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1 ]_Ie.]'l](l H 3aJa494 H3YyYCHUA JTUCHUILIMHBI

1.1 Ieap TUCHUNIHHBI

dopMHpOBaHUE HHOS3BIYHONM KOMMYHHKATHBHOW KOMIETCHIIMH ISt
UCTIONIb30BaHUs JICJIOBOTO aHTJIMKACKOTO $SI3bIKa B Ipoliecce MpodhecCHOHATBLHOM
nesitenbHOCTH. [[proOpeTeHre HaBBIKOB WH(GOPMAIMOHHO-aHATUTHISCKOW paObOThI
C pa3IWYHBIMH HCTOYHUKAMU HWHGOPMAIMM Ha AaHTJIMKACKOM SI3BIKE, HAaBBIKOB
nepeBOIUECKON paboThl B mpodeccruoHambHOM chepe.

1.2 3agaun AMCHUIIITHHDI

- HAy4YuTh CTYACHTOB 0a30BbIM TepMUHAM H3 c(]epsl IeIOBOM
KOMMYHUKALIHH;

- HAy4YuTh CTYACHTOB BIQJACHUID YCTHOM JHAJIOTMYECKOW H
MOHOJIOTHUECKON peyblo B Ipejesnax npodeccnoHalbHON TEMaTUKY;

- Hay4WMTh CTYACHTOB BOCIPUHHMATh C JOCTaTOYHOW CTEIEHBIO
NOHMMAaHHUS YYXYI0 peub, INPOU3HECEHHYIO B TEMIIE, MPUOIMKAIOUIEMCS K
HOPMAJIBHOMY JUUISl HOCUTEJIEH JaHHOTO SI3bIKA;

- HAay4MTb HamlMcaTh JEJIOBOE MHCHMO, MUCHBMO-XaJo0y, 3JEKTPOHHOE
UCHMO, COOOILIEHNE Ha 3a/1aHHbIE TEMBI B JIEJIOBOM cdepe;

- HAy4MTbh CTYJEHTOB J€JIaTh IPAMOTHBIN B JIUTEPATYPHOM OTHOIICHHUH
NEPEBOJI Ha POJTHOM SI3bIK HHOCTPAHHOTO JIEJIOBOTO TEKCTA.

1.3 Mectro aucuumJIMHBL (MOAYJsI) B CTPYKType o0Opa3oBaTe/IbHOH
MporpaMmal

JucuunnvHa «JlenoBoM aHTIMUCKUNA S3BIK» OTHOCUTCS K BapUaTUBHOMU
4acTu (IUCUMIUIMHBI MO0 BbIOOpY) bnoka 1 «/lucuumiuael (MOayan)» y4yeOHOro
TJIaHa.

1.4 IlepeyeHb MJIAaHUPYEMBIX Pe3yJbTATOB O0y4YeHHs] MO JMCHUIIMHE
(MOxy/10), COOTHECEHHBIX ¢ IUIAHUPYEMbIMH pPe3yJbTATAMH OCBOCHMS
o0pa3oBaTeIbHOM NMPOTrPaMMBbI

N3yyenne maHHOW y4eOHOW MUCHUUILIMHBI HampaBlieHO Ha (opMuUpoBaHHE Y
oOyuaromuxcs npodeccuonanbubix kommnerennuii [1K-1.

No Conepxxanue B pe3ynbrare uzydeHus ydeOHON TUCIUTIIIMHEI
I r_l KOMITETEHIIUU oOyyJaroniuecs: J0HKHbI
" | (umm e€ yactu) 3HATh ’ YMeTh ’ BJIAJIETh




No Conepxxanue B pe3ynbTaTte uzydeHusi y4eOHOM JUCHUTIIIMHBI
- KOMIIETEHLIUU oOy4Jaroniuecs: J0HKHbI
" | (mm e€ yacTn) 3HATH YMeEThb BJIA/IETh
[1K-1 | roTOBHOCTBIO - OCHOBHBIE - BECTH IUaJior | - 0a30BbIMU
pean30BbIBaTh | 3HAYECHUS Ha 33JIaHHYIO TepMUHAMU
o0pa3oBaTeNbHBI | IGKCHYECKUX | TEMY; u3 cepbl
€ IporpaMMBbl IO | €UHUIL (CTIOB | - COCTaBIISITh JIEIIOBOM
y4eOHBIM 151 MOHOJIOTUYECKUE | KOMMYHUKAII
MpeIMETaM B | CJIOBOCOYETAH | BHICKA3bIBAHUS uu;
COOTBETCTBHM C | Mif) I€JIOBOM | HA TEMBI, - YCTHOU
TpeOOBAHUSIMU | JICKCUKH B BKJIIOUCHHBIEC B peybIo B
oOpa3oBaTeNbHbI | paMKax COJIepKaHUE npezaenax
X CTaHAapTOB W3YYECHHOU Kypca; npodeccron
TEMAaTHUKH; aJIbHOMN
- OCHOBHBIC - IACATh ACIOBOC | TeMaTUKKU
CIIOCOOBI IMUCbMO, TUCbMO-
c710B00Opa3oB | Kaooy,
aHus; QJICKTPOHHOC
-3HAYEHUS 1MCpMO,
peIK- coo01IeHrE Ha
KIIUILIE 3aJdHHYIO TCMY
pEUYEBOTO
ATUKETA,
XapaKTEePHBIX
U1 OM3HEC-
KOMMYHHKAII
uu
(mpoBeacHUE
IIEPErOBOPOB,
Ipe3eHTauuN
v 1p.)

2. CTpyKTypa " coepKaHue TUCUMILIUHBI.

2.1 PacnpeaesieHue TpPy10€MKOCTH AMCUMILIMHBI 110 BHAaM paloT.

O6murast Tpy10EMKOCTh TUCHUIIIUHBI cocTaBisieT 3 3ad. en. (108 gacoB), ux

pacnpeiesieHue 1o BIIaM padoT MPEACTABICHO B TaOJIHIIE.

Bun yaeOHo# paboThI Bcero CemecTpsl

qaCcoB

(dacwl)

KonTakTHas padora, B TOM 4YHcJIe:

AyauTopHble 3aHATHSA (BCEro): 54 94

3aHATHSA JICKIIMOHHOI'O THUIIAa - -

JlaGopaTopHbIe 3aHATUS o4 o4




3aHATUS CEMUHAPCKOTO TUIA (CEeMUHApBI,
PAKTUYECKUE 3aHITHS) ] ] ) ) )
Nuas koHTaKTHAs padora:
Kontpons camocrositensHoi pabotsl (KCP)
ITpomesxxyrounas arrecrtauus (MKP) 02 |02
CamocrosiTesibHasi padoTa, B TOM YHCJIe:
Kypcosas pabota - - - - -
[IpopaboTka yueOHOTO (TEOPETUUECKOTO) 24 oq | - i i
Martepuaia
BrinonHeHne MHAMBUAYAIBHBIX 33 IaHUN 16 16 i ) i
(moaroToBKa COOOIIEHH, TPE3EHTALINN )
Pedepart - - - - -
[ToaroToBKa K TEKYyIIEMY KOHTPOJIIO 138 1§>, ] i i
KoHTpoJb:
[ToaroToBKa K 9K3aMeHy - -
Oowmas yac. - - - - -
TPYA0EMKOCTh B TOM 4HCJIe 542 o4,
KOHTAKTHAasi padora ’ 2
3a4. ey 3 3
2.2 CTpyKTypa JUCHHUILINHBI:
KosmmuecTBo yacoB
Breay
HaumenoBanue pa3zenos (Tem) Beer AynutopHas [IUTOPH
paboTta ast
0
abora
J | 113 | JIP | CP
1 2 3| 4 5 6 7
1. |Communication 15,8 8 7,8
2. |International marketing 15 8 7
3. |Building relationship 15 7 8
4. |Job satisfaction 16 8 8
5. |Team building 14 7 7
6. |Negotiating deals 12 6 6
7. |Meetings, conferences 20 10 10
Hmozo no oucyunnune 54 | 53,8




2.3 Conep:xaHue pa3/iesioB JUCHUILIMHBI:

2.3.3 JlaGopaTopHble 3aHATHS

Ne |HammeHoBanue HanmenoBanue 1abopaTopHBIX dopma TeKyIIero
pazzena paboT KOHTPOJIS
1 2 3 4
1. | Communication | Jlekcuka: TecT, ompoc, mpoBepka
- Good communicators; JOMAIITHETO 3aJaHus
Yrenue.

- rekcT ‘Hard Sell around the
Photocopier” (mpocMoTpoBoe
YTCHHUE);

AyaupoBaHue:

- Improving communications;
I'oBopenue:

- case study “Creating a Sense of
Identity: Improve Communications
in a Global Company”;

IMucbMmo:

- Writing a memo;

International
marketing

I'pammaruka:

- Noun-compounds;

- Noun-phrases;

Jlekcuka:

-Marketing collocations;
YreHue:

-TekcT “International marketing
mix” (MMOMCKOBOE YTCHHUE);
AyaupoBaHHue:

- Authentic brainstorming meeting;
I'oBopenue:

-case study “Zumo — creating a
global brand”;

ITucbmo:

- Writing a memo;

Tecrt, onpoc, nmpoBepka
JOMAIIIHETO 3aJaHus

Building
relationship

I'pammaTuka:

- Multi-word verbs;

Jlekcuka:

-Describing relations;

Yrenmue:

-rexct ‘Relationship
marketing”(morckoBoe YTeHUE);
AyaupoBaHue:

- Interviews with people promoting
business relations;

Tecrt, onpoc, mpoBepka
JIOMAITHETO 3aJaHus




TI'oBopenue: Tect, onpoc, MpoBepka
JOMAIIHEr0 3aJaHUs

-case study “Discussing ways to
promote customer loyalty”;

IMucbmo:
- Writing a sales letter;

Job satisfaction I'pammaTuka: Tecr, onpoc, mpoBepka
- Passive Voice; JTOMAIITHETO 3a/1aHus
Jlekcuka:

-Words describing motivating
factors;

Yrenmue:

-rekct‘Relationship marketing”
(TIOMCKOBOE YTEHHE);
AyaupoBaHue:

- An interview with an expert on job
satisfaction;

I'oBopenue:

-case study “Office attraction”;
ITucbmo:

- Writing guidelines;

Team building

I'pammaruka:

- Modal Verbs;

YreHue:

-trexct ‘Successful Teamworking”
(morckoBOE YTECHUE);
AyaupoBaHue:

- Building a Team;
I'oBopenue:

-case study “The New Boss”;
IMucbmo:

- Writing a letter;

Tecrt, onpoc, nmpoBepka
JOMAIIIHETO 3aaHUs

Negotiating deals

I'pammaTuka:

- Compound adjectives;

Jlekcuka:

-Language on bargaining;
Yrenue:

-rekcT “Inside the music business”
(MOMCKOBOE YTEHUE);
AyaupoBaHmue:

- Negotiating strategy;
TI'oBopeHnue:

-case study “Negotiating a contract”;
IIucumo:

- Writing an email;

Tecrt, onpoc, nmpoBepka
JOMAIIIHETO 3aJaHus,
JIeJI0Bast Urpa




Meetings, I'pammarTuka: Tecr, onpoc, mpoBepka

conferences - Conditionals; JIOMAIIHETO 3aaHu,
Jlekcuka: JIeJIOBast Urpa
-Chairing language;
YreHnue:

-TekcT “We have to start meeting
like this” (morckoBoe uTEHUE);
AyaupoBaHue:

- Managing meetings;
I'oBopenue:

-case study “In the chair”;
Mucbmo:

- Writing an email;

2.3.4 IllpumepHasi TeMaTHKAa KypPCOBBIX padoT (IIPOEKTOB)
KypcoBsie paboThI HE PETyCMOTPEHBI

2.4 Ilepeyennb Y4eOHO-MeTOAUYeCKOro odecreyeHus OIS
CaMOCTOAATE/IbHON PAa00THI 00Y4aIOLIUXCS 10 AMCHUILIMHE (MOIYJII0)

[lepeueHb y4eOHO-METOAMUECKOTO 0OECTICUEHUS

UCITAILINHBI T10 BBIMTOJHEHUIO CAMOCTOATEIBHON
No Bung CP AL

paboThI
1 2 3
1 [TpopaboTka Meroguueckue yYKa3aHUs o OpraHu3aluu

y4eOHOT0 MaTepHaa [CaMOCTOSITEIbHON paloThl, YTBEpXKACHHBbIC Kadempoil
aHrnuickord ¢unonorun, mnporokoa Ne 9 or 20

dbespast 2018 r.
2 Brimonnenue MeTtoanueckue YKa3aHUs o OpraHu3aluu
MPAKTUYECKUX CaMOCTOSITENIbHOM Pa0OThI, YTBEpKJICHHbIC Kadeapoil
3aJlaHuH anrmiicko  uionorun, npotokonr Ne 9 ot 20

dbespast 2018 r.
3 [ToaroroBka k Meronnueckue yKa3aHUs o OpraHu3aluu

TEKYIIEMY KOHTPOJIIO |[CAMOCTOATENIbHON paboThl, YTBEpKICHHbIE Kadempoil
aHrnuiickon umonoruu, mpotokoa Ne 9 ot 20
deBpans 2018 .

Y4eOHO-MeTOIMYeCKre MaTepualibl Uil CaMOCTOSTENBbHOM  paboThI
oOyJaromuxcs U3 YMcia WHBAIWIOB M JIUI] C OTPaHUYCHHBIMU BO3MOXKHOCTSIMH
3n0poBbs (OB3) npenocrapisitores B hopmax, aIanTUPOBAHHBIX K OTPaHUYCHUSIM
WX 3I0pPOBbS U BOCTIPUATHS HHGOPMAITUH:

Jis v1 ¢ HapyIICHUSMH 3pEHUSI:

— B (popMe 3JIEKTPOHHOTO TIOKYMEHTA,

JUis U1l ¢ HapyIICHUSAMH CIyXa:




— B (popMe 3JIEKTPOHHOTO JIOKYMEHTA.

JIjist i ¢ HapyIIeHUsIMUA OTIOPHO-/IBUTATEIBLHOTO amnmapara:

— B (hopMe DJIEKTPOHHOTO TOKYMEHTA,

JlaHHbI TepeYeHb MOXKET OBbITh KOHKPETU3UPOBAH B 3aBHUCHUMOCTH OT
KOHTHUHTEHTa 00y4YaroIuXCs.

3. O0pa3oBareyibHbIE TEXHOJIOTHHU

B cootBerctBum ¢ TpeboBanusmu ®I'OC BO B oOydenun CcTyneHTOB 4
kypca HampaieHuss 44.03.05 Ilegarorumueckoe oOpa3oBaHHWE JAMCLMILIAHE
«/lemoBOM  aHIVIMMCKAM  SA3BIK»  IIMPOKO  HCIIONB3YIOTCS  AKTHBHBIE U
WMHTEPaKTUBHbBIE (DOPMBI TPOBEICHUSI 3aHATUI:

o MPOEKTHAsi METO/IUKA,

o oOy4eHHE B COTPYTHUYECTBE;

o WHTEPHET-TEXHOJIOTUU (TECTUPOBAHUE B PEXHUME OHJIAaliH, paboTa c
UHTEPHET-NPOTPAMMaMH );

o AIIEKTPOHHAS MOYTA JJI PACCHUIKH JOMOJHUTEILHOIO Marepuania Js
ayIUTOPHON U CAMOCTOSITENILHON pabOThI;

o POJIEBBIE UT'PHI;

o Y4aCTHE HOCUTEIIEH SA3BIKA.

Bce Bbllle mNEepedrCIEHHbIE TEXHOJOTMM TMOMOTaloT  pealin30BaTh

JUYHOCTHO-OPUEHTUPOBAHHBIA ~ MOAXO0A B OOy4YEHHH, 00€eCcreynBaoT

WHIUBUIyAIU3alUio U Jud@epeHnnanuo o0ydeHus ¢ y4€TOM CIOCOOHOCTEN
CTYJIEHTOB, UX YPOBHSI OOYYEHHOCTH U CKJIOHHOCTEH.

@DOopMBI U TEXHOJIOTUH, UCTIOIB3yeMble JJIs1 00yUeHHUs aHTIIMHCKOMY S3BIKY,
peain3yloT KOMIETEHTHOCTHBIH ¥ JMYHOCTHO-ACSITEIbHOCTHBIN  MOAXOJBI,
KOTOpbIE B CBOIO OYE€pelb, CIOCOOCTBYIOT (HDOPMHUPOBAHHIO U PA3BUTHUIO a)
MOJIUKYJBTYPHON S3BIKOBOM JIMYHOCTH, CTIOCOOHOW OCYIIECTBIATH MPOAYKTHBHOE
OOIIIEHUE C HOCUTENSIMU JPYTHX KyJIbTyp; ©) CHOCOOHOCTEH CTYyACHTOB
OCYIIECTBIIATh PA3IUYHBIC BHUJBI JACATEIBHOCTH, UCTIONB3Ys aHTJIMUCKHUI SI3bIK; B)
KOTHUTHBHBIX CIIOCOOHOCTEW CTYAEHTOB; I') TOTOBHOCTHM HMX K CAMOPa3BUTHUIO U
caMO00pa30BaHUIO, a TaKKe CIIOCOOCTBYIOT  IOBBIIICHUIO  TBOPYECKOTO
NOTEHIIMada JIMYHOCTH K  OCYIIECTBICHHIO CBOMX  MpodeccroHaIbHBIX
00s13aHHOCTEM.

Peanm3amusi KOMIIETEHTHOCTHOTO W JIMYHOCTHO-IEATEIHHOCTHOTO TIOX0a
C HCTOJIh30BAaHUEM TMEPEYHCICHHBIX TEXHOJIOTHHA IMpEeaycMaTpUBaeT aKTUBHBIE U
WHTEpaKTUBHBIE (OPMBI OOYUCHHSI, TAKHE KaK JCJIOBBIC U POJIEBBIC UTPHI, pa3oop
KOHKPETHBIX CUTYyaluii (Case Study), KOJIJICKTUBHASL MBICIUTEIIbHAS ESTSILHOCTD,
JMCKyCcCuH, paboTa HaJl IPOEKTaMH Hay4YHO-UCCIIEI0BATENbCKOr0 XapakTepa U T.1.
[Tpu 3TOM 3aHATUS C UCHOJIB30BAHHMEM HHTEPAKTUBHBIX (OPM COCTABIAIOT HE
menee 70% Bcex ayauUTOpHBIX 3aHATHI. KOMIUIEKCHOE, WHTETrpaTUBHOE
UCIIOJIb30BaHUE B Y4YeOHOM TIPOLECCE BCEX BBIIICHA3BAHHBIX TEXHOJOTUH
CTUMYJUPYIOT JMYHOCTHYIO, WHTEIUICKTyaJIbHYl0O aKTUBHOCTh, Pa3BUBAIOT
NO3HABaTEJIbHbIE TPOLIECCHI, CIOCOOCTBYIOT (HOPMHPOBAHUIO KOMIIETEHIUH,
KOTOPBIMHU JIOJDKEH 00J1a1aTh Oy yIIUil CIIEIUAIIUCT.



borateli ayTeHTMYHBIM ayiMO W BHAEOMATEpPHAN, COOTBETCTBYIOLIUU
IPOrpaMMHOM TEMATHKE, CIIOCOOCTBYET KOMIUIEKCHOMY pPa3BUTHIO BCEX BHJIOB
peueBOi AEATENbHOCTH CTyneHToB. [IpocimymmBaHue ayauoOTEKCTa pa3BUBAET
HaBbIKM ayAMpPOBaHMs, BUICOPECYpPChl MaKCUMalIbHO OJM3KO MOABOIAT K
CUTYalLlUsIM PEAJIBHOTO SI3bIKOBOTO OOILEHMS], UTO MPEAIOJIAraeT pa3Hble JUATEKThI
U aKLEHTHI, Pa3HOOOpPa3HbI CTUJIb YCTHOW pPEYH, KOTOpPbIE CTYJIEHThl y4yaTcs
BOCIPUHUMATh Ha CIIyX. TEKCThI, COMPOBOXKIAIOIIUE O0YUEHUE C UCIIOJIB30BaHUEM
ayIuo W BUACOCPENICTB, B3STHl M3 AyTEHTUYHBIX HUCTOYHHKOB M COOTBETCTBYIOT
nporpaMMHOM TemaTthke. TakuM o00pa3oM, CTyaeHThl Oojee 3¢P(HEeKTUBHO
3aKpEeIUISIIOT JIGKCHYECKH Matepual U (HOpMHUPYIOT YMEHHE TMOHMMATh Kak
OCHOBHOE, TaK U IOJHOE COJep’KaHHE MPOYUTAHHOTO/TIPOCITYIIAHHOTO TEKCTA.
OOyyeHue C MOMOIIbI0 TEXHUYECKHX CPEJICTB HACBIIIEHO POJIEBBIMH WIPAMH,
CTUMYJIHPYET 0OCYXIEHHE, MpeanojaraeT MoJAroTOBKY MpE3eHTalul, y4acTHE B
BUKTOPUHAX, a TaKXE BBIIIOJIHEHUE MHCBMEHHOIO 3aJaHusi, KOTopoe (hopMupyer
CHOCOOHOCTh MPAKTUYECKH I0JIb30BAThCS MHOSI3BIYHBIM MUCBMOM KaK CIIOCOOOM
OOIIeHUs, TO3HAHUS U TBOPUYECTBA B COOTBETCTBUU C JOCTUTHYTHIM ITPOrPaMMHBIM
YPOBHEM OBJIQJICHUS AHTJIMHCKUM SI3bIKOM. Y JICJIbHBIN BEC 3aHATUN, TIPOBOJUMBIX
B MHTEPAKTUBHBIX (popMmax, cocTaBisieT He MeHee 70 % ayIuTOPHBIX 3aHATHI.

JUisg U1l ¢ OTpaHUYEHHBIMH BO3MOKHOCTSIMHM 3JI0pPOBbsl IPEIYyCMOTpPEHA
OpraHM3alys KOHCYJIbTAlUui C UCTIOIb30BAaHUEM 3JIEKTPOHHON MOYTHI.

4. OuneHOYHBbIC CpPeACTBA IS TEKYLIero KOHTPOJISI YCIIeBaeMOCTH M
NPOMEKYTOYHOI aTTecTaunu

4.1 ®oH OLIEHOYHBIX CPEACTB AJIsl MPOBeIeHUsI TeKylIeil aTTecTauuu

dopmaMH TEKyILIEW AaTTECTAllMM 1O JAHHOM JUCUWIUIMHE BBICTYNAIOT:
KOHTPOJIBHBIE BOIIPOCHI, 3aJaHusI, KOMIUIEKCHBIE 33JIaHMsI, TECThI ISl MPOBEACHUS
TEKyLIEr0 KOHTPOJSI M TNPOMEXKYTOYHOM aTTeCTallMd II0 WTOraM OCBOCHHS
JUCHMIUIMHBL, a TaKKe JJI1 KOHTPOJII CaMOCTOSITENIbHON paboThl 00ydaroierocs
110 OTAEJIBHBIM pa3JenaM JUCHUTIINHBL.

[Ipumepsl TECTOBBIX 3aJaHUM JJIsI IPOBEAECHUS TEKYLIECH aTTECTALUN:
Test on Unit 1 (Communication)

I. Give English phrases to each of the following:

Stating the problem

Offering to help

Aplogising/showing understanding

Making suggestions

Requesting action
. Define the following idioms:

to beat about the bush

on the same wavelength

to get a word in edgeways
I1. Complete the following idioms:
o totalk...



e to speak off the ...

o off the top of one’s ...

e onthe ... of one’s tongue

IVV. Complete the definitions with the following adjectives:

articulate, inhibited, lucid, coherent, persuasive, eloguent, fluent, responsive,
hesitant, succinct

Someone who

1. is good at persuading others is... .

2. speaks in a way that is logical and without contradictions is ... and ... .

3. feels shy about speaking and is worried about the effect of what they might say
is...and ... .

4. expresses their ideas briefly and to the point is ... .

5. can express difficult ideas clearly is ... .

6. is ready to act in a useful or helpful way and openly shows their feelings about is

7. speaks without hesitating, or speaks a foreign language without difficulty, is ... .

Test on Unit 2 (International Marketing)

Choose the correct word from the list below

We are one of the world’s (1) in consumer electronics, introducing new types of
product that did not exist previously. However, where we are not first to the market
with a new product-type, we look at the market (2). If it looks good, we develop
our own versions of the product. We usually test our offerings in focus (3) before
(4) them on to the market, or, if there’s not much time, we may just launch them,
monitor market reaction and then modify them accordingly. We try to identify the
different market (5): groups of end-users with particular characteristics. We look at
the marketing (6). This includes the best way of distributing the product, deciding
which (7) and retail (8) we are going to use. In the early stages, when the market is
growing fast, it can be quite (9): there are a lot of competitors, and the ‘rules of the
game’ are not yet established. Later, when everyone who is going to buy the
product has bought it, and the market is essentially one of replacement, there are
usually fewer competitors and conditions are more (10). Of course, we try to be
among these surviving companies, preferably number one or number two in the
market.

1 beginners pioneers premiers starters

2 possible potency potential power

3 circles classes gatherings groups

4 casting lancing releasing throwing

5 sects segments selections sets

6 combination miscellany mixture mix

7 immediacies intermediaries intermediates intermezzos
8 outcomes outflows outlets outpourings
9 variety various vicarious volatile

10 stability stable static stationary




[lepeueHs TeKymuUX 3a1aHUi TIO JUCIUILTAHE:
1. mowck craTeit o TeMe U UX aHaJu3;
2. peHIEpHpPOBAHHE CTATEH C PYyCCKOIO sI3bIKAa HA aHTIUHCKUH;
3. pas3paboTka ypoka 1o MeToAuKe case study;
4. HamvcaHUe CITy>KeOHOM 3alMUCKH, TPOTOKOJIAa COOPaHUS;
5. cocraBiieHHe BOKaOyIsipa 1o TeMe;
6. paspaboTka poJyieBOI UTPHI U BBIyYUBAHHUE POJICH;
7. paboTa co ClIoOBapsIMu;
8. cocraBiieHHE pe3IOME TEKCTa,
9. cocraBiieHUE MTPE3CHTAIUI 110 TEMaM MPOTPaAMMBI
10. moaroroBka 0030pa IKOHOMHYECKUX HOBOCTEH.

4.2 @oHa OUEHOYHBIX CPEICTB JJs NPOBeJeHHUS TPOMEXKYTOUHOMI
aTTecTanmm
Bormpochl u mpakThdeCcKue 3a1aHus K 3a4€Ty MO JUCIHUILINHE «/JlenoBoun
AHTJIMMCKUN SI3bIK HHOCTPAHHBIN S3BIK
7 cemectp

B koniie cemectpa ctynentsl BeinoaHs0T Reading Comprehension Test.
[Ipumep Tecra:
Four Ways to Turn 'No' into 'Yes' by Michael Chaffers
In every negotiation, there comes a time when the other side rejects your idea, no
matter how well you have done your homework or how reasonable you think your
proposal is -- especially when negotiating for more money. You can't force
someone to agree with you. So what can you do to turn a "'no" into a "yes"?

Don't Take No for an Answer

Assume that "no™ merely means "not yet," especially early on in the negotiation.
This is a concept that every child, and every good salesperson, knows. You will be
a better negotiator the minute you act on it

Understand the Other Side

People say "no" when their interests are not being met. Your manager's interests
may include keeping a valuable employee, not setting a bad precedent for future
negotiations, or staying within her budget. Your first task in this negotiation is to
understand her interests.

How? Ask about them. You could say, "I think we could make more progress here
if we talked about our goals for this negotiation. Here is what | am trying to
achieve... What are your goals?" Or you could say, "If |1 were in your position, |
would be especially concerned about staying within my budget and retaining a
skilled employee. Are there other key matters | would be overlooking?"



Ultimately, you need to consider the interests of both sides to come up with
options that satisfy them.

Solve the Problem Together

Once you understand your manager's interests, work together to address them.
Persuade her to join you in crafting a solution. You might say, "I think we have a
joint problem here. If we are going to reach an agreement, we will have to find an
option that meets both of our interests. | think we can do that most efficiently by
working together to come up with good solutions."

If your manager seems amenable, provide guidelines for your joint problem-
solving effort. For example, you could say, "I think if we put our heads together
and brainstorm for the next 20 minutes, we could generate a lot of ideas. Then we
can take 15 minutes to select the most promising ones and refine them for
consideration. Can we agree to brainstorm -- without commitment -- for that time
period?" With hard work, and a little luck, this activity should carry you past the
resistance and lead to an agreement.

Consider Your Alternatives

If you have tried to understand the other side's interests and develop options that
satisfy them, but you are still getting a "no," you have a choice to make. You can
agree to whatever option your manager does accept, or you can pursue alternatives.
An alternative might be making an appointment to talk with someone higher up in
the organization who may have the authority to make a better deal. Or you might
begin to actively look for other positions in the company or elsewhere. Or you
might decide to wait and try again later. In any case, make sure you leave the door
open as you walk through it. You could say, "l appreciate the time we have spent
trying to reach an agreement. Right now | don't feel we are close enough to
continue this conversation. Perhaps we could revisit this topic in a few days and
see where we stand?"

The key to negotiating is to avoid letting a negative response become an obstacle
to agreement. You can do that by recognizing the legitimate reasons causing
someone to resist your idea, and then working together to address them. Not only
will this approach make agreement more likely, but it also will cause the other
person to appreciate the respect you have demonstrated -- a good outcome for any
negotiation.

[IpumepHBI NTEpedeHb BONPOCOB K 3a4€Ty, 7 CEMECTP:

1. What makes a successful business person?

2. What are the indicators of the success of a company?(give an
example of a well-known successful company)



3. My personal success — what is it like? (describe the main concrete
indicators of success in different areas of your life)

4. International marketing: aims, problems, examples.

5. What different marketing approaches can be used when a company
opens up a new market?

6. What are the ways of managing marketing mix in different national
markets?

7. What can you say about different launch strategies for different
categories of products?

8. Ways of establishing business relationships in Russia.

Q. What makes a good communicator?

10. Forms of communication. Their advantages anal disadvantages.

11. Communication problems.

12, The ways to improve communication?

13. The most important relationships for you?

14, Relationship marketing

15. Business- to business relationship

16. Relationship networks

KpI/ITepI/IH OLICHKH Ha 3a4YCTC

3adeT BBICTABISIETCS IO PE3ysbTaTaM pPabOThl Ha MPAKTHYECKHUX 3aHATHSAX,
HalucaHusi KOHTPOJIbHOM paboThl, BKIIOYAIONICH 3aJaHusl, [O3BOJISIIOIINE
YCTAaHOBUTh CTENEHb YyCBOCHHUS Marepuana. [Ipu BbICTABIEHWH 3adeTra
YYHUTHIBACTCS TAKKE M BBITTOTHECHUE CAMOCTOSATEIBHBIX PadoT.

OTMeTKa «3a4TEHO» BBICTABIISICTCS] CTYACHTY, BBITOJHHUBIIEMY TPeOyeMBbIit
o0beM paboThl MO JUCIUIUIMHE, YCBOWBIIEMY OCHOBHBIE TOHATHS Kypca H
CYMEBIIIEMY CHPABUTHCS C MPEJIOKEHHBIM MPAKTUYECKUM 3agaHueM. CTyJeHTOM
MOTYT OBITh JOMYIIEHBI OT/AEJIbHbIE HETOYHOCTU, KOTOPBIE 3aTeM B MPOIECCe
Oecenbl UCTIPABJISIFOTCSL.

OTMeTKa «HE 3a4TE€HO» BBICTABISIETCS CTYIEHTY, KOTOPHIA HE BBITIOJHUI
HEOOXOMUMBIA 00BEM paboThl MO AUCIMIUIMHE W/WIM HE YCBOWUJ OCHOBHBIC
MOHATHUSL Kypca W/WJIM HE CyMeJl CIPAaBUTHCS C MPEAJIOKEHHBIM MPAKTHYECKUM
3aJIaHHEM.

OrneHouHBIC CpeACTBA JUIsi HWHBAIWIOB W JIUIl C OTPAaHUYCHHBIMU
BO3MOKHOCTSIMH  3JIOPOBBSI  BBIOMPAIOTCA € YYETOM WX HHIAWBUIYaJTbHBIX
NCUXO(PU3NYECKUX OCOOEHHOCTEM.

— mnph HEoOXONMMOCTH WHBAJIWAAM W JIMIAM C OTPaHUYCHHBIMH
BO3MOYKHOCTSIMH ~ 3JIOPOBBSl  NIPEAOCTABIISICTCS  JOMOJTHUTECIIBHOE BpeMsl IS
MOJITOTOBKY OTBETA Ha 3K3aMCHE;

— TMpU TPOBEICHUW TMPOIEAYPHl OICHUBAHUSA PE3yJbTATOB OOyUYCHHUS
WHBAJIIMJOB W  JIMIl C  OTPAHWYCHHBIMH  BO3MOXKHOCTSIMH  3JI0POBbBS
MPEeIyCMaTPUBACTCS WCIIOH30BAHNE TEXHHUYECKUX CPECTB, HEOOXOIMMBIX UM B
CBSI3M C X WHIUBUYyAJIbHBIMA OCOOEHHOCTSIMU;



— TOpu  HEOOXOAMMOCTH Jjsi  OOydaloIIuXcsi C  OTrpaHMYEHHBIMU
BO3MOYKHOCTSIMU 3JI0POBbSl M HMHBAJIMJIOB IPOLEAYpa OLCHUBAHUSA PE3YyJbTaTOB
00y4yeHus 10 JUCLUITIMHE MOXKET MPOBOJUTHCS B HECKOJIBKO 3TaIlOB.

[Ipouenypa olieHHMBaHUSA pe3yJNbTaTOB OOYYEHHS HMHBAIWIOB M JIUI[ C
OTPAaHUYEHHBIMH  BO3MOXXKHOCTSIMH ~ 3JI0pPOBbSl 10  JAMCLUUIUIMHE  (MOMYIIIO)
IpelycMaTpUBaEeT MpeaocTaBiIeHne UHPopManuu B (Gopmax, aJanTUPOBAHHBIX K
OTPAaHUYEHUSIM UX 3J0OPOBBS U BOCHIPUATHS UHPOPMALIUH:

JIns 1 ¢ HapyIIEHUSIMU 3PECHMUS:

— B (hopMe FIIeKTPOHHOIO JOKYMEHTA.

JIns 1 ¢ HapyIIEHHUSIMU CITyXa:

— B (hopMe 3IIeKTPOHHOIO JOKYMEHTA.

JIns U1 ¢ HapyIIEeHUsIMUA ONIOPHO-JIBUTATENIBHOTO arapara:

— B (hopMe 3IIEKTPOHHOIO JOKYMEHTA.

JlaHHBIN TepedYeHb MOXKET OBITh KOHKPETH3UPOBAaH B 3aBUCUMOCTU OT
KOHTHHI'€HTa 00yYarolIXCs.

5. IlepeyeHb OCHOBHOW M [JONMOJHUTEJbHOW Y4YeOHOM JMTEPATYpPbI,
He00X0UMOi1 1JI1 OCBOECHHUS TUCIMILIMHBI (MOLYJIA)

5.1 OcHoBHas nuTepaTypa:
1. Jomuuukas, T.P. busHec-koppecoHAEHIUS HAa AHIJIMICKOM  SI3bIKE
[DnexTpoHHBIN pecypce] : yueb. mocodue / T.P. Jlomuunkas, E.A. Munsiino, A.E.
Ko3zybenko. — DnexTpoH. nan. — Mocksa : @JIMHTA, 2016. — 133 ¢. — Pexum
noctymna: https://e.lanbook.com/book/89874.

2. JlocroBamoBa, M.H. The Language of Small Business : mocobue /
N.H. ocToBanosa. - Mocksa : EBpa3uiickuii oTKpbITbIii HHCTUTYT, 2008. - Y. 1. -
184 c. - ISBN 978-5-374-00109-9 ; To xe [Dnexrponnsii pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=90985

JIJIst OCBOCHMSI TUCIUILIMHBI WHBATUAAMH W JIMIIAMH C OTPAaHUYCHHBIMH
BO3MOYKHOCTSIMH 3JI0POBBSI UMEIOTCSI M3JIaHUS B DJICKTPOHHOM BHUJIE B DJICKTPOHHO-
OHOJIMOTEYHBIX CUCTEMAX

5.2 JlononHUTENBHAS JIMTEPATYpA:
1. Boponmosa, W.M. Insights into Marketing. Bsenenne B MapKeTHHT
[DnexkTpoHHBI pecypc] : yueb. mocobue — OIneKTpoH. mdaH. — MockBa
®JIMHTA, 2012. — 208 c¢. — Pexxum noctyma: https://e.lanbook.com/book/4639.

2. Kazaposa, E.. English for Secretaries (Advansed Level) Aurnuiickuii nis
ceKkpeTapei [DNeKTpoHHBIM pecypc] : ydeO. mocobue — DIEKTPOH. AaH. —
MockBa : @®JIMHTA, 2014. — 94 c¢. — Pexum pocryna:
https://e.lanbook.com/book/51828.

3. KomecuukoBa, H.JI. JlemoBoe oOmenne. Business Communication
[OnexTpoHHBIN pecypc] : yudeOd. mocobue — DNEKTpoH. naH. — MockBa


http://biblioclub.ru/index.php?page=book&id=90985

OJIMHTA, 2016. — 152 C. — Pexum JOCTyTIa:
https://e.lanbook.com/book/84358.

4. KonecuukoBa, H.JI. JlenoBoe obmienue: nuiieM u roBopuM. Tips for business
writing and speaking skills (reference and exercise book) [3aexTponnslii pecypc] :
yue0. mocoone — DnekTpoH. naH. — Mocksa : ®JIMHTA, 2016. — 152 c¢. —
Pexum noctyna: https://e.lanbook.com/book/89885.

5. Smmua, T.A. English for Business Communication. AHIIUHACKHE S3BIK IJIS

JIEJIOBOTO OOIIEeHUs [ DIEeKTPOHHBIN pecypce] : yuebd. mocobdue / T.A. Smmna, J[.H.
Karkun. — DnektpoH. 1aH. — Mocksa : ®JIMHTA, 2016. — 110 c. — Pexum
noctyma: https://e.lanbook.com/book/84337. — 3ari. ¢ sxpana

5.3. [lepuoauyeckue U31aHus:

1.The Guardian

2. The Times

3. The Economist
4. The Independent

6. Ilepevyennb pecypcoB nHGOPMAITMOHHO-TEJIEKOMMYHUKAITUOHHOM
cetu «AHTepHET», B TOM YHCJIe COBPeMeHHbIe MpodeccnoHaANIbHbIE 0a3bI
AAHHBIX 1 MH(POPMALIMOHHBIE CIIPABOYHBbIE CUCTEMbI, HEOOXOAMMbIE 1JISI
OCBOCHUS JUCUUILINHBI (MOIYJIs1).

Koncynperant Ilntoc — cripaBoyHas cucrema

Web of Science (WoS) http://webofscience.com/

Scopus — 6a3za gaHHbIX pedepaToB U UTHPOBaHUS http://www.scopus.com/
Hayunas snektponnas o6uonuorexa (HOb) http://www.elibrary.ru/
[ToTHOTEKCTOBBIC apXUBBI BEAYIIHMX 3alaHBIX )KypHaIoB Ha Poccuiickoii
miatgopme HaydHbIX xypHagoB HOUKOH http://archive.neicon.ru/
Yuusepcurerckas nuapopmarmonnas cuctema POCCUSA (YUC Poccus) http://
uisrussia.msu.ru/

«DJIEKTPOHHA 1 BUBJIMOTEKA JTMCCEPTALIMI» Poccuiickoit
INocynapcrBennoit bubmuorexku (PT'B) https://dvs.rsl.ru/

Oxcdopackunii Poccuiickuit @onn: http:// www.oxfordrussia.ru
HammonanwsHas snextponnas oubauorexa http://u36.pd/

KubepJlenunka http://cyberleninka.ru/

JlektopuyM — on-line http://www.lektorium.tv/

7. Meroanueckue YyKa3aHMsl A O0y4amwIIMXCA MO0 OCBOCHHIO
AUCHUIIIMHBI (MOYJIAA)

JInst BBITIOJIHEHUST YIpaXXHCHUH W 3amanuii pasaena Reading and Translation
Practice, crapsiero cBoeil 1ebl0 pa3BUTHE HABBHIKOB YTECHHS U JBYCTOPOHHETO


http://oxforddictionaries.com/

nepeBojia MyTeM PACHIMPEHUs] aKTMBHOIO M TACCHBHOIO CIIOBaps M Pa3BUTHUS
HABBIKOB TpaMMAaTHYECKUX TpaHCPopMaluii, HEOOXOJUMO BBIYYUTH CJIOBA U
CJIOBOCOYETAHUSI TEMATUYECKOTO XapakTepa, MojJIexaliie akTUBHOMY YCBOEHHUIO
(Essential Vocabulary). B pa3aen BKIItO4eHBI TEKCThI Ta3€THO-TTyOJIUIIMCTHYECKO-
ro U CHEHHAIbHOIO XapaKTepa MO TeMAaTUKE Kypca W YINpaKHEHHUsS pPelernTUBHO-
pPENpOlyKTUBHOIO  XapakTtepa, B  TOM  YHCI€  TOJCTAaHOBOYHbIE U
tpaHchopmarrionnsie. Beimonnenue 3amanus Match the English words with their
Russian equivalents nameneHo Ha MmojlydeHWe 3HAHW O 3HAYEHUSIX TEPMHHOB, O
COYETAEMOCTH, YTO  MO3BOJIUT MPABWIBHO  MPOIYIHPOBATH  CIOBapHBIC
KOMOWHALIUM W B JAJIbHEWUIIEM CaMOCTOSTEIbHO MCIIOJIBb30BaTh MX B PEUEBOM
JeSITEIbHOCTH; Ha 00y4eHHEe KOMIIEHCATOPHBIM MpHUEMaM MEepeBOJa JEKCUIECKUX
€IVMHHL], AKTUBU3ALUI0 CaMOCTOATEILHOW MOMCKOBOW AEATEIIBHOCTU. BO-NIEpBBIX,
HEOOXOJMMO MPOYUTATh BCIYyX BCE BBIHECEHHBIE B JIEBBIN CTONOEIl ClIOBa U
CIIOBOCOYETAHUS BO H30€KaHWE AANbHEHIIMX OLIMOOK B BOCHPOM3BEJICHUU U
yHNOTpEOJICHUH HOBOW JIEKCMKM W O3HAKOMHUTBCS C BapUaHTaMH PYCCKHUX
cooTBeTcTBUI. Ha 3Tame moucka aHIIoO-pycCKUX COOTBETCTBUM PEKOMEHIYETCS
UCIIOJIb30BaTh TMPUEM SI3BIKOBOWM JOTAJKW, MPHUBIIEKATh CUHOHUMBI, MPUBOIUTH
neUHUIIMA HA UTHOCTPAHHOM SI3BIKE.

Boimonssis 3aganus B pasznaene Listening, mpociymaite TeKCT IBaxbl. [Ipu
IEPBOM MPOCIYIIMBAHUM MOCTapaiiTeCh MOHATh OCHOBHOE COJEpXaHHE TEKCTa,
IpU BTOPUYHOM — 0OpaTUTE BHUMaHUE HA JCTATU3allMI0 OCHOBHOW MH(MOpMaIny,
BOCCTAHOBUTE TMPOIYIICHHOE 3BEHO JHAJOTa, BBIACIUTE OOMMA O0OBEKT
BBICKA3bIBAaHUI B JAHAJOTUYECKOM OOIIEHUH, OMpEeNeInuTe TOYKY 3pEeHus,
MOCIIEZIOBATEIHLHOCTh apPTyMEHTOB, KOMMYHUKAaTHBHOE HAMEpPEHHUE KaXKIOTO W3
cOo0€CeTHUKOB.

Ilepen BeimonHeHueM 3agaHuil B pasnene Reading Comprehension BeryunTe
aKTUBHBIM CJIOBapb, O€rJI0 MNPOCMOTPUTE TEKCT JUIsl HW3BJICYEHHUS] OCHOBHOM
uH(dOpMaIuU, MPOYUTANTE BOMPOCHI K TEKCTYy, MPOUYMUTAWTE TEKCT BTOPOU pas,
oOpaiiiasi BHUMaHU€ Ha JIeTajlu, U OINpeAeNnuTe ad3aibl, B KOTOPHIX COJEPKATCS
OTBETHl Ha BOIPOCHL. 3aTE€M BBIMOJHUTE JIEKCUYECKUE YIPAKHEHUS, OOBICHUTE
3HAUCHHUE  BBIJCICHHBIX  (ParMeHTOB  TEKCTa,  BBINOJIHUTE  3aJaHUs
PENpPOIYKTUBHOIO XapakTepa u3 paszzaena Discussion.

B ocBoenun AMCHUIUIMHBI WHBATUIAAMU M JIMIAMH C OTPAaHUYCHHBIMH
BO3MOXKHOCTSIMHU 3/I0POBbsI OOJIBIIIOE 3HAUCHHE UMEET WHIUBUAyaldbHas ydeOHas
pabota (KOHCYJbTalUN) — IONOJHUTEIBLHOE pa3bsICHEHNE YYEOHOT0 MaTepurara.

NHauBuyalbHBIC KOHCYJBTAlMM IO TMPEAMETY  SIBIISIIOTCS  BaKHBIM
dbakTopoM, CHOCOOCTBYIONIUM WHIWUBUAyAIH3aMH OOYYEHHS M YCTaHOBJICHUIO
BOCTIUTATEIILHOTO KOHTAKTa MEXKAY MpernojaBaTesieM U 00yJaroIuMCcs HHBATUIOM
WM JIMIIOM C OTPaHWYCHHBIMU BO3MOKHOCTSIMH 3/10POBbS

8. IlepeyeHbr HNHMPOPMAIMOHHBIX TEXHOJIOTHH, HCHOJb3yeMbIX NpPH
OCYIIeCTBJIEHUH 00Pa30BaTeJIbHOI0 MPOLECcca Mo TUCHUILIUHE (MOAYJI10) (IpH
HEe00X0IUMOCTH)



Baxneimmmu ycnoBusiMH mporiecca OOydeHHUsl SIBISIOTCS COYETaHHE
ayIUTOPHOM U JlabopaTopHOU (paboTa B BUIEO - U KOMIIBIOTEPHBIX KJlaccax) ¢
BHEAYJAUTOPHOI pabOTON CTYIEHTOB, MOCTENIEHHOE YBEIMYEHHUE YJEIHLHOTO Beca
UX CaMOCTOSITEILHOM paboThI,

Nurencudukanuu CaMOCTOATENbHON paboThI CIIOCOOCTBYIOT
HUngopmayuonno-kommynuxayuonnsvie mexnonoeuu (MKT),koTopple B 1EJIOM
pacuMpsitoT paMKd 00pa30BaTENbHOTO MPOIECCa, MOBBIMIAS €ro MPaKTUYECKYIO
HAIIPaBJIICHHOCTh W IT03HABATEJIBHYIO aKTHMBHOCTh ywanuxcsa. B pamkax HKT
BBIJICIISIFOTCS 2 BUJIA TEXHOJIOTHIA:

Texnonocusi UCNONBL308AHUSL  KOMHBIOMEPHBIX  NPOCPAMM  TIO3BOJIAET
3¢(dEeKTUBHO OMOJHUTH TMpolecc OOydeHUs s3bIKy Ha BCEX YPOBHSX.
PaspaboTanHble  KOMIBIOTEpHBIE MPOTPaMMbl  MpEAHA3HAYEHbl KakK  JJis
ayJUTOPHOW, TaK U CaMOCTOSITEIbHOM pPaOOTHl CTYJEHTOB M HAalpaBJiCHBl Ha
pa3BUTHE TPAMMATUYECKHUX U JICKCUYECKUX HABBIKOB.

Humepnem - mexnonocuu TNPEeNOCTABISAIOT IIUPOKUE BO3MOXKHOCTH IS
noucka nHpopMaIuu, pazpadboTKH MEXKIYHAPOAHBIX HAYYHBIX MPOEKTOB, BEACHUS
HAy4YHBIX HccleqoBaHui. lcnonb3oBanue 3yekTpoHHOM mouThl U Iludposoro
kamnyca KyOl'Y 1o3BoisieT OKa3bpiBaTh KOHCYJIBTAIMOHHYIO  MOJICPKKY
CTYJI€HTaM, OCYIIECTBJISATh KOHTPOJb MHUCHbMEHHBIX pPaldOT, BBIIOIHIEMBIX
CTYAEHTAMH CaMOCTOSITENBHO.

8.1 IlepeyeHb HEOOXOAMMOT0 JIMLIEH3HOHHOIO POTPAMMHOI0
o0ecneyeHust
Microsoft Office, Microsoft Windows

8.2 [lepeyenb He0OXOAMMBIX MHPOPMALMOHHBIX CIIPABOYHBIX CHCTEM

CnpaBouno-npaBoBasi cucrema «Koncynbrant ITmrocy (http://www.consultant.ru)
DnekrponHas oubnmoreuynas cuctrema eLIBRARY.RU (http://www.elibrary.ru)/

9. MarepuajbHO-TeXHUYeCKas 0a3a, He00X0AMMAas JJIsl OCYILEeCTBJICHUS
00pa30BaTeJIbHOI0 MPoIecca Mo JUCHUIINHE (MOTYJIIO)

MarepuanbHO-TEXHUUYECKOE 0OecTiedeHne

Ne Bun pabot
JMCUUIUIMHBI (MOAYJIS1) U OCHALIEHHOCTh

1. CamocrositenbHass | [lomemenue i caMocTOsITeTIbHONM paboThl aya. No
paborta 347 YueOHast me0Oenb, MepCcoOHaIbHBIN KOMIbIOTEP- 1
mT. ¢ JocTynoM K cetu «uTepHeT» n obecrieueHueM
JOCTyTIa B AIEKTPOHHYIO HH(pOPMAITMOHHO-
o0pa3oBaTenpHyI0 Cpely OpraHu3alud, MEePEeHOCHOU
HOYTOYK- 3 mT., Wi-Fi

2. JlaGopartopHbie YyebHo-MeToanuecKas nabopaTtopus
3aHATUS JMHTBUCTUYECKUX  HccienaoBannii  ayn.  Ne321
VYyebnas mebenb, mpoektop-l mir., 3kpan-1 mrT.,
NEPCOHAIBHBIN KOMIBIOTEP- 15 mT. ¢ gocTynmoMm K



http://www.consultant.ru/
http://www.elibrary.ru)/

cetu «HWHTepHeT» U obecnedyeHWEM JOCTyla B
ANIEKTPOHHYIO  MH(OPMAIMOHHO-00pa30BaTENbHYIO
cpely opraHu3aluu, NepeHOCHONW HOYTOYK- | 1mIT.

Texylmun KOHTPOJIb
U TPOMEKYTOUYHAA

YuebHas ayauTopus Uil TPOBEACHUS 3aHATHM
CEeMHHAPCKOTO  THUIA, TEKYIIEro KOHTPOJIS U

aTrTecTamnus MPOMEXKYTOUHON artectaruu  ayna. Ne 351 VueOnas
mebenb, TB- 1 mt., Wi-Fi
VYuebHasg ayauTopusi JUisi TPOBEACHUS 3aHATUU
CEMHHAPCKOTO  THUMA, TEKYIIEro KOHTPOJS U
MPOMEKYTOUHOM arrectauuu ayna. Ne 364 VYyeOnas
meoens, Wi-Fi
['pynmnoBsie u | YueOHasg ayauTopus JJid MPOBEJEHUS TPYIIOBBIX U
WH]JIMBU1yaJIbHbIC WHJIMBUIYaJbHBIX KOHCyJbTaluid aya. Ne 318
KOHCYJIbTalluH VYyebnas mebenb

VYyebHast aynutopusi JUisi POBEJACHUS TPYNIOBBIX U
UHJIVBUAYaIbHBIX KOHCynbTammii ayn. Ne 350
VYyeOHast meOenb




PELIEH3WA
Ha pabo4yio nporpammy yueOHOH AUCUUTITHHBI «/]eT0BO# aHTTHIACKHIA 361K
st gHanpasienus 44.03.05 — «llegaroruyeckoe oOpasoBaHue»
ABTOp-COCTaBUTENb: K.(.H., JOLEHT Kadeapbl aHITTUHCKON (HUIIOJIOTHH
®I'bOY BO «Kybanckuii rocynapcTBeHHbli yHUBepcuTeT» D.I7. Psabuesa

Peniensupyemast pabGouass nporpamma y4eOHOW AMCUMIUIMHBL «/lenoBoit
AQHIVIMACKUHM  A3bIK MHOCTPAHHBIM  SI3bIK» COCTAaBJIEHA B COOTBETCTBUU C
TpeboBaHussMu DeepaqbHOr0 rocyapcTBEHHOro 00pa30BaTENLHOTO CTaHAapTa
BhICIIEr0 00OpazoBaHUsl [0 HampasleHUo noarotoBku «llemarorudeckoe
o0paszoBaHue».

B paboueii mnporpamMme IpeACTaBIeHbI UeNH U 3aJa4Y¥  U3yuYeHHs
JAUCUMIUTHHBL, €¢ MECTO B 00pa30BaTe/IbHOM Mpoliecce, TIaHUPYEMbIe Pe3yJibTaThl
o0yueHus, HaIEJCHHOIO HA OCBOCHHWE CTYJEHTaMH IpO(heCcCHOHATBHBIX
komnerenumii [1K-1, I1IK-10, yxkasanbl pasgenst W TeMbl Kypca, (opmbl
OpraHu3alyy 3aHATUN, KOJTMYECTBO OTBOJUMBIX YacOB.

Ilenp m 3amauu nporpammbl — GOPMHPOBAHUE U PA3BUTHE CIEIMATbHbBIX
KOMIIeTeHIIH B cdepe npodeccHoHATBHOro OOIIeHHs, 3HAKOMCTBO C OCHOBaMH
KOMMYHMKAllUM B JIeJIOBOM cdepe, OBIaZeHHe METOAMKON MpOIyLHPOBaAHHS
MHOSI3bIYHBIX YCTHBIX W IHUCHBMEHHBIX JI€JOBBIX TEKCTOB, COBEPILEHCTBOBAaHHE
pa3roBOPHOM peyud W ayJUpOBaHHs, paclIMPEHHE 3ariaca CleluaJbHON Je0BOH
JIEKCUKH.

TemaTtudeckuii ONOK mporpammsl THOJHOCTBIO OTBeYaeT HAaIPaBICHUIO
o0y4eHus Mo JaHHOM JucUMIIMHe. B yacTHOCTH, MpeiaraloTcsi Takue TeMbl, Kak:
CO3/1aHME YCIeIUHOM OW3Hec-KOMIaHWsI W JIeJIOBble OTHOLICHHS B KOMIIaHHH,
yJIOBJIETBOPEHHOCTh pabOTOM, BeJieHHe IIeperoBOPOB.

[IporpamMmma Kypca COAEp)KHMT pas3jiuyHble 3a/aHusl, HalpaBJeHHbIE Ha
AKTHBHM3aLMI0 KOMMYHUKATUBHBIX BUJOB [EATEIBHOCTH C [PUBICYEHUEM
OpPUTHHAJIBHBIX HCTOYHUKOB (MyJIbTUME/UA, NpOoecCHOHANIbHAS NuTeparypa u
nepuoIuKa).

[Iporpamma pekoMeHyeTcst K IPUMEHEHHIO B yueOHOM fiporiecce.

Peniensenr:

Y T.C. HenmexyeBa, HOKTOp (PUIIONIOrMYECKUX HayK,
—_— 7 » &
npo¢eccop, 3aB. Kadenapod wuHOCTpaHHbIX s3bIkoB PI'BOY BO «Kybanckuii
roCy1apCTBEHHBIN arpapHblil YHHBEPCUTET»

Mo noayefbde kA 7 1
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PELIEH3WA
Ha pabouyto nporpaMMy yueOHON TUCHMIUIMHBL «JleI0BOM aHITIMMUCKUI S3BIK»
quis Hanpasienus 44.03.05 — «Ilenarornueckoe ob6pazoBaHuey, mporpaMma
MOJITOTOBKM — aKaJieMUuecKkuii OakanaBpuar
ABTOp-cOCTaBUTENb: K.().H., JOLEHT KadeaApbl aHMITUUCKON (PHI0IOrun
®I'bOY BO «Kybanckuii rocynapcTBeHHbIl yHUBepcHTeT» J.I°. Psbuesa

Penensupyemasi mnporpamMma JUCHUIUIMHBI «/Jle0BOM aHTIIMMCKUN  SI3bIK
WHOCTPAaHHBIM A3BIK» NpEeJHa3HaueHa JUlsl CTYAEHTOB 4 Kypca, oOydJaromuxcs 1o
Hanpasienuio 44.03.05 — «llegarornueckoe oOpasoBaHue». YueOHas mnporpamma
COCTaBjIeHa B COOTBETCTBUH ¢ I'ocyapcTBeHHBIM 00pa30BaTeIbHBIM CTAHAAPTOM
BBICIIIETO 0Opa3oBaHMUsI.

B nauane peuensupyeMoil nporpaMmsl c(hopMyIMpOBaHbI 1IeJId U 3aJ1a4u, a
TAKXKe pasjielbl JUCUUIUIMHBI, BUJbl yueOHOW paboThl, KOJUYECTBO OTBOAMMBIX
yacoB. Dopmbl OpraHM3aluM 3aHATUH U (OPMBI  TEKYIIEro KOHTPOJIs
npejcraBieHsl B Buje Tabnui. B paspene « TpeboBanus Kk pe3ysibrataM OCBOEHHs
COJEpXKAHUs JUCLMIUIMHBDY IIE€PEUUCIICHbl MPO(eCcCUOHAIbHbIE KOMITETEHIIHH,
(opmupyeMble y CTYJIEHTOB B pe3yJibTaTe OCBOEHHS JTUCIIMIIIHHABI.

VYuebHo-MeTou4Yeckoe M UH(OpMALMOHHOE oO0ecredYeHre IUCIUIIIMHBL
NPEACTAaBIEHO HAa COBPEMEHHOM JIMHIBUCTHYECKOM Marepualie, aKTyallbHOM U
MHTEPECHOM JUIs CTyJeHTOB. B mpomecce o0ydeHus mnpemycMaTpuBaeTcs
CHCTEMATU4YeCKoe [1OBTOPEHME W3YYeHHOTro MaTepuala, YTO BBIPAKAETCS B
HENPEPLIBHOM B3aUMOJIEHCTBUM CTYACHTOB M IIperojaBaTelis Ha 3aHITHSIX.
[Iporpamma  mpexycmarpuBaeT — [OCTOSIHHOE — ydacTHe — CTYJEHTOB B
KOMMYHHKAaTHBHOM IIPOLECCe ¢ YYETOM aKTyaabHOHW MepCreKTUBBI HCIIOJIB30BaHMUS
NOJYYEeHHBIX 3HAHMM Kak B IPO(PECCUOHAIBHON [JeSTENIbHOCTH, Tak M B
HENOCPECTBEHHOM OOLIEHUHU C HOCUTEISIMU SI3bIKA.

JlanHast mporpamMma IpelycMaTpUBaeT MCIOJb30BAaHHE aKTUBHBIX U
UHTEPAKTUBHBIX (GOpPM  3aHATHHA  (TBOpPYECKHME W  TPYINIOBBIE  MPOEKTHI,
NpEe3eHTAllNK, OLEHKa U OOCYXJEeHUE pe3yJbTaTOB CaMOCTOSATENIbHOM paboThl
cryseHToB). B nenom, aucumminHa cnocodcTByer (POPMUPOBAHMIO W PA3BUTHIO Y
00y4aroIuxcs JENIOBBIX, A3BIKOBBIX, COLMOKYJIBTYPHBIX, @ TAKKe I'yMaHWUTAPHO-
KOMMYHHUKaTUBHBIX HABBIKOB KOMMYHHMKAITUH.

Takum oOpazom, penensupyemas mnporpamma Mo AUCUUIUIHHE «JlenoBoii
AHITIMMCKUN  sI3bIK  MHOCTPAHHBIM  SI3BIK»  COOTBETCTBYET  TpeOOBaHHSM,
IpeJbsBIAeMbIM K y4eOHBIM IpOrpaMmaM, U MOXKET ObIThb PEeKOMEH/I0BaHa JiJis
HCIIOJIb30BaHUs B MpoLEcce MpenojaBaHus s CTyAeHToB Hanpasiaenus 45.03.05
— «llenarornyeckoe 06pa3013aﬂue»

Peuensenr: - ,4( Z / - I'pymeBckas T.M., na-p ¢unon. Hayk,
npodeccop, 3aB. kadiefipoit ppaniysckoii punonorun ®PIBOY BO Ky6I'Y






