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1 ]_Ie.]'l](l H 3aJa494 H3YyYCHUA JTUCHUILIMHBI

1.1 Ieap TUCHUTNIHHBI

dopMHUpOBaHUE HHOS3BITYHON KOMMYHHUKATUBHON KOMITETCHIINH JIJIsI
MCTIOJTb30BaHUs JICJIOBOTO aHTJIMHCKOTO SI3bIKa B TIpoIecce MpodeccHoHaATbHON
nesitenbHOCTH. [[proOperenne HaBBIKOB MH()OPMAIIMOHHO-aHATUTUYIECKON PaboThI
C pPa3TUYHBIMU HCTOYHUKAMH HH()OPMAINK HA aHTIIMICKOM SI3bIKE, HABBIKOB
nepeBOIUECKON paboThl B mpodeccruoHambHOM chepe.

1.2 3agaun AMCHUITHHBI

- HAy4YuTh CTYACHTOB 0a30BbIM TepMUHaM U3 cdepsl JenoBOi
KOMMYHUKAIIHH;

- HAYYNTbh CTYJICHTOB BJIQJICHUIO YCTHOW TAAIOTMYECKON 1 MOHOJIOTUYECKOU
peubto B Ipeaenax npopecCuoHaIbHOW TEMaTHKY;

- HAYYUTb CTYACHTOB BOCIIPUHUMATh C JOCTATOYHOM CTEIEHbIO ITOHUMAHU
4yXKYyI0 peyb, IPOU3HECEHHYIO B TEMIIE, TPUOIMKAIOIIEMCS K HOPMAJIbHOMY IS
HOCUTEIIEH JAHHOT'O SA3bIKA;

- HAy4YuTh HamMcaTh JEJIOBOE IMUCHBMO, MHUCHMO-XaoOy, 3JIEKTPOHHOE
UCHMO, COOOILIEHNE Ha 3aJJaHHbIE TEMBI B JI€JIOBOM cdepe;

- HAay4HUTh CTYJEHTOB JI€JaTh I'PAMOTHBIN B JINTEPATypPHOM OTHOILLIECHUU
IIEPEBOJI HA POJIHOM A3BIK MHOCTPAHHOIO JIEJOBOTO TEKCTA.

1.3 Mectro aucuumIvHbl (MOAYJIsI) B CTPYKType o0Opa3oBaTe/IbHOH
MPorpaMmabl

JucuunnuHa «JlenoBoM aHTJIMHUCKUN SI3BIK» OTHOCUTCS K BapUaTUBHOM
yactu bioka 1 «/lucuuminnasl (MOAyJK)» yueOHOTO IJIaHa.

1.4 IlepeyeHb MIaHUPYEMBIX Pe3yJbTATOB O0yYeHHsI MO JMCHUILIIMHE
(MOxy/10), COOTHECEHHBIX ¢ IUIAHUPYEMbIMH pPe3yJbTATAMH OCBOCHMS
o0pa3oBaTeIbHOM NMPOrPaMMBbI

N3yyenune maHHOW y4yeOHOW NUCHMIUIMHBI HAMpaBlieHO Ha (opMupoBaHHe Yy
oOy4Jaroruxcst 001menpodeCcCHOHANBHBIX W MPOGECCHOHATBHBIX KOMIETEHITUI
[1K-1.

No Conepxxanue B pe3ynbrare uzydeHus ydeOHON TUCIUTIIIMHEI
I r_l KOMITETEHIIUU oOyyJaroniuecs: J0JHKHbI
" | (umm e€ yactu) 3HATh ’ YMeTh ’ BJIAJIETh




No Conepxxanue B pe3ynbTaTte uzydeHusi y4eOHOM JUCHUTIIIMHBI
- KOMIIETEHIIUN oOy4Jaronuecs: J0HKHbI
" | (mm e€ yacTn) 3HATH YMeEThb BJIA/IETh
[1K-1 | roTOBHOCTBIO - OCHOBHBIE - BECTU JAUAJIOT - 0a30BBIMU
pean30BbIBaTh | 3HAYECHUS Ha 33JIaHHYIO TEpMUHAMU
o0pa3oBaTeNbHBI | IGKCHYECKUX | TEMY; u3 cepbl
€ IporpaMMBbl IO | €IUHUII (CTIOB JIEIIOBOM
yqe6HLIM 54 - COCTABJIATH KOMMYHHUKaII
npeaMeTam B | ciIoBOcoYeTaH | MOHOJIOTUYCCKUC | py;
COOTBETCTBHM C | M) A€NOBOM | BRICKAa3bIBAHHUS
TpeOOBAaHUSIMU | IGKCUKH B Ha TEMBI, - YCTHOH
oOpa3oBaTebHBI | paMKax BKJIIOYCHHBIC B pE€HbIO B
X CTaHIapTOB V3y4YEHHOU COACPKAHNEC npenaeiaax
TEMAaTHUKH; Kypca; npogeccuoH
- OCHOBHEIE aJbHOMU
CIIOCOOBI - [IMCaThb ACJIOBOC | TeMaTUKHU
CII0BOOGpasos | MICHMO, MICHMO-
AHHA; xKajo0y,
-3HAYCHUS AJIEKTPOHHOE
peIUTHK- IMACHMO,
KIIHIIIE cooO11IeHne Ha
pedeBoro 3aJaHHYIO TEMY
ATUKETA,
XapaKTEPHBIX
U1 OM3HEC-
KOMMYHHKAII
1505
(mpoBeacHUE
IIEpErOBOPOB,
Ipe3eHTauuN
U 1p.)

2. CTpyKTypa M coepKaHue TUCHMILIUHBI.
2.1 Pacnipenesienne TPy 10€MKOCTH AUCUMIJIMHBI 10 BUIaM padoT.
O6mas TpyA0EMKOCTh JUCHUIUIUHBI cocTaBiisieT 3 3ad. ea. (108 vacoB), ux
pacnpeiesieHue 1o BUIaM padoT MPEACTABICHO B TaOJIHIIE.

Bun yaeOHo# paboTh Bcero CemecTpsl
4acoB (dacsl)

7 J—

KonTakTHas padora, B TOM 4YHcJIe:

AyauTopHble 3aHATHSA (BCEro): 54 54

3aHATHSA JICKIIMOHHOTI'O THUIIAa - - - - -

JlaGopaTopHbIe 3aHATHS 54 54 - - -




3aHATUS CEMUHAPCKOTO TUIA (CEeMUHApBI,
PAKTUYECKUE 3aHITHS)

Nuas koHTaKTHAs padora:

KonTtpons camocrositensHoi pabotsl (KCP)

[Tpomexytounas arrectanus (MKP) 0,2 0,2

CamocrosiTeibHast padoTa, B TOM 4HcJje: 53,8 | 53,8

Kypcosas pabota - - - - -

[IpopaboTka yueOHOTO (TEOPETUUECKOTO)

24 24 - - -

Marepuasa
BrinonHeHne MHAMBUAYAIBHBIX 33 IaHUN 16 16 i i i
(moAroTOoBKa COOOIICHUM, TPE3CHTAIUI)
Pedepart - - - - -
IToaroroBka K TEKyIIeMy KOHTPOJIIO 13,8 | 13,8 | - - -
KoHTpoJb:
IToaroroBka K dK3aMeHYy - -
Oomasn yac. - - - - -
TPY10e€MKOCTh B TOM YHCJIe

KOHTAaKTHas padora hfe | s

3a4. e]l 3 3

2.2 CTpyKTypa JUCHHUILINHBI:

Pacnipenenenrie BUumoB yueOHON pabOThl U MX TPYAOEMKOCTH IO pa3jeiam
JUCHUTINHBIL.

Paznensl nUCHMIUIMHBL, U3ydaeMble B 7 ceMeCTpe

KonuuecTBo yacos
Breay
HanmenoBanue pasnenoB (Tem) Bceen AYMHTODHAS  [(HTODH
o pabora ast
pabota
J | 13 | JIP | CPC
1 2 314 | 5 6 7
1. |[Communication 15,8 8 7,8
2. |International marketing 15 8 7
3. |Building relationship 15 7 8
4. Job satisfaction 16 8 8
5. |Team building 14 7 7
6. |Negotiating deals 12 6 6
7. |Meetings, conferences 20 10 | 10
Hmozo no oucuunaune 54 | 53,8




2.3 Conep:xaHue pa3/iesioB JUCHUILIMHBI:

2.3.3 JlaGopaTopHble 3aHATHS

Ne |HammeHoBanue HanmenoBanue 1abopaTopHBIX dopma TeKyIIero
pazzena paboT KOHTPOJIS
1 2 3 4
1. | Communication | Jlekcuka: TecT, ompoc, mpoBepka
- Good communicators; JIOMAIITHETO 3aaHuUs
Yrenue.

- rekcT ‘Hard Sell around the
Photocopier” (mpocMoTpoBoe
YTEHHUE);

AyaupoBaHue:

- Improving communications;
I'oBopenue:

- case study “Creating a Sense of
Identity: Improve Communications
in a Global Company”;

IMucbMmo:

- Writing a memo;

International
marketing

I'pammaruka:

- Noun-compounds;

- Noun-phrases;

Jlekcuka:

-Marketing collocations;
YreHue:

-TekcT “International marketing
mix” (MMOMCKOBOE YTCHHUE);
AyaupoBaHHue:

- Authentic brainstorming meeting;
I'oBopenue:

-case study “Zumo — creating a
global brand”;

IIucumo:

- Writing a memo;

Tecrt, onpoc, nmpoBepka
JIOMAIIHEro 3aJaHus

Building
relationship

I'pammaTuka:

- Multi-word verbs;

Jlekcuka:

-Describing relations;

Yrenue:

-rexct ‘Relationship
marketing”(morckoBoe YTeHUE);
AyaupoBaHue:

- Interviews with people promoting
business relations;

Tecrt, onpoc, poBepka
JIOMAIITHETO 3aJJaHuUs




TI'oBopenue: Tect, onpoc, MpoBepka
JOMAIIHETrO 3aJaHUs

-case study “Discussing ways to
promote customer loyalty”;

IMucbmo:
- Writing a sales letter;

Job satisfaction I'pammaTuka: Tecr, onpoc, mpoBepka
- Passive Voice; JIOMAIITHETO 33/1aHUsI
Jlekcuka:

-Words describing motivating
factors;

Yrtenmue:

-rekct ‘Relationship marketing”
(TIOMCKOBOE YTEHHE);
AyaupoBaHue:

- An interview with an expert on job
satisfaction;

I'oBopenue:

-case study “Office attraction”;
ITucbmo:

- Writing guidelines;

Team building

I'pammaTuka:

- Modal Verbs;

YreHnue:

-trexct ‘Successful Teamworking”
(morckoBOE YTECHUE);
AyaupoBaHue:

- Building a Team;
I'oBopenue:

-case study “The New Boss”;
IMucbmo:

- Writing a letter;

Tecrt, onpoc, nmpoBepka
JIOMAIIHEro 3aJaHus

Negotiating deals

I'pamMmaTHKa:

- Compound adjectives;

Jlekcuka:

-Language on bargaining;
Yrenue:

-tekcT “Inside the music business”
(MOMCKOBOE YTEHUE);
AyaupoBaHmue:

- Negotiating strategy;
TI'oBopeHnue:

-case study “Negotiating a contract”;
ITucsbmo:

- Writing an email;

Tect, onpoc, npoBepka
JIOMAIIHETO 3aJaHus,
JIeTIOBast Urpa




Meetings, I'pammarTuka: Tecr, onpoc, mpoBepka

conferences - Conditionals; JIOMAIIHETO 3aaHu,
Jlekcuka: JIeJIOBast Urpa
-Chairing language;
YreHnue:

-TekcT “We have to start meeting
like this” (morckoBoe uTEHUE);
AyaupoBaHue:

- Managing meetings;
I'oBopenue:

-case study “In the chair”;
IMucbmo:

- Writing an email;

2.3.4 llpumepHasi TeMaTHKA KypPCOBBIX padoT (IPOEKTOB)
KypcoBsie paboThI HE PETyCMOTPEHBI

2.4 Ilepeyennb Y4eOHO-MeTOAUYeCKOro odecreyeHus Jifi §:
CaMOCTOAATE/IbHON PAa00THI 00Y4aIOLIUXCS 10 AMCHUILIMHE (MOIYJII0)

[lepeueHb y4eOHO-METOAMUECKOTO 0OECTICUEHUS

HNCHHUITJINHBI 110 BBITIOJIHCHUO C&MOCTOHTCHBHOﬁ
No Bz CPC ety

paboThI
1 2 3
1 [TpopaboTka Meroguueckue yYKa3aHUs o OpraHu3aluu

y4eOHOT0 MaTepHaa [CaMOCTOSITEIbHON paloThl, YTBEpXKACHHBbIC Kadempoil
aHTIMiickor ¢umosioruu, npoTokoda Ne 13 ot 27 utoHs

2017 r.
2 BrinonHeHnue Meronuueckue yKa3aHus 1o Opra’u3anuu
NPaKTUYECKUX  |CAMOCTOATEIBHON padoOThl, yTBEpKIEHHbIE Kadeapoi
3a1aHUI aHTIIMiCcKoN (uionoruu, npotokod Ne 13 ot 27 utons

2017 1.
3 IToaroroska x MeTtoauueckue yKa3aHUs o OpraHu3aluu

TEKYIIEMY KOHTPOJIIO [CAMOCTOSTEIIbHON paboThl, YTBEpkKACHHBIC Kadempoii
aHTIMHCKON (unonoruu, nmpotokod Ne 13 ot 27 utoHs

2017 r.

Y4eOHO-MeTOIMYeCKre MaTepualibl Uil CaMOCTOSTENBbHOM  paboThI
OOyJarolumxcs U3 YMCia WHBAIUIOB M JIUI] C OTPaHUYCHHBIMU BO3MOXKHOCTSIMHU
3n0poBbs (OB3) npenocrapisitores B hopmax, aIanTUPOBAHHBIX K OTPaHUYCHUSIM
WX 3I0pPOBbS U BOCTIPUATHS HHGOPMAITUH:

JUist U1 ¢ HApyIIEHUSIMH 3pEHHUSL:

— B (popMe JIEKTPOHHOTO TIOKYMEHTA,

JUis U1l ¢ HApyIICHUAMH CIyXa:




— B (popMe 3JIEKTPOHHOTO JIOKYMEHTA.

Jist I ¢ HapyIIEHUSIMUA OTIOPHO-/IBUTATEIBLHOTO anmnapara:

— B (hopMe DJIEKTPOHHOTO TOKYMEHTA,

JlaHHbI TepeYeHb MOXKET OBbITh KOHKPETU3UPOBAH B 3aBHUCHUMOCTH OT
KOHTHUHTEHTa 00y4YaroIuXCs.

3. O0pa3oBare/ibHbIC TEXHOJIOTHH

B cootBerctBum ¢ TpeboBanusmu ®I'OC BO B oOydenun cTyaeHTOB 4
kypca HampaiaeHuss 44.03.05 Ilegarorumueckoe oOpa3oBaHHWE JAMCLMILIAHE
«/lemoBOM  aHIVIMWCKHAKA  S3BIK»  IIMPOKO  HCIIONB3YIOTCS ~ AKTUBHBIE U
WMHTEPaKTUBHbBIE (DOPMBI TPOBEICHUSI 3aHATUI:

o MIPOEKTHAsI METO/IUKA,

o oOy4eHHE B COTPYTHUYECTBE;

o WHTEPHET-TEXHOJIOTUU (TECTUPOBAHUE B PEKUME OHJIAMH, paboTa ¢
UHTEPHET-NPOTPAMMaMH );

o AIIEKTPOHHAS MOYTA ISl PACCBUIKH JOMOJHUTEIBLHOIO MaTepuania Js
ayIUTOPHON U CAMOCTOSITENILHON pabOThI;

o pOJIEBBIE UTPHI,

o Y4aCTHE HOCUTEIIEH SA3BIKA.

Bce Bbllle mNEepedrCIEHHbIE TEXHOJOTMM TMOMOTaloT  pealin30BaTh

JUYHOCTHO-OPUEHTUPOBAHHBIA ~ MOAXOA B OOydYeHMHM,  O0ecrneyuBaroT

WHAUBUyaIU3aluio U aud@epeHnnanno oO0ydeHus: ¢ y4€ToM CIIOCOOHOCTEN
CTYJIEHTOB, X YPOBHSI OOYYE€HHOCTH U CKJIOHHOCTEH.

@DOpMBI ¥ TEXHOJIOTHH, UCTIOIb3YEMBIE JIs1 00YUEHUS! aHTJIMHCKOMY SI3BIKY,
peanu3yloT KOMIIETEHTHOCTHBIM M JIMYHOCTHO-AESTENbHOCTHBIA  MOJIXOJIbI,
KOTOpbIE B CBOIO OYE€pe/b, CIOCOOCTBYIOT (OPMHUPOBAHMIO W PA3BUTHUIO )
MOJIUKYJBTYPHON S3BIKOBOM JIMYHOCTH, CTIOCOOHOW OCYIIECTBIATH MPOAYKTHBHOE
OOIIIEHUE C HOCUTENSIMU JPYTHX KyJIbTyp; ©) CHOCOOHOCTEH CTYyACHTOB
OCYIIECTBIISATh PA3JIMYHbIC BHUJIBI JCSITEIBHOCTH, UCTIONB3YS aHTJIMUCKUHN S3bIK; B)
KOTHUTHUBHBIX CIOCOOHOCTEW CTYJEHTOB; I') TOTOBHOCTH WX K CaMOPa3BUTHIO U
caMO00pa30BaHUIO, a TaKKe CIIOCOOCTBYIOT  IOBBIIICHUIO  TBOPYECKOTO
NOTEHIMaNa JMYHOCTH K  OCYUIECTBICHHIO CBOMX  Mpo(decCHOHATbHBIX
00s13aHHOCTEM.

Peanuzaiysi KOMIETEHTHOCTHOTO M IMYHOCTHO-AESITEIIbHOCTHOTO MOIX0/1a
C HUCIOJIb30BAaHUEM MEPEUYHUCIICHHBIX TEXHOJIOTHI Mpe1ycMaTpPUBAET aKTHBHBIE U
WHTEpaKTUBHbIE (DOPMBI 00YUYEHUsI, TAKHE KaK JIEJIOBBIE U POJIEBBIE UIPbI, Pa300p
KOHKPETHBIX CUTYyaluii (Case Study), KOJIJICKTUBHASL MBICIUTEIIbHAS ESTSILHOCTD,
JMCKyccuH, paboTa HaJl TPOEKTaMU Hay4YHO-UCCIEI0BATEIbCKOr0 XapakTepa 1 T. 1.
[Ipu »TOM 3aHATHS C HMCHOJb30BAaHUEM HWHTEPAKTUBHBIX (DOPM COCTABISIOT HE
menee 70% Bcex ayauUTOpHBIX 3aHATHI. KOMIUIEKCHOE, WHTETrpaTUBHOE
UCIIOJIb30BaHUE B Y4YeOHOM IIPOLECCE BCEX BBIIICHA3BAHHBIX TEXHOJIOTUN
CTUMYJUPYIOT JUYHOCTHYIO, HWHTEIUICKTyaJIbHYI0 aKTUBHOCTh, Pa3BUBAIOT
MO3HABATENIbHbIE TPOLIECCHI, CIMOCOOCTBYIOT (HOPMHPOBAHUIO KOMIIETECHIIUH,
KOTOPBIMHU JIOJDKEH 0071a1aTh Oy IyIUil CIIEIMaIUCT.



borateli ayTeHTMYHBIM ayiMO W BHAEOMATEpPHAN, COOTBETCTBYIOLIUU
IPOrpaMMHOM TEMAaTHUKe, CIIOCOOCTBYET KOMIUIEKCHOMY pa3BUTHUIO BCEX BHJIOB
peUYEBOl IEATENBHOCTH CTYAEHTOB. IIpociymmBaHue ayIHOTEKCTa pa3BUBACT
HaBbIKM ayAMpPOBaHMs, BUICOPECYpPChl MaKCUMalIbHO OJM3KO MOABOIAT K
CUTYalLlUsIM PEAJIBHOTO SI3bIKOBOTO OOILEHMS], UTO MPEAIOJIAraeT pa3Hble JUATEKThI
U aKLEHTHI, Pa3HOOOpPa3HBbI CTUJb YCTHOW pPEUYH, KOTOpPbIE CTYJIEHTHI y4yaTcs
BOCIPUHUMATh Ha CIIyX. TEKCThI, COMPOBOXKIAIOIIUE O0YUEHUE C UCIIOJIB30BaHUEM
ayJlu0 U BUACOCPEACTB, B3SThl U3 AyTEHTUYHBIX MCTOYHUKOB M COOTBETCTBYIOT
IporpaMMHOM TemaThke. TakuM o0pa3oM, CcTyAeHTbl Oojnee 3(hPexkTHBHO
3aKpEeIUISIIOT JIGKCMYECKH Martepuall U (QOpMHPYIOT YMEHHE MOHHMMATh Kak
OCHOBHOE, TaK U IOJHOE COJep’KaHHE MPOYUTAHHOTO/TIPOCITYIIAHHOTO TEKCTA.
OOyuyeHue Cc MOMOIIbI0 TEXHUYECKHX CPEJICTB HACBIIIEHO POJIEBBIMH WIPAMH,
CTUMYJIUPYET OOCYXKIEHHUE, MpeanogaraeT noAroToBKy MPE3eHTAlMM, y4acTHe B
BUKTOPUHAX, a TAaKXE BBIIIOJIHEHUE MHCBMEHHOTO 33JaHUs, KOTOpoe (opMUpyeT
CHOCOOHOCTh MPAKTUYECKH I0JIb30BAThCS MHOSI3BIYHBIM MUCBMOM KaK CIIOCOOOM
OOIIeHUs, TO3HAHUS U TBOPUYECTBA B COOTBETCTBUU C JOCTUTHYTHIM ITPOrPaMMHBIM
YPOBHEM OBIIAJICHUS aHTJIMHCKUM SI3bIKOM. Y IEJIBbHBIN BEC 3aHATUMN, IPOBOAUMBIX
B MHTEPAKTUBHBIX (popMmax, cocTaBisieT He MeHee 70 % ayIuTOPHBIX 3aHATHI.

JUIsL i ¢ OrpaHWYEHHBIMM BO3MOKHOCTSIMHU 3[0POBbsI NPEAYCMOTPEHA
OpraHu3anys KOHCYJIbTallMi C UCIIOJIBb30BAHUEM JIEKTPOHHOM IMOYTHI.

4. OueHoOYHbIE CpeacTBAa sl TEKYIIero KOHTPOJIA YCHEeBAeMOCTH U
NMPOMEKYTOUYHOM aTTeCTAUUN

4.1 ®oHJ OLIEHOYHBIX CPEACTB /ISl MPOBEAEeHNs TeKYIIeH aTTecTalun

dopmaMH TEKyILIEW AaTTECTAllMM 1O JAHHOM JUCUWIUIMHE BBICTYNAIOT:
KOHTPOJIbHBIE BONPOCHI, 3aJaHUsI, KOMIUIEKCHBIC 3aJIaHUs, TECThI JJIsi IPOBEIACHUS
TEKYIIEr0 KOHTPOJSI M IPOMEXKYTOUHOM aTTECTalMM II0 MWTOraM OCBOCHHUS
JUCIUTUIMHBI, a TaKXe I KOHTPOJIS CaMOCTOSTENIbHON padoThl 00ydaromierocs
10 OTAEIBHBIM pa3aeiaaM JUCLHUILIAHBL.

[Ipumepsl TECTOBBIX 3aJaHUM JJIsI IPOBEAECHUS TEKYLIECH aTTECTALUN:
Test on Unit 1 (Communication)

I. Give English phrases to each of the following:

Stating the problem

Offering to help

Aplogising/showing understanding

Making suggestions

Requesting action
. Define the following idioms:

to beat about the bush

on the same wavelength

to get a word in edgeways
I1. Complete the following idioms:
e totalk...



e to speak off the ...

o off the top of one’s ...

e onthe ... of one’s tongue

IVV. Complete the definitions with the following adjectives:

articulate, inhibited, lucid, coherent, persuasive, eloquent, fluent, responsive,
hesitant, succinct

Someone who

1. is good at persuading others is... .

2. speaks in a way that is logical and without contradictions is ... and ... .

3. feels shy about speaking and is worried about the effect of what they might say
is...and ... .

4. expresses their ideas briefly and to the point is ... .

5. can express difficult ideas clearly is ... .

6. is ready to act in a useful or helpful way and openly shows their feelings about is

7. speaks without hesitating, or speaks a foreign language without difficulty, is ... .

Test on Unit 2 (International Marketing)

Choose the correct word from the list below

We are one of the world’s (1) in consumer electronics, introducing new types of
product that did not exist previously. However, where we are not first to the market
with a new product-type, we look at the market (2). If it looks good, we develop
our own versions of the product. We usually test our offerings in focus (3) before
(4) them on to the market, or, if there’s not much time, we may just launch them,
monitor market reaction and then modify them accordingly. We try to identify the
different market (5): groups of end-users with particular characteristics. We look at
the marketing (6). This includes the best way of distributing the product, deciding
which (7) and retail (8) we are going to use. In the early stages, when the market is
growing fast, it can be quite (9): there are a lot of competitors, and the ‘rules of the
game’ are not yet established. Later, when everyone who is going to buy the
product has bought it, and the market is essentially one of replacement, there are
usually fewer competitors and conditions are more (10). Of course, we try to be
among these surviving companies, preferably number one or number two in the
market.

1 beginners pioneers premiers starters

2 possible potency potential power

3 circles classes gatherings groups

4 casting lancing releasing throwing

5 sects segments selections sets

6 combination miscellany mixture mix

7 immediacies intermediaries intermediates intermezzos
8 outcomes outflows outlets outpourings
9 variety various vicarious volatile

10 stability stable static stationary




[lepeueHs TeKymUX 3a1aHUi TIO JUCIUILTAHE:
1. mowck craTeit Mo TeMe U UX aHaJu3;
2. peHIEpHpPOBAHHE CTATEH C PYyCCKOIO sI3bIKAa HA aHTIUHCKUH;
3. pas3paboTka ypoka 1o MeToAuKe case study;
4. HamvcaHUE CITy>KeOHOM 3alHUCKH, TPOTOKOJIA COOPAHUS;
5. cocraBiieHHe BOKaOyIsipa 1o TeMe;
6. paspaboTka poJyieBOI UTPHI U BBIyYUBAHHUE POJICH;
7. paboTa co ClIoOBapsIMu;
8. cocraBiieHHE pe3IOME TEKCTa,
9. cocraBneHue MPE3EHTAIN 110 TeMaM MPOTPaMMBbI
10. moaroroBka 0030pa IKOHOMHYECKUX HOBOCTEH.

4.2 MOOHJ OLEHOYHBIX CPEICTB IJs1 TNPOBEAEHHUS IPOMEKYTOYHOM
aTTecTanmm
Bormpochl u mpakThdeCcKue 3a1aHus K 3a4€Ty MO JUCIHUILINHE «/JlenoBoun
AHTJIMMCKUN SI3bIK HHOCTPAHHBIN SI3BIK
7 cemectp

B koniie cemectpa ctynentsl BeinoaHs0T Reading Comprehension Test.
[Ipumep Tecra:
Four Ways to Turn 'No' into 'Yes' by Michael Chaffers
In every negotiation, there comes a time when the other side rejects your idea, no
matter how well you have done your homework or how reasonable you think your
proposal is -- especially when negotiating for more money. You can't force
someone to agree with you. So what can you do to turn a "'no" into a "yes"?

Don't Take No for an Answer

Assume that "no™ merely means "not yet," especially early on in the negotiation.
This is a concept that every child, and every good salesperson, knows. You will be
a better negotiator the minute you act on it

Understand the Other Side

People say "no" when their interests are not being met. Your manager's interests
may include keeping a valuable employee, not setting a bad precedent for future
negotiations, or staying within her budget. Your first task in this negotiation is to
understand her interests.

How? Ask about them. You could say, "I think we could make more progress here
if we talked about our goals for this negotiation. Here is what | am trying to
achieve... What are your goals?" Or you could say, "If | were in your position, |
would be especially concerned about staying within my budget and retaining a
skilled employee. Are there other key matters | would be overlooking?"



Ultimately, you need to consider the interests of both sides to come up with
options that satisfy them.

Solve the Problem Together

Once you understand your manager's interests, work together to address them.
Persuade her to join you in crafting a solution. You might say, "I think we have a
joint problem here. If we are going to reach an agreement, we will have to find an
option that meets both of our interests. | think we can do that most efficiently by
working together to come up with good solutions."

If your manager seems amenable, provide guidelines for your joint problem-
solving effort. For example, you could say, "I think if we put our heads together
and brainstorm for the next 20 minutes, we could generate a lot of ideas. Then we
can take 15 minutes to select the most promising ones and refine them for
consideration. Can we agree to brainstorm -- without commitment -- for that time
period?" With hard work, and a little luck, this activity should carry you past the
resistance and lead to an agreement.

Consider Your Alternatives

If you have tried to understand the other side's interests and develop options that
satisfy them, but you are still getting a "no," you have a choice to make. You can
agree to whatever option your manager does accept, or you can pursue alternatives.
An alternative might be making an appointment to talk with someone higher up in
the organization who may have the authority to make a better deal. Or you might
begin to actively look for other positions in the company or elsewhere. Or you
might decide to wait and try again later. In any case, make sure you leave the door
open as you walk through it. You could say, "l appreciate the time we have spent
trying to reach an agreement. Right now | don't feel we are close enough to
continue this conversation. Perhaps we could revisit this topic in a few days and
see where we stand?"

The key to negotiating is to avoid letting a negative response become an obstacle
to agreement. You can do that by recognizing the legitimate reasons causing
someone to resist your idea, and then working together to address them. Not only
will this approach make agreement more likely, but it also will cause the other
person to appreciate the respect you have demonstrated -- a good outcome for any
negotiation.

[IpumepHBI NTEpedeHb BONPOCOB K 3a4€Ty, 7 CEMECTP:

1. What makes a successful business person?

2. What are the indicators of the success of a company?(give an
example of a well-known successful company)



3. My personal success — what is it like? (describe the main concrete
indicators of success in different areas of your life)

4. International marketing: aims, problems, examples.

5. What different marketing approaches can be used when a company
opens up a new market?

6. What are the ways of managing marketing mix in different national
markets?

7. What can you say about different launch strategies for different
categories of products?

8. Ways of establishing business relationships in Russia.

Q. What makes a good communicator?

10. Forms of communication. Their advantages anal disadvantages.

11. Communication problems.

12, The ways to improve communication?

13. The most important relationships for you?

14, Relationship marketing

15. Business- to business relationship

16. Relationship networks

KpI/ITepI/IH OLICHKH Ha 3a4YCTC

3adeT BBICTABISIETCS IO PE3ysbTaTaM pPabOThl Ha MPAKTHYECKHUX 3aHATHSAX,
HalMuCcaHusi KOHTPOJIbHOM paloThl, BKJIIOYAIONICH 3aJaHus, [O3BOJISIIOIINE
YCTAaHOBUTh CTENEHb YCBOCHHUS Marepuana. lIpu BbICTaBIEHWH 3adeTa
YYHUTHIBACTCS TAKKE M BHITTOJTHEHUE CAMOCTOSATEIBHBIX PadoT.

OTMeTKa «3a4TEHO» BBICTABIISICTCS] CTYACHTY, BBITOJHHUBIIEMY TPeOyeMBbIit
o0beM paboThl MO JUCIUIUIMHE, YCBOWBIIEMY OCHOBHBIE TOHATHS Kypca H
CYMEBIIIEMY CIPABUTHCS C MPEIJIOKEHHBIM TNPAKTUYECKUM 3aaHueM. CTyJIeHTOM
MOTYT OBITh JOMYIIEHBI OTAEIbHbIE HETOYHOCTH, KOTOpHIE 3aTE€M B IMpOIlecCe
Oecenbl UCTIPABJISIFOTCSL.

OTMeTKa «HE 3a4TE€HO» BBICTABISIETCS CTYIEHTY, KOTOPHIA HE BBITIOJHUI
HEOOXOMUMBIA 00BEM paboThl MO AUCIMIUIMHE W/WIM HE YCBOWUJ OCHOBHBIC
MOHATHUSL Kypca W/WJIM HE CyMeJl CIPABHUTHCS C MPEHJIOKEHHBIM MPAKTHUESCKUM
3aJIaHUEM.

OrneHouHBIE CpeACTBA JUISI HWHBAJIWIOB W JIUIl C OrPAaHUYCHHBIMU
BO3MOYKHOCTSIMH  3JIOPOBBSl  BBIOMPAIOTCA € YYETOM WX HMHIAWBUAYaTbHBIX
NCUXO(PU3NYECKUX OCOOEHHOCTEM.

— mnpu HEOoOXONMMOCTH WHBAJIWAAM H JIMIIAM C OTPaHUYCHHBIMU
BO3MOYKHOCTSIMH  3JIOPOBBSl  TIPEAOCTABIIACTCS JIOMOJIHATEILHOE BpeMs IS
MOJITOTOBKY OTBETA Ha 3K3aMCHE;

— TMpU TPOBEICHUW TMPOIEAYPHl OICHUBAHUSA PE3yJbTATOB OOyUYCHHUS
WHBAJIIMJOB W  JIMIl C  OTPAHWYCHHBIMH  BO3MOXKHOCTSIMH  3JI0POBbBS
MIPETyCMaTPUBACTCSA WCIIOIh30BAHUE TEXHUYECKUX CPEICTB, HEOOXOJMMBIX MM B
CBSI3M C X WHIUBUYATBHBIMA OCOOCHHOCTSIMU;



— TOpu  HEOOXOAMMOCTH Jjsi  OOydaloIIuXcsi C  OTrpaHMYEHHBIMU
BO3MOYKHOCTSIMU 3JI0POBbSl M HMHBAJIMJIOB IPOLEAYpa OLCHUBAHUSA PE3YyJbTaTOB
0Oy4yeHus 10 JUCLUILIMHE MOXKET MPOBOJUTHCS] B HECKOJIBKO ATAIOB.

[Ipouenypa olieHUBaHUS pe3yJbTaTOB OOYYEHHUS WHBAIUAOB U JHI[ C
OTPAaHUYEHHBIMH  BO3MOXXKHOCTSIMH ~ 3JI0pPOBbSl 10  JAMCLUUIUIMHE  (MOMYIIIO)
IpelycMaTpUBaEeT MpeaocTaBiIeHne UHPopManuu B (Gopmax, aJanTUPOBAHHBIX K
OTPAaHUYEHUSIM UX 3J0POBBS U BOCIPUATHS UHPOPMALIUH

JIns 1 ¢ HapyIIEHUSIMU 3PECHMUS:

— B (hopMe FIIeKTPOHHOIO JOKYMEHTA.

JIns 1 ¢ HapyIIEHHUSIMU CITyXa:

— B (hopMe 3IIeKTPOHHOIO JOKYMEHTA.

JIns un ¢ HapyIIEeHUsIMUA ONIOPHO-JIBUTATENIBHOTO anapara:

— B (popMe JIEKTPOHHOT'O TOKYMEHTA.

JlaHHBIN TIepeuYeHb MOXKET OBITh KOHKPETH3UPOBAaH B 3aBUCUMOCTU OT
KOHTHHI'€HTa 00yYarolIXCs.

5. IlepeyeHb OCHOBHOW M [ONMOJHUTEJbHOH Y4YeOHOH JHUTEPaTyphbl,
He00X0UMOi1 1JI1 OCBOECHHUS TUCIMILIMHBI (MOLYJIA)

5.1 OcHoBHas nuTepaTypa:
1. Jomuuukas, T.P. busHec-koppecoHAEHIUS HAa AHIJIMICKOM  SI3bIKE
[DnexTpoHHBIN pecypce] : yueb. nocodue / T.P. lomuunkas, E.A. Munsiino, A.E.
Ko3ybenko. — DnekTpoH. nan. — Mocksa : @JIMHTA, 2016. — 133 ¢. — Pexum
noctymna: https://e.lanbook.com/book/89874.

2. JlocroBamoBa, M.H. The Language of Small Business : mocobue /
N.H. ocToBanosa. - Mocksa : EBpa3uiickuii oTKpbITbIii HHCTUTYT, 2008. - Y. 1. -
184 c. - ISBN 978-5-374-00109-9 ; To xe [Dnexrponnsii pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=90985

JIJIst OCBOCHMSI TUCIUTUIMHBI WHBAJIMJAAMH W JUIAMHA C OTPAaHUYCHHBIMU
BO3MOYKHOCTSIMH 3JI0POBBSI UMEIOTCSI M3JIaHUS B DJICKTPOHHOM BHUJIE B DJICKTPOHHO-
OHOJIMOTEYHBIX CUCTEMAX

5.2 JlononHuTENbHAS IUTEPATYpA:
1. Boponmosa, W.M. Insights into Marketing. Bpenenne B MapKeTHHT
[DnexkTpoHHBI pecypc] : yueb. mocobue — OIJeKTpoH. aaH. — MockBa
®JIMHTA, 2012. — 208 c¢. — Pexxum noctyma: https://e.lanbook.com/book/4639.

2. Kazaposa, E.. English for Secretaries (Advansed Level) Aurnuiickuii nis
ceKkpeTapeil [DNEeKTpoHHBIM pecypc] : ydeld. mocobue — DIEKTPOH. AaH. —
MockBa : @JIMHTA, 2014. — 94 c¢. — Pexum pocryna:
https://e.lanbook.com/book/51828.

3. KonecnukoBa, H.JI. JlemoBoe o6Omenne. Business Communication
[OnexkTpoHHBIN pecypc] : yded. mocobue — DNEKTpoH. naH. — MockBa


http://biblioclub.ru/index.php?page=book&id=90985

OJIMHTA, 2016. — 152 C. — Pexum JOCTyTIa:
https://e.lanbook.com/book/84358.

4. KonecuukoBa, H.JI. JlenoBoe obmienue: nuiieM u roBopuM. Tips for business
writing and speaking skills (reference and exercise book) [3aexTponnslii pecypc] :
yue0. mocoone — DneKkTpoH. naH. — Mocksa : ®JIMHTA, 2016. — 152 c¢. —
Pexum noctyna: https://e.lanbook.com/book/89885.

5. Smmua, T.A. English for Business Communication. AHIIUHACKHE S3BIK IJIS
JIEJIOBOTO OOIIEeHUs [ DIEeKTPOHHBIN pecypce] : yuebd. mocobdue / T.A. Smmna, J[.H.
Karkun. — DnektpoH. naH. — Mocksa : ®JIMHTA, 2016. — 110 c. — Pexum
noctyma: https://e.lanbook.com/book/84337. — 3ari. ¢ sxpana

5.3. Ileproauveckre n3aHus

1.The Guardian

2. The Times

3. The Economist
4. The Independent

6. Ilepeuenn pecypcoB HHGPOPMALMOHHO-TEJIEKOMMYHHKAIIMOHHOM CeTH
«HTEpHET», B TOM UMCJIie COBPpeMeHHbIe NMPodeccHOHATbHbIE 0a3bl JAHHBIX U
HH(OPMALIMOHHBIE CIIPABOYHBIE CHCTEMbI, HEOOX0AUMbIE JIJISI OCBOECHUSI
AUCHUNIMHBI (MOYJIs1).

Koncynperant [lntoc — cripaBouHas cucrema

Web of Science (WoS) http://webofscience.com/

Scopus — 6a3za gaHHbIX pedepaToB U HUTUPOBaHUS http://www.scopus.com/
Hayunas snektponnas 6udimnoreka (HOb) http://www.elibrary.ru/
ITomHOTEKCTOBBIE apXUBBI BEAYIIMX 3alla{HbIX )KypHaJIOB Ha Poccuiickon
maTtdopme HayuHbIX xxypHamoB HOUKOH http://archive.neicon.ru/
YuuBepcurerckas nadopmainuonnas cucrema POCCUS (YUC Poccus) http://
uisrussia.msu.ru/

«3JIEKTPOHHA S BUBJIMOTEKA JUCCEPTALIMI» Poccuiickoit
['ocynapctBennoii bubnuorexku (PI'B) https://dvs.rsl.ru/

Oxcdopackmii Poccuiickuit @onn: http:// www.oxfordrussia.ru
HannonanwsHas anexTponHast oubnuoreka http://H36.pd/

KubepJlenunka http://cyberleninka.ru/

Jlextopuym — on-line http://www.lektorium.tv/

7. Meroanuyeckue YyKazaHMsl A O0y4amwIIMXCA 1O OCBOCHMIO
AUCHUILIAHBI (MOIYJIs1)


http://oxforddictionaries.com/

Jliis BBIMOJHEHUs yIpakHeHUH | 3agaHuil pasaena Reading and Translation
Practice, crapsimero cBoeil 1ejbi0 pa3BUTHE HABBIKOB YTCHUS U JBYCTOPOHHETO
nepeBo/ia MyTeM pAacIIUPEHUss aKTUBHOIO W IMAaCCUBHOTO CJIOBaps U Pa3BUTHUS
HABBIKOB TpaMMaTHYECKUX TpaHcPopMalnii, HEOOXOJUMO BBIYYUTH CJIOBA U
CJIOBOCOYETAHUSI TEMATHYECKOTO XapaKkTepa, MoJjJIexkanirie akTUBHOMY YCBOEHHUIO
(Essential Vocabulary). B pa3aen BKIItO4€HBI TEKCThI Ta3€THO-TTyOJIUIIMCTHYECKO-
ro U CIEHHAIBHOIO XapaKTepa MO TeMAaTUKE Kypca W YINpaKHEHHUsS peleNnTUBHO-
pPENpOAYKTUBHOTO  XapakTepa, B  TOM  4YHCI€  IOACTAaHOBOYHbIE U
tparchopmarmonnsie. Bemonmuenue 3amanus Match the English words with their
Russian equivalents nameneHo Ha MmojlydyeHHWe 3HAHWA O 3HAYEHUSIX TEPMHHOB, O
COYETAEMOCTH, YTO TMO3BOJIUT MPABWIBHO  MPOIYIHPOBATH  CIOBapHBIC
KOMOWHAIIMA W B JAJTbHEHUIIIEM CAaMOCTOATEIHHO HCIONh30BaTh UX B PEUYEBOU
JeSITENIbHOCTH; Ha 00yueHHEe KOMIIEHCATOPHBIM TpHEMaM IepeBojia JEKCHIECKUX
CMHMUII, aKTUBHU3AIUI0 CAMOCTOATEIbHON MOUCKOBOM NEATEeIbHOCTH. BO-TIepBBIX,
HEOOXOJMMO TMPOYUTATh BCIyX BCE BBIHECEHHBIE B JIEBBIA CTONOEI CIIOBA U
CJIOBOCOYETAHMUSI BO M30EKAHHE JaJbHEHIINX OMIMOOK B BOCIPOU3BEACHUH H
yHIOTpEOJICHUH HOBOW JIGKCUKM U O3HAKOMHUTBCS C BapUaHTaMH PYCCKHUX
cooTBeTcTBUI. Ha 3Tame momcka aHTIIO-pYCCKHX COOTBETCTBHI PEKOMEHIYETCS
UCIIOJIb30BaTh MPUEM SI3BIKOBOM JOTAJKU, MPUBJIEKATh CHUHOHUMBI, MPUBOJUTH
neUHUIIMA HA MTHOCTPAHHOM SI3BIKE.

Beinonsss 3aganus B paszzaene Listening, nmpociymaiTe TEKCT IBaxkabl. [Ipu
MEPBOM TPOCIYIIMBAHUM TOCTapaiiTeCh MOHITH OCHOBHOE COJACpXaHHE TEKCTa,
IpU BTOPUYHOM — 0OpaTUTEe BHUMaHUE Ha JETATU3allMI0 OCHOBHOW MH(pOpMaIny,
BOCCTAHOBUTE TPOMYIIEHHOE 3BEHO JUAJIOra, BBIACIUTE OOUUHA  OOBEKT
BBICKA3bIBAaHUI B JAHAJOTUYECKOM OOIIEHWUHW, OMpeNeInuTe TOYKY 3peHus,
MOCIIEZIOBATEILHOCTh ApPTyMEHTOB, KOMMYHUKAaTHBHOE HAMEpPEHHE KaXKIOTO H3
COOECEeTHHUKOB.

[lepen BeimonHeHueM 3amanuii B pasnene Reading Comprehension Beryunte
aKTUBHBIA CJIOBAph, OETJI0 TPOCMOTPHUTE TEKCT ISl W3BJICUCHHS] OCHOBHOM
uH(pOpMaIUHU, MPOYUTANTE BOMPOCH K TEKCTY, MPOUYUTANUTE TEKCT BTOPOW pas,
oOpariiasi BHUMaHU€ Ha JIeTajlu, U OINpeAeNuTe ad3aibl, B KOTOPHIX COJEPKATCS
OTBETHl Ha BOIPOCHL. 3aTe€M BBHIMIOJHUTE JIGKCUYECKUE YIMPAXKHEHUS, OOBSICHUTE
3HAUYCHHUE  BBIJCICHHBIX  (ParMeHTOB  TEKCTa,  BBIMOJIHUTE  3aJaHUs
PEnpolyKTUBHOIO XapakTepa u3 pazzaena Discussion.

B ocBoeHWM AWCHUIUIMHBI WHBATUIAAMU WM JIMIAMH C OTPAaHUYCHHBIMH
BO3MOXKHOCTSIMHU 3I0POBbsI OOJIBIIIOE 3HAYCHHE UMEET WHAUBUAYyalIbHas ydeOHas
paboTa (KOHCYJIbTAIlMN) — AOTOJHUTENIBHOE pa3bsCHEHNE YUeOHOTO MaTepurara.

NHauBuyalbHBIE KOHCYJBTAllMM 110  TMPEAMETY  SBIIIOTCS  BaXKHBIM
(dakTopoM, CHOCOOCTBYIONIUM WHIUBUAyaTH3allM OOYYEHUS W yCTaHOBJICHHIO
BOCITUTATEIFHOTO KOHTAKTa MEXKy TIPETojaBaTesieM U 00yJaromuMcsi HHBAIUIOM
WJIH JIUIIOM C OTPAHUYCHHBIMU BO3MOXKHOCTSIMU 37TOPOBbSI

8. IlepeyeHbr HH(POPMAIMOHHBIX TEXHOJIOIMH, HCHOJb3yeMBIX NpPH
OCYIIIeCTBJIEHUH 00pa30BaTeJIbHOI0 MPOoLecca Mo TUCHUILIHHE (MOaYJI10) (IpHn
HEO0XO0IMMOCTH)



Baxknelimmmu ycnoBusIMH 1poliecca OOyd€HHUsl SBISIIOTCS COYETaHME
ayJUTOpHOW M JabopaTopHOil (paboTa B BHUJEO - M KOMIIBIOTEPHBIX KJlaccax) C
BHEAYIUTOPHON pabOTON CTYJIEHTOB, ITOCTEIIEHHOE YBEIMYEHUE YJEIbHOTO Beca
UX CaMOCTOSITEIbHON paboTHI,

HNuTeHcudpukanum CaMOCTOATEIILHON paboThI CIOCOOCTBYIOT
Hughopmayuonno-xommynurxayuonnvie mexuonoeuu (MKT), KoTopble B IEJIOM
pacimupsioT paMKu 00pa30BaTENLHOTO MPOIIECCa, MOBBIIMIAS €ro MPaKTHYECKYIO
HAIIPaBJIICHHOCTh W ITO3HABATEJIbHYIO AKTUBHOCTH ywanuxcsa. B pamkax HKT
BBIJICIISIIOTCS 2 BUJA TEXHOJIOTUM:

Texnonocusi UCNONBL306AHUA  KOMNBIOMEPHBIX  NPOCPAMM  TIO3BOJIAET
3(()EKTUBHO MOMOJHHUTH TMpolecC OO0y4YyeHUs A3bIKY Ha BCEX YpPOBHSX.
Pa3paboTaHHble  KOMIIBIOTEPHBIE MPOTPAMMbl  MPEJHA3HAYEHbl Kak s
ayJUTOPHOW, TaK U CaMOCTOATEIbHONW pabOThl CTYJIEHTOB M HAalpaBi€Hbl Ha
pPa3BUTHE TPAMMATUYECKHUX U JIEKCUYECKHUX HaBBIKOB.

Humepnem - mexnono2uu TPETOCTABISAIOT IUPOKUE BO3MOMXKHOCTH IS
noucka nHpopManuu, pa3paboTKl MEKIYHAPOIHBIX HAYYHBIX IIPOEKTOB, BEICHUS
Hay4yHBIX HcciefoBanuid. Mcnonb3oBanue snekTpoHHOM mouTsl U Lludposoro
kamnyca KyOI'Y mo3Bomsier oOka3piBaTh KOHCYJIBTALMOHHYIO — MOJAJEPKKY
CTYACHTaM, OCYILECTBISATh KOHTPOJb IHUCBMEHHBIX pabOT, BBIIOJHAEMBIX
CTYJIEHTaMHU CaMOCTOATEIIBHO.

8.1 Ilepeyenb HEOOXOAMMOTI0 JTULEH3HOHHOI'O IPOrPAMMHOI0 00ecneYeHu st
Microsoft Office, Microsoft Windows
8.2 Ilepeyenb HEOOXOAMMBIX HH(POPMALMOHHBIX CIIPABOYHBIX CHCTEM

CnpaBouno-npaBoBasi cucrema «Koncynbrant ITnrocy (http://www.consultant.ru)
DnekrponHas oubnmoreynas cuctema eLIBRARY.RU (http://www.elibrary.ru)/

9. MaTepuajbHO-TeXHU4YecKasi 0a3a, He00X0AMMAas AJIs1 OCYIIeCTBJICHHUS
00pa30BaTeJIbHOI0 MPoIecca Mo JUCHUIINHE (MOTYJIIO)

MarepuanbHO-TeXHUUYECKOE 0OecTieueHne

No Bun pa6ot
JTVCIUTIIMHBI (MOJTYJIs1) U OCHAIIICHHOCTD

1. CamocrositennbHass | Ayn. No 347 VYwueOnas wMeOenb, MNEpPCOHAIBHBIN
pabota KOMITBIOTEp- 1 1mIT. ¢ JocTynom K cetu «MHTepHEeT» 1
obecrieueHrEeM J0cTyma B AIICKTPOHHYIO
nH(OPMAITMOHHO-00pa30BaTEIbHYIO cpeny
OpraHu3aiuy, NepeHoCHoi HoyTOyK- 3 mt., Wi-Fi

2. JlaGopartopHbie ayn. Ne321 VYyebnas wmebenb, mpoekTop-1 1miT.,
3aHATHUSA UHTEpPAKTUBHAsE  JOCKa-1  IT.,  MepCOHAIbHBIN
KOMITIbrOTEp- 15 mT. ¢ goctynom Kk cetu «HTEpHET»
u  o0ecrieyeHWEeM  JOCTyna B DIJIEKTPOHHYIO
UH(OPMAITMOHHO-00pa30BaATEbHYIO cpeny
OpraHu3alliy, MePeHOCHON HOYTOYK- 1 mT
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Texylmui KOHTPOJIb
U TPOMEKYTOUYHAS

aya. Ne 351 YueoOnas mebenb, TB- 1 mrr., Wi-Fi
aya. Ne 364 YueOnas me6enb, Wi-Fi

aTTecTanus
['pynmossie u | aya. Ne 318 Yyebnas mebenb
VHIUBUyaJIbHbIE ayna. Ne 350 YueGnas mebeib

KOHCYJIbTAlUH




PELIEH3U I
Ha pabouyio mporpamMmy yueGHOH AUCIMILIHHDI «/lenoBo# aHrMMICKUIN S3bIKY
Jutst Hanpasyiennst 44.03.05 — «llenaroruyeckoe o6pasoBaruer
(axazemuyeckuii GakasaBpuar)

ABTOp-cOCTaBHTENb: K.().H., TOLEHT Kapeapbl aHrTMHCKON (usonorum
®I'bOY BO «KybaHckuii rocynaperseHHsiif yHuBepcuter» J.I". PabueBa

Penensupyemast pabouass nporpamMma yueGHOH JMCHHILIHHBI «/lenosoii
AHITMHCKHIL SI3BIK» COCTABIIEHA B COOTBETCTBHH ¢ TpeGOBAHHUIMH denepanbroro
FOCYNapCTBEHHOrO  00pa30BaTeIbHOTO CTAaHAAPTa BHICIIEro 0GPA30BAHMS  T10
HalpaBJICHHIO TOAroToBKHM «Ilenaroruveckoe o6pazoBanuey.

B pabouedl nporpamme npencraBmensl nemu M 3anaum U3YUYEHUSs]
JCLHILITAHBI, € MECTO B 00pa30BaTe/IbHOM NpOLecee, IIAHHPYeMbIe Pe3yibTaThl
O0ydYeHHMsl, HALEJIEHHOTO Ha OCBOEHHE CTyACHTaMH  IPO(eCCHOHATBHBIX
Komnerenuuid I1K-1, ykasausl pasmenst u Tembl Kypca, (popMbl OpraHuzaiuu
3aHATHH, KOJIMYECTBO OTBOAMMBIX YaCOB.

ens n 3amaum nporpammel — Gpopmuposanue u pasBUTHE CHEUAIbHBIX
KOMIETEHIMH B cepe MpodhecCHOHANTBLHOrO OOIIEHHs, 3HAKOMCTBO ¢ OCHOBAMM
KOMMYHHKalM1 B N€]I0BOH cdepe, OBla/ieHHe METOAMKON MPOyLHpOBaHHs
MHOS3BITHBIX yCTHBIX W [MChMEHHBIX JIEJIOBBIX TEKCTOB, COBEpPIICHCTBOBAHUE
PasroBOPHOH pevd M ayJIMpOBaHMs, paclUIMpeHHe 3araca CreluaTbHOl 1el0BOi
JIEKCUKH.

Temaruuecknit 610K TPOrpaMMBI  [ONHOCTBIO OTBEYAET HarpasieHHIO
00yueHMsI 10 NaHHOM AucnunnHe. B yactHocT, NpeIaraloTcsl Takue TeMbl, Kak:
CO3JaHHE YCNEWHOH OW3HEC-KOMNAHMS W JeNOBble OTHOLICHHS B KOMIAHMIL,
YZAOBIIETBOPEHHOCTH PabOTOM, BeJIeHHE 11ePEeroBOPOB.

[Iporpamma Kypca comepxut pasindnbie 3a/laHusl, HalpaBJeHHblE Ha
AKTHBU3ALHMIO  KOMMYHHMKaTHBHBIX ~BHJIOB JESTEJIbHOCTH C  [PUBJICYCHHEM
OPUTMHAIIBHBIX HCTOYHMKOB (MyJbTHMENHA, NMpodeccHoHaTbHas IUTepaTypa u
NEepUOJIHKA).

[Iporpamma pekomentyercst kK npumeHenuio B yueGHoMm npoiecce.

PeueH:aeHT;_//---ﬂ

"/’3 T.C. HenwexyeBa, moktop ¢unonoruyeckux HayK,
npogeceop, 3as:” kapeapoit uHoCTpaHHBIX sM3bIKOB PIBOY BO «Kybanckmii
FOCYIapCTBEHHBIN arpapHblii yHUBEPCUTET
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