AHHOTAIUSA
UCIAILINHBI
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Hanpasnenune noarorosku 38.03.03 YnpasiieHue nepcoHaiom

OO0111€€ KOJIMYECTBO YaCOB — 36
KonnuecTBO 3a4eTHBIX e qUHULL — 1

eab ocBoeHust AucuMIIMHbI «luppoBoii MapKeTHHI» —
chopMHUPOBATH 3HAHUS O TEOPETUICCKUX U TPUKIIATHBIX ACTIEKTaX IIUPPOBOTO

MapKeTHUHTa, HAYYUTh CTYJIEHTOB UCIIOJIH30BaTh Ha MPAKTUKE METOIbI U TIPUEMBI
M(POBOTr0 MapKETUHTA, HEOOXOUMBIE B OyayIei mpodeccuoHaIbHOM
NEATeTLHOCTH.

3amaun JTUCUMILUIUHBI:
- BOOPYXUTh CTYJICHTOB INTyOOKUMH U KOHKPETHBIMH 3HAHUSAMHU B cpepe
(G POBOro MapKETUHIA C LIETBIO0 UCIIOJIB30BAaHUS UX B IPAKTUUYECKON
NEeSATEIbHOCTH;
- 1aTh IPAKTUYECKHUE HABBIKM JIJIS1 UCIIOJIb30BaHUS U(POBOro MapKETUHTA B
NeSATeNIbHOCTH (pUupMBbI U OyAyIIel npodeccuoHanbHON AE€ATEIbHOCTH.

MecT0 IMCUHMILIMHBI B CTPYKTYpe 00pa30BaTe/ibHON POrpaMMBbl.
Jucunminaa @T/.B.02. «lndpoBoii MApKEeTHHI» OTHOCHUTCS K
JTUCLUUIUIMHAM BapuaTUBHOM YacTH bioka « PakyIbTaTUBbD y4eOHOTO TIJIaHa.

Pe3yabTaThl 00y4yeHus1 (3HAHUS, YMEHHS, ONIBIT, KOMIIETCHI[UN).
[Iporiecc u3yueHus TUCIUILIMHBI HAIIpaBIeH Ha (OPMUPOBAHUE CIICTYIOIITUX
kommneteHui (cormacHo GI'OC):

Ne WHpexe CozepxaHue B pesynbrare nzydenust yaeOHOM AUCIUTUIMHBI

IL.II. | KOMIIETEHIIUN KOMIIETEHIINN 00y4aromuecs A0JKHEI

1 | [K-2 3ianmem octop | SHATE! YMeTb: Biagern:
KaapoBOro OCHOBEI
HHaI:IHpOBaHHH ¥ | KagpoBOro HOJIb30BATBCA HaBbikamu
KOHTPOJUIMHIA, | [UIAHUPOBAHUS U COBPCMCHHBIMH IIPHMCHCHHA
OCHOB KouTponusra, | TEXHHYECKHMH UPPOBOTO
MapKETUHTa OCHOB cp€acTBaMu U MAapKETHHTa OJId
nepcoHaina, MapKeTHHra UH(OPMAIMOHHBIMU peanu3anun
pa3paboTKyu U nepcoHaa, TEXHOJIOTHUSAMH TIPH CTpaTeruu
pcajm3anuu pagpa60TKH u peleHnu MIPUBJICUCHHUA
CTpaTerun peanuszanuu AHAUTUTHYECKUX U nepcoHaia
TIPUBJICICHIS CTpaTeruu HCCIEN0BATENbCKUX
nepconajia u MIPUBJICUYCHUS 3a1au
YMCHUEM IepcoHajia
HPUMEHSATh MX
Ha IIPaKTUKE




KypcoBbie padoThl: HE TPETYCMOTPEHBI
®opMa KOHTPOJIA: 3a4eT

OcHoBHasi JiuTEepaTypa:

1. MaTepHeT-MapKeTHHT: Y4eOHUK IS akajeMuyeckoro Oakamaspuara / O.
H. XXunsrosa [u ap.] ; mox o6, pea. O. H. XKXunbsiioBoi. — 2-€ 3., nepepad. u J01I.
— M. : UznarensctBo FOpaiit, 2018. — 301 c. — (Cepus : bakanaBp. AkaneMuuecKkuii
kypc). — ISBN 978-5-534-04238-2. — Pexum pgoctyma : https://biblio-
online.ru/viewer/EA68BCAC-C4CC-4B50-8A4E-B4ACDF1858FB0/internet-
marketing#page/1.

2. KamoxxaoBa, H. SI. CoBpemMeHHbIe MOCIIM MapKETUHTa: YdeOHOE Tocodue
s By3oB / H. S. Kamroxuosa, FO. E. KomypuukoBa ; mon obur. pexn. H. S.
KamtoxHoBOH. — 2-¢ u3 ., uctp. u nom. — M. : U3natensctBo FOpaiit, 2018. — 164 c.
— (Cepus : Yuausepcuretsl Poccum). — ISBN 978-5-534- 04874-2. — Pexum
J0CTyna : https://biblio-online.ru/viewer/E5D7A079-2A15-47D6-A261-
B7C8A977AC8F/sovremennye-modeli-marketinga#page/1.

JlonoJiHMTEIbHASA JIUTEpPaTypa

1. VHHOBaUMOHHBIM MAapKETUHI: Y4YeOHMK i OakajnaBpuara U
maructparypsl / C. B. Kapmnosa [u np.] ; mox pea. C. B. Kapnosoii. — M. :
WzpatensctBo FOpaiir, 2018. — 457 c¢. — (Cepus : bakamaBp u Marucrp.
Axkanemuueckuit kypc). — ISBN 978-5-534-00354-3. — Pexum moctyma
www.biblio-online.ru/book/72435A31-C11C-42E1-9E50-0CDE3679FB4B .

2. CunsieBa, . M. MapkeTuHr : yueOHuk s 6akanaspuara / . M. Cunsena,
O. H. Xunsrosa. — 3-e usn., nepepad. u gon. — M. : U3narensctBo FOpaiit, 2018. —
495 c. — (Cepus: bakamaBp. Akagemudeckuit kypc). — ISBN 978-5-534-02621-4. —
Pexxum  goctyma: — www.biblio-online.ru/book/43F94F6D-751E-4C5A-83FB-
2DC15CD1AAFE .

JIJIsi OCBOCHMS JTUCIUIUIMHBI WHBAJIMJIAMH W JUIAMHA C OTPAaHUYCHHBIMHU
BO3MOYKHOCTSIMH 3JI0POBBSI UMEIOTCSI M3/ITaHUS B DJICKTPOHHOM BHUJIE B 3JICKTPOHHO-
oubnuoteunbix cucremax «Jlauby u «Opaiit» u ap.

Astop: Kocenko C.I'.
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