AHHOTaIIl/II/I K paﬁolmM nporpaMmmamMm NUCHUIIJINH

AnHOTanMs K pabodei mporpaMMbl TUCITUTUTHHBI
b1.B.10 MeaguannanupoBanue u Public Relations

O0beM TPYA0EMKOCTH: 2 3a4CTHBIX SAMHHII

Heap aucuumimHbl:  (GOPMHUPOBAHHWE Y CTYJICHTOB MOHMMAHHUS TPOIECCOB ILIAHUPOBAHUS
KOMMYHHKATHBHBIX W THAP-MEPOIPUSTHI 1O MPOJIBMKCHHIO KOMIAHHHM B WHTEPHET-Cpele, a
TaK)Ke Pa3BUTHE HABBIKOB Pa3pabOTKH M pean3alii Mera-TIaHoB, BEIOOpa MeIra-TUIOIIAIOK,
MPUMCHCHHUSI COBPEMEHHBIX HWHCTPYMEHTOB CBSI3¢ C OOIIECTBEHHOCTHIO W OICHKHU
3¢ dEKTUBHOCTH UCTIOIh3yEeMbIX MEIHAKaHAIIOB.

3agaun QM CHMILIMHbI

- (hopMHpOBaHKE 3HAHUIA TEPMHUHOJIOTHH, TICJICH, 3a/1a4 MeIUAITIAHUPOBAHUS, CTPYKTYPBI
1 OCHOBHBIX KOMIIOHEHTOB MEIHAIlIaHa;

- OCBOCHHEC HABBIKOB COCTaBJICHUS MEIWAIUIHA B paMKax IMHAP-MEPONPHUATHH,
(hOpMYITMPOBKH TIeJIel MeAHAITIaHUPOBAHUS |

- pa3BHUTHE HABBHIKOB BHIOOPA COBPEMEHHBIX MEIMWHBIX TUIOIIAJOK HA OCHOBE aHAIIN3a
COOTBETCTBUSI WX (opMaTa, PEKIAMHBIX BO3MOXXHOCTSH IIEIsIM MEHAIUIAHUPOBAHUS U
MIPOJIBIKEHUS KOMITAHUY B UHTEPHET-CPE/IE;

- CO3JIaHHE YCIIOBUH T (OPMHUPOBAHUS aHAIH3A IICJIEBON ayTUTOPUH, BRIOOpA KaHAIOB
WHTEPHET-TIPOJBM)KCHHS, ONPEICIICHUS  MEIWACTpaTerdy, Tepuoja  IUIAHUPOBAHUS U
MeIna0roIKeTa;

- TnpuoOpeTeHHe HaBBIKOB pa3pabOTKM U OOOCHOBaHUS MeAMalllaHa B paMKax
KOMMYHUKATHUBHBIX U ITHAP-MEPOTIPUSITHH.

MecTo TUCHMILIMHBI B CTPYKTYpe 00pa3oBaTebHOM MPOrpaMMbl

Huctunmuna  «MenuannanupoBanue U Public  Relations» oTHocuTCsS K  9acTw,
dhopmupyeMoil ydacTHUKaMH 0Opa3oBaTeabHbIX oTHOIeHUH bioka 1 "Iucrumiuasl (Momxynmn)"
ydueOHoro miaaHa. B cooTBeTcTBUM ¢ paboynmM y4eOHBIM IUJIAHOM JUCIHUIIMHA HU3y4daeTcs Ha
TpeTheM Kypce IO OYHOM M Ha TPETheM Kypce IO OYHO-3a04HOM ¢opme oOydeHus. Bun
MMPOMEKYTOYHOM aTTECTAIlMHU: 3a4eT.

Juctunnuna «MeauarutanupoBanue u Public Relationsy 6a3upyercs Ha JTUCHUTIIMHAX
«Kontenr-menemxkmenT, «IIpoaBmwKkeHne B COIUAIBHBIX CETAX» U UMEET JIOTUYECKYIO CBSI3b C
TUCIUIIMHAMU «PekiiaMa 1 MpoJBM)KEHHE B MHTEPHET», «MapKeTUHTOBbIE KOMMYHHUKAIIUH,
«Beb-mu3aitn». B cBow odepens muciuiimHa «MemuamanupoBanue U Public Relations»
SBJSIETCS 0a30M JUIS M3YYCHHS TaKUX IUCHUIUIMH Kak «CTpareruu WHTEPHET-MapKETHHTay,
«YTpaBiieHHE HHTEPHET-TIPOCKTaMI.

TpeGoBanus K yPOBHIO OCBOEHHS THCIUTLIUHBI

N3ydyenne paHHOW y4yeOHOW AMCUMIUIMHBI HampaBieHO Ha (GOpMUPOBaHUE Y

oOyuaronmxcs CIeayoNX KOMIETEHITHI:

Pe3ynbraThl 00y4YeHUS 10 AUCIUIUINHE
(3Haer, ymeeT, HaBBIK (BIIAIEET, MOXKET OCYIIIECTBUTH
TPYAOBOE ACHCTBIHE))

Kox 1 HanMeHOBaHNe HHAUKATOpa™® NOCTHKEHHS
KOMIIETEHIINHA

IIK-4 Cnocoben YOpaBJSTh peajqu3anueiil KOMIUIEKCHOH CTpaTermu MPOIBHKEHHSI TOProBOro
npeanpusitus B ceTu VHTepHET ¢ MCHOJIb30BAaHMEM COOCTBEHHBIX CAHTOB, MHCTPYMEHTOB MOWCKOBOIi
ONTUMHU3AIMH, KOHTEKCTHOI peK/1aMbl, MAPKETHHIA B COLMAJIBHBIX CeTSX, NAPTHEPCKHUX NMPOrpamMm

UIIK-4.5. OcymecTBisieT mwraaupoBanne | 3Haer: OCHOBHBIC TOHATHS, [ENH, 3aJa4d W TPHUHIIHAIEL
KOMMYHUKATUBHBIX W [HAP-MEPONPUATHN B | MEAMAIUIAHUPOBAHHS B paMKax pealn3allid CTPaTeruu
Menua-cpee c LIETBI0 MPOJIBMXKEHHS | TMPOJABMXKEHHS KOMIIAHMM B HHTPHET-CPEle, a TaKxKe
OmaronpusTHOro 00pa3a KOMIaHUN 0COOCHHOCTH pa3paboOTKH MeIuarUiaHa Uil pa3MeleHUs

PR-xomnanuii.

3raeT: DTambl COCTAaBIICHHWS MeEIHAIDIaHa, €r0 CTPYKTYpY,
KpUTEpUH BBIOOpa MEAWHHBIX IUIOMAJIOK, BHIBI U
TPUHIMIE  TIOCTPOSHHSI  CTPaTeruii  Meauapa3MeIIeHHs,
(hyHKIIMOHATTHHBIC BO3MOKHOCTH KOMITBIOTEPHBIX TIPOTPaMM
1 OHJIAWH-CEPBHUCOB MEIMATIAHUPOBAHISL.




Pe3ynbTaThl 00y4eHUS 10 TUCIUILTHHE
(3Haet, ymeeT, HaBBIK (BIIAICET, MOXKET OCYIIIECTBUTH
TPYAOBOE ACHCTBHE))

KOI[ 1 HAUMCHOBAHUC I/IHI[I/IKaTOpa* JOCTHXXCHUSA
KOMIICTCHIINH

YwMmeer: Pa3zpabateiBaTh MeAHAIUIAH PEKIAMHBIX KAMITAHUH U
MUAp-MEPONPUATHIT ¢ y4eToM TeJie U TMPHUHITUIIOBR
CTpATETHH TIPOJBIKCHHS KOMITAHUH

Ymeer: OcymecTBisTh BBIOOp MEAMHHBIX IUIOMIAZIOK Ha
OCHOBE  aHalM3a W  OICHKH  OCOOCGHHOCTEW WX
(DYHKIIMOHUPOBAHUS, COOTBETCTBHS IEISAM M IPHHITUIIAM
CTpATETHH TIPOJBIKCHHS KOMITAHUH.

TpynoBoe peiictBue: AHaIW3 U OIEHKA MEAUMHBIX
IUIOMAJIOK ¢ TIeJbI0  BBEIOOpa  MemuarmatopM it
pa3MelleHHs PEKJIaMHBIX KaMIIaHWH B MHTEPHET-CPEJIC.

TpynoBoe nIelfcTBHE: Co3ganue MeauariaHa c
UCIOJIb30BAHUEM  CICIMAIM3UPOBAHHBIX  MPOrPAMMHBIX
CpeACTB W  pa3paboTKa €ro COCTaBJSAIOIIUX -  OpHd,

MenuacTpaTerus, rpauk BbIXo/a PEKIaMbl, MeIuaOIo/IKeT,
a TaKKke OleHKa J(PQEeKTUBHOCTH pekiaMHbIXx U PR-
MEpONPUITHI ISl MIPOJBIDKEHUST OJlaromnpusiTHOro odpasa
KOMITaHUHU HHTEPHET-Cpejie.

Conep:xanue IUCHHUIIUHBI:
Pacripenienienre BUJIOB yueOHOM pabOTH M UX TPYAOEMKOCTH TIO pa3jieiaM JUCIUILTAHBI
(01151 0OUHO-3A04HOU PopMbl 0OVUeHUs)

KonnuecTBo yacos
N AynuTtopHas BreayIuT
0 HamnmenoBanue pasnenos (Tem) opHast
Bcero pabora
pabora
JI 113 JIP CPC

MenuariaHUpOBaHUE U €r0 POJb B YIPABJICHHU CBS3SIMU C

1. OOIIECTBEHHOCTHIO U MPOJIBUKEHUU 00pa3a KOMIIAHUU B 9 2 4 4
UHTEpPHET-Cpe/ie.

2. MenuaruianupoBanue B cucreme PR. 7 2 4
[potiecchl U HHCTPYMEHTBI COCTABIICHUS M PeaU3alin

3. Me/IMarJiaHa B paMKaX peau3aliy CTPATEeruy MPOIBIKEHUS 7 2 4
KOMIIAHHU B HHTEPHET-CPEJIC. 2

n Meroauyeckre U OpraHU3alMOHHbBIE BOIIPOCH 9 4 4
Me/IMaryIaHUpOBaHHs

5 MenuarmiaHn u ero cocraBisone. Meauamiad B KOHTEKCTHON 9 4 4

) peKnaMe, TapreTupoBaHHOM pekaame u PR. 2

6. OCHOBHBIE TT0KA3aTeNH, COJIepIKAIIUecs] B MeIMaIlIane 6,8 2 3,8

7. Crpateruu Meauapa3MeneHus.. 6 2 2 2

8 OHJaiiH-CepBUCH ¥ KOMIIBIOTEPHBIE ITPOTPAMMBI, TPUMEHSEMBbIC 8 5 5 4
B MeIMAIUIaHUPOBAHHUE.

9 Pa6ora ¢ Menuarianom , oreHka ero 3QGheKTUBHOCTH U 8 5 5 4
COCTaBJICHHE MEIHOTYETa.
HUTOI'O no pazoenam oucyuniutsi 69,8 | 12 24 33,8
Kontpons camocrostensHoi padots! (KCP) 2
IMpomexyrounas arrecraims (MKP) 0,2
[ToAroToBKa K TEKYIIEMY KOHTPOIIO
OO0m1ast TPyIOEMKOCTb IO JUCIUTUINHE 72

KypcoBble padoTsl: ne npedycmompena
®opMma npoBeieHNs ATTECTALMH 10 AUCHUIUIMHE: 3auem
Agrop JI.I1. Kaiiemxkan, accucteHT kadeapbl MapKEeTUHTa U TOPrOBOTO JIeNa



