AHHOTAIMSI paboyeii mporpaMMebl AMCHHILTHHBI
«®PTA.02 PEKJIAMHBIE KOMMYHUKALIUNU HA AHI'VIMUCKOM A3BIKE»

(Ko 1 HAUMEHOBAHME JUCITUTIIINHBI )

Hanpagsiienue noaroroBku/cnenuajbHocth: 42.03.01 Pexknama u cBsi3u ¢ 00IIECTBEHHOCTHIO,
Pexitama u cBs3u ¢ o0mrecTBeHHOCTRIO B CMU

OO6mmas Tpyao€MKOCTh AUCITUIUTMHBI cocTaBisieT: st ODO 1 3aueTHas eqununa (36 4acoB), s
3®0 1 3auernas eaununa (36 yacon)

Ileab ocBoeHUs1 AMCHMIIIMHBI

Kypc «PexknamHble KOMMYHUKALIMM Ha AHIVIMMCKOM S3bIKE» IIPEIHA3HAYEH IS
MOBBIIIICHUS] KauecTBa HE TOJBKO OOIIETyMaHUTApPHOH, HO U MPOPECCHOHATIBHON MOATOTOBKU
CTyAeHTOB. Peub omocpeayer npodeccuoHaabHbIE OTHOLICHMS C JIIOJbMH, SIBJISASACH INIABHBIM
MHCTpYMEHTOM OakaiaBpa 1o HampaBieHuio noarotoBku 42.03.01 «Pexsama u cBsi3u c
0O0I1ECTBEHHOCTbIO» B €r0 MPOEKTHOM, MPOU3BOACTBEHHO-TEXHOJIOTHYECKOM, OpraHu3aliOHHO-
YIPABJICHYECKOM, CEPBUCHOM, HAy4YHO-HUCCIENOBATEIBCKON  JEATEIbHOCTH. Peknamuble
KOMMYHHMKAllMM  Ha  QHIMJIMMCKOM  SI3bIKE  SIBJIAIOTCA ~ HEOOXOAMMOW  COCTaBJISIOILEH
npo(eCcCHOHANBHOM  yNpaBIEHUECKOM KyabTyphl. JlaHHBIM Kypc U IpeAHa3HaueH Uit
(GopMHpOBaHUS OCHOBHBIX IPaBWJI PEUEBOIO0 KOMMYHUKATHBHOI'O IOBEJCHHS COBPEMEHHOI'O
CIEIHAJINCTa HA UHOCTPAHHOM SI3BIKE.

Heuabro nzydeHus kypca siBisercss (popMHUpOBaHUE COBPEMEHHOH A3BIKOBOW JIMYHOCTH,
CIIOCOOHOM 0CO3HaBaTh COOCTBEHHbIE KOMMYHUKAaTUBHbBIE HAMEPEHUS U CTPOUTH B COOTBETCTBUU
¢ 3TuUM 3(p(HEKTUBHYIO PEKIIAMHYI0 KOMMYHHUKAIMIO Ha aHTJIIMHCKOM SI3BIKE.

3agauu AUCHMILIMHBI

I'maBHBIMU 3a1a4aMu 00yUEHUS SBIISIOTCS:

1. PackpbITh 0COOEHHOCTH pEKIaMHON KOMMYHHKAllMd B COBPEMEHHOM OOILECTBE,
KOMMYHHUKATHBHYIO U 3CTETHYECKYIO (DYHKIMIO peuH, CBA3b KYJIbTYphbl MBILIUICHUS U KYJIbTYpPbI
CJIOBA;

2. JaTh  TMpaBWia  MOJB30BaHMUA  pEYbl0;  CIIOCOOCTBOBATh  MPAKTUYECKOMY
COBEpIIECHCTBOBAHUIO PEUEBOI0 TMOBEJACHUS M KYJIbTYPbl pE€YM BO3MOXHO MPU CIETYIOIIUX
HayaJIbHBIX TPEOOBAHUSX K U3YUEHUIO JUCLUIUINHBL:

3. OBJIaJICHUE TEOPETUYECKUMHU OCHOBAMHM IpOIIecca PEeKJIaMHOM KOMMYHHKAIIMU Ha
AHTJIMICKOM SI3BIKE;
4. (dbopMupoBaHHE HEOOXOIMMBIX SI3BIKOBBIX 3HAHUN B 00JIaCTU KOMMYHHUKaTHUBHOU

KOMIETeHIIMH Oyaymiero OakanaBpa (BuAbl OOIIeHMs, BepOaibHble U HeBepOaIbHBIE CPEICTBa
KOMMYHUKAIUH, TIPUHIUITHI KOMMYHHUKAIITMOHHOTO COTPYIHUYECTBA U T.]1.);

5. dbopMUpOBaHUE MTPAKTUIECKUX YMEHUN B 0OJIACTH CTPATETUH U TAKTUKU PEUEBOTO
MOBEJICHUSI B Pa3IMUHBIX (OpMax M BHUJAX PEKIAMHONW KOMMYHHKAIUU (MMMChbMEHHBIC, YCTHHIC
(GbOpMBI U KaHPBI peUH; MOHOJIOTUYECKUH, TUATOTHYECKUH, TTOJEMHUYECKUA BUBI PEUn).

MecTo ucuunIMHbI (MOAYJIA) B CTPYKTYpe 00pa3oBaTe1bHOM IPOrpaMmMbl

Jucuunnuna «PekgaMHble KOMMYHUKAIIMM HA aHIJIMMCKOM $I3BIKE» OTHOCHUTCSI K YacTH,
dbopmupyeMoil yuacTHUKaMu 00pa30BaTeIbHBIX OTHOIICHUH y4eOHOTO T1aHa. B cooTBeTCTBUY €
pabourM y4eOHBIM TUIaHOM JUCHIUILTIHA H3y4aeTcs Ha 3 Kypce 1o OYHOU U Ha 4 Kypce 10 3a09HOU
dbopme oOyuenus. Bua mpoMexyToqHOM aTTecTaliu: 3a4eT.

OcBoeHue cojaepkaHue JUCUUIUIMHBI «PekiamMHble KOMMYHUKAIlMM Ha aHTJIMHCKOM
A3bIKe» Oaszupyercs Ha W3YYeHMHM TaKuX TMpeAMeToB, Kak «BBeneHue B HarpaBlieHHE
NOATOTOBKKW»,  «VHTerpupoBaHHblE  KOMMYHHUKAllMM B peKjiaM€ W CBi3IX €
0011eCTBEHHOCThIO», « IHOCTpaHHBIN S3BIKY.

Ilepeyens mnUuIaHMpYeMBIX pe3yabTATOB OO0y4YeHHS] MO AWUCHMILIMHE (MOAYJIIO),
COOTHECEHHBIX C IUIAHUPYEeMBbIMH Pe3yJIbTATAMH OCBOEHHS 00pPa30BaTeJbLHOM MPOrpaMMbl



N3yuenue
00y4aroIuXCsl CIeYIOUMX KOMIIETeHIIUNI:

MaHHOW  y4eOHOW JAMCIUILIMHBI

HampaBlIeHO Ha (QopMupoBaHue Yy

Koxa u HanmeHoBaHue HHAMKATOpA*®
JOCTH)KEHHUSI KOMIIETCHITUHU

PesynbTaThl 00y4eHUs IO TUCIUILTAHE
(3naem, ymeem, enadeem (HABbIKU U/UTU ONbIM
oesimenbHOCmiL))

YK-4. CiocobeH oCyIecTBIsATh JAETOBYIO
Ha rocyiapcTBeHHOM si3bike Poccuiickoit denepanuy n HHOCTpaHHOM(BIX) si3bIKe(ax)

KOMMYHHKAIIMIO B YCTHOW M MUCBMEHHOH (hopmax

NYK-4.1. Cobmomaer
TpeOOBaHUsI K YCTHOH W THChbMEHHOM
JICIIOBOM KOMMYHUKAIIUU, TPUHSATHIC B
CTpaHe(ax) U3y4aeMoro s3bIka.

HOpPMBI U

3HaeT HOpMbI U TPeOOBaHUS K YCTHOH U
IIMCBMEHHOU JIEJIOBOM KOMMYHHMKALMH, IPUHSATHIE
B CTpaHe(ax) U3y4aeMoro s3bIKa.

VYMeer cobntogaTh HOPMBI M TpeOOBAHUS K
YCTHOM U IMCBbMEHHOU J1€JI0BOM KOMMYHMKALIUH.
Brmageer cmocobam  coOmromeHHST  HOPM M
TpeOOBaHUIl K YCTHOH M NUCHbMEHHOW JEJI0BOM
KOMMYHHUKAIlMM, HpUHATBIE B CTpaHe(ax)
M3Y4aeMOro SI3bIKa.

NYK-4.2. JlemoHCTpUpYyeT CHOCOOHOCTH
K pealii3aluu J1eJ0BOM KOMMYHHUKAIIMH B
YCTHOH MW THUChbMEHHOM (¢opmax Ha
WHOCTPaHHOM(BIX ) A3bIKe(ax).

3HaeT OCHOBBI JIEIOBOM KOMMYHMKALIUU B YCTHOM
Y IMCbMEHHOHN ()OopMax Ha HHOCTPAHHOM(BIX)
si3bIKe(ax).

YMeeTr AeMOHCTPUPOBATH CIOCOOHOCTH K
peanu3anuu JeI0BOi KOMMYHUKALMU B YCTHOM U
MUCHMEHHON (hopMax Ha MHOCTPAHHOM(BIX )
si3bIKe(ax).

Brameer cnocoOHOCTBIO K peanu3aiuu J1eT0BOM
KOMMYHHKAIIMM B YCTHOM M MMCbMEHHON (opmax
Ha MTHOCTPaHHOM(BIX) sA3bIKe(axX).

NVYK-4.3. BpiOupaer KOMMYHUKAaTHBHO
npuemjieMble  CTWJIb M CpEACTBa
B3aUMOJICHCTBHS B OOIIEHUH C JAETOBBIMU
napTHEpamH.

3HaeT KOMMYHUKAaTUBHBIE CTUJIM U CPE/ICTBA
B3aMMOJICHCTBHSI B OOIIICHUH.

VYMeer BbIOMpaTh KOMMYHHUKATUBHO MIPUEMIIEMbIE
CTHJIb M CPEJICTBA B3aUMOJICHCTBHS B OOIICHUH.
Bnaneer cmocoOHOCTBIO — B3aUMOJEHCTBUS B
OOLIEHHUH C JEeJIOBBIMU ApTHEPAMH.

NVYK-4.4. Bener nei10BYI0 MEPENUCKY U
HCIOJIB3YET IUANOr Ul COTPYIHUYECTBA
B COLMAIbHOM M mpodhecCHOHATbHON

chepax.

3HaeT OCHOBBI JMajIora /Ui COTPYAHUYECTBA B
COLIMAJIbHON U IpodecCHOHaIbHON cdepax.
VMeeT BeCTH JETI0BYIO IEPETIUCKY.

BnaﬂeeT HaBbIKaMU JuaJiora JJis1 COTPyAHUYCCTBA
B COLMAJIBHOM U npodeccuoHanbHOM chepax.

Pacnpe;[eneHHe BU0B qu6HOI>'I pa6OTBI U UX TPYAOCMKOCTU IO TEMaM JHUCHUIIIHNHBI.

Temb! mucHMITIIMHEL, H3ydaemble B 6 cemecTpe 3 Kypca (ouHas popma oOydeHs)
KoaunuectBo yacoB
Bueayn
AynutopHast | ,r
Ne HanmeHnoBaHune pa3szienos (TeM) Bceero pabora opHa
apabo
Ta
JI 113 JIP | CPC
1 2 3 |4 5 6 7
Tema 1 Advertisement. Its types, aims and structural
1. 2 S 10 | 4 - - 6
elements. Model of advertising communication and
tasks of advertisement. Types of modern English ads.
2. [Tema 2 Phonetic peculiarities of English ads. Lexical 10 | 4 - - 6




means of English ads. Syntactic peculiarities of English
ads.

3. [Tema 3 Types of advertising communications. The 118 | 6 - - 5,8
instruments of ad communications. Integrated ad
communications.

HUmozo no oucyunnune: 31,8 |14 - - 17,8
Kontponb camocrositenbHoi pabotsl (KCP) 4 4

[Ipomexyrounas arrectarus (MKP) 0,2

[TonroToBka K TEKylneMy KOHTPOJIIO

OO611ast TPYAOEMKOCTh O AUCIUILINHE 36

Pacnipenenenne BugoB y4eOHOI pabOTHI M UX TPYAOEMKOCTH MO TeMaM JUCIUTUIHHEL.
TeMbl TUCIMITIMHEI, H3ydaemble B 7 ceMecTpe 4 Kypca (3aounast popma oOyueHuHsl)

KonmuectBo yacos

AynuropHast preayaut
Ne HaumeHnoBanue pasnenos (Tem) Bceero paGota opHaspadoTa
J | 113 | JIP CpC
1 2 3 | 4 5 6 7
Tema 1 Advertisement. Its types, aims and structural
1. 7 S 2 - - 9
elements. Model of advertising communication and
tasks of advertisement. Types of modern English
ads.
2. [Tema 2 Phonetic peculiarities of English ads. 2 - - 9

Lexical means of English ads. Syntactic peculiarities
of English ads.

3. [Tema 3 Types of advertising communications. The 2 - - 8
instruments of ad communications. Integrated ad
communications.

Hmozo no oucuyunnune: 32 6 - - 26
KonTpoas camocTosarensHol padboTsl (KCP)

[Ipomexyrounas arrectarus (MKP) 0,2

[TonroToBka K TeKymemMy KOHTPOJIIO 3,8

O01ast TPYA0EMKOCTh TI0 JTUCITUTLTAHE 36

KypcoBblie padoThbl: HE IPElyCMOTPEHBI

®opma npoBeeHUS ATTECTALUM M0 JUCHHUIINHE: 3a4eT

Asropsl P.B. IlattokoBa, 3aB. kadenpoit, n1-p ¢unon. nayk, gouentr, H.H. Onomckas,
npodeccop, A-p U0, HAyK, JOLEHT



