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1 He.]'II/I U 3aJa91 U3YyIYCHUA TUCHUILIMHBI

1.1 Heap aucuuNIMHBI

Kypc «PexnamMHbple KOMMyHHMKalMy Ha aHIJIMMCKOM SA3BIKE» IPEIHA3HAYCH IS IOBBILICHUS
KayecTBa HE TOJBKO OOIIEryMaHUTApHOH, HO U NMPO(ecCHOHAIBHONW MOATOTOBKH CTYACHTOB. Peub
orocpeayet npoeccuoHalbHble OTHOIIEHUS C JIOAbMH, ABISSACH TJIaBHBIM MHCTPYMEHTOM OakaaBpa
1o HarpasieHHI0 ToAroToBku 42.03.01 «Peknama u cBsI3M ¢ OOIIECTBEHHOCTHIO» B €r0 MPOEKTHOM,
IIPOU3BOJICTBEHHO-TEXHOJIOTMYECKOH,  OPraHU3allMOHHO-YIIPABJICHYECKOW, CEPBUCHOM, HAay4HO-
HCCIIEIOBATENbCKON JESATENbHOCTH. PeKkiiaMHble KOMMYHUKAllMM HAa AHIVIMMCKOM SI3BIKE SIBJISIIOTCS
HEOOXOMMOM COCTaBJISIONIEH MPOQPECCHOHAIIBHON YIPABICHUYECKOW KyNbTYphl. JlaHHBIH Kypc H
npeaHasHaueH Uit (OPMUPOBAHMS OCHOBHBIX IPABHJ PEUYEBOT0 KOMMYHHUKATUBHOTO MOBEICHHS
COBPEMEHHOI0 CIIEUAINCTa HA MHOCTPAHHOM SI3BIKE.

Heabto u3ydeHus Kypca sBisercss (HOpMHUpPOBaHHE COBPEMEHHOW SI3BIKOBOW JIMYHOCTH,
CIOCOOHON 0CO3HAaBaTh COOCTBEHHbIE KOMMYHUKAaTHBHBIE HAMEPEHUS U CTPOUTh B COOTBETCTBUU C
TUM 3P PEKTUBHYIO PEKJIAMHYI0 KOMMYHHKAIIMIO HA AHIJINHCKOM SI3bIKE.

1.2 3agaum AUCHUTIMHBI

['maBHBIMM 3aga4aMu 0OyUEHUS SBISIOTCSA:

1. PackpbITh 0COOCHHOCTH PEKIIaMHON KOMMYHUKAIIMU B COBPEMEHHOM OOIIIECTBE,
KOMMYHHUKATHBHYIO M CTETUYECKYIO ()YHKIIUIO PEUH, CBS3b KYJIBTYPBl MBIIIICHHUS U KYJIbTYPHI CJIOBA;
2. JaTh IPaBUia MOJb30BAHUS PEUbIO; CIIOCOOCTBOBATH IPAKTUYECKOMY

COBCPUICHCTBOBAHUTIO PEYCBOTO MMOBCACHHNA U KYJIbTYPBI PEYH BO3MOXKHO ITPH CICAYIONNX HAYAJIbHBIX
Tpe6OBaHI/I$IX K U3YyYCHHUIO JUCHUILINHBI:

3. OBJIaJICHHE TEOPETUUECKUMHU OCHOBaMH Ipoliecca PeKIaMHON KOMMYHHUKaLUK Ha
AHTJIMICKOM SI3BIKE;
4. (dhopMHpoBaHHE HEOOXOIUMBIX SI3bIKOBBIX 3HAHUI B 00J1aCTH KOMMYHUKATHBHOMN

KOMITETEHITMH Oyyiiero 6akanaBpa (BUAbI OOIIeHHs, BepOaabHbIe U HEBEepOaTbHBIE CPEACTBA
KOMMYHHKAITUH, TPUHIIAITEI KOMMYHUKAIIMOHHOTO COTPYTHUYECTBA U T.]I.);

5. (dhopMUpOBaHHE MTPAKTUUECKUX YMEHUN B 00JaCTU CTPATErHH U TAKTUKHU PEUEBOTO
MTOBEJICHUS B Pa3IMYHBIX ()OpMax M BHJIAX PEKIAMHOW KOMMYHHKAITUH (TMCbMEHHBIC, YCTHBIC (DOPMBI
Y KaHPBI PEUr; MOHOJIOTHYECKHM, TUATOTUYECKUH, TOJTeMUYECKUN BUIBI PEUN).

1.3 Mecro aucummimebl  (MOAYJs1) B CTPYKType 00pa3oBaTe/IbHOI
NpOrpamMMmbl

Jucuunnmza «PexknaMHble KOMMYHUKAIMY HA aHTJIMUCKOM sA3bIKe» OTHOCUTCA K biioky ®T/{
®daxynpTaTUBBI yUeOHOTO IJIaHa.

Hucuunnuna «PekinaMHble KOMMYHHUKAllMM Ha AaHIJIMMCKOM  SI3bIKE» B CHIIy CBOEH
(GyHIAMEHTATPHOCTH W MHOTOACTIEKTHOCTH, TIPETEHAYEeT Ha TMPOYHbIE METOJO0JOTUYECKHE |
MEXIUCHUIUIMHAPHBIE TO3UIIMA B COBPEMEHHBIX O0pa3oBaTelbHBIX mporpammax. Ceroans, B
MH(POPMAIIMOHHOM  OOIIECTBE, KOMMYHHKATHBHAas KOMIETEHTHOCTh JIMYHOCTH YPE3BBIYAIHO
BOCTpeOOBaHa — B cHcTeMe MpodeccHOHATbHON MOATOTOBKM OakajlaBpa OHA BHICTYIAET OJHUM U3
NpUOPUTETOB. J[aHHAs NHCIUIIMHA XAPAKTEPU3YIOTCA KaK KOMMYHUKATHBHO OPHEHTHPOBAHHAS C
BBICOKOW pEYeBON OTBETCTBEHHOCTHIO: 3TO O3HAUaeT, YTO Oymymimii OGakanaBp 00s3aTENBHO JTOJIKEH
XOpOILIO OPHUEHTUPOBATHCS B OCHOBHBIX NOJIXOJaX K IOHUMAaHHUIO CYIIHOCTH, (DyHKUIMHA, cdep
pEKIaMHON KOMMYHHUKAIIMK B OOIIECTBE, a TAK)KE YMETh MPABHILHO OOIIATHCS U B3aUMOJICHCTBOBATH
¢ ymoapbMu. KoMMyHHMKaTHBHasT KOMIIETEHTHOCTh HAaXOIOUTCS B OJHOM psAy C THCHUXOJOTMYECKOH
(uestoBEeKOBETUECKOH ), KOH(PIUKTOIOTHUECKON U YIPAaBICHYECKOW KOMIIETEHTHOCTBIO.

JlanHasi TMCUUIUIMHA BXOIUT B (DaKylIbTaTHBHYIO YacTh OOydarolleil mporpaMmbsl OakanaaBpoB
3-ro kypca (6 cemectp). HeoOxommmol TeopeTHUECKOH OCHOBOW Ui YCBOGHHUS Kypca SIBISIOTCS
3HAHUA B 00JIaCTH pEKJIaMHONW KOMMYHUKAIIUH.

D10 ofecneunBaeT MPAKTHYECKYI0 HAMPaBJEHHOCTbL B cHCTeMe OOydYeHus U
COOTBETCTBYIOIIMI YPOBEHb HMCIOJIb30BAaHUS PEKIAMHONM KOMMYHHUKALIMM HAa AHIJIMICKOM SI3BIKE B



Oynyiei mpodecCHOHATBHON NeITeIbHOCTH.

1.4 Tlepeuenr mIaHHpyeMBIX pe3yJbTATOB OOyYeHHS IO AMCHMILIAHE (MOIYJIIO),
COOTHECEHHBIX C MVIAHUPYEMbIMH Pe3yJIbTATAMHU OCBOEHHs 00Pa30BaTEeIbHOM MIPOrpaMMBbl

W3ydeHne NaHHOW ydeOHOW NUCIUIUIMHBI HAmpaBlieHO Ha (HOPMUPOBAHHE y OOyUYAIOUIUXCS

YHUBEpCaIbHBIX KoMrieTeHni Y K-4

No Kon 1 naumeHoBaHue MHanKaTopsl TOCTHKEHUS] KOMITETEHITUN

IL.II. KOMIIETEHINHA 3HAeT yMeeT BJIajieeT

1. 3HaeT CrocoObl YmMmeer . Bnangeer
VK-4 HCITOJIb30BaHUS OCYIIECCTBIIATh HaBBIKAMH

WH(GOPMAITMOHH | JCIIOBYIO bi (S (0):10)7
Croco0eH OCYIIECTBIATh JCIIOBYIO
o BbIX KOMMYHI/IKEI]_[I/IIO KOMMYHI/IKaHI/II/I

KOMMyHI/IKaLII/IIO B yCTHOI/I u
TIICEMEHHOM dopmax Ha | KOMMYHHKAlHOH | Ha Ha
TOCY/IapCTBEHHOM s3pIke | HBIX TEXHOJIOTUH | TOCYapCTBEHHO | TOCYIapCTBEHHO
Poccwuiickoit ®enepauun U | TIPY TIOUCKE M SI3BIKE M SI3BIKE
MHOCTPaHHOM(BIX) A3bIKE(aX) HEe0OXO0IIMOH Poccuiickoit Poccuiickoii

UHPOPMAIUH B

®denepaunu u

®denepauuu u

mporiecce WHOCTPaHHOM(BI | HHOCTPaHHOM(BI
penreHus X) s13b1Ke(ax) B X) si3pIKe(ax) B
pa3INYHBIX YCTHOU U YCTHOM U
KOMMYHUKATHBH | TUCBMEHHOMN MHCbMEHHOU
BIX 33J1a4 Ha dopmax. hopmax
roCy/IapCTBEHHO

M SI3BIKE

Poccuiickoit

®denepauuu u
MHOCTpPaHHOM(BI
X) si3bIKe(ax)




2. CTpyKTYypa H cojepkaHue JMCUNILIHHBI

2.1 Pacnpenesnenne Tpya0éMKOCTH JMCHUILIMHBI 110 BUAAM PadoT

OO01mast Tpya0EMKOCTh JUCIMIUIMHBI cocTaBisieT 1 3a4.ei. (36 4yacoB), UX pachpeielieHue Mo
BUJIaM paboOT MpeACTaBiIeHO B Tabnuue (011 cmyodenmos OPO).

Bun yaeOHO# paboThI Bcero CemecTtphbl
4acoB (dachr)
6
KonrakTHasi paGora, B TOM 4yHcCIe: 18,2 18,2

AyauTopHbIe 3aHATHS (BCero):

3aHATHSA JIEKIIUOHHOI'O THUIIA 14 14

JlaGopaTopHble 3aHATHS - -

3aHATUSA CEMUHAPCKOr0 TUIA (CEMUHAPBI, - -
PAaKTHYECKHE 3aHSTUS)

HNnas konTakTHas padora:

KonTtpons camocrositensHoit pabots! (KCP) 4 4
[Tpomexxyrounas arrecramus (MKP) 0,2 0,2
CamocrosiTesibHas paboTa, B TOM YHCJIE: 17,8 17,8
Kypcosas paboma

IIpopabomka yuebHnozo (meopemuuecko2o) mamepuana 6 6
Buvinonanenue unousudyanvHulx 3a0anuii (n0020mosKa 6 6
coobWenull, npezenmayuii)

Pecpepam 5,8 5,8

IloaroroBka k TCKYIIEMY KOHTPOJIIO

KonTpous: - -

[ToaroroBka Kk sK3aMeHy

OO0mas Tpy10eMKOCTh 36 36 36

B TOM "HCTe KOHTAKTHAs | 182 | 1g5
padora ’
3a4. ell. 1 1




2.1 Crpykrypa qucuunanHb:

Paznensl qucuuIinHbl, n3ydaeMeie B 6 cemectpe (ounas ¢hopma)

Pacnipenenenrie BUA0B yudeOHON paObOTHI M KX TPYJOEMKOCTH IO pa3jiesiaM JUCITUTIITNHBL.

KonuuectBo yacon
Bueayn
AynatopHast | ,r
No HaumenoBanue pa3aesos (Tem) Bcero pabora opia
sipabo
Ta
JI 3 | Jp | CPC
1 2 3 |4 5 6 7
1 [Tema 1 Advertisement. Its types, aims and structural 10 |4 i i 5
" lements. Model of advertising communication and
tasks of advertisement. Types of modern English ads.
2. [Tema 2 Phonetic peculiarities of English ads. Lexical 10 | 4 - - 6
means of English ads. Syntactic peculiarities of English
ads.
3. [Tema 3 Types of advertising communications. The 118 | 6 - - 5,8
instruments of ad communications. Integrated ad
communications.
Hmozo no oucuyunnune: 31,8 |14 - - 17,8
KonTpons camoctostensHol padotsl (KCP) 4 4
IIpomexyrounas arrectauus (MKP) 0,2
[ToaroToBka K TEKyIeMy KOHTPOJIIO
OO01mast TpyI0eMKOCTh 10 JUCIHILTHHE 36

[Tpumeuanue: JI — nexkuun, 13 — npaktudeckue 3ausatus / ceMunapsl, JIP — naboparopHsie
3ansatus, CPC — camoctosiTenpHas paboTa CTyAeHTa

Pacnpez[eneHI/Ie BHU 0B yqe6H0171 pa6OTBI " UX TPYAOCMKOCTH I10 pa3JaciiaM JUCHUIIINHBI.

Pa3nensb! (TeMbl) TUCIUIUIMHEI, U3y4aeMbIe B 3UMHEM ceMmecTpe (01 cmyodenmog ODO)

2.2 Conepxanue pasaejoB JACHAILIAHDI:
2.3 Coaep:xanue pa3aesioB JUCHUTLIHHBI:

2.3.1 3auaTHA JeKIINOHHOI0 THIIA.

Haumenosanue . dopma TEKYIIEro
Ne TemaTuka NpakTUYECKUX 3aHIATHH (CEMUHApPOB)
pas3aciia KOHTPOJIA

1 2 3 4

1. Tema 1 Advertisement. Its types, aims and structural elements. BomnpocHo-
Model of advertising communication and tasks of OTBETHBII
advertisement. Types of modern English ads. KOHTPOITH

2. Tema 2 Phonetic peculiarities of English ads. Lexical means of BomnpocHo-
English ads. Syntactic peculiarities of English ads. oTBeTHast paboTa

3. Tema 3 Types of advertising communications. The instruments | KouTposbHbIii

of ad communications. Integrated ad communications.

orpoc




2.3.2 3aHATHA CEMHHAPCKOI'0 THIIA.

He npenycMoTpenst

2.3.3 JlabopaTopHble 3aHSITHS.

He npenycMoTpenst

2.3.4 IlpumepHasi TeMAaTHKA KYPCOBBIX padoT (IPOEKTOB)
He npenycmorpenst

2.4 IlepevyeHb y4eOHO-METOAMYECKOI0 oO0ecrevyeHHs JJIsi CAMOCTOSTEIbHON PadoThl
o0yuyauuxcsi Mo JUCHUIINHE (MOIYJIIO)

HepequL y‘le6H0'MCTO,I[I/I‘IeCKOFO obecneyeHus JUCHUITIINHBI

No Bun CP 10 BBIMIOJTHEHUIO CAMOCTOSITEILHON paboThI
1 2 3
1 |Advertisement. Its types, KoxxanoBa B.IO. Mertonuueckne peKOMEHAAIMU I10

aims and  structuralicamocTosTensHolt paboTe cryaentos. — Kpacnomap, 2017
elements.  Model  of

advertising
communication and tasks
of advertisement. Types
of modern English ads.
Phonetic peculiarities of
English ads. Lexical
means of English ads.
Syntactic peculiarities of
English ads. Types of]
advertising
communications. The)
instruments of ad
communications.
Integrated ad
communications.

Y4eOHO-METOAMUECKHE MaTepHalibl I CaMOCTOSTENbHOW paboThl 00ydarolmuxcs U3
YHCJIa MHBAJIUJIOB U JIMI] C OTPAHUYCHHBIMUA BO3MOXKHOCTSIMHU 3710poBhsi (OB3) mpenocraBisroTcs
B (hopmax, alanTUPOBAHHBIX K OTPAHMUYEHUSIM HX 30POBBSI M BOCTIPUATHS HHPOPMAIIHIH:
JIns muu ¢ HapyleHUusAMU 3pEHHUS:

— B [1I€4aTHOM (popMe YBETUUEHHBIM MIPUPTOM,

— B (hopMe INIEKTPOHHOrO JOKyMeHTa. s
JIMII C HAPYIICHUSMU CITyXa:

— B IieyaTHOH (opme,

— B (hopMe FNIEKTPOHHOTO JOKYMEHTA.

I[HH JIAI ¢ HAPYUICHUAMHU OIMOPHO-ABUI'ATCIIBHOIO arlrapara:
— B Me4JaTHo# dopme,

— B (hopMe IIEKTPOHHOT'O JOKYMEHTA.
JlaHHBIN TIEpeYCHb MOXKET OBITh KOHKPETH3UPOBAH B 3aBUCHMOCTH OT KOHTHHIECHTA
o0ydJaronmxcs.

3. O0pa3oBaTe/IbHbIE TEXHOJOTHH



Jist pazButus 1 popMupoBaHus MPo(hecCHOHATBHBIX HABBIKOB CTYJCHTOB B IPOLIECCE
OCBOCHMS AUCLUIUIMHBI IPEAYCMOTPEHBI TPAAULIMOHHBIC JIEKIUH, IPAKTUYECKUE 3aHATUSA,
caMmocCTosTeNbHas padoTa.

B cootBercTBUM ¢ DenepanbHbIM TOCYIapCTBEHHBIM 00pa30BaTEIbHBIM CTAHAPTOM BBICIIETO
oOpa3zoBanus 1o HamparieHuto moaroroBku 42.03.01 Peknama u cBs3M ¢  OOIIECTBEHHOCTHIO
peain3anysi KOMIIETEHTHOTO II0JXO0Ja JOJDKHA IpedycMaTpuBaTh HCIOJIb30BaHUE B Y4eOHOM
Iporecce NHTEPAKTUBHBIX (POPM MPOBEACHUS 3aHATHH, B COYETAHUHU C BHEYPOUHOIH pabOTOM C IENIbIO
(dbopmMHpoBaHUs U pa3BUTHs TPeOyEeMBIX KOMIIETCHIIMH o0yJaronuxcs. B pamkax gaHHOro Kypca

UCTIOJIB3YIOTCS TAKUE MHTEPAKTUBHBIE (DOPMBI TPOBEACHUS 3aHATHI KaK KOJUIOKBHYM.

I[J'ISI Ja, € OrpaHUYCHHBIMU BO3MOXKHOCTAMHU 3J0POBbI IHNPCAYCMOTPEHA OpTraHU3allna
KOHCYJ'IBTaI_II/Iﬁ C UCIIOJIb30BAHHUCM BHGKTpOHHOﬁ IOYTHI U IMYHBLIX KaOMHETOB.

4. OueHOYHbIC CpeacTBA VIS TEKYLIero KOHTPOJISA YCIEeBaeMOCTH M
NPOMEKYTOYHOM aTTeCTANMH.

4.1(I)0H)1 OLCHOYHBIX CPEACTB AJIA MPOBECACHUSA TEKYIIECI0 KOHTPOJIs.

O0pazen caMoOCTOATEIbHOI KOHTPOJILHOM padoThI:
Read, translate and express your ideas on the following:

Marketing communications

As the term suggests, marketing communication functions within a marketing framework.
Traditionally known as the promotional element of the four Ps of marketing (product, place, price, and
promotion), the primary goal of marketing communication is to reach a defined audience to affect its
behavior by informing, persuading, and reminding. Marketing communication acquires new customers
for brands by building awareness and encouraging trial. Marketing communication also maintains a
brand's current customer base by reinforcing their purchase behavior by providing additional
information about the brand's benefits. A secondary goal of marketing communication is building and
reinforcing relationships with customers, prospects, retailers, and other important stakeholders.

Successful marketing communication relies on a combination of options called the promotional mix.
These options include advertising, sales promotion, public relations, direct marketing, and personal
selling. The Internet has also become a powerful tool for reaching certain important audiences. The
role each element takes in a marketing communication program relies in part on whether a company
employs a push strategy or a pull strategy. A pull strategy relies more on consumer demand than
personal selling for the product to travel from the manufacturer to the end user. The demand generated
by advertising, public relations, and sales promotion "pulls” the good or service through the channels
of distribution. A push strategy, on the other hand, emphasizes personal selling to push the product
through these channels.

For marketing communication to be successful, however, sound management decisions must be made
in the other three areas of the marketing mix: the product, service or idea itself; the price at which the


https://www.referenceforbusiness.com/knowledge/Reinforcement.html

brand will be offered; and the places at or through which customers may purchase the brand. The best
promotion cannot overcome poor product quality, inordinately high prices, or insufficient retail
distribution.

Likewise, successful marketing communication relies on sound management decisions regarding the
coordination of the various elements of the promotional mix. To this end, a new way of viewing
marketing communication emerged in the 1990s. Called integrated marketing communication, this
perspective seeks to orchestrate the use of all forms of the promotional mix to reach customers at
different levels in new and better ways.

Ilepeuenv Komnemenyuii (vacmu KomnemeHyuu), nPOGEPAEMbIX OUEHOUHBIM CPEOCHEOM
VYK-4: CriocobeH OCyHIECTBIATh JEIOBYI0 KOMMYHHKALIMIO B YCTHOW M NMHCBMEHHOM (opmax Ha
rocyapcTBeHHOM si3bike Poccuiickoit @enepannu 1 MHOCTpaHHOM(BIX) s3bIKe(ax)

INTEGRATED MARKETING
COMMUNICATION

The evolution of this new perspective has two origins. Marketers began to realize that advertising,
public relations, and sales were often at odds regarding responsibilities, budgets, management input
and myriad other decisions affecting the successful marketing of a brand. Executives in each area
competed with the others for resources and a voice in decision making. The outcome was inconsistent
promotional efforts, wasted money, counterproductive management decisions, and, perhaps worst of
all, confusion among consumers.

Secondly, the marketing perspective itself began to shift from being market oriented to market driven.
Marketing communication was traditionally viewed as an inside-out way of presenting the company's
messages. Advertising was the dominant element in the promotional mix because the mass media
could effectively deliver a sales message to a mass audience. But then the mass market began to
fragment. Consumers became better educated and more skeptical about advertising. A variety of
sources, both controlled by the marketer and uncontrolled, became important to consumers. News
reports, word-of-mouth, experts' opinions, and financial reports were just some of the "brand contacts"
consumers began to use to learn about and form attitudes and opinions about a brand or company, or
make purchase decisions. Advertising began to lose some of its luster in terms of its ability to deliver
huge homogeneous audiences. Companies began to seek new ways to coordinate the multiplicity of
product and company messages being issued and used by consumers and others.

Thus, two ideas permeate integrated marketing communication: relationship building and synergy.
Rather than the traditional inside-out view, IMC is seen as an outside-in perspective. Customers are
viewed not as targets but as partners in an ongoing relationship. Customers, prospects, and others
encounter the brand and company through a host of sources and create from these various contacts
ideas about the brand and company. By knowing the media habits and lifestyles of important consumer
segments, marketers can tailor messages through media that are most likely to reach these segments at
times when these segments are most likely to be receptive to these messages, thus optimizing the
marketing communication effort.

Ideally, IMC is implemented by developing comprehensive databases on customers and prospects,
segmenting these current and potential customers into groups with certain common awareness levels,
predispositions, and behaviors, and developing messages and media strategies that guide the


https://www.referenceforbusiness.com/knowledge/Integrated_marketing_communications.html
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communication tactics to meet marketing objectives. In doing this, IMC builds and reinforces mutually
profitable relationships with customers and other important stakeholders and generates synergy by
coordinating all elements in the promotional mix into a program that possesses clarity, consistency,
and maximum impact.

Practitioners and academics alike, however, have noted the difficulty of effectively implementing
IMC. Defining exactly what IMC is has been difficult. For example, merely coordinating messages so
that speaking "with one clear voice™ in all promotional efforts does not fully capture the meaning of
IMC. Also, changing the organization to accommodate the integrated approach has challenged the
command and control structure of many organizations. However, studies suggest that IMC is viewed
by a vast majority of marketing executives as having the greatest potential impact on their company's
marketing strategies, more so than the economy, pricing, and globalization.

Ilepeuenv kKomnemenyuii (wacmu KomnemeHyuu), NPoGeEPAEMbIX OUECHOUHBIM CPEOCHEOM
VK-4: CriocobeH OCyLIeCTBIATh JEIO0BYI0 KOMMYHHKALMIO B YCTHOW M NHMCbMEHHOM (opmax Ha
rocyJapcTBEHHOM si3bike Poccuiickoil @enepaniuu 1 HHOCTPaHHOM(BIX) s3bIKe(aX)

4.2 (I)OHII OLICHOYHBIX CPEACTB AJIA IPOBECACHUSA l'lpOMe)KyTO‘{HOﬁ aTrecrammum.
BOHpOCLI JI IIPOBCACHUA HpOMe)KYTO‘IHOfI arTecrTaqumn:
1. Advertisement. Its types, aims and structural elements.
2 Model of advertising communication and tasks of advertisement.
3 Types of modern English ads.
4. Phonetic peculiarities of English ads.
5. Lexical means of English ads.
6 Syntactic peculiarities of English ads.
7 Types of advertising communications.
8 The instruments of ad communications.
9 Integrated ad communications.

10. Product marketing

11. Account-based marketing

12. Marketing communication

13. Marketing strategy

14. Marketing management

15. Advertisement as the main means of marketing communications nowadays
16. Socio-psychological factors of advertisement

17. PR in ad communications

18. Ad communications. Its types, aims and structural elements.
19. Branding — the main instrument in marketing communications
20. Direct marketing — the means of marketing communications
21. Advantages and disadvantages of advertisement in modern society
22. PR communication vs Ad communications

23. Basic principles of printed ads

24. Image vs Branding

25. Copywriting

26. PR technigues and PR campaigns vs Ad communication

27. Creativity vs Ad communication

28. Ad communication and the Internet

29. Ad communication and Business

30. The role of Ad communications in Media

31. Ad communications in the world of “Big Business”

32. Ad communications and Ad campaigns

33. Media writing and Ads

34. Ad communications in Politics



35. Ad communications: the future prospects

Ilepeuenv Komnemenyuii (wacmu KomnemeHyuu), NPOEEPAEMbIX OUECHOUHLIM CPEOCHIBOM
VYK-4: Cnoco0GeH OCyIecTBIATh JIETOBYI0 KOMMYHHUKAIIMIO B YCTHOW M NMHChbMEHHOW ¢dopmax Ha
rocynapcTBeHHOM si3bike Poccuiickoii denepaniuu 1 HHOCTPAaHHOM(BIX) sI3bIKE(ax)

OneHouHble CPEACTBA Ul MHBAIMIOB U JIMI C OIPAaHMYCHHBIMH BO3MOXKHOCTSIMH 3/10pOBbS
BBIOMPAIOTCS C YUETOM MX WHAWBUIAYAIBHBIX MCUXO0(U3NIECKUX OCOOCHHOCTEH.

— OpU HEoOXOAMMOCTU MHBAIMAAM M JIMIAM C OTPAHUYEHHBIMH BO3MOYKHOCTSIMH 37J0POBbS
IIPEIOCTABIIAETCS AOIOJHUTENBHOE BPEMs JUIsl IOATOTOBKHM OTBETA HA SK3aMEHE;

— IpU IPOBEAECHUHU IMPOLEAYPHl OLEHUBAHUSA PE3yJIbTaTOB OOYYCHMs] WHBAJIMIOB M JIUI] C
OTPaHUYEHHBIMA BO3MOKHOCTSMM 3J0pOBbSl IIPEAYCMATPUBAETCS MCIIOIb30BAHUE TEXHUYECKUX
CPEeACTB, HEOOXOIUMBIX UM B CBSI3U C UX MHAUBUIYAIbHBIMA OCOOEHHOCTSIMH;

— IpU HEOOXOJUMOCTH JJIsi OO0YYarOIUXCs ¢ OTPAaHUYEHHBIMH BO3MOXHOCTSIMH 3JI0POBBSI U
MHBAJINJIOB MPOLEAYPa OLEHUBAHMS PE3yJbTaTOB OO0YYEHHUS MO TUCLUIUIMHE MOXXET IPOBOAUTHCS B
HECKOJIBKO 3TaIoB.

[Iponienypa oueHHBaHUS pPE3YyIbTaTOB OOYYEHUS HHBAIUAOB U JIML C OrPAaHUYEHHBIMHU
BO3MOXXHOCTSIMU ~ 3/10pOBbSl 10 JUCUUIUIMHE (MOAYNIO) NPEIyCMaTpUBAET IPEIOCTaBICHUE
uHpopmanuu B GopMax, afanTUPOBAHHBIX K OTPAHUYEHUSAM UX 370POBbS U BOCIPUATHS HHPOPMALIUU:

Jlist a1 ¢ HapyIIEeHUSIMU 3pEHUS:

— B I1€4aTHOM (hopMe yBEIMUYEHHBIM HIPUDTOM,

— B pOopMe PIIEKTPOHHOTO TIOKYMEHTA.

JUist a1 ¢ HapyIIeHUsIMU CiTyXa:

— B miedaTHoi opme,

— B (popMe 3IIEKTPOHHOTO TIOKYMEHTA.

Jlist i1 ¢ HapyIIeHUsIMH OIIOPHO-/IBUTaTENILHOTO arlnapara:

— B re4atHoi opme,

— B (hopMe JIEKTPOHHOT'O IOKYMEHTA.

JlaHHBI TIepedeHb MOXKET OBITh KOHKPETH3HpPOBaH B 3aBHCHUMOCTH OT KOHTHHIEHTa
oOydJaronmxcsi.

Kpurepun onenuBanus

Ounenka «3auteHo». BroIcTaBisieTcs CTyAEHTY, €cld OH TJIyOOKO M TPOYHO YCBOMII
IIPOrpaMMHBIM MaTepuaj, HCUEPIBIBAIOILIE, IOCIEIOBATEIbHO, YETKO U JIOTUYECKH CTPOMHO €ro
U3JIaraeT, yMeeT TECHO YBS3bIBaTh TEOPHIO C IPAKTHUKOM, CBOOOAHO CIpaBIsEeTCS C 3ajJadyaMu,
BOIIPOCAMHM M JPYTMMHU BHJAMHU NPUMEHEHHS 3HaHWM, IIPUYEM HE 3aTPYJHSAETCS C OTBETOM IpHU
BUJIOM3MEHEHUH 3aJlaHUM, UCHOJb3yeT B OTBETE MaTephall Pa3IMYHOW JIUTEpaTypbl, MPaBUIBHO
00OCHOBBIBACT TNPUHATOE HECTAHJAPTHOE pEIlIeHHe, BIAJECET Pa3HOCTOPOHHUMH HaBBIKAMU U
MpUeMaMM BBIMIOJIHEHUS NPAKTHUECKUX 3a7ad 1o (GOpMUPOBaHHIO 00menpodeccnoHamIbHbIX
KOMIIETECHIIUH.

Ouenka «He 3a4TeHO». BpICTaBIsSIeTCS CTYyAEHTY, KOTOPBIM HE 3HAET 3HAYMUTEIBHOM 4acTH
IPOrpaMMHOT0 MaTepuaia, HEYBEPEHHO OTBEYAeT, JIONYCKAeT CEepbe3Hble OINMOKH, HE HMEeeT
MIpPE/ICTaBICHU 1O METOAMKE BBIMOJIHEHHUS] MpaKTHUecKod paboThl. OlLeHOuYHbIE CpeAcTBa s
WHBINJOB M JIMI C OrPAaHUYEHHBIMH BO3MOXKHOCTSMH 3/I0pOBbSI BBIOHMPAIOTCS C YYETOM HX
WHIUBUAYAIBHBIX MCUXO(PHU3NUECKUX OCOOCHHOCTEH. — MPU HEOOXOAMMOCTH MHBAIMUAM U JIMLIAM C
OTPAaHUUYEHHBIMH BO3MOJKHOCTSIMM  3/I0POBbS  IIPEJOCTABISAETCS JIONOJHUTEIBHOE BpeMs s
MOATOTOBKM OTBETa Ha JK3aMeHe, — IMpH MPOBEACHUU IMPOLEIYpPhl OLEHUBAHUS pPE3YyIbTATOB
0o0y4eHHMs WHBAIMIOB M JIMI C OTPAHUYCHHBIMH BO3MOXKHOCTSIMH 3I0POBBSI IpPEIyCMaTpUBAcTCs
UCIOJIb30BAHUE TEXHUUYECKUX CPEJICTB, HEOOXOAMMBIX MM B CBSA3M C HUX HHJIUBUAYAJIbHBIMU
0COOEHHOCTSIMH; — TPU HEOOXOAMMOCTH AJISi OOYYAIOIIUXCS C OrPaHMYCHHBIMH BO3MOXKHOCTSIMH
3JI0pOBbsI U MHBAJIU/IOB MPOLIEAYPA OLEHUBAHHUS.

OneHouHble cpencTBa Ul MHBAJIUAOB U JIUI C OFPAaHUYEHHBIMU BO3MOYKHOCTSMH 3/10POBbSI
BBIOMPAIOTCS C YYETOM UX UHAUBUAYATBHBIX MCUXO()U3NIECKUX 0OCOOCHHOCTEH.

— Ipu HEOoOXOAMMOCTH WHBAIMAAM W JIUIAM C OTPAHUYCHHBIMH BO3MOKHOCTSIMH 37I0POBbS
IIPEJOCTABIIAETCS TOTMOJIHUTENILHOE BPEMs AJIs IOATOTOBKU OTBETA Ha 3K3aMEHE;



— TpU TPOBEACHUHU TIPOLEAYPHI OLECHUBAHHUS PE3yJIbTATOB OOYYCHUS WHBAIHMIOB M JIUI[ C
OrPaHUYCHHBIMH BO3MOYKHOCTSIMH  37I0POBbsI NIPEIyCMATPUBACTCS KCIIOJIb30BAHUE TEXHHUYSCKUX
Cpe/CTB, HEOOXOIUMBIX UM B CBSI3U C UX WH/UBUIYAITBHBIMA OCOOCHHOCTSIMH,

— IpU HEOOXOIUMOCTH ISl OOYYAIOIIUXCSA C OMPAaHUYCHHBIMH BO3MOXKHOCTSIMHU 3/I0POBbSI U
WHBAJIUJIOB TIPOIICypa OLICHUBAHUS PE3YJIbTATOB OOYYCHHS IO JUCIHMILIMHE MOXET IMPOBOIMTHCS B
HECKOJIbKO JTAIoB.

[Iporienypa oOlEHWBAaHUS pPE3YIbTaTOB OOYYCHUS HWHBAIUAOB W JIMIl C OTPAaHUYCHHBIMHU
BO3MOXXHOCTSIMH ~ 3JIOPOBbSL TI0 JIUCHUIUIMHE (MOAYNIO) TIPEIyCMAaTPUBACT MPEIOCTABICHUE
uHpopManuy B GopMax, aaanTUPOBAHHBIX K OTPAHUYCHUSAM KX 370POBbS M BOCIIPUSTHS WH(POPMAIIHH:

J1J1s1 JIAIL C HAPYILICHUSIMH 3PCHHS

— B Ie4aTHOH (hopMe YBEITMUYCHHBIM MIPU(TOM,

— B (popMe AIIEKTPOHHOTO TIOKYMEHTA.

JUJist U1 ¢ HapyIIEHUSIMH CITyXa:

— B miedaTHoi opme,

— B )OopMe DIIEKTPOHHOTO JIOKYMEHTA.

JLtst TUIT ¢ HapYIICHUSIME OTIOPHO-/IBUTATEIILHOTO aIlapara;

— B [TIeYaTHOU opme,

— B pOopMe PIIEKTPOHHOTO TIOKYMEHTA.

JlaHHBI TIepedYeHb MOXET OBITh KOHKPETH3MPOBAaH B 3aBHCHUMOCTH OT KOHTHHICHTA
00yJaromuxcs.

CprKTypa OLCHOYHBIX CPEACTB AJIA TeKyHIeﬁ Hu l'[pOMC)KyTO'lHOﬁ aTTeCTalMu

Kon HaumenoBanue
No KoHTtponupyemsie pazensl KOHTPOJIUPYEMOM OLIEHOYHOT'O CpPELCTBA
n/m (TeMbl) TUCIUTUINHBI® KOMIIETEHINH (MU Texymuit [Ipomexyrounas
€C IIElCTI/I) KOHTPOJIb arTecTanuda
Advertisement. Its types, aims Ompoc 1o Teme Bompoc Ha 3auere
and structural elements. Model 1-10
1 of advertising communication VK-4
and tasks of advertisement.
Types of modern English ads.
Phonetic peculiarities of OOcyxneHne Bompoc Ha 3auere
English ads. Lexical means of TEMBI 11-22
2 English ads. Syntactic YK-4
peculiarities of English ads.
o Texymmit onpoc | Bonpoc Ha 3auere
Types of advertising 11710 TeMe 29.35
communications. The
3 instruments of ad YK-4
communications. Integrated ad
communications.

IToxka3aTenu, KpUTEPHHU H IIKAJIA OLEHKH C(POPMHUPOBAHHBIX KOMIIETEHIIUIA

Kon u HammeHoBaHHe

CooTBeTcTBHE YPOBHEl 0CBOCHHS KOMIIETEHIIUH INIAHHPYEMBIM Pe3yJIbTATAM 00y4eHHs

Huzkwuit ypoBeHb
c(hOpMHPOBAHHOCTH

Cpennuii ypoBeHb
c(hOpMHUPOBAHHOCTH

KOMIeTeHI Ui U KpMTepUAM HX OLleHUBAHHUS
NMOPOTOBbIN | 0a30BbIil | TMPOJABUHYThIH
Ouenka
VY 10BJIETBOPHUTETHHO X0poI110/3a4TeHO OTIMYHO /3a4TEHO
/3a4TeHO

Bricokuit ypoBeHb
c(hOpMHPOBAHHOCTH




YK-4

3HaeT crrocoObt
HCTIOIb30BaHUS
UH(POPMAIMOHHBIX
KOMMYHUKAI[MOHHBIX
TEXHOJIOTHI MPU TIOUCKE
HEoOX0ANMOM HHPOPMAIUU
B IIpoOIIecCe pelIeHUs
Pa3THIHBIX
KOMMYHHUKATHBHBIX 3334 Ha
TOCYJapCTBCHHOM S3BIKE
Poccuiickoit ®enepanuu u
WHOCTPaHHOM(BIX) SI3BIKE(aX)

3HaeT crocoOs!
HCIIOJIb30BaHUS
nH(pOpPMaMOHHBIX
KOMMYHUKAIIMOHHBIX
TEXHOJIOTH TP MTOUCKE
HE0OX0ANMOH
WHPOPMALINH B
NpOLECCE PEILCHUS
Pa3INYHBIX
KOMMYHHKaTUBHBIX
3a1a4 Ha
rOCyJapCTBEHHOM SI3BIKE
Poccuiickoit ®enepanuu
U MHOCTPaHHOM(BIX)
si3bIKe(ax)

3HaeT crnocoOBI HCIIOJIH30BAHMUS
HH(POPMALMOHHBIX
KOMMYHUKAIIMOHHBIX TEXHOJIOTHI
MIPU TIOUCKE HEOOXOTMMO
HH(POPMAIIUH B MPOIECCE PEIICHUS
Pa3IMYHBIX KOMMYHHKATUBHBIX
3a[a4q Ha TOCYJapCTBEHHOM SI3BIKE
Poccuiickoit @enepanun u
WHOCTpaHHOM(BIX) S3BIKE(axX)

YMeeT ocylecTBIATh
JICTIOBYI0 KOMMYHHKAIIUIO Ha
TOCYAapCTBEHHOM SI3BIKE
Poccuiickoit @enepanuu u
WHOCTpaHHOM(BIX) SA3BIKe(axX)
B YCTHOM M MMCbMEHHOMN
¢dopmax.

YMeeT ocyliecTBIAATh
JICJIOBYIO
KOMMYHHKAIIAIO Ha
TrOCYTapCTBCHHOM SI3BIKE
Poccuiickoit ®enepanuu
Y MTHOCTPaHHOM(BIX )
sI3bIKe(ax) B YCTHOW U
MMMCHbMEHHOU (hopMax.

YMeeT ocylecTBISATh JeOBYIO
KOMMYHUKAIIMIO Ha
rOCY/IapCTBEHHOM SI3bIKE
Poccuiickoit @enepanuu u
HHOCTpaHHOM(BIX) s3bIKe(aX) B
YCTHOH U THCEMEHHOH popmMax.

Bnaneer HaBbIKaMu A€N0OBOM
KOMMYHUKAIH Ha
rOCyJapCTBEHHOM S3bIKE
Poccuiickoit @enepanuu u
HMHOCTPaHHOM(BIX) sI3bIKE(axX)
B YCTHOM U NMCbMEHHOHI
bopmax

Bnameer HaBBIKaMH
JIEIOBOM KOMMYHHKAIIIH
Ha rocy1apCTBEHHOM
a3bike Poccuiickoit
denepayiu u
UHOCTPaHHOM(BIX)
A3bIKe(ax) B yCTHOH H
MUCHbMEHHON opMax

Biageet HaBBIKaMU AEJIOBOU
KOMMYHUKAIIMU Ha
rOCyJapCTBEHHOM SI3BIKE
Poccuiickoit @enepanuu u
HHOCTpaHHOM(BIX) sI3bIKe(aX) B
YCTHO# 1 MMCbMEHHOH (hopmax

4.2 MeToanueckne MaTepHaJibl, ONpeeJsOlIHe NpoueIypbl OUEHWBAHUS 3HAHWIA,
YMeHMI, HABBIKOB M (WJIM) ONbITA JeSITeJIbHOCTH, XapaKTEePU3YIOIIMX 3TAanbl ()OPMUPOBAHUS
KOMIIeTeH MK

Memoouueckue pekomenoayuu, onpeoensatoujue npouedypvl O4eHUBAHUA HA 3ayeme:
Cmyodenmsl 0053aHbL cOamMb 3a4em 8 COOMEEMCMEUU C PACNUCAHUEM U YYEeOHbIM NIAAHOM.

3auem aensemcs hopmou KOHMPOA YCEOEHUs. CIYOEHMOM Y4eOHOU Npo2pammbsl RO OUCYUNTIUHE UTU
ee uacmu, 8blNOJIHEeHUs NPAKMUYECKUX, KOHMPOTbHbIX, pedhepamusnbix pabom.

Pesynomam coauu 3auema no npocayulaHHoMy Kypcy OOJHCHbL OYEHUBAMbCSA KAK UMO2
0esamenbHOCMU CMmyoeHma 6 cemecmpe, d UMEHHO - N0 NOCeWaeMoCmu JeKyull, pe3yibmamam
pabomel HA NPAKMUYECKUX 3AHAMUAX, BbINOJIHEHUS CAMOCHMOSMENbHOU pPAbomul.
oonyckaemcs Ha OYHOU popme o0Oyuenus nponyck He 0Oonee 20% 3anamuti, ¢ 0043amenbHOU

Ilpu >mom

ompabomkou  nponyujenHvix cemunapos. Cmyoenmsi, y KOMOPLIX KOAUUECMBO NPONYCKO8,
npesvluiaem YCMaHoGIeHHYI0 HOPMY, He BbINOJHUGUIUE 6Ce GUObL pabom U HeYO0BIemBOPUMENLHO
pabomaswiue 6 meueHue cemecmpd, Npoxooam cobecedosanue ¢ npenooasamenem, KOMOpPbil
onpawiueaem cmyoeHma Ha npeoMem bls8NeHUSA 3SHAHUS OCHOBHBIX NOJIOHCEHUU OUCYUNTUHDL.

Kpumepuu ouenusanus

Ouenka «3aumenoy. Bvicmaesnsemcs cmyoenmy, eciu OH 21YO0KO U NPOYHO YCBOUT
NPOSPAMMHBII Mamepuai, ucuepnvléarowe, nocied08amenbHo, 4emKko U J02UYeCKU CMPOUHO €20
uznazaem, ymeem mecHO Y8A3bl6aAMb MeOopuro ¢ NPAKmuKol, c60000HO CHpPAGIAemcs C 3a0ayami,
gonpocamu u Opy2uMu 6UOAMU NPUMEHEHUs 3HAHUU, Npuyem He 3ampyOHAemcs ¢ OMEemom npu
BUOOUMEHEHUU 3a0aHUl, UCNONbL3Yem 6 omeeme Mamepuan pasiudHol JUmepamypsvl, NpaeUIbHO
000CHOBbIBACM NPUHAMOE HEeCMAHOAPMHOe peuieHue, 61a0eem pPa3HOCMOPOHHUMU HABLIKAMU U



npuemMamu  GbINOJHEHUs NPAKMUYECKUX 3a0ad Nno  GopmMuposanurd  o00wenpogpeccuoHatbHbix
KOMNnemeHyuil.

Ouenka «ne 3aumeno». Bvicmagisemcs cmyoenmy, KOmopblil He 3HAem 3HAYUMENbHOU Yacmu
NPOSPAMMHO20 MAmMepuaid, Hey8epeHHo omeeuaem, OONycKaem cepve3Hbvle OWUOKU, He umeem
npeocmasieHuti no Memoouxke BblNOIHeHUsT npakmuyeckou pabomovl. OyeHouHble cpedcmea OJis
UHBANUOO8 U JUY C OCPAHUYEHHBIMU BOZMOICHOCHAMU 300P0BbL BbIOUPAIOMCS C YUEMOM UX
UHOUBUOYATILHBIX NCUXOPUBUYECKUX OCODEHHOCMEN. — NpU HeoOXO00UMOCMU UHBAAUOAM U JTUYAM C
OCDAHUYEHHBIMU  BO3MOICHOCHAMU 300P08bsL  NPEOOCMABIAemcsi OONOIHUMENbHOe 6peMst  Oisl
NO020MOBKU Omeema Ha dK3aMeHe;, — Npu Npo8edeHUU Nnpoyedypvl OYEHUBAHU pPe3)Ibmamos
00YYeHUs. UHBANUO08 U MUY C OZPAHUYEHHBIMU BO3ZMONCHOCMAMU 300P08bS NPedyCMampueaencs
UCNONb306AHUE MEXHUYECKUX CPeOCm8, HeoOX0OUMbIX UM 6 C6A3U C UX UHOUBUOYATbHLIMU
0cobeHHOCmAMU,; — NpU HeobXo0UMOCmu OJisl 00YYAIOWUXCA C OCPAHUYEHHBIMU B803MONCHOCMAMU
300p06bs U UHBAUO08 NPOYedYPA OYEHUBAHUS

5. IlepeyeHb OCHOBHOW M [ONOJHUTEJbHOM Y4YeOHOH JIMTEPATYpBHI,
He00X0AUMOi /I OCBOCHUSA TUCUHMILIMHBI (MOYJIA).

5.1 OcHoBHas uTEpaTypa:

1. Awmun, B.JI. KyneTypa o0mienus: Teopusi U nNpakThKa KOMMYHHMKauil : yueGHoe mocodue /
B.JI. SlmwmH. - Mocksa ; bepnun : [lupekr-Menua, 2015. - 243 c. : un. - bubnuorp. B kH. - ISBN 978-5-
4475-5689-1 ; To xKe [D71EeKTPOHHBIH pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=429211

2. Mangens, B.P. Ilcuxomorust pekiaMmbl: WJUIIOCTPUPOBaHHOE Yy4eOHoe mocobue s
CTY/ICHTOB BBICIIMX Yy4eOHBIX 3aBefieHUH (OakanaBpuaT, Marucrparypa) : ydeOHoe mocobue /
b.P. Mangens. - U3x. 2-e, crep. - MockBa ; bepnun : lupext-Meaua, 2019. - 381 c. : uin. - bubnuorp.:
c. 367-369. - [ISBN 978-5-4499-0062-3 ; To xe [OnekrponHslii pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=270327

3. UHTerpupoBaHHble MapKETHHIOBbIE KOMMYHHKANWY : yueOHUK / mox pen. .M. CunseBoii. -
Mocksa : FOuuTH-/lana, 2015. - 504 c. - (Magister). - bu6auorp. B kH. - ISBN 978-5-238-02309-0 ; To
xe [DnexTponnbii pecype]. - URL: http://biblioclub.ru/index.php?page=book&id=119438

g ocBOEHUs MMCLHMIUIMHBI MHBAJIWJAMH W JIMLAMU C OTPaHUYEHHBIMH BO3MO>KHOCTSIMH
3JI0pOBbsI UMEIOTCS M3/aHUS B AJIEKTPOHHOM BHJIE B 3JIEKTPOHHO-OMOINOTEUHBIX cucTeMax «JIaHby u
«Opaii».

5.2 lonosiHuTe/ILHAS JIATEpPaTypa:

1. Jlyromoii, .b. Komupaiituar : yueOGHOe mocodme / [I.b.JIyroBoit ; MwuHHUCTEPCTBO
oOpazoBannsi u Hayku PO, ®enepanpbHoe ToCyIapCcTBEHHOE AaBTOHOMHOE 0Opa3oBaTeIIbHOE
yupexaeHue Bbiciiero ooOpasoBanus «CeBepo-KaBkasckuii  (denepaibHbIA  YHUBEPCUTET». -
Crasponons : CK®VY, 2017. - 131 c. - bubauorp. B kH. ; To e [DnexkrpoHHsiii pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=483728



http://biblioclub.ru/index.php?page=book&id=429211
http://biblioclub.ru/index.php?page=book&id=270327
http://biblioclub.ru/index.php?page=book&id=119438
http://biblioclub.ru/index.php?page=book&id=483728

2. MartBeeBa, JI.I'. MapkeTuHroBble HWH(GOPMALMOHHBIE CHCTEMBI :@ ydeOHoe mocobue /
JL.I'. MatBeeBa, A.}O. Hukutaesa, O.A. UepHnoBa ; MuHucTepcTBO 00pa3oBaHus U Hayku Poccuiickoii
Oenepanun, MOxHBI (enepanbHbli yHUBEepcHuTeT. - PocrtoB-Ha-/lony : M3zmatenscTtBo HOkHOTO
dbenepasibHOro yHMBepcuteta, 2015. - 224 c. : cxem., tabn. - ISBN 978-5-9275-1785-5 ; To xe
[DnexTponnsiit pecypce]. - URL: http://biblioclub.ru/index.php?page=book&id=461934

3. My3bikanT, B.JI. DddexTrBHBIN KOMMPAUTUHT B cCUCTeME OpeHI-KOMMYHHUKAIUH (OHJIaliH- 1
odumaitH-cpena) : monorpadus / B.JI. Myssikant, JI.C. CkHapes. - Mocksa ; bepnun : Jlupekr-Menaua,
2019. - 274 c. : un. - bubnuorp. B kH. - ISBN 978-5-4475-9709-2 ; To ke [DnekTpoHHBIH pecypc]. -
URL.: http://biblioclub.ru/index.php?page=book&id=495064

5.3 Ilepeyenb pecypcoB HH(POPMANMOHHO-TEJIEKOMMYHUKAUMOHHOM ceTH «AHTEepHET», B

TOM YHCJIie COBPeMeHHbIe NMPo(eccHoHaIbHbIe 0a3bl JAHHBIX U HH(POPMALMOHHBIE CIIPABOYHbIE
CHCTEMBbI, He00X0AUMBbI€ /115l OCBOCHHS IMCUMILIUHBI (MOIYJIs).

1. CnpaBouno-npaBoBas cuctema «KoncynbranT [Tmrocy (http://www.consultant.ru)

2. Tlopran oTkphIThIX JaHHBIX Poccuiickoi denepeparuuhttps://data.gov.ru

3. baza nannbix Hayunoii anextponnsiii oudanoreku eLIBRARY.RUhttps://elibrary.ru/

4. baza manHbix Beepoccuiickoro MHCTUTYTa HaydHOU M TexHuueckoi nndopmanuu (BUHUTH)
PAH http://www?2.viniti.ru/

5. ba3bl JaHHBIX ¥ aHAIUTHYECKHE MyOIHMKAIMU «YHUBEpCUTETCKass MH(GOPMAIMOHHASI CHCTEMa
POCCHS» https://uisrussia.msu.ru/

6. Britannica On-Line: http://www.eb.com.

7. British National Corpus: http://info.ox.ac.uk/bnc/

8. Cambridge Dictionaries: http://www.cup.cam.ac.uk.

9. Cassell Dictionaries: http://www.cassell.co.uk.

10. Collins—COBUILD Dictionaries: http://www.cobuild.collins.co.uk.

11. CNN News Site: http://www.cnn.com/

6. MeToanueckue yKazaHus il 00y4arOUUXCS M0 OCBOCHUIO TUCUMILIMHbBI
(MoayJist)

[Ipeamonaraer M3ydyeHUe JUTEPATyphl MO KypCcy M TOATOTOBKY MPAKTUYECKUX 3aJ[aHUH,
MOJITOTOBKY K cJlaue 3adeTa u 9k3amMeHa. [Iporpamma caMoCTOSITEIbHOTO U3YyUeHHs Kypca o0ecrieueHa
MeToauueckumMu  Matepuanamu  — KoxanoBa B.JO. Metoauueckue  peKOMEHJAMU 10
caMoCTOsITeNbHOM paboTe cryaeHToB. — Kpacnonap, 2017

Memoouyeckue yKazanus K camocmoamenbHou pabome cmyoeHmo8

CamocrosiTenpHass paboTa - TUIaHUpyeMas y4yeOHas, y4eOHO-HCCIIeI0BaTeNbCcKasi, Hay4IHO-
UcclieloBaTeNbcKass paboTa CTYIEHTOB, BBHINOJHSIEMAass BO BHEAYIUTOPHOE (ayJUTOPHOE) BpeMs IO
3aJJaHHIO W TIPU METOAMYECKOM PYKOBOJICTBE MPETIOIaBaTellsl, HO 0€3 ero HemoCpeACTBEHHOTO YUaCTHS
(mpy 4aCTMYHOM HEMOCPEICTBEHHOM YYacTHUH IperojaBaTelis, OCTaBISIOIIEM BEAYIIYI0 pOjib 3a
paboToM CTY/IEHTOB).

Ilenpto camMOCTOSATENILHOW pPAa0OTHl CTYAEHTOB SABISETCS OBIAJEeHUE (DyHIaMEHTaIbHBIMU
3HaHUAMHU, HpO(l)eCCI/IOHaJ'H)HBIMI/I YMCHHUAMHU W HaBBIKaAaMU JCATCIBHOCTH 110 HpO(l)I/IJ'IIO, OIIBITOM
TBOPYECKOM, HCCIIe0BATENBCKOM fesTenbHOCTH. CaMocTosITeNbHas paboTa CTYAEHTOB CIIOCOOCTBYET
Pa3BUTHIO CaMOCTOSITEIIbHOCTH, OTBETCTBEHHOCTH M OPTraHW30BAaHHOCTH, TBOPYECKOTO IMOAXOIAa K
pereHuo npodiieM yueOHOro 1 npohecCHOHAIFHOTO YPOBHSI.

B mpomecce caMOCTOATENBHOW pPabOTHI CTYACHT NPHOOpPETaeT HABBIKM CaMOOpPTaHH3AIlHH,
CaMOKOHTpPOJIA, CaMOYyHpaBJICHUA, CaMOpe(p.HCKCI/II/I U CTAHOBHUTCA AaKTHUBHBIM CaMOCTOATCIbHBIM
CyOBEKTOM y4eOHOM JeATETHHOCTH.

Bvinonnsas camocmoamenbHyo pabomy noo KOHmMpOoJiemM npenooasamens CmyoeHm O0IHCEH.!

— OCBOMTh MHHUMYM COJICpXKaHHUs, BRIHOCHMBI Ha CaMOCTOSITENIbHYIO pabOTy CTYAECHTOB U
Hpe,Z[HO)I(eHHBIfI npemnogaBarcjiceM B COOTBCTCTBUH C FOcy,[[apCTBeHHBIMI/I O6p&30BaTe.HBHBIMI/I
CTaHJapTaMH BhICIIETO MPO(ECCHOHATLHOTO 00pa30BaHus 110 TaHHOHN TUCIHILIHHE.


http://biblioclub.ru/index.php?page=book&id=461934
http://biblioclub.ru/index.php?page=book&id=495064
http://www.consultant.ru/
https://data.gov.ru/
https://elibrary.ru/
http://www2.viniti.ru/
https://uisrussia.msu.ru/
http://www.eb.com/
http://info.ox.ac.uk/bnc/
http://www.cup.cam.ac.uk/
http://www.cassell.co.uk/
http://www.cobuild.collins.co.uk/
http://www.cnn.com/

— IUIAaHUPOBATh CaMOCTOATEIbHYIO pPabOTy B COOTBETCTBUHU C TpaQHUKOM CaMOCTOSTEIbHON
paboThI, IPEIOKEHHBIM IIPETIOAaBATEIIEM.

— CaMOCTOSITEIbHYIO pabOTy CTYACHT JOJIKEH OCYIIECTBISATh B OPraHU3alMOHHBIX (opMmax,
MIPEeyCMOTPEHHBIX YUeOHBIM IIJIAHOM U paboueil mporpammoi mpenoaaBaTes.

— BBINOJHATH CAMOCTOSITENIbHYIO pa00OTy U OTYUTHIBATHLCS 10 €€ PE3yJIbTaTaM B COOTBETCTBUU C
rpaduKoOM NpeAcTaBIeHUS Pe3yIbTaTOB, BUJIAMU U CPOKAMH OTYETHOCTH IO CAaMOCTOSITENIbHON paboTe
CTYJICHTOB.

CMYOEeHmM MOJHCEM !

CBEpX MPEIJIOKEHHOro MpernojaBareieM (mpu OOOCHOBAaHUM W COIJIACOBAHUU C HHUM) U
MHUHHMYMa 00513aTeIbHOTO coaepxanus, onpeaensiemoro @I'OC BO mo gaHHOM TUCIUIUIAHE:

— CaMOCTOSTEIILHO OIPEIETATh YPOBEHD (TIyOrHY) TPOpabOTKH COJepKaHUs MaTepHaa;

— TIpeayIarath JOMOJHUTEIBHBIE TEMbI H BOIIPOCHI JUISI CAMOCTOSITEIBHON TIPOPa0OTKH;

— B paMkax o6mero rpaduka BBIIOJHEHHS CaMOCTOSITENIBHONM paboThl MpenjaraTh
O00OCHOBAaHHBIM HMHIWBUIYadbHBIA TpauK BBIMOIHEHUS M  OTYETHOCTH IO  pe3yibTaTaMm
CaMOCTOSITENTLHON pabOTHI;

— IpenajaraTth CBOM BapuaHThl OPraHU3AIMOHHBIX ()OPM CaMOCTOSTENIbLHON paboTHI;

— HWCIOJIb30BaTh JJI CAMOCTOSITEIIbHOM pabOThI METOIUYECKHE IMOCOOUs, YdeOHbIC MOCOOus,
pa3paboTKH CBEPX MPEIJIOKESHHOTO MIPEToaBaTesieM TIepeyHs;

— HCMOJB30BaTh HE TOJILKO KOHTPOJb, HO U CAMOKOHTPOJIb PE3YyJIbTaTOB CaMOCTOSTEIbHON
paboTBl B COOTBETCTBUU C METOJAAMH CAMOKOHTPOJIS, TPEUIOKCHHBIMH IIPEIoaBaTesieM HIIN
BBIOpAHHBIMU CAMOCTOSITENILHO.

CamocrosTenpHas paboTa CTYyJCHTOB JIOJDKHA OKa3bIBaTh BAKHOE BIMSHUE HA (POPMHUPOBAHUE
JUYHOCTH OyIYILEro CHelranucTa, OHa IUIAHUPYETCs CTYIEHTOM CaMOCTOATENbHO. Kax bl cTyeHT
CaMOCTOATENILHO OTpEENseT PEKUM CBOCH pabOThl W MEpy Tpyla, 3aTpavyMBaeMOro Ha OBJIAJCHUE
y4eOHBIM coAepXKaHHeM MO0 Kaxaod aucuuruiiHe. OH BBIOJNHAET BHEAYAUTOPHYIO paboTy IO
JTUYHOMY WHJIMBHUIYAIbHOMY TUTaHY, B 3aBUCUMOCTH OT €T0 MOJITOTOBKH, BPEMEHH U IPYTUX YCIOBUH.

Wzyuenne  aucuumiauHbl  «PeknaMHble  KOMMYHUKAllMM  HA  aHIJIMMCKOM  SI3BIKE»
OCYHIECTBIISIETCS B popMe YUEOHBIX 3aHATHUN TOJI PYKOBOACTBOM MPOQECCOPCKO-TIPENOaaBaTEIHLCKOTO
coctaBa Kadeapsl U CaMOCTOSITENBHONH MOATOTOBKU 00ydaromuxcsi. OCHOBHBIMH BUAOM YU€OHBIX
3aHATUN TI0 W3YYCHUIO JTaHHOW JUCHUILUIMHBI SBJSIOTCS: JICKIMOHHOE 3aHsTHe. [Ipu mpoBemeHuun
y4eOHBIX 3aHATUN MCHOJB3YIOTCS JJIEMEHTHl KJIACCHYECKMX M COBPEMEHHBIX IeJarormueckux
TEXHOJIOTHIA.

[IpenycmarpuBatotrcs crnegyromue (opmbl paboThl  00ydalOmUXCS: - MPOCTYIIUBaHUE
JIEKIIMOHHOTO KYypca;

- YT€HUE U KOHCIIEKTUPOBAHNE PEKOMEHI0BAHHOMN JIUTEPATYPHI;

- MPOBEJICHUE TTPAKTUYECKUX 3aHITHH,

- IPOBEJICHUE JIA0OPATOPHBIX 3AHSATHH.

Jexyuonnwie sanamus (J1).

Jlekuuu ABISIIOTCS ayJUTOPHBIMU 3aHATUSIMH, KOTOPbIE PACCUMTAHBl HAa MaKCHUMalbHOE
WCIIOTH30BaHNE TBOPYECKOTO TTOTCHIIMAIA CTyIIATENCH.

BysoBckast nekuuss — TIaBHOE 3BEHO [UIAKTHYECKOTO IMKIa oOyueHus. EE wnemp —
(dhopmupoBaHue y 00yJaronuxcsi OpUEHTUPOBOYHON OCHOBBI JUIsI TIOCTIEAYIOIIETO YCBOCHHS MaTepHalia
METOJIOM CaMOCTOATeNbHOM paboTel. CoaepkaHWe JEKIUU JODKHO OTBEYATh  CIEAYIOUIUM
TUIAKTUYECKUM TPEOOBaAHUSAM

| — U3JI0’KEHHE MaTepurasa OT MPOCTOro K CIIOAKHOMY, OT U3BECTHOTO K HEM3BECTHOMY;

— JIOTUYHOCTb, YETKOCTH U SICHOCTh B U3JIOKCHUH MaTepuana;

— BO3MOXHOCTH TPOOJIEMHOTO W3JIOKEHHUS, JUCKYCCHUH, TUANOra C IENbI0 aKTUBU3AIMH
NeSITeIbHOCTH 00Y4aIOIIUXCS B XO/1€ JICKIUH;

— OIOpa CMBICIIOBOM YaCTH JICKIIMH HA MOATUHHBIC ()aKThI, COOBITHS, SIBJICHHS], CTATUCTHYCCKUE
JTaHHbBIE;

— TecHas CBS3b TEOPETHUYECKHX TIIOJOXKEHH ¥ BHIBOJIOB C MPAKTUKOW U Oymymiein
po¢eCCHOHABHON IEATETHLHOCTHIO 00YJIArOIITXCS;

— HAYYHOCTh M HH(OPMATHBHOCTH (COBPEMECHHBIH HAYYHBIH YPOBEHb), JOKA3aTeNbHOCTH U
apryMEHTUPOBAHHOCTh, HAJM4YME JOCTATOYHOTO KOJUYECTBA SIPKUX, YOEIUTENbHBIX MPHUMEPOB,
(akToB, 000CHOBaHUH, TOKYMEHTOB M HAYYHBIX JJOKA3aTEJbCTB;



— AKTUBU3aLUs MBIIUICHUS CIyIIaTesel, OCTAaHOBKAa BOIPOCOB Ui Pa3sMbIIUICHUS, YeTKas
CTPYKTypa U JIOTHKA PACKPBITHA IMOCICAOBATCIBHO H3JIaraCMbIX BOIIPOCOB; — Pa3bsCHCHUC BHOBb
BBOJIMMBIX TEPMHHOB U Ha3BaHUH, (OPMYJIMPOBAHHUE IVIABHBIX MBICJICH U MOJIOKEHUH, O TUePKUBAHHE
BBIBOJIOB, TIOBTOPCHUC UX;

— 3MOLIMOHAJILHOCTh (POPMBI U3JI0KEHUS, JOCTYIHBIN U SCHBIN A3bIK.

Brmonnenne HHAUBHUIYAJIbHBIX 3aHIATHH HE SBIISICTCSA AYJAUTOPHBIM. CamocrosiTenbHas pa60Ta
ABJISICTCS BHEAyIUTOPHOM M INpeAHa3Ha4deHa Ui CaMOCTOATEIBHOTO O3HAKOMIIEHHUS CTYAEHTa C
OIMPCACIICHHBIMU pa3jciaMu Kypca 110 pPCKOMCHAOBAHHBIM ITPCIIOAABATCIICM UCTOYHUKAM.

Camocmosmenvnas paboma CTyIeHTa HpPEANoONaraeT pasiudHble (HOpMbl WHAMBHUIYAIbHOM
y4eOHOH  JEesATeTbHOCTH C  3JCKTPOHHBIMH 00Opa30BaTeNbHBIMU  pecypcamMu. Bvibop BuIOB
CaMOCTOSITEJIbHOW PabOThl ONpenenseTcss WHIMBUAYAIbHO-TMYHOCTHBIM IOAXOJOM K OOYYEHHIO
COBMECTHO NPENOAABATENEM U CTYyIEHTOM

. B ocBoeHMM IUCHMIUIMHBI WMHBIWIAAMU M JIMLAMH C OrPAaHUMYEHHBIMH BO3MOXKHOCTSIMHU
3I0pOBbsI OOJNBIIOE 3HAYCHHE WMEET WHIWBHIyalbHAas ydeOHas pabora (KOHCYIbTallUH) —
JIONOJTHUTEIbHOE pa3bsiICHEHUE YUeOHOro MaTepuara.

I/IHIH/IBI/II[yaJH)HI)IG KOHCYJIbTallun I10 npeamMeTy SABJIAIOTCA Ba’XHbIM (1)aKTOpOM,
CIOCOOCTBYIOIIMM HMHAMBHUIYyalIU3allud OOYYEHHMsS W YCTAaHOBJEHUIO BOCIUTATEIBHOI'O KOHTAKTa
MCXKAY NperioaaBaTejIieM U O6y‘~IaIOHII/IMC$I HHBAJIMAOM WJIA JIUIOM C OIrpaHUYCHHBIMU BO3MOXKXHOCTIMU
3J10pOBBSL.

7. IlepeyeHb HMHQPOPMALMOHHBIX TEXHOJOIUWH, HCHOJAb3yeMbIX IPH

OCYIECTBJIEHNH 00PAa30BaTEJIbHOIO NMPoOLEcca Mo AUCHUIINHE (MOTYJII0)
7.1 llepeyeHb HH(POPMANNOHHO-KOMMYHUKANMOHHBIX TEXHOJIOTHH

HpOBepKa JIOMAIlHUX 3aJaHui U KOHCYJIbTUPOBAHUC NTOCPEACTBOM BHGKTpOHHOﬁ IIOYTEI.

7.2 TlepevyeHb JIMIEH3HMOHHOTO M CBO0OOJHO PACHPOCTPAHIEMOr0 MPOrPaAMMHOIO
ol0ecreyeHus

1. MicrosoftOffice 365 ProfessionalPlus — ITaker IO mns ywamuxcs ¢ HCHOJIb30BaHHEM

00JIaYHbIX TEXHOJIOTUH (Microsoft). AptukynnpaBooOiagarens O365ProPlusforEDU
ShrdSvrAllLngMonthlySubscriptions-VolumeLicense MVL 1License PerUsrSTUUseBnft 5XS-
00002. Cornamenue Microsoft “Enrollment for Education Solutions”

72569510 . JIunienzuonnsriiigororop Ne73-A2d/223-d3/2018. ot 06.11.2018.

2. MicrosoftOffice 365 ProfessionalPlus — ITaker ITO aist mpenogaBaresieil ¥ COTPYIHHKOB C
HCIIOTh30BaHUEM 00JTaYHBIX TEXHOJIOTHIA (Microsoft). ApTukynmpaBooOIagaTens
0365ProPlusforEDU  AllLngMonthlySubscriptions-VolumeLicense MVL 1License AddOntoOPP
(kom  5XS-00003). Cormamenne  Microsoft  “Enrollment  for  Education  Solutions”
72569510 JIunier3uonnbIiinoroBop Ne73—ADd/223-03/2018. ot 06.11.2018.

7.3 IlepedyeHb COBpPeMEHHBIX NPO(eCCHOHANBbHBIX 0a3 NAHHBIX M HH(OPMALMOHHBIX
CIPaBOYHBIX CHCTEM

1. OBC UsnarenbctBa «Jlauby http://e.lanbook.com/ OOO UznparensctBo «Jlanb» JloroBop Ne
99 ot 30 HOs10ps1 2017 T.

2. OBC «YHuBepcuterckas OubanoTeka oniaH» Www.biblioclub.ru OOO «dupexr-Menmna»
Horosop Ne 0811/2017/3 ot 08 HOs16pst 2017 T.

3. OBC «Opaiit» http://www.biblio-online.ru OOO DnekrponHoe u3marenbcTBO «HOpaiT»
Jorosop Ne0811/2017/2 ot 08 HOs16pst 2017 1.

4. ObC «BOOK.ruy https://www.book.ru OOO «KuoPyc menua» Jorosop Ne 61/223-®3 ot 09
ssHBaps 2018 r.

5. OBC «ZNANIUM.COM» www.znanium.com OO0 «3HAHUYM» Jloroop Ne 1812/2017
ot 18 nexabps 2017 r.

8. MarepuajbHO-TeXHUYECKOe o0ecnedeHne Mo JUCHUILIHHE (MOAYJII0)



MarepuanbHO-TeXHUYECKOE 00eCredeHNE JUCIIUILINHBI

Ne Bun pabor
(MOTyJIs1) M OCHAIIIEHHOCTH
1. Jleknmonusble 3ausaTUA | JIeKIIMOHHAsE ayauTOpHs, OCHAIEHHAs MPE3CHTAIMOHHOM
TEXHHUKOU (IIPOEKTOP, IKPaH, KOMIBIOTEP/HOYTOYK) (aym.: 402)
2. Cemunapckue 3aHATUs | AyIuTopusi A NPAKTHUECKUX 3aHATUH (CTONBI, CTYJIbS,
JIOCKa), 000pYI0BaHKE JIUIS MPE3CHTAIIMN — MPOEKTOP, PKPaH,
HOYTOYK (ayn.: 202, 205, 301, 302, 310, 402)

3. JlaGopaTopHbie Aynutopust Ui 1abOpaTOPHBIX 3aHATHU (CTONBI, CTYJbS,

3aHSATHS JIOCKa), 000pyAOBaHMUE JJIS MPE3CHTAIMI — MPOEKTOB, IKPaH,
HOyTOYK (ayn.: 202, 205, 301, 302, 310, 402, 410, 412)

4, ['pynmossie Aynutopus (ctoibl, ctynbs) (aya.: 202, 205, 209, 301, 302,
(MHAMBUAYATbHBIC) 304, 305, 306, 307, 308, 309, 310, 402, 404, 406, 407, 408,
KOHCYJIbTAIIHH 409, 410, 411, 412)

5. Texymmii  KOHTposb, | Aynutopus (cToibl, cTynbs) (aya.: 209, 305, 307, 309, 406,
MIPOMEKYTOYHAS 407, 408, 409, 411)
aTTeCTalMs

6. CamocrosTenbpHas YuTtanpHbld 3a1 OMOIMOTEKH, KaOMHET IJIS CaMOCTOSITEIbHOM
paboTta paboThl,  OCHAIICHHBIM  KOMIIBIOTEPHOH  TEXHUKOH  C

BO3MOXXHOCTBIO  TMOAKIIOUEHUss K  cetn  «UHTepHeTY,

POrpaMMOil SKPAaHHOTO YBEJIMYEHHSI ¥ 00CCIICUCHHBINH JOCTYII
B DJICKTPOHHYIO HH(OPMAIIMOHHO-00Pa30BaTEIBHYIO CPEIy
YHUBEPCHUTETA







