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1. Hesn 1 3a71a4M U3y4YeHHUS JUCUMILIIHHBI
1.1 Heab ocBOEHUS TUCHUILTAHBI

Lenb quctumuiunbl «I[IpoBUHYTHIN Kypc aHTIIHIICKOTO SI3bIKay (HOPMUPOBAHHUE U Pa3BUTUE
CIIOCOOHOCTH OCYILECTBJISTh BHEIIHEOKOHOMMUYECKYIO AESITEIBbHOCTh B YCTHOW M IUCHMEHHOMU
dbopMax Ha UHOCTPAHHOM SI3bIKE.

1.2 3apauu AMCHUILIMHBI

- pa3BHBaTh HaBBIK YPPEKTHBHONH KOMMYHUKAIMM B YCTHOW M MUCbMEHHOW (opmax Ha
MHOCTPAHHOM SI3BIKE JUUISI PEIICHUS TOCTaBJICHHBIX 3a/1a4,

- pa3BUBaTh YMEHUS IPUMEHATH HOPMBI M TPEOOBaHUS, IPUHSATHIE B CTpaHe(ax) H3y4aeMoro
SI3bIKa, IPU pea3alliyl yCTHON ¥ MICbMEHHOM JICIIOBOM KOMMYHHKAIIUH;

- pa3BUBaTh CIIOCOOHOCTh OCYHIECTBISTh BHEITHEOKOHOMUYECKYIO JAEATEIbHOCTh Ha
MHOCTPAHHOM SI3BIKE.

1.3. MecTo AuCHMILINHBI B CTPYKTYpe 00pa30BaTeIbHON MPOrpaMMbl

Huctumnuna b1.B.09 «IIpoaBuHyThIil Kypc aHINIMIICKOTO $3bIKa» OTHOCHTCS K YacTH,
dbopmupyeMoil yuacTHUKaMU 00pa3oBaTeNIbHBIX OTHOLIEHUH, biioka 1 «/{ucuurmmnsl (MOLyH)»
yueOHOro IJIaHa.

Juctumummaa «IIpoaBUHYTHIM Kypc aHTIMICKOTO s3bIKa» mpeamnonaraeT 3¢hdekTuBHOES
MEPBUYHOE OCBOEHUE TaKOW AMCUMIUIMHBI Kak VHOCTpaHHBIN s3bIK Ha ypoBHe He MeHee Bl u
HarpasieHa Ha (popmupoBanue npodeccnonanpuoit komnerenun (MI1K-1,6), obecneunBaromieii
CIIOCOOHOCTh OCYIIECTBIISITh BHEUTHEOKOHOMHUYECKYIO JIEATEIbHOCTh B YCTHOW M MUCHMEHHOU
dbopmax Ha MHOCTPAHHOM SI3BIKE JJISI PEIICHUS TOCTABJICHHBIX 3a]1a4.

1.4. IlepevyeHb NJIAHMPYEMBIX Pe3yJIbTATOB 00yUeHHS M0 JUCHHUIINHE, COOTHECEHHBIX
¢ INIAHMPYEMbIMH Pe3yJIbTaTaMH 0CBOCHHUsI 00Pa30BaTeIbHON MPOIrPaMMbl

W3yuenne paHHOM yuyeOHOM AMCLUMIUIMHBI HampaBleHO Ha (OpPMHpPOBAHHE Y
00y4aromuxcs CIeAYOIUX KOMIIETEHIUI:

KO)I W HAUMCHOBAHUC MHUKATOpA
JIOCTH)KEHUS] KOMIETEHIIUU
IIK-1: Cnoco0eH ocylecTBIsITh BHEIIHEAKOHOMUYECKYIO JIEATENbHOCTh

Pe3ynbrarel 00y4eHus 0 JUCIUATIIINHE

HIIK-1.6. KommyHnunmpyet Ha | 3HaeT HOpPMBI M TpeOOBaHUS K YCTHOW U

WHOCTPAHHOM  SI3bIK€ JUIsl  PELICHUS | TUCbMEHHOMW  JIeJIOBOM  KOMMYHHUKAMM  JJIs

MOCTaBJICHHBIX 3a/1a4. OCYILIECTBIICHUS BHEITHEOKOHOMHYECKON
JESITeIbHOCTH.

Ymeer npuMeHATh U 3((EKTUBHO HCIIOJIB30BAThH
KOMMYHHMKAIMIO HA JIEI0BOM MHOCTPAHHOM SI3bIKE
JUIsL pellieHus] MOCTaBJIEHHBIX 3a7a4

BrnaneeT cniocoGHOCTBIO K MOPOXKACHUIO YCTHOM U
NUCbMEHHOW  JEJOBOM  KOMMYHMKAIIUU IS
obecrieyeHus BHEITHEOKOHOMHUYECKON
JeSITENIbHOCTH.

2. CTpyKTYypa M coiep:KaHHe JMCIUIIIHHbI

2.1. PacnipenesieHue TPyA0€eMKOCTH TUCIUILIUHBI 0 BUAAM PadoOThI



OO6mas TpyaoEMKOCTh AUCIMILTUHBI COCTaBIIsIeT 8 3adeTHhIX enuHuI] (288 yacoB), ux
pacripeielieHie 1Mo BuaaM padoT MPeCTaBICHO B TA0JIUIIE

Bunet pabot Bcero ®dopma o0yueHust
4acoB OYHas
5 6 7 8
ceMectp ceMectp ceMecTp ceMecTp
(gacsr) (gacsr) (gackr) (gackl)

KonTakTHas pa6oTa, B TOM 4HcJe:
AyIuTOpHBIE 3aHATHS (BCEro):
J1a00paTOpHBIE 3aHATHS 108 24 24 24 36
HWuas koHTaKTHasi pagora:
KoHTponb caMocTosATeIbHOM padoTHI

(KCP)
[Tpomexxyrounas arrecrauus (MKP) 0,9 0,2 0,2 0,2 0,3
CamocrosiTe/IbHAsE padoTa, B TOM 152.4 478 478 478 9
YHCIIe:
[MoaroToBKa K TEKYIIEMY KOHTPOIIO - - - - -
Konrtpoisb: - - - - 26,7
[MoaroToBka K 3K3aMeHy 26.7 } } ; 26.7
Oomas yac. 288 72 72 72 72
TPY/10eMKOCTh B TOM YHCJIe

KOHTaKTHast 108,9 242 242 24,2 36,3

padora

3a4. e 8 2 2 2 2

2.2. Copepxanue JUCUMIIMHBI

Pacnpenenenue BugoB y4eOHOM pabOTHI U UX TPYJOEMKOCTH MO pa3zesiaM JUCIUILIHHBL.
Paznens! aucuunnunsl, n3ydaemsie B 5 cemectpe (ODO)

KonmuectBo yacos
Breaynut
Ne HammenoBanwme paznenos (Tem) AyauTopras OpH};}I
Bcero pabora
pabora
J 113 JIP CPC
1. |UNIT 1. Brand Management 17,5 5 12,5
2. |UNIT 2. Human Resources 17,5 5 12,5
3. |UNIT 3. Marketing Sportswear 17,3 5 12,3
4. |UNIT 4. Marketing Ethics 19,5 9 10,5
HUTOI'O no pasdenam oucyuniurovl 71,8 24 47,8
KonTtpons camocrosrensHo# padotsl (KCP) -
IIpomexyrounas arrecranus (MKP) 0,2
[loaroroBka K NpOMEXYTOYHOMY KOHTPOJIIO -
OO1mas Tpy10eMKOCTb 110 AUCIUIUINHE 72

Pazpensl quctumiueel, uzydaemele B 6 cemectpe (ODO)



KomnaecTBo yacoB

A Bueaynut
Ne HammenoBanwne paznenos (Tem) yJutropHas OpHast
Bcero pabota
pabora
JI 113 JIP CPC
1. UNIT 5. Pan-European Advertising 17,5 5 12,5
2. UNIT 6. Meetings 17,5 5 12,5
3. UNIT 7. Negotiations 17,3 5 12,3
4. UNIT 8. Presentations 19,5 9 10,5
HUTOI'O no pasdenam oucyuniurol 71,8 24 47,8
Konrpoiss camocrositensHoi pabotsl (KCP) -
IIpomexxyrounas arrectanms (MKP) 0,2
IoaroToBKa K MPOMEXYTOYHOMY KOHTPOIIIO -
OO6mas TpyJ0eMKOCTh IO JUCIMILTHHE 12
Paznensl quctuminnel, uzydaemsie B / cemectpe (ODO)
KosmuecTBo yacos
Bueayaut
Ne HammenoBanwne paznenos (Tem) AyaurTopHas opH};ﬂ
Bcero pabota
paboTa
J 113 JIP CPC
1. UNIT 9. A country’s economy 17,5 5 12,5
2. UNIT 10. Mergers and takeovers 17,5 5 12,5
3. UNIT 11. The consumer society 17,3 5 12,3
4. UNIT 12. Commodity markets 19,5 9 10,5
HUTOI'O no pasdenam oucyuniurol 71,8 24 47,8
KoHTposnb camocrosTensHoil pabotsl (KCP) -
ITpomesxyrounas arrecrarus (MKP) 0,2
[ToaroToBka K MPOMEKYTOUHOMY KOHTPOJIIO -
OO61mas TpyJ0€MKOCTh MO JUCIUILTHHE 72

Pazensr quctumunael, n3ydaeMeie B 8 cemectpe (ODO)

KommaecTBo yacoB

A Bueayaut
Ne HammenoBanwme paznenos (Tem) yIutropHas opHasi
Bcero pabora
pabora
JI 113 JIP CPC
1. UNIT 13. Company finance 11 9 2
2. UNIT 14. Bankruptcy and receivership 11 9 2
3. UNIT 15. Stocks, shares and investment 11 9 2
4 UNIT 16. Exchange and interest rates 12 9 3
HUTOI'O no pasdenam oucyuniurvl 45 36 9
Kontpois camoctosTensHoH pabotsl (KCP) -
[Tpomexyrounas arrecrauus (MKP) 0,3
IToaroToBKa K MPOMEKYTOUYHOMY KOHTPOJTIO 26,7
OO6mas TpyJa0€MKOCTh IO JUCIUILTHHE 72

2.3. Copep:xanue pa3iejioB IMCUUNJINHBI:

2.3.1. 3aHATHA JEKIIUOHHOI0 THIIA

B cooTtBeTcTBHE C y‘-IGGHBIM TIJIaHOM JICKIIMOHHBIC 3aHATHA HE IPCAYCMOTPCHEI.

2.3.2 3aHATHA CEMHHAPCKOro THNA (J1a0opaTopHbIe padoThI)




HaumenoBanue pasgena
(Temsr)

Temaruka 3aHsTHII/PabOT

CDopMa TEKYLIETO0 KOHTPOJIA

UNIT 1.

Brand Management

IIpakTuueckoe 3ajaHue

3anaHue Ha epeBOa

IMoxroroBka u npeseHTanus JOKJIaaa
3agaHue ¢ pa3BEpHYTHIM OTBETOM
KoMMyHUKaTHBHAs CUTyalus

UNIT 2.

Human Resources

[IpakTuueckoe 3ajaHue

3amanue Ha IepeBos

[MonroToBka U mMpe3eHTAIUS TOKIIAAa
3amaHue ¢ pa3BEepPHYTHIM OTBETOM
KoMMyHUKaTHBHAS CUTYalUs

UNIT 3.

Marketing Sportswear

IIpakTuueckoe 3ajaHue

3anaHue Ha epeBo

IloaroroBka u npe3eHTanMs JOKIaLa
3anaHue c pa3BEepPHYTHIM OTBETOM
KoMMyHHUKaTHBHAs CUTyalus

UNIT 4.

Marketing Ethics

IIpakTuueckoe 3ajaHue

3anaHue Ha IEPEBOJ

IMoxroroBka u npeseHTanus JOKIaaa
3anaHue C pa3BEPHYTHIM OTBETOM
KoMMyHUKaTHBHAs CUTyalus

UNIT 5.

Pan-European Advertising

[TpakTHyeckoe 3aJaHue

3amaHue Ha IEPEBOX

[ToaroToBKa M Mpe3eHTalus AOKIaaa
3amaHue ¢ pa3BEepPHYTHIM OTBETOM
KoMMyHHKaTHBHAS CUTyalus

UNIT 6.

Meetings

IIpakTuueckoe 3ajaHue

3amaHue Ha MepeBo

IloaroroBka u npe3eHTanys JOKIaLa
3amaHue c pa3BEepPHYTHIM OTBETOM
KoMMyHHKaTHBHAS CUTyalus

UNIT 7.

Negotiations

[IpakTudeckoe 3amaHme

3amaHue Ha IepeBos

[MonroToBka U Mpe3eHTAIUS TOKIIAAa
3amaHue ¢ pa3BepPHYTHIM OTBETOM
KoMMyHUKaTHBHAS CHUTyalus

UNIT 8.

Presentations

[TpakTHyeckoe 3aJaHue

3ajaHue Ha IEPEeBOA

IToaroToBka M Mpe3eHTalus AOKIaa
3amaHue c pa3BEepPHYTHIM OTBETOM
KoMMyHHKaTHBHAs CUTyauus

UNIT 9.

A country’s economy

IIpakTuueckoe 3ajaHue

3amaHne Ha MepeBo

[MoaroroBka u npe3eHTaNXs TOKIa1a
3amaHue C pa3BEepPHYTHIM OTBETOM
KoMMyHHUKaTHBHASI CUTYaIHs

10.

UNIT 10.

Mergers and takeovers

[IpakTudeckoe 3amaHue

3ajaHue Ha MepeBo

[ToaroroBka u npe3eHTalus JOKIaaa
3aiaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHUKaTHBHAs CUTYaIHs

11.

UNIT 11.

The consumer society

[TpakTHyeckoe 3anaHue

3amaHne Ha MepeBo

[MoaroroBka v Npe3eHTaIus T0KIa1a
3amaHue C pa3BepPHYTHIM OTBETOM
KoMMyHHUKaTUBHAs CUTYaLMsL

12.

UNIT 12.

Commaodity markets

[IpakTrueckoe 3agaHue

3amaHne Ha MepeBo

[ToaroroBka u npe3eHTanus JOKIaaa
3aiaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHUKaTHBHAs CUTYalHst




13.

UNIT 13. Company finance [TpakTnyeckoe 3anaHue

3ajaHue Ha MepeBo

[ToaroToBKa U Mpe3eHTaLHsI AOKIa1a
3amaHue ¢ pa3BepPHYTHIM OTBETOM
KoMMyHHKAaTHBHAsI CUTYaLHsI

14,

UNIT 14. Bankruptcy and receivership [MpakTHyeckoe 3anaHue

3aiaHue Ha MepeBo

[loaroroBka u npe3eHTanus JOKIaaa
3amaHue ¢ pa3BepPHYTHIM OTBETOM
KommyHMKaTHBHAsS cCUTyaIus

15

UNIT 15. Stocks, shares and investment  [[IpakTtuueckoe 3a1aH¥e

3amanue Ha IepeBos

[loaroroBka u npe3eHTanus JOKIaaa
3amaHue ¢ pa3BepPHYTHIM OTBETOM
KOMMyHI/IKaTI/IBHaSI CUTyalus

16

UNIT 16 Exchange and interest rates [MpakTHyeckoe 3anaHue

3anaHue Ha epPeBOa

IloaroroBka u npe3eHTanys JOKIaLa
3amaHue c pa3BEepPHYTHIM OTBETOM
KoMMyHHKaTHBHAS CUTyalus

2.3.4. IlpuMepHasi TeMaTHKAa KYPCOBBIX padoT (IPOEKTOB)
B cootBeTcTBUM € yueOHBIM IJIAHOM KypCOBBIE paOOTHI (IIPOEKTHI) HE MPEyCMOTPEHBI.

2.4 llepeyeHb y4eOHO-METOAMYECKOT0 OOecHeYeHUusl I CaMOCTOSATEeNbHOH PadoThl

00yYaIOIIMXCSH 1O TUCHUILTHHE (MOTYJII0)

Ne Bun CPC [epedeHs yueOHO-METOAMIECKOTO OOECIICUCHHUS TUCIIUILINHEI 1O
BBITIOJTHCHUIO CAMOCTOSITSIILHOM paboTh

1. | CamocrosiTensHOE Meronuueckre yKazaHus MO OpPraHU3alHMd CaMOCTOATEIIbHON
HU3YUCHUC pa3aciioB, pa6OTBI 10 AUCHHUIIJIMHE ((HpO,Z[BI/IHYTBII‘/‘I KypcC aHTIUICKOTO
CaMOIIOATOTOBKA SI3bIKa», YTBEpXKJAEHHbIE Kadeapoil aHTIMICKON Quiionoruy,
(mpopaboTka u npotokon Ne 10 ot 27.04.2021 r.
MOBTOPEHHE
MaTepuralia

y4€OHUKOB U
yueOHBIX TOCOOMIA,
MOJITOTOBKA K
1a00paTOPHBIM
3aHSTUSAM U T.J.)

VY4eOHO-MeTOINYECKNE MaTepuasbl JUIsl CaMOCTOSITENIbHOM pPabOThl 00ydaromuXxcs U3

YHCIIa MHBAIK/IOB U JIMI] C OTPAaHUYEHHBIMU BO3MOXHOCTSIMHU 3/10poBbst (OB3) npenocTaBnstoTcs
B (hopMax, aJanTUPOBAHHBIX K OTPAHUYEHUSIM UX 3/J0POBbS U BOCIIPUITHS HH(POpMALIUU:

JUist T ¢ HapyIIEHUSIMH 3pEHHUSL:

— B MieyaTHOU popme yBeIHMUEHHBIM HIpUPTOM,
— B (popMe 2IEKTPOHHOT O TOKYMEHTA,

— B (hopme aynuodaiina.

JUist a1 ¢ HapyIIEHUsIMU CITyXa!

— B ieyaTHoO! opme,

— B (hopMe 2IIEKTPOHHOTO TOKYMEHTA.

JIi1st T ¢ HApyIIEHUSIMH OTIOPHO-IIBUTATEIBHOTO armapaTra:
— B I1e4aTHoi (opme,

— B (popMe dJIEKTPOHHOTO IOKYMEHTA,

— B (popme ayamnodaiina.



JlaHHBII TIepeYeHb MOXET ObITh KOHKPETH3UPOBAH B 3aBUCHMMOCTH OT KOHTHHICHTA
o0yJaromuxcs.

3. OOpa3zoBaTe/ibHble TEXHOJOTHH, NPUMeHsieMble TNMPH OCBOEHUH JHCIHUIJIHHBI
(Momy.Jis)

OOpa3zoBarenbHbIE TEXHOJOTHM, HCIIONB3yeMble B TIPOLECCe peaju3allu Kypca
HNuoctpaHHbIi A3bIK HANpaBJiCHbl HA aKTUBU3ALMIO MO3HABATEIHLHOM JIEATEIBHOCTH CTYACHTOB,
pa3BUTHE CIIOCOOOB MPOIYKTUBHOM NEATEIBHOCTH, PACHIMPEHHE CTPATErnii 00ydaromuxcs npu
pabore ¢ HHPOPMAIMOHHBIMH TEKCTaMH, CTUMYJIHMPOBAHHE KPUTHUECKOTO M TBOPUYECKOTO
MOJX0/1a K pEIIeHUI0 y4eOHBIX 337a4 UM MOJCITHUPOBAHUIO NMPO(ECCHOHAIBLHONW NEesTEIBHOCTH,
AKTHUBM3AIIMS COTPYIHUYECTBA, PA3BUTHE YMEHUN pabOTaTh B KOMaH/E.

[Tpu ocBOCHMM AMCUUIUIMHBI IPUMEHSIIOTCS CIEAYIONIHEe 00pa30BaTeIbHBIC TEXHOIOTHHU:

1) HuddepennupoBannoe oOydeHHE — OpraHM3alds 0Opa30BaTEIIBHOIO IpoIlecca Ha
OCHOBE y4yeTa MHIWBUIYAIbHO-TUIIOJOTHYECKUX OCOOCHHOCTEH 00YYaroIMXCsl U BApUATHBHOTO
MOCTPOCHUS Y4eOHOro IMpollecca B BBIACIECHHBIX Ipynmnax. Peanusyercs myreM BKIIOYEHUS B
y4eOHBIN MPOLECC 3aaHUN Pa3IMYHOrO YPOBHS CIOXKHOCTU (pEeNpOAYKTHUBHBIN, POJIBUHYTHIH,
TBOpueckuit). Ilpu wucnonpzoBanuu U HEepeHIMPOBAHHOIO MOAXOAA HUCHOIB3YEeTCS METO[
MaJIBIX TPYIII, METOJI TPOSKTOB.

2) ntepakTuBHOE 00y4Y€HHE KaK CIOCO0 OpraHu3aluy ya4eOHOro mpolecca, mpu KOTOpoM
CTYACHTBHI W TPENOAaBaTeNb aKTUBHO B3aWMOJICHCTBYIOT ApYyr ¢ ApyroM. Kaxnmplii y4acTHUK
B3aMMOJICHCTBHSI BHOCUT CBOW BKJIaJ, B XOZ€ paOOThl MPOUCXOIUT OOMEH HIESMU, 3HAHUSIMHU,
BBIpaO0OTKa COBMECTHBIX CIIOCOOOB neicTBHs. MHTEpakTHBHOE OOy4eHHE pean3yercsi B XOJIe
bpoHTaNnbHOM, TpynmoBol u mapHOW paboThl. [Ipu3HaKM HMHTEPAKTUBHOTO OOYYEHUS:
KOM(OpPTHas IICUXO0JIOTHYecKas aTMoc(epa 3aHITUH, TO3BOJISIONIAS CTY/ICHTY YyBCTBOBAThH CBOIO
MHTEJJICKTYaTbHYI0 COCTOSITENIbHOCTh, MCHUXOJOTHYECKYIO 3alllMIICHHOCTh; CaMOCTOSTENIbHBII
NOUCK OOYYarOMIMMHUCS BApUAHTOB PpEIICHUS IOCTaBICHHOW y4eOHOW 3amadd; TpU ITOM
UCKJTIOYaeTCs TOMHUHHPOBAHUE KaKOro-iu00 y4acTHHKA y4eOHOro Ipolecca WM Kakoi-1nbo
UJIeH, IPEBOCXOCTBO AKTUBHOCTH OOYYArOIIUXCS HAJl aKTUBHOCTBIO MPETOAABATEINS, aKTHBHOE
BOCTIPOM3BEJICHUE paHEE MOTYYCHHBIX TEOPETUYECKHX 3HAHWN B HOBBIX YCIOBUSX, HATHUUE
00paTHO# CBsI3H.

3) IIpoGnemHOoe oOydeHHME KaK TEXHOJOTHs, OCHOBAHHAs Ha CTPYKType YydueOHOro
mpouecca, MPEeANoiaraluero pa3pelieHre  IOCJIEI0BaTebHO  CO3/1aBaéMbIX  YUEOHBIX
npo0OsieMHbIX cuTyaruit. [IpobnemHas cutyanusi — 0CO3HaHHOE MHTEIIEKTyallbHOE 3aTPyIHEHHE,
MIOPOXK/IaEMOE HECOOTBETCTBUEM MEXKTy UMEIOIIIMMUCS 3HAHUSIMHU U TEMH, KOTOPbIE HEOOXOIUMBI
JUTSL pellleHus] BO3HUKIIEH cuTyanuu. YdeOHas mpobOiema HarpaBiisieT MBICTUTENbHBIN MOUCK,
npoOykaaeT uuTepec k uccnegopanuto. [Ipodiema BeipakaeTcst B (hopme mpoOIeMHOro BOmpoca
WA TIPOOJIEMHOTO 3a[aHMs.

Jlist Il ¢ OrpaHWYEHHBIMH BO3MOXKHOCTSIMH 3/I0POBBSI MTPEIYyCMOTPEHA OpTaHHM3aIus
KOHCYJIbTAIMH ¢ UCIIOE30BaHUEM DJIEKTPOHHOM MOYTHI.

5. OueHouHble cpeAcTBa ANA TEKYLLEro KOHTPO/NA YCNeBaemMOCTU M MPOMEKYTOUYHOM
aTrecraumm

OneHouyHble CpeACTBa IpeIHa3HAYeHbl JJIS KOHTPOJS U OLEHKH OOpa30BaTeIbHBIX

JOCTIDKEHUH 00y4aroImuxcsi, OCBOMBIIUX MporpamMmy y4deOHOW aucuuriuHbl «[IpoaBUHYTHIHM

KYPC aHTJIMHACKOTO SI3BIKAY.
CTpyKTypa OLICHOYHBIX CPEeACTB AJIsl TeKYIIeil U MPOMEKYTOYHOM aTTeCTAMI

HaumeHoBaHHE OLIEHOYHOTO CPEACTBA
Pesynbrarer 00yuenuns Texymuit IIpomexyTounas
KOHTPOJIb aTTecTalus

No Kon n nammenoBanme
/o MHAMKATOpa




UMK-1.6. 3HaeT HOpMBI U I'pammaTnueckue Keiic-3aganue
KoMMyHHITIpYET Ha | TpeboBaHus K yeTHOU M | ympaxkaenust Nel - | (cemectp 5)
MHOCTpaHHOM  si3blke | TMCBMEHHOM jeoBoit | 16 Keiic-3ananue
o perenys | KOMMYHHKAIHH JUTs [IpakTudeckoe (ceivleCTp 6)
[IOCTABIEHHBIX 3a/". OCYLIECTBICHUS _ | 3ananne Nel-16 Keiic-3ananue
BHEIITHEOKOHOMHIECCKOM (cemectp 7)
JeSTEbHOCTH. Bompoc 1
9K3aMEHalMOHHOTO
6uiera (cemectp 8)
MUNK-1.6. YMeeT NIpUMeHATh U KommyHukaruBHas | KomMmyHHKaTHBHAsS
KommyHHuImpyer Ha | 9PPeKTUBHO cutyarus Nel-16 cutyarus (ceMecTp
MHOCTPAHHOM  si3blKe | MCTIONB30BATh 3ajanue Ha 5)
U1 petterys | KOMMYHHKALHIO HA nepeBo Nel-16 KommyHukatuBHas
OCTABJICHHbIX 32121, JIeI0BOM HHOCTPAaHHOM cuTyauus (cemectp
SI3BIKE JIJIS1 PEILICHUS 6)
[IOCTaBJICHHBIX 33734 KommyHukatusHast
cuTyanus (ceMecTp
7)
Bompoc 2
IK3aMEHALTOHHOT O
ounera (cemectp 8)
MUNK-1.6 Brnageer 3ananue ¢ KomMmyHukaTrBHas
KommyHuIumpyer Ha | CTOCOOHOCTBIO K Pa3BepHYTHIM cuTyarus (ceMecTp
MHOCTPAHHOM  si3bIKe | HOPOYKICHHIO YCTHOH H | OTBETOM Nel-16 5)
U1 peleHus NHUCHbMEHHOHU JIEJI0BOM Iloaroroska u KommynukaruBHas
[OCTAB/IEHHbIX 324, KOMMYHHKALUH JUIS IIpe3eHTanus cuTyauus (cemectp
obecreyeHus nokmana Nel-16 6)
BHEITHEOKOHOMHUECKOH KommyHukaTuBHast
JeSITeIbHOCTH. cuTyauus (cemectp
7)
Bomnpoc 3
9K3aMEeHaIMOHHOTO
ounera (cemectp 8)

TunoBblie KOHTPOJIbHBIC 3a/IaHUS WJINX UHBIC MaTECpPHUaAJIbI, H606X0}II/IMI)Ie IJIsA

OLICHKHU 3HAHM, YMeHMii, HABBIKOB U (UJIH) ONBITA AeATEIbHOCTH, XaPAKTEPHU3YIOLIUX
3Tansl (pOPMUPOBAHUSI KOMIIETEHIIHI B Ipolecce 0CBOEHNs 00pa30BaTe/IbHOI NPOrpaMMbl

Tunoeoit mecm:
Match each word in the left box with a word in the right box to form common expressions. Then
use these expressions to complete the sentences that follow. (Don’t forget to change the form of
the words!)

stock company commonly annually
make stock specialism institutionary
interesting issued

marketer rate shareholding money share
company exchanging investor shares
profit

A company can raise money on the (1)
and selling shares) in two different ways.
Itcan (2) , or units of its capital, to (3) or the general public. Different types
of (4) or equities are available, but the most common are known as ordinary shares (US
common stock). When an investor buys a share, using the services of a (5) or broker, he or
she becomes a (6) and owns a part of or has a stake in a company. Shareholders can (7)
by receiving dividends, paid as a proportion of a company's (8) , and when the
value of their shares increases.

or stock exchange (a market place for buying



A company can also borrow money from investors by issuing bonds, loans for fixed
periods with fixed (9) .

Securities refers to both shares and bonds. Each year billions of shares and bonds are sold
or traded on the world's major (10)

Kpurepun oneHku Tecta

OreHKa 10 TECTY BBICTABIICTCS IPOMOPIIMOHAILHO JIOJIE MPABUIBHBIX OTBETOB:
90-100% — omeHKa «OTIIMYHOY

75-89% — o1ieHKa «XOPOIIO»

60-74% — orieHKa «yIOBIECTBOPHUTEIILHO)

MeHee 60% npaBUIBHBIX OTBETOB — OLICHKA «HEY/I0BIETOPUTEIBHO)

Tunoevie npakmuyeckue 3a0aHus
A. Guess the word by the definition.
1.A well—planned series of actions, that are intended to achieve a particular aim, especially over a
long period of time;
2.Money paid every month, especially directly into a bank, especially to people who work in
offices or professional jobs;
3.The top manager of a company or one of the large departments of a company, who is in charge
of its daily running;
4.Money which is earned in trade or business, especially after paying the costs of producing and
selling goods and services;
5.To use resources or time, especially in large amounts;
B. Translate these word-combinations into English.
1.cOeperarenbHbIN/ TEMO3UTHBIA CUET
2.,[[OCTI/IF HYTb COI'JIalICHUA
3.3aMaHUBATh KIINEHTOB
4.pbIHKH COBITA
5.1moucK, Ha0Op HOBBIX COTPYAHHUKOB
6.y4eT TPyZIOBBIX PECYPCOB
7.I[€$IT€J'II>HOCTI> IO COCTABJICHUIO MapKn
8.0aHKOBCKHE OTepaluu
9.nmepcneKkTUBHAs pekyiama
10. HpaBCTBEHHBIE IPUHIIUIIBI YIIPABICHHUS
C. Choose the correct answer.
1. this holiday for ages.
A. We’re looking forward to
B. We’ve been looking forward to
C. We look forward to
D. We’ve looked forward to
2. “Has anybody offered to look after the children?” ““ Jo it”.
A.istodo
B. is going to do
C. does
D. will do
3. Walking under a ladder be unlucky.
A. is suppose to
B. should
C. ought to
D. is supposed to



4. The new computer system next month.
A. is being installed by people
. is be installed
. 1s being installed
. is been installed
My parents wouldn’t to the party.
. allow me go
. allow me to go
. allow me going
.allow to go

SOoOw>» 00w

Kpumepuu OUECHKU B6bINOJIHEHUAL NDAKMUYECK020 3a0aHUA

Pabora BeImoIHEHA MOTHOCTHIO. OMHUOKK OTCYTCTBYIOT. BO3MOXKHO HaJIM4YME OqHON
HETOYHOCTHU WJIM ONMCKU, HE SIBJISAIOIINUXCSA CIEACTBUEM HE3HAHUS WM HETIOHUMAHMS
yaeOHoro marepuana. CTyIeHT OKa3aJl MOJIHBIM 00beM 3HaHWUH, YMEHUH B OCBOSHUH
MIPOMICHHBIX TEM M IPUMEHEHHUE X Ha MPAKTHUKE.

Pabota BrImoHEHA MOMHOCTHIO. JlomyIIeHa oHa-Be OIINOKHU HIIH J1BA-TPH
He/loueTa.

Pabota BrINOIHEHA, HO TOMYIIEHBI TPU — ST OIIMOOK W/ WiN 0oJiee YeThIpex
HEJIOYETOB.

Pabora BeIMOTHEHA HE IOTHOCTHIO. JlomyineHsl rpyObie ommoOKu (0oJiee YeThipex).
PaGoTa BbINOJIHEHA HE CAMOCTOSITENILHO MM paboTa He claHa.

Tunoeasn KOMMYHUKamueHnas cumyayus

Work in pairs and take it in turns to give a mini-presentation to each other, one on Reebok’s Insta-
Pump shoe and one on Puma's Disc System shoe. Each time, the student who is listening to the
presentation should take the role of an interested buyer, asking questions as appropriate. Prepare
for your presentation carefully, using information from the unit. Design any support materials you

feel may be helpful.

Kpumepuu OUEHKU 6blNOJIHEHUA KOMMyHlIKamMGHOﬂ cumyayuu

JlaH TOJHBIN, pa3BEpHYTHIA OTBET HA MOCTaBIICHHBIN(E) BOMpoc(bl), MOKa3aHa
COBOKYITHOCTb OCO3HAHHBIX 3HAHHH 00 00BEKTE, MPOSBIAIONMIASACI B CBOOOTHOM
OTIEpUPOBAHUU  TOHATHUSAMH, YMEHUM  BBIJICJIUTh  CYIIECTBEHHBIE U
HECYIIECTBEHHBIE €ro TNpPHU3HAKH, MPUYUHHO-CIECACTBEHHBIE CBA3U. OTBET
dbopMynupyercss B COOTBETCTBUM C HOpPMaMHU M TpeOOBaHUSMU K YCTHOH H
MUCbMEHHOU JIeTOBOM KOMMYHUKAIIMH, TIPU MCTOIB30BAHUH SI3BIKOBBIX CPEJICTB
OTCYTCTBYIOT OIIMOKH, OTBET JIOTHYEH, JOKAa3aTeJIeH, TEMOHCTPUPYET MO3ZUIIUIO
CTYJEHTA.

Jlan MONHBIN, pa3BepHYTHIM OTBET HA MOCTABJICHHBIN(E) BOMPOCHI, IMOKa3aHa
COBOKYITHOCTh OCO3HAaHHBIX 3HaHUH 00 OOBEKTEe, J0KA3aTEIbHO PACKPHITHI
OCHOBHBIE€ IIOJIOXKEHUS TEMBI; B OTBETE IIPOCIEKUBAETCS YETKAasl CTPYKTypa,
JIOTHUYECKasi IOCIENOBATEIbHOCT, OTPAXKAIOIIAS CYIIHOCTb PAaCKPbIBAEMBIX
MOHATHM, siBIeHNH. OTBET U3J10KEH B COOTBETCTBUU C HOPMaMH U TpeOOBaHUSIMU
K YCTHOW U IMUCBbMEHHOH J1€JI0BOM KOMMYHUKAIUH, HO JOIIYCKAIOTCS HEKOTOPBIE
HETOYHOCTH B COOJIIOJICHUM HOPM M TpeOOBaHUU, KOTOpbIE HE BIHUSIOT Ha
CMBICJIOBOE COJIEpKaHUE, IIPU UCIIOIBb30BAHUHU A3BIKOBBIX CPEACTB IIPUCYTCTBYIOT
He3HAUHMTENbHbIe OmuOKKu (1-3), OTBET B 1EIOM JOCTAaTOYHO JIOTHYEH,
JEMOHCTPUPYET IMO3ULUIO CTYICHTA.

JlaH momHBINA, HO HEJOCTAaTOYHO IIOCIEIOBATEIbHBIM OTBET HA IMOCTABIICHHBIN
BOIIPOC, HO IIPM ITOM IIOKAa3aHO YMEHHME BBIICIUTH CYIIECTBEHHbIE U
HECYIIECTBEHHBIC NMPU3HAKUA W TMIPUYMHHO-CIICACTBEHHBIE CBsi3U. OTBET JIOTHYEH.




Ho ne Bcernma cobmonmaroTcss HOPMBI U TPEeOOBAHUS K YCTHOW M NMHCHMEHHOMN
JIeNOBOM KOMMYHHKaIuu. Jomymeno 4-7 omuOOK B MCIOIb30BAHUH SI3BIKOBBIX
CPEICTB.

JlaH HENOJIHBIN OTBET, MPEACTABIAIONINNA COO0H pa3po3HEHHBIE 3HAHUS 10 TEME 2
BOIIPOCa C CYIICCTBCHHBIMHU OINMOKAMU B OmpeAeieHusix. I[IpucyTrcTBYOT
(GbparMeHTapHOCTb, HEJIOTMYHOCTHh HU3NOKeHUs. CTYIeHT He OCO3HAET CBA3b
JTAHHOTO TIOHSTHSI, SIBICHUS C APYTUMU OOBEKTaMU TUCHUIUIMHBL. OTCYTCTBYIOT
BBIBOJIbI, KOHKpPETH3alusi U JO0KAa3aTENbHOCTh W3JIOKEHUs. Peub HerpamorHas.
Honymeno 6onee 8 ommbok. Hopmbl 1 TpeOoBaHUS K YCTHOH M MUCHMEHHOU
JIeJIOBOM KOMMYHUKALUW He coOmoatoTcs. J(OmoJHUTENbHBIE U YTOUHSIOIINE
BONIPOCHI TIPEMOAaBaTelisi HE MPUBOAAT K KOPPEKIMHM OTBETa CTYACHTAa Ha
MIOCTaBJICHHBINH BOIIPOC.

Tunoeoe 3a0anue na nepesoo

Translate the following sentences.
1. Hecmotps Ha TO, UTO LIEGHHOCTH OPEHIOB OYEBUAHA, KOMIIAHUH 110 IPOU3BOACTBY
NOTPEOUTENHCKUX TOBAPOB YAaCTO MPEHEOPETAIOT CO3JaHUEM U MTOAJCPKUBAHNEM HX KaIUTaa.
[Ton naBneHueM TOro, YTOOBI JOCTHUYD OOJBIION, HO KPATKOCPOUHOM NMPUOBUIH B MPOJAXKaX,
MHOTHE OpeH T MEeHeKepbl OeCIIEpEMOHHBI TT0 OTHOIIEHHIO K MEPCTIEKTUBHON PEeKIIaMe UX
MPOJYKTOB.
2. Yacto MHOTHE OpeHI-MEHEDKEPHI MMPEKPALIAIOT JAEeSITEILHOCTD 110 COCTABICHUIO MApPKH,
HaIpUMep peKiiamy, B MOJIb3y TAKTUKU, 0OCOOCHHO MPOIBIKEHUE 1IeH, HAIIPABIEHHOM Ha
OBICTpOE yBETMUEHHE PHIHOYHOM JI0JIM KanuTaja.
3. 3amyck B mIpOM3BOACTBO HOBOT'O MOTPEOUTENHCKOTO MPOAYKTa MOXKET cTOUTH 75-100
MWIIHOHOB JIOJUIAPOB; M JJA’KE B 9TOM CIIydae MHOTHUM HE yIaeTcs JOCTHYb 1enu. B To xe
BpEMsi, CTapble JIIOOUMBIE TPOU3BOAUTEIH CTAHOBSITCS MPAKTUYECKU HEYS3BUMBIMHU.
4.  TlomoOHBIM 00pa3om, 006 gyMaHHOE pacTsaruBanue GpadpUIHON MapKu MOXKET HE TOIBKO
MOMOYb HOBOMY MPOJYKTY BBIMTH Ha TIEPENOIHEHHBIH PHIHOK, HO MOKET TaK)Xe MOBBICUTH
[IEHHOCTh OCHOBHOTO OpeH/Ia.
5. HeoxwunanHsiil TeneQoHHBIN 3BOHOK, KOT/Ia BaM MPEAJaratoT «TEMI0e MECTEUKO» B
Ipyroi ¢pupme, He BCerja NpocTast Cay4ailHOCTb.

Kpumepuu OUEHKU 6blNOJIHEHUA 300aHUA HA nepeeod

IlepeBon BBINOJIIHEH MONMHOCTHIO. OMMOKK OTCYTCTBYIOT. BO3MOXKHO Ham4ue oJHOM 5
HETOYHOCTH WJIM ONMCKU, HE SIBISIOIIMUXCSA CIEACTBUEM HE3HAHUS WM HETIOHUMAHMS
yuebHoro Matepuana. CTyAeHT IoKa3all MOJIHbIM 00beM 3HaHUM, yMEHUN B OCBOEHUH
IIPOMICHHBIX TEM M IPUMEHEHHE X Ha NTPAKTHKE.

IlepeBo BBINOJIHEH MOJHOCTHIO. JloMmyIlieHa 0/1Ha-/1B€ OLIMOKH WM JBa-TPU 4
HeJlo4eTa B ePEeBOJIE.

IlepeBo BBINOJIHEH, HO JIOMYILEHBI TPH — MATh OIIKOOK U/ Uik OoJiee YeThIpex 3
HEJI0YETOB.

[lepeBo BBINOJIIHEH HE TOTHOCTHIO. JlomyiieHbl rpyObie omuokH (6oee YeThIpex). 2

PaboTa BeImoOHEHA HE CAMOCTOSTENIFHO WM padoTa He CllaHa.

Tunoesoe 3a0anue C pa3zéepHymbsimM onmeemom
Work with a partner to discuss the following questions:
1.What is the company's main technique for building brand awareness?
2.What is "brand image"?
3.Which brands are you loyal to? Why?
4 What place in the market shelf should brand unit take?
5.What advertisement techniques should be fulfilled to attract customers?
6.How to avoid and control falsification?



Kputepuu onieHKkH BbINOJHEHHS 32IaHNUS C Pa3BEePHYTHIM 0TBETOM

PazBepHyTBHIi OTBET CTyAEHTa JOJDKEH IMPEICTaBIsATh COOOM CBSI3HOE, JIOTUYECKU
HocjeloBaTelbHOE COOOIICHNE Ha 3aJJaHHYI0 TEeMY, IOKa3blBaTh €r0 yMEHHUE IPUMEHSThH
olpezesieHus, paBuja B KOHKPETHBIX CIIydasx.

Kpurepuu onieHnBaHus:

1) nosnHOTa M apryMEHTUPOBAHHOCTH OTBETA;

2) cTeneHb OCO3HAHHOCTH, IOHUMAaHUS U3y4EHHOI0;

3) s13p1KOBOE OOPMIICHHE OTBETA.

Ouenka «omauuHo» CTYAEHT IIOJIHO M3JlaraeT MaTepual (OTBeYaeT Ha BOIPOC), JaeT
OINpE/IC/ICHUE OCHOBHBIX IOHSATHUN; OOHApy)XKMBAaeT IOHMMAaHUE
MmarepHuaga, MOXXET OOOCHOBAaTb CBOM CYXICHMs, NPUMEHUTbH
3HAHUA HA IPAKTUKE, IPUBECTH HEOOXOIUMBbIE IPUMEPHI HE TOJIBKO
U3 yd4eOHMKA, HO M CaMOCTOSITEJIbHO COCTABJICHHbIE, M3JIaraeT
MaTepual IOCJIEI0BAaTEIbHO U MIPABUIBHO C TOYKU 3PEHUS HOPM
A3BIKA.

Oruenka «xopouto» CTYJICHT Ja€T OTBET, yIOBJICTBOPSIOIINI TEM K€ TPEOOBAHUSM, YTO
U JUIS OIEHKH «OTJIMYHO», HO JOomycKaeT 1—2 ommOKHu, KOTOphIE
caM K€ HUCIIpaBisieT, U 1—2 Hemodera B MOCIEIOBATEIBHOCTH H
SI3BIKOBOM O()OPMJICHUH U3JIaraeMoro.

Oruenka CTYJICHT OOHAapy)KMBaeT TIOHUMAaHUE OCHOBHBIX ITOJIOKCHUMN
«Y0087IemeopuUmenbHo» | TAaHHOH TEMbl, HO H3JlaraeT MaTepuall HEMOJHO U JIOIYCKaeT
HETOYHOCTHU B ONPE/ICIICHUN TIOHATUH HITH (POPMYITHPOBKE TIPABHUIT;
HE yMEeT JJOCTAaTOYHO TIIyOOKO M JIOKa3aTelIbHO 00OCHOBATh CBOM
CY)KICHUS W TIPUBECTH CBOM NIPUMEPBI; H3JIaraeT Marepual
HEMOCJICZIOBATeIbHO W JIONYCKaeT OHMOKH B SI3bIKOBOM
0(hOpPMIICHUH H3JIaraeMoro.

Onenka CTYIEHT OOHapyXuWBaeT HEMOHMMaHWe OonblIel  YacTu
«HEeYy0061emeopumenbHo» | COOTBETCTBYIOIIETO  BONpPOCa,  JOMyCKaeT  OMMUOKH B
(bopMyIHUpPOBKE OMpeeNIeHnid U MPaBUII, HCKAXKAIOIINE UX CMBICT,
OecropsiIOUHO W HEYBEpPeHHO u3naraeT marepuai. OreHka «2»
OTMEUAeT TaKUE HEJOCTATKU B MOATOTOBKE, KOTOPBIE SIBISIOTCS
CCPBC3HBIM MMpEIATCTBUEM K yCIICHIHOMY OBJIAJICHUTO
MOCIEAYIOLUM MaTepHAJIOM.

Tunoeoe 3a0anue na noozomosky u npezenmayus ooknaoa (Unit 7, Negotiations)
1.What makes a good negotiator: skills, traits of character, personal characteristics
2.Formal and informal business negotiations

3.Stages of negotiations:

3.1 Preparation

3.2 Discussion

3.3 Clarification of goals

3.4 Negotiate towards a Win-Win outcome

3.5 Agreement

3.6 Implementation of a course of action

4.Keys to a successful outcome

5.Preparation and training of a professional negotiator

6.Negotiating strategies

7.Life hacks and hot tips for guaranteed success in negotiations

KpnTeplm OLCHKH MOJATOTOBKH H NMPE3CHTAUH TOKJIA/10B

Ka)KI[LIﬁ N3 MMPCAJIOKCHHBIX IOKa3aTeseil OlleHUBAETCS 110 KpUTCPUAM




BBIIIOJIHEH — 2 Oasuia
YACTUYHO BBIITOJHEH — | Oamn
He BbIoaHeH — 0 OaIoB

[Tokazarenu Kputepuu onennBanus
OIICHKU

1 CtpykTtypa  (KOJHWYECTBO  CJIAMJOB  COOTBETCTBYET  COJACPKAHUIO |
MPOJIOJDKUTENIHOCTH BBICTYIUJICHUS, HAIPUMED: JJIs1 7-MUHYTHOTO BBICTYIUICHUS
PEKOMEH/TyeTCsl UCIIOJIB30BaTh He Oosiee 10 ciaiiioB, BKItOUYast TUTYIbHBIN Clai
U CJIaiij1 ¢ BBIBOJAMU)

2 HarnsimHocTs  (MULTIOCTpAIIMM XOPOIIETO KavecTBa, C YETKUM H300pakKEHUEM,
TEKCT JIETKO YWTAeTCs, HAmpuUMep: UCIOIB3YIOTCS CPEICTBA HATJISATHOCTU
nH(opMaIuy B BHJI€ TaOJIHII, CXeM, TpadHUKOB U T. 11.)

3 Juzaiin u Hactpoiika (odopmieHue CclIaidJloB COOTBETCTBYET TeME, He
NPEISTCTBYET BOCIPHITHIO COJCPXKAHUsS, JUIS BCEX CIANIOB MPE3CHTAIUH
MCIOJIb3YETCSI OJMH U TOT XK€ 1adJIoH 0hopMIIeHus)

4 Copepxanue (Tpe3eHTalds OTpPaXaeT OCHOBHBIE JTalbl HCCICIOBAHUS —
npoOJemMy, 1eb, TUIIOTE3Y, XOJ BBIOJTHEHUS! paOOThl, BHIBOBI, T.€. COIACPKUT
MOJIHYI0, TMOHATHYI0O HWHPOpMANMI0O 1O TeMme JOKJIajga MpH  HaJIU4uu
opdorpaduyeckoil ¥ NyHKTYallTMOHHOW I'PAMOTHOCTH)

5 TpeGoBaHus K BBICTYIIJICHUIO (BBICTYMAIOLIUI CBOOOIHO BIIAJCET COJIEPIKAHUEM,
SCHO M TPAaMOTHO H3JaraeT marepuali, BBHICTYHAIOUUA CBOOOJHO M KOPPEKTHO
OTBEYAeT HA BONPOCHl M 3aMEUaHUsd AayJUTOPHUM, BBICTYNAIOMIUA TOYHO
YKJIAJBIBACTCS] B PAMKHU PETJIAMEHTA).

3a‘leTHO-3K3aMeHaIII/IOHH])Ie MaTepuaJabl 1Js l'lpOMe)KyTO'lHOﬁ arTreCranmm (3K3aMeH/3aqu)
5 cemecTp. @®opMa NPOMEKYTOUYHOI0 KOHTPOJISI — 3a4eT.
3ader TpeAyCMaTpuBaeT IMPOBEPKY YpoBHS cdopmupoBaHHOCTH KomrereHuun [1K-1,
obOecnieunBaromield  (HOpMHUPOBAHHE CIHOCOOHOCTH  OCYIIECTBISATh BHEIIHEIKOHOMHUYECKYIO
nesTelbHOCTh U BXoAsyo B Hee MITK-1.6, O3BOJNSIONIYI0 KOMMYHHUIIUPOBATh HA HHOCTPAHHOM
SA3BIKE IS PCILICHUS ITOCTABJICHHBIX 3a/1a4.

1) 3HaHMs HOPM W TpeOOBaHMH K YCTHOW M MUCHMEHHOH JENOBOW KOMMYHHKAI[MH LIS
OCYULIECTBJICHUS BHEITHEAKOHOMUYECKOM JEATENBHOCTH;

2) YMmenuii mnpumeHsaTh H 3()(GEKTHBHO HCIOIb30BaTh KOMMYHHKAIMIO Ha JIEIOBOM
WHOCTPAHHOM SI3bIKE JUIsSl pELICHUS TOCTABICHHBIX 33/1a4;

3) BnageHuss CHOCOOHOCTBIO K TMOPOXKIACHHIO YCTHOW HM  IHCHbMEHHOW JICNOBOM
KOMMYHHMKAIUH JIJ1s1 00ecTieueHUs] BHEIIIHEAKOHOMUYECKOM J1eATENbHOCTH.

3aueT BKIIOYAeT CIEAYIOUINE 3a1aHUs:

1) TecT Ha OLIEHKY 3HAHUSI HOPM U TPEOOBAHMUII K YCTHOM M TMCbMEHHOM JIEIOBO KOMMYHHUKAIIUU
JUISL OCYIIECTBJICHUS BHEIIHEOKOHOMUYECKOH ACATEIBHOCTH;

2) KOMMYHHKAaTUBHAsI CHTYallsl, HAPABJICHHAS HA OICHKY YMEHHUH MPUMEHSTH U 3D (HEKTHBHO
UCIIOJIB30BaTh KOMMYHMKALMIO HAa JI€JI0BOM MHOCTPAHHOM SA3BIKE Ul PEIICHMS MTOCTaBICHHBIX
3ajad4;

3) mpakTHuYecKoe 3a/JlaHHe Ha OLEHKY BIIAJCHUS CIIOCOOHOCTBIO K TMOPOXKICHUIO YCTHOH H
MUCHbMEHHOMU JIeIOBOM KOMMYHHKAIUH /7151 00€CTieueHUs] BHEITHEAKOHOMUYECKOH eI TeTbHOCTH.

Tect (5 cemectp)

1. He quiet.

A. ordered us be C. ordered us to be
B. ordered that we’re D. not ordered to be

2. Marta all her money on a new dress.



A. felt not like spending C. didn’t feel like to spend

B. didn’t felt like spending D. didn’t feel like spending

3. To find my way around London, Mike suggested :

A. to buy a guide book C. me to buy a guide book

B. buying a guide book D. that I buying

4. , she quickly crossed the road.

A. Seeing the dog have come towards C. Saw the dog coming towards her
her D. Seeing the dog coming towards her

B. Saw the dog would come towards
her

5. They directed that the building :

A. be pulled down C. should be pulled down

B. to be pulled down D. should pull down

6. If they had not rushed Jo to hospital, he .

A. have died C. would have died

B. died D. would had died

7. If you hadn’t been absent from school on Friday, you what you have to do for
your homework.

A would has known C. wouldn’t know

B. would know D. wouldn’t had know

8. She called her remaining relatives together and told them she was leaving.

A. alittle C.afew

B. little D. few

9. | phoned Sarah at home, but

A. there were no answers C. there was no answers

B. there were no answer D. there was no answer

10. “They could have been delayed by the show.” “Yes, they J

A. could had C. could been

B. could D. could have been

Crrcok KOMMYHUKATUBHBIX cutyanuii (5 cemectp)
Ask for and give opinions
1. There are many companies that we consider successful. Do you agree that we mix up this
notion with popularity? Why (not)?
2. Do you think that the main aim of any enterprise is achieving sales targets? Prove your
answers with some contemporary life facts.
3. Some CEOs may consider profit as the most important result of the performance of a
business, others — managing costs. Do you think any of these approaches may lead to an
outstanding performance? Why (not)?

4. A company that has a good sales result is performing well. Is it enough for a company’s
success just to make money?
5. Social policy plays a great role in the performance of any business. Do you agree with this

statement? Prove your answer with examples of some social programmes launched by a company
(local or foreign one).

[Mpaktrueckoe 3amanue (5 cemectp)
A. Read the following text and be ready to summarise the main idea.

Small firms risk financial starvation just as the economy recovers

Just when you thought an upswing was around the corner it seems that smaller firms have
yet to face the worst. Nick Hood, executive chairman of Begbies Global Network, an insolvency
firm, predicts an increase in insolvencies in the second quarter of next year and continuing into



2011. Insolvencies, like unemployment, are a lagging economic indicator. Both rose markedly
after downturns in 1974, 1980 and 1990.

But other factors are exacerbating matters now. One is the lack of competition among
lenders. Foreign institutions, which used to account for about 40% of company lending, have
mostly gone home; domestic players have merged; and the market is dominated by four big banks.
When they do find a willing lender, small firms are paying through the nose. The difference
between the average interest rate on their loans and the central bank’s base rate shrank from April
to July, but increased again in August to 3.5 percentage points, according to the Bank of England.

For small British firms facing a squeeze there are desperately few alternatives to bank
finance. Adam Posen, a member of the Bank of England’s Monetary Policy Committee, lamented
that fact in a speech in October. He drew parallels with Japan in the 1990s, when the central bank
was unable to bypass the banks and get financing through to the wider economy. The same
constraint has been apparent in the Bank of England’s £200 billion programme of quantitative
easing: the bank has found only a few corporate assets to buy with its enormous war-chest, and
has spent most of the money on government bonds. That reveals a “long-term structural problem”
in Britain’s financial markets that could be of “potential harm” as the economy begins to recover,
Mr Posen said.

The Forum of Private Business, which represents over 25,000 small firms, is lobbying for
cuts in tax and social security rates to help small companies at this critical point in the cycle. It
will be hoping for good news in the pre-budget report on December 9th. But so, alas, is everyone
else.

B. According to the text, are the following statements true or false?

Smaller firms are pressed for funds.

Economic inducements are insolvencies and unemployment.

The factor strengthen matters is the lack of competition among lenders.

Domestic institutions, which used to account for about 40% of company lending, have mostly

gone away empty-handed.

The biggest banks control the whole market.

The big banks’ interest rate on the loans is on the same level with the central bank’s base rate.

The firms facing financial strait have few options to bank finance.

Chinese central bank was incapable of getting round the banks and get financing through to

the wider economy.

9. The Bank of England’s £200 billion programme of quantitative easing could be of “potential
harm” to recovering economy.

10. Association of small firms is speaking in support of a proposal to cut tax and social security

rates.
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6 cemecTp. @®opMa NMPOMEKYTOUYHOI0 KOHTPOJISI — 3a4eT.
3ader TIpeAycMaTpuBaeT TMPOBEPKY YpoBHS cdopmupoBaHHOCTH KomrereHmun [1K-1,
obOecnieunBaromield  (HOpMHUPOBAHHE CIHOCOOHOCTH  OCYIIECTBISATh BHEIIHEIKOHOMHUYECKYIO
nesTelbHOCTh U BXoAsyio B Hee MITK-1.6, O3BOJSAIONIYI0 KOMMYHHUIIMPOBATh HA HHOCTPAHHOM
SA3BIKE JJIS PCILICHUS ITOCTABJICHHBIX 3a/1a4.

1) 3HaHus HOPM M TPeOOBaHWI K YCTHOH M MHCHMCHHOW [EIOBOM KOMMYHHKAIIUU IS
OCYLIECTBIICHUSI BHEIIIHEOKOHOMHUUYECKOU EATEIbHOCTH;

2) YMeHuil TpPUMEHSATh U S(PPEKTHBHO WCIOIb30BaTh KOMMYHUKAI[MIO Ha JICJIOBOM
MHOCTPAHHOM SI3BbIKE Ul PELICHUS IIOCTABICHHBIX 3a/1a4;

3) Buamenust crnocoOHOCTBIO K  TMOPOXKICHHUIO YCTHOM M MHCBMEHHOW JIeJOBOM
KOMMYHHKAIMH JUIs 00€CTIeYeHUs] BHEITHEAKOHOMUYECKOH 1eATEIbHOCTH.

3aueT BKIIIOYAET CIEAYIOUINE 3a1aHNs:
1) Tect Ha OIIEHKY 3HAaHUS HOPM U TPeOOBaHMM K YCTHOM U MMCbMEHHOH J1€I0BOIl KOMMYHHUKAIIUU
JUISL OCYIIECTBJICHUS BHEIIHEOKOHOMUYECKOH ACATEIIBHOCTH;



2) KOMMYHHKaTUBHAs CUTYyallys, HAIPaBJICHHAS HA OLEHKY YMEHHH HPUMEHSTH U 3()(HEKTHBHO
HCIIOJIb30BATh KOMMYHHKAIIMIO HA JCJIOBOM MHOCTPAHHOM S3BIKC IJId PCIICHHA IMOCTABJICHHBIX
3a1ay;

3) mpakTH4ecKoe 3aJjaHue Ha OICHKY BJAJEHHS CIIOCOOHOCTBIO K TOPOXKICHHUIO YCTHOH M
NMCEMEHHOM JIETIOBON KOMMYHHMKAILIUH JUIsl 00ECIIeYeHNSI BHEITHEAKOHOMUYECKOH JIESITETbHOCTH.

Tecr (6 cemectp)
Fill in the gaps using the word-combinations from the text.
(creative and flexibile planning, advertising strategy, public face, advertising message, potential
consumers, market trends, communication media, direct mail, small business, advertising budget)
a) The advertisement need to show the (....) of the company, because its reputation in their client's
eyes is formed by means of the ads.
b) (...) determine what type of investments to buy and sell.
c) Most people use an e-mail rather frequently, that's why (....) has to be used to achieve
popularity.
d) Consumers usually don't think about (....) aimed at them, they just buy the product they like.
e) Having a vast budget the business is allowed to use (....) as much as possible: TV, radio, the
Internet, etc.
KommyHukaTuBHbIe cutyarun (6 cemectp)
Give a 5-minute final presentation according to the following outline:
a) Introduction (State the problem)
b) Arguments “for”
C) Arguments “against”
d) Conclusion

Use the following situations:

1. A company has a factory at the bank of the river. It pays great sums of money
to local authorities for the damage they bring to people who live along the bank. Is
this company environmentally friendly?

2. Think of your region: is there any damage to the environment because of the
dishonest companies?

3. How do you understand the term “green initiative”? What is it aimed at?

4. A business performs the disposal of waste materials with the help of a special
recycling programme. Do you think it is profitable or not?

5. The bigger the company the more responsibility for protecting the planet it
must take. Do you agree? Why(not)?

[Mpaktrueckoe 3amanue (6 cemecTp)
Replace the phrases in bold with the modal verb. The meaning should remain the same.
a) The advertisement is permitted to be broadcasted on the radio. — The advertisement
be broadcasted on the radio.
1. have to
2. is allowed to
3. needn'tto
b) There is no necessity to increase the advertising budget. — The advertising budget to
be increased.
1. doesn't need
2. isn’t allowed to
3. can't



c) Is it possible that with the new advertising strategy “Adidas” will beat “Nike”? —
Adidas” beat “Nike” with the new advertising strategy?

1. hasto

2. needs to

3. can

d) It is necessary that the company should work hard to preserve brand loyalty of its customers.
- The company work hard to preserve brand loyalty of its customers.

1. has to

2. is allowed to

3. can

e) The billboard is not permitted to be placed here. — The billboard to be placed here.
1. doesn't have to

2. isn’t allowed

3. can't

7 cemecTp. @opmMa NPOMeKYTOUYHOTO KOHTPOJIA — 3a4eT.
3aueTr mpeaycMaTpuBaeT TPOBEPKY ypoBHS chopmupoBaHHOocTH KommereHuuu [IK-1,
obOecrieunBaronield  (OPMHUPOBAHWE CIMOCOOHOCTH  OCYIIECTBIISITH BHEIIHEAKOHOMHUYECKYIO
nestenbHOCTh U BXozsiyto B Hee MITK-1.6, mO3BONSIONIYI0 KOMMYHHIIUPOBATh HA HHOCTPAHHOM
SA3BIKE JI PCIICHUSA ITOCTABJICHHBIX 3a/a4.

1) 3HaHus HOPM M TPeOOBAaHHI K YCTHOH M MHCHMCHHOW [EIOBOM KOMMYHHKAIIUU IS
OCYIIECTBIICHUS BHEIIIHEAKOHOMUYECKOU JIEATEIbHOCTH;

2) VYMeHuil TpUMEHSATh U 3(PPEKTUBHO WCIOIb30BaTh KOMMYHUKAI[MIO Ha JEJIOBOM
WHOCTPAHHOM SI3bIKE ISl pEIICHUS TOCTABICHHBIX 33]1a4;

3) Biamenust CcrnOCOOHOCTBIO K  IMOPOXKICHHUIO YCTHOM M MHUCBMEHHOW  JIEJIOBOM
KOMMYHUKAIUH JJIsI 00ECTICUCHHS] BHEITHEAKOHOMUYECKOM IEeSITeIbHOCTH.

3aueT BKIIIOYAET CIeAYIOUINe 3a/1aHus:

1) TecT Ha OLIEHKY 3HaHUS HOPM U TpeOOBaHUI K yCTHON M MMCbMEHHOH J1eIOBO KOMMYHHUKALIUU
JUISL OCYLIECTBIJIEHNS BHEITHEAKOHOMUYECKON JIESTENIbHOCTH;

2) KOMMYHHMKaTHBHasl CUTYyallls, HalpaBJIeHHas Ha OLIEHKY YMEHHH NMpUMEHATh U 3((HEeKTUBHO
MCIIOJIb30BaTh KOMMYHMKAIMIO Ha JIEJIOBOM MHOCTPAHHOM SI3BIKE JUUISl PELLIEHUS] MOCTAaBIEHHBIX
3aja4;

3) mpakTM4ecKoe 3aJaHHe Ha OLIEHKY BJIAJICHUS] CIIOCOOHOCTBIO K TOPOXKJIECHUIO YCTHOW M
NUCbMEHHOMN J€TI0BOM KOMMYHUKAIIUH [Tl 00eCieueH s BHEIIHEAKOHOMUUECKON JeSITeIbHOCTH.

Tect (7 cemectp)

Guess the word by the definition.

1. All the people that work in a country, industry, or large organization;

2. A way of dealing with a particular problem, especially a way that has been carefully thought
about;

3. To be successful in a job or in working conditions that some people may find difficult or
unpleasant;

4. Yearly account of all the money coming into a country and all the money going out;

5. Part of the profit of a company paid to its shareholders;

6. Having money in an account (refers either to account owner or to the account itself);

7. Company which is the sole producer/provider of goods/services and therefore can control the
price;

8. The part of the capital of a company which belongs to the owners of the business, represented
by ordinary shares;

9. Buying a company by buying all or most of its shares;

10. Paper which represents payment or part payment for sth.;



Crucok KOMMYHUKATHBHBIX CUTYyaIuii (7 cemectp)
Work with a partner to discuss the following questions:
Could you describe the present economic situation in your country?
What factors influence the state of economic development?
Why does the inflation play a significant role in the economic development?
What kinds of inflation do you know and what effects do they produce?
How would you characterize your country’s way of running foreign trade?
What is the present situation with the level of investments to the Russian economy?

ook wdE

[TpakTuyeckoe 3amanue (7 cemectp)
Match each word in the left box with a word in the right box to form common expressions. Then
use these expressions to complete the sentences that follow. (Don’t forget to change the form of
the words!)

mailer empowered strongest economically practice description material consume
organic pay manufacturing production long- processes commitment viability ordering bail
term retailing outlet
Patagonia is an outdoor clothing firm witha (1) to environmental
causes. It sells its products through (2) and by (3) . Patagonia is renowned

for its spectacular catalogs which are filled with unusual and dramatic photos (all taken by
customers) displaying the clothing in exciting ways. They also contain detailed (4)

which include definitions of materials and explanations of G
The company makes jackets from recycled plastic bottles and produces clothing from
(6) . It offers courses to its employees on nonviolent demonstrations and even (7)
for employees who get arrested. It also donates money to environmental groups and
generally supports efforts that (8) to take action. Patagonia's strategy isn't just to
give away money to good causes but to pioneer new, 9 of sustainability in
business, prove their (10) and persuade other businesses to follow.

Kpurepuu oneHuBanus no 3aqery

«3aumeHoy»: CTYIEHT JIEMOHCTPUPYET 3HaHHE HOPM U TpeOOBaHMH K YCTHOW H
MUCHbMEHHOW JIeJI0BOMl KOMMYHUKAlLlUW, IPUHATHIE B CTpaHe(ax) M3y4aeMoro si3blka U 3HAHHE
A3BIKOBBIX CPEJCTB (TpaMMaTHUYECKHe, JIEKCHYECKHE) HEOOXOAUMBIX JUIsl pealnu3aluu J1eI0BOH
KOMMYHHUKAIMHM B YCTHOW U IMCbMEHHON (popMax Ha UHOCTPAHHOM SI3BIKE;

CTYAEHT JIEMOHCTPUPYET YMEHHUS TNPUMEHSTh HOPMBI U TpeOOBaHUs, NPUHATHIE B
cTpaHe(ax) U3y4aeMoro s3bIKa, MpU peasin3allii YCTHON U MUCHhbMEHHOM J1eJI0BOM KOMMYHUKAITUU
Y YMEHHH UCII0JIb30BATh SI3bIKOBBIE CPEACTBA Ul PEau3allii 1€J10BOM KOMMYHHUKAIUU B YCTHON
Y TUCbMEHHOM (hopMax Ha HUHOCTPAHHOM SI3BIKE;

CTYNEHT pealu3yeT YCTHYIO M IHCBMEHHYIO [€J0BOM KOMMYHHUKAIlUH C YYETOM
coOr0IeHHsI HOPM U TpeOOBaHMM, MPUHSTHIX B CTpaHe(aX) U3y4aeMOro sI3bIKa.

«He 3aumeHoy»: CTYIEHT He JAEMOHCTPHUpYET 3HAaHHUE HOPM U TpeOOBaHUIl K YCTHOH U
NUCbMEHHOW JIeTOBOM KOMMYHHUKALIMU, MPHUHATHIE B CTpaHe(aX) M3ydyaeMoro si3blKa M 3HAHUE
A3BIKOBBIX CPEJICTB (TpaMMAaTUYECKUE, JEKCUYECKUE) HEOOXOMUMBIX JUIsl peau3aluu Je0BOn
KOMMYHHKAIMH B YCTHOW M MUCBMEHHOM (popMax Ha HHOCTPAHHOM S3BIKE;

CTYIEHT HE€ JEMOHCTPUPYET yYMEHHUS NPUMEHSTb HOPMbI U TpeOOBaHUS, MPUHATHIE B
cTpaHe(ax) U3y4aeMoro s3bIKa, P pealn3alui YCTHON U MUCbMEHHOH J1elI0BOM KOMMYHHKAIIUN
Y YMEHHI NCIIOJIb30BATh SI3bIKOBBIE CPEACTBA I Peau3allii 1eJI0BOM KOMMYHHUKAIIMU B YCTHOMN
¥ MUCbMEHHOH (pOopMax Ha HHOCTPAHHOM SI3BIKE;

CTYJEHT He CHOCOOEH pealin30BaTh YCTHYIO M MUCHMEHHYIO J1€J0BOM KOMMYHHKAIUU C
y4€TOM COOJIIOJICHUS HOPM U TpeOOBaHU, MPUHATHIX B CTpaHe(axX) U3y4yaeMoro s3bIKa.



8 cemecTp. @opMa MPOMEKYTOUHOT0 KOHTPOJISI — IK3aMeH.
OK3aMeH IpeaycMaTpuBaeT IPOBEPKY YpPOBHSA cdopmupoBaHHocTH KommnereHiuu [1K-1,
oOecrieunBaromeii  GopMupoBaHHE CIOCOOHOCTH  OCYILECTBIISATh  BHEITHEIKOHOMUYECKYIO
nesaTenbHOoCTh U Bxojsnyto B Hee MITK-1.6, mO3BOMISIONIYI0 KOMMYHHUIIMPOBATh Ha MHOCTPAHHOM
SA3BIKE JI1 PCIICHUSA ITOCTABJICHHBIX 3a/1a4.
1) 3HaHus HOpM M TpPeOOBaHWIl K YCTHOM M MUCBMEHHOH JEIOBOM KOMMYHUKAIMU JUIS
OCYILIECTBJICHHS BHEITHEIKOHOMUYECKOM IeATEIbHOCTH;
2) YMeHuid TpUMEHSATh M AS(PPEKTUBHO WCIOIb30BaTh KOMMYHUKAIIMIO Ha JEJIOBOM
HMHOCTPAHHOM SI3bIKE JUIsl PELLICHUs TOCTaBJIEHHBIX 3a/1a4;
3) BnameHuss CrmocOOHOCTHIO K TMOPOXKIACHHUIO YCTHOM ¥ MHCbMEHHOW  JICJIOBOM
KOMMYHHKAIMH JU11 00€CleYeHNs] BHEIIHEAKOHOMUYECKOH 1€ATEIbHOCTH.

DK3aMeH BKJII0YACT CIICIYIOIINE 3aJaHus:
1) TeopeTnyeckuii BOIPOC /sl OLEHKH 3HAHUS HOPM M TPEOOBaHMI K YCTHOH M IMHCHMEHHON
JIeI0BOM KOMMYHMKALIUU JIJIs1 OCYIIECTBJICHUS BHEIIIHEAKOHOMHUYECKON AEATENbHOCTH (DUPMBI;
2) uTeHue, NepeBoJ U IepecKas3 C IEMEHTaMH aHalN3a TEKCTa B paMKax NpodecCHOHATbHON
TEMaTUKU U IUCKYCCHS C IK3aMEHATOPOM;
3) KOMMYHHMKATUBHAs CUTYyallusi, HAIIPABJICHHAS HA OLCHKY YMEHHU TPUMEHSTh U 3()(HEKTHBHO
MCII0JIb30BaTh KOMMYHMKAIMIO HA JEJIOBOM MHOCTPAHHOM SI3BIKE JUUISl PELLEHUS ITOCTABIECHHBIX
3az1ad4.

Cnncok TeopeTHYeCKHUX BONMPOCOB HA MPOBEPKY 3HAHUSI HOPM U TPeOOBaHUIl K YCTHOH M
NMCbMEHHON /1eJI0BO KOMMYHHMKALMH JUIS OCYILIECTBJICHHSI BHEIIHEIKOHOMHMYECKOMN
AeATeIbHOCTH GUPMBI

Crnucok rpaMMaTHYECKUX TEM:
DK3aMEHYEeMbIi JODKEH OOBSCHUTh Ha PYCCKOM SI3bIKE BHIOPAaHHOE TpPaMMAaTHYECKOE SIBJICHUE /
TEMY U NPEIJIOKUTh HEKOTOPOE KOJIMYECTBO MPAKTUYECKUX MPUMEPOB HA AaHTJIMMCKOM SI3bIKE JJIs
WJUTFOCTPAIIMH TEOPETHUECKOTO MaTepHara.

1. Active Voice

2. Causative Form

3. Passive Voice

4. Reported Speech

5. Modal Verbs

6. Conditional Sentences
7. Participle

8. Finite and non-finite verb groups
9. Adjective

10. Adverb

11. Noun

12. Numeral

13. Article

14. Gerund

15. Infinitive

16. Phrasal verbs

IMpumep 3a1aHusI HA YTEHHE U NEPeCKa3 ¢ 3JIEMEHTAMH aAHAJIN3a TEKCTa B paMKax
NnpopecCHOHATBHON TEMATHKH U JUCKYCCHH € IK3aMEHATOPOM
Oo6wem Tekcra 0,75-1 crpanutipl A4. Yposens cioxuoctr (B2) Upper-Intermediate.
OxoHoMmHYeckas Temaruka. GopmynupoBka 3aganus K Tekcry: Study the text. Summarize the
text.
The PR Industry Today



Modern public relations evaluate a product or individuals, public perception through market
research. Once data is collected and challenges are identified, solutions are presented in a
campaign strategy to meet goals. Techniques may vary from campaign to campaign but some
standard tools used are: press releases, press kits, satellite feeds, pod casts, web casts, wire service
distribution of information and internet placement. Others include entertainment product
placement (television, events and celebrity), product launches, press conferences, media seminars,
producing events, speechwriting, establishing partnerships and more is often required. According
to Don Sheelen, "Examples of the knowledge that may be required in the professional practice of
public relations include communication arts, psychology, social psychology, sociology, political
science, economics, and the principles of management and ethics. Technical knowledge and skills
are required for opinion research, public issues analysis, media relations, direct mail, institutional
advertising, publications, film/video productions, special events, speeches, and presentations."

Although public relations professionals are stereotypically seen as corporate servants, the reality
is that almost any organization that has a stake in how it is portrayed in the public arena employs
at least one PR manager. Large organizations may even have dedicated communications
departments. Government agencies, trade associations, and other non-profit organizations
commonly carry out PR activities.

Public relations is an important management function in any organization. An effective
communication, or public relations, plan for an organization is developed to communicate to an
audience (whether internal or external publics) in such a way the message coincides with
organizational goals and seeks to benefit mutual interests whenever possible.

As industry consolidation becomes more prevalent, many organizations and individuals are
choosing to retain "boutique” firms as opposed to so-called "global” communications firms. These
smaller firms typically specialize in only a couple of practice areas and thus, often have a greater
understanding of their client's business. And because they deal with certain journalists with greater
frequency, specialty firms often have stronger media contacts in the areas that matter most to their
clients. Added benefits of smaller, specialty firms include more personal attention and
accountability and as well, cost savings. This is not to say that smaller is always better, but there
is a growing consensus that specialty firms offer more than once considered.

CnHcoOK KOMMYHHKATHBHBIX CHTYALHH /IS OLEHKH YPOBHS ¢()OPMHUPOBAHHOCTH YMEHHS
INPUMCEHATD U 3(1)(1)CKTI/IBHO HUCII0Jb30BATh KOMMYHHUKAIMI0 Ha J€JI0OBOM HHOCTPAHHOM
AI3bIKE NJIfl pCeHICHUSA MOCTAaBJCHHBIX 3a/1a4.
Crnucok sK3aMEHalOHHBIX Pa3TOBOPHBIX TEM:

O0Bem YCTHOT'O MOHOJIOTHUYECKOT'O BBICKA3bIBAHUS JOJIKCH OLITh HE MEHbIIe 25 IIOJTHOLICHHBIX
NPEJJIOKEHUI C COOTBETCTBYIOIIMM KYpCy JEKCHYECKHMM M IpaMMaTH4YeCKUM O(OpMIIEHUEM
(ypoBensb B2). Iocne BbICKa3bIBaHUs 00s3aTENbHO 331al0Tcsi -3 Bompoca dK3aMEHyeMOMY Ha
AHTIJINICKOM S3BIKE II0 TEME BBICKA3LIBAHUS.

1. Brand Management

2. Human Resources

3. Marketing Sportswear

4. Marketing Ethics

5. Pan-European Advertising

6. Meetings

7. Negotiations

8. Presentations

9. A country’s economy
10. Mergers and takeovers
11. The consumer society
12. Commodity markets
13. Company finance



14. Bankruptcy and receivership
15. Stocks, shares and investment
16. Exchange and interest rates
Kpurepun oneHuBaHus pe3yabTaToB 00y4eHUs!

Oyenka Kpumepuu oyenusanus no sxzameny
Buicoxui OYEHKY «OMIUUHO» 3ACIYICUBAEN cmy?eHm, 0CB0UBWIULL  3HAHUS,
Yyposens «5» YMEHUS, KOMMemenyuu u meopemuteckuii mamepua be3 npobenos;
(omuno) BbLINOTHUBUULL 8Ce 3A0aHUs, NPedyCMOMPEHHble VUeOHbIM NIAHOM HA
BbICOKOM ~ KA4eCMBEHHOM  VPOBHe; npakmuyeckue  HABLIKU
npogheccuoHanbHO20 NPUMEHEHUS OCBOCHHBIX 3HAHUU CPOPMUPOBAHDL.
Cpeonuii OYEHKY «XOPOULO» 3ACTYAHCUBAE CIMYOEHM, NPAKMU4ecKu NOJHOCMbIO
Ypogens «4» 0CBOUBWULL  3HAHUS, YMEHUs, KOMHEMeHYuu U MmMeopemuyecKull
(xopouio) mamepuan, yyeOHvle 3A0aHUSI He OYEHeHbl MAKCUMANbHLIM YUCIOM
0anN08, 8 OCHOBHOM CPOPMUPOBATL NPAKMUYECKUE HABBIKU.
Ilopozoesuiii OYEHKY «YO08IeMBOPUMENLHOY 3ACTYHCUBAEN CMYOEHM, YACMUYHO C
VPOBeHb «3» npoberamu  0C8OUBWIUL  3HAHUA,  VYMeHUs,  KOMNemeHyuu U
(yoosnemeopume | meopemuyeckuil Mamepuai, MHO2Uue YuebOHvle 3a0anus aubo He
JIbHO) BbINOTHUIL, TUOO OHU OYEHEHbL YUCTOM OATLI08 ONUSKUM K MUHUMATILHOMY,
HeKomopble NPAKmMuieckKue HasvlKu He chopmMuposansi.
Munumanvholti | OYeHKY — «HeYO081emBOPUMENbHOY  3ACHydcugaem  CMyOeHm,  He
Ypogens «2» 0C80UBWIULL  3HAHUS, YMEHUS, KOMNemeHyuu U meopemuyecKull
(HeyOoosnemeopu | mamepuar, yuebHvle 3a0anus He 6bINOJHUL, NPAKMUYECKUe HABbIKU He
mevHo) chopmuposanul.

OrneHouHBIE CpenCcTBA Ui HMHBAJIHMIOB W JIMII C OTPAaHUYCHHBIMH BO3MOXKHOCTSIMH
3JI0POBBSI BEIOUPAIOTCS C YYETOM UX MHIUBHYaIbHBIX ICUXO()U3NUECKIX 0COOCHHOCTEH.

— IpY HeOOXOAMMOCTH MHBAIH/IAM H JIUIAM C OTPaHUYEHHBIMU BO3MOKHOCTSIMH 37I0POBbS
NPEJOCTABIISAETCS JOMOJHUTENBbHOE BPEeMs JJIs MOATOTOBKU OTBETA Ha 3K3aMEHE;

— TIpH TPOBEJICHUH TPOLIEAYPHI OIICHUBAHUS PE3yJIbTaTOB O0YyUSHHSI MHBAIUIOB U JIUI] C
OTPaHUYEHHBIMU BO3MOXHOCTSIMU 3/10pOBbsI IMPETyCMAaTPUBAETCS MCIIOJIb30BAaHNE TEXHUYECKHX
CpeACTB, HEOOXOIMMBIX UM B CBSI3U C X WHAWBUIYAIBHBIMUA 0COOCHHOCTSIMH,

— IpU HEOOXOAUMOCTH AJIs1 00yHaroIUXCs ¢ OTPAaHUYEHHBIMU BO3MOKHOCTSIMH 3/I0POBbS
U WHBAIWIOB TPOIEAypa OICHUBAHUS pE3YJIbTaTOB OOYUYEHHs 10 JUCIUIUIMHE MOXKET
IPOBOJUTHCS B HECKOJIBKO ATAIIOB.

[Iponienypa orneHMBaHUsI Pe3yJIbTAaTOB OOYYCHHS WHBAIWIOB W JIUI] C OTpaHUYCHHBIMU
BO3MOXHOCTSIMM 3JI0POBbsI 10 JUCHUIUIMHE (MOJIYJIO) MpeaycMaTpuBaeT IpeloCTaBIeHUe
uHpopManuu B (opMax, aTaNTHPOBAHHBIX K OTPAHWYCHUSM HUX 3/I0POBBS M BOCHPUATHS
uHpOpMaLUu:

JUist T ¢ HApyIICHUSIMH 3PEHHS:

— B [1€4aTHOW (hopMe yBEIUYEHHBIM HIPUPTOM,

— B (hpopMe 2IIEKTPOHHOTO TOKYMEHTA.

JUist a1 ¢ HapyIIEHUSIMU CITyXa!

— B TIe4aTHOM opme,

— B (hopMe 2IIEKTPOHHOTO TOKYMEHTA.

JI71st T ¢ HApyIIEHUSIMH OTIOPHO-/IBUTATEIBHOTO armapara:

— B I1e4aTHoi (opme,

— B (hpopMe 2IIEKTPOHHOTO TOKYMEHTA.

JlaHHBINA TIepeyeHb MOXET OBITh KOHKPETH3HPOBAH B 3aBUCHMOCTH OT KOHTHHI€HTA
oOydJaronuxcs.

5. llepevyennb y4eOHOI JIuTEpaTypbl, HHPOPMALMOHHBIX PECYPCOB U TEXHOJIOT Ui



5.1. YueOHasi aiuTeparypa
1. Proficiency business course: yae6noe nocooue / H. b. bensik, A. A. [lenroxuH, A.
B. 3unbkoBckas, B. B. Karepmuna, H. JI. Mapteinenko; moa o6mi. pea. B. N.
Txopuka ; OkonoM. ¢ak. Kybanckoro roc. yu-ta. - Kpacnonap: Ilpocsemenue-tOr,
20009. - 287 c. - ISBN 9785934912438: 291,00.

5.2. llepuoanyeckasi JJuTeparypa
1. Dnekrponnas oudmmoreka GREBENNIKON.RU https://grebennikon.ru/

5.3. UHTepHeT-pecypchbl, B TOM 4YHCJe COBpeMeHHble TpodeccHOHATbHBIE 0a3bl
JAHHBIX U MH(POPMAIMOHHBbIE CTIPABOYHbIE CHCTEMbI
DeKTPOHHO-0MOMoTeuHbIe cuctembl (IBC):

1. DBC «IOPAT» https://urait.ru/

2. DBC «YHUBEPCUTETCKAS BUBJIMOTEKA OHJIAMH» www.biblioclub.ru
3. DBC «BOOK.ru» https://www.book.ru
4
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. ObC «ZNANIUM.COM» www.znanium.com
. OBC «JIAHDb» https://e.lanbook.com

IIpodeccnonanibHbie 6a3bl JAHHBIX:
1. ScienceDirect www.sciencedirect.com
2. DnexrponHas koyueknus Okcdopackoro Poccuiickoro ®@onma
https://ebookcentral.proquest.com/lib/kubanstate/home.action
Pecypcbl cBOOOIHOTO 1OCTYHA:
1. Crnoapu u >HUMKIONEANH http://dic.academic.ru/;
CoOcTBeHHbBIE 3JIEKTPOHHBIE 00pa3oBaTe/ibHbIe U HH(popmanuonHbie pecypebl Kyol'y:
1. Cpena MoayapHOTO TMHAMUYECKOro o0ydenus http://moodle.kubsu.ru

6. MeToanueckue yKkazaHus 1151 00y4aloUXcs 110 0CBOCHHU IO THCHMIIJIMHBI (MOLYJI51)

CamocrosiTenbHast paboTa O00y4aromuxcs 10 HWHOCTPAHHOMY  SI3BbIKY  SIBJISIETCS
HEOTHhEMJIEMOI COCTaBIIAIONIEH mpoliecca OCBOEHHS HpOrpaMMbl OOy4YeHHsS HHOCTPAaHHOMY
s3b1Ky. CamocTosiTeNbHAsl paboTa OXBATHIBAET BCE ACTIEKTHl U3yUEHHs] HHOCTPAHHOTO SI3bIKA M B
3HAYUTEIBHON Mepe ONpeAesseT pe3yIbTaThl U KaUeCTBO OCBOCHUS TUCIMITIMHBI «IHOCTpaHHBIN
s3p1k».  CaMmocTosiTennbHast paboTa  SBISAETCS CPEACTBOM OpTraHU3alliil H  YIPaBJICHUS
CaMOCTOSITENIbHON JIeATEIbHOCTU CTYJEHTOB, KOTOpasi 00ecreuynBaeTcss yMEHHEM OCYILECTBIISATh
IUTAHUPOBAaHHUE JEATENBHOCTH, HCKATh pEHIeHHWEe TMpOoOJIeMbl WM BOIPOCA, PAIMOHAIBHO
OpraHU30BBIBAaTh CBOE paboyee BpeMsl M UCIOJIb30BaTh HEOOXOAUMBIE /ISl STOIO UHCTPYMEHTHI.
CamocrosTenpHas paboTa CTYACHTA CIY)KUT TIOTYYECHUIO HOBBIX 3HAHWH, YHOPSIOYEHUIO U
YIITyOJIeHUIO UMEIOIIMXCS 3HaHUH, POPMUPOBAaHUIO MPO(PECCHOHATBHBIX HABBIKOB U YMEHUH.

enu u 3a1aun caMOCTOSATENbHON PabOTHI O0yUAOITNXCSA:

- 3aKpeIvieHue, yriyOJieHue, pacliupeHnue U CUCTeMaTH3alusl 3HaHUM, MOJTy4YEeHHBIX BO
BpEMs 3aHATHUH;

- CAMOCTOATENBHOCTD OBJIA/IEHUSI HOBBIM YUYEOHBIM MaTepHaioM;

- (hopMupoBaHKEe YMEHUH M HAaBBIKOB CAMOCTOSITEIFHOTO YMCTBEHHOTO TPY/Ia,;

- OBJIQJICHUE PA3IMYHBIMU (POPMAMU B3aUMOKOHTPOJISE 1 CAMOKOHTPOJIS;

- Pa3BUTHE CAMOCTOSITEIEHOCTH MBIIIJICHHUS;

- (opMupoBaHUE YOEKAEHHOCTH, BOJEBBIX KauecTB, CIOCOOHOCTH K CaMOOpPraHM3allly,
TBOPYECTRBY.

CamocrodrenbHas paboTa BKIIOYAET cieayonme GopMsl padoT:

- MOJITOTOBKA K TEKYIIEMY KOHTPOJIIO;

- IOJITOTOBKA K JTa0OpAaTOPHBIM 3aHATHUSM,

- TOATOTOBKA JIOMAIIHEro0 3aJaHus, BKJIIOYas MOJATOTOBKY COOOIICHHWH, JOKJIaIOB,
Ipe3eHTalMi 1 T.11.;


https://grebennikon.ru/
https://urait.ru/
http://www.biblioclub.ru/
http://www.book.ru/
https://znanium.com/
https://e.lanbook.com/
https://www.sciencedirect.com/
https://ebookcentral.proquest.com/lib/kubanstate/home.action
http://dic.academic.ru/
http://moodle.kubsu.ru/

- mpopaboTKa U MOBTOPEHHUE MaTepualia yueOHUKOB M YIECOHBIX TTOCOOUH;

- CaMOCTOSITENIbHOE U3YUYEHUE TEM JUCLUIUINHBI.

Pexomenpanmu 1no >¢G¢exkTUBHONM paboTe Haj OTAENbHBIMM aCIEeKTaMH B paMKax
JUACHUIUIUHBI «THOCTpaHHBIN A3BIK»

1. PaOora Hax TEXHUKOM YTEHUS

Texnuka ureHus oOpa3yeT 3HAUMMBIA KPUTEPUH OIIEHKH CTENEHH BIAACHUS SI3BIKOM,
IIO3TOMY pa3yMHO paboTaTh HaJ HEH IOCTOSHHO M JIOBOJUTH 10 COBeplueHcTBa. s 3Toro
PEKOMEHIIYETCSI CHUCTEMaTH4YEeCKOE€ UTEHHUE TEKCTOB HAa HMHOCTPAaHHOM  f3BIKE  BCIYX,
IPOCIYIIMBAHUE U MPOCMOTP AYTEHTUYHBIX ay[HO- M BHIEOMATEpUANIOB, y4acTHE B YCTHBIX
dopmax paboTHl Ha 3aHATHM M OOLICHHE C HOCUTENSIMH s3bIKa (HAIpUMEp, MOCPEACTBOM
HNHTepHeT-pecypcoB).

2. Pabota ¢ TekcTom

ITpu paboTe ¢ TEKCTOM cielyeT YUUThIBATh, YTO CYLIECTBYIOT Pa3IMYHbIC BUbI YTECHUS,
KOTOpBIE OIPENEISAIOTCSA B 3aBUCUMOCTH OT LI€JIM YTEHUS U MOCTaBJIEHHbIX 3a7a4d. OnpeneneHue
BUJIa YTEHUS 1103BOJINT Hanbosee 3h(HeKTHBHO OPraHU30BaTh BpeMsl U paboTy ¢ TEKCTOM. 3ajaueit
O03HAKOMUTEJILHOTO YTEHUS SIBJISIETCS NOHMMAHUE OCHOBHOM JIMHUM COJEpP)KAaHUS YUTAEMOTO
TEKCTa U CO3[JaHHe KOMIUIEKCHBIX 00pa30B MPOUYUTAHHOTO. M3ydaroliee yTeHne HalpaBieHO Ha
TOYHOE U IIOJIHOE IIOHMMAaHHWE IIPOYUTAHHOIO M €ro KpuUTHYecKoe ocmbiciaeHue. OHO
IpernonaraeT yMEHHE IMOJIb30BaThCSl PA3HBIMH CIIOBApsMHU (TOJKOBBIMH, CTPAHOBEIYECKHMH,
CJIOBapsIMM CUHOHHMMOB, ABYSA3BIYHBIMU). DTOT BUJ YTE€HHUS OOBIYHO HCIOJB3YETCs IpU padoTe
Ha/l CTaThsIMU MO chequagbHOCTH. PaboTas Hajg TakuM TEKCTOM, CIIEAYeT BIYMYHMBO U
BHUMATEJIbHO MPOYNUTATh €0, OTMEYasi HE3HAKOMbIE BaM CJIOBAa, HAWTH UX 3HAYEHUS B CIIOBape,
BbIOpATh 3HaYECHHUE CJIOBA, MMOJXOSAIIEE 0 KOHTEKCTY U BBIYYUTh €r0. 3aKOHUYMB YTEHUE TEKCTa,
HYKHO IIPOBEPUTH CBOE IOHUMAHUE I10 BOIIPOCaM U IPYTUM 3aJaHHsIM, KOTOPbIE HaXOSATCs II0CTIe
tekcTa. [IpocMoTpoBoe ureHne — Gersioe, BEIOOpPOUHOE YTEHUE TEKCTa Mo Osiokam Juist Oosee
OIPOOHOTO 03HAKOMIICHUS C €T0 AeTAIAMU U YacTssMu. OHO HAIPaBJICHHO HA IPUHSTHE PEIICHHUS
0 €ro JajbHENIIeM UCIIO0Ib30BAHUH, TO €CTh BBIAICHEHHE 00J1aCTH, K KOTOPOH OTHOCUTCS TaHHBIN
TEKCT, OCBEIlaeMO B HEM TeMaTHKe, YCTAaHOBJIEHHWE Kpyra OCHOBHBIX BOIpocoB. Hackonbko
IIOJIHO TOHAT TEKCT NPU IPOCMOTPOBOM YTEHHMHM ONPENEISIETCS TEM, MOXKET JIM YUTAFOIIMN
OTBETUTH HAa BOIIPOC, MHTEPECEH JIM €MY TEKCT, KaKh€ YacTH TEKCTa MOT'YT OKa3aThCsl Hanbosee
uHpopmaTtuBHEIMU. [ToncKkOBOE YTEHNE NpENoNaraeT OBlIaJeHHe YMEHHEM HaXOAUTh B TEKCTE T
3JIEMEHTHI HUHPOPMAINH, KOTOPbIE SBJISIOTCS 3HAUMMBIMH J1J151 BHIIOJTHEHUS TOW UJTM MHOM 3a7a4H,
U OpUEHTHPOBAHO, NPEXKAE BCEro, HAa YTEHHE IMIPEecChl M CIELUAIbHOW JIMUTEPaTypBhl.
AHanuTHueckoe uTeHue — OoJiee CIIOKHBIM BHUJ UTEHUS, OPUEHTUPOBAHHBIM Ha TIIIyOOKOE
pacKphITHE COJEpKAHUS TEKCTa M €ro CTPYKTYpbl. BHHUMaHue JOMKHO OBITh HalpaBiIeHO Ha
JI€TaJIbHOE BOCIPHUSTHE TEKCTa C aHAJIM30M SI3BIKOBOM (OPMBI, KOTOPBIA MO3BOJIIET OCO3HATH
CTPYKTYpHBbIE ~KOMIIOHEHTBI ~p€4M, YCTAHaBIMBaTb MX CTPYKTYpHO-CEMAaHTUYECKHE U
(yHKIIMOHAJIbHBIE COOTBETCTBUS.

3. Pabora ¢ nekcuueckuM maTepuaioMm

Jnst 5b(HEeKTUBHOTO YCBOCHMS JIEKCHUUYECKOTO0 MaTepHalla M PACIIMPEHUs CIOBApHOTO
3armaca IIOJIE3HO  HCIIOJIb30BAaTh  CIEAYIOIIME YINPaKHEHUSA: COCTABIEHHUE HECIOKHBIX
MpeJIOKEHNI Ha UHOCTPAHHOM SI3BbIKE C MCIOJIb30BAaHUEM HOBBIX CIIOB (YCTHO M IMUCHMEHHO);
IIMCbMEHHBIA TIEPEBOJ IPENIOKEHUHM, COAEPIKALIMX HOBBIE CIIOBA, Ha WHOCTPAHHBIN S3BIK;
COCTaBJICHHE HECJIOKHOTO CBSI3HOTO TEKCTA-CUTYallU Ha ONPEIEIICHHYIO TEMY C MAKCUMAJIbHBIM
UCIIOJIb30BAaHUEM CJIOB, M3YYEHHBIX B PaMKaX JaHHON TEMBI; COCTABJIEHUE CIIMCKA CIOB U
CJIOBOCOYETAHMM 10 KaKOH-JINO0 TeMe (TEKCTY), BHITUCHIBAHUE U3 CIOBAPS JIEKCUUYECKUX €IMHHULL
B X HayalbHOU (opme.

4. PaGota ¢ rpammaTHuecKUMH (popMaMH U KOHCTPYKIUSAMU

Hns 3¢ddexTuBHOr0  ycBOEHHMsI TpaMMaTH4YecKOd  (QOpMBI MM KOHCTPYKIIHMHU
PEKOMEHIyeTCsl BHUMATEJIbHOE YTE€HUE 3amuceil, TaOiull WK IpaBwi B yueOHUKE, U3YUYECHUE U
AQHAJIN3 IPUMEPOB U BBINOJIHEHUE YIIPAKHEHUN Ha KOHKPETHYIO TPAMMATHUYECKYIO MOJEIb, T. €.
yIpaxxHEeHHUH, KOTOpbIe WILTIOCTPUPYET AaHHOE mnpaBuio. HeoOxomumo oOpaiiate BHUMaHUE Ha



yrmoTpeOyieHHe TpaMMaTH4YecKoi (OpMBI WM KOHCTPYKIMHM B OIPEACICHHOM KOHTEKCTE,
HaxXOoJuTh MPUMEPBI UX HCIOJB30BAHUA B AYTCHTHUYHBIX HCTOYHHUKAX W MAKCUMAJIbLHO 4YacCTO
NPUMEHATh U3y4aeMyI0 MOJENb NPH TOCTPOCHUH COOCTBEHHOTO YCTHOTO WJIM IMHCBMEHHOTO
BBbICKA3bIBaHUA.

B ocBoeHMH OUCHUIUIMHBI MHBAIWAAMHU U JIMLAMH C OTPAaHUYEHHBIMH BO3MOYKHOCTSIMH
3I0pOBbsI OOJIBIIOE 3HAYEHHWE HMMEET WHAMBHIyalbHas ydeOHas pabora (KOHCYJNbTAI[UH) —
JIONOJTHUTETIbHOE Pa3bsICHEHNE y4EeOHOTO MaTepHaa.

I/IH[[I/IBI/IZ[yaJILHLIe KOHCYJIbTalUKM 110 HOPCIAMETY ABJIAIOTCA BaXKHBIM q)aKTOPOM,
CIIOCOOCTBYIOIIMM WHAWBUAYAIH3aLUN O0yYEHHUS U YCTAaHOBJICHHIO BOCIHUTATEILHOTO KOHTAKTa
MCXKAY NOperoAaBaTciicM U OGy‘-IaIOH_[I/IMCSI HHBAJIMAOM WJIMA JIMOOM C OI'paHUYCHHBIMU
BO3MOXKHOCTSIMU 37I0POBBSL.

7. MaTepuajibHO-TeXHHYeCKOe o0ecrieyeHne 1Mo JUCIUIIHHE (MOAYJII0)

HanvenoBanme criemuaabHBIX

OCHaIJ.IeHHOCTb CIICOUaJIbHBIX

[lepeueHb NHULIEH3UOHHOTO

TIOMEIIEHUN TTOMEIIEHU N MIPOrPaMMHOTO 00eCTICUCHUS
VY4aeOHbIe ayIUTOpUN it | Mebenb: yaeOHas meOeb Microsoft Windows 8§, 10,
TIPOBEICHUS 3apsaTuil | TexHndeckue cpenctBa ooydeHus: | Microsoft Office Professional Plus
CEMHHAPCKOTO THIIA, TPYIIOBBIX U | 9KpaH, IPOSKTOP, HOYTOYK
WHIMBUIYAIBHBIX ~ KOHCYJbTAlWiA,
TEKYIIEro KOHTPOJIS u
NIPOMEXKYTOYHOM aTTeCcTalluU
VYueOHble ayJUTOPHU st | MeGenb: yueOHast MmeOelb Microsoft Windows 8, 10,
MpoBeIeHUs TabopaTOpHbIX paboT. | TexHuueckue cpencTBa oOyuenus: | Microsoft Office Professional Plus
9KpaH, MPOEKTOP, KOMIIBIOTEPHI,
HOYTOYKH
Jdnst  camocTosiTenbHOW — pabOThl  OOydYalOUIMXCS  MPEAYCMOTPEHBI  MOMEIICHUS,

YKOMIIJICKTOBAHHBIC CHCI_II/IaJ'II/BI/IpOBaHHOﬁ Me6eHBIO, OCHAILICHHBIC KOMHBIOTCpHOﬁ TEXHUKOM C
BO3MOXXHOCTBIO IMOJKIHOYCHHUA K CCTH «I/IHTepHCT» H obecreueHueM A0CTyIIa B 3JICKTPOHHYIO

I/IH(l)OpMaI_II/IOHHO'O6paBOBaTCJ'ILHYIO Cpeay YHUBEPCUTCTA.

HanmeHoBaHue nomeeHui ajis
CaMOCTOSATENFHON pabOTHI
o0OyJaroImuxcs

OcCHAIIEHHOCTh ITOMEIEHUI I
CaMOCTOSTENIFHON paboTHI
oOyJaromuxcs

[lepeueHb AMIIEH3MOHHOTO
MPOrPaMMHOTO 00eCTIeUeHHS

TTomeuieHue i1t caMOCTOSATEIHLHON
paboThI 00yJaromuxcs (YUTaTBHBIN
3an HayuHoii OMOIHOTEKN)

Mebenb: yaeOHas MeOeib
KoMmmexkr  cnenuanuzupoBaHHON
MeOemH: KOMITBIOTEPHBIE CTOJBI
O6opynoBanue: KOMIBIOTEpHAS
TEXHHKAa C TOAKIIOYCHHEM K
HHPOPMALMOHHO-
KOMMYHMKAIIMOHHOM
«IHTepHeT» M OCTYIIOM B
DNIEKTPOHHYIO  MH(MOPMAIOHHO-
00pa3oBaTeNbHYIO cpeny
oOpa3oBaTenpHOH  OpraHM3aluHy,
BeO-KaMepbl, KOMMYHHKAI[IOHHOE
o0opynoBaHue, oOecreYnBaroIee
JOCTYm K  CEeTH  HHTEpHET
(mpoBoHOE COeIMHEHNE u
OecripoBOJHOE  COEJMHEHHE MO
texnonorun Wi-Fi)

CCTH

Microsoft Windows 8, 10,
Microsoft Office Professional Plus

[Momemenne It caMOCTOSTEIBHON
paboTter obydatommxcs (aya.213 A,
218 A)

MeOGens: yueOnast Mmebeb
KoMmmnexr  cnenuann3upoBaHHON
MeOeH: KOMITBIOTEPHBIE CTOJBI
O6opynoBaHue: KOMITbIOTEpHAsI
TEXHHKa C MOAKIIOYEHHEM K
HHPOPMALMOHHO-

KOMMyHHKaIIHOHHOfI CCTHU

Microsoft Windows 8, 10,
Microsoft Office Professional Plus




«lHTEpHET» W IIOCTYyIIOM B
JJIEKTPOHHYI0  MH(OpMaLMOHHO-
00pa3oBaTeIbHYIO cpeny
oOpa3oBaTeNpHOM  OpraHM3aluy,
BeO-KaMepbl, KOMMYHHKaI[IOHHOE
obopynoBanue, oOecreunBaromniee
JOCTYm K  CEeTH  HHTEPHET
(mpoBomHOE COEqUHEHNE "
OecrpoBOIHOE  COCOUHEHHE MO
texHosorun Wi-Fi)




