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1 IIeJII/I U 3a1a91 U3YYCHUA TUCHHUTIINHDBI

1.1 leab AUCHUIIHHBI

[lepBocTeneHHOW MPAKTHUYECKOW LIENbI0 OOyYEHHUs J1€I0OBOMY aHIJIMICKOMY
S3bIKY SIBIISICTCSI (POPMHUPOBAHUE MHOSI3BIYHONM KOMMYHUKATUBHOM KOMIIETEHIIUU
JUII  WCHOJIb30BAaHMSI  JIEJIOBOIO  AHIJIMMCKOrO  si3blka B IIPOLECCE
npoecCHOHaNbHON  AESATENbHOCTH, KaK B pOAHOW cCTpaHe, Tak M Ha
MEXKJIYHapOJHOM  YpPOBHE, B  IIO3HABATEJIbHOM  AEATEIBHOCTH W JUIA
MEXKJIMYHOCTHOTO OOIIICHHUS.

lleneBass  ycTtaHOBKa mporpaMmbl  OakanaBpuara MperycMaTpUBaeT
KOMIUIEKCHOE OBJIQJICHUE JIMHTBOCTPAHOBEAUECKUMHU 3HAHMUSIMH, Kak OOILIEro
XapakTepa, Tak U Npo(ecCHoHaTbHO OPUEHTUPOBAHHBIMU, a TAK)KE OCHOBHBIMU
HAaBBIKAMHU WU YMEHHUSIMU PEUEBOM AEATETLHOCTH B TOBCEIHEBHO-O0OMXOIHOM,
npodeccuoHaIbHOM, HayYHOU, OOIIECTBEHHO-MOJUTUYECKOM, aAMUHUCTPATUBHO-
IPABOBOM, COIMANBHO-KYJIBTYPHOM U APYTrux cepax oOIIeHHus .

B cooTBercTBUM C Ha3HauY€HUEM I1IeNb OOYYEHUS JEJI0BOMY AHTIIMICKOMY
A3bIKy TI0O Tporpamme OakanaBpuaTa Ha (akKyJlbTeTe pPOMaHO-TEPMAHCKOM
dbunosoruu  SABISETCS KOMIUICKCHOM W BKIIIOYAeT B Ce0Sl KOMMYHUKATHUBHYIO
(mpakTHyYecKyr0), 0O0pa30BaTEeIbHYI0 M BOCIHUTATEIBHYIO €M, MPU ITOM
OCHOBHOM SIBJIIETCS KOMMYHUKATUBHAS 1IE€JTb.

KomMyHHKaThBHAs cocCTaBisoIas Kypca 3akKiIO4acTcs B IIO3TAITHOM
dbopMHUpOBaHUM ¥  Pa3BUTUM  CIEAYIOIIUX JJIEMEHTOB MPOQPECCHOHAIBHO-
OPUEHTUPOBAHHOM JESATEIBHOCTH BBIIIYCKHUKA:

- TpakTH4eckas paboTa MO TOIIAEPKAHUIO KOHTAKTOB C HWHOCTPAHHBIMU
napTHepaMu B YCTHOM U MUCbMEHHOU (popme;

- uHGOpMAIMOHHO-aHAIUTUYECKAass paboTa C pa3IUYHBIMU ~ MCTOYHUKAMH
nHGOpPMAIINK HA aHTJIMICKOM si3bIke (TIpecca, pajro U TeJeBUJICHUE, JOKYMEHTHI,
CIIEUAJIbHAS ¥ CIIPaBOYHAs JINTEPATypa);

- mepeBoYecKas paboTra B YCTHOM M MUCBMEHHOW (opMme, B TOM UHCIE MEPEBOJ
JIOKYMEHTOB U cTaTel mpo(ecCHOHaIBbHOTO XapaKkTepa.

OOpazoBaTenbHass W BOCHUTATENbHAS IEIH MPOTrPAMMBI  JOCTUTAIOTCS
oTOOpOM  y4eOHOro Marepuana, WHHOBAIIMOHHBIMH  TEXHOJIOTHSIMH  €TO
WCIOJIb30BAHUS, HPABCTBEHHBIM AHAIUTUYECKUM IOJAXOAOM K  A3BIKOBOMY
y4eOHOMY TIIPOIIECCY U COOTBETCTBYIOMICH JTUHIBOCTPAHOBETICCKOM MOATOTOBKOM,
OCYILIECTBIIIEMOM KOMIUIEKCHO B XOJI€ IPAKTUYECKUX 3aHATHU MO JIEJIOBOMY
AHTIIMHACKOMY SI3BIKY. BOIIbIIIOe BHUMaHHUE YJEISIETCS CaMOCTOSITENbHOU pabore
CTYJICHTOB.

1.2 3agaun AMCHUILIHHBI

OOy4eHne TOJUMHEHO OOIICH 3aade MOATrOTOBKHM OakanaBpa (uitonora u
MpelyCMaTpUBAaeT Pa3BUTHE Yy CTYJACHTOB KOMIETEHIIMH, HEOOXOIMMBIX s
BBITIOJTHCHUS KOHKPETHBIX BHIAOB MNPOPECCHOHATBLHOM PEUYEBOM JIESITEIBLHOCTH,
omnpeaesieMbiX (peaepaabHbBIM TOCYIapCTBEHHBIM 00pa30BaTEIbHBIM CTaHIAPTOM
BBICIIIETO 00pa30BaHMUS.

['maBHBIMM 3a1a4aMu OOYYEHUS SBIISIOTCS:



1. HayYuTh  CTYIACHTOB  BJAQJACHUIO  yCTHOW  JUAJOTHYCCKOHM |
MOHOJIOTHYECKON PEUb0 B IIpeiesax MpoPeCcCHOHAIBHON TeMaTHKH;

2. HAYYUTh CTYJACHTOB BOCIIPUHUMATh C IOCTATOYHOW CTEMEHBIO MTOHUMAHUS
qy)KYI0 pedb, MPOU3HECEHHYIO B TEMIIE, MPUOMKAIOMEMCS K HOPMAJIbHOMY IS
HOCHUTEJICH JAaHHOIO S3bIKa;

3. Hay4HuTh 0a30BBIM TEPMHUHAM U3 C(hephl TETOBOM KOMMYHHUKAITIY;

4. HAY4YUTh HAIIUCATh JCIIOBOE MUCHMO, IUCHMO KaI00y, FJICKTPOHHOE
MKMCHbMO, COOOIIICHUE Ha 3aJaHHbIE TEMBI B IeJI0BOM cdepe;

5. Hay4WTh CTYJCHTOB JIeJIaTh TPAMOTHBIA B IUTEPATYPHOM OTHOIICHHUH
TIEPEBO/T HA POTHOM SI3bIK HHOCTPAHHOTO JICJIOBOTO TEKCTA.

1.3 Mecto aucHUIUIMHBI (MOAYJsl) B CTPYKType oOpa3oBaTebHOMH
NMporpamMmabl

Kypc «JlenoBoii aHTIMMCKUI S3BIK» OTHOCUTCS K BapUaTUBHOW YacTH
(mucrummHbl 0 BeIOOPY) brnoka 1 «/lucuumiuHel (MOAYJIH)» MPOTPAMMBbI
MOJATOTOBKM OakajnaBpa 1o HarnpasieHuro «llegarornueckoe oOpazoBaHue).

M3ydenuto Kypca mpeamecTByeT u3yudeHue aucuuiuivH: «lIpaktuyeckuii
KypC MEPBOTO UHOCTPAHHOTO sI3bIKaY, «JIekcukosorusa», «CTUINCTUKAY,
«lIpakTMKyM YCTHOM M NMCBMEHHOU peun», «TBOpuUecKOe NHUCBMO», a TAaKKe
OOIIUX TyYMaHUTAPHBIX JUCHUIUIMH (UCTOPUS CTPaH M3Y4aeMbIX SI3BIKOB,
JUHTBOCTPAHOBEJECHNUE,  JIMHIBOKYJIbTYPOJIOTHSI,  OCHOBBI  MEXKYJIbTYPHOMU
KOMMYHUKAIINH).

B cBsi3u ¢ 3TUM, B cucTemMe 0Oy4eHHs CTYIEHTOB 0 IaHHOM CIEUaIbHOCTH
Kypc «JlenoBoi aHTIIMICKUH S3BIK» TECHO CBSI3aH C 0a30BOM YaCThIO CHEIIMAIBHBIX
JUCIUIUIMH B TYMaHUTApPHOM, COIIMAIbBHOM Y4eOHOM IUKJIIe: ucTopus, puiocodus,
NICUXOJIOTHUS, KyJIbTypa peud. IT0 00ecleuynBaeT MPaKTUYECKYI0 HAMPaBICHHOCTD
B cucTeMe 00YYEeHHS M COOTBETCTBYIOIIUN YPOBEHb HCIIOIB30BAHMS HHOCTPAHHOTO
A3bIKA.

Takum oOpa3om, J€JIOBOM aAHTJIMHUCKHN S3BIK CTAHOBUTCS pPaboOYuM
MHCTPYMEHTOM, MO3BOJISIONIUM BBIITYCKHUKY MTOCTOSIHHO COBEPUIEHCTBOBATh CBOU
3HAHMSI, U3y4as COBPEMEHHYIO HHOCTPAHHYIO JIuTepaTypy. Hanmane HeoOXxoaumoit
KOMMYHUKAaTUBHONM KOMIIETEHIIMM JA€T BO3MOXHOCTb BBIIIYCKHUKY BECTHU
IUIOAOTBOPHYIO JIESITEIBHOCTh IO H3YYEHUIO M TBOPUYECKOMY OCMBICICHUIO
3apy0eKHOTO OmbITa B chepe AeI0BOro MPoPECCUOHATEHOTO O0IIEHUS.

1.4 TlepeyeHb MIAHUPYEMBIX Pe3yJbTATOB O0y4YeHHMS] MO JUCHHUIJINHE
(MOAyJI10), COOTHECEHHBIX ¢ IUIAHUPYEMBbIMH Ppe3yJbTATAMH OCBOCHUSA
o0pa3oBaTeIbHON NPOrPaMMBbI

N3yuenne naHHOW y4yeOHON MAMCIUIIIMHBI HAMpaBiIe€HO Ha (OPMUPOBAHUE Y
obOyJaromuxcs npodeccuoHaTbHbIX KomneTeHmid [1K-1.

No Conepxanue B pesynbrare uzydeHus y4eOHOU TUCIUIUTUHBI
- KOMIIETEHI[UU oOy4aroiuecst 10IKHBI
ILII. <
(unu e€ yactu) 3HATH \ yMeTh \ BJIA/1ETh




No Conepxanue B pesynbrare uzydeHus yaeOHOM TUCIIUTUTUHBI
~ KOMITETCHIUHU oOyuaromuecst 10IKHbI
Lk (unu e€ yactu) 3HATH yMeTh BJIaJIeTh
[1IK-1 | 'oToBHOCTHIO CYLIHOCTb U OIIEpUPOBATH BBICOKAM
peanu30BBIBaTh | COIMAIBHYIO | JUHIBUCTHYECKO | YPOBHEM
oOpa3oBareibHbl | 3HAYUMOCTh | U pa3BUTHUS
€ IIPOrpaMMBl 110 | CBOEH TEPMUHOJIOTUEHN; | TEOPETUYECK
y4eOHBIM Oyayuen UCIIOJIb30BaTh oro
npeaMeram B | mpoeccun, AQHTJIMUCKUMN SI3BIK | MBIILJICHUS,
COOTBETCTBHHM C | OCHOBHBIE B CIIOCOOHOCTD
TpeOOBaHUAMH | IPOOJIEMBI npodeccroHa bt | 10
oOpa3oBaTeibHbl | CIEIHAIBHBIX | OU COOTHOCHTb
X CTaHJIapTOB JTUCLUUIUIUH, | ICSITEIHHOCTH; MOHSATUAHBIN
ONpeeNsIon] | BOCIPUHUMATh amnmapar
179 CoJIep KaHue W3YUYEHHBIX
KOHKPETHYIO | TEKCTOB JTUCIUTUINH C
00JacTh €ro | 3aJIaHHOTO peaIbHBIMU
NEeSATEeNBHOCTU | YPOBHS dbaxkTamu u
, BUJIETh UX CJIO)KHOCTH SIBJICHUSIMH
B3aMMOCBS3b | Ipo(eccroHanbH | MpogeccuoH
B II€JIOCTHON | O- aJIbHOU
CUCTEME OPUEHTHPOBAHHO | AESTEIBHOCT
3HaHUU ro XapakrTepa; u;-
BECTH IUAJIOT HA | HABBIKAMU
3aJIaHHYI0 TeMy, | 3dHEKTUBHO
y4acTBOBaTh B 51
JUCKYCCHSIX TIO KOMMYHHKAII
M3y4aeMoun VU B
TEMAaTHKE; npodecCHoH
COCTaBJISTh aJIbHOM
MOHOJIOTHYECKHE | OOILLIEHHH Ha
BBICKA3bIBAHUS aHTJIMICKOM
Ha TEMBI, A3BIKE;
BKJIIOUEHHBIE B
COJZIEpKaHUE OCHOBaMHu
Kypca myOJInYHON
peun
(npe3eHTanu
U, JOKJIabl,
COOOIICHMS B
paMKax
crienanu3aig
HH);
HaBbIKAMU

nHpopManro




Conepxanue
KOMITETCHIUHU

B pesynbrare uzydeHus yaeOHOM TUCIIUTUTUHBI

oOy4Jaroiuecst 10IAKHBI

II.11.

(unu e€ yactu) 3HATH

yMeTh

BJIAaA€Th

HHO-
aHAJTUTUYECK
oii paboTHI €
pa3IUYHBIMU
HUCTOYHHUKAM
u
uH(popMaIu
Ha
AHTJIUMCKOM
SI3BIKE
(cnenmanbpHa
U
CIIpaBOYHAS
JTuTEpaTypa)

2. CTpyKTYpa U cojep:KaHue AUCIHUTINHBI.
2.1 Pacnipenesnienue TPYA0EMKOCTH JUCHUILIMHBI 110 BUIAM padoT.
O6mmas Tpy10€MKOCTh AUCITUIIINHBI cocTaBisieT 3 3a4. ef. (108 gacoB), ux

pacripejiesieHre 1Mo BujiaM paboT MpeACTaBICHO B TaOIHIIE.

By yueOGHO# paboThI Bcero CemecTpsl
4acoB (dacsl)
7
KonrakTHas padora, B TOM 4ucJe:
AyauTOpHBIE 3aHATUSA (BCEro): o4 o4
3aHATUSA JTEKIIMOHHOTO TUIIA - - - - -
JlaGopatopHbie 3aHATHS 54 54 | - - -
3aHATUS CEMUHAPCKOIO THUIA (CEMUHAPHI,
MPAKTUYECKUE 3aHSATHSA) ) ) i i i
HNuas koHTakTHast padora:
KonTtpons camoctosarensroit padots! (KCP)
[Ipomexytounas arrectanus (MKP) 02 |02
CamocrosiTeqibHas paboTa, B TOM YHUCJIE:
Kypcosas padora - - - - -
[IpopaboTka yueOHOTO (TEOPETUYECKOTO) 24 oq | - i i
Marepuana
BrinonHeHne MHIUBUIYAIBHBIX 3aJaHUN 16 16 ) ) )
(mMOAroTOBKA COOOIIECHUM, TPE3CHTALIMI)




Pedepat - - - - -
[lonroToBka K TEKyLeMy KOHTPOJIIO 138 13, | i i
’ 8

KonTpoas:
ITonroroBka K 3K3aMeHy = =
Oo0mas yac. - - - - -
TPYA0eMKOCTh B TOM 4HCJIe 54 2 54,

KOHTaKTHas padora ’ 2

3a4. el 3 3

2.2 CTpyKTYypa IMCUMILINHBI:

Pacnpenenenue BugoB yueOHOM pabOThI U UX TPYAOEMKOCTH 10 pa3jienam

JUCHUITITUHBI.

Paznenbl qucHMIUIMHBIL, U3y4aeMbI€ B 7 CEMECTpE

KonnuectBo yacos
Breay
HanmeHnoBaHue pa3nenoB (TeM) Bcer] AyRHTOpHAs  IUTOPH
o paboTta ast
paboTa
J | 113 | JIP | CPC
1 2 34| 5 6 I
1. |Communication 16 8 8
2. |International marketing 15 8 7
3. |Building relationship 15 7 8
4. |Job satisfaction 16 8 8
5. |Team building 14 7 7
6. |Negotiating deals 11,8 6 5,8
7. |Meetings, conferences 20 10 10
Hmozo no oucuuniune 54 | 53,8

2.3 Coneprxkanue pa3aesioB TUCUMILIUHBI:

2.3.3 JlabopaTopHble 3aHATHS

Ne |HammenoBanue HanmMenoBanue 1abopaTopHbIX dopma TEeKyIIETro
paznena pabor KOHTPOJIS
1 2 3 4

1. | Communication | Jlekcuka: TecT, ompoc, mpoBepka
- Good communicators; JOMAIITHETO 3a/1aHus
Yrenue:
- rekcT“‘Hard Sell around the
Photocopier” (mpocMoTpoBoe




YTEHUE);

AyaupoBaHue:

- Improving communications;
I'oBopeHnmue:

- case study “Creating a Sense of
Identity: Improve Communications
in a Global Company”;

IHucumo:

- Writing a memo;

International
marketing

I'pammaruka:

- Noun-compounds;

- Noun-phrases;

Jlekcuka:

-Marketing collocations;
Yrenue:

-tekcT “International marketing
mix” (MOUCKOBOE YTEHUE);
AyaupoBaHue:

- Authentic brainstorming meeting;
I'oBopeHnue:

-case study “Zumo — creating a
global brand”;

IHucbeMmo:

- Writing a memo;

TecT, onpoc, mpoBepka
JIOMAIIIHETO 3aJaHusl

Building
relationship

I'pammaTuka:

- Multi-word verbs;

Jlekcuka:

-Describing relations;

Yrenue:

-trekcT*‘Relationship
marketing”(mouckoBoe 4TeHUE);
AyaupoBaHue:

- Interviews with people promoting
business relations;

I'osopenmne: Tect, onpoc, npoBepka
JOMAIIHETO 3aaHUs

-case study “Discussing ways to
promote customer loyalty”;

Tect, onpoc, mpoBepka
JIOMAIIHETrO 3aJaHHUS

IHucsMmo:
- Writing a sales letter;

Job satisfaction I'pamMmaTuka: Tecrt, omnpoc, mpoBepka
- Passive Voice; JIOMAIIHEro 33 aHus
Jlekcuka:

-Words describing motivating
factors;




Yrenue:

-rekcT ‘Relationship marketing”
(TOUCKOBOE YTEHUE);
AyaupoBaHue:

- An interview with an expert on job
satisfaction;

I'oBopenue:

-case study “Office attraction”;
IMucbmo:

- Writing guidelines;

Team building

I'pammaruka:

- Modal Verbs;

Yrenue:

-trexct*‘Successful Teamworking”
(MOMCKOBOE YTEHUE);
AyaupoBaHue:

- Building a Team;
I'oBopeHnue:

-case study “The New Boss”;
IMucbmo:

- Writing a letter;

TecT, onpoc, mpoBepka
JIOMAIIIHETO 3aJaHusl

Negotiating deals

I'pammaTuka:

- Compound adjectives;

Jlekcuka:

-Language on bargaining;
Yrenue:

-TekcT “Inside the music business”
(MOMCKOBOE YTEHUE);
AyaupoBaHue:

- Negotiating strategy;
I'oBopeHnue:

-case study “Negotiating a contract”;
IHucsMmo:

- Writing an email;

TecT, onpoc, mpoBepka
JIOMAIITHETO 3aJ]aHusl,
JIeJIoBast Urpa

Meetings,
conferences

I'pammaTuka:

- Conditionals;

Jlekcuka:

-Chairing language;

Yrenue:

-tekcT “We have to start meeting
like this” (mmouckoBoe yTeHHE);
AyaupoBaHue:

- Managing meetings;
I'oBopeHnue:

-case study “In the chair”;

Tecrt, onpoc, nposepka
JIOMAIITHETro 3aJJaHus,
JIeJIoBasi urpa




IIncemo:
- Writing an email;

2.3.4 IlpumepHasi TeMaTHKA KypPCOBBIX padoT (MPOEKTOB)
KypcoBbie paboThl HE TPeyCMOTPEHBI

2.4 Ilepeyensn

Y4eOHO-MeTOANYEeCKOr0 odecneueHus it ¢

CaMOCTOATEJIbHOM padoThl 00YYAKOIIUXCS MO AMCHUILIMHE (MOLYJIIO)

Ne Bug CPC

HepequB y‘le6HO-MeTOI[I/I‘I€CKOFO obecrieueHus
JUCHHUITIIMHBI ITO BBITIOJIHCHHIO CaMOCTOSITCJILHOU

y‘l€6HOFO MaTcpualia

paboThl
1 2 3
1 [TpopaboTtka Mertoauyeckue yKa3aHUs 1o OpraHu3aluu

CaMOCTOATEILHOM paboThl, YyTBEpkKACHHBIE Kadenpoil
aHrMiicko dutonoruu, mpotokosa Ne 6 ot 1 mapra
2016 .

TEKYIIeMY KOHTPOJIIO

2 Beinosninenue MeTtonunueckue yKa3aHUs o OpraHu3aiuu
NPAKTUYECKUX  |CAMOCTOSITENIbHOW pPalbOThI, YTBEp KIEHHBIE Kadeapoi
3aJlaHu M aHTIMiickoi dutonoruu, mpoTokoa Ne 6 ot 1 mapra
2016 .
3 IlogroroBka k  MeTonuueckue yKa3aHus o Opra"u3anuu

CaMOCTOSATEILHON paboThl, yTBEp>KIEHHbIE Kadeapoii
aHTIMiicko dutonoruu, mpoTokoa Ne 6 ot 1 mapra
2016 .

Y4eOHO-MEeTOIMYECKHEe  MaTepuadbl sl  CaMOCTOSTENbHON  paboThI
oOy4Jaromuxcs M3 YUCIa WHBAIHUAOB M JIMIl C OTPAaHUYECHHBIMU BO3MOKHOCTSIMU
3nopoBbst (OB3) npenoctasmisitorcs B opMax, aIanTUPOBAHHBIX K OTPaHUYCHUSIM
WX 37I0POBBSI U BOCTIPHUSITHS HHPOPMAIIUH:

JIst U1 ¢ HapyLIEHUSIMU 3PEHHUSL:

— B (hopMe PIIEKTPOHHOTO IOKYMEHTA,

JI71s1 1 ¢ HapYILIEHUSIMU CITyXa:

— B (hopMe IEKTPOHHOTO IOKYMEHTA.

JI71st 1 ¢ HapYUIEHUSIMU OTIOPHO-JBUTATENILHOIO anmnapara:

— B (hOopMe IEKTPOHHOTO TOKYMEHTA,

JlaHHBII TIepeYeHb MOXKET ObITh KOHKPETU3UPOBAH B 3aBUCUMOCTH OT
KOHTUHI'€HTa 00 y4arou[uxcsl.

3. O6pa3oBaTejibHbI€ TEXHOJIOTHHU

B cootBercTtBUU ¢ TpeboBanusimu ®I'OC BO B oOydyeHum cTyneHToB 4
Kypca aHTJIMHCKOTO OTAeieHUs (aKyiabTeTa pOMaHO-TEPMAHCKOW (PUIIOJIOTHH IO
TACHUIUIMHE «/[eJIOBOM aHTIIMUCKHUHN SI3bIK» IIMPOKO HCIOJIB3YIOTCS aKTHUBHBIE U
WHTEPAKTUBHBIC (POPMBI TPOBEACHUS 3aHATHIA:




L4 ITPOCKTHAA MCTOAUKA,

o o0y4eHHE B COTPYIHUYECTBE;

o MHTEPHET-TEXHOJIOTHH (TECTUPOBAHUE B PeKUME OHJIAIH, padoTa ¢
MHTEPHET-IIPOrpaMMaMHu);

. JIEKTPOHHAS 110YTa AJIS PACCBUIKH JOMOJIHUTEIBLHOIO MaTepuaa s
ayJIUTOPHON M CAMOCTOATEIBHOU PabOTHI;

. pOJIEBBIC UTPHI,

o y4acTHE HOCUTENEH s3bIKa.

Bce Beime mepedyncieHHBIE TEXHOJIOTHH IMOMOTAIOT  PEaln30BaTh

JUYHOCTHO-OPUCHTHPOBAHHBIA ~ TOAXOA B OOy4YeHHMH,  OOECIeYnBaIoOT

UHANBUAYanu3anuio U auddepeHunanvio oOydeHHs € y4€TOM CIOCOOHOCTEH
CTYJIEHTOB, X YPOBHS O0YyUYE€HHOCTH U CKJIOHHOCTE.

@DopMbI ¥ TEXHOJIOTUH, UCTIOJB3YEMBbIE Il O0yUEHUsI aHTIIUICKOMY SI3bIKY,
peanu3yroT KOMIIETEHTHOCTHBIM H  JIMYHOCTHO-AESTENbHOCTHBIM  MOJIXOJbI,
KOTOpPhIE B CBOIO OY€pe/lb, CIOCOOCTBYIOT (OPMHPOBAHMIO W PA3BUTHIO )
NOJIMKYJIBTYPHOU $I3IKOBOW JIMYHOCTH, CIIOCOOHOM OCYIIECTBIIATH MPOIYKTUBHOE
oOlIeHne C HOCUTEISIMU JAPYTHX KyJbTyp; ©O) CIOCOOHOCTEH CTYJIEHTOB
OCYIIECTBIISITh PAa3IMYHbIC BUJIbI ACSATEIBHOCTH, UCIIONb3Ys AHTJIMACKHUM S3bIK; B)
KOTHUTHBHBIX CIIOCOOHOCTEH CTYAEHTOB; T') TOTOBHOCTH MX K CAMOPAa3BUTHIO U
caMo00pa3oBaHUIO, a TaKXe CIOCOOCTBYIOT  TOBBIIMIEHUIO  TBOPYECKOTO
NOTEHIIMajMa JIMYHOCTH K  OCYIIECTBICHHIO CBOMX  MNPO(decCHOHATBHBIX
00513aHHOCTEH.

Peanuzanusa KOMOETEHTHOCTHOTO U JIMYHOCTHO-JEATEIIBHOCTHOTO MOJIX0Aa
C HCIMOJB30BaHUEM NEPEUHCICHHBIX TEXHOJOTHI IMpeaycMaTpUBAET aKTUBHBIE U
UHTEpaKTHUBHBIE (DOPMBI 00yUYEHHUsI, TAKUE KaK JEJIOBBIC M POJIEBBIC MTPHI, paz0oop
KOHKPETHBIX cuTyanuii (case study), KOJUICKTUBHAS MBICTUTENbHAS EATEIbHOCTD,
JTUCKyCcCHH, paboTa HaJ MPOEKTAMU HAyYHO-UCCIIEI0BATEILCKOTO XapakTepa 1 T.1.
[Ipy >TOM 3aHATHUA C HUCHOJB30BAHHUEM HHTEPAKTUBHBIX (DOPM COCTABISIOT HE
meHee 70% Bcex ayauTOpHBIX 3aHATHM. KOMIUIEKCHOE, WHTErpaTUBHOE
UCIIOJIb30BaHME B y4eOHOM TMpOIlecCCe BCEX BBINMICHA3BAHHBIX TEXHOJIOTUH
CTUMYJIHUPYIOT JINYHOCTHYIO, HHTEIUIEKTYallbHYI0 aKTUBHOCTb, Pa3BUBAIOT
MO3HABAaTENbHbIE TPOLECCHl, CIIOCOOCTBYIOT (POPMHUPOBAHUIO KOMIIETEHIIUH,
KOTOPBIMHU JIOJDKEH 00J1a1aTh Oy IyIUil CIIeIUaIHCT.

borarelii ayTEeHTHYHBIM ayauo W BUAECOMATEPHUAl, COOTBETCTBYIOLIUU
IPOrpaMMHOM TEeMAaTUKe, CIOCOOCTBYET KOMILJIEKCHOMY pa3BUTHIO BCEX BHJIOB
pedeBOl JI€ATEIBHOCTH CTYyJIEHTOB. [IpociymnBaHue aylaMOTEKCTa pa3BUBAET
HaBBIKM ayJAUpPOBAaHUS, BHJIECOPECYPChl MAaKCHUMalIbHO OJIM3KO TMOABOAST K
CUTYaIUsIM PEAIbHOTO SI3BIKOBOTO OOILEHUS, YTO MPEANoaraeT pa3Hble TUaJeKThI
W aKLUEHThbI, pa3HOOOpa3HbI CTWJIb YCTHOM pEYd, KOTOPBIE CTYAEHTHI Yy4yaTcCs
BOCIIPMHUMATh Ha CIyX. TEKCTHI, CONPOBOXKAAIONINE 00YUEHHE C UCIIOIb30BAHUEM
ayu0 W BUACOCPEICTB, B3SAThl U3 AyTEHTHYHBIX UCTOYHUKOB U COOTBETCTBYIOT
nporpaMMHOM TemaTtuke. Takum o00pa3oM, CTyaeHThl Oonee 3(PHEKTUBHO
3aKpEIUISIOT JIEKCUYEeCKUA MaTepual U (QOPMUPYIOT YMEHHE IOHHMMATh Kak
OCHOBHO€, TaK U IIOJHOE COJEPKaHUE MPOYUTAHHOTO/TIPOCIIYIIIAHHOTO TEKCTA.



OOyueHre C TOMOIIBI TEXHHUYECKUX CPEACTB HACHIIICHO POJIEBHIMU HIPaMU,
CTUMYJHUPYET OOCYXACHUE, MperoyiaraeT MoJAroTOBKY IMpEe3eHTAllMi, yJyacTue B
BUKTOPHHAX, a TaKX€ BBIMOJHEHUE MUCHMEHHOTO 3aJaHusi, KOTOpoe (GpopMHUpyeT
CIOCOOHOCTh MPAKTUYECKH MOJb30BATHCS MHOSI3BIYHBIM MUCHMOM KakK CIIOCOOOM
oO11IeH s, TTO3HAHUS ¥ TBOPYECTBA B COOTBETCTBUU C JIOCTUTHYTHIM MPOTrPAMMHBIM
YPOBHEM OBJIAJICHUS AHTJIMUCKUM SI3BIKOM. Y I€JIbHBIA BEC 3aHSATHUM, ITPOBOJIUMBIX
B UHTEPAKTUBHBIX (hopMax, cocTaBisieT He MeHee 70 % ayTuTOpHBIX 3aHSATUH.

Jlmg v ¢ OrpaHWYEeHHBIMHU BO3MOYKHOCTSAMHU 30POBbSl IPEAYCMOTpPEHA
OpraHu3alus KOHCYJIbTAMKA C UCTIOJIb30BAHUEM BJIEKTPOHHOM MTOYTHI.

4. OueHOYHBIE CpeICcTBA ISl TEKYLIEro KOHTPOJISl YCIeBAeMOCTH U
MPOMEKYTOYHOH aTTeCTALMM

4.1 ®oHa OLIEHOYHBIX CPEACTB JIsl IPOBEIEHNs TeKYIeld aTTecCTAlNU

dopMaMK TEKylIEeW aTTecTallid 10 JAaHHOM JUCHMIUIMHE BBICTYHAOT:
KOHTPOJIbHBIE BOIIPOCHI, 3aJIaHUs, KOMIUIEKCHBIC 3aJJaHusl, TECThI IS MPOBEIACHUS
TEKYLIErO0 KOHTPOJII M MPOMEKYTOUHOM AaTTECTAllMM II0 MTOraM OCBOECHHS
JUCHUIUIAHBI, a TaKXKe JIJIT KOHTPOJIS CaMOCTOSITeIbHOM paboThl 00ydaromerocs
10 OTJEJIBHBIM pa3jiesiaM JUCUUIIINHBL.

HpI/IMepI)I TECTOBBIX BaJIaHI/Iﬁ JJI1 IIPOBEACHU S TCKYHIGﬁ ATTCCTAalluNn.
Test on Unit 1 (Communication)
I. Give English phrases to each of the following:
Stating the problem
Offering to help
Aplogising/showing understanding
Making suggestions
Requesting action
. Define the following idioms:
to beat about the bush
on the same wavelength
to get a word in edgeways
. Complete the following idioms:
to talk...
to speak off the ...
off the top of one’s ...
on the ... of one’s tongue
IV. Complete the definitions with the following adjectives:
articulate, inhibited, lucid, coherent, persuasive, eloquent, fluent, responsive,
hesitant, succinct
Someone who
1. is good at persuading others is..
2. speaks in a way that is logical and without contradictions is ... and ..
3. feels shy about speaking and is worried about the effect of What they mlght say
1s...and ...



4. expresses their ideas briefly and to the point is ... .
5. can express difficult ideas clearly is ... .
6. is ready to act in a useful or helpful way and openly shows their feelings about is

7. speaks without hesitating, or speaks a foreign language without difficulty, is ... .

Test on Unit 2 (International Marketing)

Choose the correct word from the list below

We are one of the world’s (1) in consumer electronics, introducing new types of
product that did not exist previously. However, where we are not first to the market
with a new product-type, we look at the market (2). If it looks good, we develop
our own versions of the product. We usually test our offerings in focus (3) before
(4) them on to the market, or, if there’s not much time, we may just launch them,
monitor market reaction and then modify them accordingly. We try to identify the
different market (5): groups of end-users with particular characteristics. We look at
the marketing (6). This includes the best way of distributing the product, deciding
which (7) and retail (8) we are going to use. In the early stages, when the market is
growing fast, it can be quite (9): there are a lot of competitors, and the ‘rules of the
game’ are not yet established. Later, when everyone who is going to buy the
product has bought it, and the market is essentially one of replacement, there are
usually fewer competitors and conditions are more (10). Of course, we try to be
among these surviving companies, preferably number one or number two in the
market.

1 beginners pioneers premiers starters

2 possible potency potential power

3 circles classes gatherings groups

4 casting lancing releasing throwing

5 sects segments selections sets

6 combination miscellany mixture mix

7 immediacies intermediaries intermediates intermezzos
8 outcomes outflows outlets outpourings
9 variety various vicarious volatile

10 stability stable static stationary

[Iepeuenp TeKymMX 3a1aHUKA MO TUCUUILINHE:

IIOMCK CTaTeW MO TEME U X aHaJIU3;

PEHAEPUPOBAHUE CTATEN C PYCCKOTO SI3bIKa HA AHTJIMHCKHUM;
pa3paboTka ypoka 1o Metoauke case study;

HaIMCAHUE CIIY>KEOHOM 3aMUCKH, MPOTOKOJIA COOpaHHS;
COCTaBJICHUE BOKaOYJIsIpa 10 TEME;

pa3palboTKa posIeBOIl UTPHI U BHIYYMBAHHE POJICH;

paboTa co cloBapsiMu;

COCTaBJICHUE PE3IOME TEKCTA;

COCTaBJICHUE MPE3CHTAWN 0 TEMaM ITPOTPAMMBI

LCoNoOaR~LNE



10. noaroroBka 0030pa 3KOHOMHUYECKUX HOBOCTEM.

4.2 ®oHI OLEHOYHBIX CPeACTB /JJIsl MNPOBeJeHUs INPOMEKYTOYHOI
arrecTauMu
Bomnpocsl 1 npaktruyeckue 3aJaHus K 3a4eTy 110 AUCHUIUIMHE «/JlenoBon
AHTJIMHACKUHN SI3bIK HHOCTPAHHBIN SA3BIK)
7 cemecTp

B koHue cemectpa ctyaeHTsl BeinonHA0T Reading Comprehension Test.
ITpumep Tecra:
Four Ways to Turn 'No' into "Yes' by Michael Chaffers
In every negotiation, there comes a time when the other side rejects your idea, no
matter how well you have done your homework or how reasonable you think your
proposal is -- especially when negotiating for more money. You can't force
someone to agree with you. So what can you do to turn a "no" into a "yes"?

Don't Take No for an Answer

Assume that "no" merely means "not yet," especially early on in the negotiation.
This is a concept that every child, and every good salesperson, knows. You will be
a better negotiator the minute you act on it

Understand the Other Side

People say "no™ when their interests are not being met. Your manager's interests
may include keeping a valuable employee, not setting a bad precedent for future
negotiations, or staying within her budget. Your first task in this negotiation is to
understand her interests.

How? Ask about them. You could say, "I think we could make more progress here
If we talked about our goals for this negotiation. Here is what | am trying to
achieve... What are your goals?" Or you could say, "If | were in your position, |
would be especially concerned about staying within my budget and retaining a
skilled employee. Are there other key matters | would be overlooking?"
Ultimately, you need to consider the interests of both sides to come up with
options that satisfy them.

Solve the Problem Together

Once you understand your manager's interests, work together to address them.
Persuade her to join you in crafting a solution. You might say, "I think we have a
joint problem here. If we are going to reach an agreement, we will have to find an
option that meets both of our interests. | think we can do that most efficiently by
working together to come up with good solutions."



If your manager seems amenable, provide guidelines for your joint problem-
solving effort. For example, you could say, "I think if we put our heads together
and brainstorm for the next 20 minutes, we could generate a lot of ideas. Then we
can take 15 minutes to select the most promising ones and refine them for
consideration. Can we agree to brainstorm -- without commitment -- for that time
period?" With hard work, and a little luck, this activity should carry you past the
resistance and lead to an agreement.

Consider Your Alternatives

If you have tried to understand the other side's interests and develop options that
satisfy them, but you are still getting a "'no," you have a choice to make. You can
agree to whatever option your manager does accept, or you can pursue alternatives.
An alternative might be making an appointment to talk with someone higher up in
the organization who may have the authority to make a better deal. Or you might
begin to actively look for other positions in the company or elsewhere. Or you
might decide to wait and try again later. In any case, make sure you leave the door
open as you walk through it. You could say, "I appreciate the time we have spent
trying to reach an agreement. Right now | don't feel we are close enough to
continue this conversation. Perhaps we could revisit this topic in a few days and
see where we stand?"

The key to negotiating is to avoid letting a negative response become an obstacle
to agreement. You can do that by recognizing the legitimate reasons causing
someone to resist your idea, and then working together to address them. Not only
will this approach make agreement more likely, but it also will cause the other
person to appreciate the respect you have demonstrated -- a good outcome for any
negotiation.

[IpumepHBIN TIEpeYeHb BOMPOCOB K 3a4eTy, 7 CEMECTP:

1. What makes a successful business person?

2. What are the indicators of the success of a company?(give an
example of a well-known successful company)

3. My personal success — what is it like? (describe the main concrete
indicators of success in different areas of your life)

4, International marketing: aims, problems, examples.

5. What different marketing approaches can be used when a company
opens up a new market?

6. What are the ways of managing marketing mix in different national
markets?

7. What can you say about different launch strategies for different
categories of products?

8. Ways of establishing business relationships in Russia.

9 What makes a good communicator?

10. Forms of communication. Their advantages anal disadvantages.



11. Communication problems.

12. The ways to improve communication?

13. The most important relationships for you?
14, Relationship marketing

15. Business- to business relationship

16. Relationship networks

Kpurepun oneHku Ha 3adete

3ayeT BBICTABISACTCS IO Pe3ysibTaTaM PabOThl Ha MPAKTHYCCKUX 3aHATHIX,
HAITMCaHUsl KOHTPOJIBHOW pPaOOThI, BKIIOYANOIICH 3aJaHus, TO3BOJISIOIINEC
YCTAaHOBHTH CTCTIICHb yCBOCHHMS MaTepwayiia. [Ipm  BBICTaBICHHMM  3adeTa
YUUTHIBACTCS TAK)KE W BBITIOJIHCHUE CAMOCTOSITCIIBHBIX pa0oT.

OTMeTKa «3a4TCHOY» BBICTABIIACTCS CTYACHTY, BBIIOJTHHUBIIEMY TPeOyeMbIH
o0beM paboThl TO JUCIUILIMHE, YCBOWBIIEMY OCHOBHBIC IIOHSATHS Kypca H
CYMEBIIIEMY CIIPABUTHCS C MPEIOKEHHBIM MPAKTHYCCKUM 3a1aHueM. CTyJIeHTOM
MOTYT OBITh JOIYIICHBI OTJEIbHBIC HETOYHOCTH, KOTOPBIE 3aTeM B IPOIECCE
OeceIbl UCTIPABIISTFOTCS.

OTMeTKa «HE 3a4TEHO» BBICTABISCTCS CTYJCHTY, KOTOPBIH HE BBITTOJHUI
HEOOXOUMBIN 00BEM pabOTHl IO JHUCHMIUIMHE W/WIM HE YCBOWJ OCHOBHBIC
MOHATHS Kypca W/WIN HE CyMeJd CIPaBHTHCS C MPEIIONKCHHBIM MPAKTHYSCKHM
3aJlaHUEM.

OrneHOYHbIC CpeACTBA JUISI HWHBAIUIAOB W JIMI[ C OrPaHUYCHHBIMHU
BO3MOXXHOCTSIMH ~ 3JTOPOBbSI  BBIOMPAIOTCS C YYETOM WX HWHIUBHIYAIbHBIX
NCUXO(PU3UIECKUX OCOOCHHOCTEH.

— Tph HEOOXOJMMOCTH WHBAJIWJAAM H JIMIAM C OrPaHHYCHHBIMH
BO3MOXXHOCTSIMH ~ 3JTOPOBbSI  IIPEJIOCTABISACTCS JIONMOJHUTEIBHOEC BpeMs IS
IIOJATOTOBKH OTBETA HA DK3aMEHE;

— MpU TPOBEJACHUU MPOICAYPHl OICHUBAHUS PE3YJIbTATOB OOYYCHHS
WHBAJIMJOB M JIMI C  OTFPAaHWYCHHBIMH  BO3MOXKHOCTSMH  3JIOPOBBS
peIycMaTPUBACTCS UCIOJB30BAaHUE TCXHHUYECKHX CPEACTB, HCOOXOIUMBIX MM B
CBSI3U C UX MHIAWBHIYATbHBIMUA OCOOCHHOCTSIMH,

— TpH  HEOOXOIMMOCTH I  OOydYaromuxcs C  OrpaHUYECHHBIMH
BO3MOKHOCTSIMH 37I0pPOBbSl M WHBAJIMJIOB IIPOICAYypa OICHHBAHHUS PE3yIhTaTOB
00yYEeHUS 1O TUCHUIUIMHE MOXKET IMPOBOIUTHCS B HECKOJIBKO 3TATOB.

[Iponienypa omneHuWBaHHWS pe3yJbTaTOB OOYYEHHUS HWHBAIHMIOB MW JIMI[ C
OTPpAaHWYEHHBIMH  BO3MOXKHOCTSIMH ~ 3JI0POBBSl 1O  JUCHHUIUIMHE  (MOIYIIIO)
npeaycMaTpuBaeT MpeAocTaBiecHne HHPoOpMaluu B Gopmax, agalTHPOBAHHBIX K
OTpaHUYEHHUSM UX 370POBbS U BOCIIPUATHS HH(GOPMAIIHH

JIns mr ¢ HapyIIeHUSIMU 3pCHHMS:

— B (popMe 3JIEKTPOHHOTO JIOKYMEHTA.

Jlns I ¢ HapyIIeHUSIMU CIyXa:

— B (hopMe 2IEKTPOHHOTO TOKYMEHTA.

Jlns I ¢ HapyIIeHUSIMU OTIOPHO-JIBUTaTEIILHOTO armapara:

— B (hopMe 3IEKTPOHHOTO JTOKYMEHTA.



JlaHHBI TIepeYeHb MOXKET OBITh KOHKPETU3UPOBAH B 3aBUCHUMOCTH OT
KOHTUHT€HTA 00 y4aron[uxcsl.

5. IlepeyeHb OCHOBHOM M JONOJHUTEIbHON Yy4eOHOI JTUTEPATYPHI,
He00X0AUMOi1 1151 OCBOCHM S AN CIUILIMHBI (MOIYJIs1)

5.1 OcHoBHas uTEpaTypa:
1. Jomuuukas, T.P. busHec-koppecrnoHAEHIMS Ha AHIJIUICKOM  SI3bIKE
[DnexkTpoHHbIid pecypc] : yueb. mocodue / T.P. Jomuuukas, E.A. Munsitno, A.E.
Ko3ybenko. — Dnextpon. nan. — Mocksa : ®JIMHTA, 2016. — 133 c. — Pexum
noctymna: https://e.lanbook.com/book/89874.

2. JlocroBamoBa, M.H. The Language of Small Business : mocobue /
N.H. locToBasioBa. - Mocksa : EBpa3uiickuii oTkpeIThiii vHCTUTYT, 2008. - Y. 1. -
184 c. - ISBN 978-5-374-00109-9 ; To xe [DnexkrpoHHbli pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=90985

JIIsi OCBOCHMS JUCHUIUIMHBI WHBAJIMJAAMHU M JIMIIAMH C OTPAaHWUYCHHBIMU
BO3MOXXHOCTSIMH 3JIOPOBbSI UMEIOTCS M3JJaHUS B DJICKTPOHHOM BHUJIE B 3JICKTPOHHO-
OMOJIMOTEYHBIX CUCTEMAX

5.2 JlonoHUTENbHAS JIUTEpaTypa:
1. Boponmosa, MW.M. Insights into Marketing. Beemenune B MapKeTHHT
[OnekTpoHHBIM pecypc] : yueOd. mocodue — DINeKTpoH. naH. — MockBa
®JIMHTA, 2012. — 208 ¢. — Pexxum moctyna: https://e.lanbook.com/book/4639.

2. Kazaposa, E.l. English for Secretaries (Advansed Level) Anrmuiickuii s
cekpeTapeil [DNneKTpoHHBIM pecypce]| : ydel. mocobue — DIEeKTpOH. JaH. —
MockBa : @®JIMHTA, 2014. — 94 c¢. — Pexum jgocrtymna:
https://e.lanbook.com/book/51828.

3. KonecuukoBa, H.JI. [enoBoe oo6Omenue. Business Communication
[OmekTpoHHBI pecypc] : yuebd. mocodbme — DINeKTpoH. maH. — MockBa
OJIMHTA, 2016. — 152 C. — Pexum JIOCTYyTIA:
https://e.lanbook.com/book/84358.

4. Konecumkona, H.JI. JlenoBoe obOmienue: mumem u roopum. Tips for business
writing and speaking skills (reference and exercise book) [DnekrponHsIii pecypc] :
yae0. mocobue — DnekTpoH. naH. — Mocksa : ®JIMHTA, 2016. — 152 ¢. —
Pexwum nmoctyna: https://e.lanbook.com/book/89885.

5. Sflmmnua, T.A. English for Business Communication. AHMIHIACKUI S3BIK IS
JIEIOBOTO 00MIeHus [DNeKTpoHHBIH pecypce]| : yueb. mocobue / T.A. SAmmuna, J[.H.
Katkun. — DnextpoH. gaH. — Mocksa : ®JIMHTA, 2016. — 110 ¢c. — Pexum
noctymna: https://e.lanbook.com/book/84337. — 3armn. ¢ axpaHa


http://biblioclub.ru/index.php?page=book&amp;id=90985
http://biblioclub.ru/index.php?page=book&amp;id=90985

5.3 [lepuoguyeckue u3aanus:

1.The Guardian

2. The Times

3. The Economist
4. The Independent

6. IlepeyeHb pecypcoB HH(POPMAITMOHHO-TEJIEKOMMYHUKAIMOHHON ceTH
«/HTEpHET», B TOM YHCJIe COBPeMeHHbIe NPodecCHOHAIbHBIC 0a3bI JAHHBIX U
I/IH(l)OpMa]II/IOHHbIe CIIPABOYHBIC CUCTEMDBI, HCOﬁXOJII/IMbIe AJIA OCBOCHUA
AUCHUIUINHBI (MOIYJIs1)

Koncynbrant Ilntoc — cnpaBoyHas cucrema
Web of Science (WoS) http://webofscience.com/
Scopus — 6a3a nmaHHbIX pedepatoB u UTHpoBaHuUs http:// www.scopus.com/
Hayunas anexktponnas 6ubnuorexa (H3bB) http://www.elibrary.ru/
IlonHOTEKCTOBEIE APXUBbI BEAYIIUX 3alIaHBIX JKYPHAJIOB Ha Poccuniickoit
iardopme HayuHbIX KypHaoB HOVKOH http://archive.neicon.ru/
Yuusepcutetrckas napopmannonnas cucrema POCCHUSA (YUC Poccus)
http://uisrussia.msu.ru/
«OJIEKTPOHHAS BUBJIMOTEKA JJUCCEPTALIMI» Poccuiickoii

IN'ocynapcteennoii bubnuoreku (PI'B) https://dvs.rsl.ru/

Oxkcdopackuii Poccuiickuit @onn: http://www.oxfordrussia.ru
HanmonanbHas snexrponHas oubauoteka http://H30.pd/
KubepJlennnka http://cyberleninka.ru/

Jlekropuym — on-line http://www.lektorium.tv/

http://www.twirpx.com/ http://dic.academic.ru/ http://oxforddictionaries.com/
Dictionary.Com: http://www.dictionary.com.

Free Internet Encyclopedia: http://clever.net/cam/encyclopedia.html.

Hypertext Webster Thesaurus: http://wwwc.gp.cs.cmu.edu:51303/prog/webster.
Merriam-Webster's  Collegiate Dictionary, 10th Edition: http://www.m-
w.com/netdict.htm.

Merriam—Webster Dictionaries: http://www.m—w.com.

Merriam-Webster’s Online Thesaurus: http://www.m-w.com/dictionary.htm.
National Textbook Company: http://www.ntc—dictionaries.com.

One-Look Dictionaries: http://www.onelook.com.

On-line Dictionaries: http://www.facstaff.bucknell.edu/rbeard/ Oxford Dictionaries:
http://www.oup.com.

Oxford Text Archive: http://sable.ox.ac.uk/ota.

Random House Dictionaries: http://www.randomhouse.com.

Roget’s II: The New Thesaurus. Third ed. — http://www.bartleby.com/62/
The Encyclopedia Smithsonian: http://www.si.edu/welcome/frag/start/htm.

7. MeToauyeckne YKa3zaHusi JAJA 00y4alwIIMXCsl 1O OCBOEHHIO
AMCIHMIIMHBI (MOZLYJIsI)

J71s1 BEIOJIHEHUS! yIIpaKHEHUH 1 3aaaHui pasnena Reading and Translation
Practice, cTaBsiiero cBoei 11eIbI0 pa3BUTHE HABBIKOB UTEHUS U ABYCTOPOHHETO


http://www.twirpx.com/
http://dic.academic.ru/
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MepeBo/Ia IMyTeM PACIIUPEHUS aKTUBHOTO U IMTACCUBHOTO CIIOBApS M PA3BUTHS
HAaBBIKOB T'paMMaTHYECKUX TpaHchopmaluii, HEO0OXOJUMO BBIYYHUTH CJIOBA U
CJIOBOCOYETaHUSI TEMATUUYECKOTO XapaKTepa, MoAJIexKalue akTHBHOMY YCBOCHUIO
(Essential Vocabulary). B paznen BkiItoueHbI TEKCThI Ta3€THO-TTYOIUIIMCTUIECKO-
T'O U CIIEIUAaIBHOTO XapaKTepa Mo TEMaTUKE Kypca U yIpaKHEHUS PEIENTHBHO-
PENpOayKTUBHOT O XapaKkTepa, B TOM  4HCIICe IOACTAaHOBOYHBIC M
Tpanchopmannonusie. Beinmonnenue 3aganus Match the English words with their
Russian equivalents HaiiesieHO Ha MOJy4eHUE 3HAHUN O 3HAYEHUSIX TEPMUHOB, O
COYETaeMOCTH, YTO  T[O3BOJIUT NPABUJIBHO  MPOAYIUPOBATH  CIIOBApHBIC
KOMOUHAIINY U B JaJTbHEHIIIEM CaMOCTOATEJIBHO UCTIOIB30BaTh UX B PEYEBOM
NeSATeNIbHOCTH; Ha 0O0y4YeHUE KOMIICHCATOPHBIM MpUEeMaM MepeBoia JEKCUUECKUX
€IMHUII, aKTUBHU3ALUIO0 CAMOCTOSATEIIBHOW MOUCKOBOM JAEsSTEILHOCTH. Bo-mepBhiX,
HE0OXOAMMO IIPOUUTATh BCIYX BCE BRIHECEHHBIE B JIEBBIN CTOJIOEI] CJIOBA U
CJIOBOCOYETAHHUSI BO M30€KaHUE TaIbHEUIIINX OIIMOOK B BOCIIPOU3BEICHUU U
ynoTpeOJeHNN HOBOW JIEKCUKH M O3HAKOMHTHCSI C BAPUAHTAMHU PYCCKUX
cooTBeTCTBMM. Ha 3Tamne morcka aHTI0-pyCCKUX COOTBETCTBUM PEKOMEHIYETCS
UCII0JIb30BaTh MPUEM SI3IKOBOM JIOTAJIKH, PUBJIECKATh CHHOHUMBI, TIPUBOIUTH
Ne(UHUIINYA HA UHOCTPAHHOM SI3BIKE.

Breimonuss 3aganus B pasznene Listening, mpociymaiTe TeKCT aBaxabl. [Ipu
MEPBOM TIPOCIYIIMBAHUU TOCTApaUTECh MOHITH OCHOBHOE COJIEp)KaHHUE TEKCTa,
IpU BTOPUYHOM — OOpaThTe BHUMAaHHE HA JETAIM3aIlMI0 OCHOBHOW MH(MOpMaIH,
BOCCTAHOBHUTE TMPOMYIIEHHOE 3BEHO JUaiora, BBIJEIUTE OOHIMH OO0BEKT
BBICKA3bIBAHUM B JIMAJOTUYECKOM OOIIEHHH, OIpEAeNIUTe TOYKY 3pEHUS,
MOCIIEIOBATEIbHOCTh APTYMEHTOB, KOMMYHHUKAaTUBHOE HaMEpeHHe KaXKIoro u3
c00€eCeTHUKOB.

[lepen BeimonHenuem 3amanuii B pasnene Reading Comprehension Bbryunte
aKTUBHBIA CJIOBaph, OErJ0 MPOCMOTPUTE TEKCT [JIsi M3BICUYCHHS OCHOBHOM
uH(OpMaILNK, TPOYUTANUTE BOIMPOCHI K TEKCTy, MPOYUTAHTE TEKCT BTOPOM pa3s,
oOpaiasi BHUMaHUE Ha JI€TalH, U OMpeAeNuTe ab3aibl, B KOTOPHIX COJEpKaTCs
OTBETHl Ha BOMPOCHL. 3aT€M BBHITIOJHUTE JEKCUUYECKHUE YIPAKHEHUS, OOBICHHUTE
3HaUYE€HWE  BBIJCICHHBIX  (ParMeHTOB  TEKCTa,  BBIMOJHUTE  3aJaHUs
PENPOIYKTUBHOTO XapakTepa u3 paszaena Discussion.

B ocBoeHuWM AUCHUIUIMHBI WHBAaIUJAAMU U JIMIIAMH C OTPAaHUYEHHBIMU
BO3MOXHOCTSIMHU 37I0POBbS OOJIBIIIOE 3HAYCHUE MMEET WHIUBHIyalTbHas ydeOHas
pabota (KOHCYIbTaIlUN) — TOTOJHUTEIHHOE Pa3bsiICHEHNE YIEOHOTO MaTepuaa.

NuauBuayanbHple  KOHCYJIBTAllMA 1O TMPEAMETY SBISIOTCS  BaXXHBIM
(dakTopoM, CHOCOOCTBYIOMIMM WHIWBHIYyaIU3allid OOYYCHHS W YCTAHOBIICHUIO
BOCITUTATEIPHOTO KOHTAKTa MEXTy TIPETo/iaBaTesieM U 00yJarouMCsl HWHBATUOM
WJIH JIIIOM C OTPAHUYCHHBIMU BO3MOXHOCTSIMH 37J0POBBS

8. IlepeyeHb HH(MPOPMANMHOHHBIX TEXHOJOIHMH, HCMOJAb3yeMbIX NpPH
OCYILIeCTBJIEHUMH 00Pa30BaTeIbHOI0 Mpolecca Mmo AMCIHUILInHE (MOAYJ/I10) (IpHU
He00XO0AUMOCTH)

BaxneilmumMu ycnoBusMH Tpoliecca OOYy4Y€HHUs SIBISIOTCA COYETaHUE
ayIUTOpHON U J1abopaTopHOM (paboTa B BUIEO - MU KOMIIBIOTEPHBIX KJaccax) ¢
BHEAYJIUTOPHOI PabOTON CTYAEHTOB, MOCTEINEHHOE YBEJIMYEHHUE YEIBHOrO0 Beca



UX CAMOCTOSITEIbHOU padoThI,

Nutencuduxanuu CaMOCTOSITEIbHOM paboThI CIOCOOCTBYIOT
Hugopmayuonno-kommynuxkayuonnvie mexuonocuu (MKT), KoTopele B ILEIOM
pacIMpsAOT paMKH 0Opa30BaTEIbHOIO MPOLECCa, MOBBIIAS €ro MPAKTUYECKYIO
HaIlpaBJICHHOCTh M IIO3HABATEIBHYIO AaKTHMBHOCTh ydamuxcs. B pamkax HKT
BBIJICJIAIOTCS 2 BUJIa TEXHOJOTUMA:

Texnonozusi  UCNONL306AHUA ~ KOMNLIOMEPHBIX — NPOSPAMM  TIO3BOJISIET
3¢ ()EKTUBHO JOMOJHUTH MpolecCc OOyuyeHHs S3bIKy Ha BCEX YPOBHSX.
Pa3paboTaHHble KOMIIBIOTEPHBIE TPOrPAMMBI MTPEAHA3HAYEHBI KaK IS

ayTUTOPHOM, TaK M CaMOCTOSTEIbHOM pabOThl CTYAEHTOB M HaNpaBi€Hbl Ha
pa3BUTHE TPAMMATUUYECKUX U JIEKCUYECKUX HABBIKOB.

Humepnem - mexnono2uu TPEJOCTABISIIOT IMUPOKUE BO3MOXKHOCTH IS
noucka MHPpoOpMaluu, pazpaboTKU MEXAYHAPOJHBIX HAYYHBIX MPOEKTOB, BEACHUS
Hay4yHbIX wHcchefoBaHuil. Mcnonb3oBanue 3nekTpoHHOM mouTel M [{udposoro
kammyca KyOI'Y mo3BonseT oOka3blBaTh KOHCYJIBTAIMOHHYIO MOAJACPKKY
CTYJI€HTaM, OCYIIECTBJISITh KOHTPOJb MHCHBbMEHHBIX paldOT, BBITOJIHIEMBIX
CTyJIEHTaMU CaMOCTOSTEIIBHO.

8.1 IlepeyeHb HEOOXOAMMOTO JTHIEH3UOHHOT0 IPOrPAMMHOI0 o0ecTedeHnst

Microsoft Windows, Microsoft Office,
http://www.rvb.ru/soft/catalogue/catalogue.htmi - KaTaor
JIMHTBUCTUYECKUX MPOrpaMm U pecypcoB B CeTu.

8.2 IlepeueHb HEOOXOAMMBIX HH(POPMALMOHHBIX CIPABOYHBIX CHCTEM

CrpaBouno-mipaBoBast cuctema «Koucynprant Ilmroc» (http://www.consultant.ru)
Dnexrponnas oubanoreunas cuctema eLIBRARY.RU (http://www.elibrary.ru)/

9. MaTepunaibHO-TeXHHYECKas 0a3a, He0OXoauMasi J1Jsl OCylIeCTBIEHUS
00pa30oBaTeJbHOI0 MPoIeCcca MO JUCHUIIINHE (MOTYJIIO)

MatepuanbHO-TeXHUUYECKOE 0OecreueHne

Ne Bun pabor
JUCUUIUIAHBI (MOAYJIS1) U OCHAIEHHOCTD

1. CamoctosarenbHass | [Tomemenne s caMOCTOSTEILHOM paboThl aya. No
pabora 347 YueOHas meOenb, IEPCOHATBHBIN KOMIBIOTEpP- 1
mT. ¢ JocTynoM k cetn «HTepHeT» M obecreueHueM
JIOCTYTIa B JIEKTPOHHYIO HH(POPMAIIMIOHHO-
00pa3oBaTEIbHYIO Cpelly OpraHu3allid, MEePEeHOCHOU
HOYyTOYK- 3 mT., Wi-Fi

2. JlaGopatopHbie Y4ebHo-MeToInuecKast naboparopusi
3aHATUSA JVHTBUCTUYECKUX  ucciaegoBaHuid  aya.  Ne321
VYuebnas MeOenb, mnpoektop-1 mT., 3Kkpan-1 mT.,
MIEPCOHAJIBHBIN KOMIIBIOTEP- 15 MIT. ¢ HOCTYNIOM K
cetu «MuTepHer» u obecrneueHueM JOCTyna B
AJIEKTPOHHYIO UHPOPMAIMOHHO-00pa30BaTEIbHYIO

cpedy OpraHu3aluu, MePeHOCHOM HOYyTOYK- 1 mIT.



http://www.rvb.ru/soft/catalogue/catalogue.html
http://www.consultant.ru/

Tekymuii KOHTPOJIb
U TIPOMEXYyTOYHAs

VYuebnas aygutopust sl TPOBEACHUS 3aHSATUN
CEeMMHApCKOT0  THUIA, TEKYNIEro KOHTPOJsL U

aTTecTanus NpOMEXKYyTOUHOM atrectanu aya. Ne 351 VYyeOnas
mebens, TB- 1 mt., Wi-Fi
YueOHast ayauTopust Ui TPOBEIACHHS  3aHITHA
CEMUHAPCKOTO  THUMA, TEKYUIEro KOHTPOJIS U
npoMexXyTouHoM arrectauuu aya. Ne 364 YueGnas
meOenn, Wi-Fi
['pymnmoBsie U | YueOHas ayIuTOpUS AJIsl TPOBEJACHHSI TPYIIIOBBIX U
WHJVBH1yaJbHbIE WHIVMBHUYaJbHBIX KOHCynabTammii aya. Ne 318
KOHCYJIbTalluU VYyeOnast mebenb

Y4eOHasi aynuTopusi ISl MPOBEIACHHS TPYIIOBBIX U
UHAUBUAYaNbHBIX KOHCydbTanui aya. Ne 350
VYuyebHas mebenp
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