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Pa6ouas mporpamma aucuumiuHel  b1.0.05.04 «MHocTpaHHBIA  SA3BIK B
npod)eCCHOHANBHOW KOMMYHHKAllMKW» YTBepXKIEHa Ha 3acelaHuM Kadenpsl
aHTJIMICKOrO A3bIKa B MpodeccHoHaNbHOH chepe

nporokon Ne 8 «18» mas 2021 r.
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Ky6I'Y n.¢.H., mpodeccop

Spmonuuen JLT., 3aB. kadenpoit mHocTpaHHBIX A3bIKOB KIVYOKCT k.¢.H.,
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1 Henu u 321241 U3yYeHUs1 AUCHUILINHBI

1.1 Ileab ocBoeHHs AUCHMILVIMHBbI: (OPMUPOBAHHWE U PA3BUTHE CHOCOOHOCTH
OCYIIECTBIISATH JCTIOBYI0O KOMMYHHUKAIIMIO B YCTHOM M MUCbMEHHOM (popMax Ha roCy1apCTBEHHOM
sa3pike Poccuiickoit @enepannin 1 ”HOCTpaHHOM(BIX) sI3bIKE(axX).

1.2 3agauu AUCHMIINHBI

® pacIIUpsATh 3HAHUS O HOpPMax M TPeOOBAaHUSAX K YCTHOM M NHCbMEHHOM J€JI0BOM
KOMMYHHUKAIIUH, IPUHATHIX B CTPAHE U3Y4aEMOTO S3bIKA;

® pa3BUBAaTh YMEHHMS NPUMEHSITH HOPMBI M TpeOOBaHUS, TMPHHATHIE B cTpaHe(ax)
M3y4aeMoro s3bIKa, IIPU peaIn3alii YCTHOM U IMCbMEHHOM J€JI0OBOM KOMMYHUKALIUHY;

® pa3BHUBaTh CIIOCOOHOCTh K pean3alud [JeJIOBOM KOMMYHHMKALIMM B YCTHOH H
NUCbMEHHOW (hopMax Ha MHOCTPAHHOM SI3BIKE;

® pa3BHUBATb YMCHUA pa6OTaTB C I/IH(bOpMaHI/IOHHO-HOI/ICKOBHMI/I CHUCTEMaMH I/IHTCpHCT,
a TaKXKXC OTKPBITBIMU Oazamu JaHHBIX, OIPOBOJAA IMOUCK WU aHAJIU3 I/IH(i)OpMaL[I/II/I C MPUMCHCHUCM
Pa3JIMYHBIX METOJMK, a TAK)XE IIOMCK M IIEPECBOJA MAaTCpHaJIOB HA HHOCTPAHHOM A3bIKE,

® pPACIIUPATH 3HAHUS O crenrupUKe MaTepUaTbHON U AyXOBHOHM KYJIbTYpPhl H3y4aeMON CTpaHbI
(peruona);

® Dpa3BUBaThb YMEHHUS TIPUMCHATH COBPEMEHHblE HH(OPMAIMOHHO-KOMMYHHKAIIMOHHBIE
TEXHOJIOTHH JJIsl PEIICHUs WCCIeJOBATENbCKUX M MNPAaKTUYECKUMX 3a7ad B TpodeccHoHATBHON
JIEATENBHOCTH,;

e ¢opmupoBaTh CIIOCOOHOCTH UCII0JIb30BATh 3HaHUE STHOTpaQUUIECKHUX,
STHOJMHTBHCTUYCCKUX U ITHOIICHXOJIOTHYECKUX OCOOCHHOCTEH HapooB A3uu u AQpUKH U UX
BIUSHUS Ha (POpPMHUPOBAHUE JIETIOBOM KYIbTYphl U ATHUKETA MOBEICHHUS.

1.3 MecTo AucuuminHbI (MOAYJIs) B CTPYKTYpe 00pa3oBaTe/ibHOI NPOrpaMMbl

Juctumumza «MHOCTpaHHBIN S3BIK B TPOPECCHOHATHHON KOMMYHHKAIIMNA» OTHOCHTCS K
6a3oBoit yactu broka 1 Jucrumiuasl (MOIyaHM) y4eOHOTO IUIaHa OakanaBpHaTa HaNpaBICHUS
noarotoBku 58.03.01 BocrokoBenenue u ahpukaHUCTHKA.

1.4 IlepedyeHp NMJIAHMPYeMBbIX Pe3yJbTAaTOB O0y4eHHUs 10 AWCHMILIMHE (MOIY.JIO0),
COOTHECEHHBIX C IVIAHUPYEeMbIMH Pe3yJIbTATAMH OCBOCHHS 00pa30BaTe/JbHOH NPOrpaMMbl

W3yuenne paHHOM y4yeOHOW AMCUMIUIMHBI HANpaBlIeHO Ha (OPMHUPOBAHUE Y
00yJaroUXCsl CICNYIOMNUX KOMITETEHIIUMN

KOIL 1 HAMMCHOBAHUEC MHAUKATOPA JOCTUKCHUS

Pesynbrarsl 00y4eHuUs 1O JUCIUTUTMHE
KOMIIETCHIIMU

YK-4: crnocobeH ocylecTBIATh AETOBYF0 KOMMYHHUKAIIMIO B YCTHOW M MUCBMEHHOH QopMax Ha
rocyilapcTBeHHOM si3bike Poccuiickoit degeparn 1 ”HOCTpaHHOM(BIX) sI3bIKe(aX).

NYK-4.1. Cobmogaer HOpMBI U TpeOOBaHUS K
YCTHOM M MHUCBMEHHON NI€J0BOM KOMMYHHKAIUH,
MIPUHATHIE B CTpaHe(ax) U3y4aeMoro si3bIKa.

3uaem: HOpMBI M TpeOOBaHUSI K YCTHOH U
MUCbMEHHOH JEJI0BOH KOMMYHHUKAIIUU, IPUHSITHIE
B CTpaHe(ax) u3y4aeMoro s3bIKa.

Ymeem: npuMeHAT> HOPMBI M TpeOOBaHMS,
MIPUHATHIE B CTpaHe(ax) M3ydaeMoro s3bIKa, MPHU
peanu3aluyd YCTHOM W THCBMEHHOH JeloBOM
KOMMYHUKAIIHH.

Braodeem: ciocoOOHOCTBIO K TIOPOXKACHUIO YCTHOM
Y TMCBMEHHOM JeJI0BOM KOMMYHHKALIUH C YYETOM
coOroeHrss HOpM U TpeOOBaHUM, MPHUHATHIX B
cTpaHe(ax) u3ydaeMoro s3bIKa.

NYK-4.2. JleMOHCTpUpYET CHOCOOHOCTH K
peann3anuu J1eN0BO KOMMYHHUKAIUU B YCTHOHN U
MUCBMEHHON (opMax Ha HHOCTPAHHOM(BIX)
sI3BIKE(ax).

3Haem: S3BIKOBBIE CpPEACTBA (TpaMMaTUYECKHE,
JIEKCUYECKHe) HeOoOXOquMble [UIsl pealu3aliu
JIeIOBOM KOMMYHUKAIIMU B YCTHOM M MUCbMEHHOU
(dhopMax Ha HHOCTPAHHOM SI3bIKE.




Ymeem: ucnonp3oBaTh S3BIKOBBIC CPENCTBA ISt
peanuzanuy JAeJI0BOM KOMMYHUKAIIMU B YCTHOU U
MUCbMEHHOHN (popMax Ha MHOCTPAHHOM SI3bIKE.

Braodeem: ciocoOHOCTBIO K peau3aliu IeI0BOi
KOMMYHUKAIIAM B YCTHOM W MUChMEHHON (opmax
Ha MHOCTPAaHHOM SI3BIKE.

NYK-4.3. Bribupaer KOMMYHHKATHBHO
NpUeMIIEeMbIe CTUJIb U CPEACTBA B3aUMOACHUCTBUS
B OOIIEHUH C JITIOBBIMH ITAPTHEPAMHU.

Buaem: KOMMYHUKATUBHO MMPUCMJICMBIC CTHUJIb U

CpelncTBa  B3aUMOJICHCTBHS B OOUICHMH C
JIeJIOBBIMU MTAPTHEPAMH.

Ymeem: npemats  cooOulieHus, OOKIagbl C
MPEBAPUTEIIBHON MOJATOTOBKOM.

Bnaoeem: HaBBIKAMH JIMAJIOTUYECKOMN "
MOHOJIOTUYECKON pedyd C  HUCIOJIb30BaHUEM

W3YUYCHHBIX JICKCHKO-TPAMMATHYECKHUX CPEJICTB B
KOMMYHUKATUBHBIX CUTYaIUsIX HEO(PHIIMATBHOTO
1 OopHUIHATHHOTO OOIICHHS, B TOM 4YHCIE Ha
po(eCCHOHANTEHO OPUCHTHPOBAHHBIC TEMBI.

NYK-4.4. Benmer [nenoBylo TEpenucKy H
UCTIONIB3YEeT JAHAIOT s COTPYAHHYECTBA B
conmagbHON U poeccnoHanbHOM cdepax

3uaem: 0OCHOBBI BCACHUA ILGHOBOP'I TNCPCIIUCKU.

Ymeem: UCIIOJIb30BaTh JUanor IE
COTPYJIHUYECTBA B COIHATBHON "
npoeccuoHanbHOM cepax

Braoeem: HaBbIKaMU JI€IIOBOM MEPETTUCKH.

IK-4:

crocoOeH paboraTh ¢ HHGOPMAIMOHHO-TIOMCKOBBIMU CHCTeMaMHu VIHTEpHET, a TaKxke

OTKPBITBIMHU 0a3aMM JaHHBIX, IPOBOJS UX MOUCK M aHAJIU3 WHGOPMALUH C IPUMEHEHUEM Pa3JInIHbIX
METOJMK, a TAK)Ke IOUCK M IEPEBO]] MaTEpHAJIOB Ha A3bIKE M3Y4aeMOI0 PErHoHa

NIIK-4.1. caMOCTOSATEIBHO KAaTaJIOTU3UPYET |
KJIacCu(UIHUPYET HaKOTUTCHHBIT MaccuB
uHpopMaIn U GOpMUPYET CTPYKTYpHUPOBAHHbBIE
Y HECTPYKTYPHPOBAHHBIE 0a3bl TaHHBIX

3naem: CONepKaHme nH(GOPMAITIOHHO-
MOMCKOBBIX CHUCTeMaM VIHTepHeT, a Takxe
OTKPBITHIX 023 TaHHBIX.

Ymeem: mpoBooUTh MOXCK U aHATIU3 MHGOPMALIUI
C TIPUMEHEHUEM Pa3UYHbIX METOAMK, a TaKKe
¢dbopMHpOBaTH CTPYKTYPHUPOBaHHBIE u
HECTPYKTYPHPOBaHHbIE 0a3bl JaHHBIX.

Braoeem: naBbikamu pedepupoBaHus U EpeBoaa
JIUTEpaTypHl O CHEIUATILHOCTH.

MK-10: cnocoben BnaseTh WHPOpPMAIUEH 00 OCHOBHBIX OCOOCHHOCTSIX MaTepUaIbHOW W JIyXOBHOM

KyJbTypbl HM3y4aeMOW CTpaHbl (perMoHa), CHOCOOHOCTHIO YYHTHIBaTh B IPAaKTHYECKOH U
UCCIIEI0BATENILCKON JIEATeNbHOCTH CHENU(UKY, XapaKTepHYIO IJIsI HOCHUTENIEH COOTBETCTBYIOIIUX
KYJIBTYD

HNIIK-10.1. Y4aureiBaet cneunuKy | 3naem: OCHOBBI KyJIBTYPBI U TPAAULUHA CTpaH

MaTepHalbHON U TYXOBHOU KYJIbTYphl U3y4aeMOu
CTpaHbI (PETHOHA).

HN3y4acMoOro A3bIKa, [IpaBUia peuUCBOIro 3TUKCTA.

Ymeem: yuntbiBaTh cienuuKy MaTepuanbHOW U
JYyXOBHOM  KYJbTYypbl  W3y4aeMOW  CTpaHbI
(pernoHa) mpH MEPEBOAE TEKCTOB Pa3IMYHBIX
JKaHPOB U CTHJIEH HA NPO(EeCCHOHATIBHOM YPOBHE.

Braoeem: uHpopmanedr 00  OCHOBHBIX
0COOEHHOCTSIX  MAaTepUILHOW W JIyXOBHOM
KyJIbTYpBl ~ M3y4aeMOW  CTpaHbl  (peruoHa),

CIOCOOHOCTBIO YYWTHIBATh B TMPAKTUYECKOH U
HCCIIEIOBATEIBCKOW JICATENBHOCTH CHEIU(UKY,
XapaKTepHYIO ISl HOCHUTENEH COOTBETCTBYIOIINX

KYJBTYP.

HIIK-10.2. IIpumenser COBPEMEHHBIE
MH(POPMALMOHHO-KOMMYHHUKALIHOHHbIE

TEXHOJIOTHH JIJIsl PEIIEHHs UCCIENOBATENbCKUX U
NPaKkTHYECKUX 3afady B  Npo(ecCHOHAIbHOM

3naem: COBPEMEHHBIE nHPOPMALUOHHO-
KOMMYHHMKALIMOHHBIE TEXHOJOTMU IJISl PELICHUs
WCCIIEIOBATEIbCKUX M TPAKTUYECKHX 3a1ad B
npodecCHOHANBHON AEATENbHOCTH.




ACATCIIBHOCTH.

Ymeem:

- paboTaTh C MyJIBTUMEIUHHBIMU CPEICTBAMHU;

- TIOJIb30BAThCS D3JICKTPOHHBIMHU CIIOBApSIMHU U
IPYTHMU  3JICKTPOHHBIMHU  pecypcamu  JJis
pEIIeHNUs JIMHIBUCTUYCCKUX 3a/ay.

Braoeem: OCHOBaMH COBpPEMEHHOM
WHPOPMAaITHOHHON u oubnuorpaduveckoi
KyJIBTYpbl, HaBBIKAMH OCYIIECTBICHHUS TIOMCKa
nHQOpMAIMK B CHPABOYHOW,  CITCIIHAILHOM
JUTEepaType U B KOMIBIOTEPHBIX CETHAX.

IIK-11: cnoocobeH  MCHONB30BaTh  3HAHHE

BTHOFpa(bI/I‘{eCKI/IX, 3THOJIMHI'BUCTHYCCKHX nu

ATHOTICHXOJIOTHYECKIX OCOOCHHOCTEH HapoaoB A3nn W AQpukM M WX BIUSHHSI Ha (GOPMHpPOBAHHUE

JIEIIOBOI KYJBTYPbI U 9TUKETA TIOBCACHUA

UIIK-11.1. Awmammsupyer STHOTpaduvecKue,
STHOJMHTBUCTUYCCKUE M 3THOICUXOJOTHYCCKUC
ocobeHHOCTeW HapomoB As3un u Adpuku wu
COJICPKATEIILHO OOBSACHIECT UX B SKOHOMHUECKHX,
COMaJIbHBIX, MMOJIUTHYCCKUX u KYJIbTYPHBIX
U3MEPEHUSX.

3naem:

- OCHOBHBIE METONbI COOpa, aHaIM3a U CUHTE3a
WHPOPMAITUH, CTPATETUH M METOMbI JTOCTHKCHUS
MOCTABJIICHHON  [IENH,  OCHOBHBIC  TPUEMBI
apryMeHTalul  NPUMEHUTEIbHO K  cdepe
po(heCCUOHAIBHOM JIeATEIIbHOCTH;

- OCHOBHBIE CBEJICHHS 00 OSTHOKYIbTYPHBIX,
STHOTICUXOJIOTUYECKUX "
3THOKOH()ECCHOHAIBHBIX 0COOCHHOCTSIX
BOCTOYHOM IIMBUJTH3AIIUH.

Ymeem:

- TIPOBOJUTH KOMIUICKCHBIM aHaau3 (HaKTopoB,
BIUSIONIMX Ha TOBEJICHHE M METOJbI JICJIOBOTO
OOIIeHUsT  TpeJACTaBUTENCH  a3MaTCKUX U
a(pUKaHCKUX HAPOJIOB;

- JIOTUYECKH BEpPHO, apryMEHTHUPOBAHHO, SICHO U
CBA32HO  BBICTPAaWBaTh CBOIO  YCTHYIO U
MUCBMEHHYIO peuYb MNPUMEHUTENLHO K cdepe
po(heCCUOHAIBHOM JIeATEIIbHOCTH;

- WCIOJNIb30BAaTh TEOPETUYCCKUE 3HAHHSA IO
STHOJIOTUM M O3THOINCHXOJOTMU CTpaH A3uu |
Adpuky Ha TpakTUKE, B TOM YHUCJIE T'OTOBHUTH
MH(POPMAIMOHHO-aHAIUTHYCCKUE MaTepualibl U
cnpaBku, pedepupoBaTh UM PEICH3UPOBATH
HAYYHYIO JIUTEPATYPY.

Bnaoeem: HaBBIKAMH HCIOJIL30BAHHUS 3HAHUS
STHOKYJIbTYPHBIX IIEHHOCTE€W IpeACTaBUTEIIECH
a3MaTCKuX W appPUKAHCKUX HAPOJIOB B IMPAKTHKE
MEXKYJIbTYPHOW KOMMYHUKAIIMHU; PACIIO3HABAHUS
MPOSIBIICHUI STHUYECKHUX JTyXOBHBIX nu
ACTETUYCCKHUX IICHHOCTEH npu aHaym3e
MEXKYJIBTYPHBIX KOMMYHUKATUBHBIX IPAaKTHK;
KBaJIN(DUITUPOBAHHOTO HCIOIb30BAHUS
TEPMUHOJIOTUM JJI1 TOHHMaHUs TEKCTOB IO
STHOJIOTMM W 3THOINCHUXOJOTMU CTpaH A3uu U
Adpukuy; KOPPEKTHOIO NPUMEHEHUSA
MOHATUMHOrO  amnmapara 3THOJIOTMYECKUX U
STHOTICUXOJIOTUYECKUX UCCIeA0BaHUN B cdepe
WU3YYEHUS] STHOKYJIBTYPHBIX M 3THOPEIUTHO3HBIX
TpaJIULINi.




Pesynprarhl 00yueHHsI MO JUCHMIUIMHE JOCTHTAIOTCS B paMKax OCYIIECTBICHUS BCEX
BUJOB KOHTaKTHOM U CaMOCTOSATENbHOW paboThl OOydYarolmuxcsi B COOTBETCTBHHM C
YTBEP)KJICHHBIM YUE€OHBIM IIJIAHOM.

WuaukaTtopsl  TOCTHXKEHUS KOMIETCHIMH CYMTAIOTCS  CHOPMUPOBAHHBIMH  MpPU
JOCTH>KEHUH COOTBETCTBYIOIIUX UM PE3yJIbTaTOB O0YUCHUSI.

2. CTpyKTYypa U colepKaHue TUCHUILINHBI

2.1 Pacnipeesienne TPYA0EMKOCTH IMCIUILIMHBI 110 BUJAaM padoT

OO6mas Tpya0o€MKOCTh AMCHUIUIMHBI COCcTaBlsieT 4 3aueTHble equHuibl (144 gaca), ux
pacrpeziesieHue Mo BuaaM padoT IpeCTaBIeHO B TaOIuIIe:

Bunsr padot Bcero Dopma 00yueHHs
4acoB OYHas
VII
ceMecTp
(gacsr)
KonrakTHasi padoTa, B TOM 4nciie: 60.3
AyauTopHble 3aHATHS (BCEro): 60 60

3aHATHA JICKIIHOHHOTI'O THIIA

nabopaToOpHbIE 3aHATHUS

NPaKTHYECKUE 3aHATUS 60 60

CCMMHAPCKUC 3aHATU

HNuas koHTaKkTHas padora:

KoHTponb caMocTosTeIbHOI paboThI

(KCP)
ITpomexxyrounas arrecrauus (MKP) 0.3 0.3
CamocrosiTebHasi padoTa, B TOM
YHCJIe: 48 48
[TogroroBka Kk TeKyniemMy KOHTPOJIIO
KoHTpoab:
IToaroToBKa K SK3aMEeHY 35.7 35.7
Oomasn yac. 144 144
TPYAOEMKOCTb B TOM 4YHCJIC
KOHTAKTHASA 60.3 60.3
padora
3a4. e 4 4
2.2 ConepxxaHue QM CUMILTHHBI
Pacnipenenenne BuoB yueOHOM pabOTHI M UX TPYIOEMKOCTH TI0 pa3jiesiaM JUCIUTITUHBI.
Pa3nensl (TeMbl) TUCIUTUIMHEI, U3ydaeMble B 7 ceMecTpe (ouHas popMa oOyueHus)
KomnunuectBo uacos
No
pas- HanmenoBanue pa3aenos (Tem) AynuropHas paborta Bueaynutop
Jcia Hasdg
Beero JI 113 JIP pabora
1 Organisation 14 - 8 - 6
2 Human Resources 10 - 6 - 4
3 Travel 8 - 4 - 4
4 Brands 12 - 6 - 6
5 Change 8 - 4 - 4
6 Advertising 14 - 8 - 6
7 Leadership 10 - 6 - 4
8 Cultures 14 - 8 - 6
9 International markets 8 - 4 - 4




10 Competition 10 - 6 - 4

UTOI'O no pazderam oucyuniunwl. 108 - 60 - 48

Konrpons camocrostensHoit pabotsl (KCP)

ITpomexyrounas arrecranus (MKP) 0.3
IMoaroToBKa K TEKyIIEeMy KOHTPOITIO 35,7
OO1mas TpyX0eMKOCTh MO AUCIUILTIHE 144

2.3 Coaepxxanue pa3enoB (TeM) THCHHUIJIMHBI:
2.3.1. 3aHaTHS JEKIIUOHHOI0 THIIA — HE TPEAYCMOTPEHBI
2.3.2 3aHATHS CEMHHApPCKOro THna (NMpakTHYecKHe / ceMHMHapCKHe 3aHATHS/

JabopaTopHblie padoThl)

7 cemecTp
HaunmenoBanue DopMa TEKVILEro
Ne pasmena Hamvmenosanne mabopaTopHbBIX paboT (Tem) P yi
KOHTPOJIS
(TemMsI)

1 2 3 4

1. Organisation Speaking: Talk about status within an organization. KoMMyHUKaTHBHBIE
Vocabulary: Words and expressions to describe CHUTYaIWH.
company structure. IIpakTnueckoe
Grammar: Noun combinations. 3a7iaHue.

Reading: A successful organization.
Listening: An interview with a management consultant.
Skills: Socialising: introductions and networking.

2. Human Resources Speaking: Talk about job interviews. KoMMyHUKaTHBHBIC
Vocabulary: Expressions for talking about job CHUTYaIHH.
applications. Marepuanbl st
Grammar: -ing forms and infinitives MTUCHMEHHOTO
Reading: Women at work. nepeBoja ¢
Listening: An interview with an international AHIIMHCKOTO SI3bIKA
recruitment specialist. Ha PYCCKHIA.

Skills: getting information on the phone. JlenoBoe nucHMo.
Writing: CV, cover letter.

3. Travel Speaking: Talk about your travel experiences. KoMMyHUKaTHBHBIE
Vocabulary: British and American travel words. CHUTYAaIIUH.
Grammar: Talking about the future. TectupoBaHue Mo
Reading: What business travelers want. MPOHICHHOMY
Listening: An interview with a sales director of a hotel | marepuany.
chain.

Skills: Telephoning: making arrangements.

4, Brands Speaking: Talk about your favourite brands. KoMMyHUKaTHBHBIE
Vocabulary: Brand management. CHUTYaIWH.
Grammar: Present Simple and Present Continuous. IMoxroroeka
Listening: An interview with a brand manager. MOHOJIOTHYECKOTO
Reading: Building luxury brands. BBICKa3bIBAHHS C
Skills: Taking part in meetings. HCIIOIb30BaHUEM

IPE3CHTAIIUU.

5. Change Speaking: Discuss attitudes to change in general and at | IIpaktuueckoe
work. 3aJlaHue.
Vocabulary: Words for describing change. KomMmyHMKaTnBHBIE
Grammar: Past Simple and Present Perfect. CHUTYalHH.
Reading: Mercedes, shining star.

Skills: Managing meetings.

6. Advertising Speaking: Discuss authentic advertisements. KomMmyHUKaTHBHBIE
Vocabulary: Words and expressions for talking about CHUTYAaIlUH.
advertising. IToaroroska




Grammar: Articles. MOHOJIOTHYECKOTO
Reading: A new kind of campaign. Listening: An BBICKA3bIBAHHS C
interview with a marketing communications executive. | ucmosib3oBaHHEM
Skills: Starting and structuring a presentation. TIPE3CHTAITHH.
Writing: letter. TecTrupoBaHHe 110
MIPOUJEHHOMY
Matepuaiy. Jemnosoe
IIUCBbMO.
7. Leadership Speaking: Discuss the qualities of good leadership. KoMMyHUKaTHBHBIE
Vocabulary: Words to describe character. Grammar: CHTYaIlUH.
Relative clauses. Marepuarbl s
Listening: An interview with a managing director of an | mucemenHoro
executive recruitment company. nepeBoja ¢
Reading: Leading L’Oreal. AHTIIUICKOTO S3bIKa
Skills: Presenting. Ha pycckuii. JlemoBoe
Writing: e-mail. IIHCHEMO.
8. Cultures Speaking: Discuss the importance of cultural KoMMyHUKaTHBHBIE
awareness in business. CHUTYaIHH.
Vocabulary: Idioms for talking about business IMoaroroBka
relationships. MOHOJIOTHYECKOT'O
Grammar: Advice, obligation and necessity. BBICKa3bIBaHHS C
Reading: Culture shock. HCIOJIb30BaHUEM
Listening: An interview with the manager of a cultural | npesenrarmn.
training centre.
Skills: Social English.
Case study: Prepare a talk on business culture.
9. International Markets | Speaking: Discuss the development of international KoMMyHUKaTHBHBIE
markets. cuTyanuu, pedepart.
Vocabulary: Expressions for talking about free trade. Marepwuarbl st
Grammar: Conditions. MTUCHMEHHOTO
Reading: Trade between China and the US. nepeBoja ¢
Listening: An interview with an expert on negotiating. | anmmiickoro si3bika
Skills: Negotiating. HA PYCCKUil.
10. Competition Speaking: Do a quiz on how competitive you are. KomMMyHUKaTHBHBIE
Vocabulary: Idioms from sport to describe CHUTYaIHH.
competition. TecTupoBaHue 10
Grammar: Passives. [POIEHHOMY
Listening: An interview with a manager from the Marepuaiy.
competition Commission.
Reading: Head to head competition.
Skills: Negotiating.
[Ipy wW3yyeHWHM JUCHUIUIMHBI MOTYT TIPUMEHSATHCS  DJIEKTPOHHOE OO0y4yeHue,

JTUCTaHIIMOHHBIE 00pa3oBaTeNbHble TeXHOJIoTuH B coorBeTcTBUU ¢ DI'OC BO.

2.3.4. Kypcosbie padoThI (IPOEKThI) — HE IPEAYCMOTPEHBI.

2.4 TlepeyeHb y4eOHO-METOAMYECKOT0 o0ecreyeHusi AJIsi CAMOCTOATEIbHON padoThI
o0yyaromuxcs Mo JMCHUIIHHE (MOYJII0)

[Tepedens yueOHO-METOUIECKOTO 00ECTICUSHHS TUCITUTUINHBI 110

Ne Bung CPC N
BBITIOJTHCHHUIKO CaMOCTOSATCIBHON pa60TBI
1 2 3
1 IIpopabotka ygeGHOTO 1. MeToandeckne yKazaHUS IO OpPTaHW3ALUN CAMOCTOSTEIBHOMN

Marepuaia pabotel mo mucuuiumHe «MHOCTpaHHBIN S3BIK B TpodeccHOHATBHON
KOMMYHHUKAIIAW», YTBEpXKIEHHbIE Kadeapold aHTIMHCKOTO s3bIKa B

npogeccruonanbHOl chepe, mpoTokon Ne 8 ot 18 mas 2021 r.

Y4eOHO-METOAUYECKUE MaTepHalbl Ml CaMOCTOSITENIBHONH paboThl OOYyYaroIMXCs W3
YHUCIIa MHBAJIUIOB | JIUI C OTPAHUYCHHBIMH BO3MOKHOCTSIMH 3710poBbst (OB3) npegocraBisroTcst
B (hopMax, aanTUPOBAHHBIX K OTPAHUYEHHSIM UX 37JOPOBBS M BOCIIPHUSTHS UH(DOpMAIIHHN:



JInst L ¢ HapyIICHUSIME 3PCHUSI:

— B TIeYaTHOM popMe YBEITUICHHBIM MIPUPTOM,
— B (hopMe 2IIEKTPOHHOTO TOKYMEHTA,

— B (hopme aynuodaiina;

JIyist JnL ¢ HapyIIeHUsIMHU CIIyXa:

— B IIeYaTHOM (opme,

— B (hopMe 2IEKTPOHHOTO TOKYMEHTA.

J1J1s1 JIT C HApYIICHUSIMH OTIOPHO-JIBUTATEIBHOTO arapara:
— B I1e4aTHOM (opme,

— B (hpopMe 3IIEKTPOHHOTO TIOKYMEHTA,

— B ¢popme ayauodaiina.

3. Oopa3oBaTejibHbIe TEXHOJOIMH, NPHMeHsieMble INPH OCBOCHHHU JAWCHUILINHBI
(Mmomyuis)

OOpa3oBaresbHble TEXHOJOIMM, MCIIOIb3yEMblE B IPOLIECCe pealu3aluu Kypca
«lHOCTpaHHBI S3BIK B MPO(ECCHOHATFHOW KOMMYHHMKAIMW» HANpPaBICHbl HA AaKTHBHU3AILUIO
[IO3HABATEJILHOM J1€ATEIbHOCTU CTYACHTOB, pa3BUTHE CHOCOOOB MPOAYKTHUBHOM JESITEIbHOCTH,
pacmpeHue crparterwii oOydarommxcsi npu  pabore ¢ WHGPOPMAIMOHHBIMH TEKCTaMH,
CTUMYJIUPOBAHME KPUTHYECKOTO M TBOPYECKOTO MOJXOAAa K pELICHHI0 YYEeOHBIX 3a7ad U
MOJICIIUPOBAHHIO MPO(HECCHOHATLHOW JEATEIbHOCTH, aKTUBU3ALUS COTPYIHUYECTBA, PAa3BUTHE
yMEHU# paboTaTh B KOMaH/E.

[Tpu ocBOCHMM AMCUUIUIMHBI IPUMEHSIOTCS CIIEAYIONIHEe 00pa30BaTeIbHBIC TEXHOIOTHH:

1) duddepennmpoBannoe obyueHne — opraHuzanus 00pa3oBaTENBHOTO Mpollecca Ha
OCHOBE y4yeTa MHIWBUIYAIbHO-TUIIOJIOTHYECKIUX OCOOCHHOCTEH 00YYaIOIMXCsl U BapUATHBHOTO
IOCTPOCHMsI Yy4eOHOTO Ipoliecca B BBIACICHHBIX Ipynmnax. Peanusyercs myreM BKIIOYEHHUS B
y4eOHBIN MPOLECC 3aaHUN Pa3IMYHOrO YPOBHS CIOXKHOCTU (pENpOAYKTUBHBIN, POJABUHYTHIH,
TBOpueckuit). Ilpu wucnonp3oBanuu aUQPepeHIUPOBAHHOIO MOAX0Ja HCIOJIB3YeTCd METOJ
MAJIbIX TPYIIIT, METO MTPOEKTOB.

2) HHrepakTuBHOE OOy4YeHHME KakK CIOCOO OpraHu3aluu y4eOHOro Ipolecca, MpHU
KOTOPOM CTYJCHTHI W TPENoaBaTelb aKTHBHO B3aUMOJCHCTBYIOT ApPYr ¢ ApyroM. Kakmprit
YYaCTHHUK B3aMMOJIEHCTBHsSI BHOCUT CBOM BKJaJl, B XOjie paOOThl MPOUCXOTUT OOMEH HICSIMH,
3HAHUSIMH, BBIPA0OTKAa COBMECTHBIX CIIOCO0OB neiicTBus. HMHTepakTHBHOE 0OOy4YeHHE
peanu3yercst B Xo€ (PpOHTaIbHON, IpyNIoOBOM U mapHOM paboTel. IIpU3HaKM MHTEPAKTUBHOIO
oOyueHus: KoM(opTHas ICHXOJIOTHYEecKas aTrMmocdepa 3aHSITUH, MO3BOJSIONIAS CTYACHTY
YyBCTBOBAaTh CBOIO MHTEIUICKTYAIbHYIO COCTOSTENBHOCTb, MCHUXOJOTHYECKYIO 3allUIIEHHOCTS;
CaMOCTOSITENIbHBIA TOUCK 00YUYAIOIIMMUCS BAPUAHTOB PEIICHHS IOCTABJICHHON Y4eOHOH 3a1auu;
IOpU 3TOM HCKIIOYAeTCs JOMHUHUPOBaHME KaKOro-JIMOO y4yaCTHHKA y4eOHOro mporecca Win
Kakoi-mubo Waed, TMPEeBOCXOJACTBO  AKTHBHOCTH  OOYYAIOIIMXCS  HAJ  AKTUBHOCTBIO
npernojiaBaTessi, akTUBHOE BOCIPOM3BEIECHUE DPaHEE MOJYyYEHHBIX TEOPETHUECKUX 3HAHMH B
HOBBIX YCJIOBUSIX, HATMYHE OOPATHOM CBSI3H.

3) IIpoGrnemHoe oOydeHHME Kak TEXHOJIOTHS, OCHOBAHHAs Ha CTPYKType Yy4eOHOro
mpouecca, MPeANojiaralplero paspeueHre MOocCiIeI0BaTeIbHO  CO3/1aBa€MbIX  Y4eOHBIX
npobnemMHbIX — cutTyanuil. IIpoGiemHass cuTyanus — OCO3HAaHHOE HHTEIUIEKTyallbHOE
3aTpyIHEHHE, MOPOKAAEMOE HECOOTBETCTBHEM MEXKAY HWMCIOIIUMUCS 3HAHUSAMH W TEMH,
KOTOpbIe HEOOXOJMMBI JUIsl peIlleHUs] BO3HMKILIEH cuTyanuu. YdeOHas mpoOiieMa HarpaBlisieT
MBICITUTENBHBIA TIOUCK, TPOOYXKTaeT HMHTEpeC K HccienoBaHuio. [IpoOiema BwIpakaeTcs B
dopme mpobIEMHOr0 BOIIpOCca UITH MPOOIEMHOT0 33/1aHusl.

Jlnist Il ¢ OrpaHMYEHHBIMH BO3MOXKHOCTSIMH 3/I0POBBSI TIPEIYCMOTPEHA OpTaHMU3aIus
KOHCYJIBTAIM C UCIIOJIb30BAaHUEM 3JICKTPOHHOM MOYTHI.

4. OueHOYHBIe CpeACTBA UIA TEKYyNIero KOHTPOJSI  yCIeBaeMOCTH H
NMPOMEKYTOYHOM aTTecTalluu



OL[GHO‘IHBIG cpeacTtBa MNpCAHA3HAUYCHBI JIsI KOHTPOJSA MW OLICHKU O6pa30BaTeJIBHBIX
JOCTMDKCHUH 00ydJalomuxcsi, OCBOMBIIUX MPOTpaMMy Yy4eOHOW IUCHUTUIHHBI «MHOCTpaHHBIM
S3BIK B IPO(ECCHOHATBHON KOMMYHUKAIIH.

CprRTypa OLHCHOYHBIX CPEACTB AJIHA TeKleIeﬁ H HpOMe)l(yTO‘lHOﬁ aTrTreCrTalnmum

HanmenoBaHue OLICHOYHOTO CpcacTBa

No Ko 1 naumeHnosanue
PesynpTater 00yueHus . [IpomexxyTouHas
n/m HUHAMKAaTOpa Texymuii KOHTPOIb
aTTecTauus
1 |UYK-4.1. Cobmomaer | 3uaer  HopMmbl U | Tectsr 1-3 Bompoc sx3amena Ne 1.
HOPMBI U TpeOoBaHUs K | TpeOOBaHHUS K YCTHOM
YCTHOM WU MNHUCBMEHHOH | U MUCbMEHHOU
JIEJI0BOU JIETIOBOU
KOMMYHHKAIIWH, KOMMYHHKAIIUH,
MIPUHATBIC B cTpaHe(ax) | MPUHSTHIC B
M3y9aeMOTo S3bIKA. ctpane(ax)
M3y4aeMoro sI3bIKa.
2 | UYK-4.1. Cobmogaer | YMmeer npumMensaTs | IlpakTnyeckoe Bomnpoc ax3amena Nel.
HOPMBI U TpeOOBaHUS K | HOPMBI M TpeOoOBaHUs, | 3aJaHHE
YCTHOM M IHCBMEHHOH | IIPUHSTHIE B
JIeTIOBO cTpaHe(ax)
KOMMYHHKALIUH, U3y4yaeMoro  s3bIKa,
MPUHATHIE B CTpaHe(ax) | mpu peanuzanuu
H3y4aeMoro sA3bIKa. YCTHOM U ITMCBMEHHOM
JIENOBOM
KOMMYHHKALIUH.
3 | UYK-4.1. Cobmopaer | Bnageer Temsr Bomnpoc sx3amena Ne 3.
HOPMBI U TpeOOBaHUS K | CIOCOOHOCTHIO K | MOHOJOTHYECKUX
YCTHOM W MHUCHMEHHOMW | MOPOXACHUIK YCTHOHM | BBICKAa3bIBaHUM B
EJIOBOU u MHUCbMEHHOM | YCTHOU Wi
KOMMYHUKAIWH, JIeJIOBOM MMUChbMEHHOH (hopMme
TIPUHATHIE B CTpaHe(ax) | KOMMYHHKAIIH c|1-14
M3y4aeMoro S3bIKa. YY4ETOM  COOJIIOJCHUS
HOPM H TpeOOBaHHMI,
MIPUHSTHIX B
ctpane(ax)
M3y4aeMoro s3bIKa.
4 | NYK-4.2. 3Haer A3bIKOBBIE | MaTepuranbl st | Bompoc sx3amena Ne 1.
HdemoHcTpupyet cpencTaa MTUCBbMEHHOTO
CHOCOOHOCTD K | (rpaMmmaTndeckue, nepeBosa c
peaiMzalii  JIEJIOBOM | JIEKCHUYECKHE) AHTITUICKOTO Ha
KOMMYHHKAIIUU B | HEOOXOUMEBIC JUIA | PYCCKUH S3BIK
YCTHOM M TNHUCBMEHHOM | pealu3alud JeIOBOM
thopmax Ha | KOMMYHHKalUu B
WHOCTPaHHOM(BIX) YCTHOM U NMCBMEHHOMN
A3bIKe(ax). dopmax Ha
MHOCTPAHHOM SI3BIKE.
5 | UYK-4.2. Ymeer wucnons3zoBath | KommyHukaruasle | Bonpockl sk3ameHa Ne
JemoncTpupyet SI3BIKOBBIE  CPEJICTBA | CUTYyaIH 2-3.
CIOCOOHOCTD K | Ui peanuzanuu
pealMzanuy  JIE€JIOBOM | 1€10BOH
KOMMYHHKAIIUU B | KOMMYHUKAITUH B
YCTHO M NHUCBMEHHOH | YCTHOM M NHUCBMEHHON
thopmax Ha | popmax Ha
MHOCTPaHHOM(BIX) WHOCTPAaHHOM SI3BIKE.

sI3BIKe(ax).




6 | UYK-4.2. Bmaneer 3amanus s | Bompoc sk3amena No 3.
JemoHcTpupyeT CIIOCOOHOCTBIO K | IOArOTOBKU
CIOCOOHOCTD K | peanu3zaluy JeNoBOi | mpeseHTanui 1-14
peanuzandy  JENOBOH | KOMMYHHKAIUU B
KOMMYHUKALIHH B | YCTHOU U MHUCBMEHHOH
YCTHOH W THUCHMEHHOI | opmax Ha
thopmax Ha | MHOCTPAaHHOM SI3BIKE.
MHOCTPaHHOM(BIX )
sI3BIKe(ax).
7 | UYK-4.3. Bribupaer | 3naer KommynukatuBabie | Bompoc sx3amena Ne 2.
KOMMYHHKAaTUBHO KOMMYHHKAaTHBHO CUTYyaluu
npueMiieMble CTHIIb M | IpUeMJIeMble CTHIb U
cpencTsa cpencTaa
B3aUMOJICHCTBHS B | B3aUMOACHUCTBHS B
OOIIEHUN C [ENIOBBIMH | OOIICHUH C JICIOBBIMHU
HapTHEPaMH. napTHepamu
8 | UYK-4.3. Bribupaer | Ymeer Jienatsb | 3amaHus st | Bompoc sx3amena Ne 3.
KOMMYHHKAaTUBHO COOOLIeHNs, IOKJIAABI | MOATOTOBKU
mpueMyeMble CTHIb U | C  IpeIBapUTeNbHOU | mpe3eHTranuii 1-14
cpencTaa MOJATOTOBKOM.
B3aUMOJICUCTBUS B
OOIIEHUHN C [EJIOBBIMU
napTHEPaMH.
9 | UYK-4.3. BeiOupaer | Bnameer  HaBbikamu | Tembl Bompoc sx3amena Ne 3.
KOMMYHHKAaTUBHO JIUaIOrTYeCcKOi U | MOHOJIOTUYECKUX
npUeMIIeMBble CTHJIb M | MOHOJIOTHYECKON Peud | BBICKa3bIBAaHHH B
cpencrTaa c HCIIOJIB30BAHUEM | YCTHOM WA
B3aUMOJICHCTBHS B | UI3yYCHHBIX JICKCHKO- | MUCbEMEHHOH Qopme
OOIIeHnH C JEJIOBBIMH | TPAMMAaTHYECKIX 1-14
napTHEPaMH. CpezcTB B
KOMMYHHKaTHBHBIX
CUTYyalusIx
HeoQUIMAIbHOTO U
OUIMATIEHOTO
oO11eHus], B TOM YHUCIIe
Ha TNpodhecCHOHATIBHO
OpUECHTUPOBAHHBIC
TEMBI.
10 | UYK-4.4. Bener | 3naer OCHOBHI | JlelroBoe MUChMO Bompoc 3x3amena Ne 2.
JIEJIOBYIO TIEPENUCKY M | BEICHHUS JIeJIOBOM
UCTIOJIB3YET JUAJIOT JUIsl | MePENHCKH.
COTPY/AHUYECTBA B
COLIMANBbHOU u
podeCCHOHATEHOM
chepax
11 | UYK-4.4. Bener | Ymeer wucnons3oBats | KommyHukatusHele | Bonpoc sk3amena Ne 2.
JIEJIOBYIO TIEPENUCKY H | JAHUAJIOT ISl | CUTYyaluu
UCTIOJIB3YET JUAJIOT JUIS | COTPYJHHYECTBA B
COTPY/AIHUYECTBA B | COIMAaIbHOM u
COLMaIbHON U | npodeccHoHaIbEHON
npoecCHOoHaTBHOMN chepax
chepax
12 | UYK-4.4. Bener | Bnageer HaBbIKamMu | JlesoBoe MUChMO Bomnpoc 3k3amena Ne 2.

JICIIOBYIO TEPEMUCKY U
WCIIONIB3YET TUANOT IS
COTPYJHUYECTBA B

JIEIIOBOM MEPETHCKH.




COITMATLHOM u

podeCCHOHATEHOM
cepax
13 | UIIK-4.1. 3Haer cofepxanue | Matepuainsl st | Bompoc ax3amena Ne 1.
CaMocCTOsATEIHHO WH()OPMAITOHHO- MMHCBMEHHOTO
KaTaJIOTU3UPYET U | IOMCKOBBIX CHCTEMaM | IIepeBoAa c
KJIacCuUIHUPYET WnTepHer, a Takke | aHVIMHCKOTO Ha
HAKOIUIEHHBIH  MAacCHUB | OTKPBITBIX 0a3 | pyCCKHIi 3bIK
uHpOpMaIH U | JaHHBIX.
bopmupyet
CTPYKTYpUpPOBaHHbIE U
HECTPYKTYPUPOBAaHHbIE
0a3bl JaHHBIX
14 | UIIK-4.1. VmMmeer NPOBOAUTH | 3ajaHus st | Bompoc sk3amena Ne 3.
CaMocTosATENBHO IIOMCK M aHaJIM3 | MOATOTOBKH
KaTaJOTH3NpyeT u | HHbOpMALUH C | mpe3enTaruit 1-14
KIacCHHIAPYeET PUMEHEHUEM
HAKOIUICHHBIH ~ Maccup | PA3/IHIHBIX MCTOMK, a
uudOpMaLIH u | Takke  popmuposars
bopMupyer CTPYKTYpHUpPOBaHHbIC U
CTpyKTypupoBaHHbie 1 | 1oCIPYKTYPHPOBAHHET
HECTPYKTYPHPOBaHHbBIE © a3l JaHHBIX.
0a3bl JaHHBIX
15 | UIIK-4.1. Brnageer  maBbikamu | PedepupoBanue Bompoc sx3amena Ne 1.
CaMocTosATENbHO pedepupoBaHus u
KaTaJIOTU3UPYET U | IepeBoja JUTEpaTyphl
KJaccupuIupyeT 0 CHIELUAILHOCTH.
HAaKOIUJIEHHBIM ~ MaccuB
uHQOpMaIH u
thopmupyet
CTPYKTYpUpPOBaHHBIE U
HECTPYKTYPHUPOBaHHbBIE
0a3bl JaHHBIX
16 | UIIK-10.1. VYwuuteiBaer | 3Haer ocHOBHl | KommyHukatuBHble | Bompoc sk3amena Ne 2.
cnenuuKy KYJIBTYPHl B TPAAULUH | CUTyaluu
MaTepratbHON U | CTpaH M3y4aeMOoro
OYXOBHOW  KyJBTYpBI | A3bBIKA, paBuiIa
M3ydaeMoi CTPaHbI | PEYEBOT0 ITHKETA.
(peruona).
17 | UIIK-10.1. VYwuuteiBaer | YMeeT y4uTBIBaTh | MaTepuaisl st | Bompoc ax3amena Ne 1.
cneunpuxy cneunpuxky MTUCbMEHHOTO
MaTepraIbHON U | MaTepUaIbHOM U | mepeBoja c
JlyXOBHOI KYJbTYPBI | JYXOBHOMH  KYJIBTYPBI | aHIVIMICKOTO Ha
M3ydaeMoi CTpaHbl | U3y4aeMoM CTpaHbl | PyCCKUH SI3BIK
(peruona). (pernona) pu
nepeBoze TEKCTOB
Pa3IMYHBIX >KAaHPOB U
cTHIIEH Ha
mpoheCcCUOHATIBHOM
YpPOBHE.
18 | UIIK-10.1. VYuuteiBaer | Bianeer KomMmynukarusaele | Bonpoc sx3amena Ne 2.
crienuuKy nHpopMaIuei 00 | curyarm
MarepualibHOU WA | OCHOBHBIX
OYXOBHOH  KyJBTYpPHI | OCOOEHHOCTSIX
n3ydaeMoi CTPaHbI | MaTepUAILHOU u
(permona). JIyXOBHOH  KYJBTYPBI
M3yJaeMoi CTpaHbI




(peruona),

CIIOCOOHOCTBIO
YUUTHIBATh B
MPaKTUYECKOU 51
HCCIIEI0BATENBCKON
JESITEIbHOCTH
cneunukxy,
XapaKTepHYIO TUIsL
HOCHTEIEH
COOTBETCTBYIOIINX
KYJIBTYD.

19 | UIIK-10.2. Ilpumenser | 3HaeT coBpeMmeHHbIe | PedepaTsl Bompoc sx3amena Ne 3.

COBPEMEHHbBIE MH(POPMAIIOHHO-
MHPOPMAIIIOHHO- KOMMYHHKallMOHHBIC
KOMMYHHKalIHOHHBIE TEXHOJIOTHH IOE
TEXHOJIOTHH VIS | pelIeHUs

peleHus UCCIIEIOBATENBCKUX U
UCCIIEIOBATENbCKAX M | IPAKTUYECKUX 3a/1a4 B
NPaKTUYECKUX 3a7ad B | MpodecCHOHANBHON
npodeccuoHanbHON JEeSITETHHOCTH.
JIeSITETbHOCTH.

20 | UTIK-10.2. TIpumensier | Ymeer: Martepuansl st | Bompoc sx3amena Ne 1.
COBpPEMEHHbBIE - pabotaTh  C | MUCBMEHHOIO
UHPOPMAIIIOHHO- MYJIbTUMEINHHBIMA nepeBoaa c
KOMMYHHKAIIHOHHBIE CpeIcTBaMU; AHTJIMHACKOTO Ha
TEXHOJIOTHH i | - MIOJIb30BATECS | PYCCKHUH S3bIK
peLeHus 3JIEKTPOHHBIMU
UCCIIEIOBATENbCKAX | | CIIOBAPSIMU U IPYTUMH
NPAaKTUYECKUX 337ad B | JIEKTPOHHBIMU
npodeccuoHanbHON pecypcamu ISt
JeSITeTbHOCTH. pereHus

JMHTBUCTUYECKUX
3ajau.

21 | UIIK-10.2. Ilpumenser | Bnanmeer ocHoBamu | Pedepatsl Bompoc 3x3amena Ne 3.
COBPEMEHHBIE COBPEMEHHOU
WH(GOPMAITMOHHO- WHPOPMAITMOHHOW U
KOMMYHUKAIIMOHHBIE oubnmorpaduyeckont
TEXHOJIOTHH JUISL | KyJIbTYpbl, HaBBIKAMH
peleHus OCYIIECTBIICHHUS
UCCIIEIOBATENIbCKUX M | OMCKa MH(GOPMAaLUH B
NPaKkTUYEeCKUX 337a4 B | CHPaBOYHOM,
poheCCHOHATBHON CIICIATIbHOM
JeSITETIbHOCTH. auTeparype  H B

KOMITBIOTEPHBIX CETSIX.

22 | UIIK-11.1. 3HaerT: 3amanns st | Bompoc sk3amena Ne 3.
Ananuzupyer - OCHOBHBIE METOJBI | MOJATOTOBKU
sTHOrpaduyeckue, cbopa, aHanuza W | mpeseHTauui 1-14
STHOJIMHTBUCTHYECKHE | CUHTE3a MH(opMaIuy,

u CTpaTeTu U METObI
STHOIICUXOJIOTUYECKUE | JOCTHKEHHUS
0coOeHHOCTEeH HapOJOB | MOCTaBIEHHOH  LienH,
Asmn u AdpukH ¥ | OCHOBHBIE [IPUEMBI
COJIepKaTeNbHO apryMeHTaIuu
OOBsICHSET ux B | IPUMEHUTENBHO K
9KOHOMHYECKUX, chepe

COLIMAITBHBIX, npodecCHOHANEHON
NOJUTUYECKUX U | IeSTeIbHOCTH;




KYJbTYPHBIX - OCHOBHBIE CBEICHHS

H3MEPEHUSIX. 00 ITHOKYJIBTYPHBIX,
STHOTICUXOJIOTUIECKUX
u
ATHOKOH(ECCHOHABH
BIX 0COOEHHOCTAX
BOCTOYHOM
IIMBUJIN3AIIMH.

23 | UIIK-11.1. VYmeer: Pedepatsl Bompoc sx3amena Ne 3.
AHanuzupyet - MPOBOJUTH
sTHOTpaduyeckue, KOMITJICKCHBIM aHan3
ATHOJIMHTBUCTUYECKHE | (h)AaKTOPOB, BIUSIOLINX
u Ha  TOBEACHHE U
STHOTICUXOJIOTUYECKUE | METOJBI JIETTIOBOTO
0coOeHHOCTEeH HapOJOB | OOIICHUS
Asmn u Adpukd U | IpeAcTaBUTEICH
COJepKATENLHO A3MATCKHUX u
0OBSICHSIET ux B | apUKaHCKUX
YKOHOMHYECKHUX, HapoJIOB;
COIMABHBIX, - JIOTHYECKH BEpHO,
MOJTUTUIECKUX U | apryMEHTHPOBaHHO,
KyJIbTYPHBIX SCHO M CBS3aHO
U3MEPEHUSIX. BBICTpanBaTh CBOIO

YCTHYIO u
MUCHMEHHYIO pedb
HNPUMEHHUTEIIEHO K
chepe
npoheCCHOHATBHOMN
JeATeITLHOCTH;

- UCIIOJIb30BaTh
TEOPETUIECKUE 3HAHUS
IO  OJTHOJNOTHH |
ITHOTICHXOJIOTHH
cTpad Aszun u AQpuku
Ha TMpaKTHKe, B TOM
qucie TOTOBHTh
WH(POPMAITMOHHO-
aHATUTHYECCKHE
MaTepualbl M CIIPaBKH,
pedepupoBathb u
peleH3upoBaTh
HAYYHYIO JIUTEPATYPY.

24 | UTIK-11.1. Bnageer  nHaBbikamu | KomMyHnukatuBHble | Bompoc sk3amena Ne 3.
Ananmsupyer UCIIOJIb30BaHUS CHUTYaINU
sTHOTpaduyeckue, 3HAHMS
STHOJMHIBUCTUYECKHUE | ATHOKYJIBTYpPHBIX
u LEHHOCTEN
STHOTICUXOJIOTUYECKHE | MPEJCTaBUTENEH
OCOOCHHOCTEW HApOJOB | a3MaTCKHUX u
Asun u  AQpukd ¥ | apUKAHCKUX HApPOIOB
COJIEPKATENLHO B NpaKkTUKe
O0BSICHSET 1704 B | MEXKKYIBTYPHOU
9KOHOMUYECKHUX, KOMMYHHKAIVH;
COLMANIBHBIX, pacno3HaBaHUs
MO TUYECKUX U | MIPOSIBICHUM
KYJbTYPHBIX ATHUYECKUX TYXOBHBIX
M3MEPEHUsIX. u JCTETHYECKUX




LIEHHOCTEN pu
aHanmse
MEXKYJIbTYPHBIX
KOMMYHUKATHBHBIX
MPAKTHK;
KBATH(HUITIPOBAHHOT O
WCTIOJIb30BaHHUS
TEPMUHOJNIOTUU  JJIS
MOHUMAaHUS  TEKCTOB
MO0  OSTHONOTMH |

STHOTICUXOJIOTUU
cTpaH Asun u
AdpuKH; KOPPEKTHOTO
MPUMEHEHUS
MOHSATUHHOTO
ammapara
STHOJIOTUYECKHUX u
OTHOIICUXOJIOI'MYCCKUX
HCCIIEA0BAHUM B
chepe H3YYCHUS
STHOKYJIBTYPHBIX 5
STHOPEITUTHOZHBIX
TpaguIuil.

TunoBble KOHTPOJbHBbIE 3a/IaHUSI WJIM HHbIE MaTepHaJibl, HeoOXOoaAMMbIe Jsl
OLICHKM 3HAHWIl, YMEHUH, HABBIKOB MU (MJIH) ONBITA JESATEJIbHOCTH, XapaKTePH3YHIIUX
Tanbl (GOPMUPOBAHNS KOMIIETEHIIMI B Npolecce 0CBOEHUsI 00Pa30BaTe/bLHOI MPOrpaMMbl

Tunoeoiit mecm No 1

LANGUAGE
A Complete the sentences so that they have the same meaning as the sentence given.
0 That car cost 20,000 euro.
It’s a 20,000-euro car.
1 His presentation will last for ten minutes.
He’s going to give a presentation.
2 Our sales rose from $4 million to $6 million last year.
Last year, our sales rose by
3 I need to know more about the meeting we had today.
I need to know more about
4 Our investment rose by £4 million to £16 mllhon
Our investment rose from to £16 million.
5 What was the main idea of the paper?
What was the ?
B Complete the text. Use a, an, the or zero article.
European stock markets
Shares in the aerospace and defence group, EADS rose by ® 2 per cent to
€29.89 on ’ announcement that Chile’s LAN Airlines had confirmed

® order for 25 jets from the European aircraft manufacturer Airbus,

° joint company owned by EADS and BAE Systems of

UK.

C

Choose the correct words to complete each sentence.

11 (’m going to visit / I visiting) the factory in Itami next week.




12 Have you (ate / eaten) lunch yet?

13 We’re (worked / working) very hard this week to meet the deadline.

14 (He move / He’s moving) from Brussels to Riyadh in October.

15 We (have / having) a staff meeting every Monday morning.

16 They’ve (decided / going to decide) to close the Barcelona office.

17 My company (producing / produces) brake parts for cars.

18 My fight (arrives / arrived) next Tuesday at noon and my first meeting is at two o’clock.
19 She (goes / has went) to New York about three times a year.

20 (We’ve invested / We investing) about two million dollars in R&D so far this year.
21 1l usually (take / am taking) a taxi when | go to head office.

22 We (are being / are) very busy these days.

VOCABULARY

A Match the sentence beginnings with the best endings.

23 When | was promoted, my new job was tough. I was really thrown in at the
24 We’re planning a party to break the

25 When | gave a client a really big discount, I got into

26 Jim and I agree about a lot of things but we don’t see eye to

27 Visiting the factories in South China was a real

28 Idon’t speak Korean, so whenever I visit the Seoul office, I feel like a fish out of
29 The new manager in Dubai gets on with the area manager like

a) water.

b) deep end.

c) ahouse on fire.

d) eye-opener for the sales team.

e) ice with the new employers.

f) eye about the issue of bonuses.

g) hot water with my boss.

B Choose the best words to complete these sentences.

30 When high are charged on imports, the market isn’t really free.
a) barriers b) tariffs C) quotas

31 are a feature of protected markets.

a) Open Borders b) Developing industries c) Restrictions

32 Governments markets by lifting barriers to trade.

a) liberalise  b) subsidise c¢) compete

33 of foreign goods is driving domestic companies out of business.

a) Regulation b) Customs c¢) Dumping

34 We’re trying to a team of people to work in the Bahrain office.
a) assemble  b) make c) check

35 Wecan the candidates, then interview five of them.

a) train b) shortlist  c) advertise

36 | had to take a to assess my mental ability.

a) probationary period b) psychometric test c) résumé

37 I filled out the and gave it to the interviewer.

a) curriculum vitae  b) application form  c¢) covering letter

K; umepuu OyeHKuU mecmaoesblx 3a0anuil

Onenka Kpurepun onienkun

Beicoknii ypoBeHb «5»

90-100% mpaBUIIBHBIX OTBETOB
(0TIIMYHO)

CpenHuii ypoBeHb «4» 75-89% mpaBUIBHBIX OTBETOB




(xoporo)

IToporoselii ypoBeHb «3»

60-74% npaBUIBHBIX OTBETOB
(YZIOBJIETBOPUTEIIHHO)

MuHuMabHBINA YPOBEHD «2)»

Menee 60% MpaBUIIbHBIX OTBETOB
(HEYTOBIIETBOPUTEIHLHO)

Ilpumep Kommynuxamuenoit cumyayuu Ne 1:

Pasnen 1 «Oprannsanysi: OCHOBHbBIE XapaKTEPUCTUKU U TUIIbI KOMIIAHUI»

Tema JAUCKYCCHMU: O6CY,Z[I/ITB B TIpynre€ OCHOBHBIC BHABLI OpraHHU3allvii 6H3Heca, ux
XAPAKTCPHBIC UCPTHI, IPCUMYIICCTBA U HCAOCTATKH. Cﬂe;[ymnme BOIIPOCHI IOMOT'YT BBICTPOUTDH
XOI TUCKYCCHMU.:

1. Would you like to work in a big company or corporation? Why/ Why not?

2. Which people in an organization have their own office? Do they have their own
office because of: seniority, a need for confidentiality, the type of work they do?

3. What shows a person’s status in an organization? Think of a reserved parking
space, an office with a view, a uniform, a personal business card, etc.

4. What departments comprise company structure? What are their responsibilities?
Would you like to work for any of them? Why/ Why not?

5. What is perks? What perks appeal to you the most?

6. How are most companies organized?

7. Would you like to work for a company where the headquarters make the major
decisions or for one in which regional offices are given considerable decision-making powers?

Ilpumep Kommynukamugnoit cumyavuu Ne 2:

Paznen 10 «Konkypenuus»

1. Tema penoBoit urpel: «lleperoBopbl MeXay BIAJENbIEM PO3HHYHOIO Mara3uHa H
MpeICTaBUTEIEM KOMITAHUU-TIPOM3BOIUTEISI IIAMIYHS Ui *KeHIIUH “Sheen”».

2. KoHuenmusi urpel: Biajenel] pO3HUYHOIO MarasuHa W IpeICTaBUTENb KOMIAHUH-
MPOU3BOAMTENS IIAMITyHS AJs JKeHIUH “Sheen” 00CyXIal0T BO3MOXKHOCTH OCYIIECTBICHUS
MOCTABOK JJAHHOTO LIaMITYHsI B Mara3suH Ha BBITOJIHBIX JJi11 00€UX CTOPOH YCIIOBUSX.

3. Ponu:

- BJIaJieJiel] pO3HUYHOTO Mara3uHa;

- IPEJCTaBUTENIb KOMIAHUU-TIPOM3BOAMUTEINS IAMITYHS JJIs1 sKeHIIKH “Sheen”.

4. Oxunaemblil (€) pesyasrar (bl): JOCTUKEHME KOHKPETHBIX PEIIEHUH MO BOIpocam
MOCTABOK IIAMITYHSI B MarasuH.

WHCcTpyKuuu A5 MPOBESHUS POJIEBOM UTPBI HA AHIIMHCKOM SI3bIKE

Role-play the negotiation between a store owner and the manufacturer of Sheen, a hair
shampoo for women. Be diplomatic.

Store owner

* You want to order 50 bottles of Sheen at the quoted price.

* You want a 10% discount.

* You want 60 days' credit.

* You want delivery in two weeks.

Shampoo manufacturer

* You get a bonus if the order is over 100 bottles.

* You don't give a discount for orders of less than 100 bottles.

* You want payment on delivery.

* You can deliver in three weeks.

Ilpumep Kommynuxkamuenou cumyayuu Ne 3:



Paznen 2 «Pabora»

Ketic nHa Temy: «BpiOop kaHaujara Ha TOCT YIPABJISAIONMIETO CeTH (UTHEC KIyOOB B
bpazununy».

[Ipouenypa peiieHus: Kecos:

IIepBblit 3Tan — 3HAKOMCTBO C CUTYaLUEH.

Bropoit sTan — BbIIENIEHHE OCHOBHOUM MpoOieMbl, (HaKTOPOB U MEPCOHANUMN, KOTOpHIE
MOTYT peaJIbHO BO3/IEHCTBOBATh HA CUTYAIUIO.

Tperuii sTan — npeayiokeHne KOHUEMIUN WU TEM I «MO3TOBOTO IITYPMay.

UYeTBepThIi ATAIl — aHAIINW3 NOCIEACTBUN NPUHATHSA TOIO WM MHOTO PELICHHUS.

[Iarelii 3Tan — pelieHue Keilca — MPEeAJIOKEHHE OJHOIO WJIM HECKOJbKMX BapUaHTOB
(mocnenoBaTenbHOCTH  JIGUCTBHI), YKa3aHME Ha BO3MOXXHOE BO3HHMKHOBEHHE MpoOieM,
MEXaHU3MBbl UX MPEAOTBPALICHUS U PEILICHHUS.

Cutyanus: AMepukaHckas cetb putHec kryooB “Fast Fitness” pemmia pacmupsTh CBOO
chepy BimussHUs B FOkHOH AMEpUKE M OTKPBITh IIECTh HOBBIX KiIyOOB B bpazmmuu. OmHako
JaHHBIC KITyOBI HE MOJIB3YIOTCS OOJBIINM ycriexoM y skuteneid . Can-Ilayny v KOMITaHUS TEPIHT
yOBITKH. UneHbl MpaBieHHs] KOMIIAHUU MPOBOAAT 3acelaHue, Ha KOTOPOM IMpeljararrcs K
PAacCMOTPEHHIO PE3IOME YEThIPEX OCHOBHBIX KAHJIUJATOB HA MOCT HOBOTO YIIPABJISIONIETO CETH
dutHec kimy6oB B bpasunuu. OOcynuTe CulibHbIE M Cia0ble CTOPOHBI KaKIOTO KaHAWIATa |
MPUMUTE OKOHYATENbHOE pEIIeHHe, KOTro HaHATh Ha pabory. Hanummre mnucemo ¢
PEIOKEHUEM O TPYAOYCTPOIICTBE BHIOPAaHHOMY KaHIHIATY.

I/IHCTPYKI_II/II/I JJIA IIPOBCACHUA Kec 3a71a4u Ha AHTIINHCKOM S3BIKE

You are directors of Fast Fitness.

1. Study the file cards on the four shortlisted candidates on the opposite page. Hold a
meeting to discuss the strengths and weaknesses of each person. Try to rank the four candidates
in terms of their suitability for the job.

2. Listen to the interview extracts with each of the candidates and come to a final decision

on who should get the job.

Write a letter offering employment to the successful candidate.

I(pumepuu OUCHKU 6bINOIHEHUA Kommynukamusuoﬁ cumyauuu

JlaH TONHBIA, pa3BEepHYTHIM OTBET Ha MOCTaBJIEHHBIH(€) Bompoc(bl), MOKa3aHa 5
COBOKYITHOCTh OCO3HAHHBIX 3HAHUI 00 00BEKTE, MPOSIBIISIOMIAACS B CBOOOIHOM
ONIEPUPOBAHMU  TIOHATUSAMH, YMEHUU  BBIJCIHUTH  CYLIECTBEHHBIE U
HECYLIECTBEHHBIE €r0 IPU3HAKH, IPUYUHHO-CIEACTBEHHbIE CBA3H. OTBET
dbopMmynupyeTcs B COOTBETCTBUM C HOPMaMU U TpPeOOBAaHUAMH K YCTHOM WU
IIMCbMEHHON JI€JI0BOM1 KOMMYHUKALIUU, IIPU UCIIOJIB30BAHUU SA3BIKOBBIX CPEJICTB
OTCYTCTBYIOT OLIMOKH, OTBET JIOTUYEH, JOKA3aTEeJIEeH, IEMOHCTPUPYET MO3ULUIO
CTYJEHTA.

JlaH TONHBIA, pa3BEepHYTHI OTBET Ha MOCTABJIECHHBIH(E) BOMPOCH], MOKa3aHa 4
COBOKYITHOCTh OCO3HaHHBIX 3HaHHM 00 O0OBEKTe, [10Ka3aTeIbHO PACKPBITHI
OCHOBHBIE IIOJIO)KEHHSI TEMBI; B OTBETE IPOCIEKHUBAECTCS YETKask CTPYKTypa,
JIOTHYECKasl IOCJIeIOBAaTeNIbHOCTh, OTpaXkalolllas CYIHOCTh PACKPHIBAEMBIX
NOHSTUM, sBIeHUHA. OTBET MU3JI0KEH B COOTBETCTBUM C HOPMaMU H
TpeOOBaHUSIMU K YCTHOM U THCbMEHHOM JENOoBOW KOMMYHHUKAIIUM, HO
JIOMYCKAIOTCS HEKOTOphle HETOYHOCTH B COOJIONEHUM HOPM M TpeOOBaHHIA,
KOTOpBIE HE BIUSIOT HA CMBICIIOBOE COJIEpKaHUE, PU UCTIOJIb30BAaHUH S3bIKOBBIX
CPEICTB TPHUCYTCTBYIOT HE3HauuTenbHbIe OmUOKK (1-3), OTBET B IIENIOM
JIOCTATOYHO JIOTUYEH, JIEMOHCTPUPYET NO3UIUIO CTYACHTA.

I[aH HOHHBIﬁ, HO HEOOCTATOYHO HOCHeﬂOBaTGHBHLIﬁ OTBET Ha IIOCTaBJICHHBIN 3
BOIIPOC, HO IpH OSTOM IIOKa3aHO YMCHHUC BBIACIUTb CYIICCTBCHHBIC M




HECYLICCTBCHHBIC NPU3HAKU U IPUYMHHO-CIICACTBEHHBIE CBA3H. OTBET JIOTHYEH.
Ho ne Bcerma coOmromatoTcsi HOpMBI U TpeOOBaHUS K YCTHOM M MHCbMEHHON
NeI0BOM KOMMYHMKanuu. JlomymeHo 4-7 omuOOK B UCHOIb30BAHUHU S3BIKOBBIX
CPEICTB.

JlaH HENOJHBIA OTBET, MPEACTABIAIONINNA CO00H pa3pO3HEHHBIC 3HAHUS 10 TEME 2
BOIIpOCa C CYIIECTBEHHBIMH OLIMOKaMu B omnpeaencHusx. [IpucyrcTByroT
(parMeHTapHOCTb, HEJIOTUYHOCTh H3NOKeHMsA. CTyZEeHT HE OCO3HAeT CBS3b
JAaHHOI'O ITOHATHUSA, ABJICHUA C APYT'UMU 00BbEeKTaMU JUCHUITIIUHBI. OTcyTCTByIOT
BBIBOJIbI, KOHKPETH3aLUs M JI0Ka3aTeJIbHOCTh W3JIOKEHHUs. Pedr HerpamoTHas.
Honymeno 6onee 8 ommbok. Hopmbl u TpeGoBaHUS K YCTHOH M NMUCHMEHHOU
JIeTIOBOM KOMMYHUKAIIMM He coOofaroTcs. JlONOTHUTEIbHBIE U YTOYHSIOMINE
BOIIPOCHI NpCroAgaBaTciida HC IMPUBOAAT K KOPPCKIOHWM OTBECTAa CTYACHTA Ha
HOCTaBJICHHBIN BOIPOC.

Hpumep 3a0AHUA HA COCMABICHUE 0€/106020 RUCOMA HA AH2IUIICKOM A3bIKe

You have received the following e-mail. Write a short reply (50-60 words). Include the
following points.

»  Apologise for the mistakes that were made.

« Explain that the employee who handled the arrangements is no longer with your
company.

« Offer to arrange free transfers and accommodation for two visitors next time a
meeting is held in Hong Kong.

To:  Agnes Wong

Subject: Hong Kong travel arrangements

Dear Mrs Wong,

Last month my company arranged fights, ground transfers and hotel accommodation
through your company, Star Travel. We were hosting a meeting for our regional managers here in
Hong Kong. We were very unhappy with the results of the booking.

Though all of the fight arrangements were acceptable, two members of our group were
not met at the airport as agreed, though their fights arrived on time. After waiting to be met, they
finally took taxis. However, when they arrived at the hotel, it turned out that their booking had
been changed to a different hotel. They again had to take taxis to get to the right location.

We were treated very poorly by Star Travel and feel we are entitled to compensation.
Please contact me as soon as possible to discuss how we may resolve this situation.

Yours sincerely,

Ms Eleanor Adams

Kpumepuu oyenku denogwix nucem

Onenka Kpurepun onieHkun

1) muceMo npaBUIIbHO 0)OPMIIEHO:
a) MPaBUIILHO PACIOJI0KEHBI ajpeca
0) yka3zaHa ymara
B) BKJIIOUAET HE MEHee Tpex nmaparpagos
T') MPaBUWJIbHO HAYaTO U 3aKOHYEHO
Beicokuit ypoBeHb «5» 2) IMCbMO COOTBETCTBYET 33aJJaHHIO:
(oTHMuHO) MUCHbMO-Kan00a, MMCbMO-3aMpocC U T.1.
3) HanMuue CIO0B, CBA3BIBAIOIIUX Naparpadsbl
4) oTcyTCTBHE OUIMOOK: TPaMMaTUYECKUX, TEKCUUECKHX,
opdorpadpuyeckux (He O6osiee ABYX) B paMKax H3y4eHHOTO
yueOHOro MaTepuasia
5) opunmansHO-AEN0BOM CTUIIH




1) mucbMo TIpaBUIBLHO O(DOPMIICHO:
a) MPaBUJIHHO PACIIOIOKEHBI aJipeca
0) ykazaHa jara
B) BKIIIOYACT HE MEHee Tpex maparpadon
I') IPaBWIBHO HAYaTO U 3aKOHYEHO
Cpennuii ypoBeHb «4» 2) NUCBbMO COOTBETCTBYET 33JaHUIO:
(xoporo) MACHbMO-Xaio0a, MICbMO-3aIpoc U T.1.
3) HanMuuMe CIOB, CBA3BIBAIOIIUX Maparpadbl
4) HaIMure omuOOK: rpaMMaTHIECKUX (10 ABYX),
neKcudeckux (10 AByX), opdorpadudeckux (He Oosiee Tpex)
B paMKax M3y4YeHHOT0 y4eOHOTO MaTepuaa
5) ounmansHO-AEIOBOM CTHIIH

1) mucbMoO MpaBUIILHO O(DOPMIICHO:

a) MPaBUIILHO PACIOI0KEHBI afpeca

0) ykazaHa jara

B) BKJIIIOYACT HE MEHee Tpex maparpadon

I') IPaBUIBHO HAYaTO U 3aKOHYEHO

[Toporoselii ypoBeHb «3» | 2) IUCBMO COOTBETCTBYET 3a/1aHUIO:
(YIOBJIETBOPUTEIHLHO) MUChMO-KaJI00a, IMMCbMO-3aIpoOC | T.JI.

3) HanMuYMe CIOB, CBA3BIBAIOIINX Maparpags

4) HayIMuWe OomMUOO0K: rpaMMaTHYeCKuX (3-4), TEKCHYECKHUX

(3-4), opdorpaduueckux (He 6osee 5-6) B pamrax

U3Yy4EHHOT0 Y4eOHOTro Marepuasia

5) obunuanbHO-1E€I0BOM CTUIIb

1) nucemMo 0pOpMIICHO HETIPABHIIBHO:

a) HapyIlIEeHbl IpaBUJ1a PACIIONOKEHHS aIPECOB, ECTh OIIMOKU
B HalMCaHUU aJ[PECcOB

0) OTCYTCTBYIOT maparpadbl U CIIOBa, CBA3BIBAIOIIUE X

2) IMCbMO HE COOTBETCTBYET 3a/laHUIO

3) IMChbMO HAaNIMCAHO PA3TOBOPHBIM AHIVIMUCKUM SI3BIKOM U
€CTh  COKpAIEHUS

4) KoiamyecTBO OMIMOOK B TIpaMMaTH4YE€CKOM MOCTPOCHUU
NPEJUIOKEHUH W HAMCAHUH 3aTPYAHSIET YTCHHE MIChMa

MuHuMaNbHbINA YPOBEHD «2»
(Hey1OBJIETBOPUTEIHHO)

Tunoeoe npakmuueckoe 3adanue 1

Read the article and do the corresponding tasks:

Brands through people
By Simon Glynn

What makes consumers choose one airline over another or one mortgage provider over its
rival?

Our research shows that your reaction to a brand depends on your experience of buying,
using or owning it and not just on advertising. The most important part of that experience is
often your personal interaction with people. This is an area that most companies don’t
understand or invest enough in.

Take airlines. Satisfaction with cabin crew contributes more to people choosing the same
airline again than other factors.

Why do companies not spend more on their people when there are clear benefits? Here
are two common reasons.

It’s too expensive
Many organisations know that people matter. But they don’t invest in this area because they
think it is a luxury they cannot afford. And it’s true that some role models, such as the Four
Seasons hotel group or Virgin Atlantic Upper Class, would be too expensive for most to copy.



But there are smart, affordable solutions that create a lot of brand value out of only a little
customer interaction. First Direct earns the highest level of customer recommendation of any UK
bank through just the telephone contact with its customers.

Customers at QVC, the market-leading television shopping channel, value their
interaction with the station’s people — in this case not the call centre staff who take the shopping
orders, so much as the relationship that viewers believe they have with QVC’s onscreen
presenters.

The importance is not clear

Satisfaction surveys can hide the importance of people. For example, choosing a
mortgage is often very influenced by counter staff in a bank or building society. Research with
customers at the critical stage, where they have received a quote but not yet signed a document,
shows that their interaction with the mortgage provider’s representative is the biggest single
influence on their choice.

It is bigger than perceptions of the products and fees, which are often the subject of the
brand’s advertising and communications. Yet in the same research conducted after the loan is
given, customers may have forgotten the good customer service they received and may focus
more on general brand impressions. If you conduct your research at that point — and this is often
the case — the very important role that your staff have played will not be clear.

A Now decide if these statements are true or false.
1 Advertising is by far the most important way of supporting a brand’s image.
2 Companies often don’t invest enough in counter staff.
3 Customers may become loyal to an airline if they like the cabin crew.
4 Spending money on employee training generally isn’t very beneficial to a company.
5 Most companies need to understand more about how customers behave.
6 Four Seasons and Virgin Atlantic have invested a lot in their people to build brand value.
B Choose the best word or phrase to complete these sentences.
7 First Direct has created high customer satisfaction with interaction.
a) only a little  b) frequent c) Internet-only
8 QVC customers feel that they have with the company’s presenters.
a) little time b) a relationship c) two-way communication
9 don’t always give a clear understanding of customers.
a) Satisfaction surveys b) Sales figures ¢) Perceptions
10 Mortgage customers’ experience with staff is influence on their
decision to buy.
a) not considered a big b) almost never an C) the most important
11 It is important to ask customers’ feelings .

a) at the right time b) before they become angry  ¢) about
advertising
12 Brand advertising and communication often focuses on
a) customer satisfaction b) staff ¢) products and fees

I(pumepuu OUCHKU

Onenka Kpurepun onenkun
Bricokuii ypoBeHb «5»
yp 90-100% mpaBUIIBHBIX OTBETOB
(0TIIMYHO)
Cpennuit ypoBeHb «4»
pent yp 75-89% mpaBUIILHBIX OTBETOB
(xoporo)
[ToporoBslii ypoBeHb «3»
-74% TpaBUIBHBIX OTBETOB
P P 60-74%
(YZIOBJIETBOPUTEITHHO)

MuHuManbHbIN YPOBEHD «2» | MeHee 60% MpaBUIBHBIX OTBETOB




\ (HEYTOBIETBOPUTEIHLHO) \

Tunoeoe 3a0anue na n0020mo6Ky npezeHmauuu
You are going to give a presentation about the business culture of your country or a
country you know well. Use the list of topics and questions to structure your talk.

Topics

Appearance

* How do men and women dress in business?

» Is casual dress permitted in business meetings?

» How do people dress on social occasions, e.g. at an informal dinner?

Behaviour

* Do people like a lot of personal space?

* Do they usually stand close or far away from another person when talking to
colleagues?

* Do staff use first or family names when addressing each other?

Entertainment

* Do businesspeople prefer to entertain guests at home or in a restaurant?
» What advice can you give about gifts?

» What are good/bad topics of conversation?

Meetings

« How important is punctuality in your culture? Is it OK to be late for a meeting?

« Is a person’s status important in meetings? Does the most senior person always lead a
meeting?

» Is decision-making slow or fast in business?

Business practice

« Do you have to make appointments well in advance?

» What are the usual business hours?

» What is the usual time for a business lunch? How long does it last?

Kpumepuu oyenku npezenmayuii

Kaxx1p1i1 13 IpeayIoKEHHBIX ITOKa3aTeNIed OLEHUBAETCS 110 KPUTEPUSIM
BBINOJIHEH — 2 6ajuia

YaCTUYHO BBINIOJIHEH — 1 Gann

He BbINOJIHEH — 0 GayioB

IToka3zarenn Kpurepun onennBanus
OLICHKHU

1 Ctpykrypa  (KOJIMYECTBO  CJailIoB  COOTBETCTBYET  COJEPKAaHUIO U
IIPOJOJDKUTEIBHOCTH BBICTYIUIEHHUS, HAIIPUMED: JUIsl 7-MUHYTHOTO BBICTYIUICHUS
PEKOMEHTyeTCsl UCIIONIh30BaTh He Oosee 10 crmaiijoB, BKIIOYAst TUTYJIBHBIN CIai
U CJIali]] C BBIBOJAMH)

2 HarnsgHocTh (MJUTIOCTpAliMM XOpOILIEro KadecTBa, ¢ YETKUM H300pa)KeHHUEM,
TEKCT JIETKO UWTAETCs, HAlpUMEpP: MCIOIb3YIOTCS CpPEJICTBA HAIJIAIHOCTU
nH(popMaluy B BUjJe Tabnull, cxeM, rpaduKoB U T. 11.)

3 JuzaiiH u HacTpoiika (odopmileHHEe CIIaliJIoB COOTBETCTBYET TeMe, He
MPEMSATCTBYET BOCHPHUATHIO COAEpX aHHs, JUIsi BCEX CIAaiiIoB Npe3eHTaluu
WCTOJIBb3YETCs OIUH M TOT e M1a0JI0H 0(OPMIICHHS])




Conepxanue (mpe3eHTAlMsl OTPAXaeT OCHOBHBIC JTalbl HCCICAOBAHHUA —
npobaeMy, 1elb, TUIOTE3y, X0 BBITOJHEHHS PaOOThI, BHIBOJBI, T.€. CONEPKUT
NOJHYI0, IOHATHYI0 HH(poOpManmumioo 1o TeMme JO0KiIaga TMpH  HAIWYAN
opdorpadudyeckoil ¥ NyHKTYallMOHHOM IPaMOTHOCTH)

TpeboBanust K BBHICTYIUICHHUIO (BBICTYMAIOUINIT CBOOOIHO BIAJACET COJEP:KaHUEM,
SCHO M TPaMOTHO M3JIaraeT MaTepuai, BHICTYNAIOMIUNA CBOOOTHO U KOPPEKTHO
OTBEYaeT Ha BOMPOCHl W 3aMEyaHUs ayJUTOPUHU, BBICTYNAIOIIUNA TOYHO
YKJIQJIbIBAE€TCS B pAMKHU PETJIAMEHTA).

Tunoeoe 3a0anue na pegpepuposanue mexkcma

Review the following newspaper article:

The gift economy

The banking crisis of 2008 again raised concerns that our economy is based too much on
individual greed. Such an economic model, critics say, comes from a false understanding of
human nature. Human society is not made up of individuals pursuing private gain through
competition with each other. The real essence of human nature lies in the social bonds that we
make through family, friendships, professional associations and local communities. These bonds
produce a sense of common purpose and shared values, in which groups of people strive for the
things that are for the common good: a sound education, a pleasant environment to live in, a
healthy population. It is this idea of shared social interests that is at the heart of the gift economy.

Gift economies thrived in earlier times when people lived in a world of greater abundance
and when their wants were fewer. Stone Age hunter-gatherers had shelter and enough food and
did not need many possessions — a few weapons for hunting and clothing to keep warm. They
helped each other by sharing food and tools without any expectation of payment or immediate
reward. But this is not only an idea that applies to a more primitive way of life. There are also
many recent examples of the gift economy at work.

In the past, American companies operating in Japan found it difficult to attract Japanese
recruits, even though, compared with Japanese employers, they offered more generous wages,
shorter work hours and better promotion prospects. But these factors were traditionally not so
important to Japanese employees, who did not think of their services as being ‘bought’. Rather,
they felt they were entering into a long-term — “gift exchange’ — relationship with their employer,
which was of mutual benefit.

This relationship had many aspects. At its most basic it involved the simple exchange of
physical gifts. For example, if the employee got married, the company sent a gift and even a
departmental manager to represent it at the wedding.

Another company gift which is still popular among Japanese employees is the yearly
company vacation. On these organised weekends co-workers share dormitories, eat together and
visit the same attractions, largely at the company’s expense. For their part, the main gift given by
the employees to their company is their hard work and this is why each Japanese employee gives
such great attention to accuracy, quality in their work and promptness in its delivery. Even the
simplest tasks are carried out with extraordinary care.

Elsewhere, the Internet is facilitating the re-emergence of the gift economy.
Neighbourhood groups use online networks to share tools and skills. Someone who needs a long
ladder to repair their roof does not need to go out and buy one; they simply put a message up on
the neighbourhood discussion board and soon a neighbour will offer theirs. They will probably
even help them with the repair, because helping and giving is part of human nature. Via the
Internet, knowledge and advice can be shared on almost everything, from how a nuclear reactor
works to how to plan your holiday or build your own canoe.

All this is very well, but these are hard times: helping our neighbour with his roof isn’t
going to pay the bills, I hear you say. But in an indirect way it is. The point is that by stressing
the co-operative side of human nature, the gift economy helps us all. It keeps in check the
excesses of big commercial organisations that seek to exploit situations for their own gain. So



the big supermarket chains must understand that it is in the common interest not to force small
shopkeepers out of business. Big industrial farms must realise that they cannot go on intensively
farming the land until there is nothing left in it. Other large companies should not always seek to
drive the hardest bargain possible with their suppliers, but just pay them fairly. That is the real
lesson of the gift economy.

Kpumepuu oyenxu pegpepuposanus mexcma

OrneHka Kputepuu onenku
Lenu pedepupoBanust © KOMMYHHUKAIIUH JIOCTUTHYTHI B IIOJTHON MeEpE;
Bricoknii JIOTIYIIIEHO He 0oJiee OJJHOM MOJIHOM KOMMYHUKAaTUBHO 3HAUUMO OIITHOKH
ypoBeHb «5» | (OIHOM peueBOil OMMOKM, WIM JEKCHYECKOW, WIM TIpaMMaTHYECKON
(oTHM4HO) OIIMOKY, IPUBE/IICH K HEJOMIOHUMAHHIO MJIM HEMOHUMAHUIO), a TAKXKE HE
Oonee Tpex KOMMYHUKATHBHO He3HAuMMbIX omuOok. PedepupoBanue
TEKCTa OCYIIECTBIICHO B ITOJIHOM O0bEME.
I'maBHbIe e pedeprupoBaHUs 1 KOMMYHUKALIUU JOCTUTHYTHI; AOMYILIEHO
Cpenuwuii He 0oJiee MBYX-TPEX IMOJIHBIX KOMMYHUKATHBHO 3HAYUMBIX OIIMOOK (HJIH
YPOBEHb «4» | UETBIPEX PpEUEBBIX OIIMOOK, WM JIEKCHYECKHX, MJIM TIPaMMaTHYECKHX
(xopor10) OIINOOK, MPUBEANINX K HEJOTIOHUMAHUIO WM HETTOHUMAHHUIO) U YEThIpeX
KOMMYHHKATHBHO  HE3HAYUMBIX oOmuOoKk. PedepupoBanme TekcTa
OCYILECTBIICHO MPAKTUYECKH B TIOTHOM 00BEME.
I'maBHbIe nenH pedeprupoBaHUs 1 KOMMYHUKALIUU JOCTUTHYTBl YaCTUYHO;
IToporoserii JOMYIIEHO HE 00JIee MIATH MOJHBIX KOMMYHUKATHBHO 3HAYUMBIX OIIHOOK
ypoBeHb «3» | (WU MATH PEYEBBIX OMINOOK, MM JIEKCUUECKHX, WM TPAMMAaTHYECKUX
(YOOBIETBOPUT | OMIMOOK, MPUBEAUINX K HEJONOHUMAHUIO WM HEMOHMMAHHUIO) U TSTH
€JIHHO) KOMMYHUKAaTUBHO HE3HAuMMbIX omuOOK. PedepupoBanue Ttekcra
OCYLIECTBJIEHO B OCHOBHOM.
. | ['maBHbIe 1I€MM pedepupoBaHUs W KOMMYHHKAllUM HE JOCTHUTHYTHI,
MuHuMaIbHBIN
JOTMyIIeHo OoJyiee TATH TMOJHBIX KOMMYHHUKATUBHO 3HAYMMBIX OIIMOOK
yPOBEHE 2> (WM TATH PEYeBBIX OMIMOOK, WM JIGKCUYECKHMX, WJIM TpaMMaTHYECKUX
(Hegf;f;fgi op OomMOOK, MPUBEIIINX K HEIOMOHUMAHHUIO WM HEMOHUMAaHUI0) U Ooiee
MIECTH KOMMYHUKATUBHO HE3HAYMMBIX OIIMOOK.

Tunoeoe 3a0anue na nepesoo 1
Read and translate the text:

Changeability
Why Some Companies are Ready for Change - and Others Aren 't

“Change is inevitable.” said British prime minister Benjamin Disraeli in 1867. “In a
progressive country, change is constant.” In his new book Michael Jarrett puts it another way:
“Change is inevitable, like death and taxes.” And just as we fear death and taxes many of us fear
change. We hope that if we resist for long enough, the need for it will go away and we can carry
on as before. But even when companies accept the need for change and set out to achieve it,
they often fail. Jarrett, an expert in organisational behaviour at London Business School, believes
that 70 per cent of all change-management programmes fail.

Why? Jarrett argues that managers often mistake the nature of change. They see it as
something logical that can be solved using step-by-step approaches. They are wrong. “There is
no simple recipe for organisational change,” he says. “There is no one single way that will
deliver change.” But there are some basic principles that most managers can adopt. First, they
need to make certain that the internal organisation is in a position to make changes and that
people support them fully. Second, they need to make sure that they understand the environment
around them.



In other words, rather than developing change-management strategies, companies should
first find out whether they are capable of change at all. Do their internal systems and culture
support change? If not, these too must change. “Readiness for change” is far more important than
actual planning or implementation, says Jarrell. To all the various words so that have already
been coined in order to describe this state of readiness, such as “flexibility” and “adaptability”,
Jarrett adds another: “changeability”. He defines this as “the sum of leadership, internal routines
and organisational capabilities that make companies ready for change”.

A few years ago, for instance, McDonald's Europe faced declining sales and market
share. Denis Hennequin, the new president, redesigned restaurants to make them more appealing
and began sourcing food locally. Market share and profits rose. Dell, too, aware that its
competitors were beginning to catch up with its original low-price model, embarked on a
programme of market research. The information it gathered was analysed with a view to spotting
emerging and future customer needs. The most dangerous state for a business, says Jarrett, is the
steady state. Companies that resist change - he cites the pharmaceutical industry - run a greater
risk of failure.

Kpumepuu OUECHKU nepeem)a mexkcma

Ouenka Kputepuu onenku
. [Tonusiii mepeBon. OTCYTCTBHE CMBICIOBBIX M TEPMHHOJOTHYECKHUX
Beicokuid uckaxxeHuil. TBopueckuii moaxon W aOCONIOTHAs TOYHOCTh IeEpeaayvu
Y?S:E;I;H?)» COJIep’KaHUs U XapaKTEPHBIX OCOOEHHOCTEH CTHUIISI IEPEBOAMMOIO TeKCTa.
[IpaBunpHas mepenada colepKaHUST W XapakTEpPHBIX OCOOEHHOCTEH
IIEPEBOAMMOrO TEKCTA.
[Tonnseiii nepeBon. OTCYTCTBYIOT CMBICIOBbIE HCKaxeHuUs. [IpaBuiibHast
Cpenuuii nepenada  coaepkaHus  Tekcra. VIMEIOT MECTO  HE3HA4YMTENIbHbIE
ypoBeHb «4» | HerouHOocTH.  CoOmrogaeTcss  TOYHOCTb — IEpefadd  COAEpXKaHUS.
(xopor1o) JomyckatoTcss ~ HEKOTOpble  TEPMHHOJOTMYECKHE  HETOYHOCTH U
HE3HAYNTENbHbIE HAPYIICHHS XapaKTePHBIX OCOOCHHOCTEH MepeBOIUMOTO
TEKCTa.
IToporoselii He coBcem mnonubiii mnepeBoa. OTCYTCTBYIOT CMBICTOBBIE HCKaKCHHS.
ypoBeHb «3» | JlomyckaroTcss He3HAUUTENIbHbIE TEPMUHOJIOIMUYECKUE HCKakeHus. VmeroT
(YOOBIETBOPUT | MECTO HETOYHOCTHM B Tiepelade cojaepkaHus Tekcra. Hapymiaercs B
€JIbHO) OTAENBHBIX CIIy4asiX COACP/KAHUE EPEBOJIUMOTO TEKCTA.
Munumaneseiii | Hemonueiit  mepeBon.  JlomyckaroTcss rpyOble  TEPMHHOJOTHYECKHE
YPOBEHb «2» | UCKaKeHMs. Hapymiaercss NpaBWIBHOCTH — MHEpENadyd  COJEpPKAHUS
(HEyJJOBIIETBOD | mEpeBOAMMOrO TEKCTA.
WUTEJIHHO)
3ayeTHO-IK3aMeHAIMOHHbIE MAaTepHAJIbl VI  TPOMEKYTOUHOIl  aTTecTallUH

(3x3ameH/3a4eT)
MarepuaJibl JUIsi IPOMEKYTOUYHON aTTecTAUN (IK3aMeH )

DK3aMeH MpelycMaTpUBAeT MPOBEPKY YPOBHS C(HOPMUPOBAHHOCTH YHUBEPCAIBHON
komrereHnnu Y K-4 u npodeccuonanpabix kommerenuuii [1K-4, ITK-10, T1K-11, a umenHo:

1) 3HaHus HOpM W TPeOOBaHWI K YCTHOM W MUCHBMEHHOW JEIOBOM KOMMYHHKAIIUH,
MPUHATBIE B CTpaHe(ax) M3y4yaeMOTO sI3bIKa W 3HAHUS S3BIKOBBIX CPEACTB (IpaMMaTHYECKUE,
JIEKCUYECKHE) HeOOXOIMMBIX JJIsl peaTu3allii AeT0BOM KOMMYHHUKAIIMU B YCTHOW U TUCHMEHHOU
dhopmax Ha MHOCTPAHHOM SI3BIK;

2) yMeHUW NPUMEHSATh HOPMBI U TpeOOBaHUS, MPHHITHIE B CTpaHe(aX) H3y4aemoro
SA3bIKa, TPHU peaju3aldd YCTHOM W THCbMEHHOW [IeIOBOM KOMMYHUKAllMU W YMEHHI
UCIIOJIb30BaTh SI3BIKOBBIE CPEACTBA Ui pEaM3alldd JEJIOBOM KOMMYHUKAIMM B YCTHOW U
MMCbMEHHON (popMax Ha HHOCTPAHHOM SI3BIKE;



3) omplTa pealu3alMd YCTHOW M NHCbMEHHOH JEJI0BOM KOMMYHUKALIUM C YYETOM
coOroIeHHsI HOPM U TPeOOBaHUM, TPUHATHIX B CTpaHe(axX) U3y4aeMoTO S3bIKa;

4) ymenusi pabotaTh ¢ MH(OPMAIIMOHHO-TIOUCKOBBIMU cucTeMamu MHTEpHET, a Takxke
OTKpBITBIMU 0a3aMHM JaHHBIX, I[POBOJAS IOMCK M aHalIu3 HHPOPMALUU C IPUMEHEHUEM
pa3IMYHbIX METOJUK, a TAK)KE ITOMCK U IIEPEBOJI MATEPHAIOB HAa MHOCTPAHHOM SI3BIKE;

5) 3HaHus crielpUKN MaTEPUATILHOM U TyXOBHOW KYJIBTYPhI U3y4aeMOil CTpaHbl (pETHOHa);

6) YMGHI/Iﬁ IMPUMCHATHL COBPEMCHHBIC I/IH(bOpMaHI/IOHHO-KOMMyHI/IKaHI/IOHHI)IC TEXHOJOI'uu AJIsd
pEeUICHUA UCCIICA0OBATEIIbCKUX U IIPAKTUYCCKUX 3a/lad B HpO(I)eCCHOHaJ'ILHOﬁ JACATCIBbHOCTH,

7) yMeHMH M CHOCOOHOCTEH  KCIOJB30BaTh  3HAHUE  ATHOTPA(QUYECKUX,
STHOJIMHI'BUCTUYECKUX U 3THOICUXOJIOTHYECKUX OCOOCHHOCTEN HapoAoB A3uu U AQpuku U ux
BIMSIHUA Ha (pOpMUpPOBaHHE JETOBOM KYIbTYPhI U ATUKETA TIOBEACHUS.

JK3aMeH BKJIKYAET CJIeaAyrimue 3aJaHnnusd

1) ureHue M TEpPEBOJA TEKCTa B NMUCHbMEHHON (hopMme (C aHTIMIICKOTO Ha PYCCKHUM),
Oecea ¢ 3K3aMEHATOPOM IO IPOUUTAHHOMY TEKCTY;

2) COCTaBJICHHUE [ICJIOBOTO MHChMa Ha AHIIIMHCKOM si3bike 00beMoM 10 600 3HAKOB,
BhIp@)Kalollee yKa3aHHbIe KOMMYHUKAaTHBHBIE HaMEpEHUS U NpPEJHA3HAYCHHOE KOHKPETHOMY
azpecary (Bpems HanucaHus — 15 Mun);

3) NOArOTOBKAa W MOPOXKACHHE YCTHOTO MOHOJOIMYECKOr0 BBICKA3bIBAHUS IO
MPEJI0KEHHON TEME.

OO0pa3ubl 3agaHuii 1J151 IK3aMeHa

1. Read and translate the marked passage of the text in written form. Retell the rest of the text.
2. Write a letter/email to the person stated in the task.
3. Speak on the topic.

O06pa3elr SK3aMEHAIIMOHHOTO OuiIeTa

denepanbHOE TOCYIAPCTBEHHOE OIOKETHOE 00pa30BaTEIbHOE YUPEKICHUE
BBICIIIEr0 0OPa30BaHMUs
«KYBAHCKHUM T'OCYJIAPCTBEHHbII YHUBEPCUTET»
(®I'BOY BO «KyoI'V»)
Kadenpa anrmuiickoro s3bika B npoheCCHOHAIBHOM chepe
Jucuunnuna MHOCTpaHHBIN S3bIK B IpodeccnonanbHoi KoMMmyHuKauu (OPO)
Jnst nHanipaBnenust 58.03.01 — BoctokoBenenne u ahpuKkaHUCTHKA
buner Ne 1
1. Read and translate the marked passage of the text in written form. Retell the rest of the
text.
2. Write a letter/email to the person stated in the task.
3. Speak on topic Ne 1.

3aB. kaenpoit aHTTUHUCKOTO SI3bIKA
B nIpodeccuoHanbHO chepe 3.1. I'ypbeBa

Oo0pa3sen 3aganns Ha nepeBo] (3K3aMeHALIMOHHOe 3a1aHne 1)

1. Read and translate the marked passage of the text in written form. Retell the rest of the
text.

Chinese shoppers focus more on prices



Chinese consumers are becoming more price-conscious, less brand-loyal and generally
harder to please, according to a McKinsey survey that suggests competitive pressures are
increasing in the Chinese consumer goods market. The report comes at a time when many
multinational companies are counting on strong Chinese domestic demand to make up for global
economic weakness.

Last month, retail sales in China grew by 23 per cent year-on-year, and consumer activity
remains 'buoyant’ , despite signs of a slowdown in sales of some items such as cars, says Jing
Ulrich of JP Morgan Securities. But consumer-goods companies will have to work harder to
satisfy 'increasingly sophisticated' Chinese consumers, the report says. 'This is not an easy
market,’ says Max Magni of McKinsey in Shanghai, one of the authors. 'China is still a gold
mine, but now there are thousands and thousands of miners that have discovered it.’

The conventional wisdom that Chinese consumers are more brand-driven than shoppers
in more developed markets remains true. 'But the importance of brands, and brand loyalty
specifically, is falling as the choices facing consumers multiply," the report said. Chinese
shoppers are markedly more value conscious than last year, and loyalty to particular brands is
declining: the proportion of consumers who said they would continue to buy their existing food
and beverage brand has halved.

But the weakening of brand loyalty could be good news for foreign companies, the report
says, because shoppers are less nationalistic in choosing a brand: a small majority of those
surveyed showed no clear preference for brand origin. And premium brands could also benefit
from a willingness to pay more for high-end products. The top 15 per cent of consumers will pay
60 per cent more for high-end consumer electronics and 300 per cent more for some personal
care products.

If the trend continues, 'it will lead to the kind of polarised consumption patterns familiar
in the West', between 'no-frills' goods and high-end products, the report says. Companies should
compete at one or both ends of the market but avoid being stuck in the middle, it advises.
Companies needed to differentiate more between regions too, the report says, noting that the
traditional marketing strategy of classifying consumers by the size of the city they live in may no
longer work.

Oﬁpa?.eu 3aJlaHusl HA COCTABJICHUE A€J10BOTI0 NMMCbMa (3K3aMeHalll/IOHHOC 3aJJaHue 2)

You work for Va-Va-Voom Toys, a toy manufacturer. You receive this note from your boss asking
you to order some LED bulbs. Write an email (120-140 words) to Mary Ong.

10 March

Please email Mary Ong and South China lights (ong_mary@sochli6é.com)

*  Need 5,000 A-988 bulbs in our warehouse by 27 March (so please air freight — we’ll pay as
usual)

* Last order was late; won’t order again if this delivery is late

*  Will order 5,000 at 10% discount

*  Will they give us 15% discount for double order (10,000)?

» Additional 5,000 bulbs can be sent by sea freight, their cost, as usual

« Ask for an answer tomorrow, if possible; we may try another supplier

TeMbl Il MOPOKIEHUSI MOHOJIOTHYECKUX BbICKA3bIBAHMI (IK3aMeHALlMOHHOe 3aaHue 3)

My background and career
My company

My job

Travelling

NS



5. Telephone skills

6. Socializing: introductions and networking
7. The basic rules of business correspondence
8. Taking part in business meetings

9. Cross cultural communication

10. Presentations

11. Negotiations

12. Advertising and branding

13. Corporate ethics

14. Qualities of leadership.

5.1.1 YueOHas auTepatypa

1. Market Leader Intermediate. 3rd Edition: Business English Course Book// David
Cotton, David Falvey, Simon Kent. - [Harlow, Essex (U.K.)]: [Longman/Pearson Education],
2010. - 175 pp.

2. TI'pumenko, H. A. MWHoctpanHblii s3bIk. Anriumiickmii. (emoBas cdepa
KOMMYyHHUKaIun) . ydeonoe nmocodbue / H. A. I'pumienko, E. O. Epmiosa, M. A. CrapiieBa. —
KpacHosipck : COVY, 2019. — 172 ¢. — ISBN 978-5-7638-4206-7. — TekcT : 31eKTpoHHbIi //
Jlansb : snekTpoHHO-0nbIHnoTeuHas cucrema. — URL: https://e.lanbook.com/book/157699.

3. llerpymosa, E. B. IHOCTpaHHBIH SA3bIK KaK CPEACTBO MEXKKYJIBTYPHON KOMMYHHKAIIUN
: mpaktukym / E. B. IlerpyiioBa ; MUHHCTEPCTBO HAYKH M BBICIIEr0 0Opa3oBaHus Poccuiickoit
Oeneparun, KyOaHCKui TOCYZapCTBEHHBI yHHBEpPCHTET, DakyabTeT pPOMaHO-TEPMaHCKOU
¢unonorun. - Kpacnonap : Kybanckuii rocymapctBennsiii yausepcuret, 2020. - 164 c. : un. -
ISBN 978-5-8209-1818-6 : 26 p.

JI1st OCBOEHMS TUCUUILIMHBI MHBAJIUJAMU U JIMIIAMHU C OTPAHUYEHHBIMUA BO3MOKHOCTSIMHU
3/10pOBbs UMEIOTCS U3/IaHUS B DJIEKTPOHHOM BUJIE.

5.2. llepuoauueckasi JuTEpaTYpa

1. Social Sciences. CIIIA-Poccusi, Munneanonuc-Mockaa: https:/dlib.eastview.com/

2. baswl manabIx komnanun «Mct Beroy http://dlib.eastview.com
3. Dnexrponnas 6unbamoreka GREBENNIKON.RU https://grebennikon.ru/

5.3. UnTepHeT-pecypcbl, B TOM 4YHCJIe COBpeMeHHbIe NpodeccHoHAIbHbIE 0a3bl
JAAHHBIX M MH(POPMALMOHHBIE CIPABOYHbIE CHCTEMbI

J1eKTPOHHO-0ubImoTeuHbIe cucteMsbl (IBC):

1. DBC «FOPAWT» https://urait.ru/

2. OBC «YHUBEPCUTETCKA S BUBJIMOTEKA OHJIAMH» www.biblioclub.ru
3. DBC «BOOK.ru» https://www.book.ru

4. ObC «ZNANIUM.COM>» www.znanium.com

5. OBC «JIAHb» https://e.lanbook.com

IIpodeccnonanbHbie 6a3bl JAHHBIX:

Web of Science (WoS) http://webofscience.com/

Scopus http://www.scopus.com/

ScienceDirect www.sciencedirect.com

Kypuanst nuznarenscrea Wiley https://onlinelibrary.wiley.com/

Hayunas snekrponnas oubnuorexa (H2b) http://www.elibrary.ru/

DNeKTpOHHAs KOJUTCKITUS Oxcdopackoro Poccutiickoro donma
https /lebookcentral.proquest.com/lib/kubanstate/home.action

oo~ wn =
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7. Springer Journals https:/link.springer.com/
8.  Springer Materials http://materials.springer.com/
9.  VYuuBepcuterckas nHpopmarponnas cuctema POCCHUS http://uisrussia.msu.ru

HNudopmanuoHHbIe CIPABOYHBIE CHCTEMBI:
1. Koncynprant Ilmoc - crpaBovHas mpaBoBas cucTeMa (JOCTYN MO JIOKAIBHOH CETH C
KOMITBIOTEPOB OMOIUOTEKH )

Pecypcobl cBoOOAHOTO f0CTYyNA:

1. Kubep Jlenunka (http://cyberleninka.ru/);

2. MunHucTepcTBO  HayKM M Bbicmero  oOpasoBanusi  Poccuiickoii ~ @enepanuu
https://www.minobrnauki.gov.ru/;

3. @enepanbhblii mopran "Poccuiickoe odpazoBanue" http://www.edu.ru/;

4. Wnadopmanmonnas cucrtema "EamHoe OKHO jJocTynma K 00pa3oBaTelbHBIM pecypcam"
http://window.edu.ru/;

5. ®denepanbHblil HEHTP HHPOPMAIIHOHHO-00pa3oBaTenbHbIX pecypcoB (http://fcior.edu.ru/);

6. Ciyx0a TeMaTH4eCKHX TOJKOBBIX clioBapeil http://www.glossary.ru/;

7. CnoBapu u sHUMKIONIEeaUU hitp://dic.academic.ru/;

CoOcTBeHHBIE 3JIeKTPOHHBbIE 00pa3oBaTe/ibHbIe M HH(pOpMaunoHHbIe pecypcbl Kyol'y:
1. Cpena MOIylIbHOTO TMHAMHYECKOTO 00yueHus http://moodle.kubsu.ru
2. DnexkTpoHHbI apxuB gokymeHnToB KyOI'Y http://docspace.kubsu.ru/

6. MeToanueckne yKazaHus 1Jisl 00y4alomMXcsl 0 OCBOEHUIO U CUMILIMHBI (MOTYJ151)

CamocrosiTesibHas padora

Lenp — 3akpemyieHWEe YyMEHUH W HAaBBIKOB, C(HOPMHUPOBAHHBIX Ha ayJUTOPHBIX
IIPAKTUYECKHUX 3aHATUSAX, COBEPLICHCTBOBAHME B OCHOBHBIX BMJIAX PEUYEBOM NEATEIBHOCTH,
Takux kak urenne u mnoHuMmMaHue (Reading and Comprehension), mucemo (Writing) ¢
MOCJIEYIONUM BBIXOJIOM B YCTHYIO peub (Speaking). OHOM U3 BaXXHBIX COCTABJISIOIIUX TAKOTO
BUJa paboThl SIBISIETCA MOMOJIHEHHUE CIOBApHOIO 3amaca (aKTUBHOM W MACCHBHOM JIEKCHUKH),
3aKpeIIeHUE TPaMMAaTUYECKOT0 MaTepHralla B IPOLECCE YTEHMSI JIMTEPATYPHI 110 CIIELUATIBLHOCTH.

Paboma mao mexcmom — OAMH W3 BaXKHEWIIMX KOMIIOHEHTOB IO3HABATEJIbHOM
NeSITeIbHOCTH, KOTOPBI HampaBiieH Ha U3BJIeUeHHEe MHPOPMAIMU U3 MHCbMEHHOIO MCTOYHHKA.
s toro, 4roObl TEKCT CTal peaJbHOM M MPOAYKTUBHOM OCHOBOM OOydYeHHs BCEM BHJaM
peueBoi JeATEIbHOCTH, HEOOXOAMMO TMpoJieNaTh psJl ONepaluil € COCTaBISIOUIMMH €ro
A3BIKOBBIMH ~ €IUHUIIAMM, HAyYUTHhCS TPaHCPOPMHUPOBATH HMX U KOHCTPYMpPOBAThb CBOHU
IPEUIOKEHUS JIJIs1 PEIIeHUs OINpeIeIeHHbIX KOMMYHUKATUBHBIX 33/1a4 (TIepecKasa, COCTaBIECHUS
BBICTYIUICHHUS 110 TEME, TUaora, MMCbMEHHOT0 COOOIIEHUs U T.1.). PekoMeHyercs cieayronmit
MOPSIIOK JIEHCTBHIA:

1. IIpocMOTpuUTE TEKCT U NTOCTAPANTECH MOHATH, O YEM UJAET PEUb.

2. Ilpy MOBTOPHOM YTEHUU DPA3AETUTE CIOKHOCOUMHEHHBIE WM CIOXKHOIOJAYHMHEHHBIE
IPEUIOKEHUs] Ha CaMOCTOATENbHbIE W NPUIATOYHBIC, BBIJEIUTE MPHUYACTHBIE OOOPOTHI HIIU
JIpYTHe KOHCTPYKLHUU.

3. HaitguTte mnomnexamiee ©W CKa3yemMoe, M TIIOHSB HWX 3HAYCHHUE, TEPEBEINUTE
MOCJIE0BATEIHHO BTOPOCTETICHHBIE UIEHBI TIPETIOKEHHUSL.

4. Ecnu mpeanio)keHue JIMHHOE, OMPEIENIUTE CJIOBA M TPYIIBI , KOTOPbIE MOXHO
BPEMEHHO OIYCTUTH MJI BBISICHEHHS OCHOBHOTO COAEpXKaHMs mpennoxkeHus. He umure B
CJIOBape cpa3y Bce HE3HAKOMBIE CII0Ba, MOMPOOYHTE 10TraiaThecsl 00 X 3HAYCHUU IO KOHTEKCTY.

5. BHumaTenpHO NPUCMOTPUTECH K CJIOBAaM, MMEIOIIMM 3HAaKOMbIE BaM KOpHH,
cyhdukcel, npucraBku. [Ipu 3TOM oOpaTuTe BHUMaHHE HA TO, KAKOH YacThIO peud SBISIOTCS
TaKHe CJI0BA.


https://link.springer.com/
http://materials.springer.com/
http://uisrussia.msu.ru/
http://cyberleninka.ru/
https://www.minobrnauki.gov.ru/
http://www.edu.ru/
http://window.edu.ru/
http://fcior.edu.ru/
http://www.glossary.ru/
http://dic.academic.ru/
http://moodle.kubsu.ru/
http://docspace.kubsu.ru/

6. CnoBa, OCTaBIIMECS HETOHITHBIMU, UIIUTE B CIIOBAPE.

Paboma co crosapem.

1. TloBTOpUTE aHrIMHCKH andaBUT. DTO TOMOXET HAXOJWTh CJIOBA HE TOJIBKO IIO
nepBoi OYKBeE, HO U 110 BCEM OCTAJIbHBIM.

2. 3anoMHUTE 0003HAYEHUS YACTEH PEUH:

N —NOUN - UMl CYIIECTBUTEIHHOE

V — verb - rimaro:n

adj. — adjective — ums mpuaraTeabHOE U T. .

3. V3 HeCKOIBKMX 3HAYEHMI CJIOBA B CIIOBAPHOM CTAThEe MOCTApanTECh

noao0paTh OJM3KOE MO CMBICITY, CBSA3aB C OOILIUM CMBICIIOM MPEAJIOKEHUS.

4. [Tomumo croBapeit 001eynoTpeOnuTENbHON JTEKCUKH TOTIB3YHTECH

TEPMHUHOJIOTHYECKUMH CIOBAPSIMU IO CBOEH CIienaibHOCTH.

HecmoTrpss Ha mnomomibs cioBapsi, BaM OyIyT BCTpe4YaThCS HEIOHSATHBIE CJIOBA U
BbIpaxkeHUs. He TepsiiTe 3ps BpeMEeHH, €ClIM OYEHb JIOJIT0 HE MOXKETe pa3odparhCsi CaMu.
OOpatuTech 3a KOHCYNIbTaLMEH K MPErnoaaBaTelio.

Paboma nao nexcuxotl.

3arnoMuHaHue JIEKCUKU OOBIYHO OBIBA€T OCHOBHOW TPYIHOCTBHIO TPU H3Y4YECHUU
WHOCTPAHHOTO S3bIKA. be3 3HaHUs CJIOB HE MOXET OBbITh 3HaHUA s3bika. HyxHO mponenats
OOJBIIYI0 W CO3HATENBbHYIO PalbOoTy, Mpexae 4eM OyleT YCBOGH HEOOXOAMMBIN CIIOBapHBIN
MUHUMYM MpodeccrnoHalIbHBIX TEPMUHOB.

Berpedass HOBoe C€l10BO, Beerna aHaau3upydTe ero, odpaiias BHUMaHUE Ha HAIHCAHHE,
MPOU3HOIICHHE M 3HaueHue. YacTo MOXKHO HAaWTHU CXOJACTBO C AHAJIOTUYHBIM WJIH CXOAHBIM
PYCCKHUM CJIOBOM, HaIpUMeEp, passenger — rnaccaxxup u Ap. BaxHo Takke HAy4YUThCS MOAMEYAThH
POJICTBO HOBBIX CJIOB C YyXe H3BeCTHbIMU. OIHAKO, €CTh CJIOBa, HE MOJAAIOIINECS HUKAKOMY
aHamu3zy. WX Hamo mnocrapaTbCs 3allOMHHTh, HO MEXaHHYECKOE IIOBTOPEHHWE HE BCeria
s¢dekruBHO. [TonpolyiiTe CieayrOmnA MOPSIOK padOTHI:

- MPOU3HECHUTE HOBOE CJIOBO CHayayia U30JIMPOBAHHO;

- TIPOU3HECUTE CIIOBOCOUYETAHUE U3 TEKCTa C HOBBIM CJIOBOM (yeIuTe 0c000€ BHUMAHUE
Mpeayioram);

- MOJI0EpUTE K HOBOMY CJIOBY CHHOHUMBI WJIM aHTOHUMBI (€CITH ATO BO3MOKHO);

- BBITIOJIHUTE MUCbMEHHO JIEKCUYECKUE YITPAKHEHUS MOCIIe TEKCTa.

Paboma nao epammamurxoii.

@opMHUpPOBAHUE PEUEBOr0 IPaMMATUUYECKOTO HABBIKA MPEANOJaraeT BOCIPOU3BEICHHE
pa3IMYHBIX TPaMMATHYECKUX SIBICHUNW B CHTyalMsX, TUIOUYHBIX IS TpodhecCHOHaTbHOU
KOMMYHUKAIIUU M aJeKBaTHOE TpaMmaTHdeckoe odopmIIeHHe BbICKa3biBaHUU. Pabotas Han
9TUM, BaM CJIEIYeT:

- IPOYTHUTE PA3BEPHYTHIM TEOPETHUUECKUN MaTepuai Mo U3y4yaeMol TeMe B y4EeOHHKE 10
rpaMMaTHKE aHTJIMICKOTO S3bIKA;

- U3YYUTE CIIPABOYHYIO TAOIUIlYy B MPUJIOKEHUH K JAHHOMY MTOCOOHIO;

- HaliIUTe B TEKCTE ypOKa U3y4aeMyI0 TPAMMATHUYECKYIO CTPYKTYPY;

- 0003HAYBTE UMEIOIINECS TPAMMATHUYECKHE OPUCHTUPHL;

- clieNaiTe MIChbMEHHO YIPaKHEHHUS,

- BapbHUpYyHTE COJEpKaHUE MPEJIOKEHUN B HMMEIOIIMXCS MOJENSIX, 3aMEHsis CJIoBa B
3aBUCHMOCTHU OT MEHSIOLIEHCS CUTYaIlUU;

- COMOCTaBbTE / MPOTUBOIMOCTABHTE U3y4aeMYI0 CTPYKTYPY paHee U3yU4eHHBIM;

Ilepexon OT HaBBHIKOB K YMEHHSIM O0OECHEYMBAETCS TOCPEICTBOM AKTHUBAIIMM HOBBIX
rpaMMaTHYECKUX CTPYKTYP B COCTaBE JUAJIOTHYSCKUX W MOHOJIOTHYECKHX BBICKA3bIBAHUH IIO
ompesieieHHOW TeMe. BkiiouaiiTe OCBOGHHBIN MaTepuan B Oecelbl M BBICKA3bIBAHHS 10
MPONICHHBIM TEMaM.



B ocBoeHun AUCHUIITIMHBI UHBAJIMJAMU U JIMDAMU C OTPaHUYCHHBIMHU BO3MOKHOCTAMU
3I0pOBBSl OOJIBIIIOE 3HAYCHHE HMMEET HWHIAWBUIyallbHas ydyeOHash pabora (KOHCYJNbTAIMH) —
JOTIOTHUTEILHOE Pa3bsICHEHHE yUeOHOro MaTepurara.

KouTposib camocTosTensHOM paboThl OCYIIECTBISIETCS (PPOHTAIBHO WM UHIUBUIYATbHO
Ha 3aHSATUU U B X0JI¢ KOHCYJIbTALIUU.

B ocBoeHuu NUCHUIUIMHBI UHBATUAAMH U JUIAMH C OFPaHUYCHHBIMU BO3MOXHOCTSMU
3I0pOBbsI OOJIBIIOE 3HAYEHHWE HMMEET WHIMBHIyajbHas ydeOHas paboTa (KOHCYIbTAIlMH) —
JIOTIOJTHUTEIHHOE Pa3bsiICHEHNE YIeOHOro MaTepuaia.

I/IHI[I/IBI/I[[yaJILHLIC KOHCYJIbTalUM 110 HPCIAMETY SABJIAIOTCA BaKHBIM (baKTOpOM,
CHOCO6CTBYIOH_[I/IM HHAUBUAYaJIN3allun 06y‘-ICHI/ISI N YCTAHOBJICHUIO BOCIIUTATCIIBHOI'O KOHTAKTa
MCKAY MNOpCroAaBaTciicM U 06yT-IaIOH_II/IMCSI HWHBAJILJOM HWJIKA JIMOOM C OI'paHUYCHHBIMU
BO3MOXHOCTSMHU 3J0POBbA.

7. MaTepI/laﬂbHO-TeXl{I/I'{eCKOC o0ecnedyeHue Mo AMCIHUILTIMHE (MOIlyJ'[lO)

HaunmeHnoBaHue crienuaabHBIX OCHaIllEHHOCTh CHEIUAIbHBIX [epeueHb TUIIEH3MOHHOTO
HNOMEIICHUH HOMEIICHUH IpOrpaMMHOT0 obecreyeH s
YueOHbIC ayIUTOPUHN it | Mebenb: yaeOHas meOenb
HPOBEIICHUS 3aHATHH | TexHUYeckue cpeacTBa OOyUCHUS:

CEeMUHAPCKOTO THIIA, TPYMIIIOBBIX M | 3KpaH, IIPOEKTOP, KOMIIBIOTED
WHIVBHIYaJIbHBIX KOHCynbTauui, | OOopynoBaHue:

TEKYIIEro KOHTPOJIS "

MIPOMEXYTOUYHON arTecTaluu Aym.
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VYueOHble ayJMTOPHU st | MeGenb: yueOHast MmeOelnb
IpoBeNieHus 1abopaTopHBIX padoT. | TexHuueckue cpeacTBa OOyUCHUSL:
Jlabopatopus 114 H 9KpaH, MPOEKTOP, KOMIBIOTEP

O6opynoBaHue:

Jig  caMocToATENbHOW  paboThl  OOyyarommxcs MPeAyCMOTPEHBbl  IOMEIIECHHUS,
YKOMIUIEKTOBAaHHbBIE CHEIMATU3UPOBAHHON MeOenblo, OCHAIEHHbIE KOMIIBIOTEPHON TEXHUKOH ¢
BO3MOXXHOCTBIO ITOJKJIIFOUYCHUSA K CCTH ((I/IHTepHeT)) u obecrieyeHueM AO0CTYyIIa B DJICKTPOHHYIO
MH(POPMALMOHHO-00pa30BaTENbHYIO CPEly YHUBEPCUTETA.

HaumeHoBaHue noMeneHuil ais OCHAIEHHOCTD TOMENEHUH 11 [MepeueHs JUIIEH3UOHHOTO
CaMOCTOSITENILHOM PaboThI CaMOCTOSTENbHOM PabOTHI MPOrpaMMHOT0 00eCHeYeHUs
oOygarommuxcs o0yJaromuxcs

[Momemienne ans camoctosTenbHON | Mebens: yueOHas MeOemb

paboTel o0yyaromuxcs (yutanbHblid | KoMmnekt — crnenuann3upoBaHHON
3as1 HayuHoii 6ubmuotexn) MeOeNr: KOMITBIOTEPHBIE CTOJIBI
O6opynoBaHue: KOMITbIOTEepHAsI
TCXHUKA C IIOAKIIFOYCHUEM K
HHPOPMALMOHHO-
KOMMyHHKaHI/IOHHOﬁ CeTHU
«lHTEpHET» W IIOCTYyIIOM B
JJEKTPOHHYI0  MH()OPMAIMOHHO-
00pa3oBaTeNbHYIO cpeny
00pa3oBaTeNpHOM  OpraHH3aluHy,
Be0-KaMepbl, KOMMYHHUKAIIHOHHOE
o0opynoBaHue, oOecreYnBaroee
J0CTyl K CEeTHU HUHTCPHET
(mpoBomHOE COCIMHEHUE u
OecrpoBOJIHOE  COEIMHEHUE  TI0
texronoruu Wi-Fi)

ITomemenne mist camocTosiTenbHONM | Mebenb: yaeOHas mebenb

paboTsl oOyuaronuxcs (ayma. 253) KoMmmiexkT  cnernuanu3upoBaHHON
MeOesH: KOMITBIOTEPHBIC CTOJIBI
O6opynoBanue: KOMIBIOTEPHAS




TEXHHUKa C MOAKIIOYEHHEM K
MHPOPMAITMOHHO-

KOMMYHHKaIMOHHON CeTH
«/HTEpHET» ¥ IOCTyIOM B
3NEKTPOHHYI0  HH(OPMAIMOHHO-
00pa3oBaTeNBHYIO cpeny
00pa3oBaTeNbHON  OpraHW3aLUH,
BeO-KaMepbl, KOMMYHHKAI[IOHHOE
obopynoBaHue, o0OecleunBalolee
JOCTYm K  CETH  HHTEpHET
(mpoBoaHOE COEMHEHUE u
OecrpoBOfHOE  COEIUHEHUE IO
texronorun Wi-Fi)




