MHWHHUCTEPCTBO HAVKH U BBICIIIET'O OBPA30BAHMSA POCCUMCKOM ®EJIEPALIMM
®enepanbHOe rocyaapcTBeHHOE 010KeTHOe 00pa3oBaTeNbHOE yUpexkIeHHe
BhICIIEro 0Opa3oBaHHs
«KYBAHCKUI I'OCY JAPCTBEHHbIA YHUBEPCUTET»
®akynbTeT IKOHOMHYECKHH

PABOYASA MTPOI'PAMMA JUCHHUIIJIMHBI (MOAYJISA)
b1.B.10 IIpoaBuHYTBI# KypC @aHIVIMHCKOTO A3bIKa

Hanpasnenue noarorosku/cnenuansaocts 38.03.01 SKOHOMUKA
HanpagsnenHocTs (nmpoduns) / cnenuanuzanus MupoBas 5KOHOMHKA B KOMMeEPLHS

®opma obyuenus oyHas

Ksamudpukauus BAKAJIABP

Kpacnopap 2021



Pabouasa nporpamma aucuuruinHbel b1.B.10 «IIpoaBuHyThId Kypc aHIIMICKOTO
A3bIKa» COCTaBJIEHa B COOTBETCTBUM C (penepaibHbIM TIOCYJaPCTBEHHBIM
o0pa3zoBaTelbHBIM  CTaHJAapTOM Bbiciiero ob6paszoBanus (OI'OC BO) 1o
Harnpasiienuto noAarorosku 38.03.01 DxonomMuka

[Iporpammy cocraBuiu:
Jemroxun A.A.
JOTEHT Kadeapbl aHTIMICKON (HUI0I0Tru, KaHd. PUiIoil. HayK

Hentoxuna A.T'.
CT. mpen. Kadeapbl aHTTUHCKON GUI0IOTUM, KaH . (PUITOJT. HAYK

PaGouas nporpamma qucturuinabl «IIpogBUHYTHIA KYypC aHTJIMACKOTO SI3bIKA»
yTBEpIKJI€HA Ha 3acelaHud Kadeapbl aHTTIMHCKON (DUITOJIOTHH
npotokos Ne 10 «27» anpens 2021r.

3aBenyronuii kadenpoit (paspadorunka) 3uHbKoBCcKas A.B.

YTBepkaeHa Ha 3acelaHuu y4eOHO-METOIUYeckor Komuccuu ¢akynprera PI'®
npoTokoa Ne 5 «18» mas 2021 r.
[Ipencenarens YMK dakynbrera bononsun M.A.

PenenseHrsr:

Henmexyesa T.C., n-p dunomn. Hayk, 3aBenyromias kaQeapoil HHOCTPAHHBIX S3BIKOB
OI'bOY BO «KybaHckuii ToCy1apCTBEHHBIN arpapHbiii yHuBepcuteT umenn M. T
Tpyoununay, npodeccop Kyol'AY

Jlumapea T.®D., kana. ¢umon. Hayk, mOomeHT Kadeaphbl aHTIMHCKON (UIOIOTHA
OI'bOY BO «KybaHckuii rocyJapCTBEHHBIM YHUBEPCUTET



1. Heau u 3a1a4u U3yyeHUs: TUCHUILIMHBI
1.1 Llenb ocBOEeHUA AUCLUNINHDI

Henp quctumumabl «IIpoaBUHYTHIN Kypc aHTIUICKOTO S3bIKa» (POPMUPOBAHHE U Pa3BUTHE
CIOCOOHOCTH OCYIIECTBIIATH BHEIIHEIKOHOMHYECKYIO NESTEIbHOCTh B YCTHOM M NMHCHMEHHOU
(opmMax Ha MHOCTPAHHOM SI3BIKE.

1.2 3agaun qUCHMILIMHBI

- pa3BUBaTh HABBIK YPPEKTHBHONH KOMMYHUKAIIMM B YCTHOW M NMUCBMEHHOW (hopmax Ha
MHOCTPAHHOM SI3bIKE JUISl pELIECHUs TOCTaBJIEHHBIX 33/1a4;

- pa3BUBATh YMEHUS PUMEHATH HOPMbI U TpeOOBaHMUsI, IPUHATHIE B CTpaHe(ax) H3y4aeMoro
SI3bIKA, IIPU pEATU3alMK YCTHOM M MMCbMEHHOM JI€I0BOM KOMMYHHKAIUU;

- pa3BUBaTh CIOCOOHOCTh OCYIIECTBISATh BHEIIHEIKOHOMUYECKYIO JAEATEIbHOCTh Ha
MHOCTPaHHOM SI3BIKE.

1.3. MecTo AMCUHUIIMHBI B CTPYKTYpe 00pa30BaTe/IbHOM MPOrpaMMbl

Huctmmumaa b1.B.10 «[IpoaBuHYTBI KypC aHTIMHCKOTO S3bIKa» OTHOCHUTCS K YacTH,
(dbopMupyeMoil ydyacTHHKaMH 00pa30BaTeIbHbIX OTHOIIEHUH, broka 1 «/lucuuninHbl (MOIymnn)»
y4eOHOTO IJIaHa.

Jucuumnuna «IIpoaBuHYTBIH Kypc aHIIMICKOTO s3bIKa» mpeanonaraeT 3¢¢GeKTuBHOE
NIEPBUYHOE OCBOEHHME TAaKOM IUCHMIIIMHBI Kak VIHOCTpaHHBIN A3bIK Ha ypoBHE He MeHee Bl u
HarpasJieHa Ha (opmupoBanue npodeccunonanbHoi komnerenmnun (UI1K-1,7), obecneunBaromeit
CIOCOOHOCTh OCYHIECTBIIATh BHEIIHEAKOHOMUYECKYIO JEATEIBHOCTh B YCTHOM M HMUCbMEHHOM
(opMax Ha MHOCTPAHHOM $I3bIKE JJIsl pELLIEHHsI TOCTaBIEHHBIX 3a/1a4.

1.4. IlepevyeHb MVIAHMPYEMBIX Pe3yJIbTATOB 00y4eHHs MO JUCIHUIINHE, COOTHECEHHBIX
¢ IJIAHMPYEMbIMH pe3yJIbTATAMH 0CBOEHHUsI 00pa30BaTeIbHO MPOrPaMMbl

W3ydyenue paHHOW y4eOHOM JAMCUMIUIMHBI HAmpaBieHO Ha (OpPMUPOBAHUE Y
oOyuaronuxcs CaeayonX KOMIeTeHII:

KOI[ 1 HAMMCHOBAHWC MHIUKATOpa
JOCTHIXXCHHU A KOMIICTCHIIUHN
IIK-1: Criocoben OCYHICCTBJISAATh BHCITHCOKOHOMHWYICCKYIO JACATCIBHOCTD

PGSYHBTaTH 06y‘I€HI/I${ 110 JUCHUILJIMHE

HUIIK-1.7. KommyHunupyer Ha | 3HaeT HOpPMBI M TpeOOBaHUS K YCTHOW U

UHOCTPAaHHOM  sI3bIKE€ JUI  pELleHMs | IMCbMEHHON  JeJI0BOM  KOMMYHMKALUU  JUIs

MIOCTaBJICHHBIX 3a/1a4. OCYILECTBIICHUS BHEIIIHEAKOHOMUYECKOM
JeSITeIbHOCTH.

Ymeer npumMeHsATh U 3()(HEKTUBHO HCHOIB30BATH
KOMMYHHUKAIIMIO Ha JIEJIOBOM MHOCTPAHHOM SI3bIKE
JUIsl pelIeHNs] TOCTaBJIEHHBIX 3a/1a4

Brnaneer cniocoGHOCTBIO K MOPOXKACHUIO YCTHOW U
NUCbMEHHOM  J1eJIOBOM ~ KOMMYHUKAI[UM  JJIst
oOecriedeHust BHEUIHEOKOHOMHYECKON
JIESITEIBHOCTH.

2. CTpyKTYypa M coJep:KaHue JUCHUIIMHBI

2.1. PacnpesesieHue TPy10eMKOCTH JUCUHMIIJIMHBI M0 BUIaM PaGoThI



OOmast Tpyao&MKOCTh JUCHUIUIMHBI COCTaBiIsIeT 8 3aueTHBIX eauHul] (288 uacoB), ux
pacmpezeneHue o BuaaM paboT IMPeICTaBICHO B Ta0IuIe

Buner pabor Bcero ®dopma obydeHust
4acoB OYHast
5 6 7 8
ceMecTp ceMecTp ceMecTp ceMecTp
(gacer) (gacer) (gacer) (gacer)

KonrakTHasi padora, B TOM 4nciIe:
AynuTopHbIe 3aHATHSA (BCero):
J1a00PaTOPHBIC 3aHATUS 162 50 50 34 28
HWnast koHTaKTHas padora:
KoHTponb camocrosTensHO# paboTh
(KCP) i . ) ) )
[Tpomexyrounas arrecrarms (MKP) 0,9 0,2 0,2 0,2 0,3
CamocTrosiTejibHasi pa6oTa, B TOM 98.4 218 21.8 37.8 17
qHCIe:
CamocTosTenbHOE U3YYEHUE Pa3/IelioB,
CaMoIoJIr0TOBKa (IpopaboTkKa u
NOBTOpEHHE MaTeprasa y4eOHUKOB U 58,4 11,8 11,8 27,8 7
y4eOHBIX TTOCOOHIA, TOATOTOBKA K
71a00paTOPHBIM 3aHSTHSIM U T.J1.)
IlonroroBka Kk TEKyIIEMY KOHTP OO 40 10 10 10 10
KonTtpoas:
ITonroroBka k 3x3aMeHy 26,7 _ _ _ 26,7
Oomas yac. 288 72 72 72 72
TPYAOEMKOCTH B TOM YHCJIe

KOHTAKTHANA 162,9 50,2 50,2 34,2 28,3

padorta

3a4. e[ 8 2 2 2 2

2.2. Conep:xanue TUCHHUILTHHBI

Pacnpenencnue BuaoB yueOHOM pabOThI M KX TPYAOEMKOCTH IO Pa3/ieiaM JAUCIUTLIAHBIL.
Pazgenbr quctumiunael, u3ydaemsie B 5 cemectpe (ODO)

KoangecTBo gacoB

A Bueayaut
Ne HanmenoBanue pasnenos (Tem) yAITOpHad opHas
Bcero pabora
pabora
J 13 JIP CPC
1. |UNIT 1. Brand Management 18 12,5 55
2. |UNIT 2. Human Resources 18 12,5 55
3. |UNIT 3. Marketing Sportswear 18 12,5 5,5
4.  |UNIT 4. Marketing Ethics 17,8 12,5 5,3
HUTOI'O no pazoenam oucyuniutol 71,8 50 21,8
Kontpons camocrosrensHoit padotsr (KCP) -
ITpomexyrounas arrecraims (MKP) 0,2
[oaroroBka K MpOMEKYTOYHOMY KOHTPOITIO -
OO0m1ast TPyTOEMKOCTb IT0 JUCIUTUINHE 72

Paznenst quctumiuHel, uzydaemeie B 6 cemectpe (ODO)




KoanugecTBo yacoB

A Bueayaut
Ne HaumeHoBanue pa3aenos (TeM) YyAHUTOpHad OpHast
Bceero pabora
pabora
JI I13 JIP CPC
1. UNIT 5. Pan-European Advertising 18 12,5 5,5
2. UNIT 6. Meetings 18 12,5 5,5
3. UNIT 7. Negotiations 18 12,5 5,5
4. UNIT 8. Presentations 17,8 12,5 5,3
HUTOI'O no pazoenam oucyuniunsl 71,8 50 21,8
Kontpons camocrosrensHoit padots! (KCP) -
[Tpomexyrounas arrecrarms (MKP) 0,2
IloAroroBKa K MPOMEKXYTOUHOMY KOHTPOITEO -
OO011ast TPyT0EMKOCTb 10 JUCIUTUINHE 72
Paznenst qucuumiueel, uzydaemsie B / cemectpe (ODO)
KonuuecTBo yacos
Braeaynur
Ne HaumeHoBaHHe pa3aesioB (TeM) AymaTopas opH};m
Bcero pabora
pabora
JI 13 JIP CPC
1. UNIT 9. A country’s economy 18 9 9,4
2. UNIT 10. Mergers and takeovers 18 9 9,4
3. UNIT 11. The consumer society 18 8 9,4
4, UNIT 12. Commodity markets 17,8 8 9,6
UTOI O no pazoenam oucyuniumvl 71,8 34 37,8
Konrponb camocrosrensHoit padots! (KCP) -
ITpomexyrounas arrecrarms (MKP) 0,2
[loaroroBka K NPOMEKYTOUHOMY KOHTPOITIO -
OO01ast Tpy10eMKOCTb 10 TUCHUILTUHE 72
Paznenbr quctumiunael, n3ydaemsie B 8 cemectpe (ODO)
KonugectBo yacor
A Bueayaut
No HammenoBanue pasnenos (Tem) YAMTOpHaA opHas
Bcero pabora
pabora
JI 113 JIP CPC
1. UNIT 13. Company finance 18 7 4,2
2. UNIT 14. Bankruptcy and receivership 18 7 4,2
3. UNIT 15. Stocks, shares and investment 18 7 4,2
4 UNIT 16. Exchange and interest rates 17,7 7 4,4
HUTOI'O no pazoenam oucyuniutsl 71,7 28 17
Kontpons camocrostensHoit padbots! (KCP) -
ITpomexyrounas arrecraims (MKP) 0,3
IToAroToBKa K MPOMEKYTOYHOMY KOHTPOITIO 26,7
OO6m1ast TPyIOEMKOCTb 10 JUCIUTUINHE 72

2.3. Conep:xanue pa3iesioB IMCHUILINHBI:

2.3.1. 3ausATUA JeKIIHOHHOI0 TUIIA

B cooTtBeTCcTBHU C y‘IC6HBIM IJIAaHOM JICKIIUOHHBIC 3aHATUA HEC IPCAYCMOTPCHBI.

2.3.2 3aHATHS CEMHHAPCKOr0 THIA (J1adopaTopHbIe padoThI)




HaumenoBanue paznena
(Tembr)

Temaruka 3aHsATHI/PabOT

CDOpMa TCKYLICTO KOHTPOJIA

UNIT 1.

Brand Management

IIpakTnueckoe 3aganue

3aJaHue Ha MEPEBOJ

[ToaroroBka ¥ npe3eHTanys J0KIana
3azaHue ¢ pa3BepPHYTHIM OTBETOM
KommyHukaTHBHAs cuTyanus

UNIT 2.

Human Resources

IIpaxkTryeckoe 3aganue

3aJaHue Ha NIEPEBOJ

[ToaroroBka u mpe3eHTalnys J0KIana
3aaHue ¢ pa3BepHYTHIM OTBETOM
KomMmyHMKaTHBHAs cUTyalus

UNIT 3.

Marketing Sportswear

IIpaxkTryeckoe 3aganue

3aJaHue Ha NIEPEBOJ

IToaroroBka u mpe3eHTalys J0KIana
3azaHue ¢ pa3BepHYThIM OTBETOM
KommyHMKaTHBHAs cUTyalus

UNIT 4.

Marketing Ethics

IIpaxTyeckoe 3aganue

3agaHue Ha TIepeBO

[ToaroroBka u npe3eHTanus JoKIaaa
3aaHue ¢ pa3BepPHYTHIM OTBETOM
KOMMy'HI/IKaTI/IBHaSI CI/ITyaIlI/IH

UNIT 5.

Pan-European Advertising

[IpakTrueckoe 3a1anue

3agaHue Ha TIEpeBO

[ToaroroBka u npe3eHTanus JoKIaaa
3anaHue ¢ pa3BEpPHYTHIM OTBETOM
KommyHHKaTHBHAS cUTyalus

UNIT 6.

Meetings

[IpakTuueckoe 3ananue

3aaHue Ha EepPeBOJ

ITonroroBka u npe3eHTanys JOKIaaa
3anaHue ¢ pa3BepPHYTHIM OTBETOM
KommyHHKaTHBHAS CUTyaLus

UNIT 7.

Negotiations

[IpakTuueckoe 3ananue

3anaHue Ha IEpPeBO.

IToaroroBka u npe3eHTanys JOKIaaa
3anaHue ¢ pa3BepPHYTHIM OTBETOM
KommyH#KaTHBHAS CUTyalus

UNIT 8.

Presentations

[IpakTuueckoe 3ananue

3anaHue Ha IePEeBOJ

ITonroroBka u mpe3eHTaINs TOKIaga
3anmaHue ¢ pa3BepPHYTHIM OTBETOM
KommyHuKaTHBHAS CUTYyaIys

UNIT 9.

A country’s economy

IIpakTruyeckoe 3ananue

3aaHue Ha IEPEBOJ

ITomroroBka u mpe3eHTaINs TOKIaaa
3anmaHue ¢ pa3BepPHYTHIM OTBETOM
KommyHukaTHBHAS CHTyanus

10.

UNIT 10.

Mergers and takeovers

IIpakTryeckoe 3ananue

3anmaHue Ha IepPeBO.

ITonmroroBka u mpe3eHTAINs TOKIAIa
3anmaHue ¢ pa3BepPHYTHIM OTBETOM
KommyHuKaTHBHAS CUTYyaIHs

11.

UNIT 11.

The consumer society

IIpakTryeckoe 3ananue

3anmaHue Ha IepPeBO.

ITonroroBka u mpe3eHTAINS TOKIAaa
3amaHue ¢ pa3BepPHYTHIM OTBETOM
KomMMyHUKaTHBHAS CUTYaIHs

12.

UNIT 12.

Commodity markets

[IpakTuueckoe 3amanne

3agaHue Ha TIEpeBOJ

IloaroroBka M mpe3eHTaIMs JOKJIAAa
3agaHue ¢ pa3BEepHYTHIM OTBETOM




KOMMyHI/IKaTI/IBHaSI CUTyaluus

13.

UNIT 13. Company finance [IpakTuueckoe 3ananne

3ajaHue Ha MEepeBoj

IoaroTroBka 1 mpe3eHTaluMs JOKIaAa
3agaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHUKAaTHBHAs CHTYalIusI

14.

UNIT 14. Bankruptcy and receivership [MpakTryeckoe 3ananue

3ajaHue Ha MepeBoj

ITonroroBka M mpe3eHTays JoKIa1a
3agaHue ¢ pa3BepHYTHIM OTBETOM
KoMMyHUKAaTHBHAs CHTYalIusI

15

UNIT 15. Stocks, shares and investment  |[Ipaktuueckoe 3aqanue

3ajiaHue Ha epeBo.

[MoAroroBKa U Mpe3eHTalys JOKIana
3azaHue ¢ pa3BEPHYTHIM OTBETOM
KoMMyHUKAaTHBHAS CUTYalIUs

16

UNIT 16 Exchange and interest rates [MpakTHueckoe 3a1aHne

3ajiaHue Ha [epPeBo.

[MoAroroBKa U Mpe3eHTalys JOKIana
3aaHue ¢ pa3BepPHYTHIM OTBETOM
KOMMyHI/IKaTI/IBHaﬂ CUTyallusi

2.3.4. llpumepHasi TeMATHKA KYPCOBBIX padoT (IPOEKTOB)
B cootBeTcTBHM ¢ yUeOHBIM MJIAaHOM KYPCOBBIE PAOOTHI (MPOEKTHI) HE MPETYCMOTPEHBI.

2.4 IlepeyeHb y4eOHO-METOAMYECKOr0 OOecreYeHUs1 ISl CAMOCTOSATEbHOI PadoThl

00y4aromuXcs Mo JUCHUILIHHE (MOXYJII0)

Ne Bug CPC Ilepedens yueOHO-METOANIECKOTO 00ECTIeUeHHS JUCIUIUINHEI [0
BBINOJIHEHHUIO CAMOCTOSITENIBHON paboThI

1. | CamocrostenpHOE Mertonnueckue ykazaHus MO OPraHU3alMu CaMOCTOSTEIbHOMN
M3y4YeHUe pa3zenoB, | paboTel mo aucuuiuinHe «IIpoJBHHYTHIM Kypc aHTIMKACKOTO
CaMOIIOIOTOBKA SI3bIKa», YTBEPXKIACHHBIC Kadempoil aHrIHMICKON (HUIIOJIOTHH,
(mpopaboTka u npotokoi Ne 10 ot 27.04.2021 r.
MMOBTOpPEHHE
Marepuaia

y4eOHUKOB U
y4eOHBIX ITOCOOUH,
MOJITOTOBKA K
J1a00paTOPHBIM
3aHATHUSAM U T.11.)

y‘IC6HO-MCTOI[I/I‘IeCKI/Ie MaTcepuajibl A CaMOCTOATEIBbHOMN pa6OTBI O6y‘laIOH_[I/IXCﬂ u3

YKUClia UHBAJIMAOB U JIMI C OI'paHUYCHHBIMHA BO3MOKXHOCTAMM 310POBbS (OB3) MpCaO0CTaBIAIOTCA
B (l)opMax, ANAlITUPOBAHHBIX K OTPAHUYCHUAM UX 310POBbS U BOCIIPUATHUA I/IH(l)OpMaI_II/II/IZ

Jnist UL ¢ HapyIIEeHUSIMUA 3pEHMSL:

— B I1€4aTHOM (hopMe yBeTUUEeHHBIM HIPUPTOM,
— B (JopMeE AIIEKTPOHHOT'O JTOKYMEHTA,

— B popme ayauodaiina.

JUnist U1 ¢ HapyIIeHUSIMU CITyXa!

— B re4atHoi dopme,

— B (JopMe AIIEKTPOHHOTO JTIOKYMEHTA.

JUnist U1 ¢ HapyIeHUsIMHA OTIOPHO-/IBUTATEIBHOTO anmapara:
— B re4atHoi ¢opme,

— B JOopMe AIIEKTPOHHOT'O JTOKYMEHTA,

— B popme ayauodaiina.



I[aHHBIﬁ MNEpCUCHb MOXKCT OBITH KOHKPCTHU3UPOBAH B 3aBUCHUMOCTH OT KOHTHUHI'CHTA
00yJaromuxcs.

3. OoOpa3oBaTejibHbIEe TEXHOJOTMH, NPUMeHsieMble TPH OCBOEHHH JUCUHMILIUHBI
(MoayJin)

OOpazoBareibHble TEXHOJIOTHH, MCIOJNb3yeMblE B IpOLIECCE peaTu3aluu  Kypca
WHocTpaHHBIN S3bIK HAPABJICHBl HA aKTHBU3AIMIO MMO3HABATEIHHOMN JEATEIILHOCTH CTYIEHTOB,
pa3BUTHE CIIOCOOOB MPOIYKTUBHOM NEATETBHOCTH, PACIIMPEHHE CTPATeTUH 00YJaIOUINXCs TPU
pabore ¢ WHGOPMAIMOHHBIMH TEKCTaMH, CTHMYJIHPOBAHHE KPUTUYECKOTO W TBOPUYECKOTO
MOJX0Ja K PEIICHUI0 y4eOHBIX 33/a4 M MOJCITUPOBAHHUIO NMPO(ECCHOHANBHONW NesITeIbHOCTH,
aKTHBU3AIMS COTPYAHUYECTBA, pa3BUTHE YMEHU pabOTaTh B KOMaHIE.

[Tpu ocBoeHNH AUCIUTUTMHBI IPUMEHSFOTCS CIIEYIONIHE 00pa30BaTeNIbHbIC TEXHOJIOTHH:

1) duddepenunpoBanHoe oO0ydeHHE — opraHuszanus o0pa30BaTEIbHOrO Ipolecca Ha
OCHOBE y4eTa MHIUBUAYATbHO-TUIOJOTHUECKUX OCOOCHHOCTEH 00YJaoONINXCsl U BapUaTHBHOTO
MOCTPOEHHsI YUeOHOTO Tpoliecca B BBIJENICHHBIX Tpymnmnax. Peammsyercs myreM BKIIOYEHUS B
y4eOHBIH Mpoliecc 3aJaHuil pa3IMYHOTO YPOBHSI CIOXHOCTU (PENpOIyKTUBHBIN, POABUHYTHIH,
TtBOpueckuit). [lpu ucnonp3oBanuu U epeHIMPOBaHHOTO MOJIX0Ja HCHOJB3YETCS METO]
MAJIbIX TPYIII, METO]T IPOEKTOB.

2) HTepakTuBHOE 00yYeHHUE KaK CIIoco0 opraHn3aiuy yaeOHOTOo Tpotiecca, pu KOTOPOM
CTYICHTBI M TIPETOJaBaTeb AaKTHBHO B3aWMOJICUCTBYIOT NPYr ¢ Ipyrom. Kaxmaeli ydacTHUK
B3aMMO/ICHCTBHSI BHOCUT CBOW BKJIAJ, B X0Ji¢ pabOTHI MPOWCXOJUT OOMEH WICSIMHU, 3HAHUSMH,
BBIPa0OTKa COBMECTHBIX CIIOCOOOB AeWCTBUS. MHTepakTHBHOE OOyYeHHE pealm3yercsi B XOJe
(bpoHTANBHON, TPYNMIOBOM W mapHOW paboTel. I[Ipu3HakK WHTEPAKTHBHOTO OOYYEHUS:
KOM(OpTHAs IICUX0JIOrHUYecKas atMochepa 3aHATHHA, O3BOJIAIONIAs CTYACHTY YyBCTBOBAThH CBOIO
UHTEJUIEKTYaJIbHYIO COCTOSITEIbHOCTh, MCUXOJIOTHUECKYIO 3alllUIIEHHOCTh; CAMOCTOSTEIbHBIN
MOMCK OOY4YaroIMMHUCS BapUaHTOB pELICHMs IOCTABICHHOW y4yeOHOH 3amauu; HpU ITOM
HCKIIIOYAeTCS JTOMHHUPOBAHUE KaKOTO-IMOO yJacTHHKA y4eOHOTO Tpoliecca WIIM KaKOW-TH0o
UJEU, IPEBOCXOJCTBO aKTUBHOCTH OOyYaroIMXCs HaJ aKTUBHOCTBIO IPENoJaBaressi, akTUBHOE
BOCIIPOU3BE/ICHUE DPAHEE IOJIyYEHHBIX TEOPETUYECKUX 3HAHMM B HOBBIX YCIOBUSX, HaJIU4Ue
00paTHOM CBs3H.

3) IlpoGnemHOe oOydeHHEe KaK TEXHOJIOTHs, OCHOBAHHAs Ha CTPYKType Yy4eOHOTro
mporecca, IMPEANOJIAraloLiero  paspelieHue  I0CJIEA0BaTeNIbHO  CO3/1aBaeMbIX  y4eOHBIX
npo6seMHbIX cuTyauuid. [IpoGneMHas cutyanus — 0CO3HaHHOE MHTEIIEKTYallbHOE 3aTPpyIHEHHE,
MIOPOKAAEMO€E HECOOTBETCTBUEM MEXKIY UMEIOIUMUCS 3HAHUSAMU U TEMU, KOTOPbIE HEOOXOAUMBI
JUI pelIeHUs BO3HMKILIEH cuTyanuu. YuyeOHas mpoOsieMa HaIpaBisieT MBICIUTENbHBIM MOUCK,
poOykJaeT uHTepec Kk uccnenosanuto. Ilpodiema Beipakaercs B popme npoOiieMHOro Bonpoca
WIH IPOOJIEMHOTO 3a/laHMsL.

JUis M1 ¢ OrpaHMYEHHBIMH BO3MOXHOCTSIMM 370POBbSl MPEIyCMOTPEHA OpraHu3alus
KOHCYJIbTAllMH € UCIOJIb30BAaHUEM HJIEKTPOHHOM MOYTHI.

5. OueHouYHble cpeacrtea ANA TeKywero KOHTpPoAA ycneBaemMmocCT U npomemyTquoﬁ
atrectaummn

OneHouHble CpeAcTBa IMpeaHa3HaueHbl Uil KOHTPOJIS M OLEHKHM 0O0pa3oBaTeNbHBIX
JOCTIDKEHUHM 00ydaromuxcs, OCBOMBIIUX MporpamMmy y4eOHOW aucuumiuHbl «IIpoaBUHYTHIHM
KypC aHTJIMHCKOTO SI3BIKa».

CTpyKTypa OLCHOYHBIX CPEeACTB AJIsl TeKyIeil 1 MPOMEKYTOYHOM aTTeCTANMHI

HanMeHoBaHME OLIEHOYHOT O CPEACTBA
Pesynbrarer 00yueHus Texymuit IIpomexyTounas
KOHTPOIIb aTTecTalus

Ne Kox n HanmenoBanune
n/m WHIUKaTOpa




UNK-1.7. 3HaeT HOPMBI U ['pammaTuueckue Keiic-3amanne
KommyHuimpyer — Ha | TPEOOBaHUS K yCTHOH M | ynpaxHenus Nel - | (cemectp 5)
MHOCTPAaHHOM  si3blke | IMChMEHHOM J1€10BO 16 Keiic-3ananue
i permenys | KOMMYHHKAIMH JUIs IIpakTuyeckoe (ceg/lGCTp 6)
IOCTABICHHEIX 3801 OCYIIIECTBIICHUS 3aganue Nel-16 Ketic-3amanne
BHEIIIHEIKOHOMUYECKOit (cemectp 7)
JIeSITEILHOCTH. Bompoc 1
9K3aMEHalMOHHOTO
ousera (cemectp 8)
UMNK-1.7. YMeer npUMEHsITh U KommynukatuBHas | KoMMyHHKaTHBHAS
KoMMyHHIIpYET Ha | 2PdeKTUBHO cutyarus Nel-16 cuTyarus (ceMecTp
MHOCTPAHHOM  si3blKe | ACTIONB30BATH 3ajaHue Ha 5)
s pelieHHs KOMMYHUKAIIMIO Ha nepeBoj Nel-16 KommynukatuBHas

IIOCTABJICHHBIX 3aJad4.

AC€JI0BOM MHOCTpPaHHOM
A3BIKE JId pCHICHUA
IMOCTaBJICHHBIX 3a1a4

cuTyarus (ceMecTp
6)
KommyHukaTtuBHas
cuTyarus (ceMecTp
7)

Bompoc 2
9K3aMEHAITMOHHOTO
ousera (cemectp 8)
UNK-1.7. Bmaneer 3aganme ¢ KoMmynukatuBHas
KomMmyHHIEpYyeT Ha | CIOCOOHOCTHIO K pa3BEepHYTHIM cuTyarus (ceMecTp
MHOCTDAaHHOM  si3blke | TTOPOXICHHIO yCTHOH i | otBeroM Nel-16 5)
uTs peleHs MUCHbMEHHOM JIEI0BOM Tloaroroska u KommyHukaTuBHas
[OCTAB/IEHHbIX 32124, KOMMYHUKAIIAN JJI51 TIpe3eHTaIus cuTyanus (cemecTp
obecrieueHst nokmaga Nel-16 6)
BHELIHEIKOHOMHUYECKOMN KomMmyHnukatuBHas
JesITeTbHOCTH. cuTyanus (cemecTp
7)
Bompoc 3
9K3aMEHAIMOHHOT O

Ouera (cemectp 8)

TunoBbie KOHTPOJIbHBIC 3aJaHUS WJIX UHbIC MaTepUaJIbI, HGOﬁXOI[I/IMbIe IJIA

OLIEHKHU 3HAHUI, YMEHH i, HABBIKOB U (MJIM) ONbITA JeSITEJIbHOCTH, XaPAKTEPHU3YIOLINX
Tanbl GOpMHUPOBAHNUS KOMIIETEHUMH B Ipolecce 0CBOCHUS 00pa30BaTeIbHON MPOrpaMMbl

Tunoeoit mecm:
Match each word in the left box with a word in the right box to form common expressions. Then
use these expressions to complete the sentences that follow. (Don’t forget to change the form of
the words!)

stock company commonly annually
make stock specialism institutionary
interesting issued

marketer rate shareholding money share
company exchanging investor shares
profit

A company can raise money on the (1) or stock exchange (a market place for buying
and selling shares) in two different ways.

Itcan (2) , Or units of its capital, to (3) or the general public. Different types
of (4) or equities are available, but the most common are known as ordinary shares (US
common stock). When an investor buys a share, using the services of a (5) or broker, he or
she becomes a (6) and owns a part of or has a stake in a company. Shareholders can (7)

by receiving dividends, paid as a proportion of a company's (8) , and when the

value of their shares increases.



A company can also borrow money from investors by issuing bonds, loans for fixed
periods with fixed (9) .

Securities refers to both shares and bonds. Each year billions of shares and bonds are sold
or traded on the world's major (10)

Kpurepuu onieHku tecra

O11eHKa 110 TECTY BBICTABIIACTCS MPOMOPIHOHAIBLHO J0JI€ TPABUIBHBIX OTBETOB:
90-100% — o1eHKa «OTIMIHOY

75-89% — oreHKa «XOPOIIIOY

60-74% — oneHKa «yIOBICTBOPUTEIIHHO

Menee 60% TpaBUIIBHBIX OTBETOB — OIEHKA «HEYAOBICTOPUTEIHHOY

Tunoevie npakmuueckue 3a0aHus
A. Guess the word by the definition.
1.A well-planned series of actions, that are intended to achieve a particular aim, especially over a
long period of time;
2.Money paid every month, especially directly into a bank, especially to people who work in
offices or professional jobs;
3.The top manager of a company or one of the large departments of a company, who is in charge
of its daily running;
4.Money which is earned in trade or business, especially after paying the costs of producing and
selling goods and services;
5.To use resources or time, especially in large amounts;
B. Translate these word-combinations into English.
1.cOeperatenbHbIN/ JENO3UTHBIN CUeT
2.,ZLOCTI/I1"HYTI> COTJIallICHU
3.3aMaHUBaTh KJINEHTOB
4.pbIHKH cOBbITa
5.10MCK, HA0OP HOBBIX COTPYAHUKOB
6.y4eT TPYIOBBIX PECYPCOB
7.,Z[e${TeJ'IBHOCTB 10 COCTAaBJICHUIO MAPKH
8.0aHKOBCKHE OTIepalNH
9.HepCHeKTI/IBHa}I pPEKiIIaMa
10. HpaBCTBEHHbIE TPUHIIUIIBI YIIPABJICHUS
C. Choose the correct answer.
1. this holiday for ages.
A. We’re looking forward to
B. We’ve been looking forward to
C. We look forward to
D. We’ve looked forward to
2. “Has anybody offered to look after the children?” * Jo it”.
A.istodo
B. is going to do
C. does
D. will do
3. Walking under a ladder be unlucky.
A. is suppose to
B. should
C. ought to
D. is supposed to



4. The new computer system next month.
A. is being installed by people
. 1s be installed
. Is being installed
. 1s been installed
My parents wouldn’t to the party.
. allow me go
. allow me to go
. allow me going
. allow to go

COoOm>»r0O0m

Kpumepuu OUECHKU 6bINOJIHEHUA NPAKMUYUECKO20 3a0aHUsA

Pabora BbInosHEHa MOMHOCTHIO. OMKOKN OTCYTCTBYIOT. BO3MOXKHO Hanuuue ogHon
HETOYHOCTH WJIM OTIMCKH, HE SBJISFOIIUXCS CIICACTBUEM HE3HAHUS MM HETTOHUMaHUS
yuebHoro marepuaina. CTyIeHT 1moka3aj MOJIHbINH 00beM 3HaHHM, YMEHUN B OCBOCHUU
MPOIICHHBIX TEM M MPHMEHEHHNE UX Ha MPAKTHKE.

PaboTa BeIMOTHEHA TTOJTHOCTHIO. J{oTyIieHa o/THa-/1BE€ OITMOKY WJTH JBA-TPU
HeJo4YeTa.

PaGota BbIONHEHA, HO TOTMYIIEHBI TPU — MSTh OMINOOK 1/ UK OoJiee YeThIpex
HEJI04ETOB.

PaboTa BeImoHEHA HE TIOJHOCTRIO. JlomymieHsl rpyObie OomuOKHU (00Jee YeThIpeX).
PaGoTa BbIOJIHEHA HE CAMOCTOSITENILHO MM paboTa HE CllaHa.

Tunosasn KOMMYHUKamuernas cumyauus

Work in pairs and take it in turns to give a mini-presentation to each other, one on Reebok'’s Insta-
Pump shoe and one on Puma's Disc System shoe. Each time, the student who is listening to the
presentation should take the role of an interested buyer, asking questions as appropriate. Prepare
for your presentation carefully, using information from the unit. Design any support materials you

feel may be helpful.

Kpumepuu OUCHKU 6bINOJIHEHUA Kommynukamuenoﬁ cumyauuu

JlaH TOJIHBIN, pa3BepHYTHII OTBET Ha IMOCTaBJIEHHBIHM(€) Bompoc(bl), MOKa3aHa
COBOKYITHOCTb OCO3HAHHBIX 3HaHHI 00 00BEKTE, MPOSBISIOMIAACI B CBOOOIHOM
OTNEpUPOBAHUU  TOHATUSAMH,  YMEHUHM  BBIACTUTH  CYIIECTBEHHbIE U
HECYIIECTBEHHbIE €ro TMPU3HAKU, NPUYUHHO-CIEICTBEHHBIE CBs3U. OTBET
dbopMmynupyercss B COOTBETCTBUM C HOpPMaMHU M TpeOOBaHUSAMU K YCTHOW U
MMCbMEHHOU N1e7I0BOM KOMMYHUKAIIWH, MIPH UCIIOJIb30BAHHUH SI3BIKOBBIX CPE/ICTB
OTCYTCTBYIOT OUIMOKH, OTBET JIOTHYEH, JOKAa3aTelleH, JEMOHCTPUPYET MO3UIIUIO
CTYJEHTA.

JlaH TOJIHBIN, pa3BEepHYTHI OTBET Ha IOCTABJICHHBIN(E) BOMPOCHI, MOKa3aHa
COBOKYITHOCTh OCO3HAaHHBIX 3HaHUM 00 O0O0BEeKTe, I0Ka3aTelbHO PACKPBITHI
OCHOBHBIE€ TOJIOKEHUS TEMBbI; B OTBETE IPOCIEKUBAECTCS YETKasl CTPYKTYypa,
JIOTHYECKasi TOCIEI0BAaTEIbHOCTb, OTPAXKAIOIIasi CYHIIHOCTh PACKPBIBAEMBIX
MOHATHH, ssBNeHU. OTBET U3TI0kKEH B COOTBETCTBUU C HOPMaMU U TpeOOBAHUSMU
K YCTHOM M NMCbMEHHOM JE€0BOM KOMMYHUKAIIUHU, HO JOIYCKAIOTCSI HEKOTOPhIE
HETOYHOCTH B COOJIIOJIECHUHM HOpPM M TpeOOBaHUU, KOTOphIE HE BIHUSIOT Ha
CMBICJIOBOE COJIEpKAHUE, IPU UCTIOJIb30BAHUHU SI3BIKOBBIX CPEICTB MPUCYTCTBYIOT
He3HauuTeNnbHble omuoku (1-3), OTBET B 1EJIOM JOCTaTOYHO JIOTHYEH,
JIEMOHCTPHUPYET MO3UIHUIO CTY/ICHTA.

I[aH HOHHLIﬁ, HO HEIOCTAaTOYHO IIOCJIEAOBATEIbHBIN OTBET Ha IOCTaBJICHHBIM
BOIIpOC, HO IIpU OSTOM TIIOKa3aHO YMCHUC BBIJACINTL CYIICCTBCHHBIC U
HCCYIICCTBCHHBIC NPU3HAKU U NPUYUHHO-CJICACTBCHHBIC CBS3U. OTBET JOTHYCH.




Ho He Bcerma coOmromaroTcss HOPMBI U TpeOOBaHUS K YCTHOW M THCHMEHHOMN
NenoBoi KoMmyHUKanuu. Jlomymeno 4-7 omuOOK B UCTIOIB30BAHUU S3BIKOBBIX
CPEJICTB.

JlaH HETOJIHBINA OTBET, MPEACTABIAIONINA COOON pPa3pO3HEHHBIC 3HAHHS MO TEME 2
BOIIpOCAa C CYIIECTBEHHBIMU oOlIMOKaMu B omnpeaeneHusx. [IpucyrcTByror
(parMeHTapHOCTh, HEJIOTUYHOCTh H3JIOKeHUs. CTYINeHT HE OCO3HAeT CBS3b
JAHHOTO TMOHSTHS, SIBJICHUS C APYrUMU OOBEKTaMU JUCHMIUIUHBL. OTCYTCTBYIOT
BBIBO/IbI, KOHKpETH3allusl U JOKa3aTeNbHOCTh W3JIOKEHUsA. Peub HerpamoTHas.
Homymeno 6osee 8 ommbok. Hopmbl U TpeOOBaHHS K YCTHOW W THCHMEHHOMN
JIEI0BOII KOMMYHHUKallMU He coOmofatoTcs. JlomoJIHuTEeNbHbIE U YTOUHSIOIINE
BOIIPOCHI TIpernojaBaTelis HE MPUBOAAT K KOPPEKLHMHU OTBETa CTYJEHTa Ha
MOCTABJIEHHBIN BOIPOC.

Tunoeoe 3a0anue na nepesoo

Translate the following sentences.
1.  Hecmotps Ha TO, 94TO IEHHOCTH OPEHI0B OYCBHUIHA, KOMIIAHHH IO IIPOU3BOJICTBY
MOTPEOUTEIILCKAX TOBAPOB YaCTO MPEHEOPETAIOT CO3TAaHUEM U ITOIJICP)KMBAHNEM HX KaITUTaa.
[Ton maBneHrEM TOTO, YTOOBI TOCTUYH OOJIBIION, HO KPATKOCPOYHOUW MPUOBLIH B TIPOIAXKaX,
MHOTHE OpeH/I MEHeDKephl OeCIIepPEeMOHHBI IT0 OTHOIICHUIO K TIEPCIIEKTHBHOM peKIIaMe HX
MIPOIYKTOB.
2. Yacto MHOTHE OpeHI-MEHEDKEPHI MPEKPAIAIOT eI TETHHOCTh IT0 COCTABICHUIO MapKH,
HaIpUMep peKiamMy, B IOJIb3Y TAKTHKH, 0COOSHHO MPOJIBM)KCHHUE IIeH, HAIIPaBICHHOH Ha
OBICTpOE YBEIMUEHHE PHIHOYHOM J10JIM KanuTasa.
3. 3amyck B mpOHM3BOJICTBO HOBOTO MOTPEOUTETHCKOTO MPOAYKTa MOKET cTouTh 75-100
MUJUTHOHOB JIOJUTAPOB; U 1aXKe B 3TOM CIy4ae MHOTHM HE yJaaeTcsl TOCTHYb Leiu. B To xe
BpeMsi, CTapble JIOOUMbIE IPOU3BOAUTEIN CTAHOBATCS MPAKTUYECKU HEYSI3BUMBIMH.
4.  TlomoOnbIM 0OpazoM, 006 ryMaHHOE pacTaruBaHue GadpUIHON MapPKHU MOXKET HE TOJIHKO
IIOMOYb HOBOMY IMPOJIYKTY BBIMTH Ha NEPETIOJHEHHBIH PHIHOK, HO MOKET TaK)Ke MOBBICUTH
LIEHHOCTh OCHOBHOTO OpeHa.
5.  HeoxwunanHslil TeaepOHHBII 3BOHOK, KOT/Ia BaM NpeJIaratoT «TerIoe MECTEUKO» B
npyro# ¢hupme, He BCeria mpocTasi CIy4aiHOCTb.

Kpumepuu ouenxu evinoinenusn 3a0anus Ha nepeeoo

IlepeBoa BbINONIHEH NONMHOCTHIO. OMNOKK OTCYTCTBYIOT. BO3MOXXKHO Hanuuue oHON 5
HETOYHOCTH WJIM OTIMCKH, HE SABJISIOIIUXCS CJIEACTBUEM HE3HAHUS WM HETOHUMAaHUS
yuebHoro marepuana. CTyAeHT IoKa3all HOJIHbIM 00beM 3HaHUH, YMEHUN B OCBOCHUU
IPOMIEHHBIX TEM U IPUMEHEHHE UX Ha MPaKTHKE.

[TepeBo BBINOIHEH NOTHOCTHIO. JlomyIieHa 0/THA-ABE OLUIHMOKU MM ABA-TPH 4
HeJloueTa B IIEPEBO/IE.

[TepeBo BBITIOJIHEH, HO IOMYIIEHBI TPU — IIATH OIIMOOK 1/ WK 0oJIee 4eThIpex 3
HEJIOYETOB.

[lepeBoa BbINONHEH HE NOTHOCTHIO. [lomymieHsl rpyOblie omnoOku (6osee 4eThIpex). 2

PaGora BeInOIHEHA HE CAMOCTOSTEIBHO HIIH pa60Ta HC CJaHa.

Tunoeoe 3a0anue c Pa3eepHymbim omeemom
Work with a partner to discuss the following questions:
1.What is the company's main technique for building brand awareness?
2.What is "brand image"?
3.Which brands are you loyal to? Why?
4.What place in the market shelf should brand unit take?
5.What advertisement techniques should be fulfilled to attract customers?
6.How to avoid and control falsification?



KpnTeplm OICHKU BBINNOJHCHUSA 3aIaHUS C PA3BEPHYTHLIM OTBETOM

Pa3BepHyTBIli OTBET CTYICHTa JOJDKCH MPEACTaBIATH COOOW CBSI3HOE, JIOTHYECKH
MOCIIeIOBaTeIbHOE COOOIICHNE HAa 3aJaHHYI0 TEeMY, IOKa3bIBaTh €ro yYMEHHE NPHUMEHSATH
OTIpe/IeNICHNs, IIPaBUjIa B KOHKPETHBIX CIIydasix.

Kpurepuu onenuBanus:

1) mosiHOTa ¥ ApryMEHTUPOBAHHOCThH OTBETA;

2) creneHb 0CO3HAHHOCTH, [IOHUMAaHUS U3y4EHHOTIO;

3) si3p1KOBOE O(hOPMIICHUE OTBETA.

OreHka «omauyHo» CTYJIEHT TOJHO H3JIaraeT mMaTepuay (OTBEYaeT Ha BOIPOC), JAeT
OTIpe/IeNIeCHUe OCHOBHBIX NOHATHUN; OOHApy>KMBAaeT MOHUMaHUE
MaTepuaiga, MOXeT OOOCHOBAaTh CBOM CYXACHMS, NPUMEHUTh
3HAaHUS Ha IPAKTUKE, IPUBECTU HCO6XO)II/IMI)I€ MMPUMCEPLI HE TOJIBKO
U3 y4eOHHMKa, HO M CaMOCTOSITENIbHO COCTaBIICHHBIE; W3JIaraeT
MaTeprai MOCIe0BATEIHbHO U MPABWIIBHO ¢ TOYKH 3PEHUS HOPM
sA3bIKA.

Ouenka «xopouio» CTYJICHT J1a€T OTBET, YJOBJICTBOPSIOIINI TEM K€ TPEOOBAHUSM, UTO
U 711 OIEHKH «OTIUYHO», HO JOMyCKaeT 1—2 ommOKH, KOTOpHIE
caM K€ UCIpaBiseT, U 1-2 HemodeTa B MOCIENOBATEIBHOCTH U
SI3BIKOBOM O()OPMIIEHUH U3JIaraeMoro.

OneHka CTYJICHT OOHapyXHBaeT TOHUMAHWE OCHOBHBIX TOJIOKECHHI
«Y008IeMBOPUMETLHO» JTAHHOW TEMBI, HO H3JIaraeT MaTepHajl HEMOJHO M JIOMYyCKaeT
HETOYHOCTH B OTNIPEACIICHUH TTOHATUH WM (POPMYITUPOBKE TIPABHIT,
HE YMEET JI0CTaTOYHO TIIYOOKO W JI0Ka3aTeIhbHO 00OCHOBATH CBOM
CY)KJIEHUsT W TIPUBECTH CBOW TIPUMEPHI; H3JIaraeT Marepuai
HEIMOCJEI0BATeIbHO W JIOMYCKAaeT OMHUOKH B  S3BIKOBOM
0(hOPMIICHHH HU3JIaraeMoTro.

Onenka CTYIEHT OOHapy)XuBaeT HEMOHMMaHue OonblIed  YacTu
«HEY0081emeopumesibHo» | COOTBETCTBYIOLIIEIO  BOIMpOca,  JOMYCKaeT  OWIMOKH B
bopMynupOBKE OMpeesIeHU U MPaBUJL, HCKAXKAIOIIUE UX CMBICI,
OecropsiIoYHO M HEYBEpPEeHHO u3naraeT martepuan. OneHka «2»
OTMEYAEeT TaKUEe HEJOCTATKH B MOATOTOBKE, KOTOPBIE SIBISIOTCS
CEpbE3HBIM  MPENATCTBUEM K  YCICIIHOMY  OBJIQJICHUIO
MOCIICAYIOUIMM MaTepUajioM.

Tunoeoe 3adanue na noozomosxy u npesenmauusn ooxkaada (Unit 7, Negotiations)
1.What makes a good negotiator: skills, traits of character, personal characteristics
2.Formal and informal business negotiations

3.Stages of negotiations:

3.1 Preparation

3.2 Discussion

3.3 Clarification of goals

3.4 Negotiate towards a Win-Win outcome

3.5 Agreement

3.6 Implementation of a course of action

4.Keys to a successful outcome

5.Preparation and training of a professional negotiator

6.Negotiating strategies

7.Life hacks and hot tips for guaranteed success in negotiations

KpnTeplm OIICHKHU NMOATOTOBKH M MPE3CHTAIMN TOKJIA10B

Kamnmﬁ N3 MMPCIJIOKCHHBIX Moka3aTeliell OLIECHMBAETC I10 KPpUTCPUAM




BBINIOJIHEH — 2 Oania
YAaCTUYHO BBIMIOJHEH — 1 Oayn
He BhIToJHEH — (0 0aI0oB

ITokazarenu Kpurepunu onenusanus
OLICHKH

1 Crpykrypa  (KOJIMYECTBO  CIAHJ0B  COOTBETCTBYET  COJECPKAHUIO U
IPOJOJDKUTEIHHOCTH BBICTYIUICHHUS, HAIPUMEP: UIS 7-MHHYTHOTO BBICTYIUICHHS
PEKOMEH/IyeTCsl UCIIOJIb30BaTh He Oosee 10 crnaiijoB, BKItOUAs TUTYJIBHBIA CIIal]T
Y CJIaii]] C BBIBOJAMH)

2 HarngnHocts (WJUIIOCTpalliy XOpOILIEro KadyecTBa, C YETKUM H300paxKeHHUEM,
TEKCT JIETKO YWTAeTCsl, HalpuMep: HCIOIb3YIOTCSI CpPEICTBA HArJIIJHOCTU
nHpopmanuy B BUJe Ta0null, cxeM, TpaduKoB U T. 11.)

3 HuzaitH u HacTtpoiika (odopmiieHHE CIAalWJOB COOTBETCTBYET TeMme, He
MPETSATCTBYET BOCTIPHUATHIO COJEPXKAHMSA, JUISI BCEX CIAWIOB IPE3eHTAUU
WCIIOJIb3YETCSI OJIMH M TOT K€ 11a0JI0H 0(popMIIEHUS)

4 Conepxxkannie (Mpe3eHTAlMs] OTpPakaeT OCHOBHBIE JTallbl HCCIEAOBAHUA —
mpo0sieMy, 1eNb, TUTIOTE3Y, X0 BBIOJHEHUS PaOOTHI, BBIBOJBI, T.€. COJCPIKHUT
MOJIHYIO, TOHATHYIO HWHPOPMANMIO IO TeMe JOKIaga TpH  HaIHYUH
opdorpaduyeckoil M MyHKTYallHOHHOM IrpaMOTHOCTH)

5 TpeGoBanus K BBICTYIUICHHIO (BBICTYIAIOIINK CBOOOHO BJIAJICET COJIEPKAHUEM,
SCHO W TPAaMOTHO H3JlaraeT MaTepuaj, BBICTYMNAIOMUNA CBOOOJHO U KOPPEKTHO
OTBEYAeT HA BONPOCHI M 3aMEYaHHUsl ayJUTOPHH, BBICTYHNAIOIIUNA TOYHO
YKJIaJIbIBACTCSI B PAMKH pErjlaMeHTa).

3aYeTHO-IK3aMeHAHOHHBIE MATEPHAIBI /151 IPOMEXKYTOUHOM aTTecTanuu (IK3aMeH/3a4eT)
5 cemecTp. ®opMa NPOMeKYTOUHOTO KOHTPOJIA — 3a4eT.
3ader mpeaycMaTpuBaeT TMPOBEPKY YpoBHS cdhopmupoBaHHOCTH KommeteHruu [1K-1,
obOecrieunBaromieii  (OPMUPOBAHHE CIOCOOHOCTH  OCYIIECTBISATH  BHEUTHEIKOHOMHUYECKYIO
nestenbHOCTh U BXxoasdmyto B Hee MIIK-1.7, mO3BOISIONIYI0 KOMMYHHIIMPOBATh HA HHOCTPAHHOM
SA3BIKC IJI1 PEIICHUA ITOCTABJICHHBIX 3a1a4.

1) 3HaHus HOpPM W TPeOOBAHMI K YCTHOM M IHCHMEHHOW J€I0BOM KOMMYHHMKALIUU IS
OCYILIECTBJICHUS BHEIIHEOKOHOMHUYECKOH JeATeIbHOCTH;

2) VYMeHuii npUMEHATh W 3()(PEKTHBHO HCIOJIH30BaTh KOMMYHHUKAI[MIO Ha JICIOBOM
WHOCTPAaHHOM $I3BIKE ISl pEllIeHUs TOCTABICHHBIX 33/1a4;

3) Bmagenuss CrmOCOOHOCTHIO K TOPOXKACHHIO YCTHOW U TMHCHbMEHHOH  JICIIOBOM
KOMMYHHKAIUH 7151 0OeCcTieueHus] BHEITHEOKOHOMUYECKOH 1eATeIbHOCTH.

3a4eT BKIIIOYAET CIEAYIOIINE 3aaHus:

1) TecT Ha OLIEHKY 3HAHUS HOPM U TPEOOBAHUIA K YCTHOM M MMCbMEHHOM JIEI0BOI KOMMYHHKALIUH
JUI OCYIIECTBIICHUSI BHEITHEOKOHOMUYECKON AEATEIbHOCTH;

2) KOMMYHHKATHBHAsI CUTYallWsl, HAIPaBJICHHAsl HA OIICHKY YMEHHUI MPUMEHSTh U 3()(HEKTUBHO
HCII0JIb30BaTh KOMMYHMKAIIMIO HA JEJIOBOM MHOCTPAHHOM S3BIKE JJISl PELIEHUS MOCTABIECHHBIX
3ajauy;

3) mpakTHuUecKOoe 3aJaHHe Ha OIECHKY BIIAJICHUS CIIOCOOHOCTHIO K TOPOXKICHUIO YCTHOH H
MUCHbMEHHOM J1eTOBOM KOMMYHUKAIIUH JUIs 00eCIIeUeHHsI BHEIIHEIKOHOMHUYECKOM JeITebHOCTH.

Tecr (5 cemectp)

1. He quiet.
A. ordered us be C. ordered us to be
B. ordered that we’re D. not ordered to be

2. Marta all her money on a new dress.



A. felt not like spending C. didn’t feel like to spend

B. didn’t felt like spending D. didn’t feel like spending

3. To find my way around London, Mike suggested :

A. to buy a guide book C. me to buy a guide book

B. buying a guide book D. that | buying

4. , she quickly crossed the road.

A. Seeing the dog have come towards C. Saw the dog coming towards her
her D. Seeing the dog coming towards her

B. Saw the dog would come towards
her

5. They directed that the building

A. be pulled down C. should be pulled down

B. to be pulled down D. should pull down

6. If they had not rushed Jo to hospital, he

A. have died C. would have died

B. died D. would had died

7. 1If you hadn’t been absent from school on Friday, you what you have to do for
your homework.

A would has known C. wouldn’t know

B. would know D. wouldn’t had know

8. She called her remaining relatives together and told them she was leaving.

A. a little C.afew

B. little D. few

9. | phoned Sarah at home, but

A. there were no answers C. there was no answers

B. there were no answer D. there was no answer

10. “They could have been delayed by the show.” “Yes, they e

A. could had C. could been

B. could D. could have been

Crucok KOMMYHHKATHBHBIX cuTyanuii (5 cemectp)
Ask for and give opinions
1. There are many companies that we consider successful. Do you agree that we mix up this
notion with popularity? Why (not)?
2. Do you think that the main aim of any enterprise is achieving sales targets? Prove your
answers with some contemporary life facts.
3. Some CEOs may consider profit as the most important result of the performance of a
business, others — managing costs. Do you think any of these approaches may lead to an
outstanding performance? Why (not)?

4. A company that has a good sales result is performing well. Is it enough for a company's
success just to make money?
5. Social policy plays a great role in the performance of any business. Do you agree with this

statement? Prove your answer with examples of some social programmes launched by a company
(local or foreign one).

I[Mpaktuueckoe 3aganue (5 cemectp)
A. Read the following text and be ready to summarise the main idea.

Small firms risk financial starvation just as the economy recovers

Just when you thought an upswing was around the corner it seems that smaller firms have
yet to face the worst. Nick Hood, executive chairman of Begbies Global Network, an insolvency
firm, predicts an increase in insolvencies in the second quarter of next year and continuing into



2011. Insolvencies, like unemployment, are a lagging economic indicator. Both rose markedly
after downturns in 1974, 1980 and 1990.

But other factors are exacerbating matters now. One is the lack of competition among
lenders. Foreign institutions, which used to account for about 40% of company lending, have
mostly gone home; domestic players have merged; and the market is dominated by four big banks.
When they do find a willing lender, small firms are paying through the nose. The difference
between the average interest rate on their loans and the central bank’s base rate shrank from April
to July, but increased again in August to 3.5 percentage points, according to the Bank of England.

For small British firms facing a squeeze there are desperately few alternatives to bank
finance. Adam Posen, a member of the Bank of England’s Monetary Policy Committee, lamented
that fact in a speech in October. He drew parallels with Japan in the 1990s, when the central bank
was unable to bypass the banks and get financing through to the wider economy. The same
constraint has been apparent in the Bank of England’s £200 billion programme of quantitative
easing: the bank has found only a few corporate assets to buy with its enormous war-chest, and
has spent most of the money on government bonds. That reveals a “long-term structural problem”
in Britain’s financial markets that could be of “potential harm” as the economy begins to recover,
Mr Posen said.

The Forum of Private Business, which represents over 25,000 small firms, is lobbying for
cuts in tax and social security rates to help small companies at this critical point in the cycle. It
will be hoping for good news in the pre-budget report on December 9th. But so, alas, is everyone
else.

B. According to the text, are the following statements true or false?

Smaller firms are pressed for funds.

Economic inducements are insolvencies and unemployment.

The factor strengthen matters is the lack of competition among lenders.

Domestic institutions, which used to account for about 40% of company lending, have mostly

gone away empty-handed.

The biggest banks control the whole market.

The big banks’ interest rate on the loans is on the same level with the central bank’s base rate.

The firms facing financial strait have few options to bank finance.

Chinese central bank was incapable of getting round the banks and get financing through to

the wider economy.

9. The Bank of England’s £200 billion programme of quantitative easing could be of “potential
harm” to recovering economy.

10. Association of small firms is speaking in support of a proposal to cut tax and social security

rates.
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6 cemecTp. @®opMa NMPOMEKYTOUHOT0 KOHTPOJIS — 3a4eT.
3aueT mpeaycMarpuBaeT MPOBEPKY YpoBHS chopmupoBaHHOCcTH KommereHuuu [IK-1,
obecnieunBaromieil  (GopMHpOBaHHE CIOCOOHOCTH OCYIIECTBIATH BHEIIHEIKOHOMHUYECKYIO
nestenbHOCTh M BxoAsmyro B Hee MIIK-1.7, MO3BOSIONIYI0 KOMMYHHUIIMPOBATh HA HHOCTPAHHOM
SA3BIKC JI1 pCHICHUA ITOCTABJICHHBIX 3a1a4.

1) 3HaHMs HOPM W TpeOOBaHHMN K YCTHOW M MUCHMEHHOI JENOBOW KOMMYHHKAIMU IS
OCYIIECTBJICHUS BHEILIHEDKOHOMHUYECKOU IEATEIbHOCTH;

2) YMeHuit npuMeHATh U S(P(PEKTHBHO HCIOJIB30BATh KOMMYHHKALUIO Ha JEIOBOM
MHOCTPAHHOM SI3bIKE JUIsl PELICHUs TOCTaBICHHBIX 3a/1a4;

3) Bmagenuss CrmocoOHOCTBIO K TIOPOXKACHHIO YCTHOW W TIMCHbMEHHOH  JIGNIOBOM
KOMMYHHUKAIMH JUIs 00ecTieYeHNs] BHEIIHEAKOHOMUYECKON AEATEIbHOCTH.

3aueT BKIIIOYAET CIEAYIOIINE 3alaHus:
1) TecT Ha OLIEHKY 3HaHMUS HOPM U TpeOOBaHUHN K YCTHOM U MUCHbMEHHON JeJI0BOI KOMMYHHKAIIUN
JUI OCYIIECTBIIEHUSI BHEITHEAKOHOMUYECKON AEATEIbHOCTH;



2) KOMMYHHKAaTUBHAsl CUTYyallls, HalpaBJICHHAs HA OLIEHKY YMEHHH MPUMEHATh M 3(P(PEKTUBHO
HCIIOJIb30BaTh KOMMYHMKALIMIO Ha JIEJIOBOM MHOCTPAHHOM SI3bIKE JUIS PELICHUS IMOCTaBICHHBIX
3azad4;

3) mpakTUYECKOE 3aJaHH€ Ha OLICHKY BJIAJICHUS CIIOCOOHOCTBHIO K IOPOXKICHHMIO YCTHON U
MMCbMEHHOM J1eJI0BOI1 KOMMYHMKAIMH /17151 00€CIIeUeHUs] BHEIIHEAKOHOMHYECKOH 1€ATEIbHOCTH.

Tecr (6 cemectp)
Fill in the gaps using the word-combinations from the text.
(creative and flexibile planning, advertising strategy, public face, advertising message, potential
consumers, market trends, communication media, direct mail, small business, advertising budget)
a) The advertisement need to show the (....) of the company, because its reputation in their client's
eyes is formed by means of the ads.
b) (...) determine what type of investments to buy and sell.
c) Most people use an e-mail rather frequently, that's why (....) has to be used to achieve
popularity.
d) Consumers usually don't think about (....) aimed at them, they just buy the product they like.
e) Having a vast budget the business is allowed to use (....) as much as possible: TV, radio, the
Internet, etc.
KommynukaTuBHbIe cuTyaruu (6 cemectp)
Give a 5-minute final presentation according to the following outline:
a) Introduction (State the problem)
b) Arguments “for”
C) Arguments “against”
d) Conclusion

Use the following situations:

1.  Acompany has a factory at the bank of the river. It pays great sums of money
to local authorities for the damage they bring to people who live along the bank. Is
this company environmentally friendly?

2. Think of your region: is there any damage to the environment because of the
dishonest companies?

3. How do you understand the term “green initiative”? What is it aimed at?

4.  Abusiness performs the disposal of waste materials with the help of a special
recycling programme. Do you think it is profitable or not?

5. The bigger the company the more responsibility for protecting the planet it
must take. Do you agree? Why(not)?

I[Mpaktuueckoe 3aaanue (6 cemectp)
Replace the phrases in bold with the modal verb. The meaning should remain the same.
a) The advertisement is permitted to be broadcasted on the radio. — The advertisement
be broadcasted on the radio.
1. have to
2. is allowed to
3. needn’t to
b) There is no necessity to increase the advertising budget. — The advertising budget to
be increased.
1. doesn’t need
2. isn’t allowed to
3. can't



c) Is it possible that with the new advertising strategy “Adidas” will beat “Nike”? —
Adidas” beat “Nike” with the new advertising strategy?

1. hasto

2. needs to

3. can

d) It is necessary that the company should work hard to preserve brand loyalty of its customers.
- The company work hard to preserve brand loyalty of its customers.

1. hasto

2. is allowed to

3. can

e) The billboard is not permitted to be placed here. — The billboard to be placed here.
1. doesn’t have to

2. isn’t allowed

3. can't

7 cemecTp. ®opMa NMPOMeKYTOUHOI0 KOHTPOJISA — 3a4eT.
3ader TmpeaycMaTpuBaeT TMPOBEPKY YpoBHSA chopmupoBaHHOcTH KommetreHimu [1K-1,
obecreunBaroiieii  (OPMUPOBAHHE CIOCOOHOCTH  OCYIIECTBISATH  BHEUNTHEIKOHOMHUYECKYIO
nesTenbHOCTh U BXxoasmyio B Hee UITK-1.7, mo3BOMISIONIYI0 KOMMYHHIIMPOBATH HA HHOCTPAHHOM
A3BIKE U1 PEHICHU IMOCTABJICHHBIX 3a/1a4.

1) 3HaHus HOPM M TPeOOBAaHWI K YCTHOM W MHCHMEHHOW JEJOBONH KOMMYHHKAIIUU IS
OCYIIECTBJIEHUS BHEIIIHEAKOHOMHUYECKOW IEATEIbHOCTH;

2) YmeHwii mpuMeHATh U 3(PQPEKTHBHO WCIIOJIB30BaTh KOMMYHHKAIIMIO Ha JEJI0BOM
WHOCTPAHHOM SI3bIKE€ JUISl pELICHUs TOCTaBJIEHHBIX 33/1a4;

3) Bnamenuss CcHocoOHOCTBIO K TOPOKICHHIO YCTHOW W MHCBMEHHOW  JICITOBOM
KOMMYHHMKAIMH 7151 00ecrieueHus] BHEIITHEOKOHOMUYECKOH 1eATeIbHOCTH.

3aueT BKIIIOYAET CIeIYIOIINE 3a/1aHus:

1) Tect Ha OIIEHKY 3HaHUS HOPM U TPeOOBaHHM K YCTHON U MUCbMEHHOH /1€7I0BOM KOMMYHHUKAIIUU
JUIS OCYIIECTBIICHUSI BHEITHEAKOHOMUYECKON AeATEeIbHOCTH;

2) KOMMYHHKATHUBHAsl CUTyallus, HalpaBlieHHas HAa OLCHKY YMEHUN MPUMEHTh U 3((HEKTUBHO
WCI0JIb30BaTh KOMMYHHKAIIMIO HA JIEJIOBOM MHOCTPAHHOM SI3bIKE JJISl PEIIEHUS MOCTAaBICHHBIX
3azay;

3) mpakTUyYecKoe 3aJaHHe Ha OILCHKY BIJIAJICHUS CIIOCOOHOCTBHIO K MOPOXKICHHIO YCTHOM U
MMCbMEHHOM JIEI0BO KOMMYHHKAINH JIJ1s1 0OeCrieueHuUs] BHEIIHEOKOHOMHYECKOH 1eATeIbHOCTH.

Tecr (7 cemectp)

Guess the word by the definition.

1. All the people that work in a country, industry, or large organization;

2. A way of dealing with a particular problem, especially a way that has been carefully thought
about;

3. To be successful in a job or in working conditions that some people may find difficult or
unpleasant;

4. Yearly account of all the money coming into a country and all the money going out;

5. Part of the profit of a company paid to its shareholders;

6. Having money in an account (refers either to account owner or to the account itself);

7. Company which is the sole producer/provider of goods/services and therefore can control the
price;

8. The part of the capital of a company which belongs to the owners of the business, represented
by ordinary shares;

9. Buying a company by buying all or most of its shares;

10. Paper which represents payment or part payment for sth.;



Crnrcok KOMMYHHKAaTHBHBIX cuTyaluid (7 cemectp)
Work with a partner to discuss the following questions:
Could you describe the present economic situation in your country?
What factors influence the state of economic development?
Why does the inflation play a significant role in the economic development?
What kinds of inflation do you know and what effects do they produce?
How would you characterize your country’s way of running foreign trade?
What is the present situation with the level of investments to the Russian economy?

ogakrwdpE

[Tpaktuyeckoe 3amanue (7 cemMecTp)
Match each word in the left box with a word in the right box to form common expressions. Then
use these expressions to complete the sentences that follow. (Don’t forget to change the form of
the words!)

mailer empowered strongest economically practice description material consume
organic pay manufacturing production long- processes commitment viability ordering bail
term retailing outlet

Patagonia is an outdoor clothing firm witha (1) __ ___to environmental
causes. It sells its products through (2) and by (3) . Patagonia is renowned
for its spectacular catalogs which are filled with unusual and dramatic photos (all taken by
customers) displaying the clothing in exciting ways. They also contain detailed (4)
which include definitions of materials and explanations of (5) :

The company makes jackets from recycled plastic bottles and produces clothing from
(6) . It offers courses to its employees on nonviolent demonstrations and even (7)

for employees who get arrested. It also donates money to environmental groups and
generally supports efforts that (8) to take action. Patagonia's strategy isn't just to
give away money to good causes but to pioneer new, 9) of sustainability in
business, prove their (10) and persuade other businesses to follow.

Kpurepuu onieHuBaHus M0 3a4eTy

«3aumeHoy: CTYIEHT JIEMOHCTpUPYET 3HAHHE HOPM U TpeOOBaHUU K YCTHOW U
MMCBMEHHOM J1eJI0BOM KOMMYHUKAIlMW, MPUHSThIE B CTpaHe(ax) M3y4yaeMmoro si3blka M 3HAHUE
SI3BIKOBBIX CPEJICTB (TpaMMaTHuYecKue, JIEKCUYeCKUue) HeOOXOIUMBIX JUIs pealh3alu Je0BOM
KOMMYHHKAIIMHM B YCTHOM U MTUCbMEHHON (hopMax Ha HHOCTPAHHOM SI3bIKE;

CTYICHT JIEMOHCTPUPYET YMEHHS NPUMEHATh HOPMBI U TpeOOBaHMS, MPHUHSATHIE B
cTpaHe(ax) U3y4aemoro A3blKa, IPU peaan3aluy YCTHOW U MUChbMEHHOH J1eJI0BOM KOMMYHHKAITUU
Y YMEHUH HCIIOJIb30BaTh S3bIKOBBIE CPEJCTBA [ PeaTnu3allii 1eJI0BOH KOMMYHHUKAIIUH B YCTHOM
Y TUCbMEHHOU (hopMax Ha HHOCTPAHHOM SI3bIKE;

CTYICHT pealu3yeT YCTHYI0O M MHCbMEHHYIO JeJIOBOW KOMMYHUKAllMU C Y4E€TOM
COOIIIO/ICHNUS HOPM UM TpeOOBaHUI, MPUHATHIX B CTpaHe(ax) U3y4aeMoro s3bIKa.

«He 3aumenoy: CTYIEHT He JAEMOHCTpPHpYeT 3HaHHE HOPM U TpeOOBaHHM K YCTHOH M
MUCHbMEHHOM NeIOBOM KOMMYHHKALIMHU, NPUHATBIE B CTpaHe(ax) M3y4yaeMoro si3blka M 3HaHUE
S3BIKOBBIX CPEJCTB (TpaMMaTHYeCKue, JEKCHYEeCKHe) HEOOXOUMBIX JUIsl pealn3aluy JeI0BOM
KOMMYHHKAIMH B YCTHOW U MUCbMEHHOH (opMax Ha MHOCTPAHHOM SI3bIKE;

CTYIEHT HE JEMOHCTPUPYET YMEHHUs NPUMEHSITh HOPMBI M TPeOOBaHUS, MPUHATHIE B
cTpaHe(ax) U3y4aeMoro A3blKa, IPHU peaanu3alui YCTHOW U MUCbMEHHOM JIEI0BOl KOMMYHUKAIMH
U YMEHUH HCIIOJIb30BaTh SA3bIKOBBIE CPEJICTBA /TSl PEATIM3ALINN I€TI0BOM KOMMYHHUKAIIUU B YCTHON
U TMCbMEHHOH (JOpMax Ha HHOCTPAHHOM SI3BIKE;

CTY/IEHT HE CIIOCOOEH peain30BaTh YCTHYIO M MHCbMEHHYIO JIEIOBOM KOMMYHUKAIUMH C
y4eTOM COOJIIOJICHUSI HOPM U TPpeOOBaHUM, IPUHATHIX B CTpaHe(ax) U3y4aeMoro s3bIKa.



8 cemecTp. @opMa NPOMEKYTOYHOI0 KOHTPOJISA — IK3aMeH.
DK3aMeH TMpelyCMaTpUBAeT TPOBEPKY YPOBHS cdopmupoBanHocTH KommereHmmu [1K-1,
obecrieunBaronieii  (HOpMHUPOBAHWE CIMOCOOHOCTH OCYIICCTBIIATH BHEIIHEIKOHOMHUYECKYIO
nesiTenbHOCTh U Bxoasmyo B Hee UITK-1.7, mo3BOISIONIYI0 KOMMYHHIIMPOBATh HA HHOCTPAHHOM
SA3BIKC JI pEHICHUA ITOCTABJICHHBIX 3a1a4.
1) 3HaHus HOPM M TPEOOBAHUII K YCTHOM M NMHCHMEHHOW JEIOBOM KOMMYHHKALIUH IS
OCYIIECTBIICHHSI BHEITHEIKOHOMUYECKOH JIESITETbHOCTH;
2) VYMeHuii npUMEHATh W 3()PEKTHBHO HCIOJIB30BaTh KOMMYHUKAIIMIO Ha JICIOBOM
WHOCTPAHHOM $I3bIKE JUTSl PEIICHHSI TOCTABJICHHBIX 3a/1a4;
3) Bmagenuss CrmocoOOHOCTHIO K TOPOXKACHHIO YCTHOW ¥ THMCHbMEHHOH  JICNIOBOM
KOMMYHUKAIIH JUIs1 00eCTIeYeHNsT BHEITHEAKOHOMUYECKON AEATEIbHOCTH.

OK3aMeH BKIII0YAET CIEAYIOIUE 3a1aHus:
1) TeopeTHYecKUil BOMPOC JJIsl OLEHKH 3HAHWS HOPM M TPeOOBaHW K YCTHOW M NMHUCHMEHHOMN
JIeJI0BO KOMMYHMKAIUH JIJIs1 OCYILECTBJICHHS BHEIIHEAKOHOMUYECKOM EATENIbHOCTH (PUPMBI;
2) YTeHHWe, MEepeBoJl U Mepecka3 ¢ dJIEMEHTaMU aHaJlM3a TeKCTa B paMKax MpoQeccHOHAIBHON
TEMATHKHU U TUCKYCCHSI C 9K3aMEHATOPOM;
3) KOMMYHHMKATUBHAs CUTYaIl¥sl, HAPABJICHHAS HA OICHKY YMCHUH MPUMEHATh U 3)(PEKTUBHO
HCIIOJIb30BATh KOMMYHHMKAIIMIO Ha JIEJIOBOM MHOCTPAHHOM SI3BIKE JUISl PEIIEHMS MTOCTaBICHHBIX
3az1ad.

Crnmcok TeopeTH4ecKHX BOIPOCOB HA NMPOBEPKY 3HAHUS HOPM M TPeOOBaHMIl K YCTHOM M
NMCbMEHHON /eJI0BO KOMMYHHMKAUMH JUIS OCYHIECTBJICHHS BHEIIHEIKOHOMUYECKOH
AeSiITeJIbHOCTH (pUupPMBbI

CnHcok rpaMMaTHYECKUX TEM:
DK3aMeHyeMbIil T0JDKEH OOBSICHUTh Ha PYCCKOM SI3bIKE€ BHIOpaHHOE TpaMMaTHYeCcKoe sIBIeHuE /
TEMY M NPEUIOKUTh HEKOTOPOE KOJINYECTBO MPAKTHUECKUX IPUMEPOB HA AHTJIMMCKOM SI3bIKE JJIs
WJUTFOCTPALIMM TEOPETUYECKOTO MaTepHaa.

1. Active Voice

2. Causative Form

3. Passive Voice

4. Reported Speech

5. Modal Verbs

6. Conditional Sentences
7. Participle

8. Finite and non-finite verb groups
9. Adjective

10.Adverb

11.Noun

12.Numeral

13.Article

14.Gerund

15.Infinitive

16.Phrasal verbs

IIpuMep 3a1aHus HA YTEHHE U MEPECKa3 € IJIEMEHTAMH aHAJIN3A TEKCTa B paMKax
npo¢ecCHOHATLHON TEMATHKH U JUCKYCCHS € IK3aMEHATOPOM



O6bem Tekcra 0,75-1 crpanutpl A4. Yposens ciioxkHocTr (B2) Upper-Intermediate.
DkoHOMHUYecKas Temartuka. opMyrpoBKa 3aaanus kK Tekcry: Study the text. Summarize the
text.

The PR Industry Today
Modern public relations evaluate a product or individuals, public perception through market
research. Once data is collected and challenges are identified, solutions are presented in a
campaign strategy to meet goals. Techniques may vary from campaign to campaign but some
standard tools used are: press releases, press Kits, satellite feeds, pod casts, web casts, wire service
distribution of information and internet placement. Others include entertainment product
placement (television, events and celebrity), product launches, press conferences, media seminars,
producing events, speechwriting, establishing partnerships and more is often required. According
to Don Sheelen, "Examples of the knowledge that may be required in the professional practice of
public relations include communication arts, psychology, social psychology, sociology, political
science, economics, and the principles of management and ethics. Technical knowledge and skills
are required for opinion research, public issues analysis, media relations, direct mail, institutional
advertising, publications, film/video productions, special events, speeches, and presentations.”

Although public relations professionals are stereotypically seen as corporate servants, the reality
is that almost any organization that has a stake in how it is portrayed in the public arena employs
at least one PR manager. Large organizations may even have dedicated communications
departments. Government agencies, trade associations, and other non-profit organizations
commonly carry out PR activities.

Public relations is an important management function in any organization. An effective
communication, or public relations, plan for an organization is developed to communicate to an
audience (whether internal or external publics) in such a way the message coincides with
organizational goals and seeks to benefit mutual interests whenever possible.

As industry consolidation becomes more prevalent, many organizations and individuals are
choosing to retain "boutique™ firms as opposed to so-called "global” communications firms. These
smaller firms typically specialize in only a couple of practice areas and thus, often have a greater
understanding of their client's business. And because they deal with certain journalists with greater
frequency, specialty firms often have stronger media contacts in the areas that matter most to their
clients. Added benefits of smaller, specialty firms include more personal attention and
accountability and as well, cost savings. This is not to say that smaller is always better, but there
is a growing consensus that specialty firms offer more than once considered.

CnHcoKk KOMMYHUKATHBHBIX CHTYalMil /ISl OLEHKH YPOBHS COPMHMPOBAHHOCTH YMEHHUS
NPUMEHATh U 3(PPEeKTUBHO HCHOJb30BATH KOMMYHHKALMIO HA J1€JOBOM HHOCTPAHHOM
SI3BIKE VIS PCIICHUSA IMOCTABJICHHBIX 3a/1a4.

Crucok OK3aMCHAIIMOHHBIX PAa3roBOPHBIX TEM.
O0beM YCTHOT'O MOHOJIOTUYCECKOT'O BBICKA3bIBAHUSA JOJIZKCH OLITh HEe MeHbIe 25 IIOJTHOLICHHBIX
npez[noxceHHﬁ C COOTBCTCTBYIOIIUM KYPCY JICKCUYCCKHUM U T'paMMAaTUYCCKHUM 0(1)0pMJ'IeHI/IeM
(ypoBenb B2). ITocne Bbicka3biBaHUsI 00s3aTEIBHO 3a7al0Tcsi 1-3 Bompoca dK3aMeHyeMOMy Ha
AQHTJIMICKOM SI3BIKE IO TEME BBICKA3bIBAHUSL.
Brand Management
Human Resources
Marketing Sportswear
Marketing Ethics
Pan-European Advertising
Meetings
Negotiations
Presentations
A country’s economy
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10. Mergers and takeovers

11. The consumer society

12. Commodity markets

13. Company finance

14. Bankruptcy and receivership
15. Stocks, shares and investment
16. Exchange and interest rates

Kpurtepuu onennBanus pe3yJbTaToB 00y4eHHs

Oyenxa Kpumepuu oyenusanus no sxzameny
Borcoxui OYEHKY «OMIUYHO» 3ACTYHCUBAEM cmycv)eHm, 0C8OUBUWIULL  3HAHUS,
yposens «5» YMeHUs, KoMNemenyuy u meopemuieckuii mamepuan be3 npodenos;
(omuno) BbLINOTHUBUULL 8Ce 3A0aAHUs, NPe0yCMOMPEHHble V4eOHbIM NIAHOM Ha
8bICOKOM KAYeCcmeeHHOM — YpOGHe, npakmuyecxkue HABbIKU
npogheccUOHAIbHO20 NPUMEHEHUS OC80EHHbIX 3HAHUU CPOPMUPOBAHDL.
Cpeonuii OYEHKY «XOPOULO» 3ACTYAHCUBAEN CIMYOEHM, NPAKMUYecKU NOJIHOCHbIO
yposeHb «4» 0CBOUBWULL  3HAHUSA, YMEHUs, KOMNemeHyuu U meopemudecKutl
(xopowio) mamepuan, yueOuvlie 3A0AHUSL He OYEHeHbl MAKCUMALbHbIM YUCIOM
0an108, 8 OCHOBHOM CHOPMUPOBAT NPAKMUYECKUE HABBIKU.
Ilopozosuiii OYEHKY «Y0081eMBOPUMENLHO» 3ACYHCUBAET CYOEHM, YACMUYHO C
yposeHv «3» npobenamu  OCBOUBWULI  3HAHUS,  YMEHUS,  KOMNEmeHyuu U
(vOoenemeopume | meopemudeckuii. mamepuan, MHo2ue YyuebOHvle 3a0anus aubo He
JIbHO) BbINOIHUI, TUOO OHU OYEHEeHbl YUCTOM DANN08 OIUKUM K MUHUMATLHOMY,
HEeKOmopble NPAKmu4ecKkue HagblKu He CHoOpMUPOBanbl.
Munumanousiti | oyenky — «HEyOOBIEMBOPUMENbHOY  3ACLYICUBAEM — CMYOeHm,  He
Vpogens «2» 0CBOUBWULL  3HAHUS, YMeHUs, KOMHEeMeHyuu U meopemudecKuil
(HeyOosnemeopu | mamepuai, yueOHble 3a0aHUsl He 8bINOHUL, NPAKMUYECKUe HABbIKU He
mevHo) chopmuposanbi.
OI1ceHOYHBIC CpEJICTBA JUII HMHBAJIHIOB W JIMII C OrPAaHUYCHHBIMH BO3MOXKHOCTSIMH

3JI0POBBS BEIOMPAIOTCS C YYETOM UX WHIMBUIYAIBHBIX ICHX0()U3NIECKIX 0COOCHHOCTEH.

— IIpY HEOOXOAMMOCTH HHBAJIUAAM U JINIIAM C OTPaHUYEHHBIMU BO3MOYKHOCTSIMH 3/10POBBS
MPEAOCTABISIETCS JOOIHUTEIBHOE BPeMs ISl HOATOTOBKH OTBETA Ha HK3aMEHE;

— IIpU MIPOBEJICHUH MPOLEYPhl OLICHUBAHUS PE3yIbTaTOB OOYYCHHS MHBAINIOB U JIHII C
OTPAaHMYCHHBIMH BO3MOYKHOCTSMH 3/I0POBbS IIPEAyCMATPUBACTCS HUCIOJIb30BAHNE TEXHUYECKUX
CPEICTB, HEOOXOAMMBIX UM B CBSI3U C UX HHUBUIYaJIbHBIMH 0COOECHHOCTSMH,

— TIpY HEOOXOIMMOCTHU JJIsl O0YUYAIOIIUXCS C OTPAaHUYEHHBIMH BO3MOKHOCTSIMH 3/I0POBbSI
W WMHBAIMJOB TIPOLENypa OLEHHBAHUS PpE3YNbTaTOB OOYYCHHS WO AUCLUIUIMHE MOXKET
MPOBOIUTHCS B HECKOJIBKO ITAIIOB.

[Mpouenypa oneHuBaHMs PE3yJIbTATOB OOYUCHHS WHBAIHMJIOB M JIMIl C OTPaHUYCHHBIMH
BO3MOXKHOCTSIMH 37I0POBBSI 0 JUCHUIUIMHE (MOJIYNIO) TPEIycCMaTpPUBAeT MPEAOCTaBICHUE
uHpopmanuu B (opMax, aganTUPOBAHHBIX K OrPAaHMUYEHHMSIM HX 370POBbS U BOCHPHUATHUSA
UH(pOpMAaIINHU:

Jlnist UL ¢ HapyIIEeHUSIMU 3pSHMUSL:

— B 11€4aTHOM (hopMe yBeTUUYEeHHBIM HIPUPTOM,

— B (JOpMeE FIIEKTPOHHOTO TIOKYMEHTA.

JUnist U1 ¢ HapyIIeHUSIMU CITyXa!

— B re4atHoi dopme,

— B JopMe PIIEKTPOHHOTO JTIOKYMEHTA.

JUnist U1 ¢ HapyIEeHUsIMHA OTIOPHO-/IBUTATEIBHOTO anmapara:

— B re4atHoi ¢opme,

— B JOopMe AIEKTPOHHOTO JIOKYMEHTA.



I[aHHBII‘/JI MNEpCUCHb MOXKCT OBITH KOHKPCTHU3UPOBAH B 3aBUCHUMOCTH OT KOHTHUHI'CHTA
00yJaromuxcs.

5. IlepeuyeHnb y4eOHOI1 TuTepaTypbl, HHPOPMALIMOHHBIX PECYPCOB U TEXHOJIOTHH

5.1. YueOnas qutepaTypa
1. Proficiency business course: yueoHnoe mocodue / H. b. bensik, A. A. JlemioxuH, A.
B. 3unskoBckas, B. B. Karepmuna, H. JI. Mapteinenko; moa o6mi. pea. B. .
Txopuka ; Oxonom. pak. Kybanckoro roc. yu-ta. - Kpacuoaap: IIpocsemenue-tOr,
2009. - 287 c. - ISBN 9785934912438: 291,00.

5.2. Tlepuoauueckasi JuTeparypa
1. Dnexrponnas oudbarnoreka GREBENNIKON.RU https://grebennikon.ru/

5.3. NuTepHeT-pecypchbl, B TOM 4HCJIie COBPeMEHHble MpodeccHOHAIbHBIE 0a3bl
JMAHHBIX U HHGOPMAIIMOHHbIE CIPABOYHbIE CHCTEMBI
DJ1eKTPOHHO-0ubIMoTeuHbIe cucTteMbl (IBC):
1. DBC «IOPAUT» https://urait.ru/
2. DbC «YHUBEPCUTETCKAS BUBJIMOTEKA OHJIAMH» www.biblioclub.ru
3. OBC «BOOK.ru» https://www.book.ru
4. 9BC «ZNANIUM.COM» www.znanium.com
5. OBC «JIAHb» https://e.lanbook.com

IIpodeccuonanbHblie 0a3bl JAHHbBIX:
1. ScienceDirect www.sciencedirect.com
2. DnexrponHas kosuteknus Okcdopackoro Poccuiickoro ®onma
https://ebookcentral.proquest.com/lib/kubanstate/home.action
Pecypchl cBOOOIHOIO J0CTYyNA:
1. CnoBapu u sHIMKIOoNIeAMH http://dic.academic.ru/;
CoOcTBeHHBbIE YJIeKTPOHHBbIE 00pa3oBaTe/ibHble U HHPopMauuoHHbIe pecypcebl KyoIl'Y:
1. Cpena MOayIbHOTO JMHAMUYECKOTO 0OyueHus http://moodle.kubsu.ru

6. MeToanueckue yKazaHusl /151 00y4aIOMIMXCs M0 OCBOEHUIO THCIMIIIMHBI (MOTYJIs1)

CamocrosiTenpHass paboTa 0OyYaromIUXCsl 10 HHOCTPAHHOMY  SI3BIKY  SIBJISICTCS
HEOTHEMJIEMOW COCTABJISIIOIICH TMpoIlecca OCBOEHUS MPOrpaMMbl OOY4YEHHS HWHOCTPAHHOMY
sa3bIKy. CamMocTosiTeNbHAs pab0Ta OXBATHIBAET BCE ACHEKTHI M3YUEHUS MHOCTPAHHOTO S3bIKA U B
3HAUUTEJIbHON MEpE OMPEEISIET PE3yIbTaThl U KAYECTBO OCBOCHUS NTUCUMILIMHBI « IHOCTpaHHBIN
s3pik».  CamocTosiTenibHass paboTa SBISETCSA CPEACTBOM OpraHU3allid U YIpPaBIICHUS
CaMOCTOSITENILHOM JIeATENBHOCTH CTYJEHTOB, KOTOpasi 00eCIeuynBaeTCsi YMEHUEM OCYIIECTBIISIT
IJIAaHUPOBaHUE JCATEIBHOCTH, HCKaTh PEIICHHE IMPOOJIeMbl WM BONIPOCA, pPaIllMOHAIBHO
OpPraHU30BBIBATH CBOE padouee BpeMs U HCIOJIBb30BATh HEOOXOJUMBIE TSl 3TOTO WHCTPYMEHTHI.
CamoctosarenbHas paboTa CTyIEHTa CIYKHUT IOJTYYCHHUIO HOBBIX 3HAHUH, YHMOPAIOUYEHUIO H
yrayOJIeHHI0 UMEIOIIUXCS 3HAaHUH, (POPMHUPOBAHUIO MTPOPECCUOHATBHBIX HABBIKOB I YMEHHIA.

Henu 1 3amaun caMOCTOATEIBHON PabOTHI 00YUYArOIITIXCS:

- 3aKperuieHue, yriyoJaeHue, pacliupeHne U CUcTeMaTh3alisl 3HaHWM, MOJTYYeHHBIX BO
BpeMsl 3aHATUH;

- CaMOCTOSITETTLHOCTD OBJIaJICHUS] HOBBIM YY€OHBIM MaTE€pPHAIIOM;

- popMuUpOBaHUE YMEHHUI 1 HABBIKOB CAMOCTOSITEIbHOTO YMCTBEHHOTO TPYAA;

- OBNIQJICHHE PA3TUYHBIMU (POPMAMU B3aMMOKOHTPOJISI 1 CAMOKOHTPOJIS;

- pa3BUTHE CAMOCTOSITEIILHOCTH MBIIILJICHNUS;

- (opMupoBaHue yOEKIESHHOCTH, BOJEBBIX Ka4eCTB, CIOCOOHOCTH K CaMOOpTaHHU3AIIHH,
TBOPYECTBY.


https://grebennikon.ru/
https://urait.ru/
http://www.biblioclub.ru/
http://www.book.ru/
https://znanium.com/
https://e.lanbook.com/
https://www.sciencedirect.com/
https://ebookcentral.proquest.com/lib/kubanstate/home.action
http://dic.academic.ru/
http://moodle.kubsu.ru/

CamocrosTenpHas paboTa BKIIOYAET cieayronme Gopmsl padboT:

- IOJrOTOBKA K TEKYIIEMY KOHTPOJIIO;

- MOATOTOBKA K JTAOOPATOPHBIM 3aHITHSM,;

- TOATOTOBKAa JIOMAIIHEro 3aJaHusi, BKIIOYas IOJATOTOBKY COOOILICHHH, OKJIAIOB,
MIPE3EHTALNN U T.IL.;

- mpopaboTKa U MOBTOPEHNE MaTepHaja yueOHUKOB M y4eOHBIX TOCOOUH;

- CAMOCTOSTEIbHOE U3YUYEHUE TEM JUCLUIUINHBI.

Pexomenpamun no s¢¢exkTuBHON paboTe Haja OTAEIbHBIMU aCHEKTaMU B paMKax
JUCUUIIINHBL «VITHOCTpaHHBIN SI3BIK»

1. PaGoTa HaX TEXHUKON YTEHUS

Texnuka ureHuss oOpasyeT 3HAUMMBIM KpUTEpUNl OLEHKU CTENEHU BIIAJICHUS S3BIKOM,
MIO3TOMY pa3yMHO pabOTaTh HaJ HEW MOCTOSHHO M JOBOJUTH IO coBepiueHcTBa. s atoro
PEKOMEHAYETCSI CHUCTEMAaTUYeCKOE€ YTEHHWE TEKCTOB Ha WHOCTPAHHOM  SI3bIKE  BCIYX,
MPOCTYIIMBAaHUE U MPOCMOTP AYTEHTHUYHBIX ayAMO- U BHJIEOMATEpUANIOB, Y4acTHE B YCTHBIX
¢opmax pabOThl Ha 3aHATUM M OOIIEHUE C HOCHUTEISIMH sI3blKa (HAampHUMep, MOCPEICTBOM
HNutepuer-pecypcon).

2. PaboTa ¢ TekcTtom

[Ipu paboTe ¢ TEKCTOM CIEAYeT YYUTHIBaTh, YTO CYLIECTBYIOT Pa3IUYHbIE BUJIbI YTCHHUS,
KOTOpbIE OMPEENAIOTCA B 3aBUCMMOCTH OT LI€JIM YTE€HUS U MOCTaBIEHHBIX 3a1a4. Onpenenenue
BH/Ia YT€HUSI TIO3BOJIUT HanboJiee 3pPEeKTHBHO OPraHN30BaTh BPeMs U paboTy ¢ TEKCTOM. 3a1aueit
03HAKOMUTEJILHOTO YTEHUSl SBJSETCS TOHMMAaHUE OCHOBHOM JIMHUM COJEpPKaHUS YHUTAEMOTO
TEKCTa M CO3JIJaHNe KOMILJIEKCHBIX 00pa30B MPOYUTAHHOTO. V3ydaroliee 4TeHre HalpaBieHO Ha
TOYHOE U IIOJHO€ IIOHMMaHME IPOYMTAHHOTO M €ro KpuTudyeckoe ocMbliciaeHue. OHo
IpearoaraeT yMEHHE MOJb30BAThCS Pa3sHBIMHU CIOBapsSMHU (TOJKOBBIMM, CTPAHOBEAYECKUMH,
CJIOBapsIMH CMHOHHMMOB, ABYSI3bIYHBIMHU). DTOT BUJ YTE€HUS OOBIYHO HUCHOJB3YyeTCs MpHU padoTe
HaJ CTaTbIMU IO chenuanbHocTU. PaboTas Haj TakuM TEKCTOM, CIENyeT BIyMYHMBO U
BHUMATENbHO MPOYUTATH €r0, OTMEUasi HE3HAKOMbIE BaM CJIOBA, HAlTH MX 3HAYCHMs B CIOBape,
BbIOpATh 3HAYEHUE CIIOBA, MOAXOAIEE TI0 KOHTEKCTY M BBIYUUTh €ro. 3aKOHYHMB YTEHHUE TEKCTA,
HYXXHO IPOBEPUTH CBOE IIOHMMAHHUE II0 BOIIPOCAM U JPYTUM 33JJaHUSAM, KOTOPbIE HAXOATCA 110CIIe
tekcTa. [IpocMoTpoBoe ureHne — Oerjioe, BHIOOPOUHOE YTEHHE TEKCTa Mo Oyiokam [uia Oosee
0IPOOHOTO O3HAKOMIIEHUS C €ro AeTaIAMU U yacTAMU. OHO HAaIIPaBJICHHO Ha IPUHSATHE PEeLLICHUs
0 €ro JajJbHeHIIeM UCI0Ib30BAHNH, TO €CTh BbIACHEHHE 001aCTH, K KOTOPOH OTHOCUTCS JIaHHbBIN
TEKCT, OCBEIaeMON B HEM TEMAaTHKE, YCTAaHOBJIEHHE Kpyra OCHOBHBIX BompocoB. Hackosbko
[IOJIHO MOHAT TEKCT IPU IPOCMOTPOBOM UYTEHHU OINPEAESETCS TeM, MOXET JIM YUTAIOLIMH
OTBETUTH Ha BOIPOC, HHTEPECEH JIU €My TEKCT, KaKUe 4acTH TEKCTa MOTYT OKa3aThCsl Hauboiiee
nHpopMmaTUBHBIMU. [lorcKOBOE UTE€HME MPEAIOIAraeT OBJIaAE€HUE YMEHUEM HaX0IUTh B TEKCTE T€
3JIEMEHTHI UHPOPMALIMHU, KOTOPBIE SBJISIOTCS 3HAUUMBIMU 1S BBIIOJIHEHU S TOW UM MHOM 3a/1a4H,
U OpHEHTUPOBAHO, IPEXJEe BCEro, Ha UTEHHE IPecchl M CHELUAIbHON JHUTEepaTyphl.
AHanmuTHuyeckoe 4YTeHue — Oosiee CIIOKHBIM BHUJl YTEHUS, OPUEHTUPOBAHHBIA Ha TIIyOOKOE
pacKphITHE COJIEpXKaHUS TEKCTa M €ro CTPyKTypbl. BHHMaHMe NODKHO OBITH HAmpaBlIEHO Ha
JieTalbHOE BOCHPUATHE TEKCTa C aHAJIU30M SI3BIKOBOM (OPMBI, KOTOPBIH MO3BOJIAET OCO3HATH
CTPYKTYpHBIE€ ~KOMIIOHEHTbl ~pE€YM, YCTAHaBIMBATh MX CTPYKTYPHO-CEMAaHTHYECKHE U
(yHKIMOHATIbHBIE COOTBETCTBHUSL.

3. PaboTa ¢ nekcuyeckuM MaTepuagoM

Jns 5pPEeKTUBHOTO YCBOEHMS JIEKCMUECKOTO MaTepuana W pacUIMpeHHsl CIOBApHOTO
3amaca IIOJIE3HO  MCIIOJIB30BAaTh  CIEAYIOIIME YINPAKHEHUSA: COCTaBJICHHE HECIOKHBIX
MPEUI0KEHNIT Ha MHOCTPAHHOM SI3bIKE€ C MCIOJB30BAaHUEM HOBBIX CJIOB (YCTHO U MUCBMEHHO);
MIMCBMEHHBIM TEPEBOJ MPEAJIOKEHUM, COIEPKAILUX HOBBIE CJIOBA, HA WHOCTPAHHBIA S3bIK;
COCTAaBJIEHUE HECIIOKHOTO CBSI3HOTO TEKCTA-CUTYallUH Ha ONIPEAEICHHYIO TEMY C MaKCUMaJIbHBIM
HCIIOJIb30BAHUEM CJIOB, M3YYEHHBIX B paMKaxX JaHHOM TEMbl, COCTABJIEHHE CIIMCKA CIIOB H
CJIOBOCOYETAHMH MO KaKOM-TM0O0 TeMe (TEKCTY), BBIMUCHIBAHUE U3 CIOBAPS JIEKCUUYECKUX AUHUI
B UX HaydalbHOH (opme.



4. PaboTa ¢ rpaMMaTH4eCKUMU (OPMaMU M KOHCTPYKLIUSIMHU

Hns  >ddexktuBHOTO  ycBOEHHMsSI TpaMMaTU4ecKod  (GOpPMBI WM KOHCTPYKIIHMU
PEKOMEH/yeTCsl BHUMATENIbHOE YTEHUE 3alucei, TaOIuIl WM MpaBuiI B yuyeOHUKE, U3yUCHUE U
aHaJM3 MPUMEPOB U BBIMOJIHEHHE YIPAKHEHUH HA KOHKPETHYIO TPAMMATHYECKYIO MOJIEIb, T. €.
yIpaKHEHHUH, KOTOPbIE WILTIOCTPUPYET NaHHOEe mpaBmiio. Heobxoaumo oOpamaTs BHUMaHHE Ha
yIoTpeOeHne TrpaMMaTHYecKOd (OpMBI WM KOHCTPYKIMH B OIPEACICHHOM KOHTEKCTE,
HAXOJUTh MPHUMEPHl UX HCIOJIB30BAHUS B AYTCHTHYHBIX MCTOYHHMKAX M MAKCHMAaJbHO YacTo
MPUMEHATh HU3y4aeMyI0 MOJENb NMPH MOCTPOCHHH COOCTBEHHOTO YCTHOTO WJIM MHCBMEHHOTO
BBICKa3bIBAHUSI.

B ocBoeHMM NUCHMITIMHBI WHBAIMAAMHU M JIMIAMUA C OTPAaHUYCHHBIMH BO3MOXKHOCTSIMH
310pOBbsl OOJIBIIOE 3HAYEHHME HMEET HHAWBHIyaldbHas ydeOHas paboTa (KOHCYJIbTallUU) —
JONOJTHUTETIBHOE PA3bsACHEHHE yI1eOHOTO MaTepHana.

WupuBuayanbHble  KOHCYJNBTAllMM 1O TMPEIMETY SBISIOTCS BaKHBIM  (DaKTOPOM,
CTMOCOOCTBYIOIIMM MHAWBUAYaTH3aH 00y4eHHUS M YCTAaHOBJICHHIO BOCITMTATEIIHHOTO KOHTAKTa
MEXJIly TperojaBareieM W OoOy4JaromuMcsi WHBIWIAOM WM JIMIIOM C OTPaHHYCHHBIMH
BO3MO>KHOCTSIMH 3/I0POBBSL.

7. MaTepuajibHO-TeXHHYECKOe ofecnedeHne 1o JUCHUIInHEe (MOAYI10)

HaumenoBanue CII€lHUaJIbHbIX OCHaLHCHHOCT]) CIICIIMAJIbHBIX Hepequb JIMOEH3NMOHHOI'O
MTOMEIIEHU I MIOMENIECHU I MPOrPaMMHOT0 00CCIIeUCHHU ST
VYueOHble ayANTOPUH st | Mebenb: yueOHas MmeOeb Microsoft Windows 8, 10,
TPOBEICHUS sanatuil | Texunuyeckue cpenctBa ooyuenus: | Microsoft Office Professional Plus

CEMUHAPCKOr0 THIA, TPYNIIOBBIX U | 3KpaH, MPOEKTOpP, HOYTOYK
UHIVBUAYAIIbHBIX KOHCYJbTALUH,

TEKYyLIEro KOHTPOJIA u
IIPOMEXKYTOYHOM aTTECTALUU
VYueOHble ayAUTOPUH st | Mebenb: yueOHas MmeOeb Microsoft Windows 8, 10,

npoBezieHus J1abopaTopHbIX pador. | TexHuueckue cpencrsa oOyuyenusi: | Microsoft Office Professional Plus
9KpaH, IPOEKTOp, KOMIBIOTEPHI,
HOYTOYKH

Jlis  caMocCTOSITEeNbHOM — paboThl  OOYyYaromIMXCS  MPEIyCMOTPEHBbl  MOMEIIEHHUS,
YKOMILIEKTOBAHHBIE CHEIHAIIM3UPOBAHHON MEOEIbl0, OCHAIIEHHbIE KOMIIBIOTEPHON TEXHUKON C
BO3MOXHOCTBIO MOJKIIOYeHUs K ceTd «VHTepHeT» U obecreyeHrueM JOCTyIa B 3JIEKTPOHHYIO
nH(OPMaLIMOHHO-00pa30BaTeNIbHYIO CPEly YHUBEPCUTETA.

HaumMmeHnoBaHue noMemenui ais OCHAIIIEHHOCTh TOMEIEHUI TS [lepeueHp NHULIEH3MOHHOTO
CaMOCTOSITETTFHON paboTHI CaMOCTOSITENTFHON paOOTHI MPOrPaMMHOTO 00ECTICIeHHUS
00yJarommxcs o0yJarommxcs

[Tomemienue miast caMocTosITeNbHON | Mebenb: yaeOHas medenb Microsoft Windows 8, 10,
pabotsl o0y4atomuxcs (uuranbHbiit | Kommiekt — cnenmanusuposannoii | Microsoft Office Professional Plus
3an HaygHo#t OnOIMOTEKH) MeOeTH: KOMIBIOTEPHBIE CTOJIBI

ObopynoBanue: KOMIBIOTEpHAS

TEXHHKAa C MOAKIIOUEHHEM K

HHPOPMAIIIOHHO-

KOMM YHUKallUOHHON ceTH

«/HTepHeT» W NOCTYyIIOM B
SNEKTPOHHYI0  MH(OpPMAIMOHHO-
00pa3oBaTENHHYIO cpeny
00pa3oBaTelbHON  OpraHM3aluH,
BeO-KaMepbl, KOMMYHHKAIMOHHOE
o0opynoBaHHe, O00ECIICUHBAOIIEE
JOCTynl K  CeTH  HMHTEpHET
(mpoBozHOE COCIIMHECHUE u
OecrpoBOTHOE ~ COCIMHEHUE 10
texuomorun Wi-Fi)




[Tomemenue 1t caMOCTOSITENBHON
pabotsl obyuaronmxcs (ayn.213 A,
218 A)

Mebenb: yaeOHas MeOenb
KoMmmnekt  cnenuanu3upoBaHHON
MeOen: KOMITBIOTEPHBIE CTOJIBI
O6opynoBanue: KOMIBIOTEpHAS
TEXHHKA C MOAKIIOUEHHEM K
nH()OpPMALIMOHHO-
KOMM YHHKAIIHOHHOMN
«uTepHeT» W JOCTYIOM B
JJIEKTPOHHYI0  WH(OPMAIMOHHO-
00pa3oBaTeIbHYIO cpeny
00pa3oBaTeNIPHON  OpraHM3aIlny,
BeO-KaMephl, KOMMYHHKAIIIOHHOE
o0opynoBaHue, 00CCIICUMBAOIICE
JOCTYl K  CE€TH  HWHTEPHET
(mpoBoHOE coelMHEeHue u
OecrpoBOJTHOE  COEJMHEHHE MO
texaonoruu Wi-Fi)

CCTHU

Microsoft Windows 8, 10,
Microsoft Office Professional Plus




