb: yueOHas meOeb
[IPOBEACHUSA 3aHsATU | TexHu4yeckue cpeacTBa 00yUeHUs:

CEeMUHAPCKOTO THIIA, TPYMIIOBBIX M | 3KpaH, IPOEKTOP, KOMIIBIOTEP
UHAUBUAYAJIBHBIX KOHCynbTanui, | OGopynoBaHue:

TEKyILEero KOHTPOJIS u

MIPOMEXYTOUYHON arTecTaluu Aym.
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YueOHbIC ayIUTOPUHN it | Mebenb: yaeOHas meOenb
MPOBEACHUS Ta00paTOpHBIX paboT. | TexHHUeckue cpeacTBa OOyUCHHUS:
Jlabopatopus 114 H 9KpaH, IPOEKTOP, KOMIIBIOTEP

O6opynoBanue:

Jlns  caMmocToATenbHOW  paboOThl  OOy4aromMXcs MPEAYCMOTPEHBI  MOMEIICHUS,
YKOMITIJICKTOBAHHBIC CHGHI/IaJ'H/ISI/IPOBaHHOI\/’I MC6€HBIO, OCHAIICHHBIC KOMHBIOTGpHOfI TEXHUKOU C
BO3MOXKHOCTBIO MOAKIIOUEHUs K ceTu «HTepHeT» U obecreyeHrueM I0CTymna B 3IEKTPOHHYIO
nH()OPMaAIMOHHO-00Pa30BaATENBHYIO CPEly YHUBEPCHUTETA.

HaumeHoBaHue noMemeHun ais OcCHAIIEHHOCTH ITOMEIEHUIN IS [lepeueHb AMIIEH3MOHHOTO
CaMOCTOATENIEHON PabOTHI CaMOCTOSTENIFHON paboTHI MIPOTPaMMHOTO 00ecTIeueHHUs
oOygarommuxcs o0yJaromuxcs

[Nomenienne i caMoOCTOATENbHOH | Mebenb: yueOHas Mebenn

paboThl 00ydaromuxcs (YuTanbHblid | KoMIulekT — cnenuann3upoBaHHOM
3an Hay4yHoit OnOImoTeKu) MeOemH: KOMITBIOTEPHBIE CTOJBI
Ob6opynoBanue: KOMIBIOTEPHAsI
TEXHHUKa C TOAKIIOUYEHHEM K
nHpopManmoHHO-
KOMMYHUKAIIMOHHOH cetu
«HTepHeT» M OCTYIIOM B
ANIEKTPOHHYI0  HH(OPMAIOHHO-
00pa3oBaTeNbHYIO cpeny
o0Opa3oBaTenpHOH  OpraHM3aluHy,
BeO-KaMepbl, KOMMYHHKAI[IOHHO®
o0opynoBaHue, oOecreYnBaroee
JOCTyml K  CEeTH  HHTEpHeT
(mpoBogHOE COeIMHEHNE u
OecripoBOJHOE  COEJMHEHHE MO
texnonoruu Wi-Fi)

IMomemnienue ans camocTosTeNbHON | Mebenb: yueOHas MeOeib

paboTsl oOyyaronuxcs (aym. 253) KoMruiekT  cnernuanu3upoBaHHOK
MeOeIi: KOMITBIOTEPHBIE CTOJIBI
O6opymoBaHue: KOMITBIOTEepHAsI




TEXHHUKa C MOAKIIOYEHHEM K
nHpopManoHHoO-

KOMMYHUKaIIMOHHOH cetu
«lHTEpHET» W JOCTYmoOM B
JNIEKTPOHHYIO  MH(OPMAIIMOHHO-
00pa3oBaTeIbHYIO cpeny
00pa3oBaTeNbHON  OpraHW3aLUH,
BeO-KaMepbl, KOMMYHHKallMOHHOE
obopynoBanue, obecrmednBaromee
JOCTyml K  CeTH  HMHTEpHeT
(mpoBomHOE COEIUHEHNE "
OecrpoBoHOE  COSNUHEHHE 10
texaonorun Wi-Fi)




