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1 Henu u 321244 U3yYeHUs1 AUCHUILINHBI (MOIYJIs).

1.1 Meab AMCHUATUIUHBI
00ecreunTh MPAKTHYECKOE OBJIAJICHUE JICJIOBBIM AHTJIMACKUM SI3BIKOM BO BCEX €ro acleKkTax B
eIMHOM KOMIUICKCE ((POpMHUpPOBAaHUE JIEKCHYECKHX, T'PAMMATHYECKMX W CTHJIMCTUYCCKUX HOPM
JIETIOBOTO SI3bIKA) C TAJIbHEUIIUM MPUMEHEHHEM B IPO(HECCHOHATILHOM TSI TEIIbHOCTH

1.2 3agaum JUCHMIINHBIL.

B miporiecce ocBoeHUS TUCIUTIIMHBI PEATU3YIOTCS CIEAYIONIUE 3a0a4u:
- pa3BUTh HABBIKM YCTHOM M MMUCbMEHHOW aHTJIMHCKOM peYH ¢ y4EeTOM CTHIIMCTUKH OOIICHUS;
- CUCTEMATH3UPOBATh TPaMMATHYECKHE, CTHIIMCTUICCKIE, TPAarMaTUICCKUE HOPMBI aHTITUICKOTO SI3bIKA;
- TOTIOJTHUTh U MHTCHCU(PHUIIMPOBATH JICKCHUSCKUH 3aI1ac CIeIHaTU3UPOBAHHON HAIPABICHHOCTH;
- COBEPIIICHCTBOBATh HABBIKU SI3BIKOBOHM pa0OTe B Pa3IUYHBIX BHJIAX PEUEBOU NEATEIHHOCTH U (hopmax
peun (ayaupoBaHWE, MUCHbMEHHAS U YCTHAs pe4b, YTCHHUE OM3HEC-TEKCTOB) C aKIICHTOM Ha CBOOOIHOE
rOBOpEeHHE (CTIOHTAHHBIM MOHOJIOT, TAJIOTHYEeCKUE BEICKA3BIBAHUS, TIOJIHIIOT-IHUCKYCCHS);
- YCOBEPIICHCTBOBATH JICJIOBYIO TIEPEIIHCKY;
- pa3BUTh YMEHHUE TPUMEHSATH IOJIYYCHHBIC 3HAHWS W HABBIKM B 33JaHHBIX CHUTYaIUsSX OOIICHUS B
porecce NpoPpecCHOHANTbHON MPAKTHYECKOMN IeATEIbHOCTH.

1.3 MecTo AucuumjinHbl (MOAYJIs) B CTPYKTYpe 00pa3oBaTe/ibHOIM NPOrpaMMBbl.
Hucturnnuna «JlenoBoi MHOCTpaHHBIN A3bIK (TEpBbIN)» BxoauT B 0a3oByro uacth (b1.B) bioka 1
«Jductumuunel  (Moxynu») ydeObHoro miuaHa. [lockonbKy mnpeamer Hu3ydaeTcsi CTYACHTaMH paMKax
o0y4eHHsT B Marucrparype, TO HEOOXOAMMO 3HAHWE JIMHTBUCTUYECKUX KATETOPUA OCHOBHOTO
WHOCTPAHHOTO SI3bIKa U MPAKTUKH TepeBoja (Takue AUCHUILTUHBI, KaK «llepBblii HHOCTPAHHBIN SI3BIKY,
«AHIMHACKUHN SI3BIK JIUIST MPOPECCHOHANBHBIX TeJIel», «AHIIMACKUHN S3BIK JJIS JISJIOBOTO OOIICHUSY,
«MexXKynbTypHast KOMMYHHUKAIUS» U Ip.).

1.4 IlepedyeHp IUIAHMPYEMBIX pPe3yJabTATOB OOY4YeHHMs MO JAUCHHUIVIMHE (MOAYJII0),

COOTHECCHHBIX C IVIAHUPYEMBIMHU pPE3yJdbTaTaMU O0CBOCHUSA 06p33OBaTeJ'll)HOI7[ nporpamMmmal.

N3yuenue

JTaHHOM

JUCIUILINHBI

HaITpaBJICHO

Ha

obmenpodeccuoHabHBIX U npodeccrnonanbubix komnetreHuil (OI1K, T1K).

¢dopmupoBaHue |y

00y4Jarmuxcs

No WNupeke Conepxanue B pe3ynbrarte u3ydyeHus: yaeOHONU AUCHUTUINHBI
. 1; KOMIIET | KOMIIETEHIMH (WK e 00yyarouuecs T0JKHBI
" | eHuunu YaCTH) 3HATh YMeETh BJIaJleTh
1 OIIK-1 | roTOBHOCTBIO K | SI3bIKOBBIE OCYLIECTBIIATh HaBBIKOM
KOMMYHHUKaIUU B | CpencTBa, KOMMYHHKAIMIO B | TOTOBHOCTH K
YCTHOU U | JOCTaTOYHbBIC YCTHOU U KOMMYHHUKAIUU B
MUCbMEHHOW ¢opMax | s MMACbMEHHOU YCTHOU U
Ha TOCYIapCTBEHHOM | KOMMYHHKAIMM B | popMax Ha IMACbMEHHOU
sa3plke  Poccuiickoit | yCTHON U rocy/apcTBeHHOM | (hopMax Ha
®enepanun U | IIUCBMEHHOU SI3bIKE U roCcyZapCTBEHHOM
MHOCTpAaHHOM  si3bIKe | (popmax Ha MHOCTPAaHHOM a3pike PO n
JUIsL pelleHus 3a7ad | rocyaapcTBeHHO | s3bike PD s MHOCTPAHHOM SI3BbIKE
npodeccroHanbHOM M si3bIke PO n peleHus 3anad JUISL pelIeHus 3a1a4
NEeATEIbHOCTH MHOCTPAHHOM npodeccuoHanbH | MPodhecCHOHAIBHON
SA3BIKE OUl IEATEIIbHOCTH | IEATEIbHOCTH
2 OIIK-2 | Bmagenue OCHOBBI IIPUMEHSATD KOMMYHUKaTUBHBIM
KOMMYHHUKATUBHBIMU | KOMMYHUKaTUBH | KOMMYHUKATHBH | U CTPaTErHsIMU U
CTpaTEeTrusAMU U | BIMU CTpaTEruil U | ble CTPATETUH U TaKTUKAMH,
TaKTHKaMH, TaKTHK, TaKTHKH, PUTOPHUYECKUMH,
PUTOPUUECKUMU, A3BIKOBBIMU pUTOpHUYECKHE, CTUJIIMCTUYECKUMHU U
CTWJINCTUYECKMMHU M | HOpMaMH U | CTWIINCTUYECKUE | SI3BIKOBBIMH




Ne WNupekc Conepxanue B pe3ynbraTe u3yueHus: yaeOHON AUCHUTIIIMHBI
Ly, | KOMUIET | KOMIETeHIHHI (nmm eé 00yYaromuecst TOJHKHBI
SHIUN 4acTu) 3HATh yMeTh BJaj1eTh
S3BIKOBBIMU HOpPMaMH | IpUEMaMH U SI3BIKOBBIC HOpMaMHU U
u pUeMaMHy, | KOMMYHHUKAI[UH, | HOPMBI U IPHEMbI | IPUEMaMHU,
MPUHATHIMU B PA3HBIX | IPUHSITHIMHU B | B pa3HbIX cepax | NPUHATHIMU B
chepax pasHbIX cdepax KOMMYHUKAIIH pasHbIX cdepax
KOMMYHHUKAIIH KOMMYHHKAITUHU 1
MPUMEHSITh UX B
npodeccnoHaTBLHOM
JeSITeNIbHOCTH
3 [IK-11 | roToBHOCTBIO K | OusHec- CBOOOTHO aKTUBHBIM CJIOBapEM
TUTAHUPOBAHHIO U | TEPMHHOJIOTHIO TOBOPUTH u|u OCHOBHBIMH
OCYIIECTBIIEHUIO Ha  AHMVIMHCKOM | MIOHMMAaTh  pPEYb | HABBIKAMH JEJIOBOTO
yOTHYHBIX A3BIKE, HA  HM3y4aeMOM | OTHKETa TUIST
BBICTYILICHHUIA, rpaMMaTHYeCKHe | S3bIKE C LENbI0 | OCYIIECTBICHUS
MESKTHIHOCTHOM 4 | HODMBI JIEJIOBOTO | OCYIIECTBICHHS | MyOIMYHBIX
MaccoBoit, B Tom | 13bIKa M NpaBuia ny6ﬂHqux,v BHCTyHHGHHﬁ,U
—— pi (& (0):10) 7 BBICTYIUICHHH, | MEXUIMMHOCTHOH 1
MEKKYITHTYHO y | HEPEMHCKH  JULS | MEIUIMMHOCTHOH | MACCOBOH, B TOM
. OCYIIECTBIICHUS | U MacCOBOM | yHClie
MOKHAIHOHATLHO MyOJIMYHBIX KOMMYHHKAIIMH C | MeKKYJIbTYPHOH |
KOMMYHHKAHIH | BeICTYILICHMHIT, IpPUMEHEHHUEM MeKHAIIMOHATBHON
TIPUMCHCHUCM MEKJIMYHOCTHON | HAaBBIKOB KOMMYHHUKAIlMH ~ C
HABBIKOB OpaTOpCKoro | MaccoBOii | 0paTopcKoro pUMEHEHUEM
HCKYCCTBa KOMMYHUKAIMU C | HICKYCCTBa HAaBBIKOB
IpUMEHEHUEM OpaTopcKOro
HaBBIKOB HCKYyCCTBA
0paToOpcKOro
HCKYCCTBA
4 [IK-12 | BnajieHHeM HaBBIKAMH | TEPMUHOIOTHIO a/IeKBaTHO HaBbIKAMU
KBaTH(DUIIMPOBAHHOTO | JEJIOBOrO MIPUMEHSTh MOJIJICP>KUBATH
SI3BIKOBOTO AHTJIMICKOTO HOJy4YEeHHBIE JMAJIoT, JAMCKYCCHIO,
COITPOBOKICHHUS S3pIKa M €rO | 3HAHHS B | MOHOJIOT,
MEK/TyHAPOIHbIX HOPMBI Ha | MPaKTHUYECKOM 0OMEHMBATHCS
bopyMoB i | DasHBIX JESITeTbHOCTH, B | MHEHHSIMH,
MeperoBopoB S3BIKOBBIX YaCTHOCTH, B | IOHUMATh
YPOBHSIX JUTSL | paMKax AyTeHTUYHYIO pEYb
KBATM(UIIUPOBAH | KBATH(PUIIMPOBAH | IPU KUBOM
HOTO $I3BIKOBOTO | HOTO  SI3BIKOBOTO | OOIICHUH "
COIIPOBOXKJICHHUS | COPOBOXKACHUS | COAEpKaHUE
MEXIYHAPOJHBIX | MEXIYHAPOIHBIX | ayJAHO3amucen B
dbopymoB u | popyMOB U | paMKax ousHec
MIEPErOBOPOB MEPEroBOpOB Kypca, BECTH
JIETIOBYIO TEPEIHCKY
IS NaJIbHEUIIIETO
KBTU(DUIIUPOBAHHO
ro SI3BIKOBOTO
COIIPOBOKICHUS
MEXITYHapOAHbBIX
dbopymoB u

MIEPErOBOPOB




2. CTpyKTYypa M coiepKaHHe JMCIUIIIHHBI.

2.1 Pacnipenesienne TPyA0EéMKOCTH IMCHUIJIMHBI M0 BUIaM padoT.
OO6mias Tpy10EMKOCTh TUCHHUILIMHBI COCTaBIAeT 6 3au.ell. (216 vaca), ux pacnpeneseHue 1o Bujiam

paboT npeAcTaBiICHO B TaOIUIIE.

Bun yaeOHO# paboThI Bcero CemecTpbl
4acoB (dachr)
1 2 3

KonrakTHasi paboTa, B TOM 4ncJie: 80,7 36 20 24
AyauTOpPHBIE 3aHATHS (BCEro): 80 36 20 24
3aHATHS JIEKIIMOHHOTO TUIIA - - - - -
JlaGopaTopHble 3aHITHS 80 36 20 24 -
3aHATHS CEMUHAPCKOro TUIA (CEMUHAPHI,
IIPAKTUYECKHE 3aHSTHSI) i i ] ] )
HNnas koHTaKkTHas padora:
KonTtpons camocrositensHoi padoTsl (KCP) - - - -
[Tpomexyrounas arrectanus (MKP) 0,7 0,2 0,2 0,3
CamocroniTejibHAasi paboTa, B TOM YHcIe: 108,6 35,8 | 51,8 21
KypcoBas pabora - - - - -
[IpopaboTka yueOHOrO Marepuaia 16 20 11 -
BrinosHeHUe WHIMBHUYaTbHBIX 3aaHi (ITOATOTOBKA 4 3 9 i
COOOIICHUH, TPEe3EHTAIUI )
Pedepar (P)/Dcce () 4 3 2
CaMoCTOsITEIbHOE U3YUYECHHE Pa3/IeIOB 4 3 2
CaMonoaroToBka 4 20 2
[TonroroBka K TeKylemy KOHTPOJIIO 4 3 2 -
KouTtpoJb: 26,7 - - 26,7
IToaroroBka K 3K3amMeHy 26,7 - - 26,7
OO0mas TpyoeMKoCTh | yac. 216 72 72 45 -

B T.Y4. KOHTAKTHAas padoTa 80,7 36 20 24

3a4. ef 6 2 2 2

2.2 CTpyKTYypa IMCUHUIIHHBI:

PacnpeﬂeneHI/Ie BHUI0B yqeGHoﬁ pa6OTLI " X TpPYAOCMKOCTH 110 pa3jciyiaM TUCHUILIINHBI.
KonuuectBo yacos
Ne HanmenoBanue pasznenos AymuTopHaz Breayuropas
Bcero pabota paboTta
J | 113 | JIP CPC
1 2 3 4 5 6 7
Pa3nens! gucuunnunel, nu3ydyaemele B 1 cemectpe (ouHas ¢popma)
1. |Communication 19 10 9
2. |International marketing 17 8 9
3. | Building relationships 19 10 9
4. |Working across cultures 1 16,8 8 8,8
5. |UKP 0,2
Yimozo: 72 36 35,8
Paznienbl qUCHMIUIMHBL, H3yyaeMble B cemecTpe 2 (o4yHas ¢popma)
5. |Success 19 6 13
6. |Job satisfaction 17 4 13
7. |Risk 19 6 13
8. |Working across cultures_2 16,8 4 12,8
NKP 0,2




) 72 20 51,8
Hmoczo:
Pazgenpl quciuuinebl, n3ydaembie B cemecTpe 3 (ouHas hopma)
9. |Management styles 4 2 2
10. | Team building 4 2 2
11. | Raising finance 4 2 2
12. |Working across cultures 3 4 2 2
13. | Customer service 4 2 2
14. | Crisis management 4 2 2
15. | Mergers and acquisitions 6 4 2
16. | Working across cultures_4 4 2 2
17. | Final Test + Presentation 11 6 5
Hmozo: 45 24 21
Hmozo no oucyunaune: 189 80 108,6

[Mpumeuanue: JI — nekuuu, [13 — mpaktuueckue 3anatus / cemuHapsl, JIP — maboparophbie
sansitusi, CPC — camocrosiTenpHast paboTa CTyIeHTa

2.3 Coaeprxanue pa3aeoB JUCHUIIHHBI:

2.3.1 3aHATHSA JeKINOHHOI0 TUIIA HE IPEIYCMOTPEHBI.

2.3.2 3aHATHSA CEMHHAPCKOI0 THIIA HE [IPETYCMOTPEHBI.

2.3.3 JlaGopaTopHble 3aHATHSI.

dopma TeKyIIero
No HaumenoBanue nabopaTtopHbix paboT p yi
KOHTPOJISI
1 3 4
1. Tecrt, onpoc, crnoBapHbIN
Communication JTUKTAHT
2. Omnpoc, CJIOBapHBIN
International marketing JTUKTaHT, TeIIoBast
poleBasi urpa
3. - . . Ompoc, CIIOBapHBIi
Building relationships P P
JUKTaHT, 3CCe
4. |Working across cultures_1 Tecr, mpe3eHTanus
5. Ompoc, CJIOBapHBIN
Success JTUKTAHT
6. Ompoc, CIIOBapHBIN
Job satisfaction JIKTAHT, JIeJ0Bas
polesasi urpa
7. . Onpoc CJIOBapHBIN
Risk poc, p
JUKTaHT, 3CCe
8. |Working across cultures_2 Tecr, mpe3eHTanus
9. Omnpoc, CIIOBapHBII
Management styles P P
JUKTaHT
10. _— Ompoc, CIIOBApHBIN
Team building p p
JUKTaHT, JiesioBast




poJieBasi urpa
11. .. . Ompoc CIIOBapHLIN
Raising finance poc, p
IUKTaHT
12. |Working across cultures_3 Tecr, ncce
13. Ompoc, CJIOBapHBIN
Customer service JUKTaHT
14. .. Omnpoc, CIIOBapHBIN
Crisis management P P
JIIMKTaHT, 7CCE
15. I Ompoc, CIIOBApHBLIN
Mergers and acquisitions P P
IUKTaHT
16. . Tect, nemoBas poJjieBast
Working across cultures_4 > A P
- urpa
17. |Final Test + Presentation Tecr, npe3eHTanus

2.3.4 IIpumepHasi TeMaTHKA KypPCOBBIX Pa0doT (IIPOEKTOB)
KypcoBbie paboThI 110 TaHHOM TUCIUIUIMHE HE MPETYCMOTPEHBI.

2.4 IlepeueHb Y4ueOHO-METOAUYECKOr0 oOOecmevyeHUs1 JAJIsi CAMOCTOSITEIbLHON PadoThI
o0y4aomuxcs Mo JMCIUNJIHHE

No

Bun CPC

[Tepeuensb yueOHO-METOIUIECKOTO 00ECIICYCHUST TUCITUTUIUHBI 110
BBIMIOJTHEHUIO CAMOCTOSATEIHHOU PabOThI

1

2

3

[TpopaboTka yueOHOTO
Marepuana

David Cotton, David Falvey, Simon Kent “Market Leader 3rd Edition
Extra Upper-Intermediate”. Pearson Education, 2016.

Market Leader Business Grammar and Usage [Tekcr] : Business
English / Strutt Peter. - 3rd impression.- Harlow,Essex(England) :
Longman/Pearson Education, 2001. - 221pp. : ill. - (Market Leader). -
[IpakTHyeckas rpamMmmaruka fenoBoro anrLs3. - ISBN 0582315754,
Market Leader (Intermediate) Audio CDs, Market Leader
(Intermediate, Upper-Intermediate) DVDs.

Oxford Business English Dictionary [Tekcr]: for learners of English /
edited by Dilys Parkinson; assisted by Joseph Noble. — [Oxford]:
Oxford University Press, 2005. — viii, 616 pp. — ISBN 0194315843.

Breimonnenue
VHIUBUYAJIbHBIX 3aJaHUN
(MOATOTOBKA COOOIIICHHMIHA,
Mpe3eHTALN)

VY4eOHble MaTepualbl U PECypChl MHTEPHET, YKa3aHHBIE B 1. 5-6.
I'pefinuna, Hanexna  JleonmnoBHa.  HeBepOanbHbll  enoBoi
anrnuiickuii s3b1k [Tekcr] = Nonverbal business English : [yuebnoe
nocobue] / H. JI. I'peitnuna. - M. : ACT : Bocrok-3aman, 2006. - 135 c.
- ABTOp Ha 00:1. He yKka3aH. - ISBN 9851383368.

JlenoBass KOMMyHMKanus Ha aHrimickom sseike: YMK. JlenoBoi
AHIIMACKUN SI3BIK C UCTIOJIb30BaHUEM KEHCOB (KOHKPETHBIX CHUTYalUi.
B nByx wactax. Yacte I) [DnexTponHbiii pecypc] : yueb. mocobue /
O.B. JlecsroBa [u np.]. — DnektpoH. naH. — Mocksa : MI'TUIMO, 2011.
— 152 c. — Pesxum pocryma: https://e.lanbook.com/book/46244. — 3aru.
C 9KpaHa.

U3yUYeHHE Pa3/ieoB

3 |Pedepar (P)/ Dcce (D) MeTtoauyeckune pekoMeHIaluy 0 HanucaHuio pedeparos (cMm. 1.7).
VY4eOHble MaTepualbl U PECYpChl HHTEPHET, YKa3aHHBIE B 11.5-6.
Market Leader (Intermediate) Audio CDs, Market Leader
(Intermediate, Upper-Intermediate) DVDs.

4 |CaMmocTosTEIHLHOE MeTOI[I/I‘-ICCKI/IG PEKOMCHAANH 110 CAMOCTOATCIBHOMY U3YUYCHUIO

paznenoB (cMm. 1.7).




JlenoBoli WHOCTPAHHBINM  S3BIK: AHTJUHUCKHA SI3BIK ©  y4eOHO-
METOJIMYECKUN KOMIUIeKC / MUHHUCTEpCTBO KyJIbTyphl Poccuiickoit
Oenepanun, DOI'BOY BIIO "KemepoBckuil  rocynapCTBEHHbIN
YHUBEPCUTET KyJIbTypbl M HcKyccTB", ColualbHO-TYMaHUTAPHBIN
unctutyt, Kadeapa wunocTpaHHBIX s3bIKOB H Jp. — Kemeposo:
KemepoBckuil rocyjapCTBEHHbBI YHUBEPCUTET KYJIbTYPhl U UCKYCCTB,
2014. — 103c.: Tabsn. — bubmumorp.: c. 99-100. ; To xe [DAEKTPOHHBIN
pecypc]. — URL:
http://biblioclub.ru/index.php?page=book&id=273811  (17.01.2018).
CapenbeBa O.I'. JlenoBoii anrnumiickuii s Beex [Teker] = Business
English for Everyone: ydeOHo-mpakTtuueckoe mocooue / O. T.
CagpenveBa, K. C. Bomommna ; M-Bo oOpa3oBanus u Hayku Poc.
Oenepannn, KybOanckumit roc. yH-T. — Kpacnomap: [Kybanckuit
rocynapcTBeHHblil yHuBepcurer], 2016. — 114 c. — 3aru. 00i1. Ha aHr.
s13. — bubmmorp.: ¢. 113. — ISBN 978-5-8209-1183-5.

[ToaroroBka k Texkymiemy | David Cotton, David Falvey, Simon Kent “Market Leader 3rd Edition
KOHTPOJIIO Extra Upper-Intermediate”. Pearson Education, 2016.

Market Leader Business Grammar and Usage [Tekcr] : Business
English / Strutt Peter. - 3rd impression.- Harlow,Essex(England) :
Longman/Pearson Education, 2001. - 221pp. : ill. - (Market Leader). -
[IpakTrueckas rpaMMarTuka aesoBoro anrnsas. - ISBN 0582315754,
Market Leader (Intermediate) Audio CDs, Market Leader
(Intermediate, Upper-Intermediate) DVDs.

Oxford Business English Dictionary [Tekcr]: for learners of English /
edited by Dilys Parkinson; assisted by Joseph Noble. — [Oxford]:
Oxford University Press, 2005. — viii, 616 pp. — ISBN 0194315843.

yqe6HO'MeTOI[I/I‘leCKI/IC MaTcepualibl JIA CaMOCTOSTEIbHON pa6OTBI 06y11a101111/1xc51 n3 4Yucia

WHBAJIMJIOB U JIMI] C OTPAaHUYEHHBIMU BO3MOXHOCTSIMHU 3710poBbsi (OB3) mpenocraBnsitorest B dopmax,
aJIaNTUPOBAHHBIX K OTPAaHUYCHUSM UX 370POBbs U BOCHPUATHS WH(OPMALIUU:

JUiist T ¢ HApyIIEHUSIMHA 3PEHHS:

— B [1€4aTHOW (hopMe yBEIUYEHHBIM HIPUPTOM,

— B (popMe 3JIEKTPOHHOTO IOKYMEHTA.

JUist 1 ¢ HapyLIEeHUsIMU CITyXa!

— B IIe4aTHOU opme,

— B (hopMe 2IIEKTPOHHOTO IOKYMEHTA.

JList AL ¢ HapyIeHnssMM OITOPHO-JBUTaTEIbHOTO almapara:

— B I1e4aTHoM (opme,

— B (popMe JIEKTPOHHOTO TIOKYMEHTA.

JIaHHBI TIepeyeHb MOXKET OBITh KOHKPETH3UPOBaH B 3aBUCUMOCTH OT KOHTHUHIEHTa

oOydJaronuxcs.

3. O0pa3oBaTe/ibHbIEC TEXHOJIOTHH.
[IpenogaBanne AWCHMILIUHBI BEAETCS C MPUMEHEHHEM CIEIYIONIMX BHIOB 00pa30BaTEIbHBIX

texHoyioruii. OCHOBOW 00pa30oBaTEIbHBIX TEXHOJOTHUN, UCTIOIB3yEeMbIX B JAHHOW JUCIMUIUINHE, SBISETCS
CHUCTEMHBIN MOJXOJl, KOTOPBIM OTJIMYAETCS JUYHOCTHOM OPUEHTHPOBAHHOCTHIO, MHTEHCUBHOCTHIO,
JTUAJIOTUYHOCTHIO, MOJIETUPOBAHUEM MTPOPECCHOHAIBHBIX CUTYAIlUH, MPOSKTUPOBAHUEM TUIAKTUUECKUX

GbyHKIIMN B

MCKIIPECAMETHOCTHIO, KPECATUBHOCTBIO.

CANHCTBEC C€ KOMMYHHUKATUBHBIMHU W JIMYHOCTHBIMU CMbBICIIAMHU, MOIAYJIIBHOCTHIO,

I/IHTepaKTI/IBHBIC 06pa303aTem,HHe TCXHOJIOTHUH, UCITOJIb3YCMBIC HAa 3aHATHAX!

Cemectp

Buj 3ansitus

HCI’[OJ’II:ByeMLIe HHTCPAKTHUBHbIC
06pasoBaTe.Hbele TEXHOJIOT'UMN

KoanuyecTtBo
4acoB




1 cemectp JIP Nel-2 Meronx  pa3BHBAIOMICHCS  KOOMEpAMHM IS 2
pemieHus 3a1a4 (Keiic-MeTo 1), pojieBasi Urpa
JIP Ne3-4 Juckyccus, acce, IpoeKT (Mpe3eHTAIH) 2
Cemectp 2 JIP No5-6 Meton  pa3BUBAWOINEHCS  KOONEpalnuud  JUIS 2
penieHus 3aaa4 (Kefc-MeTo ), posieBasi urpa
JIP No7-8 Juckyccus, acce, IpoeKT (Mpe3eHTaIus) 2
Cemectp 3 JIP Ne9-10 [Ipocmorp u  oOcyxaeHue BHICODUIHEMOB, 2
poJsieBas urpa
JIP Ne11-12 | TIpocMoTp 1 00CyX)aeHUE BUICOPUITBMOB, 3CCE 2
JIP Ne13-14 | IlpocMoTp ®  oOOCyXJeHHE BHUACO(PHIBMOB, 2
JICKYCCHSI, 3CCe
JIP Ne15-16 | [IpocMoTp w®  oOCyxkaeHue BHUACO(PHIBMOB, 2
JUCKYCCHSI, pOJIEBasi UTpa
JIP Nel7 Jluckycceus, mpoekT (mpe3eHTanus) 2
Hmoeo: 18

ARIC: G 1711 GV

OrpaHUYCHHBIMHU  BO3MOXHOCTIMU

310pOBbsl  MPEAYCMOTpPEHA OpraHu3alus

KOHCYJIBTaI_[I/Iﬁ C UCIIOJIb30BAHUEM BHCKTpOHHOﬁ IIOYTHI.

4. OueHouyHble CcpeACTBAa [JIsl TEKYUIero KOHTPOJS YCINEBA€MOCTH M MPOMEKYTOYHOM

aTTeCTanuu.

4.1 DoHJ 01IEHOYHBIX CpPpeaACTB AJisl MPOBECACHUA TEKYIICTI0 KOHTPOJIsS.

OI_IeHOLIHHM CpeACTBOM Ik TCEKYLICTO KOHTPOJ YCIICBAECMOCTU  ABJIACTCA YCTHBIP'I n
MMMCHMCHHBIN OIIPpOC Ha 3aHATUAX, a4 TAKIKC PaA3JINYHBIC d)OpMI)I OLCHOYHBIX CPCACTB, NMPCACTABJICHHLIC
HWXKE B Ta6J'II/II_[e; HJIA HpOMe)KYTOLIHOI‘/JI aTTecTaluy — 3aJaHuil K 3aqéTy 1 OMJIETHI K 9K3aMCHY.

DoHBI OLEHOYHBIX CPECACTB IJifl aTTECTAlUH oﬁyqaloumxca

Paznen (Unit)

Kommerennu

OneHouHBIE CpeICTBA

Pa3znen 1 OIIK-1, OIIK-2, I1IK-11, | Tect Nel, onpoc Nel, cioBapusblii tuktant Nel
Unit 1 ITK-12

Pa3znen 2 OIIK-1, OIIK-2, IIK-11, | Onpoc Ne2, cioBapHblii AukTaHT Ne2, nenoBas
Unit 2 [1K-12 ponesas urpa Nel

Pa3nen 3 OIIK-1, OIIK-2, IIK-11, | Onpoc Ne3, cnoBapusblil tuktanT Ne3, acce Nel
Unit 3 ITK-12

Paszgen 4 OIIK-1, OIIK-2, TIK-11, | Tect No2, mpe3enTarus Nel

Working across | I1K-12

cultures_1

Pazgen 5 OIIK-1, OIIK-2, TIK-11, | Onpoc Ne4, ciioBapubIii AuKTaHT Nod

Unit 4 [1K-12

Pasnen 6 OIIK-1, OIIK-2, TIK-11, | Onpoc Ne5, cioBapHbBIi quKkTaHT NeS, nemoBas
Unit 5 I1K-12 poseas urpa Ne2

Pazgen 7 OIIK-1, OIIK-2, TIK-11, | Ompoc Ne6, ciioBapHbIii JUKTaHT Ne6, scce Ne2
Unit 6 [1K-12

Pasnen 8 OIIK-1, OIIK-2, MIK-11, | Tect Ne3, mpe3enTarus No2

Working across | I1K-12

cultures_2

Paszmen 9 OIIK-1, OIIK-2, TIK-11, | Onpoc Ne7, ciioBapHbIi JUKTaHT No7

Unit 7 I1K-12

Pasnen 10 OIIK-1, OIIK-2, T1IK-11, | Onpoc Ne8, cioBapublii aukTaHT Ne§, menoBas
Unit 8 [1K-12 poseas urpa Ne3

Pasnmen 11 OIIK-1, OIIK-2, TIK-11, | Onpoc Ne9, cioBapubIiii tukTaHT No9




Unit 9 I1K-12

Pazgen 12 OIIK-1, OIIK-2, IIK-11, | Tect Ne4, scce N3

Working across | ITK-12

cultures_3

Pasnen 13 OIIK-1, OIIK-2, T1IK-11, | Onpoc Nel0, cinoBaphsbrit aukTant NelO
Unit 10 IIK-12

Pasznen 14 OIIK-1, OIIK-2, T1IK-11, | Onpoc Nell, cmomapusiii gukrtant Nell, scce
Unit 11 IIK-12 Neq

Pasnen 15 OIIK-1, OIIK-2, T1IK-11, | Onpoc Nel2, cinoBapHbIii AuKTaHT Nel?2
Unit 12 I1K-12

Pasnen 16 OIIK-1, OIIK-2, T1IK-11, | Tect No5, nenoBas poneBas urpa No4
Working across | I1K-12

cultures 4

Paszgen 15 OIIK-1, OIIK-2, TIK-11, | Tect Ne6, mpezenTarus Ne2

Final Test + | IIK-12

Presentation

HpI/IMeprIe BapUAHTBI TEKYIIUX TECTOBLIX 3aJaHuH.

ITo pa3zneay 2. Quiz 2 (Unit 2)

Give Russian equivalents:

brand awareness

market segment

brand loyalty

market leader

brand stretching

market follower

product launch

product challenger

product lifecycle

a price rate

product range

negotiations

product placement

car-manufacturing plant

product endorsement

to expand

value for money

to grow rapidly

top-of-the-range

international domains

durable brand

to generate revenue

inexpensive purchase

superior returns

timeless goods

to boost sales

to sell under brand
label

to reposition the brand

Io pa3peay 11. Written task on Unit 11.
Define the difference between the following phrases and use them in the sentences of your own:

WTO (World Trade Organisation) # ICC
(the International Chamber of Commerce)

a quota # a tariff

GDP (Gross Domestic Product) #
GNP (Gross National Product)

infant industry # strategic industry

lean manufacturing

just-in-time manufacturing #

consignment # shipping

consumer questionnaire # opinion poll

a clean bill of lading # a letter of credit

inspecting # benchmarking

to pay overdue # to pay promptly

down-market # low-cost

a receipt # a warranty

deregulation # laisser-faire management

refund # reimbursement




4.2 ®oHJ OLICHOYHBIX CPEACTB ISl MPOBeIeHUs IPOMEKYTOYHOM aTTecTANNU
IIpumepHbIe BApHAHTHI NPOMEKYTOYHBIX TECTOBBIX 3aJaHUH 110 BCeM pas/iesiaM.
IIpumep TecTOBOro 3aaHusl IJIsl TEKYIET0 KOHTPOJIS ycneBaeMocTH (1o pazaenam 1-3):

A Complete the sentences with the words in the box.

| bush grapevine nutshell stick wall

| heard itonthe ... you’ve been promoted.

| asked Rudy to say yes or no, but he just beat around the _..........

Look,ina ... , my trip to Singapore was a huge success.

I think you got the wrong end of the __......... . I’'m not going on holiday, I’'m going on a business trip.

John just doesn’t listen. It’s like talking to a brick

B_Choose the correct words to complete each sentence.

We’re meeting tomorrow to discuss the new (market / marketing) strategy.

Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.

We’re excited about the launch of the new (product / brand) range in South America.

I’d like you to meet Liam. He’s the one who organised the successful advertising (image /
campaign) in London last year.

We have brand (loyalty / leader), we just need to increase our market share.

C Complete the multi-word verbs with off, on or up.

Lufthansa pilots cancel strike

Lufthansa pilots have called 10 Lufthansa tens of millions of euros. 24 hours when the two sides agreed to
..................... 16 strike action The union’s action had built 20 CAITY .....ceeevsrernnen... L NEgOtiAtNg.
planned for next week after new talks . ...ccoviiinieennn ¥ the dispute into Lufthansa says strike action costs it at
WETE Sl wurruraarraasrranaass 7 with the one of the worst to hit Germany in least €25m a day.

s German airline. recent years, adding to a wave of

The announcement late on 15 industrial action across the European

Wednesday averted, or at least airline sector, which has also affected FT
PUL terrivarrmnccrnnranns 18 a four-day British Airways.
stoppage that could have cost In the end. the stoppage ended after FINANCIAL

TIMES

D Put the words in the correct order to make sentences.

morning strategy marketing purpose our of discuss the to meeting is this
The

That’s

Any

will a idea, that’s, money good because save it
Yes,



IIpumep 3axaHus AJ151 TPYNIIOBBIX MPOEKTOB:
1. Make a presentation of a successful company. Talk about history, mission statement, inner
policies, reasons for being successful.
2. Make up team-building activities. Present them in class.

Hus momyuenust 3adera (1, 2 cemecTpsl) CTYACHTY HEOOXOAMMO MPOYUTATh TEKCT (TeMaTHhKa
TCKCTOB o6ycn0BneHa HpOﬁﬂGHHBIM MaTepI/IaJ'IOM) W BBIIIOJIHUTD 3a/IaHUA K HCMY.
HpnMep 3a4YEeTHOIO0 3aJJaHUA:
Find words from the article to complete the table:
verb noun
collaborate

collapse

define
engage
explode
find

prevalence

research

True or false? (lines 1-44).

a) There is great mistrust of companies at the moment.

b) When there is mistrust, everything that companies do is misunderstood.

c) Corporate communication is seen as increasingly two-way.

d) The best companies have just continued to use their traditional public relations departments in
order to communicate.

e) In their new approach to communication, companies have been paying attention to five things
in particular.

Find expressions (lines 45-65) that refer to the following:

a) a subject that can be used in different forms of communication (5 letters)

b) what people expect when they buy a company's products (5 letters)

c) what they expect to see as guiding a company's behaviour (6 letters)

d) employees, shareholders, suppliers and, above all in this context, customers (12 letters)
e) giving money to charity (12 letters)

f) having good environmental policies (5 letters, 5 letters)

g) things that society as a whole thinks are important (6 letters, 6 letters)

h) actions that have not been taken before (11 letters)




FT LEVEL OF DIFFICULTY @ @ O

Time for communication
to move towards centre stage

Paul Argenti
The last few years have seen the big- integration, collaboration and part- companies that ignore evolving
gest collapse in confidence in nership among corporate leadership, social values. JPMorgan Chase has
business in almost a century — to the human capital, finance, sales and done a fabulous job reflecting its
point where probably the least legal teams. corporate responsibility initiatives
s trusted spokespeople on the planet 35 Another change in communica- 65 on its website and in advertising.
today are corporate executives. tion by leading companies is the ¢ Strategy must drive communi-
When intense mistrust prevails, rethinking of key themes. This was cation As Jon Iwata, IBM’s senior
whatever a company does says the main finding of research by the vice-president for marketing and
something about it, everything com- Tuck School of Business at Dart- communications, puts it: “Lincoln
0 municates. and communication 40 mouth, conducted with Doremus,a 70 said, ‘Character is the tree; reputa-
affects everything. business-to-business communica- tion is the shadow.” I'm afraid too
This is changing the definition of tions agency. It found that the many people in PR, marketing and
communication. Communication best-in-class companies have been advertising spend more time manip-
today is more of a two-way dialogue guided by six themes: ulating the shadow than tending to
15 and this has been aided by theriseof 45 a Focus on value and values 75 the ftee”
social media like Facebook and Stakeholders demand value for d Shifting from the problem to
Twitter and the explosion of infor- money when buying goods and ser- the solution Stakeholders are most
mation-sharing online. Today’s vices, but they also expect to see a receptive to realistic and optimistic
best-in-class companies, such as strong set of corporate values in the plans, and are often ready to pay
20 Dellin the US and Philips in Europe, ~ so companies with which they do busi- ~ so less attention to problems of the
do not just engage in dialogue. They ness. Walmart, Hyundai and BMW past year.
use the latest technology as a source have used this theme in their adver- e Not communicating is a com-
of ideas, opinions and competitive tising and communications. munication in itself You either tell
intelligence, for product develop- b Evolve a sense of responsibil- your story or have it told for you.
25 ment, employee engagement and 55 ity Corporate responsibility today is 85 f Re-evaluate positioning The
media monitoring. not just about philanthropy or being crisis has led to disruption in how
In addition to rethinking the defi- green. It is about companies being companies are thought of by con-
nition of communication, the best responsible across all business prac- stituencies, which provides a
companies are rethinking its struc- tices. NGOs, consumers, employees tremendous opportunity to reposi-

30 ture. There is a greater need for 60 and investors are ready to punish 9 tion, rebrand and redevelop.

Bomnpocs! k 3x3ameny (cemectp 3):
' 1. What problems can people have with the different forms of communication? How do you
think those problems can be solved?
2. Speak about international brands. What makes them successful?
3. Give an example of a company you know which is good at building relationships with its
customers. How do they do this?
_ 4 Speak about a person you know who is successful. Why are they successful? What are the
best indicators of an individual's level of success?
5. What factors motivate people to work harder? What do you find satisfying and frustrating
about your work or studies?
_ 6. Defir_le risks. What sort of risks do businesses face (for example: financial risks,
environmental risks)? Can you give some examples?
7. What is the role of a manager? What are the factors to consider in judging the success of a
manager?

8. Speak about advantages and disadvantages of working in teams. Does a team always need
a leader?



9. How and where can finance be raised?

10. How important to a company's success is customer care? In what situations can too much
customer service become a problem?

11. What sort of crises do business managers have to face? How is a business crisis different
from a business problem? Can you think of any examples of recent business crises?

12. Define acquisitions, mergers and joint ventures. Think of reasons why one company might
wish to take over another company.

Oopa3en 3Kk3aMeHAIIMOHHBIX OMJIETOB

DenepajibHOE TOCYIAPCTBEHHOE OK0IKeTHOE 00pa3oBaTe/ibHOe
yupe:KIeHue Bbiciero o0pa3oBaHus
«Ky0aHckuii rocy1apcTBeHHbI YHUBEPCUTET»
Kadenpa npuknaaHO# THHTBUCTHKY H HOBBIX HHPOPMAITHMOHHBIX TEXHOJIOT M
45.04.01 dunosorusi.
Kpocc-kynbTypHass KOMMYHHKausl B MEKIYHAPOJHOM aKaJEMUYECKOH cpelie
2 Kypc, 3 ceMecTp

Jucuuninuza “JlesioBOii HHOCTPAHHBIH A3BIK (MePBbIi)”

3K3AMEHAIIMOHHBINA BUJIET Ne 1
1. Read, translate and retell text #1.
2. Render the newspaper article #1 into English.
3. Topic for discussion #1.

3aB. kadenpoit

Kpurepun onenkn Bcex BUAOB padoOThI:
- OLIEHKA «OTJHMYHO» BBICTABIIETCSA CTYIEHTY, €CJIM OH IIYOOKO M IMPOYHO YCBOMWJI IPOrpaMMHBIN
MaTepuai, HMCUEpIBIBAIOIIE, I'PAMOTHO M JIOTMYECKH CTPOMHO €ro M3JaraeT, CBA3bIBAas TEOPUIO C
npakTUKO. [Ipu 3TOM CTyIneHT He 3aTpyAHSETCsl ¢ OTBETOM IpU BUIAOW3MEHEHUHU 3aJaHusi, CBOOOIHO
CHpaBIISIETCS C 3aJjauaMy, BOIPOCAMHU M JPYTUMH BHJAMH KOHTPOJISl 3HAHUHU, MPaBUILHO 00OCHOBBIBAET
IMPUHATBIC PpCIICHUS, BJIAACCT PA3HOCTOPOHHUMHA HAaBbIKAMU WU IMTPpUEMaMU PCIICHUA IMPAKTUYCCKUX 3aaa4d.
- OLICHKA «XOPOILI0» BBICTABJISETCS CTYAEHTY, TBEPAO 3HAIOIIEMY ITPOTPAaMMHBII MaTepuai, TpaMOTHO U
[0 CYILECTBY H3JIararollero €ro, KOTOpbIH HE JIOMYCKAaeT CYLIECTBEHHBIX HETOYHOCTEM B OTBETE Ha
BOIIPOC, MPaBUJIBHO IPUMEHSET TEOPETHUUECKUE IOJIOKEHUS NPU PEIIEHUU NMPAKTUYECKUX BOIPOCOB U
3a/1a4, BJIa/IeeT HEOOXOUMBIMHU TIPHEMaMH UX PEIICHUSI.
- OLICHKA «Y/A0BJICTBOPHUTEJIBLHO» BBICTABIIECTCS CTYIEHTY, KOTOPBIM 3HAET TOJIbKO OCHOBHOM MaTepHall,
HO HE YCBOMJI €ro JeTajy, J0NyCKaeT HETOUHOCTH B UCIOJIb30BaHUH MPOPECCHOHATBHON TEPMUHOJIOTHUH,
UCTIOJIb3YeT HEJOCTATOYHO MpaBUJIbHbIE (POPMYTUPOBKH, HApyIIAeT MOCIEI0BATEIbHOCTh B M3JI0XKEHUHU
IMpOorpaMMHOI0 MaT€puajia U UCIbITBIBACT TPYAHOCTHU B BBIITOJTHCHHUHU IMPAKTUYCCKUX SallaHI/Ifl.
- OLICHKA «HEYJ0BJICTBOPHUTEJbHO» BBICTABIIAECTCSA CTYACHTY, KOTOPBIA HE YCBOWJ 3HAYUTEIBHON 4acTu
IPOrpaMMHOT0 MaTepuaia, I0IMyCKaeT CYIIeCTBEHHbIE OINOKH, HEYBEPEHHO, C OOBIINM 3aTPyAHEHUEM
pelaeT NpakTUYECKUE 3aJa4H.

S. IlepeyeHb OCHOBHOH ¥ JONMOJHHUTEJLHOH Y4eOHOM JIMTEPATypbl, HEOOXOAUMOHN IJisi
0CBOCHUA JUCHUIIJIMHBI
5.1 OcHoBHas JiuTEepaTypa:



1. Market Leader upper intermediate business English [Tekcr] : course book (+ DVD-ROM) /
David Cotton, David Falvey, Simon Kent. - 3rd ed. Extra. - [Harlow, Essex] : Pearson Education, 2016. -
176 pp. : ill. - ISBN 978-1-292-13481-9.

Z[J'ISI OCBOCHH OUWCHUIUIMHBI HWHBAJIMAAMKU MW JIMOAaMU C OIpaHUYCHHBIMU BO3MOKHOCTIMU
3A0POBbS UMCHOTCA U3OaHHA B JJICKTPOHHOM BHUJC B SHCKTpOHHO-GI/IGHI/IOTe‘-IHLIX cucreMax «JlaHep» u
«fOpaif.

5.2 lonostHMTEILHASI JIATEPATYypa:

1. I'peiinuna, Hanexna JleonnnoBHa. HeepOanbHblil AenoBoil aHriumiickuil s3bik [Teker] =
Nonverbal business English : [yae6noe mocobue] / H. JI. I'peiiquna. - M. : ACT : Boctok-3anan, 2006. -
135 c. - ABTop Ha 0611. He yka3aH. - ISBN 9851383368.

2. JlemoBas KOMMYHMKAIMsi Ha aHrukMckoMm s3bike: YMK. JlenoBoil aHTTIMMCKHM SI3BIK C
UCIIOJIb30BaHUEM KEHCOB (KOHKpeTHbIX curyauuil. B nByx uvactax. Yacts I) [DnexTpoHHBIN pecypce] :
yue6. mocodue / O.B. [lecsatoBa [u ap.]. — Dnektpon. naH. — Mocksa : MITUMO, 2011. — 152 c. — Pexum
nocrymna: https://e.lanbook.com/book/46244. — 3arun. ¢ 3kpaHa.

3. JlenoBoii WHOCTPAaHHBIA S3bIK: AHMVIMACKUNA S3BIK: Y4eOHO-METOJAMYECKUN KOMIUIEKC /
MunuctepctBo KynbTypbl Poccuiickoit @enepanuu, ®I'bOY BIIO "KemepoBckuii rocyaapcTBEHHBIH
YHUBEPCUTET KyIbTyphl U HCKyccTB", ColMalbHO-TYMaHUTAapHbIM MHCTUTYT, Kadeapa mHOCTpaHHBIX
A3bIKOB U Jp. — KemepoBo: KeMepoBckuii rocyaapCcTBEHHBIN YHUBEPCUTET KYJIbTYpPbl U UCKYCCTB, 2014, —
103c.: Tabn. — bubmmorp.: c. 99-100; To xke [Dnekrponnsiii pecypc]. — URL:
http://biblioclub.ru/index.php?page=book&id=273811 (17.01.2018).

4. CagenbeBa O.I'. [lenoBoii anrnuiickuii mis Beex [Tekcr] = Business English for Everyone:
yuebHo-npakTrueckoe nocobue / O. I'. CaBenneBa, K. C. Bomomuna ; M-Bo o0pa3oBanus u Hayku Poc.
O®enepanun, Kybanckuii roc. yH-T. — Kpacnogap: [Kybanckuit rocynapctBeHHbll yHHUBepcuTeT], 2016. —
114 ¢. — 3arn. 061. Ha anri. 53. — bubmworp.: ¢. 113. — ISBN 978-5-8209-1183-5.

5. Market Leader (Upper-Intermediate) Audio CDs, Market Leader (Upper-Intermediate) DVD.

6. Market Leader Business English [Tekcr] : Business grammar and usage / Peter Strutt. - 9th
impression. - [Harlow, Essex (England)] : [Longman/Pearson Education], 2005. - 221 pp. : ill. - (Market
Leader). - ISBN 0582365759.

7. Oxford Business English Dictionary [Texcr]: for learners of English / edited by Dilys
Parkinson; assisted by Joseph Noble. — [Oxford]: Oxford University Press, 2005. — viii, 616 pp. — ISBN
0194315843.

5.3. [lepuoanyecKue U3aHUS:

1. “Financial Times”

2. “Financial Week”

3. “Guardian”

4. “Sunday Times”

6. Ilepeuenn pecypcoB HHPOPMANMOHHO-TEJIEKOMMYHUKANMOHHOH ceTn «MHTepHeETY,
HEeO0XO0AUMBIX IJI OCBOCHH S TUCIUNJIMHBI

1. www.ft.com

2. www.market-leader.net

3. www.marketleader.vocabtrainer.net

7. MeToauyeckne yKazaHus sl 00yYaKOUIUXCSI 10 OCBOEHHIO JUCIIHIJIMHBI

JlaGopaTopHble 3aHATHS TPEICTABISAIOT COOONW OJHY M3 BaXXHBIX (GOpPM pabOTHI CTYJCHTOB.
[TonroroBka K MPakTHYECKUM 3aHATHUAM MPEANOJaraeT MpeIBapUTEIbHYI0 CaMOCTOSTEIbHYIO paldoTy
CTYZICHTOB B COOTBETCTBUHU C METOJUYECKUMH pa3pabOTKaMu MO KaXJI0H 3alUIaHUPOBAHHOM TeMe.

C TouKH 3peHHs] METOJUKHU MTPOBEIEHUS ’TO KOMOMHUPOBaHHAs, MHTErpaTuBHas popMa yueOHOro
3aHATUS, KOTOpas SIBJIETCS BaKHEHIel Gpopmoil ycBoeHus 3HaHui. Takke ceMHHAp Kak pa3BHBAroOILas,
akThBHas ¢Gopma ydeOHOro Tpolecca CHOCOOCTBYET BBIPAOOTKE CaMOCTOSATEIBLHOTO MBIIIJICHUS



CTyAeHTa, (OPMHPOBAHUIO HH(POPMAIIMOHHONW KyNbTyphl. B oOpranmzanmuy CeMHHApCKUX 3aHATHH
pean3yeTcsi IPUHLUII COBMECTHOM EATENbHOCTH, COTBOPYECTBA.

B oTiinume oT MHOTHX TUCIMILIMH, IIPelyCMaTpUBAIOUINX JabopaTopHbIe 3aHATHS, “‘busHec Kypc
AHIJIMICKOTO sA3bIKAa~ HAIPAaBIEH HA IOCTOSHHOE IOJIyYE€HUE, YCBOCHHE M 3aKpPEIUICHHE HOBBIX 3HAHUUI
(ocoOeHHO B 007aCTH TEPMHUHOJIOTUU M YCTHOW PEYH) M HOCUT UHTEPAKTHBHBIN XapakTep.

Jl1s HOArOTOBKM U TOYHOTO U ITOJIHOTO OTBETA Ha JIAOOPATOPHOM 3aHITHUU CTYACHTY HEOOXOIMMO
Cephe3HO W OCHOBATENIBHO MOJATOTOBUTHCS. /ISl TOrOo OH JOMKEH yMeTh paboTaTh ¢ y4eOHOW u
JIONIOJIHUTEIbHON JIUTEpaTypoil, a Takke 3HaTb OCHOBHBIC KPUTEpUHU AJs HamucaHus pedepara wim
HOJTrOTOBKHU JOKJIA/1a, €CIIM CEMHHAP MPOXOAUT B TaHHOU (opme.

CamomoAroToBKa CTY/ICHTOB SIBJISIETCS OCHOBHOM 4acThio yueOHOro mpouecca. B coorBercTBuu ¢
QenepanbHBIM  TOCYJApCTBEHHBIM  OoOpa3oBarenbHbIM  cTaHzaprom III-ro  mokonmeHust — qoist
BHEAYAUTOPHON (CaMOCTOATENIbHOM) paboThl cTyeHTa 1/3 KOJIMUecTBO 4acoB, ClIe0BATEIbHO, OCHOBHAs
paboTa CTyZeHTa JI0JIKHA HOCUTh CaMO00pa30BaTeIbHbIN, TOUCKOBBIN XapakTep. CTyIeHT AOKEH YMETh
BECTH KPAaTKHE 3alMCH, COCTABIATh KOHCHEKTHI, IUTaHbl M TE3UCHI BBHICTYIUIEHUH, NOAOUPATh JIUTEPATypy
u T.7. PakyIbTaTUBHBIMU (pOpMaMM MOTYT BBICTYIIATh MOJTrOTOBKAa TBOPYECKUX PalbOT (cooOlieHuw,
JIOKJIa/IOB, MPE3EHTAlMH, MPOEKTOB U T.I.). [IpH OCylIecTBIEHNH CaMOCTOATENIbHOW pabOThl CTYIEHTHI
MOTYT IOJIb30BaThcs (oHaamMu Oubimorekn ¢axynprera KybaHCKOro rocyHuBepcuTeTa HIIM 00paTUTHCS
K nH(OpMaLIMOHHBIM pecypcaM BeceMupHoii koMmbloTepHO# ceTH Internet.

CamocrosTenbHas paboTa mpeamnoaraeT Harucanue pe)epaTos U dcce.

Pedepar sBisiercs oqHONH U3 BaXHBIX (POPM CaMOCTOATENBHOM pabOThI, MOCKOJIBKY IO3BOJISET
CTPYKTYPUPOBATh 3HaHUS 00ydaeMbIX. DTO MUCHMEHHBINA JIOKJIAJ] WM BBICTYIUICHHE 1O ONpEeACIEHHOM
TeMe ¢ 00001eHneM MH(pOpMAlMU U3 OJAHOTO WM HECKOJIbKMX HMCTOYHHUKOB. PedepaTr mpeamonaraer
OCMBICJICHHOE H3JIOKEHHE COJEp)KAaHUS TIABHOTO M Hamboyiee BaKHOTO (C TOYKM 3PEHHUSI aBTOpa) B
HaY4HOI1 IuTeparype 1o ornpeeseHHoN npolieMe B MUCbMEHHOM UITN YCTHOM (opme.

Otanbl paboTsl HaJ pedepaToM:

1) BeiOop Tembl. Be1GOp T€MBI JOKEH UMETh MTPAKTUYECKOE U TEOPETHUECKOEe 0OOCHOBAHHE, B TO
K€ BpeMsi TeMa He JIOJDKHA OBITh CIIUIIKOM O0IIIeH U r100albHOM, TaK Kak HEOOIbIIONW 00beM paboThl (10
20 cTpaHHUIl) HE TO3BOJIMUT PAacKpbITh ee. XKenarenbHo, YTOOBI TeMa pedepara Obula cBsi3aHa ¢ OyayIei
marucrepckoil pabGotoi. Ilpu BbIOOpe Tembl HEOOXOJMMO YUYUTHIBATH IIOJIHOTY €€ OCBEIIECHHS B
HMMEIOLIENCS] HAyYHOU JINTEpaType.

2) Ilocnme »9TOrO cCOCTaBISIETCS CHHCOK WM3JAaHHONM MO TeMe (mpobiieMe) JHMTepaTyphl,
ONyOJIMKOBAaHHBIX CTaTel, HEOOXOAMMBIX CIPABOYHBIX HCTOYHHUKOB. 3HAKOMCTBO C JIIOOOH HaydHOIl
po0JIeMaTUKOM CllelyeT HauMHATh C OCBOEHUS MMEIOIEHCsl OCHOBHOM Hay4yHOU inTeparypbl. Haunnate
3HAaKOMCTBO C M30paHHOM TEMOH Jydllle BCEro ¢ YTeHHs 00O0OIIarolMX paboT Mo jJaHHOW mpolieme,
IIOCTENEHHO MEePeX0is K Y3KOCIENAIbHOM JINTEPAType.

3) Ha ocHoBe aHanM3a MPOYMTAHHOTO M MPOCMOTPEHHOI'0 MaTepHala Mo JaHHOH TeMme cienyer
COCTaBUTh TE3MCHI IO OCHOBHBIM CMBICIOBBIM 0OJIOKaM, C TIOMETKaMH, COOCTBEHHBIMH CYXKJIECHUSMHU U
OLICHKaMH.

Bo BBeneHnN 000CHOBBIBAETCS aKTYaIbHOCTh BEIOPAHHOW TE€MBI, (POPMYITHPYIOTCS 1eNu pabOThl U
OCHOBHBIE BOIIPOCHI, KOTOpBIE MpPEAIoiaraeTcss packpbeiTh B pedepare, YKa3bIBAIOTCS MCIOIb3yeMble
MaTepuaibl U JTaeTCsl UX KpaTKas XapaKTepUCTHKA C TOYKH 3PEHHS MOJHOTHI OCBEIEHUs H30paHHOU
Tembl. O0bEeM BBEICHUS HE JOJDKEH MpeBbImathl-1,5 ctpanuiib.

OcHoBHast yacTb pedepara MOXKET ObITh IpeACTaBlieHa OJHOW WJIM HECKOJbKUMHU TJaBamH,
KOTOpbIEe MOTYT BKJIIOYaTh 2-3 maparpada (moamyHKTa, pasjena). 31ech JOCTaTOYHO MOJHO M JIOTUYHO
U3JIATaloTCsl TJIaBHBIE MOJIOXKEHUS B HCIOJIb3YEMbIX HCTOUYHHKAX, PACKPBIBAIOTCS BCE MYHKTHI IJIaHA C
COXPaHEHHUEM CBSI3HM MEXJy HUMHU U IIOCIEA0BATENBHOCTH NEpEXoAa OT OJHOr0 K Apyromy. Marepuan B
pedepare pekoMeHIyeTcs HU3jaraTb CBOMMHM CJIOBaMH, HE JOMYCKas JOCIOBHOTO MEpPENUCHIBAHUS W3
JUTEPATypHBIX UCTOYHUKOB. B TekcTe 00s3aTeNbHbl CCHUIKKM HAa TIEpBOMCTOYHUKU. PaboTa nomkHa OBITh
HalMcaHa rPaMOTHBIM JIUTEPATYPHBIM SI3bIKOM.

3axmoyenne. B 3Toif wactm 0000maercs M3MO0KEHHBIW B OCHOBHOW YacTH Marepuad,
(GopMynHUpYIOTCs 00IKE BBIBOJBI C YUYETOM OIyOIMKOBAaHHBIX B JIUTEPATypPE PA3IMUHBIX TOUEK 3pEHUS 10



npobieme, paccMaTpuBaeMol B pedepare, COMOCTaBIeHMS MX W JMYHOTO MHEHHUsS aBTopa pedepara.
3akroueHre Mo 00beMy He JTIOJDKHO IPEBBImaTh 1,5-2 cTpaHuil.

bubnuorpadust (cnmicok auTepaTypsl). 34€Ch YKa3bIBAETCS PEANTbHO WCIOIb30BaHHAS IS
HanucaHus pedepara JuTepaTypa, NEpUOANUYECKUE U3JaHUs U DJICKTPOHHbIE MCTOYHUKUA HUH(POPMAIIHH.
Crucok cocTaBisieTcsl COrJIACHO MpaBuiIaM OuOIMorpaduyeckoro OnucaHusl.

Odopmsiercs pedepar B coorBercTBHH ¢ TpeboBaHusiMu ['OCTa.

[TonroToBneHHblii 1 O(OPMIIEHHBIH B COOTBETCTBUU C TPEeOOBAaHUSAMHU pedepar OICHHUBACTCS
IpernoaaBaTesieM M0 CIeIYIOIIUM KPUTEPHSIM:

- JOCTM>KEHHUE MTOCTABICHHOM LIeNU M 3a]1a4 UCCIIEI0BAHMS,;

- YPOBEHb 3pYAUPOBAHHOCTH aBTOPA [0 U3yYEHHOU TeMe (3HaHUE aBTOPOM COCTOSIHUS U3ydaeMOn
npoOJeMaTuKy, LUTUPOBAHME HCTOYHUKOB, CTEIEHb HCIOJB30BaHUS B paboTe pe3yibTaToB
HCCJICIOBAHHN );

- JMYHBIE 3acIyrd aBTopa pedepata (HOBBIE 3HAHHUA, KOTOpPHIE IMOJYYEHBI IOMHUMO
o0pa3oBaTenbHOl MporpamMMbl, HOBU3HA MaTepuaia U PacCMOTPEHHOW MpoOIeMbl, HAyYHOE 3HAUYCHUE
MCCJIeyeMOT0 BOIIPOCa);

- KyJbTypa MUCHbMEHHOT'O M3JI0KEHUS MaTepuaia (JOTHYHOCTh MOJa4d MaTepHalia, TpaMOTHOCTh
aBTOPA)

- KyJabTypa odOpMIIEHHS MaTepHalioB paboThl (COOTBETCTBUE pedepaTa BceM CTaHAAPTHBIM
TpeOOBaHUAM);

- CTemneHb OOOCHOBAaHHOCTH apryMEHTOB M 0000IIeHHi (MOJNHOTA, TIyOMHA, BCECTOPOHHOCTH
PacKpBITHS TEMBI, KOPPEKTHOCTh apTYMEHTAIMH U CHCTEMBI JI0Ka3aTeIbCTB, XapaKTep U JOCTOBEPHOCTD
MPUMEPOB, WITIOCTPATUBHOTO MaTepuasa, HaIMYie 3HaHUH WHTErPUPOBAHHOTO XapaKTepa, ClIOCOOHOCTh
K 0000IICHUIO);

- HCIIOJIb30BAHUE JTUTEPATYPHBIX HCTOYHUKOB.

Pan Tem mnpeamonaraeT TakKe HalKWCaHUE 3cce. IJTO COYMHEHHsS HeOOJIbIIOro o0béMa u
CBOOOJTHON CTPYKTYphI B (popMe 0003peHHs MPOoOIeMBbl C UCIOIb30BaHUEM JINTEPATYPHBIX MCTOYHHUKOB.
ABTOpOM (opMynupyercs mpobiieMa, 3aTeM paccMaTpuBaeTcs €€ CyThb, NMPHUBOJATCS ApTyMEHTHI C
OTIOPOii Ha IUTepaTyPHbIE UCTOUHUKH.

DOcce oTpakaeT MHIMBUIyaJbHBIE BIICYATICHUS U COOOPaXEHUsI aBTOpPA MO0 KOHKPETHOMY ITOBOTY
WIN MIpEeIMETy U He MPEeTeHyeT Ha MCUEPIBIBAIONIYI0 UM ONpPEEIISIONIyI0 TPAaKTOBKY. B oTHOIIEHNH
00b€Ma U PYHKITUU CCE TPAHUUYUT C HAYYHOU CTAaThEN. 371€Ch IOMYCKAIOTCS TaKUe JIMYHOCTHBIE 000POTHI
KaK «s JyMaroy, <« MPEANoiarawy, «i CUuTaio» U mp. UToObl BBIpa3UTh CBOE COOCTBEHHOE MHEHHUE IO
OTIpeNieNIeHHON TIpobiiemMe, TpeOyeTcs, BO-TIEPBBIX, XOPOIIO 3HATH MUCXOIHBIH MaTepHall, a BO-BTOPBIX,
OBITH TOTOBBIM YMEJIO MTEPEaTh €ro CoAep)KaHue B MMCbMEHHOM (hopMe U JieNaTh JOTMYHbIE BBIBOJIBI.

O6beM ncce — 1 mnedarHas cTpaHuna, 3 — pykonucHelX. CTpykTypa M odopmiieHHE He
perIaMeHTHPYIOTCS.

[TonroToBieHHOE ACCE OIIEHWBACTCS MPETIOIABATEINIEM T10 CIIETYIOIIUM KPUTEPUSIM:

- JOCTH>KEHHUE MTOCTABJICHHOM LIeNU U 3a]1a4 UCCIIEI0BaHMS;

- YPOBEHB APYIMPOBAHHOCTH aBTOpA 110 H3YYCHHOU TEME;

- CAMOCTOATEIBHOCTD BBIBOJIOB U HAOJIIOICHHIA;

- KyJIbTypa TTHCbEMEHHOTO U3JI0KEHHUsI MaTtepraia (JIOTHYHOCTh IMOJIa4d MaTephalia, TpaMOTHOCTb
aBTOPA);

- 3HaHWSA W YMEHHS Ha YpOBHE TpeOOBaHWIA CTaHIApTa JaHHOW JUCIUIUIMHBL 3HAHHE
(bakTHuecKoro MmaTepuaa, ycBoeHHe OOIIMX MOHATUN U UJCH.

OOBEKTUBHOCTh OIIGHKH pabOTHl  MpEToJaBaTeNieM 3aKIIouaeTcs B ONpEACTICHHH  €e
MOJIOKHUTEIBHBIX M OTPHUIATENBHBIX CTOPOH, MO COBOKYMHOCTH KOTOPBIX OH OKOHYATEJIbHO OIIEHHUBAET
MpeACTaBIeHHYI0 paboTy. [lpu oTpumartenbHONW peleH3uu pabdoTa BO3BpalacTcss Ha JOPa0OTKYy C
MOCJEIYIONUM TPE/ICTABICHUEM Ha TMOBTOPHYIO NPOBEPKY C MPUIOKEHHUEM 3aMEYaHWH, CHIETaHHBIX
IPEToIaBaTeIIeM.

B ocBOoCHMU AMCHMITIMHBI MHBATHIAMHU U JTUIIAMH C OTPAHUYCHHBIMUA BO3MOKHOCTSIMH 3I0POBbSI
OoJIbIIIOE 3HAYCHHWE HWMEET WHAWBUIyalbHas ydeOHas paboTa (KOHCYJIbTAllMHM) — JOTOJHUTEIHHOE
pa3bsiCHEHUE y4eOHOTro MaTepuania.



WNupuBuayanbHble KOHCYJIBTALUU IO MPEAMETY SBISIOTCA BaXXHBIM (PaKTOPOM, CIIOCOOCTBYIOLINM
UHIUBUYyaJIN3allui 00Y4YEeHUS M YCTaHOBJIEHHIO BOCIMTATEIBHOTO KOHTAKTa MEXy IPENojaBaTesieM U
00yyaromuMcsl THBAJIMJIOM WUJIU JIULOM C OTPaHUYEHHBIMU BO3MOKHOCTSIMU 3/I0POBBSI.

8. IlepeueHb HHMOPMAIUHOHHBIX TEXHOJOTHi, MCHOJb3YeMbIX NPH OCYNIECTBJIEHUHU
00pa30BaTeIbHOIO MPoIecca Mo THCIUTIINHE

8.1 llepeuenb HHGOPMANUMOHHBIX TEXHOJIOT Ui

- pabota ¢ neKTpoHHO-0nbIMoTeuHoi cuctemoii (3bC) yHuBepcuTeTa;

- B3aUMOJICHCTBUE MEXIy YyYacTHUKaMU 0Opa3oBaTeNbHOTO IMpolecca IOCPEACTBOM CETH
WuTepHeT B 31IeKTpOHHOIM 00pa3oBaTeIbHOM CETH By3a.

8.2 IlepeyeHb HEOOX0AMMOTI0 IPOrPAMMHOIO O0ecreYeHus!

— Jlunen3nonHoe mnporpammHoe obOecneuenune (Microsoft Windows 8, 10), mporpammsl s
nocryna B Mutepuer (Internet Explorer, Mozilla u np.);

— IIporpammer s pabotsl ¢ Tekctom (Microsoft Office 8, 10 (Excel, Word, Access), Micosoft
Professional+; ABBYY Finereader, AdobeReader), nporpaMMbI-TiepeBOAYMKHN U AJICKTPOHHBIC CIIOBAPU
(ABBYY Lingvo);

— Ilporpammbl Ui AEMOHCTpalMM ayAno- W BHJEOMaTepuasioB (mpourpsiBatens “Windows
Media Player”), st ieMoHcTpaluu U co3ganus npesentanuii (“Microsoft Power Point™);

- IIporpammuoe obecneueHne B paMKax mporpammbl kKommanuu Microsoft “Enrollment for
Education Solutions”;

- AHTHBHpYCHas 3amuTa (HU3MYecKuX paboumx craHuumii u cepsepoB Kaspersky Endpoint
Security, mporpammei-antuBupycel (ESET NOD Antivirus).

8.3 Ilepeyenbs MHGPOPMANMOHHBIX CIIPABOYHBIX CHCTEM:
OnextponHas oubnuoreunas cuctema eLIBRARY.RU (http://www .elibrary.ru).

9. MaTepI/laﬂbHO-TEXHl/I‘IeCKaﬂ 6333, HeoOXoauMast JJist OCYyIECTBJICHUA 06pa30BaTeJ1bHOFO
nmpouecca nmo JTMCumMIlInHe

MaTtepuaibHO-TeXHU4YECKOe 00ecredeHNe TUCIUIITNHBI
(MOIyIsT) U OCHALIICHHOCTh

1. JIaGopaTopHsble HayuHo-y4yeOHast naboparopusi «JIMHrBucTHKa M Kpocc-
3aHIATHA KyJIbTypHasT KOMMYHUKAIUs», y4eOHas ayauTOpus s
MIPOBEACHUS IPYTMIOBBIX u WH/IUBUAYaJbHBIX
KOHCYJIbTALIUI (350040 r. Kpacnonap, yiL
CraBpomonbekasi, 149) ayn. Ne 320. YueOnas meGenb,
npoeKTop-1 1T., 3KpaH-1 1WT., HepPCOHATBHBIN KOMIIBIOTEP-
14 wT. ¢ gocrynom k cetu «MHTEpHET» U 0o0OecredeHneM
J0CTyTIa B AJIEKTPOHHYIO UH(POPMAaIMOHHO-
00pa30BaTeNbHYI0 Cpealy OpraHu3aIim.

2. I'pynmoBsie Hayuno-yueOnas naGoparopusi «JIMHrBHCTHKa M Kpocc-
(MHIMBUYyaTbHBIE) KyJIbTypHas KOMMYHUKaIUs», ydyeOHas ayauTopus ajs
KOHCYJIbTaIHH MIPOBEACHUS TPYIIITOBBIX u WH/INBUTyaJIbHBIX
KOHCYJIbTALIUI (350040 r. Kpacnonap, yiL
CraBpomonbekas, 149) ayn. Ne 320. YueOnas meOenb,
npoeKTop-1 1T., 3KpaH-1 1WT., HepPCOHATBHBIN KOMIIBIOTEP-
14 wT. ¢ goctynom k cetu «MHTEpHET» U 00OecredeHneM
J0CTyTIa B AJIEKTPOHHYIO UH(POPMAaIMOHHO-
00pa30BaTeNbHYIO CPEy OpraHU3aIMH.

3. Texymuii  koHTponb, | Hayuno-yuebnas naGopatopus «JIMHrBHCTHKAa U Kpocc-
IIPOMEXKYTOUYHAs! KyJIbTypHasT KOMMYHUKaIUs», ydeOHas ayauTopus AJs

Ne Bun pabor




aTTecTalns

MIPOBEICHUS IPYMIOBBIX u WHAUBHUYaJIbHBIX
KOHCYJIbTAINI (350040 r. Kpacnonap, YL
CraBpononibekas, 149) ayn. Ne 320. YyeOnas mebGenb,
poeKTop-1 WIT., 3KpaH-1 WIT., NEPCOHAIBHBIN KOMIIBIOTEP-
14 mt. ¢ noctynom k cetu «MHTEpHET» M OOEcIeueHnEeM
Jnocryna B ANEKTPOHHYIO UH(POPMAIIMOHHO-
00pa30BaTeNbHYI0 Cpely OpraHu3aIiu.

CamMocTosTenpHas
paboTta

AymuTopus Uil CaMOCTOSITENIbHOW PabOThl 00yUYarOIIUXCs
(350040 r. Kpacnonap, yn. CraBpomnoibckas, 149) ayn. No
347, ocHamena: yueOHas MeOenb, MEPCOHATBHBINA
KoMIploTep- 1 mT. ¢ goctynom Kk cetu «HTepHeT» u
o0ecreyeHrneM J0CTyma B 3JIEKTPOHHYIO HH(POPMAIMOHHO-
o0pa3oBaTeNnpHyl0 Cpely OpraHu3aluu, MepPeHOCHOU
HOYTOYK- 3 mt., Wi-Fi






