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1 He.]'II/I U 3aJa91 U3YyIYCHUA TUCHUILIMHBI

1.1 Heap aucuuNIMHBI

Kypc «PexnamMHbple KOMMyHHMKalMy Ha aHIJIMMCKOM SA3BIKE» IPEIHA3HAYCH IS IOBBILICHUS
KayecTBa HE TOJBKO OOIIEryMaHUTApHOH, HO U NMPO(ecCHOHAIBHONW MOATOTOBKH CTYACHTOB. Peub
orocpeayet npoeccuoHalbHble OTHOIIEHUS C JIOAbMH, ABISSACH TJIaBHBIM MHCTPYMEHTOM OakaaBpa
1o HarpasieHHI0 ToAroToBku 42.03.01 «Peknama u cBsI3M ¢ OOIIECTBEHHOCTHIO» B €r0 MPOEKTHOM,
IIPOU3BOJICTBEHHO-TEXHOJIOTMYECKOH,  OPraHU3allMOHHO-YIIPABJICHYECKOW, CEPBUCHOM, HAay4HO-
HCCIIEIOBATENbCKON JESATENbHOCTH. PeKkiiaMHble KOMMYHUKAllMM HAa AHIVIMMCKOM SI3BIKE SIBJISIIOTCS
HEOOXOMMOM COCTaBJISIONIEH MPOQPECCHOHAIIBHON YIPABICHUYECKOW KyNbTYphl. JlaHHBIH Kypc H
npeaHasHaueH Uit (OPMUPOBAHMS OCHOBHBIX IPABHJ PEUYEBOT0 KOMMYHHUKATUBHOTO MOBEICHHS
COBPEMEHHOI0 CIIEUAINCTa HA MHOCTPAHHOM SI3BIKE.

Heabto u3ydeHus Kypca sBisercss (HOpMHUpPOBaHHE COBPEMEHHOW SI3BIKOBOW JIMYHOCTH,
CIOCOOHON 0CO3HAaBaTh COOCTBEHHbIE KOMMYHUKAaTHBHBIE HAMEPEHUS U CTPOUTh B COOTBETCTBUU C
THM 3PPEKTUBHYIO PEKIAMHYI0 KOMMYHHKAIIMIO HA aHTJIMHACKOM SI3BIKE.

1.2 3agaum AUCHUTIMHBI

I'maBHBIMU 3aJayaMu O6y‘IeHI/I${ SABJIAKOTCA:

1. PackpbITh 0COOEHHOCTH PEKJIaMHON KOMMYHUKAILIMU B COBPEMEHHOM OOILECTBE,
KOMMYHHUKATHBHYIO M CTETUYECKYIO ()YHKIIUIO PEUH, CBS3b KYJIBTYPBl MBIIIICHHUS U KYJIbTYPHI CJIOBA;
2. JaTh IPaBUia MOJb30BAHUS PEUbIO; CIIOCOOCTBOBATH IPAKTUYECKOMY

COBCPUICHCTBOBAHUTIO PEYCBOTO MMOBCACHHNA U KYJIbTYPBI PEYH BO3MOXKHO ITPH CICAYIONNX HAYAJIbHBIX
Tpe6OBaHI/I$IX K U3YyYCHHUIO JUCHUILINHBI:

3. OBJIaJICHHE TEOPETUUECKUMHU OCHOBaMH Ipoliecca PeKIaMHON KOMMYHHUKaLUK Ha
AHTJIMICKOM SI3BIKE;
4. (dhopMHpoBaHHE HEOOXOIUMBIX SI3bIKOBBIX 3HAHUI B 00J1aCTH KOMMYHUKATHBHOMN

KOMITETEHITMH Oyyiiero 6akanaBpa (BUAbI OOIIeHHs, BepOaabHbIe U HEBEepOaTbHBIE CPEACTBA
KOMMYHHKAITUH, TPUHIIAITEI KOMMYHUKAIIMOHHOTO COTPYTHUYECTBA U T.]I.);

5. (dhopMUpOBaHHE MTPAKTUUECKUX YMEHUN B 00JaCTU CTPATErHH U TAKTUKHU PEUEBOTO
MTOBEJICHUS B Pa3IMYHBIX ()OpMax M BHJIAX PEKIAMHOW KOMMYHHKAITUH (TMCbMEHHBIC, YCTHBIC (DOPMBI
Y KaHPBI PEUr; MOHOJIOTHYECKHM, TUATOTUYECKUH, TOJTeMUYECKUN BUIBI PEUN).

1.3 Mecro aucummimebl  (MOAYJs1) B CTPYKType 00pa3oBaTe/IbHOI
NpOrpamMMmbl

Jucuunnmza «PexknaMHble KOMMYHUKAIMY HAa aHTJIMUCKOM sA3bIKe» OTHOCUTCS K broky ®T/{
®daxynpTaTUBBI yUeOHOTO IJIaHa.

Hucuunnuna «PekinaMHble KOMMYHHUKAllMM Ha AaHIJIMMCKOM  SI3bIKE» B CHIIy CBOEH
(GyHIAMEHTATPHOCTH W MHOTOACTIEKTHOCTH, TIPETEHAYEeT Ha TMPOYHbIE METOJO0JOTUYECKHE |
MEXIUCHUIUIMHAPHBIE TO3UIIMA B COBPEMEHHBIX O0pa3oBaTelbHBIX mporpammax. Ceroans, B
MH(POPMAIIMOHHOM  OOIIECTBE, KOMMYHHKATHBHAas KOMIETEHTHOCTh JIMYHOCTH YPE3BBIYAIHO
BOCTpeOOBaHa — B cHcTeMe MpodeccHOHATbHON MOATOTOBKM OakajlaBpa OHA BHICTYIAET OJHUM U3
NPUOPUTETOB. JlaHHAS NHUCIUIIMHA XapaKTePHU3yeTCsd KaKk KOMMYHUKATHUBHO OpPHUEHTHUPOBAHHAsA C
BBICOKOW pEYeBON OTBETCTBEHHOCTHIO: 3TO O3HAUaeT, YTO Oymymimii OGakanaBp 00s3aTENBHO JTOJIKEH
XOpOILIO OPHUEHTUPOBATHCS B OCHOBHBIX NOJIXOJaX K IOHUMAaHHUIO CYIIHOCTH, (DyHKUIMHA, cdep
pEKIaMHON KOMMYHHUKAIIMK B OOIIECTBE, a TAK)KE YMETh MPABHILHO OOIIATHCS U B3aUMOJICHCTBOBATH
¢ ymoapbMu. KoMMyHHMKaTHBHasT KOMIIETEHTHOCTh HAaXOIOUTCS B OJHOM psAy C THCHUXOJOTMYECKOH
(uestoBEeKOBETUECKOH ), KOH(PIUKTOIOTHUECKON U YIPAaBICHYECKOW KOMIIETEHTHOCTBIO.

JlanHasi TMCUUIUIMHA BXOIUT B (DaKylIbTaTHBHYIO YacTh OOydarolleil mporpaMmbsl OakanaaBpoB
4-ro kypca (3uMHHIA cemecTp). HeoOXoammol TeopeTHUeCKOi OCHOBOM JIsl YCBOCHHSI Kypca SIBIISIFOTCS
3HAHUA B 00JIaCTH pEKJIaMHONW KOMMYHUKAIIUH.

D10 ofecneunBaeT MPAKTHYECKYI0 HAMPaBJEHHOCTbL B cHCTeMe OOydYeHus U
COOTBETCTBYIOIIMI YPOBEHb HCIOJIB30BAaHUS PEKIAMHONM KOMMYHUKAI[UM Ha aHIJIMHACKOM SI3BIKE B



Oynymiei mpodecCHoOHATBHON NEeATeTbHOCTH.

1.4 TIlepeuennr mnJaaHHpPyeMbIX pe3yJbTATOB O00y4YeHHs O AUCHMIUIMHE (MOIYJIIO),
COOTHECEHHBIX C IVIAHNPYEeMbIMH Pe3yJ1bTATAMM 0CBOCHHUSI 00pa30BaTeIbHON MPOrpaMMbl

Hacrosimas  nporpamma

COoCTaBJICHA Ha

OCHOBC

KOMIICTCHTHOCTHOT'O

npegHasHaueHa Juisd 00y4aeMbIX JIEKCUKOrpaduu Mo KBaTU(pHUKAIMU «OaKanaBpy.

nmoaxoga H

W3ydeHue naHHOM yuyeOHOW NUCHUIUIMHBI HAmpaBiieHO Ha (OpMUpOBaHHE y OOydarouIuxcs
YHUBEpCaIbHBIX KoMIieTeHuni Y K-4

Ne Kon n HanmeHoBaHue Nupukatopel JOCTHKEHUS KOMIIETCHIIUU
ILII. KOMITETCHIIHT 3HaeT yMeer BJIa/IeeT
1. 3HaeT cnocoObl VYmMmeer . Bnaneer
YK-4 HCIIOJIb30BaHUs OCYLIECTBIIATH HaBBIKAMH
Cnocoben OCYILECTBIATH | HH(POPMALIMOHHBIX b1 (0 ():3% ) JIEJIOBOM
JIEJIOBYI0 KOMMYHMKAIIMIO B | KOMMYHUKAIIMOHHBIX | KOMMYHUKAIUIO KOMMYHUKAIIH
YCTHOM U MUCbMEHHOH (hopMax | TEXHOJIOTHI MIPH Ha Ha
Ha TOCYJIapCTBEHHOM S3BIKE | TIOMCKE rOCyJapCTBEHHOM | TOCYJIapCTBEHHOM
Poccuiickoit  ®enepanuu | HEOOXOAUMOM SI3BIKE SI3BIKE
WHOCTPaHHOM(BIX) sI3bIKE(ax) uHpopmaiuu B Poccuiickoit Poccuiickoit
npouecce peuieHust | Genepanuu u denepauuu u
pa3INYHBIX MHOCTPaHHOM(BIX) | ”HOCTPAaHHOM(BIX )
KOMMYHHUKATHUBHBIX | SI3bIKE(ax) B si3bIKe(ax) B
3a7a4 Ha YCTHOU H YCTHOU H
rocy1apCTBEHHOM NUCbMEHHOU MUCbMEHHOU
sa3bIke Poccuiickon dhopmax. dhopmax

denepauuu U
MHOCTPaHHOM(BIX )
A3bIKe(ax)




2. CTpyKTypa U coJep:kaHue TUCHUTLIUHBI

2.1 Pacnipenesienue Tpy10€éMKOCTH JUCUUILIMHBI 10 BUAAM PadoT

OO6mias TpyA0EMKOCTh AUCIUIUIMHBI COCTABISIET 1 3ad.en. (36 yacoB), MX pacupeneseHue mo

BHJIaM paboT MPEACTABICHO B TabIuIEe (012 cmyoenmos 3D0).

Bun yaeOHO# paboThI Bcero Kypc
4acoB (uacsl)
4

KonTakTHas pa6ora, B TOM YHcJIe: 36 36
AyauTOpHBIE 3aHATHS (BCEro):
3aHATHS IEKIMOHHOTO THIA 6 6
JlabopaTopHbie 3aHITHS - -
3aHATHS CEMUHAPCKOTO THIA (CEMUHAPBI, TPAKTUICCKHE
3aHSITHS) ] ]
HNnas koHTaKkTHasi padora:
Kontponb camocrositensHoM pabotsl (KCP) - -
ITpomexyrounas arrectauus (MKP) 0,2 0,2
CamocrosiTejibHasi pa6oTa, B TOM YHcJIe: 26 26
Kypcogas pabora - -
ITpopaboTka yuebHOro (TeopeTuyeckoro) MaTepuana 10 10
BeinonHenue WHAMBU YA IbHBIX 33aHUi (TOATOTOBKA 5 5
COOOLIeHUH, Tpe3eHTaluil)
[TonroToBKa K TEKyneMy KOHTPOJIO 10 10
KoHTpoJs: 3,8 3,8
[ToxroroBka k 3avery 3,8 3,8
OO0mas Tpy10eMKOCTh yac. 36 36

B TOM YK CJIie KOHTAKTHASA

pabora ] )

3a4. e/l 1 1

2.1 CTpykTypa AMCHMIUIAHBL:

PacnipeneneHue BUIOB y4eOHOU paOOThI M UX TPYJAOEMKOCTH TI0 pa3/iesiaM TUCIUILTHHBIL.
Paznensl aucuumiauHbl, U3ydaeMeie B 4 ceMecTpe (3aounas ghopma)

KonnyectBo yacos

Bueaynut
No HaumenoBanue Bcero Ayairopias OpHasipaboT
0 pazzesnoB (Tem) pabota ;
J | 113 | JIP CPC
1 2 3 4 5 6 7
1 |Tema 1 Advertisement. Its types, aims and structural 9 i i 9
" lelements. Model of advertising communication and tasks
of advertisement. Types of modern English ads.
2. [Tema 2 Phonetic peculiarities of English ads. Lexical 2 - - 9
means of English ads. Syntactic peculiarities of English
ads.
3. [Tema 3 Types of advertising communications. The 2 - - 8
instruments of ad communications. Integrated ad
communications.
Hmozo no oucyuniune: 32 6 - - 26
Kontposb camocrositenbHOM pabotsl (KCP)
[Tpomexxyrounas arrecramus (MKP) 0,2
[ToaroroBka K TEKyIIeMy KOHTPOJIO 3,8




(O61mas TPyH0EMKOCTb O TMCLUILTMHE 36 | | | |
[Tpumeuanue: JI — nexuuu, [13 — npakrudeckue 3anatust / cemuHapsl, JIP — mabopaTopHbie
sanstusi, CPC — camoctosiTenbHast paboTa CTyIeHTa

Pacnpenenenne BuaoB yueOHOI pabOThI U MX TPYIOEMKOCTH IO pa3zesiaM JUCIUILUTHHEIL.

Paznenbl (TeMbl) AUCHUIUIMHBI, U3y4aeMbI€ B 3UMHEM ceMecTpe (011 cmyoenmos 3D0)

2.2 Conepxanue pas/ie/ioB JdCHUILIMHbI:
2.3 Coaep:xkanue pa3iejoB IUCUUILINHBI
2.3.1 3anaTHud JeKIUOHHOI0 THIIA.

No Haunerosanme TemaTuka MpakTUYECKUX 3aHATUN (CEMHUHAPOB) Popwma Teky1uero
paszjaena KOHTPOJIA

1 2 3 4

1. Tema 1 Advertisement. Its types, aims and structural elements. BomnpocHo-
Model of advertising communication and tasks of OTBETHBIN
advertisement. Types of modern English ads. KOHTPOJIb

2. Tema 2 Phonetic peculiarities of English ads. Lexical means of Bomnpocto-
English ads. Syntactic peculiarities of English ads. oTBeTHas pabora

3. Tema 3 Types of advertising communications. The instruments | KontpoabHbIi
of ad communications. Integrated ad communications. OIpoC

2.3.2 3aHATHA CEMHHAPCKOI'O THIA.

He npenycMoTpensl

2.3.3 JlaGopaTopHble 3aHATHS.

He npenycMoTpeHsl

2.3.4 IlpumepHasi TeMAaTHKA KYPCOBBIX padoT (MPOEKTOB)
He npenycMoTpeHsl

2.4 Ilepedyenb y4eOHO-METOAMYECKOro o0ecmeYeHHsl A CAMOCTOATEJbHOH pPadoThl
o0y4yaoImuxcs M0 JMCHUILINHE (MOYJII0)

[TepedyeHnb yueOHO-METOIUYECKOTO 00ECTICUCHUS TUCIIUTLTAHBI

No Bung CP IO BBITIOJIHEHUIO CAMOCTOSITENIbHOM paObOThI
1 2 3
1 |Pedepar KoxanoBa B.FO. Meronuueckne pekoMeHAAIMU IO

caMOCTOsITeNIbHOM paboTe cTyaeHToB. — Kpacnonap, 2017

Y4yeOHO-METOANYECKNE MaTepUualbl ISl CaMOCTOSITEIHHOM pPabOThI OOyJaronuxcs u3
Yyclia HHBAJIMJOB U JIUIl C OTPAaHUYEHHBIMH BO3MOXKHOCTSIMU 370poBbs (OB3) mpenocTaBnsroTcst
B (hopMax, aJJanTUPOBAHHBIX K OTPAHHYEHUSAM KX 3JJOPOBBS U BOCIIPUATHS HH()OPMAIIHH:
JIJIs UL ¢ HApYIICHUSIMH 3PCHUS
— B IIEYaTHOH (pOopMe yBETUUEHHBIM IIPHPTOM,

— B (hopMe INIEKTPOHHOTO JOKyMeHTa. [is
JIUI] C HapYIICHUSIMH CITyXa!

— B Me4JaTHo# opme,

— B (hopMe IIEKTPOHHOTO JOKYMEHTA.

J1J1st T ¢ HApYIISHUSIMH OTIOPHO-IIBUTATEIBHOTO arapara:
— B IieyaTHO# (opme,




— B (hopMe IIIEKTPOHHOTO JOKYMEHTA.
JlaHHBIN TIEpeYeHb MOXKET OBITh KOHKPETU3UPOBAH B 3aBUCUMOCTH OT KOHTHHIE€HTA
o0y4Jaronmxcs.

. O0pa3oBare/ibHbIE TEXHOJIOT UM

. Jnst pa3BuTHs 1 popmupoBaHus MpodecCHOHATbHBIX HABBIKOB CTYJEHTOB B IIpoliecce

. OCBOEHUS IUCUHUIUIMHBI IPEyCMOTPEHbI TPAAULIMOHHBIE JIEKIUH, TPAKTUUECKHUE 3aHITHS,
. caMoCTosITeNbHAs padoTa.

~No Ok~ W

. B coorBerctBUM ¢ DenepanbHBIM TOCYIAapCTBEHHBIM 00pa30BaTEIbHBIM CTaHIAPTOM
BBICIIETO O0Opa3oBaHus Mo HampabieHuto moarotToBku 42.03.01 Pexnmama u cBsI3M C
OOLIECTBEHHOCTBIO peajM3alusl KOMIIETEHTHOIO II0/IXOJa JIOJDKHA IpeaycMaTpuBaTh
UCIIOJIb30BaHUE B y4eOHOM Mpollecce MHTEPAKTUBHBIX (OpM MpOBEIEHUs 3aHATHH, B
COYETaHUH C BHEYPOUHOU paboToil ¢ 1enbio (POpMUPOBAHHS M Pa3BUTHUS TpeOYyeMbIX
KOMIETeHIH o0yJaromuxcs. B pamkax maHHoro xKypca

8. ucnonp3yroTCs TaKKMe MHTEPAKTUBHBIE (POPMBI IPOBEECHHUS 3aHATHIH KaK KOJLIOKBUYM.

. I[Hﬂ Jan € OrpaHHMYCHHBIMU BO3MOKHOCTSAMH 3J0POBbSA IMPECAYCMOTPCHA OpraHu3anusi
KOHCYHBT&HHﬁ C UCIIOJIb30BAHUEM BHCKTPOHHOﬁ IIOYTHI U IMYHBLIX KaOMHETOB.

4. OueHOYHBbIe CpeACTBa JIsl TEKYIIero KOHTPOJIS YCIHEeBAeMOCTH M
NMPOMEKYTOUYHOM aTTeCTAlNM.
4.1D0oHA OLIEHOYHBIX CPECTB /ISl IPOBEeHUsI TeKYIIero KOHTPOJIs.

O0pazen caMOCTOATEIbHOI KOHTPOJILHOM PadoThI:
Read, translate and express your ideas on the following:

Marketing communications

As the term suggests, marketing communication functions within a marketing framework.
Traditionally known as the promotional element of the four Ps of marketing (product, place, price, and
promotion), the primary goal of marketing communication is to reach a defined audience to affect its
behavior by informing, persuading, and reminding. Marketing communication acquires new customers
for brands by building awareness and encouraging trial. Marketing communication also maintains a
brand's current customer base by reinforcing their purchase behavior by providing additional
information about the brand's benefits. A secondary goal of marketing communication is building and
reinforcing relationships with customers, prospects, retailers, and other important stakeholders.

Successful marketing communication relies on a combination of options called the promotional mix.
These options include advertising, sales promotion, public relations, direct marketing, and personal
selling. The Internet has also become a powerful tool for reaching certain important audiences. The
role each element takes in a marketing communication program relies in part on whether a company
employs a push strategy or a pull strategy. A pull strategy relies more on consumer demand than
personal selling for the product to travel from the manufacturer to the end user. The demand generated
by advertising, public relations, and sales promotion "pulls” the good or service through the channels
of distribution. A push strategy, on the other hand, emphasizes personal selling to push the product
through these channels.

For marketing communication to be successful, however, sound management decisions must be made
in the other three areas of the marketing mix: the product, service or idea itself; the price at which the
brand will be offered; and the places at or through which customers may purchase the brand. The best
promotion cannot overcome poor product quality, inordinately high prices, or insufficient retail
distribution.


https://www.referenceforbusiness.com/knowledge/Reinforcement.html

Likewise, successful marketing communication relies on sound management decisions regarding the
coordination of the various elements of the promotional mix. To this end, a new way of viewing
marketing communication emerged in the 1990s. Called integrated marketing communication, this
perspective seeks to orchestrate the use of all forms of the promotional mix to reach customers at
different levels in new and better ways.

Ilepeuenv Komnemenyuii (wacmu KomnemeHyuu), nPOGEPAEMbIX OUEHOUHBIM CPEOCHIEOM
VYK-4: CriocobeH OCyHIECTBISATh JEIOBYI0 KOMMYHHKALMIO B YCTHOW M MHCBMEHHOM (opmax Ha
rocyzapcTBeHHOM si3bike Poccuiickoit denepannu 1 MHOCTpaHHOM(BIX) s3bIKe(ax)

INTEGRATED MARKETING
COMMUNICATION

The evolution of this new perspective has two origins. Marketers began to realize that advertising,
public relations, and sales were often at odds regarding responsibilities, budgets, management input
and myriad other decisions affecting the successful marketing of a brand. Executives in each area
competed with the others for resources and a voice in decision making. The outcome was inconsistent
promotional efforts, wasted money, counterproductive management decisions, and, perhaps worst of
all, confusion among consumers.

Secondly, the marketing perspective itself began to shift from being market oriented to market driven.
Marketing communication was traditionally viewed as an inside-out way of presenting the company's
messages. Advertising was the dominant element in the promotional mix because the mass media
could effectively deliver a sales message to a mass audience. But then the mass market began to
fragment. Consumers became better educated and more skeptical about advertising. A variety of
sources, both controlled by the marketer and uncontrolled, became important to consumers. News
reports, word-of-mouth, experts' opinions, and financial reports were just some of the "brand contacts"
consumers began to use to learn about and form attitudes and opinions about a brand or company, or
make purchase decisions. Advertising began to lose some of its luster in terms of its ability to deliver
huge homogeneous audiences. Companies began to seek new ways to coordinate the multiplicity of
product and company messages being issued and used by consumers and others.

Thus, two ideas permeate integrated marketing communication: relationship building and synergy.
Rather than the traditional inside-out view, IMC is seen as an outside-in perspective. Customers are
viewed not as targets but as partners in an ongoing relationship. Customers, prospects, and others
encounter the brand and company through a host of sources and create from these various contacts
ideas about the brand and company. By knowing the media habits and lifestyles of important consumer
segments, marketers can tailor messages through media that are most likely to reach these segments at
times when these segments are most likely to be receptive to these messages, thus optimizing the
marketing communication effort.

Ideally, IMC is implemented by developing comprehensive databases on customers and prospects,
segmenting these current and potential customers into groups with certain common awareness levels,
predispositions, and behaviors, and developing messages and media strategies that guide the
communication tactics to meet marketing objectives. In doing this, IMC builds and reinforces mutually
profitable relationships with customers and other important stakeholders and generates synergy by
coordinating all elements in the promotional mix into a program that possesses clarity, consistency,
and maximum impact.

Practitioners and academics alike, however, have noted the difficulty of effectively implementing
IMC. Defining exactly what IMC is has been difficult. For example, merely coordinating messages so
that speaking "with one clear voice™ in all promotional efforts does not fully capture the meaning of
IMC. Also, changing the organization to accommodate the integrated approach has challenged the
command and control structure of many organizations. However, studies suggest that IMC is viewed


https://www.referenceforbusiness.com/knowledge/Integrated_marketing_communications.html
https://www.referenceforbusiness.com/knowledge/Synergy.html

by a vast majority of marketing executives as having the greatest potential impact on their company's
marketing strategies, more so than the economy, pricing, and globalization.

Ilepeuenv Komnemenyuii (wacmu KomnemeHyuu), NPoGEPAEMbIX OUEHOUHBIM CPEOCMEOM
VYK-4: CnocoGeH OCyIIeCTBIATh JICTOBYI0 KOMMYHHUKAIIMIO B YCTHOW W NMHUCHbMEHHOW (opMax Ha
rocyfaapcTBeHHOM si3bike Poccuiickoit denepanuu u mHOCTpaHHOM(BIX) SI3bIKE(AX )

4.2 (I)OHLl OLICHOYHBIX CPEACTB AJIA IPOBECACHUSA l'lpOMe)KyTO‘IHOﬁ aTrecranmuu.
BOHpOCH AJIA IIPOBEACHU A HpOMe)I(YTOHHOﬁ arTecranuun:
1. Advertisement. Its types, aims and structural elements.
2 Model of advertising communication and tasks of advertisement.
3 Types of modern English ads.
4. Phonetic peculiarities of English ads.
5. Lexical means of English ads.
6 Syntactic peculiarities of English ads.
7 Types of advertising communications.
8 The instruments of ad communications.
9 Integrated ad communications.

10. Product marketing

11. Account-based marketing

12. Marketing communication

13. Marketing strategy

14, Marketing management

15. Advertisement as the main means of marketing communications nowadays
16. Socio-psychological factors of advertisement

17. PR in ad communications

18. Ad communications. Its types, aims and structural elements.
19. Branding — the main instrument in marketing communications
20. Direct marketing — the means of marketing communications
21. Advantages and disadvantages of advertisement in modern society
22. PR communication vs Ad communications

23. Basic principles of printed ads

24. Image vs Branding

25. Copywriting

26. PR techniques and PR campaigns vs Ad communication

27. Creativity vs Ad communication

28. Ad communication and the Internet

29. Ad communication and Business

30. The role of Ad communications in Media

31. Ad communications in the world of “Big Business”

32. Ad communications and Ad campaigns

33. Media writing and Ads

34. Ad communications in Politics

35. Ad communications: the future prospects

Ilepeuens Komnemenyuii (yacmu KomnemeHuuu), NPOGEPAEMbIX OUCHOUHBIM CPEOCHIBOM
VK-4: CriocobeH OCyHIECTBIATh JEIOBYI0 KOMMYHHKALMIO B YCTHOW M NMHCbMEHHOM (opmax Ha
rocyaapcTBeHHOM si3bike Poccuiickoit deneparinu 1 ”HOCTPaHHOM(BIX ) sI3bIKE(ax)

OrneHouHbIE CPEACTBA U WHBAIMIOB U JIUI[ C OTPAaHUMYCHHBIMH BO3MOXKHOCTSIMH 3/10pOBBS
BBIOMPAIOTCS C YYETOM UX HHAUBUAYATBHBIX MCUXO(PU3MIECKIX OCOOCHHOCTEH.

— IpU HEOOXOAMMOCTH WHBAIMIAM M JIUIAM C OTPAaHUYCHHBIMH BO3MOXKHOCTSIMU 3/10POBBS
MIPEOCTABIISIETCS TOTIOJIHUTEILHOE BPEMS JIJIsl IIOATOTOBKM OTBETA Ha 3K3aMCHE;

— TpU TPOBEACHUU TMPOLEAYPHl OLEHUBAHUSA PE3yJIbTATOB OOYYEHHS WHBAIMIOB M JIHUIl C
OTpPaHUYEHHBIMH BO3MOXKHOCTSIMH  37I0POBbSI IIPEyCMAaTPUBACTCS HCIIOJIIb30BaHUE TEXHHUYECKUX
CpEeACTB, HEOOXOIUMBIX UM B CBSI3U C UX WHAWBUIYAITBHBIMA 0COOCHHOCTSIMH,



— MpU HEOOXOAMMOCTH AJisi 00YyYaroIIMXCsl C OTPAHUYEHHBIMU BO3MOXKHOCTSIMU 3JI0pPOBbS U
WHBAJINJIOB MPOLEAYpa OLEHUBAHUS PE3yJbTaTOB OOYYEHHUS MO TUCHUIUIMHE MOXXET MPOBOAUTHCS B
HECKOJIBKO 3TaIoB.

ITpouenypa oLEeHUBaHUS pe3yJIbTaTOB OOYYEHHsS WHBAJIUIOB M JIML C OTrPaHUYEHHBIMU
BO3MOXXHOCTSIMH ~ 3/I0pOBbSl 110 JUCHUIUIMHE (MOAYNIO) TMpPEIyCMaTpUBAaeT MPeJOCTaBlICHUE
uHpopManuu B GopMax, aAanTUPOBAHHBIX K OTPAHUYCHUSM HX 370POBbS M BOCIIPUATHS WHPOPMALIUN:

Jlist i1 ¢ HapyIIeHUSIMU 3PEHUS:

— B 1e4aTHOH (hopMe YyBEIMUYCHHBIM HIPU(TOM,

— B hopMe JIEKTPOHHOTO TOKYMEHTA.

JI1s AL ¢ HapyIIeHUsAMHU CIlyXa:

— B [Ie4aTHOM opme,

— B (popMe AIIEKTPOHHOTO TIOKYMEHTA.

Jlist i1 ¢ HapyIIeHUSIMH OIIOPHO-/IBUTATENILHOTO arlapara:

— B miedaTHoi opme,

— B hopMe 3IIEKTPOHHOTO TOKYMEHTA.

JlanHblil TepedeHb MOXKET ObITh KOHKPETU3MPOBAaH B 3aBUCUMOCTH OT KOHTHHIEHTA
00y4aroIumxcs.

Kpurepuu onieHuBaHus

Onenka «5» («OTJMYHO») COOTBETCTBYET CIEAYIOIIEH KaueCTBEHHON XapaKTepHCTHUKE:
«W3JI0)KEHO NPABWJIPHOE TIOHMMaHUE BOIPOCA U JaH MCUEPIBIBAIOLIUI HA HEro OTBET, COAEpKAHUE
PaCKpPBITO MOJHO, MPOPECCUOHANBHO, TPAMOTHOY». BBICTAaBIsAETCS CTYACHTY,

- YCBOMBUIEMY B3aUMOCBSI3b OCHOBHBIX IOHATUN JUCHUIUIMHBI B HX 3HAYEHUM IS
nprobperaeMoil mpodeccuu, MPOSIBUBIIEMY TBOPUYECKHE CIIOCOOHOCTH B MOHUMAHHH, U3JI0KEHUU U
HCIOJIb30BaHUHU y4EOHO-TIPOIPaMMHOTO MaTepHara;

- OOHapyXuBILIEMY BCECTOPOHHEE CHCTEMAaTH4YeCKOe 3HaHHE Yy4eOHO-IPOrpPaMMHOIO
Marepuaia, YeTKO U CaMOCTOSITENbHO (0€3 HaBOAIINX BOIIPOCOB) OTBEYAIOIIEMY Ha BOIPOC OuiieTa.

Onenka «4» («XOpOWIO») COOTBETCTBYET CIEAYIOLUIEH KaueCTBEHHON XapaKTEPHUCTUKE:
«U3JI0)KEHO MpaBWJIbHOE MOHUMAaHME BOINPOCA, JaHO JOCTATOYHO MOAPOOHOE ONMUCaHUe IpeaMeTa
OTBETa, IPUBEJCHBI U PACKPBITHI B TE3UCHON (pOpME OCHOBHBIE MOHATHSI, OTHOCALINECS K NPEAMETY
OTBETa, OLIMOOYHBIX MMOJI0KEHUHN HET». BhIcTaBnseTcs cTy1eHTy,

- OOHapyXHUBIIEMY I[IOJHOE 3HaHME Y4eOHO-IPOrpaMMHOI0 MaTepuajia, IpaMOTHO U IO
CYLIECTBY OTBEYAlOIIEMy Ha BONpPOC Owiera W HE JOMYCKalolleMy IpHU 3TOM CYHIECTBEHHBIX
HETOYHOCTEM;

- NOKa3aBIlIEMy CHUCTEMATHYECKUH XapakKTep 3HAHUM MO JUCUMIUIMHE U CIIOCOOHOMY K HX
CaMOCTOSITETbHOMY IOTIOJIHEHUIO 1 OOHOBIICHHIO B XOJie JalibHeimell yueOsl 1 mpodeccuoHalIbHON
NeSITENIbHOCTH.

Onenka «3» («yA0BJIETBOPUTEIbHO)») BbICTABIISETCS CTYACHTY,

- OoOHapyXuBIIEMY 3HAaHHE OCHOBHOTO Yy4eOHO-POTPaMMHOTO MaTepuaja B o0O0beMe,
HE00X0AMMOM ISl JalibHeNIe yueObl 1 MpeACTOosIIe padoThl MO Mpoheccuu, CIpaBISIOIIEMYCs C
BBITIOJIHEHUEM 3aIaHUM, TPEIYCMOTPEHHBIX MPOrPaMMON;

- JIONYCTHUBIIEMY HETOYHOCTH B OTBET€ M MPHU BHINOJIHEHUH 3aJaHUN, HO 00JaJaroluMu
HE0OXOIMMBIMU 3HAHUSIMU JUISL UX YCTPaHEHUS MOJI PYKOBOJICTBOM MpEIoaaBaTers.

Onenka «2» («<Hey10BJIEeTBOPUTEIbHO») BBICTABIISECTCS CTYACHTY,

- OOHapyXMBIIEMY CYIIECTBEHHBIC MPOOENBI B 3HAHMSIX OCHOBHOTO Y4€OHOMPOTPaMMHOTO
MaTepuaia, JONYCTUBLIEMY NPUHIUNHAIBHBIE OIIMOKHM B BBINOJHEHUH MPEAYCMOTPEHHBIX
MIpOrpaMMoOi 3aJaHu;

- TaBLIEMY OTBET, KOTOPBI HE COOTBETCTBYET 3K3aMEHAILMOHHOMY BOIIPOCY

Kpurepun onenuBanus

Onenka «3auyTeHo». BepicTaBisercs CTYIAEHTY, €ClIM OH INIyOOKO M IPOYHO YCBOWII
IIPOrpaMMHBIN MaTepuajl, HUCYEPIBIBAIOLIE, IOCIEI0BATEIbHO, YETKO M JIOTHYECKU CTPOMHO €ro
U3JIaraeT, yMeeT TECHO YBS3bIBATh TEOPUIO C IPAKTUKOM, CBOOOJHO CIIpaBIiseTCs C 3ajadyaMu,
BOIIPOCAMM M JIPYrUMHU BHJIAMU I[IPUMEHEHHUs 3HAHUM, IPUYEM HE 3aTPyIHACTCS C OTBETOM IIPH
BUJIOM3MEHEHUH 3a/1aHU, MCIIOJIB3yeT B OTBETE€ MaTepuan pazINdHOM JINTEpaTypbl, IPaBUIBHO
000CHOBBIBAET MMPUHATOC HCCTAHAAPTHOC PCHICHUC, BJIAACCT PASHOCTOPOHHHMMU HABBIKAMU U



IIpUEMaMH  BBIIIOJHEHUS MPAKTUYECKUX 3aJad 10 (OPMHUPOBAHHUIO OOLIENPO(HECCHOHAIBHBIX
KOMIIETCHIIUH.

Onenka «He 3a4TeHO». BpicraBisiercss CTYIEHTY, KOTOPBIH HE 3HAET 3HAYUTEIbHOM YacTH
IIPOrPaMMHOI0 MaTepuana, HEYBEPEHHO OTBEYAeT, IONYCKAaeT CEPbE3HbIC OLIMOKU, HE HMEET
IPEJCTaBICHUNA 110 METOJMKE BBIMOJHEHUS NPAaKTU4eCKOM paboThl. OLEHOYHBIE CPEACTBA JUIS
WHBAINJOB M JIMI C OrPaHUYEHHBIMH BO3MOYKHOCTSIMH 3/0POBBSI BBIOMPAIOTCA C YYETOM HX
MHAWBUYAIBHBIX NCUXO()U3UUECKHUX OCOOEHHOCTEH. — IMpU HEOOXOIUMOCTH MHBAIMJAM M JIMLAM C
OTPaHUYEHHBIMU BO3MOYKHOCTSIMM ~ 3/I0pPOBbSl  IIPEJOCTABISAETCS JONOJIHUTEIBHOE BpeMs  JUIS
IOJrOTOBKM OTBETAa HAa HK3aMEHe;, — IpU IMPOBEIEHUM IPOLEAYphl OLICHUBAHUS PE3yJbTaTOB
0o0y4eHHs WHBAIMJIOB M JIMI C OTPAHUYCHHBIMH BO3MOXKHOCTSIMH 3I0POBBSI IPEIyCMaTpUBACTCS
UCIOJIb30BAHUE TEXHUUECKUX CPEJICTB, HEOOXOAMMBIX HUM B CBA3M C HUX HHIUBUAYAJIbHBIMHU
0COOEHHOCTSIMH;, — TPU HEOOXOAMMOCTH IJisi OOYYaloIUXCS C OrpPAaHMYCHHBIMH BO3MOKHOCTSMHU
3JI0pOBbsI U MHBAJIM/IOB MPOLIEAYpPa OLEHUBAHHUS.

OneHouHbIE CpescTBa Uil UHBAJIUAOB U JIUI C OFPAaHUYEHHBIMU BO3MOYKHOCTSMHU 3/10POBbSI

BBIOMPAIOTCS C YUETOM MX MHAUBUIYAJIBHBIX MCUXO(U3NYECKUX OCOOCHHOCTEH.

— Tpu HEOOXOAMMOCTH WHBAIWIAM M JIUIAM C OTPAHMYCHHBIMH BO3MOXKHOCTSIMH 3/I0POBBS
IIPEJOCTABIIAETCS IOTIOJIHUTENILHOE BPeMs JIs OATOTOBKU OTBETA Ha 3K3aMEHE;

— IpU NPOBEACHHUM MPOLEIYpPhl OLEHUBAHUS PE3YJIbTATOB OOYyUEHUS WHBAIUAOB U JIUI C
OTPaHUYEHHBIMH BO3MOXKHOCTSIMM  37I0POBbsl IIPElyCMaTPUBACTCS HCIIOJIb30BAaHUE TEXHUUYECKUX
CpeACTB, HEOOXOUMBIX UM B CBSI3U C UX WHAWBUIYAIBHBIMA 0COOCHHOCTSIMH;

— IpU HEOOXOIUMOCTH ISl OO0YYarOLMXCsA C OFPaHMYEHHBIMH BO3MOXKHOCTSMU 3]I0POBbSI U
MHBAJIMI0B MPOIelypa OLIEHUBAHUS PE3YIbTATOB OOYyUYEHUS MO JAUCLUUIUIMHE MOKET MPOBOJIUTHCS B
HECKOJIbKO 3TaroB.

[Ipouenypa olLieHUBAaHUSA pe3yJIbTaTOB OOYYEHHsS WHBAJIUIOB M JIMI C OrPaHUYEHHBIMU
BO3MOKHOCTSIMM ~ 370pPOBbSl 10  JTUCHMIUIMHE (MOJIYNIIO) TMpelycMaTpUBaeT MpeIOoCTaBlICHUE
nHbopManuy B GopMax, aaanTHPOBAHHBIX K OTPAHUYECHUSM HX 370POBBS M BOCTIPUATHS WHPOPMAIINN:

JInist a1 ¢ HapyIeHUsIMH 3pEHUS:

— B Ile4yaTHOM (popme yBeIMUEeHHBIM HIpUdTOM,

— B (popMe 3IIEKTPOHHOTO IOKYMEHTA.

[l AL ¢ HapyIeHusIMH cilyXa:

— B 1e4aTtHo dopme,

— B (hopMe JIEKTPOHHOT'O IOKYMEHTA.

Jlnist a1 ¢ HapyIeHUsIMHM OTIOPHO-/IBUTATENIBHOTO anmapara:

— B IIe4aTHOU (opme,

— B (popMe 3IIEKTPOHHOTO TIOKYMEHTA.

JlaHHBI TIepedYeHh MOXKET OBITh KOHKPETH3MPOBAaH B 3aBHCHMOCTH OT KOHTHHTEHTA
00y4aroIuXxcs.

CTpyKTypa OLEHOYHBIX CPEICTB /sl TeKYLIel U MPOMEeKYTOYHOH aTTecTalun

KOI[ HaumenoBanue
Ne KoHTtponmpyemsie pa3iensl KOHTPOJINPYEMOU OLIEHOYHOT'O CPEACTBA
n/n (TeMBbl) TUCIUILTUHBI* KOMIIETEHIINH (MIT Texymmit IIpomexyrounas
€€ YacTH) KOHTPOJIb aTTecTanus
Advertisement. Its types, aims Omnpoc mo Teme Bompoc Ha 3auere
and structural elements. Model 1-10
1| of advertising communication YK-4

and tasks of advertisement.
Types of modern English ads.

Phonetic peculiarities of OO6cyxnenue Bompoc Ha 3auere
English ads. Lexical means of VK-4 TEMBI 11-22
English ads. Syntactic
peculiarities of English ads.

3 . Texkywmuii onpoc Bomnpoc Ha 3auete
Types of advertising VK-4 710 TeMe 29.35




communications. The
instruments of ad
communications. Integrated ad
communications.

HOKa3aTeJII/I, KPUTEPHUHA N HIKAJA OEHKHA C(l)OpMI/IPOBaHHBIX KOMIIeTEeHIInii

Koa n HammeHoBaHue CooTBeTcTBHE YPOBHEl 0CBOCHHSI KOMIETEHIUH IUIAHUPYEMbIM pe3yabTaTaM 00y4eHus
KOMIeTeHI Ui U KPMTepPUAM HX OLleHUBAHHUS
TOPOTOBbI | 0a30Bblil | NMPOJABUHYTbIH
Ouenka
Y I0BIE€TBOPUTETHHO Xoporo/3auTeHo OTINYHO /3a9TCHO
/3a4TeHO
Hu3skuil yposeHb CpenHuil ypoBeHb Bolicokuil ypoBeHb
c(hOPMHUPOBAHHOCTH c(hOPMHUPOBAHHOCTH c(hOpPMHUPOBAHHOCTH
3HaeT crnocoOb! 3HaeT crnocoOb! 3HaeT crocoObl KCIOIb30BAHUS
HCIIOJIb30BaHUS UCTIOJIB30BaHUS nH(pOpMaLMOHHBIX
nH(pOpPMaMOHHBIX UH()OPMALMOHHBIX KOMMYHHUKAITMOHHBIX TEXHOJIOTUH
KOMMYHHUKAITHOHHBIX KOMMYHHUKAITHOHHBIX TIPH TIOUCKE HEOOXOIMMOit
TEXHOJIOTHH TPH TIOUCKE TEXHOJIOTHH MPH OUCKe | HH(OPMAIMH B TPOILIECCE PEIICHHS
HeoOxonuMon mHpopMaIu | HeOOXOAUMOH Pa3THIHBIX KOMMYHHKATHBHBIX
B IIpoIlecce pelIeHus WHPOPMALINH B 3a[a4 Ha TOCYJapCTBCHHOM SI3BIKE
Ppa3IUYHBIX MPOLIECCE PELICHUS Poccuiickoit @enepanun u
KOMMYHHUKATHBHBIX 33/1a4 Ha | pa3iu4HbIX MHOCTPaHHOM(BIX) SI3bIKE(aX)
rOCyJapCTBEHHOM S3bIKE KOMMYHHKATUBHBIX
Poccuiickoit denepaunu u 3a7a4 Ha

MHOCTPaHHOM(BIX) A3bIKe(aX) | TOCYJapCTBEHHOM S3BIKE
Poccuiickoit ®enepanuu
¥ MHOCTPaHHOM(BIX)

sI3bIKE(ax)

VK-4 YMeer ocylecTBIATh YMeer ocylecTBIsATh YMeeT ocylecTBISTh JIEI0BYIO
JIEIOBYI0 KOMMYHHKAIIHIO HA | JICTOBYIO KOMMYHHUKAIIHIO Ha
TOCYTapCTBCHHOM SI3BIKE KOMMYHHUKAIIAIO Ha TOCYJapCTBCHHOM SI3BIKE
Poccuiickoit ®enepanuu u rocyaapcTBeHHOM si3blke | Poccuiickoil @enepanuu u
nHOCTpaHHOM(BIX) sA3bIKe(ax) | Poccuiickoit denepannu | MHOCTpaHHOM(BIX) S3bIKE(axX) B
B YCTHOW M MUCHMEHHOM Y MTHOCTPaHHOM(BIX ) YCTHOH U THCEMEHHOH popmMax.
bopmax. s3pIKe(ax) B YCTHOU U

MUCbMEHHOU (hopMax.
Bnaneer HaBbikamu fejioBor | Bianeer HaBbIKaMU Biageet HaBbIKaMH A€JIOBOM
KOMMYHUKAIIUU Ha JIEIIOBO KOMMYHUKAIIMA | KOMMYHHUKAITUU HA
TOCYapCTBEHHOM SI3BIKE Ha TOCYJIapCTBEHHOM TOCYIapCTBEHHOM SI3BIKE
Poccuiickoit denepannu u s13pIKe Poccutickoit Poccuiickoit denepannu u
MHOCTpaHHOM(BIX) si3bIke(ax) | Dexepanyu u MHOCTPAaHHOM(BIX) sI3bIKE(aX) B
B YCTHOW U MUCHbMEHHOM HMHOCTPaHHOM(BIX) YCTHOHM M MMCbMEHHOH (hopmax
¢dopmax sI3bIKe(aX) B yCTHOM U

IMcbMeHHOH (opmax

4.2 Meroanueckue MaTepHalibl, OMNpedeJsilOIIHe Mpouelypbl OLCHHWBAHUS 3HAHUIA,
YMEHHUil, HABBIKOB U (MJIM) ONbITA AEATEIbHOCTH, XaPAKTEPHU3YIOIIUX 3Tanbl (GOPMHUPOBAHMUS
KOMITeTEeHIU I

Memoouueckue pekomenoayuu, onpedenaroujue npoyeoypsl OUeHUBAHUA HA 3aueme:

Cmyoenmol 06s513aHbl cOamyb 3auem 6 COOMBEMCMEUU C PACNUCAHUEM U YYEOHbIM NIAHOM.
3auem seraemcs hopmoil KOHMpoasa yceoenus cmyOeHmoM Y4eOHol Npoepammsl N0 OUCYUNTUHE UTU
ee uacmu, 8bINOIHEHUsL NPAKMUYECKUX, KOHMPOTbHBIX, pehepamusHblx pabom.

Pesynomam coayu 3auema no npoCAyWaHHOMY Kypcy OONHCHbI OYEHUBAMbCS KAK UMOR2
0esAmenbHOCMU CMyOoeHma 6 cemecmpe, d UMEHHO - N0 NOCeWaeMOoCmu JNeKyull, pe3yibmamam
pabomvl HA NPAKMUYECKUX 3AHAMUAX, BbINOIHEHUS CAMOCMOoAmenvHou pabomul.  Ilpu smom
oonyckaemcs Ha OYHOU opme o00Oyuenus nponyck He 6Oonee 20% 3anamuil, ¢ 00a3amenbHOL
ompabomkou  nponyujenHvlx cemunapos. Cmyoenmsi, y KOMOPLIX KOAUUECMBO NPONYCKO8,




npesviuiaenm YCmMaHOSIeHHYI0 HOPMY, He GblNOJHUSWIUE 8Ce SUObl pabOm U Hey0081emeopUmMeibHO
pabomasuwiue 8 meyeHUue cemecmpa, Npoxooam cobecedogaHue ¢ npenooasamenem, KOMOpPblil
onpawusaenm cmyoeHma Ha npeomem GblsGleHUs 3HAHUSL OCHOBHBIX NOJIONCEHUL OUCYUNTUHDL.

Kpumepuu oyenueanus

Ouyenka «3aumenoy. Bvicmasnsemcs cmydenumy, eciu OH 21y00KO U NPOUYHO YCEOUTL
NPOCPAMMHBII MAMEPUATL, UCHEPNbLEaloule, NOCiIed08AMeNbHO, YemKO U JO0SUYECKU CMPOUHO e20
uznazaem, ymeenm mecHo Y8A3bl8amb Meopuro ¢ NPAKMmMuKol, c80000HO CNpAGISAemcs ¢ 3a0a4amu,
gonpocamu u OpyeuMu 6UOaMU NPUMEHeHUs 3HAHULL, Npudem He 3ampYOHSemcs C O0meemom npu
BUOOUBMEHEHUU 3A0AHULL, UCHOAb3Yen 8 omeeme Mamepual PAasiudHol IUmepamypol, NPAGUIbHO
000CHOBbIBACM NPUHAMOE HEeCMAHOAPMHOe peuleHue, 61a0eem pPA3HOCIMOPOHHUMU HABLIKAMU U
npuemMamu  GblNOJHEHUs. NPAKMUYECKUX 3a0a4 Nno  Gopmuposanuio  00wenpogheccuonHaibHblx
KoMnemeHyuil.

Ouyenka «ne 3aumeno». Boicmasisemes cmyoenmy, Komopwlil He 3Haem 3HAYUMENbHOU Yacmu
NPOCPAMMHO20 MAMEPUANd, HEYBEePeHHO omeeuaem, OONYCKaem cepbesHvle OUUOKU, He umeem
npeocmasieHutl no MemoouKe 6blNOJHeHUss npakmuyeckou pabomsl. OyeHouHble cpedcméa OJis
UHBANUOO8 U JUY C OSPAHUYEHHBIMU BO3ZMOICHOCIAMU 300P06bs GLIOUPAIOMCS C Y4emoM Ux
UHOUBUOYATILHBIX NCUXOPU3UYLECKUX 0COOEeHHOCmel. — Npu HeoOX00UMOCU UHBANUOAM U TUYAM C
O2PDAHUYEHHBIMU  BO3MONCHOCHIAMU 300P08bsL  NPEOOCMABISEeMCcs. OONOJHUMENbHOE 6peMsi  OJisl
NOO020MOBKU OMEema Ha JK3AMeHe;, — Npu NPOoBeOeHUU Npoyedypbl OYEHUBAHUS Pe3YIbMmamos
00yueHUuss UHBANUOO08 U JUY C O2PAHUHYEHHBIMU BO3MOICHOCMAMU 300P08bs NPedyCMampueaemcs
UCNONIL30BAHUE MEXHUYECKUX CPEOCmE, HeoOX00UMbIX UM 6 C8A3U C UX UHOUBUOYALbHbIMU
ocobenHoCmAMU, — NPU HeoOX00uMocmu 01 00YYAIOWUXC C 02PAHUYEHHBIMU B03MONCHOCMAMU
300pP08bs U UHBAIUOO8 NPOYEIYPA OYEHUBAHUSL

5. IlepeyeHb OCHOBHOWI M [ONOJHHMTEJIbHON Y4YeOHOIl JMTEpPaTypBHI,

HEe00X0AUMOIi 1JI 0CBOCHUSA TUCHMILIMHBI (MOLYJIA).

5.1 OcHoBHasi JIuTepaTypa:

1. Awmn, B.JI. KyneTypa obmienus: Teopus U nNpakTHKa KOMMYHHKaui : yyeOHoe nocodue /
B.JI. SlmmH. - Mocksa ; bepnun : lupekr-Menua, 2015. - 243 c. : un. - bubnuorp. B kH. - ISBN 978-5-
4475-5689-1 ; To xKe [DneKTpOHHBIH pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=429211

2. Mangens, b.P. Ilcuxomorus pekiambl: HUTFOCTPUPOBAHHOE Y4eOHOE TocoOme JyIs
CTYIICHTOB BBICHIMX Y4eOHBIX 3aBefeHUH (OakamaBpuar, MarmcTpatrypa) : ydeOHoe mnocobue /
B.P. Mannens. - U3zna. 2-e, crep. - Mocksa ; bepnun : dupexr-Meaua, 2019. - 381 c. : un. - bubnuorp.:
c. 367-369. - [ISBN 978-5-4499-0062-3 ; To xe [OnekrponHslii pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=270327

3. MUHTerpupoBaHHble MapKETHHIOBbIE KOMMYHUKAINY : yaeOHUK / o pen. U.M. CunsieBoii. -
Mocksa : FOuuTn-/lana, 2015. - 504 c. - (Magister). - bu6auorp. B k. - ISBN 978-5-238-02309-0 ; To
xe [DnexTponnslii pecypc]. - URL: http://biblioclub.ru/index.php?page=book&id=119438

Jig ocBOEHUs MMCLHMIUIMHBI MHBAJIMJAMH W JIMLAMU C OTPaHUYEHHBIMH BO3MO>KHOCTSIMH
3/I0pOBbS UMEIOTCS U3/1aHUS B 3JIEKTPOHHOM BHJIE B JIEKTPOHHO-OMOIMOTEUHBIX cucTteMax «JlaHb» u
«Opaiir».

5.2 JlonoJiHMTe/ILHAS TUTEpPaTypa:

1. Jlyrosmoii, .b. Komupaiituar : yuebnoe mnocobue / [.b. JIyroBoit ; MwuHUCTEPCTBO
obOpazoBanusi u Hayku PO, @enepanbHOoe TOCYIAapCTBEHHOE aBTOHOMHOE 00pa30BaTeNIbHOE
yupexaeHue Bbiciiero ooOpasoBanus «CeBepo-KaBkasckuii  (denepaibHbIE  YHUBEPCUTET». -
Crasponons : CK®VY, 2017. - 131 c. - bubauorp. B kH. ; To ke [Dnexrponusiii pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=483728

2. MartBeeBa, JI.I. MapkeTuHroBble HWH(GOPMALMOHHBIE CHCTEMBI : ydeOHoe mocobue /
JL.T'. MatBeeBa, A.}O. Hukutaesa, O.A. YUepHnoBa ; MuHucTtepcTBO 00pa3oBaHus U Hayku Poccuiickoit
@enepanun, FOxHbIN (enepanbhblii yHuBepcuteT. - PoctoB-Ha-ony : M3marensctBo HOxHOTO
(dbenepanibHOrO0 yHUMBepcuteTa, 2015. - 224 c. : cxem., tabn. - ISBN 978-5-9275-1785-5 ; To xe
[Onekrponnslii pecypc]. - URL: http://biblioclub.ru/index.php?page=book&id=461934
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3. My3bikanT, B.JI. b dexTrBHBIN KOMUPAUTUHT B cUCTeME OpeHI-KOMMYHUKAIUH (OHJIaliH- 1
o(mnaita-cpena) : monorpadus / B.JI. Myssikant, [[.C. Cknapes. - Mocksa ; bepnun : Jlupekr-Menua,
2019. - 274 c. : un. - bubnuorp. B kH. - ISBN 978-5-4475-9709-2 ; To ke [DnekTpoHHBII pecypc]. -
URL: http://biblioclub.ru/index.php?page=book&id=495064

5.3 IlepeyeHb pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHUKAUMOHHOM ceTH «AHTEepHET», B

TOM 4YHCJIe COBPeMeHHbIe NMpo(ecCuoOHANbHbIE 0a3bl JaHHBIX U HUH(POPMALMOHHbIE CIIPABOYHbIE
CHUCTEMbI, Heoﬁxonanle OJA OCBOCHUA JUCIHUIIJIMHBI (MOL[y.]'[ﬂ).

1. CmpaBouno-npaBoBas cucrema «Koncynsrant [Timroc» (http://www.consultant.ru)

2. Tlopran oTKpbITHIX naHHBIX Poccuiickoit ®enepepanuuhttps://data.gov.ru

3. baza nannbix Hayunoit snekrponnsiii onbmmorekn eLIBRARY.RUhttps://elibrary.ru/

4. ba3a nanneix Bcepoccuiickoro MHCTUTYTa Hay4HOH M TexHudeckoi nHpopmauuun (BUHUTH)
PAH http://wwwz2.viniti.ru/

5. ba3bl 1aHHBIX U aHAJIMTUYECKHE MYyOJIMKAIMKU «YHUBEPCUTETCKAass MH(OpPMALMOHHAs CUCTEMA
POCCU Ay https://uisrussia.msu.ru/

6. Britannica On-Line: http://www.eb.com.

7. British National Corpus: http://info.ox.ac.uk/bnc/

8. Cambridge Dictionaries: http://www.cup.cam.ac.uk.

9. Cassell Dictionaries: http://www.cassell.co.uk.

10. Collins—COBUILD Dictionaries: http://www.cobuild.collins.co.uk.

11. CNN News Site: http://www.cnn.com/

6. MeToanyecKkue yKa3aHus JJs 00y4aOIIUXCHA M0 OCBOCHUIO TUCHMILIMHBI
(MoaxyJist)

[Ipenmonaraer M3ydyeHUe JUTEPATypbl MO KypCcy W TMOATOTOBKY NPAaKTHUYECKUX 3a/laHuM,
MOJITOTOBKY K cJlaue 3aueTa M 3k3ameHa. [Iporpamma caMocTosITeIbHOIO N3yueHHs Kypca obecreyeHa
MeTonuyeckumu  Matepuagamu — Koxkanoa B.FO. Meroauueckue pexkomMeHAanud 10
caMmocTosITeNIbHON paboTe cTyaeHToB. — Kpacnonap, 2017

Memoouueckue ykazanus K camocmoamenbHol pabome cmyoeHmos

CamocrosTenbHas paboTa - IUIaHUpyeMas y4yeOHas, y4eOHO-HCCIelOoBaTeNbCKasi, HAay4yHO-
uccienoBaTenbckas padoTa CTYIEHTOB, BBINOJIHSIEMas BO BHEAyAUTOPHOE (ayJTUTOPHOE) BpeMs IO
3aJJaHUIO U IIPU METOMUYECKOM PYKOBOJICTBE MPEToiaBaTelis, HO 6€3 ero HeMmoCpeACTBEHHOTO YUacTHs
(mpy YaCTMYHOM HENOCPEACTBEHHOM Y4YaCTUHU IPENoJaBaTelis, OCTAaBIISIIOIIEM BEAYHIYIO pPOJb 3a
paboToii CTyJEHTOB).

enbto camocToATENbHOM pabOThl CTYIEHTOB SBISETCS OBJaJeHHE (yHIaMEHTaTbHBIMU
3HAaHUSMH, TPOPECCUOHATBHBIMH YMEHUSMHU M HaBBIKAMU JAEATEIBHOCTH MO MPOQHIII0, OMBITOM
TBOPUYECKOH, MCCIIEI0BaTENbCKON NesTebHOCTH. CaMocTosITeNbHas paboTa CTYIEHTOB CIIOCOOCTBYET
Pa3BUTHIO CAaMOCTOSITEIIbHOCTH, OTBETCTBEHHOCTH M OPraHM30BaHHOCTH, TBOPYECKOIO IMOAXO0Ja K
pelieHuto npodieM yuedHoro U npoecCuoHaIbHOTO YPOBHS.

B npomecce camocrosiTeabHON pabOTHI CTYIAEHT NPUOOPETAaeT HaBBIKM CAMOOPTaHU3aIUH,
CaMOKOHTpOJIS, CaMOYMpAaBIEHUsS, caMOpPe(IeKCUM U CTAHOBHUTCS AaKTHUBHBIM CAaMOCTOSATEIbHBIM
CyOBEKTOM y4eOHOH e TeIbHOCTH.

Buvinonuss camocmosmenvuyro pabomy noo Konmpoiem npenooasamens CmyoeHnm O0NHCeH.:

— OCBOMTb MUHUMYM COJEpXaHHS, BBIHOCUMBIM Ha CaMOCTOSITENIbHYIO paboTy CTYAEHTOB U
MpeIJIOKEHHBIM IMpernojaBaTesieM B cOOTBeTcTBUM ¢ ['ocynapcTBeHHBIMH 00pa30BaTEIbHBIMU
CTaHJapTaMM BbICHIETO MPO(EeCCHOHATEHOT0 00pa30BaHus 110 TaHHON ITUCIHUILIHE.

— IUIAHUPOBATh CaMOCTOSTENIbHYIO PAa0OTy B COOTBETCTBUHU C Ipa(MKOM CAMOCTOSITEIBbHOU
paloThI, MPEUIOKEHHBIM IPEIOJaBATEIEM.

— CaMOCTOSITENIbHYIO paboTy CTYACHT JOJDKEH OCYHIECTBISATh B OPraHM3allMOHHBIX (hopMmax,
IIPESYCMOTPEHHBIX Y4eOHBIM IJIAHOM M paboueli mporpaMMoi npenogaBarTess.

— BBINOJIHATH CAMOCTOSITENIbHYIO pa0OTy M OTUYUTHIBATHCS 110 €€ Pe3yIbTaTaM B COOTBETCTBHH C
rpaduKOM MpECTaBICHUs Pe3yJIbTaTOB, BUAAMHU U CPOKAMH OTYETHOCTH IO CAaMOCTOSITENIbHOU padoTte
CTY/IEHTOB.

CMYOEeHm MONHCEem:
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CBEpPX NPEIJIOKEHHOTO MpernojaBaTeiaeM (mpu OOOCHOBAaHWUM W COTJIACOBAHWU C HHUM) H
MUHHMYMa 00s13aTebHOT0 coepkanusi, onpenensemoro ®I'OC BO no gaHHOM AMCIUIUIMHE:

— CaMOCTOSITENIbHO OIpeNIeNsATh YPOBEHb (TIyOuHY) IpopaOOTKH CoAepKaHUs MaTepuaa;

— IpeJIaraTh JOTOJIHUTEIBHBIE TEMbI U BOTIPOCHI Il CAMOCTOSITENIbHON POPabOTKHY;

— B paMKax oOmero Trpaduka BBIIOJHEHHS CaMOCTOSTENBbHOW paboThl Ipearath
O00OCHOBAaHHBIM HMHIWMBUIYaJbHBIM TpauK BBIMOIHEHHS M  OTYETHOCTH IO  pe3yibTaTam
CaMOCTOSITENTLHON pabOThI;

— IpenjaraTth CBOM BapuaHThl OPraHU3aIMOHHBIX ()OPM CaMOCTOSTENILHON paboThI;

— HCIOJIb30BaTh JJISi CAaMOCTOSITENIbHOM paboThl METOAMYECKHE MOocoOusi, ydeOHble Mmocoous,
pa3paboTKU CBEPX MPEIOKEHHOTO MPEIoIaBaTesieM MepeyHs;

— HCIMOJb30BaTh HE TOJIKO KOHTPOJb, HO U CAMOKOHTPOIb PE3yJIbTaTOB CaMOCTOSATEIbHOU
paboThl B COOTBETCTBUU C METOJAAMHU CAMOKOHTPOJS, MPEUIOKEHHBIMH MpernojaBaTesieM HWiu
BBIOPaHHBIMU CAMOCTOSITEIIEHO.

CamocTtosTenbHas paboTa CTYCHTOB JIOJDKHA OKa3bIBaTh BAYKHOE BIUSHUE HA (HOPMUPOBAHHE
JMYHOCTH OyJyILEro CrenuainucTa, OHa IJIaHUPYETCsl CTYIEHTOM CaMOCTOATENbHO. Kax bl cTyieHT
CaMOCTOSITENIFHO OMpEeNsieT PEXKUM CBOECH paboThl U MeEpy TpyAad, 3aTpaurBaeMOro Ha OBJaJICHUE
Y4EOHBIM COZIEp)KaHUEM MO0 KaXaoW guciuiuimHe. OH BBINOJHSAET BHEAYAWTOPHYIO paboTy Imo
JTUYHOMY WHIUBUIYATbHOMY IJIaHY, B 3aBUCUMOCTH OT €T0 MOJArOTOBKH, BPEMEHU U JIPYTHX YCIOBHI.

W3yuenne  aucuouruinHbl  «PexkinaMHbIE  KOMMYHHKAIlMM  HAa  QHTJIMACKOM  SI3BIKE»
ocytecTBisieTcs B hopMe yueOHBIX 3aHATHI MO PYKOBOACTBOM MPOQECCOPCKO-TPEIoaBaTeIbCKOTro
coctaBa Kadeapbl M CaMOCTOATEIBHON IMOATOTOBKH OOydarommxcs. OCHOBHBIMH BHIOM YYE€OHBIX
3aHATUNA 10 W3YYEHUIO JAHHOW MUCIUIUIMHBI SIBISIOTCS: JEKIUMOHHOE 3aHsATue. llpu mpoBeneHuun
YUEOHBIX 3aHATHH HCHOJB3YIOTCS DIEMEHTHI KIACCHYECKMX W COBPEMEHHBIX IeJaroru4ecKux
TEXHOJIOTHH.

[IpenycmarpuBaroTcsi  cienyrone (GopMbl pabOThl  OOYYAOIMIMXCS: - TPOCTYIIMBaHUE
JEKIMOHHOIO Kypca;

- YTeHHE U KOHCIEKTUPOBAHNE PEKOMEHJOBAaHHOM JINTEPATYphI;

- IPOBE/ICHUE MPAKTHUECKUX 3aHATHH,

- IPOBEJIEHUE JIAOOPATOPHBIX 3aHATHI.

Jlexyuonnwie sanamus (J1).

Jlekuuu SIBISIFOTCSL  AyJUTOPHBIMH 3aHATUSIMH, KOTOpPBIE PACCYMTAHBl HAa MaKCHMAalbHOE
UCIOJIb30BaHNE TBOPUYECKOTO MOTEHIIMANA CITyIIaTeNIeH.

By3oBckast nekuuss — TJaBHOE 3BEHO JUIAKTHYECKOro IuKiIa oOyueHus. E€ wnemp —
¢dopmHpoBaHUE Yy 00yUarOIINUXCsl OPUEHTUPOBOYHOM OCHOBBI JJIS MTOCIIEAYIONIET0 YCBOSHHUS MaTepuaa
METOJIOM caMocToATenbHOW paboThl. CoxaepkaHue JEKUUH JIOJDKHO OTBEYATh  CJENYIOIIMM
JUJIAKTHYECKUM TPEOOBaHHIM

| — U3JI0KEHHE MaTepHasa OT IPOCTOrO K CJI0KHOMY, OT U3BECTHOTO K HEM3BECTHOMY;

— JIOTUYHOCTh, YETKOCTh U ICHOCTh B M3JIOKEHUH MaTepuaa;

— BO3MOXKHOCTb MPOOJIEMHOTO W3JIOKEHHUS, AWCKYCCHH, IHaliora C LEJIbl0 aKTHUBU3ALUU
JesITeIbHOCTH 00YYaIOIIUXCsl B XO€ JEKIUH;

— OIIOpa CMBICIIOBOM YacTH JIEKIIMM Ha MOATUHHBIE (AaKThI, COOBITHS, SIBJICHUSI, CTATUCTHYECKHE
TaHHbBIE;

— TECHas CBj3b TEOPETUYECKUX TIOJOKCHUH U BBIBOJAOB C TMPAKTUKOW H Oyayiien
poeCCHOHATILHOM 1eATENFHOCTHIO0 00YJaIOIINXCS;

— Hay4YHOCTh W WH(POPMATUBHOCTH (COBPEMEHHBIN Hay4dHBIH YPOBEHB), JOKA3aTEILHOCTh H
apryMEHTHPOBAHHOCTh, HAJIWYHE JOCTATOUYHOTO KOJIMYECTBA SIPKUX, YOEAUTENBHBIX NPHUMEPOB,
(akToB, 000CHOBaHUH, TOKYMEHTOB M HAYYHBIX JJOKA3aTENbCTB;

— AKTUBU3AIM MBIIJICHUS CIyIIaTeled, TOCTAaHOBKAa BOMPOCOB IS Pa3sMBIILICHUS, YeTKas
CTPYKTypa M JIOTUKAa PAacKpPBITHS IMOCJIEI0BAaTEeIbHO M3JIaraéMblX BOIPOCOB; — pPa3bsCHEHHUE BHOBD
BBO/IMMBIX TEPMHHOB U Ha3BaHUH, (OPMYJIMPOBAHUE TIIABHBIX MBICIECH U TOJI0KEHUH, TOTYEPKUBaHUE
BBIBOJIOB, IOBTOPEHUE HX;

— 3MOIIMOHAIBHOCTH (POPMBI U3JI0KEHUS, TOCTYIHBIN U SCHBIN S3bIK.

BrimonHeHne HHAMBUAYAIBHBIX 3aHATHI HE ABIIETCS ayAuTOpHbIM. CaMocTosATe bHas paboTa
ABIISICTCS BHEAYIUTOPHOM M TpeAHa3HAadYeHa I CAaMOCTOATEIBHOTO O3HAKOMIIGHHUS CTYAEHTa C
oTpesieNIeHHBIMU pa3zieslaMu Kypca M0 PeKOMEHI0BaHHBIM MPEnoaBaTesieM HCTOYHHUKAM.



Camocmosmenvhas paboma CTyJISHTA TIPEIIONaraeT pasiudHble (OPMBI HHIUBHIYAIEHON
y4eOHOM  JesATeIbHOCTH C  3JCKTPOHHBIMH 0Opa3oBaTeNbHBIMH pecypcamu. Bpibop BHIIOB
CaMOCTOSTENILHON palbOThl OMpEAeIsIeTCs] WHIUBHIYaTbHO-TMYHOCTHBIM IIOJXOJOM K OOYYCHHIO
COBMECTHO IIPETIOIaBaTEIeM U CTYIEHTOM

. B ocBoeHmMM AMCHMIUIMHBI MHBAIMAAMH W JIMIAMH C OTPAaHWYEHHBIMH BO3MOKHOCTSIMH
3I0pOBbsI  OOJNBIIOE 3HAYCHHE HWMEET WHAMBHIyaJdbHas ydeOHas paboTa (KOHCYIbTAIlMH) —
JOTIOJTHUTEIbHOE Pa3bsICHEHNE y4eOHOTO MaTepHaa.

WunuBuayanbHble  KOHCYJIBTAlMM 10  HPEAMETY  SIBIAIOTCS  BaXHBIM  (haKTOPOM,
CIIOCOOCTBYIOIIMM HHAMBUAYaJTH3allMd OOYYCHHS W YCTAHOBJICHHIO BOCIUTATEIBHOIO KOHTAKTa
MEXy IpernoiaBaTesieM U 00yJaromyuMcsl HHBAJIUAOM HITH JIUIIOM C OTPAaHUYCHHBIMHA BO3MOYKHOCTSIMH
3JI0POBBSL.

7. IlepeyeHb WH(MPOPMANMOHHBIX TEXHOJOIUH, HMCHOJb3yeMbIX IPH

OCYyILECTBJIEHNH 00PA30BaTEJIbHOIO NMPoLEecca Mo AUCHUIINHE (MOTYJII0)
7.1 llepeuyeHb HH(POPMATIMOHHO-KOMMYHUKANMOHHBIX TEXHOJIOTHH

IIpoBepka JOMAIIHUX 33JaHUN U KOHCYJIBTUPOBAHUE ITOCPEACTBOM JJIEKTPOHHOM ITOYTHI.

7.2 IlepevyeHb JIMIEH3HOHHOTO H CBOOOJHO PACHPOCTPAHSIEMOr0 TPOrPAMMHOIO
ob0ecreyeHus

1. MicrosoftOffice 365 ProfessionalPlus — ITaker IO mns ywamuxcs ¢ HCHOJIb30BaHHUEM

00JIaYHBIX TEXHOJIOTHA (Microsoft). ApTHKynmpaBoobnagaTens 0365ProPlusforEDU
ShrdSvrAllLngMonthlySubscriptions-VolumeLicense MVL 1License PerUsrSTUUseBnft 5XS-
00002. Cornamenue Microsoft “Enrollment for Education Solutions”

72569510 . JIunienzuonnsriiigororop Ne73-A2d/223-d3/2018. ot 06.11.2018.

2. MicrosoftOffice 365 ProfessionalPlus — ITaker ITO mist mpenogaBateneit U COTPYIHHKOB C
HCIIOJIb30BaHUEM 00J1aYHBIX TEXHOJIOTUA (Microsoft). ApTukynmnpaBooOiaaarens
0365ProPlusforEDU  AllLngMonthlySubscriptions-VolumeLicense MVL 1License AddOntoOPP
(kom  5XS-00003). Cormamenne  Microsoft  “Enrollment  for  Education  Solutions”
72569510.JIuuen3unonnsiiigorosop Ne73—A3d/223-d3/2018. ot 06.11.2018.

7.3 IlepedyeHb COBpPeMEHHBIX NPO(ECCHOHANBHBIX 0a3 JAaHHBIX M HH(OPMALHMOHHBIX
CIPaBOYHBIX CHCTEM

1. OBC UznarenscrBa «Jlaub» http://e.lanbook.com/ OO0 UszaarensctBo «JIanby» JJoroBop Ne
99 ot 30 HOs10ps 2017 T.

2. OBC «YHuBepcuterckas OubanoTeka oniaH» Www.biblioclub.ru OOO «dupexr-Menma»
Horosop Ne 0811/2017/3 ot 08 HOs16pst 2017 T.

3. OBC «Opaiit» http://www.biblio-online.ru OOO DnekrpoHHOe M3AaTENBCTBO «HOpaitT»
Horosop Ne0811/2017/2 ot 08 Hos16pst 2017 1.

4. 3bC «BOOK.ruy https://www.book.ru OOO «KuoPyc menua» JJoroop Ne 61/223-®3 ot 09
sHBaps 2018 r.

5. OBC «ZNANIUM.COM» www.znanium.com OO0 «3HAHUYM» JloroBop Ne 1812/2017
ot 18 nexabps 2017 r.

8. MarepunajibHO-TeXHUYECKOe o0ecnevdeHne Mo JUCHUILIHHE (MOAYJII0)

MarepualbHO-TEXHHYECKOE 00eCTIeYeHNE T CIIUTUTHHBI

No Bun pabor
(MoyJsl) M OCHAIIEHHOCTD

1. JleknmonHsble 3auaTusA | JIeKUMOHHAss ayauTOpHs, OCHAILIEHHAas IPE3CHTAlMOHHOU
TEXHUKOU (ITPOEKTOP, IKPaH, KOMIBLIOTEP/HOYTOYK) (ayn.: 402)

2. Cemunapckue 3aHATUsl | AyIUTOpUsl A TNPAKTHUUECKUX 3aHATUH (CTOJBI, CTYJIbA,
J0cka), 000pyIoBaHUE AJIsl IPE3CHTAUUN — MPOEKTOpP, IKPaH,




HOYTOYK (aya.: 202, 205, 301, 302, 310, 402)

JlaGopaTopHbIie Ayautopus 1Ig Ja00OpPaTOPHBIX 3aHATHH (CTOJIBI, CTYJbS,

3aHSATHS JIOCKa), 000pyAOBaHHUE JJIS MPE3CHTAIMI — MPOEKTOB, JKPaH,
HOYTOYK (ayn.: 202, 205, 301, 302, 310, 402, 410, 412)

['pynmossie Aynutopust (ctoibl, ctynbs) (aya.:. 202, 205, 209, 301, 302,

(MHIMBUAYATBHBIC) 304, 305, 306, 307, 308, 309, 310, 402, 404, 406, 407, 408,

KOHCYJIbTAIINH 409, 410, 411, 412)

Tekymuit  KOHTpOJIb, | AyauTopus (ctomnsl, cTynbs) (aya.: 209, 305, 307, 309, 406,

MPOMEKYTOYHAS 407, 408, 409, 411)

aTTecTarus

CamocrosTenpHas UuranpHbld 3a1 OMOIMOTEKH, KaOMHET IJIS CaMOCTOSITCIbHOM

pabora pabOTBI,  OCHANICHHBIH  KOMITBIOTEPHOW  TEXHHKOW ¢
BO3MOXXHOCTBIO  TMOAKIIOUEHUss K  cetn  «UMHTepHeTY,

POrpaMMOil SKPAaHHOTO YBEJIUYEHHS ¥ 00CCIICUCHHBINA JOCTYII
B DJICKTPOHHYIO HH(OPMAIIMOHHO-00Pa30BaTEIBHYIO CPEIY
YHUBEPCHUTETA







