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HanpasJiienue
MOATrOTOBKH/criennaabHOCTH 42.03.01 «PexkjaMa U CBSI3M € 001IECTBEHHOCTHIOY

O0beM TPpya0eMKOCTH: [ 3auemHuas eOuHuya

Hesab TMCHMIVIMHBL: JaTh CTYJACHTaM IPEJICTABICHUE O COACPKAHIH TEOPETHUECKUX MPoOIeM
PR- KOMMyHMKamuy, O pa3HbIX aclEeKTax, KaTeropusx M Merogax usydenus PR-
KOMMYHHUKAIMu. Llenpio JUCHUIIIMHBL  sBIseTcs (OPMUPOBAHHE U COBEPIICHCTBOBAHUE
SI3BIKOBOM M PEYEBOM KOMIIETEHIIMH CTYJCHTOB B OOJIACTH CIEIHAJIBHOTO S3bIKa MPEIMETHOM
00J1aCTH peKiIaMbl U CBsi3el ¢ 00IIECTBEHHOCTBIO.

3agauu QMCHUIVIMHBI: aKTUBU3ALUS U CUCTEMAaTU3allus 3HAHUN, UMEIOIIMUXCS y CcyluaTesel Ha
MOMEHT Hauyaja oOy4eHHs IO AAHHON MPOrpaMMe; pa3BUTHE HABBIKOB U YMEHUMN MOCTPOEHUS
PR-koMMyHUKallMM Ha aHIVIMMCKOM SI3BIKE B paMKax HpOQEeCCHOHANIbHON JESTEIbHOCTH;
pa3sBUTHE HABBIKOB M yMEHHUIl BblOOpa U ymoTpeOieHHs HeoOXxoaumon (GopMbl M CTHIS Ui
peleHnss KOMMYHUKAaTUBHOH 3a/1auH.

Mecto pucuumiaunasl B crpyktype OOII BO gucuunnuHa (akyapTaTUBHOW dYacTu
oOyuaro1ieit mporpammsbl 0akaaaBpoB 2-ro Kypca (4 cemectp).

TpeGoBaHusi K YPOBHIO OCBOCHHS TUCHUIIIUHBI

N3yuenune naHHOM y4eOHOW TUCHMIUIMHBI HAINpaBiIeHO Ha (OPMHUPOBAHHE Yy OOyHaIOLIMXCS
crnenyromux komnereHimii: YK-4 (cnocodeH ocymiecTBIsITh ACIOBYI0 KOMMYHHKAIIUIO B YCTHOU
U THUCBMEHHOM (¢opMax Ha TroCyIapcTBEHHOM s3blke Poccuiickoit @enepanuu  u
UHOCTpaHHOM(BIX) sI3bIKe(aX))

OcHoBublie pa3aennbl qucuumannabl: Tema 1 PR AND SOCIAL NETWORK; Tema 2 PUBLIC
SPEAKING TIPS; Tema 3 ADAPTABILITY IS THE KEY TO SUCCESSFUL PR; Tema 4
ETHICAL GLOBAL PR: A CASE STUDY.

KypcoBbie padoThl: HE npedycmompeHvl
®opma npoBeeHUs ATTECTALMH N0 TUCHUILIUHE: 3auem

ABtop — Onomckas H.H.



